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One of the essential elements for 
every wedding ceremony, no matter 
how small or large, are the wedding 
rings. The rings are a symbol of a 
promise – a promise to one another, 
for forever. The rings depicted were 
purchased at Elizabeth’s Jewelry. 

Cover photo by Gígja Einarsdóttir
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IT’S WEDDING SEASON

It is offi cially wedding season folks! This is 
our third annual wedding themed issue, and 
we decided to dedicate a full issue to this 
topic each year because … well, who doesn’t 
love a good wedding? There’s nothing but 
joy and happiness associated with weddings. 
Additionally, the wedding business is a huge 
business, and, perhaps more importantly, 
our little corner of the world caters to a lot 
of weddings. They in turn bring a nice little 
chunk of change to our local economy. We 
have countless venues and vendors, and 
there are some spectacular fairy tale wed-
dings that take place all around us. 
 The reason that we publish this wedding 
issue in February is because the height of 
“engagement season” is between October 
and Valentine’s Day. Did you know that? 
Well, as a result and as you can imagine, 
February is then the start of planning 
season. So what better time than now to 
feature all things wedding-related? 
 If you’ve been married for a million 
years, or are someone who doesn’t believe in 
weddings – that’s OK! Even though there’s 
a very blatant and overlying wedding theme 
to most stories, as with all of our stories, 
they feature local people and businesses. 
For example, Mary O’Neill took a differ-
ent approach to this month’s theme and 
penned an article titled “Sparring Partners.” 
What is the point of getting married if you 
can’t communicate with your partner? Mary 
touches upon this point, and gives some 
helpful pointers about how to deal with 
confl ict, and whether or not you’re married 
is beside the point. Everyone needs to know 
how to deal with confl ict.
 Christine Bates took a bit of a sweet 
and romantic approach to her entrepreneur 
feature this month by featuring a local 
chocolate-maker. Be prepared, after you read 
the article, you’re going to want to jump in 
your car and go buy some! Christine also 
examined the real estate of churches; renting 
them for weddings or buying decommis-
sioned churches as real estate. This is an 
interesting story, for sure!
 Meanwhile, CB Wismar shares with 
us an artist feature on the jewelry-makers 
McTeigue and McClelland, as well as shares 
some of his tales from when he was a minis-
ter in California in the 1970s. Life is often 
stranger than fi ction!
 These are just a few of our featured sto-
ries this month. But there is most certainly 
something for everyone here; whether you 
need help resolving confl ict, need wine 
recommendations, need wedding advice, or 
if you just need a good laugh! 
  - Thorunn Kristjansdottir 
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artist profile

Martin and Lewis. Huntley and 
Brinkley. Simon and Garfunkel. 
Brooks and Dunn. Macklemore and 
Ryan Lewis. How do great partner-
ships begin?  
 Some partnerships are forged 
by others for business or artistic 
reasons. Remember Peter, Paul, 
and Mary? Some simply happen 
organically and grow on their own. 
Some blossom quickly, then wither 
and die. And some begin in New 
York City elevators and grow into 
a lasting creative relationship that 
yields art that “is fresh, elegant, and 
beautifully made.”
 Enter McTeigue and McClel-
land. McII. Walter and Tim. 
 Friends since that serendipitous 
meeting in the elevator at 608 Fifth 
Avenue in 1984 … across 14 years 
of talking and scheming and having 
lunch while they continued working 
in the New York jewelry business. 
It includes a break for Walter to try 
his hand in the dairy farming busi-
ness in Hillsdale, NY (it lasted three 
months), still having the occasional 
lunch, then moving families to 
Great Barrington and establishing 
McTeigue and McClellan in 1998. 
Some partnerships take a long time 
to mature.

Pure art
To call the jewelry created in the 
landmark house at the intersec-
tions of Routes 41 and 7 in Great 
Barrington “elegant” may be an 
understatement. Nothing set in the 
handmade wooden showcases on 
the first floor or emerging from the 
hands of five extraordinarily skilled 
Master Jewelers in the second floor 
studio is like anything one has ever 
seen. This is pure art – created in 
the mind, sketched, drawn, tested, 
and finally, finely, crafted in minut-
est detail so that the beauty of the 
stones and the intricacy of the set-
tings create pieces that belie “fanati-
cal attention to detail that reveals 
itself in every piece.” We can thank 
Marcie Imberman of Kentshire Gal-
leries for that assessment.

Art, not ice cubes
Jewelry offered in “big box” retail-
ers is made, as Walter and Tim 
have laughingly reported, “like ice 
cubes.” The metal is cast – heated 
and poured into molds that are used 
over and over again. The gems are 
mass-acquired, collected in bins 
at the world’s diamond markets 
and shipped to the manufacturing 
facilities. The fabrication is done by 
technologists, not Master Jewelers, 
and the products are shipped in 
bulk to stores in Omaha and Toledo 
and Boise and … everywhere in 
between.
 Jewelry created by McTeigue & 

By CB Wismar
arts@mainstreetmag.com

McTeigue

McClelland is very different from 
the jingle-supported television ad 
environment that makes every man 
a hero and every woman a princess 
after opening the magical jewelry 
box.  
 This is art of the highest order. 
Each piece – rings, necklaces, ear-
rings, brooches – has been made 
by hand, using painstaking ancient 
processes enhanced by the care-
ful application of contemporary 
technologies. Benvenuto Cellini’s 
“niello” formula from the 16th 
Century meets techniques created 
by Ancient Egyptian jewelry makers 
and techniques developed in Vic-
torian England that are sharpened 
with the contemporary capability to 
do laser welding. “In some ways, it 
may seem old fashioned, but some 
of the older skills used in creating 
jewelry are still the better ways,” 
offers Tim McClelland.
 No less than the International 
Jewelry Head of Christie’s, Fran-
cois Curiel, summed up the results 
that carry the imprint McII 1895: 
“How refreshing to discover a new 
designer whose eye is so creative and 
fine. The jewels are feminine, light, 
exquisitely made, and quite differ-
ent from anything I have seen in a 
long time.”

Back to the elevator, meet 
Walter McTeigue
Walter McTeigue is a fourth genera-
tion jeweler with a keen sense of 

McClelland
&
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selecting and evaluating gems. With 
a family history that dates back to 
the 1895 formation of Walter P. 
McTeigue & Company, he inher-
ited the family passions and fostered 
an innate skill to select brilliant 
stones and unique settings. “When 
we’d come across an exceptional 
stone, my first stop would always be 
a jeweler at 608 Fifth Avenue. He 
had a very select clientele – titans of 
the oil business.” 

McTeigue & Company, as it was 
then known, was always behind the 
scenes, sourcing incredible stones 
and creating remarkable jewelry that 
graced the display cases of Tiffany 
& Co., Shreve, Crump and Low, C. 
D. Peacock, Black, Starr and Frost, 
and a carefully selected group of 
jewelers who catered to a very high-
end clientele. Theirs were individual 
pieces, made for a very select audi-
ence.

Walter exudes a casual confi-
dence that is often associated with 
Ivy League educations and summers 
on Martha’s Vineyard. Neither of 
those correlations is based in actual 
fact, but that’s the “vibe” when he 
strides into the room. Crisp shirts, 
well cut blazers, a firm handshake 
and an easy smile, that’s Walter 
McTeigue.

Enter Tim McClelland
Across the elevator cab from this 
“preppy” gemstone expert stood a 
taller gentleman in a trench coat 

that was, by his own admission, 
a few sizes too large. “I thought 
he was a homeless delivery man” 
admits Walter about his long time 
friend and business partner Tim 
McClelland.  
 “I had seen him a couple times 
before,” recalls Tim, “and I always 
thought he had great looking 
clothes.” To occupy the time during 
the slow ascent, they struck up a 
conversation, and by the time the 
elevator deposited them on the 
same floor, and into the same office, 
they had exchanged business cards 
with the usual “let’s stay in touch.” 
They each considered themselves 
“outsiders” in the trade, even 
though Walter had three genera-
tions of jewelers behind him and 
Tim came from an artistic family 
that had encouraged his creative 
expression.
 Unlike so many suggestions that 
evaporate as soon as the moment is 
over, the mutual agreement to stay 
in touch stuck. They had much 
to talk about since they were both 
in the jewelry business. Tim is a 
Boston University educated Master 
Jeweler who served an apprentice-
ship at the Brahmin Boston jewelry 
stronghold of Shreve, Crump and 
Low.  
 Living in New York as a free-
lance jewelry designer, he was 
making a name for himself based on 
the fresh, engaging designs that he 
created for some of the world’s most 
prestigious jewelry houses. He was, 
and still is, a voracious researcher 
and experimenter who draws from 

Opposite page: The Great Barrington showroom. Above: Cane Cuff Bracelet, 18k Bloomed Gold. Below: Pierced Flora 
Noir Diamond, 18k gold and silver. All photos courtesy of McTeigue & McClelland. 

millennia of techniques and styles 
to forge his own unique approaches 
to elegant jewelry.
 There were lunches and conver-
sations. There were ideas shared 
back and forth. There was the great 
patience that friendship and person-
al discovery bring to a relationship. 
Then, after Walter had spent two 
years at New York’s Harry Winston, 
Inc. as Estate Jewelry Buyer and 
Director of Purchasing, he decided 
to follow his muse to upstate New 
York and become a dairy farmer. It 
took only three months before the 
18 hour day and seven day week 
schedule provided the reflective 
hours that led Walter to admit, “I 
really loved the jewelry business.”  
 With the skills he had carefully 
honed in both selecting the finest 
gemstones and determining the 
value of estate jewelry, he left the 
afternoon milking behind and went 
on the road, buying and selling 
estate jewelry, all the while keeping 
in touch with his friend Tim, who 
continued to create pieces in the 
extraordinarily competitive world of 
the New York jewelry business.

Meanwhile, 14 years later
When, in 1998, Tiffany & Co. 
retired the McTeigue & Company 
name that it had purchased eight 
years before, the intersection of 
time, talent, and imagination and 
more than a little history came 
together in a modest building 
on Route 7 in Great Barrington. 
With 1,225 square feet of space, 
McTeigue & McClelland opened 

for business, creating jewelry which 
they sold, along with estate jewelry, 
at retail to the customers who found 
their ways to Great Barrington, and 
at wholesale to prestige up-market 
jewelers in Boston and New York. 
Walter’s expertise in finding the best 
gems and sought-after estate jewelry 
and Tim’s ability to create excep-
tional, truly one-of-a-kind pieces 
had found a home.
 With talent and imagination and 
fortitude came success. Tim recalls 
the first major sale that the partner-
ship made; some important estate 
jewelry sold to an individual who 
remains a good customer some 18 
years on. That sale was something 
of a modest epiphany. “I realized 
that this could work,” remembers 
Tim. “I knew we had something 
and that we could be successful.”
 With success, the familiar soft 
yellow colored building that was 
home for 17 years became woefully 
overcrowded and to alleviate the 
cramped conditions, the firm tran-
sitioned to their current location. 
(See related article on page 21). 
 Along the way, as a true sign 
of success, the decision was made 
to stop selling their work through 
other jewelers. The only place to 

Continued on next page …
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acquire these works of art is at 
McTeigue & McClelland in Great 
Barrington, MA. Out in the rolling 
hills of the Berkshires. Away from 
the crush and complications of the 
city. It may seem remote, but, as we 
have been so often reminded by the 
famous line from Field of Dreams, 
“If you build it, they will come.” 
And, they do … from London and 
Tokyo and Moscow and Singapore 
and New York and Boston.

Yes, there is a New York office 
open by appointment only. It is in 
the same building where the two 
met in that fateful elevator ride. Life 
is often a circle.

Creativity and context
To fully appreciate the genius of the 
McII collaboration, one must step 
into their very welcoming build-
ing and spend time pouring over 
the display cases. Staffed by team 
members who are both knowledge-
able and exceptionally polite, the 
experience of seeing cases of the 
work is reminiscent of being a “kid 
in a candy store.” Look here, and 
here, and over there, and at that 
piece. There is something unique 
about each piece – in a way that 
does justice to the “one of a kind” 
implications of the word.

“Most jewelers are just trying 
to knock off Tiffany,” volunteers 
Walter. “Gemology and jewelry 
making have been art for millennia. 
Today designs are mass produced 

and the romance has been pushed 
aside.” That’s a critical point to un-
derstand, since jewelry is so closely 
welded to romance.
 Tim’s take on the process belies 
his own fanciful imagination and 
the painstaking care that goes into 
the creation of each piece. “We 
want to get to the wonder of the 
piece.”
 Wonder. That is a state not 
achieved by stamping out piece 
after piece that “is good enough” for 
general consumption and expecting 
to sell units in great numbers, not as 
enduring pieces of art.
 “We have a saying that drives 
our sense of design and the way we 
create the pieces we offer: ‘What 
would Lalique do?’” McTeigue 
and McClellan both smile know-
ingly when they call up the spirit of 
French jewelry and art glass maker 
whose pieces are distinctive because 
of their slavish attention to detail. 
There are no short cuts, no “good 
enough’s” when it comes to creating 
these fine pieces. Channeling the 
spirit of Lalique is a whimsical yet 
poignant way of keeping the purity 
of the art front and center and the 
ticking of the clock in abeyance.

Both style and substance
“It takes us about 10 weeks to fully 
create a piece,” offers Tim, whose 
studio is connected to the room 
that is home for four exceptionally 
talented masters. With no experi-

ence in the jewelry business, one 
can quickly deduce that it does not 
take 10 weeks to pour molten metal 
into a mold, set a stone, polish the 
piece and place it in a box for sale. 
What could take that long?
 Techniques employed in the 
McTeigue & McClelland studio 
bridge centuries, cultures, and phi-
losophies. Forging and die-striking 
the gold or platinum compresses 
the precious metal to make it 
denser and therefore stronger and 
harder. A steady hand and a clear 
eye are required, along with a true 
understanding of metallurgy and 
physics. When the metal is literally 
forced into the desired shape, it will 
withstand the incursions that would 
cause damage and marring in lesser 
pieces.
 The comprehensive fusion of 
skills does not end there. Jewelers at 
McII must have mastery of piercing 
and threading as well as engrav-
ing, carving, and the careful work 
of “chasing.” In the latter exercise, 
platinum and gold are shaped and 
moved using hammers and hard-
ened steel punches. What a sculptor 
might do with clay, a jeweler does 
with precious metal.
 Even a casual exploration of the 
jewelers’ art reveals the individuality 
of each piece. These are not “like” 
anything else. They are distinctly 
and proudly McTeigue & McClel-
land.

 Make no mistake, the pricing 
for these exquisite pieces of art is 
not for the faint of heart. Walter 
researches and acquires only the best 
stones. Tim’s designs take hours of 
painstaking work to complete. The 
result of this long-standing partner-
ship, however, is a collection that 
is intended to abide for a lifetime 
… and beyond. These pieces are 
timeless; meant to be worn and 
enjoyed, then passed on to succeed-
ing generations.
 Energized and young at heart, 
both Walter and Tim are blessed 
with what the ancients would 
respectfully call “old souls.” What 
they have created with Old World 
techniques and contemporary 
imagination are pieces that are truly 
timeless. After all, great partnerships 
last forever. •
 To learn more about McTeigue & McClel-
land, you can visit them at 454 Main St., in 
Great Barrington, MA, or online at www.
mc2jewels.com. 
 Are you an artist and interested in being 
featured in Main Street Magazine? Send a brief 
bio, artist’s statement, and a link to your work 
to arts@mainstreetmag.com.

Above: Walter McTeigue (left) and Tim McClelland in their showroom. 
Below: Cushion Cut Sapphire Classic Flora Ring. Photos courtesy of 
McTeigue & McClelland. 
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Quality Electrical Services

Residential & Commercial Electric
New Construction & Renovations

Generator Installation

POWER FOR TODAY. AND EVERY DAY AFTER.
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Horse Leap, llc
A specialty tack shop
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Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs

Insured | Free estimates | Servicing western Connecticut, Massachusetts, & New York

Matt Sheldon
860.387.9417
sheldonmasonry.com
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friendly faces: meet our neighbors, visitors and friends

Chances are that when you call Madsen Overhead Doors 
in Spencertown, NY that Ashley Steuerwald will greet 
you and then direct your call. She has worked there as 
secretary and office manager for a decade. When she is 
not conducting her office duties, she likes to spend time 
with family and friends, and going on vacation – par-
ticularly to the beach. Ashley says that she has lived in 
the area her whole life and she looks forward to doing a 
lot of skiing and snowboarding at Catamount every year. 
But something tells me that Ashley is most excited about 
her destination wedding this year! “I’m getting married 
in April in the Dominican Republic, on the beach with 
all my friends and family!” Sounds beautiful, Ashley! 
Congratulations and best wishes from everyone at Main 
Street Magazine.

Chris Dixon is a Westbrook, CT native and relocated 
to the Northwest Corner in 2014. He is an artist who 
paints representational landscapes in the Plein Air open 
air tradition, and needless to say, Chris takes advantage of 
the landscape, hills, stone walls, and structures of the sur-
rounding area. He is a graduate of the Museum School 
of Fine Arts in Boston, and recently took first prize in a 
show at the Eric Sloane Museum in Kent. His work can 
be seen throughout New England and Chris’s studio is 
conveniently located in a carriage house on his property 
in Lakeville, which he is renovating. He likes to read, 
especially anything history-related, and for relaxation en-
joys his two dogs. Chris has recently started playing the 
drums again, but worries about disrupting the neighbor-
hood. His work can be seen online at jtdixonart.com

Mark Schneeberger has been a High Voltage employee 
for eight years and is a supervisor for the winding depart-
ment; making transformer coils that are the heart of all 
the company’s units. Mark’s family and friends mean ev-
erything to him, be it sitting around a campfire laughing, 
reminiscing about old times, getting together Saturday 
nights to watch a UFC fight, or rooting for their favorite 
football team. Mark says growing up in Ancramdale has 
been a blessing. “There is nothing better than being in 
the ‘country’.” He enjoys the occasional trip to the city, 
in fact this is where he recently became engaged to his fi-
ancé Megan. They haven’t set a date yet, but he’s looking 
forward to the moment that he sees his beautiful bride 
walk down the aisle.

Winston Foote has been the concierge at The Interlaken 
in Lakeville for nearly 20 years where he enjoys greeting, 
advising, and making certain that each guest has the best 
possible visit. Previously he was with T.W.A. and was the 
co-owner of a Travel Company in Boston for 22 years. 
Winston says that it always surprises him when people 
he doesn’t know take the time to chat. A resident of the 
Northwest Corner, Winston enjoys the beauty of the 
countryside which he finds amazing, gives generously to 
his favorite causes (animals, in particular), and is a terrific 
host. He also enjoys anything and everything airline 
related. He finds pleasure in seeing the joy on the faces 
involved in the wedding events that are hosted by The 
Interlaken. He also says that it’s the people in Lakeville 
and Salisbury who make life here so satisfying, whether 
hard working or generous and relaxed, which pretty well 
describes Winston himself.

Tia Nielsen is a multi-working, devoted wife, mother of 
three, a NYS Realtor for Beach & Bartolo Realtors, and 
most recently accepted a position at Taconic Hills CSD 
working with Special Education children K-2 – wow! 
Talk about having a full plate! “I am thrilled to be part of 
their new program. It has been by far the most reward-
ing experience.” Tia’s love story began when her husband 
Adam proposed above Bash Bish falls while on a hike as 
they embraced a Catskill Mountain sunset. Married for 
eight years, she describes their wedding as simple and 
intimate. “I wore my mother’s wedding dress, immedi-
ate family were present, with breathtaking fall foliage all 
around. It was perfect!” Her advice to those planning a 
wedding is to keep your stress level down and in most 
cases this means, “less is more.”

Dawn Prince is a Canaan resident and is the friendly 
front-end supervisor at LaBonne’s Market where she has 
been employed for 23 years. Her duties include delegat-
ing the staff, taking customer orders, bookkeeping, and 
cashiering when needed. She says that she is never bored 
and really enjoys interacting with the clients, many of 
whom she is familiar with. Dawn says that she likes the 
small town feel of the community and feels very much 
a part of the area. She spends some of her free time with 
the Salisbury Crafters where she can relax and create 
glasswork, knit, and bead. Her free time is also spent 
outdoors kayaking, skiing, and running, and she recently 
completed a half marathon. Dawn has two children (who 
are also employed by LaBonne’s), a granddaughter, Mad-
die, and a dog, Holly, who is a constant companion.  
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Country Gardeners Florist
Weddings • Anniversaries • Theme parties • Funerals • Fresh cut fl owers 

Dried fl owers • Potted plants • Pottery 

(518) 789-6440 • Railroad Plaza • Millerton, NY 
www.countrygardenersfl orist.com

This is our 30th year of making 
your Valentine feel special! 

We have fl owers, Champagne, cheese, 
crackers, popcorn & socializing! 

Communicating Substance with Style

victoria@vklarsoncommunications.com
www.vklarsoncommunications.com
@victorialarson

VKLarsonCommunications is a full service public relations company based in New York 
and Pine Plains specializing in Writing, Positioning and Communicating messages and 
news to the right audience. We offer Newsletters, Press releases, Website copy, Media 
Outreach, Social Media Programs tailored for your company’s needs.

Chris J.T. Dixon
Landscape painter

860-227-9205
3 Cleveland Street, Lakeville, CT 
www.JTDixonArt.com

Fine Art  •  Paintings by commission  •  
Dixon Studio

Midnight boil
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By Christine Bates
christine@mainstreetmag.com

Valentine’s Day combined with Main 
Street’s February wedding issue gave 
us the excuse to visit Thorncrest Farm 
& Milk House Chocolate in Goshen, 
CT where we interviewed Clint and 
Kimberly Thorn, inspected the cow 
barn, and sampled creamy chocolates 
made with the milk of the “girls.” As 
they say, “The Magic is in the milk” 
and the chocolate truffles are magic, 
voted best chocolate in the State of 
Connecticut in 2015.

Clint and Kimberly Thorn, the 
enlightened owners of Thorncrest 
Farm, met in agro science class at 
Wamogo High School, and after 
graduation headed in different 
directions for college. Kimberly, 
whose interest was in racehorse 
breeding, was working on a horse 
farm in County Kildare, Ireland 
when Clint came to visit. Everyday 
they would walk a few miles down 
the country road and have lunch at 
a small home restaurant that served 
soups, and homemade bread and 
pastries made from local sources. 
They dreamed of doing something 
similar someday and then back-
packed around Europe for two and 
a half months, “Drinking wine 
and eating chocolate” according to 
Clint. 

By accident the couple stumbled 
into a small chocolate shop in 

local business

Rouen, France, where all the choco-
late was made from the milk of 
local cows. In each city they visited 
thereafter they searched out the 
local chocolate shop and sampled 
the product. Sometimes they liked 
it and sometimes not. They came 
back to Connecticut to Clint’s fam-
ily farm, and got married in 1988.

Chocolate’s secret
Kimberly is a chocolate autodidact, 
or as she says, “a secret learner.” 
  She began teaching her-
  self the secrets of choco-
  late making while Clint 
  was busy breeding Hol-
  steins that produced 
  rich, delicious milk. 
  They were seeking a 
  perfect match between 
  chocolate and their milk 
  – a “wholesome mar-
  riage.” 
   Kimberly started 
  sampling coco nips from 
  Venezuela, Ivory Coast, 
the Dominican Republic, and 
Madagascar and devised a secret 
three-day mixing process. She de-
veloped her own recipes combining 

Continued on next page …

chocolate from a specific plantation 
with the milk of a specific cow.  
 The milk from Creed, a Holstein, 
goes into milk chocolates filled 
with eggnog and amaretto creams. 
Mist, provides the milk for the dark 
chocolate double espresso truffles. 
 These chocolates are the only 
single cow origin chocolates avail-
able anywhere. Kimberly came up 
with the idea and together with 
Clint developed special feed for 
each cow depending on the flavor 
desired. Her personal favorite flavor 
is the dark chocolate bonbon with 
Cointreau cream.

It begins with cows
There are 22 cows in the barn 
next to the small chocolate shop – 
twenty Holsteins, and two Jerseys. 
These cows are hand milked, and 
are fed organic grass/hay grown in 
Thorncrest’s fields. In over twenty 
years the Thorns have never used a 
commercial fertilizer, herbicide, or 
pesticide. 
 The barn, built four years ago, 

was designed to minimize stress 
on the animals and incorporates 
many Shaker innovations. Natural 
ventilation eliminates the noise of 
fans. There are no stanchions in 
the spacious stalls and no overhead 
milking lines. The quality of all of 
Thorncrest’s dairy products from 
the chocolates to milk, yoghurt and 
butter begins with a humane cow-
healthy environment. 
 Clint purchased the farm’s first 
cow in 1980 and started breed-
ing for flavorful milk instead of 
volume. Thorncrest milk is gathered 
individually from each cow in a 
separate pail and gently pasteurized. 
Any milk that is not used in making 
chocolate is available as fresh yo-
ghurt, butter, and milk in the shop. 
 Clint is proud to say, “Producing 
milk is not just about placing milk 
into a bottle, it’s about cow comfort 
and care.” While commercial dairy 
Holstein’s stop making milk after 

THORNCREST FARM 
& MILK HOUSE 

CHOCOLATES IN 
GOSHEN, CT

cows. marriage.
chocolate.

Above: You can pick from an ever changing variety of freshly made chocolate truffles at Milk House Chocolates. Photo 
by Christine Bates. Below: Kimberly Thorn comes out from the kitchen to wait on customers at the chocolate shop. 
Photo by Peter Greenough.
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local business

fi ve years, Thorncrest’s happy cows 
are still producing at age 13. After 
they become too old to milk, they 
continue to live at the farm. “These 
cows have names. They know us. 
How could we ever sell them to a 
slaughter house?” 

Chocolate philosophy
Kimberly’s business philosophy is a 
simple one. Provide a wholesome, 
delicious, fresh local product for 
those who appreciate fi ne chocolate. 
To her the farm is a “chocolate 
     garden.” But 
     word has 
     gotten out – 
     Thorncrest 
     has custom-
     ers from 
     California 
     to Switzer-
     land who 
     order from 
     the Thorn-
     crest website 
     and pay to 
have chocolates delivered to them 
via UPS. Except at Christmas time 
and Valentine’s Day, the tiny store is 
open only from Thursday to Sunday 
(see end of article for details). 
 ”I was scared to death when we 
opened our doors,” admitted Kim-

berly, “but word of month” worked. 
People just came. At Christmas time 
customers waited patiently in a line 
outside in the cold because the shop 
only holds about fi ve people. 

The chocolate making process
Every week Kimberly makes 25 to 
30 different fl avors for the store in 
small batches of 50 to 100. Each 
fl avor is a proprietary recipe created 
through trial and error by Kimberly. 
 Crème Fraiche Parfait, a com-
bination of crème fraiche and 
raspberries rolled in chocolate, is the 
hardest to make. 
 Kimberly does all the chocolate 
making herself in the adjoining 
chocolate laboratory. She starts with 
chocolate nibs and makes a choco-
late liquor, the “Conch” which takes 
two or three days. The fresh milk 
is pasteurized through a low heat 
process followed by separating the 
cream and making butter. Next 
comes making the creamy ganache 
fi llings and then assembling the 
individual chocolates. Each piece 
will cost $1.85 at the farm store 
and $2.75 if shipped. The state of 
Connecticut adds sales taxes because 
Connecticut considers chocolate a 
luxury item, not a food item.
 “My goal is to make a journey for 
the palette and create enjoyment of 
the origin,” according to Kimberly. 
“Have three chocolates for dessert 

after dinner. Maybe a dark choco-
late ginger crème, a Mt. Ives mint 
chocolate, and a Dark Side.” 

Chocolates and special events
Kimberly exclaimed: “Weddings are 
my favorite. Couples come in and 
taste chocolates and decide together 
what they want to include as wed-
ding favors. We custom design the 
box, the ribbons, and the message. 
It’s such a joyful time. One wedding 
had a sunfl ower theme and we had 
sunfl ower chocolates.” 
 Thorncrest also provides choco-
lates for all sorts of other special 
events – birthdays, dinner parties, 
anniversaries. 
 Every year Kimberly creates the 
chocolates for a wine and chocolate 
benefi t for Goshen Good Neigh-
bors. “We match chocolates for 
seven wines, one beer, and a glass of 
champagne.” 
 Kimberly and Clint are strong 
supporters of the greater commu-
nity of North West Connecticut 
and every year donate small boxes 
of chocolates for each table at the 
Housatonic Valley Association auc-
tion. “We are happy to be involved. 
We are all connected and need to 
protect our rural environment.”

The future?
Thorncrest’s business philosophy 
is the opposite of recently ex-
posed Mast Brother’s Chocolate in 
Brooklyn. They aren’t interested 
in expanding and selling nation-
ally to Whole Foods, adding retail 
outlets, sophisticated packaging 
and marketing, or building a luxury 
brand. They just want to continue 
to produce a local, excellent agricul-
tural product that “keeps the girls 
at home” while offering something 
very special. •

To reach Thorncrest Farm & Milk House 
Chocolates you can visit them at 280 
Town Hill Road in Goshen, CT, or online 
at www.milkhousechocolates.net. They 
are open Thursday, Friday and Saturday 
10:00 to 5:00 and Sundays 10:00 to 
4:00. In February they are open from 
Tuesday, February 9 to Valentine’s Day, 
from 10:00 to 5:00.

Above: Twenty-two 
stress free cows 
are cared for in the 
specially designed 
barn next to the 
chocolate shop. 
Photo by Peter 
Greenough. Top 
right: The barn for 
22 cows and adjoin-
ing chocolate shop 
was built four years 
ago to house the 
operations of Milk 
House Chocolate. 
Photo by Christine 
Bates.

Above: Thorncrest 
Chocolates puts 
together special 
selections for wed-
dings and Valen-
tine’s Day. Photo by 
Christine Bates.
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We cover any occasion! 
Tents  •  Tables  •  Chairs  •  Linens  •  China, fl atware & glassware  •  Lighting  •  

Dance fl oors & staging  •  Heating & cooling  •  & accessories such as 
wedding arches, bouncy houses & serving accessories

518.822.1347 • canteles@verizon.net • www.CanteleTentRentals.com
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Ghent
wood products

mushroom & reclaimed wood
Our selection of Mushroom Wood and reclaimed wood like Heart Pine are sure to get your creative juices flowing! 

The applications are only limited by your imagination and they will surely stand out as an accent piece. 

(518) 828-5684  •  1262 Rte 66, Ghent, NY  •  www.ghentwoodproducts.com

sweet william’s
 bakery

19 Main Street • Salisbury CT       860.435.8889       

pastries  •  espresso  •  desserts

buttery goodness
 and really great coffee.

Fine Wines & Spirits • Custom Engraving
Gift Cards & Custom Gift Baskets

Tel: 845.373.8232 • Fax: 845.789.1234
5058 Route 22, Amenia, NY 12501

Open 7 Days: Mon–Sat 10am–7pm, Sun 12–5pm

Hugs & Kisses 
Florist

(518) 398-0063
2957 church st., 
pine plains, ny
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New York is home to a bounty 
of farms and farmer’s markets, 
cheese-makers and bakers. Local 
produce on our plates has come to 
be expected, but what about what’s 
in our glasses? 
 We live in an area with several 
top-notch wineries, so I’m surprised 
when some people still shun locally 
produced wines. For those who 
are familiar with what the Hudson 
Valley, Finger Lakes region, and 
Long Island have to offer in the 
wine category (lots of beer and 
spirits options, too) and opt for 
locally sourced libations (as well you 
should) this list is for you. 
 And if you’re still on the fence 
about wines from New York, I 
encourage you to taste before you 
judge. For many, choosing what 
wine to serve on any occasion, 
let alone at your wedding, can be 
intimidating, so I’m keeping this 
list simple. With everything else to 
take care of around the big day, the 
question of what to drink should be 
easy. 

What it comes down to
Ultimately, it comes down to two 
questions. 1. What do you like, and 

A New York

LOCAL 
LIBATIONS 
FOR YOUR 
WEDDING 
DAY:

Photos from istockphoto.com 
contributor dzejdi

2. What is your budget? A good 
wine store or winery will help you 
figure out how much to buy, and 
help make suggestions with food 
pairings. 
 Buying directly from a winery 
rather than a retailer gives you the 
advantage of tasting many wines 
at once while learning about them 
directly from the producer. Locally, 
you can taste and tour Millbrook 
Winery, Hudson-Chatham Winery, 
Clinton Vineyards, and a string of 
others up and down the Hudson 
River. If you don’t find what you 
like here, you can explore Long 
Island (mainly the North Fork) and 
the Finger Lakes. 
 Here are some of the wines 
that have struck my fancy over the 
last few years, and are definitely 
wedding-worthy. 

In the red
From premium to casual picnic 
wines, there is plenty to choose 
from in New York. Millbrook 
Winery’s Hunt Country Red is 
an affordable, crowd-pleasing red 
blend. They change up the grapes a 
bit with each vintage, but previ-
ous years have included blends of 
Merlot, Syrah, Cabernet Sauvignon, 
and Cabernet Franc. What they’re 
known for, however, is their Cab-
ernet Franc. That grape grows very 

well here, so if you want a red that’s 
a bit more memorable, it’s worth 
the few extra dollars. 
 The winery also makes custom 
wine labels, so your wedding bottles 
can be as unique as you’d like. Visit  
www.millbrookwine.com.
 On the topic of lovely labels, 
Hudson-Chatham Winery is known 
in part for the beautiful, Hudson 
River School art movement inspired 
labels on their Hudson River Valley 
Red. They change the label on this 
wine every year, each one reflect-
ing the art that was inspired by the 
beauty of the Hudson Valley. In 
the winery’s own words, “Hudson 
River Valley Red is an homage to 
the men and women who celebrated 
this great valley and who celebrated 
the beauty of the landscape and 
the glory of nature. Hudson River 
Valley Red is a blend of numerous 
grapes from the Hudson Valley, in-
cluding: DeChaunac, Leon Millot, 
Baco Noir, and Chambourcin. It is 
a light red, perfect at room tempera-
ture or serve it chilled. It is a dry red 
wine, with 0% residual sugar. The 
wine features a fruit forward prom-
ise that delivers – plum, strawberry, 
and bright raspberry come across 

Continued on next page …

By Memoree Joelle
info@mainstreetmag.com

State of wine
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the nose first and then the palate. It 
is a nice, affordable blend, light in 
color and with a nice juicy ending, 
and little tannin. It’s a perfect pizza, 
burger, picnic red.” 

Hudson-Chatham produces 
beautiful food-friendly wines in 
the traditional style of Burgundy, 
including several single vineyard 
wines. I fell in love with their Baco 
Noir, a hybrid they’re most popular 
for. All of the wines in their line-up 
are elegant, lower alcohol, food-
friendly wines, reflective of the 
Hudson Valley terroir. Visit one of 
their two tasting room locations in 
Ghent or Tannersville to try before 
you buy.

I happen to think it’s a perfect 
wedding day pour, as well. Visit 
www.hudsonchatham.com.

Sustainable winery
The North Fork of Long Island is 
where more robust, Bordeaux style 
reds are made. The climate there is 
best for producing ripe grapes for 
big, hearty, fruit-forward reds, so if 
that’s up your alley, you’ll want to 
check out Lenz Winery, made fame-

ish for their Old Vines Merlot, and 
Bedell Cellars, whose high-end, 
hand-crafted and much sought-after 
wines sell out quickly. They are a 
sustainable winery, and an exquisite 
location for a wedding, I must add. 
If you can, don’t miss out on trying 
the “Taste” red blend, which will 
knock your garter off.  Visit www.
bedellcellars.com.

“It’s A Nice Day for a White 
Wedding”
A staple at any wedding, white 
wines don’t turn your teeth red, and 
are great either with food or just on 

their own. Over ten years ago, I be-
came a fan of Wolffer Estate Winery 
and their impeccably balanced 
Chardonnay, which has just the per-
fect amount of oak. I haven’t had a 
wine from there I didn’t like, in fact, 
and it seems that Wine Spectator 
agrees. Visit www.wolffer.com.
 If your wedding is in the spring 

tales of a farm groupie

or summer months, you may want 
to consider pouring a rosé wine, 
and who could resist that lovely 
pink color in the glass? Croteaux 
Vineyards, on the east end of Long 
Island, is devoted exclusively to 
rosé, and they make a variety of 
styles. These are elegant rosés that 
are beautiful to look at as well as sip 
on, made in the original dry, French 
style. Visit www.croteaux.com.

Sparkling wines and 
a dessert wine
You likely already know this, but 
Champagne is made in Champagne 
(a region of France). If it isn’t from 
there, it’s called sparkling. That 
doesn’t mean, however, that there 
aren’t sparkling wines made in the 
traditional method that are every 
bit as good as their French coun-
terparts. My top pick for sparkling 
comes from the Finger Lakes, made 
by Dr. Konstantin Frank. Their 
sparkling is made in the traditional 
methode champenoise, using only 
Chardonnay, Pinot Noir, and Pinot 
Meunier. You won’t be able to tell 
the difference between these and a 
French Champagne. Besides, the 
founder of this winery, Dr. Frank, is 
heralded as the “father of vinifera” 
in New York. Tasting is believing. 
Visit www.drfrankwines.com.
 Sparkling Pointe Vineyards on 

Long Island’s north Fork exclusively 
makes sparkling wines, and they are 
devoted to their craft. A tad pricey, 
but worth it, they make only 7,000 
cases a year, so don’t drag your cold 
feet if you want these well-crafted 
bubblys. Visit www.sparklingpointe.
com.
 Finally, something sweet. The 
Finger Lakes is where to look for 
Riesling, and also for the region’s 
unique “ice wines,” which are sweet 
wines made by allowing the grapes 
to remain on the vine as the weather 
turns frigid. Again, I highly recom-
mend the Dr. Frank wines, and in 
addition to the dryer styles, they 
offer a late harvest Riesling that is 
sweet, but not cloyingly so. Perfect 
to pair with your wedding cake, it 
won’t give you a headache the next 
day. Cheers! •

To read more about New York State wines, 
visit the webpage of the New York wine 
and Grape Foundation, www.newyork-
wines.org.

Above: A selection from Dr. Konstan-
tin Frank. Photo courtesy of Dr. Frank.

Above: Bottles 
of rosé from 
the Croteaux 
Vineyards. Photo 
courtesy of Cro-
teaux Vineyards.



MAIN STREET MAGAZINE  19

11111111111111111111111111111111111

11111111111111111111111111111111111

Call 518 592 1135 • info@CatskillViewWeddings.com • CatskillViewWeddings.com

weddings & events
CatskillView

tristate antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

P 518.272.8881    
F 518.272.8935   

www.snyderprinter.com

691 River Street 
Troy, NY 12180

• Digital & Offset  

• Newsletters  

• Brochures  

• Catalogs  

• Stationary Packages

• Pocket Folders  

• Calendars • Invitations • Direct Mail

High Quality  
Commercial Printing.

High Quality  
Commercial Printing.

691 River Street 
Troy, NY 12180

P 518.272.8881    
F 518.272.8935   

www.snyderprinter.com

• Digital & Offset  
• Newsletters  
• Brochures  
• Catalogs  
• Stationary Packages
• Pocket Folders  
• Calendars  
• Invitations  
• Direct Mail



20  MAIN STREET MAGAZINE

Stone & Tile 
Services

Polishing • Honing • Cleaning • Sealing
Floors • Showers • Countertops

Tile Repair & 
Installation
• Regrouting
• Grout coloring
• Sealing 
• Mexican tile 
 refi nishing
• Cleaning services

Visit us at www.StonePolishingct.com

Ziggy Oskwarek
860 913 4473 • PO Box 1013 • Canaan, CT 06018

Marble Floor Polishing

Marble • Slate • Limestone • Granite • Terrazzo • Soapstone

Make Your Marble Shine Again!

Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

alicia king
photography

845-797-8654 • aliciakingphoto@gmail.com
www.aliciakingphotography.com • facebook.com/aliciakingphotography

General Contractors  
 

● Architectural Design & Build  
● New Home Construction ● Remodeling 

 ● Millwork ● Furniture ● Cabinetry 
 

Registered AIA Architectural Services 
 

amberconstruction.net | 860 693 0040

AMBER CONSTRUCTION & DESIGN 

CLASSIC BEAUTY

Lia’s
Mountain 

View
Established 1983

Homemade everyday Italian food 
Lia’s catering services are available 

on and off premises • take-out 
party platters also available  

Like us on Facebook! 
Winter hours: Wed.-Thurs: 11.30am-9pm

Fri-Sat: 11.30am-9.30pm • Sun: 4pm-8.30pm 
Closed Monday and Tuesday 

518-398-7311 • www.liasmountainview.com • 7685 Rt. 82, Pine Plains, NY

Call now to inquire 
about Valentine’s 

Day specials
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Continued on next page …

rent 
for a 
day

   alking down the aisle, ringing bells, and 
   throwing rice remain wedding traditions even 
   as church attendance continues to decline. In 
this month’s real estate story, Main Street discovers what 
is involved in getting married in a church, and also looks 
at churches available for sale – in case you’d like to buy 
your own.

Today less than 40% of all weddings in the United 
States include a church ceremony. Saying wedding 
vows at the altar is not like getting married in a Las 
Vegas wedding chapel – it requires research and at least 
six months advance planning in most churches. The 
approach, requirements, and fees vary enormously 
from church to church. 
 Possibly the least traditional church venue in the 
area is the former home of Alice’s Restaurant, the Arlo 
Guthrie Center in Great Barrington, MA (see photo 
above) that was decommissioned as an Episcopalian 
Church in 1964. The center permits couples to devise 
their own ceremony and doesn’t require advance 
religious counseling. The space attracts eclectic couples 
who want to be married in a church without the 
strictures of traditional religion. Apache prayers, and 
guitars are welcome. Catering facilities are also avail-
able on site, although a couple must apply for their 
own event specific liquor license to serve alcohol.  

Smithfield in Shekomeko
The recently renovated, historic Greek Revival Smith-
field Presbyterian Church in Shekomeko is another 
church that welcomes everyone. Reverend Douglas 
Grandgeorge, who officiates at weddings as far away 

or buy for a lifetime

By Christine Bates
christine@mainstreetmag.com

as the top of the Empire State Building, encourages 
all couples to consider the Smithfield Church for a 
wedding. There’s no set charge, although most couples 
make a donation of $200 to $300 to the church. 
Musicians and the organist are a separate fee. While 
there haven’t been recent weddings at the First Baptist 
Church in Millerton because of the aging congrega-
tion, the minister is willing to marry anyone once he 
“determines where they stand spiritually.” Baptists 
believe in “free will” giving, so the contribution is 
whatever the couple wishes.

Tradition, counseling, and fees
The reinvigorated Lyall Memorial Federated Church, 
an attractive stone interdenominational church in Mill-
brook, has wedding fees clearly displayed on the church 
website. These include a refundable $325 deposit, 
$750 for the minister, $150 for the Sexton (custodian), 
$300 for the building, and $200 for the organist. An 
application and three pre-ceremony counseling sessions 
with the minister are required.
 St. John’s Episcopal Church in Salisbury is an 
example of a more traditional choice. Before agreeing 
to conduct a wedding, Father David Sellery wants to 
get to know the couple and understand why they want 
to be married at St. John’s. He will ask prospective 
couples, “Why does this place make sense? Why St. 
John’s instead of the town hall down the street?” He 
offers three to four premarital counseling sessions that 

GETTING MARRIED IN A CHURCH 
OR BUYING A CHURCH

W

Above: Any cou-
ple can get mar-
ried at the Arlo 
Guthrie Center in 
Great Barrington 
and devise their 
own ceremony. 
Photo courtesy of 
the Arlo Guthrie 
Center.
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real estate

constructively touch on practical 
matrimonial issues like finances, 
children, and even careers. 
 There is flexibility on fees, 
depending on the couple’s financial 
means. Expect honorariums for the 
priest, sexton, and organist, and a 
$500 fee for the church. Father Sell-
ery does not permit couples to cre-
ate their own vows and sticks with 
the traditional Episcopal service 
from The Book of Common Prayer. 
 There are no flash cameras al-
lowed during the ceremony and no 
rice thrown outside. “At least three 
to six months and as much as a 
year are helpful to plan around 
the church calendar, concerts, and 
vacations.”

Catholicism in Amenia
For couples where at least one 
person is Catholic, The Immaculate 
Conception Church in Amenia is 
another option. Father Kent Wilson 
presides over the parish and expects 
to conduct two informational 
interviews and then three pre-cana 
evening conferences with the pro-
spective bride and groom.  
 “Weddings are so expensive, we 
try not to charge very much.” Im-
maculate Conception’s standard fee 
is $200 for the use of church and 
the service, and $200 for the organ-
ist. The right to utilize the building 
for a rehearsal is typically included 
at all churches.

Want to buy your own church?
It’s estimated that over 4,000 
churches close every year in the 
United States, and that there are 
half as many churches now as 
there were a 100 years ago. New 
York State data indicates that 16 
churches were sold in Columbia 
and Dutchess County since 2007 
at an average sale price of about 
$550,000. And churches will 
continue to be decommissioned and 
sold unless they are surrounded by 
a cemetary, like St. Patricks in Mil-
lerton which is closed, but available 
for funerals.  
 The Presbyterian Church in Ame-

nia on Route 22 recently closed, 
and according to Reverend Grand-
george, the priority will be to find a 
use that benefits the community. “If 
we sell it to a ping pong parlor the 
price will be much different than an 
activity that will benefit the people 
of Amenia.” 

Church repurposing
Just as the cost of weddings varies 
enormously so does the listing price 
of churches for sale. There are three 
types of church structures on the 
market: recently decommissioned 
churches, former churches that have 
been made into residences, and 
former churches that have already 
been adapted for commercial use as 
restaurants, gyms, antique stores, 
and art galleries.

Christ Church in Canaan
The most magnificent house of 
worship for sale at the moment 
(in this writer’s opinion) is Christ 
Church in North Canaan, CT, 
which was closed in 2012 because 
of a dwindling congregation. De-
signed by noted Victorian Gothic 
architect Richard Upjohn, the 
1845 stone church has hard wood 
floors, a slate roof and stained glass 
windows. (See photo, and refer to 
November 2015 Main Street for a 
more complete history and descrip-
tion). 
 Included for the asking price of 
$345,00 are the 2,600 square feet 
church, a freestanding clarion, and 
a two-story 2,500 square feet parish 
hall overlooking Canaan’s historic 
railroad depot. That’s less than $70 
a square foot! The church is being 
sold as a commercial building and 
the stained-glass windows, pews, 
and altar furnishings are included 
only if valued by the buyer. Other-
wise the Dioceses retains the right 
to remove them and save them for 
another church. 

Continued on next page …

Above top: Renowned 
English architect 
Richard Upjohn de-
signed Christ Church 
in Canaan. The church, 
separate belfry and 
parish house are for 
sale for $345,000. 
Photo courtesy of Juliet 
Moore of Elyse Harney 
Real Estate. Above: 
Already converted into 
a three-bedroom home 
is this 1871 church in 
Mill River Village in the 
Town of New Marlbor-
ough, MA on the market 
for $699,000. Photo 
courtesy of Steve Weisz 
of William Pitt Sotheby’s 
International.
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BRINGING YOU THE BEST LOCAL FOOD

www.hv-harvest.com

TO BUY THE BEST LOCAL FOOD IN THE HUDSON VALLEY – FROM THE HUDSON VALLEY – VISIT THESE LOCATIONS:
Millerton Agway in Millerton, NY • Bywater Bistro in Rosendale, NY • Boitson’s Restaurant in Kingston, NY • Hudson Hil’s in 
Coldspring, NY • Phoenicia Diner in Phoenicia, NY • Red Devon in Bangall, NY • Roundout Music Lounge in Kingston, NY • 
The Local in Rhinebeck, NY • Jack’s Meats in New Paltz, NY • Adams Fairacre Farms in Poughkeepsie, NY • Adams Fairacre 
Farms in Wappinger, NY • Adams Fairacre Farms in Newburgh, NY • Associated in Rosendale, NY • Bistro-To-Go in Kingston, 
NY • Gigi’s Market in Red Hook, NY • High Falls Food Co-Op in High Falls NY • Honest Weight Food Co-Op in Albany, NY • 
Nature’s Pantry in Fishkill NY • Nature’s Pantry in Newburgh, NY • Otto’s Market in Germantown, NY • Sunflower Natural 
Foods in Woodstock, NY • The Cheese Plate in New Paltz, NY

If you’d like to carry our products and see a full list of our retail locations, please visit our website. 
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Kent 860.927.1141   •   Lakeville 860.435.2400   •   Litchfield 860.567.0806   •   Washington Depot 860.868.6600   •   Berkshires 413.528.4192
Each Office Is Independently Owned and Operated. Equal Housing Opportunity.

williampitt.com

Norfolk  |  $2,975,000  |  MLS: L148746 
4 Bedrooms | 2 Baths | 1,682 SF | 272 Acres 

John Harney 860.921.7910

Lakeville  |  $895,000  |  MLS: L152490 
5 Bedrooms | 3.1 Baths | 3,888 SF | 5+ Acres 

Mimi Harson 860.435.5922

New Marlborough, MA  |  $2,475,000 
MLS: 213350 | 7 BR | 6.1 Baths | 5,500 SF 
 52 Acres | Marc Bachman 646.637.6304

Sharon  |  $995,000  |  MLS: L10030914 
4 Bedrooms | 3 Baths | 2,476 SF | 10+ Acres 

Sherie Berk 860.435.5929

Lakeville  |  $1,025,000  |  MLS: L10063493 
4 Bedrooms | 3.1 Baths | 4,745 SF | 10+ Acres 

Mimi Harson 860.435.5922

Falls Village  |  $1,390,000  |  MLS: L149732
 4 Bedrooms | 2.1 Baths | 3,352 SF | 31 Acres 

John Harney 860.921.7910 

pieces
Hours: Friday-Sunday 10-4
2816 West Church Street (Rt.199), Pine Plains
914 388 0105 • piecespineplains@gmail.com
Like us on Facebook

unique furnishings, lighting, jewelry 
and objects of interest!

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

Wine, Spirits, Beer 

Tastings/Classes

Open Monday through Saturday 11 to 7 

Closed Sunday

APPLIANCES
GORDON R. KEELER

SUB ZERO • MONOGRAM • WOLF 
SPEED QUEEN • GE CAFÉ • GE PROFILE

Appliance sales & service since 1930

3 Century Blvd., Millerton, NY 12546
518-789-4961 • 518-789-4813 • 518-789-4252 fax
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This church is a home
The church in Mill River Village 
in the Town of New Marlborough, 
MA was converted to a family home 
in the late 1970’s. The residence sits 
on a knoll overlooking the small vil-
lage and enjoys low property taxes, 
according to listing broker Steve 
Weisz of William Pitt Sotheby’s 
International. Weisz immediately 
responded to the unique space. 
“It’s a perfect classic New England 
clapboard church that was built in 
1871. Creative people look at the 
house – ballet dancers, musicians, 
and artists. The biggest challenge 
in selling a church home is lack of 
comparable structures for the pur-
pose of pricing, getting a mortgage, 
etc. There really is nothing like it.” 

Originally put on the market 
for $950,000 in 2014, the elegant 
home is now listed at $699,000. As 
with any unique building, it takes 
time to find the right buyer.

Churches as commercial
spaces
The restoration of the former 
Christian Science Church in Great 
Barrington by custom jewelers 
McTeigue & McClelland is an 
imaginative repurposing of what 
was built as a house in 1851, and 
then occupied by the Christian 
Science Church for 90 years. The 
church had received offers from 
big box stores to tear the build-
ing down, but decided to sell it 
to McTeigue and McClelland to 
preserve the historic stone building 

which stands prominently at the 
south entrance to Great Barrington. 
It took over a year to bring the 
building up to code with firewalls, 
sprinklers, and handicap access, and 
to create a large airy showroom, 
offices and workshop (see photo 
above and related article on page 6). 
Brides and grooms from all over the 
world now visit the showroom to 
select engagement rings and wed-
ding bands.
 The former 1836 church next to 
Peck’s Supermarket in Pine Plains, 
NY became a Grange Hall in 1932 
and then Balsamo Antiques in 
1997 (see photo). The 1,728 square 
foot building has a half bath and is 
zoned as a commercial multiple use 
small structure. When owner Steve 
Abeles and his partner bought the 
building, there was a hole in the 
roof and the inside had been gutted. 
The pair insulated the walls, added 
a second floor and staircase, and 
opened for business. “Originally it 
was a hobby for us to sell merchan-
dise, but the business took off and 
we quit our jobs in fashion and had 
a new career.” Marilee Taubman, 
the listing broker with Sotheby’s 
International Realty in Millbrook, 
imagines the building as a live/work 
space and has listed the property as 
either commercial or residential.
 Churches are an important part 
of every community’s religious, 
cultural, and architectural heritage. 
They need to be honored and 
preserved. Often that means finding 
new uses for them so they remind 
us of our past and continue to be 
part of our daily lives. •

Above top: The former 
1852 Christian Science 
Church in Great Bar-
rington was originally 
a home and after a 
year of renovation is 
now the workroom and 
showcase of jewelers 
McTeigue & McClel-
land. Photo courtesy of 
McTeigue and McClel-
land. Above: What’s 
the next life for the 
former church, Grange 
Hall and antique store 
in Pine Plains – now 
on the market for 
$379,000? Photos cour-
tesy of Steve Abeles 
of Balsamo and Peter 
Greenough. Left: The 
New Marlboro church at 
night. 
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Rafe Churchill
TRADITIONAL HOU S E S

rafechurchill.com

Academy Street Salon
Your place or ours. We’re honored to dedicate our day to your special day. 

–Dee & Andrea

Dee Crispino, Owner
Ph: (860) 435-3500 • 27 Academy Street, Salisbury, CT

academystreetsalon@gmail.com • www.academystreetsalon.com

THORNHILL 
FLOWER & GARDEN SHOP

DISTINCTIVE FLORAL DESIGNS

Hours: Monday–Saturday, 9–5
15 Academy Street, Salisbury, CT 06068

860 435-2348 or 866 870-2348
www.thornhillflower.com

HOME ACCENTS & APPAREL

27 NORTH MAIN STREET • PO BOX 566 • KENT, CT
TEL: 860.927.1255 • E-MAIL: INFO@TERSTON.COM

WWW.TERSTON.COM

When you are ready to say “I do!” 
we are ready, too!

110 Rt. 44, Millerton, NY 12546 next to CVS • (518) 789-4649 
www.elizabethsjewelry.com • Hours: Tues–Thurs 10-4:30 • Fri 10-5:30

Sat 10-3 • Open Valentine’s day, Sunday February 14th 10-3
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By Melissa Batchelor Warnke
info@mainstreetmag.com

There are, as ever, a million trends 
on the wedding market right now. 
But the biggest, most meaningful 
trend out there may be a move away 
from trends altogether and back to 
basics. Back to basics means you can 
leave your wedding cake pops in 
2013 and forget the fabric butter-
fl ies fl uttering out of your hand-
embroidered envelopes. 
 Weddings will always be stress-
ful, because they involve money and 
more than one person. But they 
no longer need to be painstakingly 
planned, with corsets, tears, and a 
guest list that involves all the people 
who ever did a favor for the family. 
 The new look is about mean-
ingful ease, not maximum effort. 
2015’s most beautiful, glamorous 
celebrity bride was perhaps Whitney 
Port, who wore a waterfall hemline, 
greenery in her uncomplicated bun, 
divine shoes, and understated jew-
elry. Port could be expected to dress 
beautifully; she rose to fame, after 
all, on a television show that had 
her working for a stylist and at Teen 
Vogue. But her look was completely 

trending

unique: playful but resistant of a 
faux-bohemian look (my least favor-
ite trend of past years is watching 
type-A brides impersonate fl ower 
children on their big days), clean, 
thoughtful, and memorable. May 
we all dress so well. 
 2016 is just starting, but the 
predictions are in and the winter 
weddings are underway. Here’s what 
you can expect to see in three dif-
ferent categories: the basic, the cool, 
the insane. I trolled Pinterest so you 
don’t have to.

Basic
Naked cakes. Apparently getting 
back to basics means we’re not 
even frosting our cakes anymore. 
Cupcakes are out, so showy with 
their little tin coats. The naked 
cake is the ultimate “I woke up like 
this” piece for 2016. Basically take a 
normal cake, run a knife around the 
edges to pull all the external frosting 
off, then marvel at how on-trend 
you are.
 Bedhead. Basic bedhead is 
actually pretty hard to pull off – 
depending on your natural hair 
texture and patience, it can have 
you blow-drying, twisting, spraying, 
curling, and straightening. But it’s 
just so fabulous, especially with a 
precious or form-fi tting dress. The 
fun is in the contrast.
 Angel Sanchez’ layered ball 
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gown wedding dress (Spring 2016). 
I am not researching how expensive 
this is because ignorance is bliss, but 
holy God the fl at paneling. 

Cool
Mixing DJs and live music. Get a 
band if it’s in the budget, but give 
them a break or two and during 
the break, pipe in music they can’t 
play (i.e. if you have a brass band, 
blast the Bob Dylan). I went to one 
wedding where they did this and, 
during break, played Jamie Foxxx’s 
2008 hit “Blame It on the Alcohol.” 
Neither the bride nor the groom 
drank alcohol, which made it all 
the funnier, but the bride split her 
gown dancing in the middle of the 
circle that gathered around them, 
once again proving that devil-may-
care attitude is the best accessory. 
 Bun cages. A sparkly tiara that 
encircles your entire updo. Like a 
fabulous, hard-edged hairnet with 
diamonds on it.
 Two-piece wedding dresses, 
for instance a crop top and a skirt. 
Perhaps this sets off alarms in your 
head (Tacky! Trendy! Will be over 
before the photos print!) as it ini-
tially did in mine, but I don’t care 
anymore: wear that crop top girl, 
wear it loud and proud.  
 Carol Hannah’s fl oor-length 
fringe dress (Spring 2016). Basically 
the only exception I will make for 

pure bohemian wedding style. A 
plated neckline with fl oor-length 
fringe dripping over a slightly 
lighter body makes for a memorable 
look that moves in fantastic ways as 
you walk. 
 Gunne sax dresses. My friend 
from Montana says these dresses – 
prairie, draped, detailed, a bit Vic-
torian – are back in the West and, 
so long as it’s not too Oklahoma, I 
say yes.

Insane
Using a drone to take aerial photos 
of your wedding. Once reserved 
for torturing unwilling celebrities 
on their weddings, the drone can 
now accompany you down the aisle 
snapping away on those angles that 
no human can reach. For the bride 
that has everything but perspective. 
 Sheer. The New York Times says 
the see-through wedding dress is in, 
and it may be, but also: Grandma. 
 Sleeveless lace turtlenecks. Lace 
turtlenecks or high collars are a nice 
wedding look, but if you opt for 
this, the dress should have sleeves a 
la Kate Middleton. Otherwise they 
are insane. • 

Photo source: istockphoto.com 
contributor Halfpoint
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SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline 
Kerosene • Heating Systems • Service 
Installations • 24 Hour Service

1 John Street, Millerton, NY 12546
(518) 789 3014 • (845) 635 2400
www.crownenergycorp.com

CROWN
ENERGY CORP.

We’re on the move!
Energy for your lifestyle

As we find ourselves in the middle 
of winter…

As we approach the harsh wintertime, we 
want to remind all of our customers that our 
professional service technicians and drivers 
will continue to take care of all of your indoor 
comfort needs, deliveries, and emergen-
cies as they present themselves. Remember 
to keep basement entrances and driveways 
clear and accessible to keep our technicians 
and drivers safe.
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back to basics

By Claire Copley
info@mainstreetmag.com

Weddings are incredibly personal. Or not. Some 
people want a small gathering of friends and 
family while others go for the extravaganza. 
As we all know, these days the extravaganza is 
increasingly costly. So I thought I would take a 
step back and try to offer some stylish alterna-
tives for the simple outdoor wedding. After all, 
starting a marriage in debt is less than ideal.

All you need are the basics, right?
The basics of a wedding are: the venue, food and 
drink, décor, flowers and clothes. And, of course, 
a happy bride and groom. If you could eliminate 
the expense for a venue, and the pricey decora-
tors bill, you are halfway towards an affordable 
wedding. 

Here in the Hudson Valley we are surrounded 
by gorgeous landscape. Some of the most beauti-
ful spots are owned and/or managed by the state, 
including parks and historic sites. Many of these 
can provide basic “facilities” like picnic areas, 
lodges, pavilions and gazebos, or rustic halls with 
restrooms. They can all provide fabulous vistas 
and endless possibilities. All it takes is a little 
imagination to conceive and realize a very special 
outdoor wedding for very little money.

Outdoor weddings have a natural visual and 
romantic appeal. See if you can find a spot that 
will provide wildflowers and shrubs in bloom. 
Some of us are lucky enough to have yards or 
sites on our property that feel special enough for 
this very important purpose. For the rest of us, I 
would encourage you to look at your local parks, 
nature conservancies, and historic sites and gar-
dens.

Think outside the box
Consider a Do-it-Yourself (DIY) picnic wed-
ding. At a picnic everyone gets a lunch made 
for them, and a blanket on which to wile away 
a long summer afternoon. You might want to 
include pillows or choose a spot where there are 
picnic tables. Hay bales with table cloths over 
them make great seating and can be left for the 
parks service to use. A few folding chairs will ac-
commodate those who need them. A picnic spot 
should have a wonderful view, and some avail-
able shade. A spot near the water can help with 
the heat. I’ve seen wedding programs printed on 
individual fans as wedding favors, and guest bags 
that contain sunscreen and bug repellent as well 
as water. A few hours on the internet can inspire 
you with wonderful ideas.

Think “nature”
While there may be many spots close to home, 
you can also consult the internet site http://
parks.ny.gov, where you can get a complete list 
of State Parks, State Forests, and State Wildlife 
Areas. Check also the National Parks site for Na-
tional Historic Sites, Parks, Wildlife Refuges and 
National Recreation Areas. Local sites will tell 
you about county and town offerings. These sites 
offer a range of spots, each with its own magic. 
Remember that some of the most beautiful land 
in our state is in government hands for preserva-
tion and public purposes.

Whether or not you will be allowed to use 
these spots depends on how many people in your 
group, facilities needed, and the schedule. It 
seems to follow that keeping the wedding simple 

would work best. Access can be a problem unless 
you are using designated areas, but taking your 
wedding “off the grid” is not only doable, but 
can be a wonderful experience for all concerned.  
No trucks, no band, nothing that you cannot 
carry in and out. While there are always ap-
plicable fees, at the very least for parking and 
entrance to the park, they are sure to be more 
reasonable than renting a wedding venue.

Every picnic needs…
Essential to a picnic is a picnic lunch. When you 
send out invitations (which can be done online 
for a nominal fee), ask invitees about dietary 
restrictions and keep this in mind when you are 
ordering (or making) the lunches for your guests.  
Many restaurants, caterers, and bakeries will 
make delicious boxed lunches and you can place 
them in baskets filled with essentials includ-
ing silverware, cloth napkins, and glasses. You 
can also include flowers and decorative items. 
Of course these lunches must avoid anything 
that can get soggy (like sandwiches containing 
tomatoes) or anything with mayonnaise, as mayo 
can turn easily in the sun and you certainly don’t 
want to poison your guests.

The distance from the parking lot is the only 
restriction on what you can bring in to use.  

Photo source: istockphoto.com contributor teksomolika

Picnicweddings

Continued on next page …
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It’s time to decorate
Decorations can be strung from trees, small 
tables for drinks and cake, and miscellaneous de-
cor items will be pretty much it. Table cloths can 
be used to tie the scene together and soften those 
splintery picnic tables. Lovely picnic baskets are 
available for very little in the flower district in 
New York City or from other sources. Each bas-
ket can be placed with a blanket at the bottom 
of the trail and guests can pick up theirs before 
walking to your site. Temporary trail markers can 
be made to match the wedding scheme as can 
name cards on each basket. Tagging everything 
will help the process go smoothly. The cake, 
tables and tablecloths, champagne and lemon-
ade will likely have to be brought up by Sherpa 
(a person to carry your gear) so don’t forget to 
recruit some.

A heads up, rules and regulations
Don’t forget to warn your guests about appro-
priate dress at the site you choose. If the walk 
from the parking lot is a long one you may have 
to make arrangements for some of your older 
guests. You can ask your guests to bring instru-
ments, if you want music, or simply bring an 
iPod with a remote speaker. Be considerate of 
your fellow park goers though, and don’t play it 
too loud. Make sure this is legal at the venue you 
choose. Many parks don’t mind music so much 
if the site is on a lake or river as the music can be 
pointed out to sea (as it were).

Parks and historic sites all seem to have their 
own rules about what they will allow and where 
they will allow it. In New York State, alcohol 
is usually allowed but you may have to sign a 
waiver. Some might require a permit for your 
special event and will charge a nominal fee. Hav-
ing a permit is never a bad idea as it gives you 
rights to your spot that you otherwise might not 

natural weddings

have. If Mother Nature is having a bad day, it 
may translate into a rain-soaked ceremony site. 
So it pays to always have a Plan B. The safest 
strategy is to secure a permit that will allow you 
to use an existing gazebo or band shell, if one is 
close at hand. 

Do your homework
Investigate the facilities at the parks in which you 
are interested. The websites provide telephone 
numbers for administrative services. After you 
have chosen a few spots, call and see what you 
can work out. Many parks will work with you so 
your wedding can be exactly as you want it. 

One bride blogged: “I love the NY State Parks 
because they have no catering restrictions and 
liquor/alcohol restrictions. You just sign a waiver. 
They are a lot more flexible than the town parks 
we looked at. The downside is paying for parking 
for all the guests to get in (but the rental fee is 
miniscule, so that was okay with us). We can 

have our ceremony where 
we want with minimal 
restrictions, and they 
don’t want sound ampli-
fied through the park, so 
they want everything 
directed toward the water 
and indoors/under tent if 
possible. But they’ve 
worked with us.”

Before settling on 
a ceremony site, visit it 
several times during the 
same season, day of the 
week, and time of day as 

you plan to marry. Take note of pedestrian traffic 
and the position of the sun – this will determine 
where you place your officiate, bridal party, and 
guests. (For example, you don’t want people 
squinting into late-afternoon rays). Once you’ve 
determined the perfect place, contact the park’s 

administrative office and find out if weddings are 
allowed there. After you get the OK, ask about 
regulations and if you have to reserve the site. 
You’ll most likely need at least one permit, which 
is usually issued by your local parks department. 
It will state whether you will be allowed to bring 
in chairs, play music, and have guests throw 
birdseed. Read the fine print to see if there’s a 
cleanup stipulation – many parks charge fines for 
garbage left behind. Permits are usually issued 
free of charge, but you’ll probably have to pay a 
small location fee. “National parks charge any-
where between fifty and two hundred dollars,” 
says Roger di Silvestro, senior director of com-
munications for the National Parks Conservation 
Association, in Washington, D.C. “State, city, 
and town parks each have their own fees, which 
will vary from place to place.”

On the subject of entrance fees: parks fre-
quently charge a per car fee to enter. You can pay 
for your guests by telling the ranger at the booth 
that anyone showing their invitation to the wed-
ding should be billed to your card. Or you can 
let your guests pay for themselves. At any rate, 
try to encourage carpooling.

In addition to pavilions and picnic tables, 
some parks have vacation cottages that they rent 
out (Lake Taghkanic State Park and others). 
These would provide you with private bathroom 
facilities and a kitchen, in addition to a place 
to dress, change, and lie down when exhausted. 
Other parks have buildings that can provide rain 
back up and a respite.

A well designed picnic on a beautiful day in 
a beautiful spot with friends can be an unforget-
table way to spend the first hours of a marriage. 
Your guests can carry out their baskets and 
blankets and the clean up will be minimal (those 
Sherpas will come in handy here). To celebrate 
a marriage is to celebrate nature, so why not do 
nature proud? •

Photo source: istockphoto.com 
contributor Vakidzasi

Photo source: istockphoto.com 
contributor Madhatter101
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LAKEVILLE, CT Lee Farm. Rare opportunity for 314 acres that
 feature over 100 acres of open farmland producing corn and 

hay, building sites with exceptional views of both Lakeville 
Lake to the east and Winchell Mountain to the west. 

Additional land available. MLS: L148693 $6,900,000

John Harney    |    williampitt.com
c: 860.921.7910 e: jharney@williampitt.com

Lakeville Brokerage 346 Main Street, Lakeville, CT

Each O�ce Is Independently Owned and Operated. 

COUNTRY ELEGANCE IN LAKEVILLE, CT 
Elegant country estate, privately sited to maximize the long views over 

meadows and hay fi elds. Trails are mowed thru the fi elds for walking and 
horseback riding in a pastoral setting. The house features large open 

rooms, screened in porches, terraces, mature gardens and 
an in-ground pool .… $1,995,000 .

JOHN HARNEY
p: 860.435.4600 e: jharney@wpsir.com
www.williampitt.com/agents/johnharney/
Lakeville Brockerage 
346 Main Street, Lakeville, CT

TAREQ KHALIFEH, DDS
TEL: 518-672-4077 • FAX: 518-672-4079

1078 ROUTE 217 • PHILMONT, NY 12565
www.philmontfamilydentistry.com

Spalon
day spa

745 Warren Street, Hudson
(518) 822-9230

spalon-hudson@hotmail.com

on location weddings, spray tanning, specializing 
in airbrush makeup & fashion styles

Haldora

Limited clothing & home designs made in upstate New York
Rhinebeck on East Market Street open daily

Appointments by request • 845-876-6250 • www.haldora.com

FACTORY LANE 
AUTO REPAIR, INC.

Dominick Calabro - owner
(518) 398-5360  |  3 Factory Lane, Pine Plains, NY 12567

FOREIGN & DOMESTIC AUTO REPAIR

Fast, friendly service since 1954

Madsen Overhead Doors off ers numerous door options to fi t any budget! 
Residential, Commercial & Industrial Doors, Electric Operators, 

Radio Controls, Sales & Service.

Phone (518) 392 3883 
info@madsenoverheaddoors.com 
www.MadsenOverheadDoors.com

673 Route 203, Spencertown, NY 12165

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

Mention this ad and receive

$50 off single door or $100 off 
double door purchase & install 

$25 off a new electric operator, too!
valid now through July 31, 2016



32  MAIN STREET MAGAZINE

Heat is our 
specialty
From our family to yours, with nearly 50 years 
of propane service in our local communities. 
Call us… We’ll keep you warm.

SERVICES:
• Heating • Generators
• Fireplaces • Cooking
• Hot water • Appliances

800-647-4427 • www.paracogas.com

LEONARD POUDER
(860) 626-3143 • (914) 755-7603 
Sharon, CT • Leonard@lhpservice.com
www.lhpservice.com • CT HIC #0640839

Helping make the world a 
better place since 1980

Quality work with personal service
Design • Estimate • Set-up • Execution •
One job at a time

SERVICES:
Landscape design & planting
Perennial & woodland gardens
Grading, drainage, erosion control
Proper plant pruning & rejuvenation work
Backhoe loader work
Brush clearing, stump removal, rock moving, & trenching
& many other services upon request

NOFA accredited organic plant & property care
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Unique and personal. These are the key elements 
that every bride and groom insist on having in their 
wedding. Whether it’s baby artichokes, balloons, or 
fireworks, every couple finds their own unique way 
to express their joy.

“We wanted it to be a reflection of ourselves,” 
Rebecca Harrison said. True to her word, on 
September 5, 2015, she processed in a Sarah Seven 
dress, sans veil and jewelry, adding her personal 
touch underneath – kitchen clogs. Rebecca is the 
General Manager of Court Street Grocers in Car-
roll Gardens, and her husband Lee is the Manager/
Roaster for Joe Coffee in Red Hook, both in the 
borough of Brooklyn.

The culinary theme continued in the form of 
fragrant herbs. Men in the wedding party sported 
bunches of rosemary and thyme on their lapels. 
Rebecca’s bouquet contained the same ingredients.

The “raw space” at Basilica Hudson charmed Re-
becca immediately when she first visited the venue. 
In keeping with her desire to have everything “as 
natural and rustic as possible,” she began collecting 
material: birds’ nests, a wasp’s nest, and branches. 
“My vision for decorating was to bring the outside 
in,” she says.

Chris Grigas at Kamilla’s Floral Boutique in 
Millerton was happy to oblige. He transformed her 
vision into reality in the form of a giant chandelier. 
There were no flower arrangements on the tables, 
instead they dangled from above. Queen Anne’s 
lace and greenery were woven into the tapestry. 
Baby artichokes added a delicious touch.

Saying his own “I do’s”
“I never thought I’d be having a wedding,” Mat-
thew Andersen recalls. The import of this statement 
is twofold – although he is an expert in planning 
weddings (having done so for thirty years), until 
the Defense of Marriage Act was overturned, he 
never thought he would have the opportunity to 
apply his expertise to his own ceremony. As societal 
norms evolved, he and his partner, Tom Burke, 
decided to seal their bond.

Due to Andersen’s profession, expectations were 
high. Four wedding planners/friends were among 
the discerning guests. “There was a certain level of 
anxiety, making sure I got it all right.” He did, with 
flying colors, red white and blue, to be exact.

The date was July 5, 2014 so the all-American 
theme prevailed, albeit with a slight variation. 
Traditional hues were present, but not in the usual 
grouping. Cherry red and white dominated the 
ceremony, while blue and khaki were displayed at 
the dinner – burlap and linen tablecloths – and in 
the partners’ outfits – khaki suits and blue shirts. 
Women were asked to dress in white since no one 
would have the monopoly on bridal white, and 
men to follow suit with the couple’s attire. “Very 
designed and curated,” is how Andersen describes 
his big day.

Everyone contributed ideas for the day including 
attendees. In the invitations, a request was made 
for all to submit a word which embodied their wish 
for the couple. Nieces and nephews comprised the 
wedding party and their thoughts were printed on 
the white balloons they carried as they marched 

celebrating

Big Day!
THE

down the aisle. At a signal from the minister, a 
flurry of white ascended to the sky. 

Fireworks all around
Growing up in Sharon, Christie Bitter (née 
Schnurr) had a favorite route for running, along 
Hosier Road. As an adult she returned to this route 
again and again, appreciating the beauty. On one of 
her husband Billy’s first visits to the area he saw the 
vista and concurred. 

When it came time to chose a place for the 
nuptials, LionRock Farm (on Hosier Road) was the 
perfect option given the couple’s mutual admiration 
for this particular slice of the countryside. When 
Christie toured the site with her mother, a brilliant 
idea came to mind: “This is the perfect landscape 
for fireworks.” Upon investigation, two obstacles 
stood in the way: the necessary permits and hazard-
ous conditions. And so, she forged ahead, focussing 
on other details.

August 29, 2015 turned out to be luminous 
in a variety of ways. The sun glowed in the early 
evening as guests were greeted with lemonade and 
champagne followed by cocktails in the sunken 
garden. After a sumptuous dinner under the tent, 
it was time to cut the cake. After the obligatory 
photo was snapped, another request was relayed 
on the photographer’s behalf: a shot of the bride 
and groom with the full moon in the background 
would be the icing on the cake. Eager to oblige, 
the happy couple stepped into the adjacent field. 
Suddenly, the sky was ablaze in color as fireworks 
soared.

“I was absolutely in awe,” Christie recalls. “I 
wonder if my parents know this is happening.” 
They did indeed, her mother having surmounted 
every obstacle: securing permits, sequestering the 
firetruck, and ferrying food to the firefighters, all 
unbeknownst to the bride.

Oh, happy days! •

By Sarah Ellen Rindsberg
info@mainstreetmag.com

Above: Harrison wedding. Photo: JD Urban.

Above: The Andersen/Burke wedding. 
Photo: David Hechler.

Above: The Bitter Wedding.
Photo: Sara Wight Photography.
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(860) 364-5380 • www.roaringoaksflorist.com • 349A Main Street, Lakeville, CT

Unique designs created with personal attentionUnique designs created with personal attention

Visit us in our N
EW 

Lakeville
 location, 

behind The Boathouse!

Michael D. Lynch
AT T O R N E Y  AT  L A W

106 Upper Main Street • PO Box 1776 • Sharon, Connecticut 06069
(860) 364-5505 • MLynch@MichaelLynchLaw.com

www.MichaelLynchLaw.com

* Also admitted in New York State

*

HARNEY MILLERTON 
1 RAILROAD PLAZA

HARNEY SOHO NYC 
433 BROOME STREET

SHOP ONLINE AT HARNEY.COM 
1.800.TEA.TIME

JOIN US
FOR TEA & LUNCH.  &  s p a

Also joining our staff this summer, Master Colorist, 
 Stylist and Wedding & Events hair specialist,

Leah Brady 

Sometimes beauty IS skin deep!

Full waxing services are now available as well!

Prevention, wellness and 
healing in partnership 
with caregivers

CAROLYN CANNON, DVM  |  KATIE VAGLIANO, DVM  |  JACY CYR, DVM

Integrative medicine & surgery  |  Therapeutic Laser
Acupuncture  |  Chiropractic

518-789-3440  |  millertonvet.com  |  MVPonlineRX.com
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seeing eye-to-eye

Continued on next page …

By  Mary B. O’Neill, Ph.D.
info@mainstreetmag.com

he months and days lead-
ing up to a wedding are 
filled with stress and 
negotiations. Agreeing on 

the guest list, bridal party, and cake 
filling take center stage. Sure there are 
arguments, but that’s only due to the 
pressure of creating your perfect wed-
ding day.

During the engagement you 
discover that he lacks interest in large 
joint decisions. Isn’t it cute how he 
feigns paralysis like a deer in headlights 
when choosing the venue? And she 
agonizes endlessly over small ones. 
Isn’t she adorable when she spends hours 
choosing a picture frame for the wed-
ding portrait? Surely, these traits you 
find endearing and quirky now will 
always be so. Any frustrations with 
each other that surface when planning 
your special day will recede into the 
distance like the morning mist. What 
remains will be the marital bliss that 
defines your union.

Same spat, different day
Let’s fast forward five or ten years 
into the future. Decisions are coming 
fast and furious. Buy a house. Start 
a family. Map out your dual careers. 
All these issues bring out the same 
emotional patterns you faced early 
on. Only now it’s infuriating when he 
retreats into a soporific trance while 
discussing mortgage rates. And her 
adorable method of narrowing choices 
triggers a spike in blood pressure and 
a shot of cortisol as she ruminates over 
a doormat.  

Unless the individuals in the 
relationship become aware of their 
own emotional histories, the impact 
of those histories on the relationship, 
and how to effectively navigate the 
ensuing conflicts, these early patterns 
will persist and become entrenched. 
All the while they become less cute 
and more corrosive as the years roll 
on. 

Focus on communication, not 
the invitation
If you really want to give your mar-
riage the best chance of success, focus 
less on the wedding day details and 
more on getting your communication 
and argument styles in synch. This 
worthwhile effort will enhance your 
ability to see common pitfalls that 
indicate when a marriage is veering 
off track. 
 Sara Cousins is a Lakeville-based 
licensed clinical social worker. In 
practice since 1994, she specializes 
in individuals, couples, and families 
and has extensive experience assist-
ing couples in all stages of their lives 
together. 
 Cousins advises that, “Before mar-
riage it’s a good idea to understand 
your expectations of yourself, your 
spouse, and your relationship. By 
bringing awareness to those expecta-
tions and the desired roles in the 
relationship, you can work on how to 
communicate about them.” 
 In addition, Cousins cautions that 
we often believe that the roles we play 
before marriage will be different once 
vows are exchanged. This is rarely 
the case. The patterns we set in the 

formative stages of the relationship 
often remain and only change with a 
conscious commitment to do so.

Unpacking your emotional 
baggage
Cousins also counsels that it is helpful 
to a relationship to understand your 
individual emotional history and 
patterns. “Ask yourself: ‘Is this my 
issue or our issue?’ Often, individuals 
in relationship don’t appreciate the 
difference, which is crucial to under-
standing how two people, with their 
own histories and stories, interact in 
relationship with each other.” Is the 
fight over buying a new TV really 
about his spending habits or her fear 
stemming from the years of financial 
insecurity she experienced as a child? 

Clarity on the source of the dis-
agreement leads to clarity on how to 
solve it. “Communication alone will 
not solve the problem if there is a lack 
of understanding about what is caus-
ing it. Another good question couples 
can ask each other is: “How can we 
come together in a loving way to talk 
about our old individual hurts and 
fears.” 

Photo source: istockphoto.com 
contributor mofles

T

Sparring Partners

Diversify your portfolio
Cousins emphasizes that a challenge 
is created in early years of marriage 
when each person falls into roles that 
play to their strengths. This might 
seem like a good practice. Yet Cousins 
stresses that partners should mix up 
the functions they naturally gravitate 
toward so they don’t end up in a rut 
or setting a default pattern. If you are 
the budget keeper, let him balance the 
check book. If you are the chief cook, 
relinquish the apron and let her cook 
dinner.  
 Changing up the marital tasks 
limit resentments and prevents the 
cementing of roles in a way that 
causes relationships to stagnate. 
Couples should create opportunities 
to grow individually in areas that chal-
lenge them. In Cousins’s experience, 
“Fixed roles breed resentment. No one 
should feel like they are indispensable 
in any aspect of the relationship.”

PRODUCTIVELY 
NAVIGATING 

MARITAL CONFLICT
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Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

Jim Young 
OWNER

jim@sharonautobody.com

28 Amenia Road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

518.789.0252  •  52 Main Street, Millerton  •  52main.com

BAR  •  TAPAS  •  RESTAURANT

www.themoviehouse.net
facebook.com/themoviehouse.ny 

MEMBERSHIP HAS ITS REWARDS
Save on the Purchase of Tickets

Discounts At Local Shops & Restaurants
Invitations to Special Events

Member Prices at Art House Theaters Nationwide
and a Free Movie Pass when you Join!

MEMBER

BECOME A MEMBER 

48 MAIN STREET, MILLERTON, NY  518.789.0022

JOIN AT THE THEATER OR ONLINE

Y our Portal to a World of Arts,Culture & Entertainment

YOUR TICKET IS AT WWW.THEMOVIEHOUSE.NET

Legendary Concerts
ON SCREEN

Main Street, Millerton, NY

CENTER

5916 North Elm Avenue, Millerton, NY

518-592-1700
518-592-1701

Tax not included in price. Toppings extra. Cannot be combined with other offers. 
Pick-up or delivery. Free delivery within 7 miles. 

Like us on Facebook!

8oz. handmade patty on house 
made Ciabatta Roll – $6.50
Buffalo Chicken Burrito – $7.50
Grilled Chicken Burrito – $7.50
Cheese Quesadilla – $4.50
Veggie Delight – $7.50

BURGERS &  MORE           MONDAY MADNESS!

Meat Lasagna – $6.95

Ravioli (4) – $5.95

Stuffed shells (4) – $5.95

Monicotti (3) – $5.95

Baked ziti – $5.95
Bread included with every 
dinner special

NEW DINNER SPECIALS:

Large Cheese pie – $9
Medium Cheese pie – $7
pick-up only, 5–7pm
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That will be then, this is now
Cousins also observes that couples in 
their 20s and 30s often assess where 
they are now, and project that version 
of the relationship into the future. 
Choosing whether or not to start a 
family, raising young children, forging 
careers, living near in-laws for the 
support system, moving away for a 
spouse’s career, or deciding to have 
one partner stay at home are all areas 
that can cause friction. 

“Partners in a relationship may 
imagine that the sacrifice they are 
making now will always be that way. 
So if one person in the relationship 
steps off the career track to stay home 
with kids, that person might imagine 
they will always be changing dia-
pers and doing endless piles of dirty 
laundry. It’s easy to forget the law of 
impermanence. Things change. Kids 
grow. Careers restart. The important 
thing to do is own the choice you 
have made in this moment. Remind 
yourselves why you chose that path 
and keep the larger picture in mind.”

Rules of engagement
According to Cousins, conflict in a re-
lationship is a good thing, when done 
properly. “Arguing is not an indicator 
that something is amiss. It’s how you 
argue that can be problematic.” 

She points to the research of Dr. 
John Gottman to help understand 
this distinction. He is an appealing 
authority on the subject of relation-
ships because he bases his advice on 
extensive studies and data, not just on 
touchy-feely emotions. The science 
underlying his counsel will appeal 
to the partner who needs to crunch 
numbers to arrive at a solution as 
well as the one who thrives on talking 
about feelings.

Gottman studied over 2,000 
couples spanning more than 20 years. 
He professes he can predict with 94 
percent accuracy which couples will 
stay together and which ones will 
not. His book, Why Marriages Succeed 
or Fail, is often core reading to help 

couples establish a common ground 
from which to discuss their issues. 
 Gottman asserts that love and 
respect are hallmarks of a healthy 
relationship. Arguments and dis-
agreements, when conducted with 
these virtues, are healthy and create 
opportunities for growth as couples 
strive to reconcile them. He identifies 
three main models for resolving con-
flict that most couples use. To argue 
effectively and constructively, partners 
need to understand which model they 
gravitate toward, and how it meets the 
needs of the individuals and the mar-
riage.
 It’s not the style of resolving con-
flict that is the issue for Gottman. It’s 
what can happen when these conflicts 
are approached, not from love and 
respect, but from what he calls the 
“Four Horsemen of the Apocalypse.” 
These are criticism, contempt, defen-
siveness, and withdrawal. 
	 •	Criticism is different from 
complaint. With criticism sentences 
frequently begin with “you,” are 
global in nature, contain blame, and 
attack the person. “You never plan 
anything for my birthday.” Complaints 
often begin with “I” and are a specific 
statement of anger or displeasure. 
They attack the situation. “I feel hurt 
when you forget my birthday. It’s really 
important to me to celebrate the occa-

sion with a special event.”
	 •	Contempt is the intention to 
insult or psychologically abuse. This 
is marked by insults and name calling, 
hostile humor, mockery, and body 
language. When said with an eye 
roll and curled lip, “You blockhead, 
you forgot my birthday again. Should 
I tattoo it to your forehead?” indicates 
contempt.
	 •	Defensiveness gets in the way of 
communication and creates a feeling 
of victimization. When this happens 
partners deny responsibility and make 
excuses. “Yeah, well you always forget 
the day I caught my first largemouth 
bass, so we’re even.”
	 •	Withdrawal or stonewalling 
means retreating into silence, distance, 
disapproval, and disengagement. In-
terestingly, this is a behavior practiced 
more commonly by men and more 
frequently causes a physiological stress 
reaction in women. In this case, com-
plaints about the forgotten birthday 
are met with wordless indifference.

For Gottman, all of these behaviors 
are normal in relationships at times. 
It’s when they become habitual and 
frequently result in withdrawal or 
stonewalling that a couple really needs 
to regroup and start the heavy lifting 
of repairing a damaged relationship.

5:1 Ratio
All is not lost for couples in the 
grip of the Four Horsemen. From 
his research Gottman has derived 
a deceptively simple formula for a 

Continued on next page …

Photo source: istockphoto.com 
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healthy relationship. He has found 
that couples who maintain a 5:1 ratio 
of positive interactions to negative 
ones have a dramatically greater 
chance of long-term success than 
those who don’t. Positive interactions 
include those that show interest, af-
fection, appreciation, concern, care, 
empathy, acceptance, humor, and joy. 
Work done on rebalancing that ratio 
will likely yield a positive effect on a 
relationship.

Awareness and choice
Cousins offers several tips to couples 
as they embark on their married lives. 
This advice requires intention and 
awareness of individual feelings and 
thoughts and their impact on the 
newly created marital entity.
	 •	Own your feelings. Be aware of 
the emotions you are bringing to a 
conflict. Do they stem from your own 
experiences and old hurts? Are you 
transferring them to or layering them 
over the relationship? Being clear on 
the cause of your afflictive emotions 
helps arrive at a workable solution for 
the individual and the couple.
	 •	Silence can be golden. Just 
because you have a thought doesn’t 
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mean you have to share it. Discern 
what wincing words are better left 
unsaid. Stop, think, and choose what 
to say, whether to say it, and how it 
should be said. Cousins recommends, 
“Strike when the iron is cold. Let 
the heat of the moment pass and use 
reason to sort out what you want to 
say and what purpose it will serve.”
	 •	Being vs. feeling. You are not 
your emotions. You feel your emo-
tions. They come and go and are com-
posed of many strands. Take the time 
to tease out those strands and choose 
the ones you respond to. 
 For example, your spouse arrives 
late to your anniversary dinner. You 
think to yourself, “I am angry.” Recast 
that thought into, “I feel angry right 
now.” This restatement loosens the 
grip of anger and re-categorizes it 
from being part of your identity to 
part of your transitory emotional 
landscape. 
 This landscape is composed of 
many features. Your anger is blended 
with relief that he is okay, gratitude 
that she showed up only 20 minutes 
late, flattered that he arrived with a 
bouquet of flowers, and impatience to 
order that special of the day before the 
restaurant runs out. “All of these are 

real and authentic,” offers Cousins, 
“so choose one, preferably positive, 
and focus on that. Don’t let your 
emotions become a monolithic block. 
Make another choice.”

Bigger than the two of you
Some issues are not couples’ issues 
and require specialized professional 
help, not marriage therapy. These 
are serious mental illness, substance 
abuse, and domestic violence. While 
these issues are played out in the 
relationship, they should be addressed 
on an individual level with the help of 
trained professionals. 

Tackling these issues in couple’s 
therapy mistakenly serves to categorize 
them as shared problems. “When you 
apply shared solutions to these kinds 
of individual problems neither the 
couple nor the individuals benefit,” 
observes Cousins. 

Sex and physical intimacy
Right now, nothing can quench the 
desire you feel for each other. There is 
chemistry and sizzling heat. You won’t 
be one of those couples that loses that 
spark for each other – until you do. In 
the past, exploring the sexual aspect 
of the relationship was not central to 
couple’s therapy. The primary goal 
was to explore emotional issues and 
communication breakdowns. The 

Photo source: istock-
photo.com contributor 
oneinchpunch

physical side would then sort itself 
out. This approach is now being chal-
lenged by therapists placing sex front 
and center. 
 “It’s important to think about 
what sex means to your relationship 
and giving the romantic and physi-
cal aspects of your relationship the 
priority it deserves,” observes Cousins. 
For some couples, sex can often be the 
first thing to go when the relation-
ship begins to stall. For others, it can 
be the glue that holds them together 
when other areas of the relationship 
strain and crack. 
 Cousins observes that in most 
couples sex ebbs and flows and takes 
on different emphasis at different 
times. “It’s simplistic to say that it is 
important when you are young and 
less so as the marriage ages. An empty 
nest marriage can have more sex 
than one with the demands of small 
children and ferrying them to soccer 
practices.” 
 She urges couples to think about 
the importance of sex to each other 
and talk about it. She also points out 
that there are happy sexless marriages. 
Speaking with respect and listening 
to your partner without judgment is a 
good template. Keep in mind that the 
range for what fits into a “normal” sex 
life is broader than one might think, 
so explore what feels right for each of 
you. However, asking for what you 
want doesn’t mean your partner can or 
has to give it to you.

Nietzsche’s marriage advice
Cousins is adamant that conflict does 
not kill a relationship. Rather it is 
vital to its health. “Couples are also 
individuals with differing viewpoints, 
life narratives, expectations, needs, 
and hopes for the future. Conflict is 
inevitable but when conducted from 
a place of individual self awareness, 
love, and respect it makes the mar-
riage stronger and more enduring. 
This in turn provides the platform for 
individual growth as well.” •

We will be reading more from Sara Cousins 
in the coming months as she explores topics 
in mental and emotional health.

Resources:
Why Marriages Succeed or Fail 
by John Gottman, Ph.D. 
www.gottman.com
Getting the Love You Want: A 
Guide for Couples by Harville 
Hendrix, Ph.D. 
www.harvilleandhelen.com
Hold Me Tight: Seven Conversa-
tions for a Lifetime of Love by 
Dr. Sue Johnson 
www.drsuejohnson.com
Mating in Captivity: Unlocking 
Erotic Intelligence by Esther Perel, 
www.estherperel.com
Women’s Support Services 
www.wssdv.org
Foundation for Community Health 
www.fchealth.org/index.php/
resources/links_and_sources

Questions to ask when choosing 
a counselor:
· Are you licensed? How many 
years have you been in practice?
· I have been having problems 
with my marriage/relationship. 
What experience do you have 
helping people with those is-
sues? Is this one of your areas of 
expertise?
· What kinds of treatments do you 
use? Are they effective in helping 
individuals and couples address 
their issues?
· What are your fees? (Fees are 
usually based on a 45-minute to 
50-minute session). Do you have a 
sliding-scale fee policy?
· What types of health care cover-
age do you accept?

Adapted from www.apa.org
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Elegant historic Hudson Valley Gilded Age mansion in the heart 
of Pine Plains located on fi ve parklike acres offers a unique per-
spective and offering to brides and grooms on their special day. 
The Pines hosts on-site weddings and provides accommodatins 
for 22 guests. 

The Pines
the area’s newest wedding venue

5 Maple Street, Pine Plains, NY
(845) 235-3107 • info@thepines.com
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(518) 325-6700
herringtonfuels.com

Servicing the Taconic Hills Area  

Whatever the weather,   
  you can count on  
   Herrington Fuels.

Propane • Heating Oil • Heat Systems • Service/Repair • Tank Monitoring •
24/7 Emergency Service • Diesel/Kerosene • Wireless Services

Color My World. There has always been an attraction to this home for me. It’s just 
far enough off the main road but close enough to the short-cut to Great Barrington, 
MA. What a great central location! Well built in 1953, it has been lovingly maintained 
throughout the years and it shows. Now it has been updated by a retired profes-
sional Interior Designer. WOW!!! From the new exterior, windows, and mechanicals 
to the stainless appliances, custom cabinetry and granite counters (just to name 
a few), this home is now country chic. It would be our honor to show you this im-
maculate home. $334,500.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Real Estate Broker 
Copake Lake Realty Corp.

285 Lakeview Road 
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com

Stissing 
house

518.398.8800  •  www.stissinghouse.com
7801 South Main Street, Pine Plains, New York 12567

Located on the corner of Route 199 and 82 at the light
Dinner hours: Thursday-Sunday • Lunch served on Sundays

lunch • dinner • events
Available for on and off premises catering, large and small weddings

From the bottom of the well to the top of the glass…

Joe Flood, owner
(518) 325-4679 • eswd@fairpoint.net • hillsdale, ny

Mass. Lic. #101, 704 & 949 • NY. Lic. #10061 • Conn. Lic. #85 & 364

Drilled & Hydroflushed Wells
Installation & Servicing of Pumps 

& Water Conditioning Systems
IGSHPA Geothermal certified

Pine Plains, NY | (518) 771-3031 

New York, NY | (646) 398-0066

www.hgbllp.com

Legal services 
for businesses, 
entrepreneurs 
and executives.

NAILED IT
Building & Construction

Complete site construction • Homes, pole barns & 
sheds • Specialty work: tiling, flooring, stairs & rail-
ings, kitchens & baths • Refinishing • Woodworking • 
Carpentry • Ice & snow damage • Fully insured

518.929.7482  •  www.naileditbuilding.com
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By Melissa Batchelor Warnke
info@mainstreetmag.com

Wherever are you going on your honeymoon? If 
you married the right person, it doesn’t matter all 
that much, because it’s really just the fi rst of many 
vacations you will go on together, some of which 
will be wonderful, some of which will be disasters, 
others of which will be relaxing, others of which 
will be eventful. So try not to stress. 
 But since this is one of our national traditions, 
may I recommend a few options for your getaway? 
Some of these I’ve been lucky enough to see for 
myself, and others I’ve been fantasizing about for 
the longest time. Happy travels!

Positano, Italy
Positano is the hamburger of honeymoon destina-
tions. You just know it’s going to be good because 
it’s always good. It has to be; the ingredients are all 
there. It’s a cute as hell colorful village built into a 
cliff with great beaches and restaurants and if you 
don’t like it, that’s on you. 

Oaxaca City, Mexico
I haven’t been to Oaxaca yet, but I’ve heard that it’s 
one of the most magical spots in a magical country, 
with terrifi c markets, museums, and tons of archeo-
logical sites. This is a spot for the culture buffs and 
foodies alike. If you go to Oaxaca, bring me. I will 
watch your children, bags, Chihuahua, whatever.  

Hershey, PA, USA
Hershey Park is a divine amusement park themed 
around Hershey treats, which means that all of the 
rides, events, and showcases involve chocolate! And 
if you stay at The Hotel Hershey, which you really 
should, you can get one of the Chocolate Day Spa 
packages which involve a Whipped Cocoa Bath, 
a Chocolate Fondue Wrap, a Cocoa Massage, a 
Chocolate Bean Polish, and much more. This is the 
location for a pair with a one-track mind, that track 
being chocolate.

Maligne Canyon, Jasper, Alberta, Canada
Maligne Canyon is a limestone formation in gor-
geous Jasper National Park that has a waterfall, tons 
of wildlife, and a spectacular gorge with bridges 
that run across it. There is so much to do in Jasper 
and nearby Banff National Park, which is home 
to the stunning Lake Louise and its neighboring 
Railway Station and Restaurant. Then take the 
Rocky Mountaineer train through Kamloops to 
Vancouver, and hop over to Vancouver Island. Not 
to be missed.

San Sebastian, Spain
San Sebastian has everything: pintxos (skewered 
tapas bites), a gorgeous vista, lovely people, and a 
laid-back town center to spend a few days in. We 
never wanted to leave and tried to think about how 
our salaries could get us a beach place there (spoiler 
alert: it couldn’t, and we’re back in the US). But 
may I suggest going in November? It is cold and 
kind of sinister feeling and completely lovely and 
deserted and you will be the only ones riding the 
ancient merry-go-round overlooking the ocean. 
This is an option for a vampirish couple or perhaps 
two poets, or if you want to save money on the 

out-of-season hotel and use it to dine at Martin 
Berasategui as we did, a nearby three-Michelin-
starred restaurant where I literally wept at the table 
because the food was so good. The waiters were so 
polite they pretended not to notice, or else they’d 
seen it before.

Isla Solarte, Panama
Isla Solarte is a tiny island off of Panama’s main-
land, which has a large amount of private land and 
a little inn for those staying overnight, called Sol-
arte del Caribe. This is a great place to learn how to 
scuba dive, kayak, and take it easy. This is for our 
couples that love being lazy, reading in a hammock, 
and looking at the stars. If you’re major adventur-
ers, go to…

Big Sky, Montana, USA
Go skiing, or zip-lining, or hiking, or rafting, or 
jump off a waterfall, hell, do whatever you want. 
If you know what a crampon is, this is the location 
for you.

Noah’s Ark, Wisconsin Dells, WI, USA
The largest water park in the United States! How 
can you not love that? If you have a blended family 
or kids, this is perfect, and if you are a childless 
grown adult who loves water parks, I say now’s 
the time to lean into yourself and let your partner 
know just who you really are: they’re already stuck 
with you for the rest of their lives! Anyhow, this 
place has 51 slides, a water coaster called the Black 
Anaconda which shoots you around at 30 mph, 
two wave pools, and a surf simulator. What else 
could the heart truly desire? •

HoneymoonHoneymoon
Your ideal

Photo source: istockphoto.com contributor PieraTammaroPhotoart
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SG

trattoria

SAN GIORGIO

Intimate bridal showers, rehearsal dinners or a post wedding brunch

845 677 4566
3279 Franklin Ave., Millbrook, NY 12545

www.trattoriasangiorgio.com

Live music 
every Sat

Brunch
Sat & Sun

www.churchillbuildingcompany.com

332 MAIN STREET | PO BOX 1749 
LAKEVILLE, CT 06039

t: 860.596.4063 |  f: 860.596.4091

3263 franklin ave  millbrook
5094 route 22  amenia  

2971 church st  pine plains  
11 hunns lake rd  stanfordville

Make someone feel at home and 
they’ll remember you always
Joan and Donald know that it takes more than 

just their great sense of style or Joan’s talent in 
the kitchen to make a B&B work. Your guests 
need to feel so welcome they never want to  
leave. At the Bank of Millbrook, we like  
our customers to feel that way too.

So when Joan saw the for sale sign on  
that B&B and asked, “Do you think  

we can do this?” – the Bank of Millbrook  
said, “Yes, we can.”

Joan LaCasse and 
Donald Kennedy
Blue Barn B&B
Customers since 2014

Frame your most 
memorable moments

17 John Street • Millerton, NY • 518.789.3428 • www.gmframing.com

GILDED MOON FRAMING & GALLERY 
What can we frame for you?

Looking for an elegant, yet practical way to display the sentimental photographs 
that tell your once-in-a-lifetime wedding story? Safeguard your favorite wedding, 
reception or honeymoon photos in a custom frame. And nothing makes a better 
gift  for your parents or bridal party then a framed memory from your wedding. 

Frugal frames are also available for your newlywed budget!
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hat a perfect time to talk about wedding 
traditions. Having just received a wedding 

proposal myself (the second time around for this 
writer), delving into wedding traditions from the 
days of yore is right up my alley.

Take this woman…
Let’s really start at the beginning and explain, for 
instance, why men “took wives.” 

This practice goes way back to ancient Greece 
and Roman civilizations when a wife was property, 
basically a dependent of the husband. Taking a 
wife typically gave men a way of legitimizing their 
children and finding someone to care for the kids’ 
needs. Men took wives so they could have someone 
to cook, clean house, and fulfill other practical and 
necessary household, farm, or general domestic 
tasks. 

I realize that most women reading this right now 
are already cringing, because many of these wifely 
duties and husbandly expectations may still be a 
bone of contention today. But wait, there’s more.

The bridal bargain…
In history, each culture maintained its own quirky 
wedding traditions. For instance, in the old Filipino 
culture it was customary that the groom throw a 
spear at the front steps of his bride-to-be’s home to 
announce that the young woman living there was 
claimed. Now that’s what I call a proper engage-
ment. 

Religion also had a lot to do with a wife’s role 
and marriage, dating all the way back to the story 
of Adam and Eve. In Biblical times, Hebrew hus-
bands were allowed multiple wives as long as he was 
able to pay the would-be father-in-law a good sum 
of money and assure the father that he would care 
for his daughter. There was also a bit of back and 
forth bartering and bribing that went on.

Since shoes were seen as a badge of authority 
because they lifted a person off the ground (dif-

ferentiating them from barefoot slaves and serfs), 
to seal the wedding bargain fathers would give their 
son-in-laws a pair on the wedding day as symbol of 
transferring authority.

Along those lines, the groom was also expected 
to shower the bride’s family with gifts. Once the 
exchange of gifts and money was complete, the 
marriage was binding. The bride also tradition-
ally arrived with a dowry of goods and sometimes 
servants and farm animals or land. The girl that 
was getting married was promised the money back 
(supposedly an initial payment for her virginity) in 
the event that the marriage didn’t work out. 

But generally the couple happily made a contract 
to be together forever, or not. On occasion the 
husband had the option of having his wife stoned, 
if on the wedding night he discovered she was not a 
virgin.

Some wedding traditions are ghastly and hard 
to believe. Women throughout world cultures who 
were married were sadly considered servants to their 
husbands. This was all legal mind you, and under 
the law, a wife who did not show proper defer-
ence or was disobedient, there were ways for her 
husband to enforce his authority.

This kind of cultural norm slowed down in 
the Roman world where the bride was no longer  
“taken” but was required to give her consent with 
her own free will, that is to say with her father’s 
approval. Roman marriages were seen as more of 
a partnership, motivated by economics and social 
stature. Love did not come into play before the 
nuptials. Love was expected to come after marriage.

Both Ancient Greeks and Romans believed that 
marriage meant to be loyal to the family, friends, 
and home. A tradition that has, of course, endured.

A change with the times
Before the 1500s, couples in Europe were free to 
marry themselves. It wasn’t until 1564 when the 
Council of Trent declared marriage to be a sacra-

ment, that weddings became the property of priests 
and churches. Before the church got involved, 
couples would find their own sacred places to 
be married in nature, like on a hill or cliff where 
heaven meets earth.

Believe it or not, the notion that women were 
still considered chattel and all marriages were ar-
ranged marriages persisted for some time. Things 
started changing around the end of the 18th 
Century. In around 1771, New York became the 
first State to require a woman’s consent if her 
husband tried to sell property that she brought to 
a marriage. The act also required the judge to meet 
privately with the woman to reassure himself that 
the signature on the marriage documents wasn’t 
forged or her consent coerced.

The married property acts of the 1880s gave 
women in England the right to own property, and 
it’s where we get the tradition of the father walking 
the bride down the aisle, since the Dad was consid-
ered the original owner of his daughter. Go figure.

Rings and things…
We can thank Pope Innocent III of 1214, for estab-
lishing  the “engagement” which created a sensible 
waiting period for couples who were anticipating 
the big day. 

It was the Archduke Maximilian of Austria 
who introduced the idea of “putting a ring on it” 
in 1477, when he gave his bride-to-be, Mary of 
Burgundy, a custom-made diamond ring fashioned 
in the shape of an “M.”

Regarding the placement of the ring on the third 
finger of the left hand, we can thank the supersti-
tious Egyptians who believed that the primary vein 
(vena amorous, noted by the Romans) in that finger 
ran directly to the heart.

Continued on next page …

traditions
in history

By Allison Guertin Marchese
info@mainstreetmag.com

Wedding 

W



44  MAIN STREET MAGAZINE

history

A bouquet of garlic?
Though the traditional bridal bouquet in today’s 
weddings is often enhanced with every flower that 
grows under the sun, it originally was made of 
herbs like garlic and rosemary rather than blossoms. 
The idea here was that garlic possessed magical 
powers to ward off evil spirits.

The tradition of the veil is for the bride to bring 
attention to her youth and her virginity. Veils also 
offered brides a way to avoid the “Evil Eye.” In the 
past, veils weren’t always white. The color selection 
could be red, blue, yellow. It was the Victorian pe-
riod that ushered in both the white wedding dress 
and the white veil to underscore a bride’s purity and 
perhaps her wealth.

The tradition of the dress
The idea that the wedding dress was only worn 
once came about during the 18th and 19th Cen-
tury when garments were only washed by hand, 
on rough washboards. A white dress in those days 
was considered a true luxury and also impossible to 
clean thoroughly, so after wearing a white wedding 
dress once, it was done.

The truth about wedding dress color tradi-
tion, is in fact, a story better retold in technicolor. 
Throughout time and cultures women wore a mul-
titude of dresses in all kinds of colors and patterns. 
After Queen Victoria wore white in her wedding to 
Prince Albert, the trend transitioned. 

During war time in the Unites States, however, 
brides who were called to marry their men when 
they were on short leave from their military service 
wore the best dress they had in their closet or they  
borrowed one from a friend. 

My favorite personal 
story is one of my parents, 
who were married in the 
late 1940s soon after my 
father was discharged from 
the army in WW II. My 
mother told me when I 
was a little girl that during 
the war silk and satin were 
hard to find, so they made 
her wedding dress out of 
old parachute material. 
To this day my mother’s 
wedding dress sits in my 
cedar chest. Call me a 
romantic. Other women 
in that time period, facing 
the same shortages, some-
times used upholstery fabric or old curtains. The 
groom, on the other hand, often got married wear-
ing his military uniform.

Let’s get it on…
Historic traditions surrounding the wedding night 
vary wildly, and sadly this article is too short to 
provide the delicious details. But I can offer that 
the “honeymoon” is steeped in tradition. A few of 
those stories include the tradition of bridal couples 
in ancient Rome who would eat honey for the 
duration of “one moon” after the wedding. (Per-
haps to cleanse and rejuvenate). This has led to the 
custom of using the term “honeymoon” to refer to 
the beginning of the newlyweds’ new life together. 
Historical references point to the “honey” moon as 
being the sweetest part of the marriage. 

While no one would opt out of a honeymoon, 
there are a few wedding traditions that are thank-
fully no longer practiced like kidnapping a woman 
in the dead of night out of her home or village. 
And there remain a few strange wedding laws that 
are still on the books.

Legally bound…
In Salem, Massachusetts, the town in the United 
States most noted for its Salem Witch Trials, the 
law still forbids couples to sleep in the nude in a 
rented room. 

In North Carolina it’s illegal to “pretend to be 
married” when registering for a hotel room.

In Montana a couple can be married in a “double 
proxy marriage” without actually being present.

In New Orleans, Louisiana, it’s legal for fortune 
tellers and tarot reader to perform marriage ceremo-
nies. 

In Kentucky, it’s illegal to remarry the same man 
four times. [Four times is just one too many … ?]

Rhode Island has a marriage law on the books 
that says a union is to be considered invalid if either 
party is declared an idiot or a lunatic.

And the good ole “Blue Laws” in Connecticut 

dictate that it’s illegal for a married man to kiss his 
wife in public on a Sunday.

We can be Royals…
Across the pond, the historically strange wedding 
traditions are a bit more obscure. In Great Britain 
it was considered good luck for the bride to kiss a 
chimney sweep on her wedding day. He suppos-
edly had special powers, and when he cleaned the 
chimney he also swept away evil spirits.

A morganatic marriage is a union of a person 
of royal blood with one of inferior rank. Such a 
marriage is called a “left-hand marriage” because 
at the wedding ceremony, the husband holds the 
bride’s hand with his left hand, instead of his right. 
Though these marriages are recognized by the 
church, the father cannot confer on their children 
his rank or property.

A few other historic royal wedding traditions 
seem to include big cakes. Queen Victoria’s wed-
ding cake was three yards wide and weighed 300 
pounds. Meanwhile Queen Elizabeth II had 12 
wedding cakes. The one she cut at her wedding was 
nine feet tall and weighed 500 pounds. 

No one today should realistically need a 500 
pound wedding cake, but who’s to say. If you’re 
getting married and you are attached to history and 
tradition you should go for it. Best bet is to just 
have balance; something old, something new, some-
thing borrowed, something blue, and a sixpence in 
your shoe. •

Above: 10th February 1840: Queen Victoria (1819 - 1901) 
and Prince Albert (1819 - 1861) on their return from the 
marriage service at St James’s Palace, London. Original 
Artwork: Engraved by S Reynolds after F Lock. Photo (in 
the public domain) and info courtesy of Wikipedia.

Above: A painting of a Jewsish wedding by Jozef Israëls 
dated 1903. Previous page: A painting of Samson’s wed-
ding feast by Rembrandt. Photos (in the public domain) 
and info courtesy of Wikipedia. 
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Darren P. Mercer
Architect, pllc

Architecture & Interior Design

32 Flintlock Ridge Road, Katonah, NY 10536
tel: 914-391-4490 • darrenpmercer@gmail.com

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • HVAC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

Williston B. Case III, Owner

Fully Insured / License # P1 0280455 SI 0390683 STC 0000179 HIC 0634668

UPCOUNTRY
S E R V I C E S

OF SHARON

GROUNDS MAINTENANCE:
Commercial snowplowing, sanding & magic salt •
Lawn care • Spring & fall clean up • Edging, 
mulching, bed maintenance • Lawn fertilizer, weed 
& disease control • Field mowing • Complete 
property management

LANDSCAPING:
Paver terraces / walkways • Retaining walls • 
Lawn renovation & Installation • Shrubbery & tree 
planting • Fencing • Landscape construction

EXCAVATION:
Excavators, backhoes, dumptrucks • Drainage • 
Water & electric lines dug • Landclearing • 
Driveway construction & repair • Power stone rake

BBB • A+ • LICENSED/INSURED/BONDED • ALL CREDIT CARDS 
ACCEPTED • CT & NY PESTICIDE LICENSE • HOME IMPROVEMENT 
CONTRACTOR # 514325

860 364 0261 • 800 791 2916
www.upcountryservices.com

Celebrating
30 years of 
excavation, 
landscaping, 
& grounds 
maintenance
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It’s set at the end of a long drive. 123 acres offer 
level pastures, wonderful mature woods with 
carefully designed trails (horse riding, hiking or 
winter skiing). Trails through the woods cross two 
brooks with a pond in the front. The outside of 
the house is fi nished, the inside has studded walls 
and plywood fl oors. Two level attached barn with 
2,400 sq.ft. per level. 2nd fl oor is a clear span 
supported by steel beams, designed to be a fi lm 
studio or broken into rooms for a 2 BR apart-
ment. 3 bedrooms and 3 bathrooms. $2,700,000

field stone farm

860-927-4646 • 860-364-4646 • 860-672-2626 • www.bainrealestate.com

See Video

Events are free and open to the public unless indicated with an asterisk (*)

January 23 - March 6 
Tremaine Gallery — Rachel Sussman: �e Oldest Living �ings in the World. 
Acclaimed photographs and accompanying book. 

January 30, 7 p.m.
Hotchkiss Concert Series — Leonel Morales, Spanish Pianist. Beethoven, 
Rachmaninov, Stravinsky. Katherine M. Elfers Hall, Esther Eastman Music Center.

February 12, 7 p.m.
Hotchkiss Concert Series — Quink, Dutch Vocal Ensemble with Fabio & 
Gisele Witkowski, Piano. English Romantic composers, Clara Schumann, and 
Johannes Brahms. Katherine M. Elfers Hall, Esther Eastman Music Center.

*February 19 & 20, 7:30 p.m. ; February 21, 2:30 p.m.
Hotchkiss Dramatic Association - Measure for Measure by William Shakespeare. 
Walker Auditorium. (Tickets are $10, $5 for students and senior citizens. Cash or 
check only. Phone 860-435-3203 or buy at the door.)

February 27, 7:30 p.m.; February 28, 2:30 p.m. 
Student Choreographed Dance Performance — Walker Auditorium. 

Left to right: photograph by Rachel Sussman, student dancers, Quink Vocal Ensemble, Hotchkiss Dramatic Association

The Hotchkiss School | 11 Interlaken Road, Lakeville, ct 

 HOTCHKISS.ORG/ARTS
 (860)435 - 4423

Íslands Hestar
Award winning photographer 
Gígja Einarsdóttir 

fi ftytwo main street, millerton, ny    
www.martinagatesfotoworks.com

RESTAURANTRESTAURANTRESTAURANT
PONDPOND

The

Your dream wedding venue awaits at The Pond.
Linda & Larry are back! They’re excited to make your dream wedding a reality.

711 County Route 3 • Ancramdale, NY 12503 • (518) 329–1500
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By  CB Wismar
info@mainstreetmag.com

“Dearly beloved, we are gathered 
here to unite this couple in Holy 
Matrimony…”
 The words leapt off the pages 
of the missal that my Grandfather 
had used during his long career in 
pulpit and classroom. Far from its 
rich past in New York City, it was 
now cradled in my hands, catch-
ing the warm rays of the California 
sun pouring through the chapel 
windows … with a view of Zuma 
Beach off to the left and the Malibu 
Hills to the right.
 Complete disclosure before we go 
on. The following moments in time 
really did happen. To me. This is 
not a fi ctional piece, hammered out 
under an infl uential buzz provided 
by several glasses of a decent Merlot.  
These were the ways of the early 
70’s … in Southern California … in 
a time and space very different than 
what transpires in the bucolic hills 
of western New England.
 If there is blame for remember-
ing these proceedings in vivid detail 
these many years later, it is mine.  
 If there is muffl ed laughter, I’m 
repaid for the effort beyond my 
wildest imagination.
 But, back to the wedding.

I do’s

The bride and grooms’ 
requests
The bride and groom had only 
two requests. As the processional 
music, they wanted Cat Stevens 
singing Morning has Broken, and 
right before the exchange of rings, 
they wanted to give each other very 
personal, very special gifts. Easy 
enough. 
 For a newly minted, part-time 
cleric with a full time job in the fi lm 
industry and a young family, pick-
ing up weekend weddings meant an 
envelope at the end of the ceremony 
and a little help with the rent and 
the groceries. I had a black shirt, 
a white reversed collar, and could 
sign my name starting with “Rev.”  
What more did I need?

Meet the Best Man – and his 
jacket
It had started in the parking lot 
when I slid my beaten up Healey 
Sprite next to a hulking pick-up and 
was greeted by a beaming gentle-
man in a pair of work pants and a 
T-shirt stylishly covered by a blazer 
made with a fabric which contained 
no natural fi bers.  
 “I’m the Best Man!” he gushed. 
“Like the jacket? I just got it at 
Zayre’s.” For those not familiar 
with the retail constellation in the 
70’s, Zayre’s was an early manifesta-

tion of the “discount store.” One 
of the by-words of the 70’s in LA 
surrounded the “Dollar Barrel” at 
Zayre’s where one could buy, among 
other things, wine of questionable 
origin.
 But, the jacket. For some reason, 
aside from its pure polyester nature, 
there was something wrong – 
something I could not immediately 
identify.
 Off we were to the chapel and 
the ceremony. One of the bride’s 
children found, on the third 
scratchy try, the cut on Cat Stevens’ 
album “Teaser and the Firecat” that 
signaled the beginning of the pro-
ceedings. There was only one incon-
venience. Seven people fi lled out the 
wedding party: bride, groom, best 
man, matron of honor, and three 
kids from prior marriages. Morning 
has Broken runs three minutes and 
20 seconds long. The entire length 
of the aisle in the chapel was 40 
feet. We stood in place for aeons 
waiting for the selected ditty to run 
its course.

A personal gift like no other
But, then we were off. “Dearly 
beloved…” I was hitting my stride 
and getting through the prescribed 
scripture readings and barging 

Photo source: istockphoto.com 
contributor teksomolika

ahead to the vows. “I do’s” and “I 
wills” quickly accomplished, it came 
time for the exchange of “personal 
gifts.” I held my breath.
 “Darling, I love you so much, I’m 
going to give you the rear tires off of 
my Comet to put on your Falcon.” 
The bride was visibly moved. But 
through her tears, she managed to 
look into her groom’s eyes and an-
nounce: “And, because I love you, 
I’m giving you the autographed 
picture of Parnelli Jones that’s on 
my side of the bed.”
 For those not yet of “a certain 
age,” Parnelli Jones was a success-
ful race car driver and owner who 
won the Indianapolis 500 in 1963 
as a driver and twice more as a car 
owner. Just a bit of trivia.
 Gifts exchanged, we moved on 
to the rings … and to my Waterloo.  
My habit was to offer the open mis-
sal to the Best Man and have him 
put the rings onto the book so there 
would be no fumbling and drop-
ping.
 As he performed this simple task, 
the Best Man reached his hand 
toward me and I had the sudden 
revelation of what was wrong with 
the jacket. There were no buttons 

I do. 
I did.

THE BACK PAGES 
FROM MY PERSONAL 
WEDDING ALBUM

Continued on next page …
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I do’s

and no button holes. None on the 
sleeves. None on the front of the 
jacket. There were, instead, only 
black marker dots where the but-
tons should have been attached and 
lines for the prospective holes.

Holding it together
I could not laugh. I was, after all, 
the presiding minister. I had to stifle 
the reaction that had built through 
Cat Stevens’s endless processional 
and the swapping of tires and 
racer photos. I bit my lip. I bit my 
tongue, hoping the pain would keep 
me solemn and on point. I turned 
toward the bride and groom for 
relief and realized, for the first time, 
that the bride’s dress was not a dress 
at all. It was two beach towels sewn 
together. I bit down harder.

Rings. Prayer. Blessing. Reces-
sional. My tongue was bleeding. 
I was taking short gasps of breath 
through my nose and trying to hold 
a smile while the newly minted 
“Mr. and Mrs.” enjoyed every mo-
ment of their selected recessional 
song, the four minutes and four 
seconds of Peacetrain that seemed to 
go on for just a few minutes under a 
lifetime.

On the drive back down the 
Pacific Coast Highway, I vowed to 
never take another pick-up wed-
ding. The $25 envelope couldn’t be 
worth it.

Never say “never”
Weeks later, the note from the par-
ish secretary was quite cryptic. It 
was an address and directions to a 
spot high in the Malibu Mountains 
above Trancas Canyon that over-
looked the chapel and the Pacific 
Ocean. I was to be there at 1:00pm 
on Saturday. Park at the bottom of 
the hill and walk the final 200 yards 
to the clearing. No need to prepare. 
Simply witness the ceremony.

Remember this was the early 70’s 
in LA. Strange was the new normal, 
soon to be replaced with “weird.”

Struggling out of the Sprite, I saw 

a steady stream of wedding guests 
picking their ways carefully up the 
rock strewn side of the hill. From 
somewhere above us, the sound of 
a guitar and a flute indicated that 
there would be live music. It was 
only when I summited the peak 
that I realized that the musicians 
were dressed in costumes from the 
local Renaissance Faire and that 
the guitar was actually a lute … the 
flute, a recorder.
 The guests stood in a large circle 
at the top of the hill, the stump 
of a tree the central focal point. I 
took my place in the circle, smiling, 
nodding and feeling like I had been 
transported to a planet of unknown 
name. It was only when the music 
stopped that the entire setting was 
time-shifted into something out of 
Ripley’s Believe It Or Not.

A sword and a door … 
at a wedding?
Into the center of the circle strode 
the groom. Tall, athletic, and 
dressed in black jeans, a tuxedo shirt 
open to the waist, a cummerbund 
… and a sword. He turned and 
looked down the hill and we, as 
one, turned with him. Struggling up 

the last 20 yards were four gentle-
men carrying on their shoulders a 
door. It was easily identified as such, 
since the door knob was still in 
place, as were the hinges.
 Atop the door was the bride, 
dressed in a shimmering, slip-like 
white dress which, in the pierc-
ing afternoon sun, revealed that 
any form of underwear had been 
eliminated from her day’s wardrobe 
selections.
 Once in the circle, the door 
was tipped forward and the bride, 
perhaps less gracefully than she 
had imagined, tumbled onto the 
ground, regained her footing and 
walked, barefoot, to meet her 
groom.

And with a swift wave, they 
were married
He said something to her. I could 
not hear it from where I stood. She 
said something to him. Again, it 
was unintelligible.
 With a flourish, he drew the 
sword from his cummerbund, 
waved it high in the air and with 
a forceful swing, planted it in the 
innocent stump. They joined hands.  
She hitched up the dress. Together 
they leapt over the sword. The 
crowd cheered. The recordist and 

lutist took the cue and started play-
ing some Medieval ditty.
 Married.
 I may have stumbled a time or 
two on the way down the hill, but 
twisted ankles and scuffed shoes 
were only minor irritations. I was a 
man on a mission. By statute, I had 
to get the marriage license, sign it 
and return it to the County Clerk. 
At least I would a) see if they actu-
ally had a license, b) find out their 
names, and c) ask them what they 
had said to each other so I could 
pronounce them “Husband and 
wife.”
 As Meatloaf later sang: “Two out 
of three ain’t bad.”
 Rolling down the Coast High-
way, wind fluffing my hair, radio 
tuned to the dominant “rock” 
station in the market, I solemnly 
promised myself to never, never take 
another pick up wedding.
 But, three weeks later, there was 
a cryptic note from the parish secre-
tary … •

Photo source: istockphoto.com 
contributor manifeesto
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538 Route 343, Millbrook 12545  /  845.677.6221 
For hours please visit walbridgefarm.com

Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
cra� manship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

Classic American Cars
Sales & Service

Specializing in full mechanical restoration, repair 
& maintenance of all classic cars

860-596-4272 • Opposite Lime Rock Park
438 Lime Rock Road, Lime Rock, CT 06039

www.Facebook.com/NorthwestCornerClassicCars

860-592-0743

The Bakery on The Green
1 Kent Green Blvd.

Kent, CT 06757®

BAKERY

cookies cakes cupcakes
brownies bars biscotti

muffins scones 
pies tarts pastries 
& so much more!  

special orders happily encouraged —

“the best hotel dining” - Connecticut Magazine 2016
“a small but surprisingly POSH Inn” - The Huffington Post 2016

SUSAN SWEETAPPLE INNKEEPER • 860-824-0033
THEFALLSVILLAGEINN.COM • 33 RAILROAD STREET • FALLS VILLAGE, CONN. • 06031

THE FALLS VILLAGE INN
EST. 1834

A Bunny Williams Design

This Valentine’s Day, get her a Chamilia bracelet

110 Rt. 44, Millerton, NY 12546 next to CVS • (518) 789-4649 
www.elizabethsjewelry.com • Hours: Tues–Thurs 10-4:30 • Fri 10-5:30

Sat 10-3 • Open Valentine’s day, Sunday February 14th 10-3

Chamilia bracelets are interchangable with Pandora
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too stressful

By Thorunn Kristjansdottir
info@mainstreetmag.com

Your wedding day can be one of the most impor-
tant days of your life. It can also be one of the most 
stressful. In planning my wedding, I quickly real-
ized that stress is what causes brides (and grooms) 
to turn into “bridezilla” – and it’s not a pretty sight. 
This “syndrome” is not just reserved for the brides, 
but the grooms can just as easily “catch” it! 

I learned a thing or two in creating and or-
chestrating my recent wedding. If any one of my 
experiences can help you avoid a meltdown, it’ll be 
worth it to read this! Here are a few helpful tips to 
aid any bride and or groom from loosing their cool 
(and their marbles) when it comes to planning their 
wedding, and to ease the nerves on the actual day 
… if you survive. 

Let’s be realistic
Some of you may have dreamed about- and envi-
sioned your perfect wedding day since you were a 
little girl/boy. Your dream wedding was probably 
something from the pages of a fairy tale. But before 
proceeding further, let me stop you right now in 
that day-dream: something is guaranteed to go 
wrong! Let’s not beat around the bush. That’s just 
the truth of the matter. That’s not to say that your 
wedding won’t be perfect and beautiful, but there 
are about one million moving parts and dozens 
of people to orchestrate. You can’t control it all, 
because someone is sure to get lost on the way to 
the ceremony and show up late, and someone is 
guaranteed to get too inebriated and create some 
sort of spectacle, amusing or not. So just prepare 
yourself, because the odds are stacked against you. 
So realize- and accept that on day one! And if you 
don’t … well, you’re likely to morph into bridezilla! 

And as a side note, when it comes to the things 
that will go wrong on the big day, here’s an im-
portant piece of information: no one but the bride 
and or groom will notice! So don’t stress too much 
about it, just deal with each issue as it arises. This 
too you will get through. 

The financial part of a wedding
Let’s start with the obvious: weddings can be expen-
sive. Unless you’re going to the justice of the peace, 
no matter how you slice it, when you attach the 
word “wedding” to any part of your planning all of 
a sudden the price seemingly doubles. Just remem-

ber that there are ways to do things affordably and 
avoid spending frivolously – of course there are! 
But expect that things are going to cost more than 
you first anticipate. 

To help avoid this shock and the consequent 
tears and fights that are sure to follow (because this 
is a very emotional time and tensions are high), 
the first thing that I recommend for any bride and 
groom is for the two of you to sit down before you 
even Google one venue, vendor, or photographer. 
Sit down and write the amount that you are able 
and willing to spend on your wedding at the top of 
the page. From there, and below that figure, write 
down what you will need: rings, a wedding dress, a 
suit, venue, flowers, decorations, music, food, cake, 
photographer, hair/nails/makeup, the marriage 
license, and even the honeymoon … and so the list 
goes on – and on. 

Once you have that list written out and you 
realize the scope of what you’ll need to do (and you 
start hyperventilating just a little bit because you 
feel overwhelmed), now it’s time to search Google, 
The Knot, and Pinterest. At this juncture you will 
need to know on what day you’d like to get married 
because a lot of venues and vendors book months 
and years in advance. You will therefore very quick-
ly narrow down your choices due to availability 
options. The next step is then to research and call 
venues and vendors and start getting approximate 
price quotes from them. Write these fees down on 
your spreadsheet, for the price estimates will also 
help you to narrow down who and what fall into 
your budget. And remember, the fancier you go 
and the more “stuff ” you want, the more expensive 
things get. Yes, it really is that simple.

On the other hand, if you are somewhat flexible 
and can swing it, or don’t have an extremely strict 
budget, before heading any further I would recom-
mend that you call a wedding planner! A wedding 
planner is worth their weight in gold. No joke! 
They will take care of all of the headaches and are 
there on the big day to tell people what they should 
be doing, at what time, and how they should be do-
ing it – remember, you can’t be doing this because 
both the bride and groom will be getting ready and 
are the last to show up. 

Or if you like to do things yourself, consider 
hiring a wedding planner for the-day-of to make 
sure that the one million parts that you envisioned 
and created all come together just right. Again, 
you can’t be there the two hours or so before the 
ceremony starts, but you will need someone to be 
there and orchestrate things.

groom

Plan to your heart’s content
You can plan as much and thoroughly as you like. 
But don’t get stuck in your head too much. Be open 
to taking the advice of the professionals around 
you, remember that they’ve done this a time or two. 
Try to be somewhat flexible, while still remaining 
true to your vision. I say this because chances are 
that you won’t be able to get everything just like 
you want it. This can either be due to circumstanc-
es, availability, or perhaps your vision will change. 

When it came to the planning for my wedding, 
I felt completely overwhelmed at the onset because 
the options were really endless. When you have too 
many options, there is a certain level of panic that 
can set in. I felt this firsthand. I knew somewhat 
what my vision was, but at the same time there are 
so many moving parts that it can become com-
pletely overwhelming (and this is where you’re so 
emotional that it doesn’t take much for the tears to 
start flowing). This is where the spreadsheets and 
writing things down to keep track of everything 
really helps. 

I found Pinterest to be helpful because I was 
able to create a file for each category and have a 
“visual” spreadsheet of what I wanted to do, and in 
turn I was able to show this to my florist, caterer, 
etc. Plus, I got some really great and creative ideas 
thanks to Pinterest. But be careful, as great as sites 
like Pinterest and The Knot can be, you can find so 
much data that you can get overwhelmed. 

Your spreadsheets can help to keep track of what 
you’ve done, what’s next, then how things might 
change, AND who’s doing what. Planning a wed-
ding is not just a one-person operation, and please 
don’t take it upon yourself to do it all by yourself. 
You will drive yourself mad. If you’ve got a spouse 
who’s just not that “into” it (aka the planning), 
that’s fine. But talk with them about what needs 
to be done, include them in some of the decisions, 

bride

Photo source: istockphoto.com contributor Voyagerix

How not to turn into a        zilla
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and ask what they’d like to contribute. For example, 
maybe the groom would like to take over choos-
ing the wine, liquor, and the bar. He needs to have 
some responsibility and a job so that he’ll be think-
ing about something other than just his bachelor 
party!  

You’re not going to make everyone happy
This day is only truly about two people (or should 
be). The bride and groom are creating the wedding 
that they want. But with that being said, sometimes 
parents, traditions, religion, and well-meaning fam-
ily and friends can get themselves involved. This is 
where things can become tense.

If your parents are paying for part or all of the 
wedding, then you should talk with them about 
what they are expecting and what you would like. 
My recommendation is to be upfront and honest 
about this so that you don’t find yourself a week be-
fore the wedding and realize that there was a major 
misunderstanding, because you didn’t do some-
thing that your future mother-in-law expected you 
to do. And as a result of this misunderstanding, half 
of the family is upset and the bride and groom find 
themselves halfway towards a breakdown, ready to 
burst into tears. To avoid a scenario like this, clear 
the air in the early stages of planning, and know 
who’s expecting what, and work from there. 

On the other hand, if you are paying for your 
own wedding, and let’s take it as a given that you’ve 
figured out all of the other aspects, remember 
that this is your day (“your” meaning the bride 
and groom’s). This brings me to the well-meaning 
family members and friends. People will offer you 
their opinions and suggestions (whether you asked 
for them or not), and some can even get incred-
ible pushy about it. This is where you need to 
make sure that you stand your ground so that your 
wedding doesn’t get hijacked by accident (which 
will probably end in tears). This is one of the few 
days of your life that you’ve got an excuse to be 
completely selfish! This day is all about you and 
your significant other, and no one else – this is your 
party and you shouldn’t have to cry, even if you 
want to. 

With all of that being said, just remember that 
you’re probably not going to make everyone happy. 
But it’s not your job to make them happy! It’s your 
job to make you and your spouse happy, because 
this is your day.

Things will go wrong!
One of the first things that I wrote is that some-
thing is sure to go wrong. That’s just the nature 
of an event like this. So don’t stress about it! Your 
planning and organization and delegation skills 
will help to ensure that as little as possible goes 
wrong. And here is where a wedding planner is a 
key player: they deal with all of the headaches and 
mishaps. Again, they’re worth their weight in gold!

If you don’t have a wedding planner, choose one 
or two people that you trust and who are reliable, 
and ask them to help orchestrate in your absence. 
Having someone to tell people where to go before 
the ceremony/reception is important. Your caterer 
and the wait staff can sometimes help with this, but 
every situation, venue, and staff are different. 

But what are you going to do when your make-
up and hair stylists have arrived, but your pho-
tographer went to the wrong house and is half an 
hour away? What are you going to do when your 
ceremony is set to start in 10 minutes and the band 
hasn’t showed up and you’ve got 200 people sitting 
and waiting for the ceremony to start? Yes, that 
can happen because both of those things happened 
at my wedding! You stay cool and you improvise, 
that’s what you do. You have no other option. 

In fact, I got to such a relaxed mental state 
and was so cool that it made people uncomfort-
able! It was almost weird and I have no idea how I 
managed to remain so cool and not let the nerves 
get the best of me. When my now-husband called 
and told me to wait until he called again before 
heading to the ceremony location, because the 
singer was in Millbrook instead of Claverack, I had 
a conversation with myself that went something 
like this: “The guy is half an hour away, so how am 
I supposed to make my entrance and walk down 
the aisle? Well, I guess we’ll figure it out! Let’s get 
going.” And that is literally what I said to my hus-

band on the phone. 
And we did figure it out – or he did. The xylo-

phonist had arrived separately from the rest of the 
band, so my husband helped set him up at the cer-
emony site, he played the xylophone, and everyone 
thought it was so unique and awesome. And the 
best part? No one but my husband, my father, and 
I knew about the band being late! The point of the 
story: things will go wrong, but almost no one will 
notice. So don’t stress it. Stay calm and figure it out.

Choose what’s important
From the first day of planning, I said to my now-
husband that I wanted one or two really cool and 
unique things that we were willing to spend the 
money on. We could skimp on some of the other 
things, but these few special items were at the heart 
of our wedding and they were what would set it 
apart. This was a really fun approach! Plus, as we’ve 
already stated, weddings can be expensive, so you’re 
going to have to make decisions about what is im-
portant and what you can afford to have. Choosing 
one, two, or three things that are important, and 
perhaps unique, can help you to set the tone for 
your wedding and gives you a starting point.

Aside from all of this, at the end of the day, the 
only thing that matters is that the couple getting 
married love each other and that they make a com-
mitment of forever to each other. Don’t lose sight 
of that when you are frantically choosing cocktail 
napkins! Because when you turn into a bride/
groom-zilla who is stressed to the gills, that’s when 
cold feet can creep up on you: you are both stressed 
and can act out, and the stress can get the better of 
both of you. Keep your eye on the prize: you love 
each other, and you have a whole life of love and 
joy ahead of you! Happy planning. •

Photo source: istockphoto.com contributor blanaru
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Come to Millerton: we 
have it all! Visit one of 
these businesses to shop 
to your heart’s content, 
be entertained for hours, 
dine and drink!

By shopping locally 
you support not only 
the local economy but 
specifi cally you support 
the local businesseses that 
provide our services, feed 
our stomachs, quench our 
thirsts, entertain us, clothe 
us, and are the fabric of 
the communities that we 
live in. 

Millerton’s businesses 
welcome you! 

For a little bit of magic and lots of romance, visit Millerton! 
Eat & Drink
52 Main
518-789-0252
52main.com
Harney & Sons Tea 
518-789-2121
harney.com
Irving Farm 
Coffee House
518-789-2020
irvingfarm.com
Oakhurst Diner
518-592-1313

Entertainment
The Moviehouse 
518-789-3408
themoviehouse.net

Shopping
Brick Block Auto Parts
518-789-3696
brickblockautoparts.com

Copper Star Alpaca
914-924-9197
copperstaralpacafarm.com
Country Gardeners 
Florist
518-789-6440
countrygardenersfl orist.com
Dave’s TV
518-789-3881
davestv.net
Gilded Moon Framing 
& Gallery
518-789-3428
gmframing.com
Millerton’s Napa 
Auto & Truck Supply 
518-789-4474
napaonline.com
Terni’s Store
518-789-3474

Services & much more
Associated 
Lightning Rod
518-789-4603
alrci.com
Chad’s Hair Studio
518-789-6007

Crown Energy Corp.
518-789-3014
crownenergycorp.com
Hair Modern
518-592-1555
hairmodernllc.com
Hylton Hundt Salon
518-789-9390
hyltonhundtsalon.com
Leslie Hoss Flood 
Interiors, Inc.
518-789-0640
lestliefl oodinteriors.com
Main Street Magazine
518-592-1135
mainstreetmag.com
Mane Street Hair Salon
518-789-3484
Martina Gates Foto-
works
631-662-7755
martinagatesfotoworks.com

Millerton Service 
Center
518-789-3462
Millerton Veterinary
518-789-3440
millertonvet.com
Overmountain Builders
518-789-6173
overmountainbuilders.com
Salisbury Bank & Trust Co.
518-789-9802
salisburybank.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Thorunn Designs
518-592-1135
thorunndesigns.com

Let Millerton be
your Valentine
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Sweet William’s Bakery and Coffee House 
Baked goods and amazing coffee. 19 Main Street, Salisbury, CT. 
(860) 435-8889. sweet-williams.com

Sweet William’s Bakery and Coffee House offers an ever-changing variety of deli-
cious baked goods including cookies, scones, muffins, biscuits, croissants, layer cakes, 
cheesecake, tarts, biscotti, pound cake, pies, candied nuts, cupcakes, and more. And ev-
erything is baked on-site and made entirely from scratch. They also have the best coffee 
around! You just can’t beat their expertly crafted lattes, cappuccinos, specialty drinks, 
and brewed coffee from Barrington Coffee Roasting Company. Having a birthday 
party or guests for dinner? Let Sweet William’s take care of dessert! While they do their 
best to have a variety of items on-hand, they encourage placing an order in advance. 
They plan their selection and baking schedule early in the week so it is best to call by 
Tuesday or Wednesday if you would like to reserve a dessert for the weekend. Want 
to jazz-up your next meeting? Full pots of coffee are available to go for $25 (cups and 
accompaniments included; pots must be returned the same day). Add a dozen fresh 
“mini-scones” and you’ll be everyone’s hero. Need a gift for a special occasion? They are 
happy to create a special box of goodies just for you. It’s a delicious way to say “thank 
you” or let someone know you were thinking of them. 

business snapshot

B. Docktor Photography
Bringing an artful eye to every image – people, pets, nature. 
(518) 329-6239. bdocktorphotography.com

B. Docktor has been a photographer since she was in high school and re-started 
her photo career in 2006, realizing how much she enjoyed digital photography. B 
documents precious moments; from weddings to children and family gatherings to 
beloved pets – she aims to capture the magnificence of the moment, creating art that 
will be cherished for generations. B lives in Ancram and works all over the Hudson 
Valley, Berkshires, NYC, and is happy to travel, too. She prefers to capture what’s 
really going on, with as little posing as possible. Aside from having “the eye,” it also 
takes technical ability, but probably most important is making the session or wedding 
day really fun. When photographing animals, her specialty is to capture movement, 
which is next to impossible for most pet owners. Her fine art photography portray-
ing the beauty of our region enlivens area homes and businesses. B makes images 
that move you, and will help you remember a moment forever. She loves making 
slideshow videos and personal web apps for people to enjoy their photos. These are 
wonderful for screen viewing, but there is nothing like beautifully printed photo-art 
for your walls, or gorgeously made albums. Contact B. Docktor today to capture a 
moment that will last a lifetime.

LionRock Farm
Events and weddings in Sharon, CT. (860) 671-1245. 
lionrockfarmevents.com

LionRock Farm is a 600 acre property located in Sharon, Connecticut. They offer a 
wide array of year-round event sites, in buildings and barns, outside in the gardens, 
in the fields, or under a tent. Most every wish can be accommodated. The venue 
also offers two guest houses on the property that can accommodate up to 18 for the 
wedding party or guests. They are conveniently located 100 miles north of New York 
City and three hours west of Boston in the northwest corner of Connecticut, in the 
Litchfield Hills, and the very convenient the Metro North train station to NYC is just 
15 minutes away. As the gateway to the Berkshires, this location provides a wonder-
ful setting for weddings, farm-weddings and events, be it for the day or the weekend, 
as there is an abundance of sports, lakes and rivers, trails, skiing, shopping, and fine 
dining to meet your every need. They are pleased to work with your wedding plan-
ners, event consultants, and caterers. You can contact Joanne Scasso, LionRock’s site 
coordinator, so that they can also share their experiences and names of local event 
service providers that meet your requirements. They look forward to welcoming you 
at LionRock Farm.

Pine Plains Barber Shoppe
2976 E. Church St., Pine Plains, NY. (518) 771-3250. 
shavingparlor.com

Calling all men, calling all men! Walk back in time as you step into the Pine Plains 
Barber Shoppe. Established 7/11/15, proprietors Justin Nash and Peter Morfea are 
passionate about not only giving the best haircut possible, but keeping the old school 
barber shop atmosphere alive. Sit back and relax while taking in your surroundings; 
countless traditional barber shop antiques with smooth jazz playing in the back-
ground. They have a list of services including traditional hair cuts – both old school 
and new trends. A straight razor is used on every haircut, unless otherwise requested. 
But if you really want to pamper yourself, check out the royal treatment package for 
only $35! This encompasses most of their services: a wash, haircut, hot towel shave, 
and a scalp massage. With a walk-in only policy, start feeling better by enjoying a 
complimentary massage from the massage chairs. Good company and jokes are also 
on the house. For you fellas getting married, come by with your groomsmen to get a 
fresh cut and shave before the big day! You’ll leave looking and feeling like a million 
bucks! You are welcome to bring your own drinks, too. There is no other atmosphere 
that Justin knows of like this, just for men, and is honored to help you clean up.
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Since this issue is dedicated to all those who are tying the pro-
verbial knot, we should review the do’s and don’ts of what is 
and isn’t covered prior to the wedding! One of the biggest mis-
takes is when the prospective groom purchases the engage-
ment ring for his soon-to-be bride, that $10,000 ring must be 
scheduled on a jewelry fl oater to insure that the value is prop-
erly covered since there are limitations under all homeowners 
policies that don’t exceed $1,500 in coverage. To make mat-
ters more interesting, jointly owned property must have both 
names listed on the insurance policy since the insuring agree-
ment only recognizes “legally married” couples if only one 
person is listed as the named insured. Therefore if the groom is 
the only named insured and the prospective bride is not listed, 
and the bride loses the ring, coverage WILL be denied.... This 
also applies to any other property that may be present in a 
jointly held household, clothes, furniture, artwork, etc. Be sure 
that both names appear on the policy to avoid problems at the 
time of loss. This exclusion also applies to liability, should one 
partner own a dog that lives in a household and that partner is 
not listed as a named insured, any dog bite claim WILL also be 
denied! Take time to put your fi nancial affairs in order prior to 
the wedding to avoid issues before the big day.

Brad Peck, Inc.
Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

monthly advice columns

Dollars & sense
Marriage is a joining of more than hearts. Wedding season will soon be upon 
us, and as couples plan their big days, they should also consider planning their 
fi nancial futures. “It’s no secret that people can become blinded by love, it hap-
pened to me,” says Andrew Oliver, Millbrook branch manager for the Bank 
of Millbrook, and newlywed with wife Eboni. “But you need to review your 
fi nances with your eyes wide open.”

Consider the following issues to start your life together on solid fi nancial footing:

•  Will you and your spouse separate or combine your fi nances? Consider 
 individual money styles, having one joint savings account and then separate 
 accounts that you can use how you’d like.

•  Couples that tackle money problems together will inevitably fi nd that their 
 overall relationships are better for it. Calculate your monthly costs and discuss 
 how bills will be paid. Consider setting a date every month to review and 
 discuss fi nances.

•  It’s important that spouses are aware of each other’s credit situation. 
 Marrying a person with bad credit will not drag yours down, however, it will 
 be factored in when applying for joint fi nancing. Knowing ahead of time will 
 help you to plan more strategically.

•  Couples should develop a plan to shoot down existing debt, starting with the 
 balances that carry the highest interest rates. Think twice before every 
 purchase and ask yourself if it’s worth not putting that money in your savings.

•  Saving as a couple fosters teamwork and is essential in times of fi nancial 
 hardship. Decide how much you want to save as a couple and do it automat-
 ically from your paychecks.

Stacey M. Langenthal
Executive Vice President
(845) 677-5321 x102

If you don’t like cake (which some people actually don’t, believe it or not) why 
should you spend hundreds of dollars or more on something you don’t enjoy? 
You shouldn’t, obviously. And you’re not alone. It seems a lot of people are 
looking for an alternative to the traditional 3 or 4 tier cake, which is partly re-
sponsible for the “cupcake wedding” phenomena. But cupcakes are still cake. 
So what else can a cake-hater do? It’s simple really, just have whatever you 
want! Think about that sweet treat you love more than anything (except the 
person you’re marrying of course) and fi nd a bakery who makes the best one 
ever. Tastings are not limited to just cake, so arrange to try samples of a few 
other desserts. Maybe it’s pecan pie, or strawberry cheesecake, or chocolate 
chip cookies, or apple cider donuts. Whatever you really enjoy is what you 
should serve at your wedding. And what happens if you love raspberry cheese-
cake and your signifi cant other adores pumpkin pie? Get both of course. In 
fact, why not select a variety of your favorite desserts and let your guests 
choose the one they would like to try. Use the opportunity to share a little 
more about you and your new partner with family and friends on your special 
day. So forget the cake. Have fun with the dessert at your wedding. And don’t 
worry about the photo-op, cheesecake will smear just as nicely on your new 
spouse’s face as a traditional wedding cake would!

Don’t serve cake at your wedding
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Dilemma: You need to fi nd the perfect ring before getting down on one 
knee to propose. This can be a daunting task. First, when starting the 
search, try to notice a preferred metal type. Does our partner typically 
wear white, yellow, or rose gold? Was a hint given of a preference for 
platinum because it is a stronger, heavier metal? Second, you should 
have an idea on what stone will be the star of the ring. Typically it is a 
diamond, but some people prefer a blue sapphire or a white topaz. Read 
up on the carat, cut, color, and clarity of a diamond. You will need to 
decide if you want to pay for a certain size or quality of a diamond. 
If you choose a certifi ed diamond, make sure you get copies of the 
certifi cates. Lastly, the style of the ring you choose to set the stone in 
is important. Does your partner like a simple classic design, a vintage 
antique style with pave diamonds, or modern bold design? A few last 
tips: don’t be afraid to look in the estate case for a ring. A used ring or 
diamond can be purchased for half the cost; more bang for your buck. 
Some people love the idea of a vintage piece of jewelry and see the value 
of it, but others would prefer a new piece. If it is too diffi cult to commit 
to a style, some people have proposed with just the diamond and the 
two of you would pick out a mounting together. The other option is 
to propose with a sample ring and have it custom made. Last tip; try to 
have some fun…

Ring dilemma

110 Rt. 44, Millerton, NY • (518) 789-4649 • www.elizabethsjewelry.com
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WHAT’S 
YOUR 
SIGN?

ARIES (March 21–April 19)
If you’re bored by a proj-
ect that you take on, then 
something is wrong. Use the 
opportunity to connect with 
your inner self.

TAURUS (April 20–May 20)
Try to phrase things so that 
they aren’t hurtful to others. 
Remember that you reap 
what you sow. 

GEMINI (May 21–June 20)
Be unafraid to stand up for 
what is right. Traffic delays 
could end badly for you.

CANCER (June 21–July 22)
Children can increase the 
responsibility that’s on your 
plate. Loosen the grip and let 
things happen.       

LEO (July 23–Aug. 22)
You’re struggling with a thing 
or two these days, but with 
the right mind-set they’re no 
problem at all. Be playful.  

VIRGO (Aug. 23–Sept. 22)
Those that you cannot for-
give will make things difficult 
for you. But at least you don’t 
irritate yourself!

LIBRA (Sept. 23–Oct. 22)
You’ll get an idea about how 
to increase your salary. You’ll 
discover the most fun and 
productive angle and from 
there life will be your oyster.

SCORPIO (Oct. 23–Nov. 21)
You forgot, for some time, an 
item on your to-do list. It will 
come back to you. Examine 
all aspects of the forgotten 
matter.      

SAGITTARIUS 
(Nov. 22–Dec. 21)
Keep all short term appoint-
ments on your social calen-
dar, but don’t drive yourself 
crazy with scheduling down 
to every minute. It’ll all work 
out. 

CAPRICORN 
(Dec. 22–Jan. 19)
You’re finally concentrating 
on the things that will give 
you something in return. 
Trust that things will get bet-
ter, however it will look.  

AQUARIUS (Jan. 20–Feb. 18)
It’ll work out better for you to 
let your work speak for you, 
instead of rambling on and 
on about your work. Medita-
tion, a quick swim, or a few 
yoga exercises will make all 
the difference.  

PISCES (Feb. 19–March 20)
Memories from times past 
will take the lead in your 
thoughts after a visit from an 
old acquaintance. Give your-
self time to be in touch with 
family and friends. It matters. 

MEN’S RING ADVICE
Picking your future wife’s engagement ring was difficult enough, but now you have to pick your wedding ring too? 
And just like that engagement ring, when it comes to men’s wedding bands, there are a number of choices, each 
with its set of pros and cons. To help you navigate, here are a few choices:

Precious metals: Falling into this category are your standard gold and platinum metals. With the precious met-
als you’re more likely to be able to match your ring with your partner’s ring, the rings can be worked on by any 
Benchmark jeweler, and it comes in different colors (gold, red, white, and yellow). The cons are that these metals 
are price sensitive to the metals market and they usually start around $500. White gold will also slowly yellow, but 
don’t worry; you just need to bring the ring in to be dipped and it’ll look like new again. Because precious metals 
can be so expensive, rings made of alternative metals are now trending and are more prevalently available.

Tungsten: These rings are mostly made from steel and are scratch-proof. They can also come in grey and black. 
The ring, because it is made from steel and if you find yourself in a finger-threatening situation, is made so that 
it can shatter. This is both a pro and a con. But if you shatter it by accident, it comes with a warranty. This ring is 
also heavier than most rings, a pro for some, a con for others. Another con is that it is not hypoallergenic. This ring 
starts at about half price to precious metals, at approximately $250.

Cobalt: These rings are made from cobalt and other alloys, and are hypoallergenic. They are scratch resistant and 
won’t chip. They are difficult to cut, compared with precious metal rings, which could be a con if you find yourself 
in a finger-threatening situation. They can be stretched slightly, but cannot be sized more than about a quarter 
size. They can look like white gold, but also come in black. Their price is a little more expensive than the Tungsten 
rings.

Titanium: Titanium rings are both light and fairly inexpensive and come in both grey and black. A 100% titanium 
ring cannot be cut, so remember those finger-threatening situations. But to aid in this, some titanium rings have 
aluminum added so that they can be cut, but those rings can be scratched (because of the aluminum). Just make 
sure to ask your jeweler which kind yours is at purchase. These rings cannot be sized, but are hypoallergenic. They 
are probably the most affordable, starting at around $150. 

When our first issue came out in March of 
2013, the magazine was 32 pages and we 
printed 3,000 copies. Since then we’ve 
grown in page count and quantity. We are 
now proud to announce that the maga-
zine is growing. We’ve slowly and care-
fully increased our circulation, but we’ve 
also increased our distribution area. Just 
recently we expanded our distribution in 
Great Barrington to increase our presence 
there, and we also just started going into 
Hudson and New Preston.

But as you’ll see from our complete dis-
tribution area on the map, we serve quite 
an area! The magazine features the tri-
corner area: north from Hudson, Claverack 
and Hillsdale south through Copake and 
Ancramdale down Route 22 to Amenia 
and Millbrook, and down Route 82 from 
Pine Plains to Millbrook in New York; from 
Great Barrington through South Egremont 
and through Sheffield and into Canaan 
CT; further south through Lakeville and 
Sharon in Connecticut down to Kent and 
New Preston – and everything in between 
– with Millerton at it’s center.

We thank all of our readers and hope that 
you enjoy your complimentary issue!

For any additional questions, you can always call or 
stop by Elizabeth’s Jewelry located at 110 Rt. 44 in 
Millerton, NY or (518) 789-4649.
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Securities and investment products offered through Salisbury Trust Wealth Advisory Services, a division of Salisbury Bank and Trust Company, are not insured by  
the FDIC or any other government agency of the United States and are not deposits or obligations of, nor guaranteed or insured by, any bank or bank affiliate.  
These products are subject to investment risk, including the possible loss of value.      © Salisbury Bank and Trust Company

we view a well-defined investment plan  
as a means of enriching your life and  
the lives of your loved ones.

Salisbury Trust  
Wealth Advisory 

Services
we offer the advantages  

of professional management 
and personalized service.

salisburybank.com

To set up a complimentary,  
confidential meeting with  
a Salisbury Trust Officer,  

call 860.435.9801.
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