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In Millerton you can eat, drink, shop, & be entertained!
Come to Millerton: we 
have it all! Visit one of 
these businesses to shop 
to your heart’s content, 
be entertained for hours, 
dine and drink!

By shopping locally 
you support not only 
the local economy but 
specifi cally you support 
the local businesseses that 
provide our services, feed 
our stomachs, quench 
our thirsts, entertain us, 
clothe us, and are the 
fabric of the communities 
that we live in. 

Millerton’s businesses 
welcome you!

Happy Spring!
Love, MillertonHappy Spring!

Eat & Drink
52 Main
518-789-0252
52main.com
Harney & Sons Tea 
518-789-2121
harney.com
Irving Farm 
Coffee House
518-789-2020
irvingfarm.com
Oakhurst Diner
518-592-1313

Entertainment
The Moviehouse 
518-789-3408
themoviehouse.net

Shopping
Dave’s TV
518-789-3881
davestv.net
Gilded Moon Framing 
& Gallery
518-789-3428
gmframing.com
Jennings Rohn Montage
860-485-3887
North Elm Home
518-789-3848
northelmhome
Oblong Books & Music
518-789-3797
oblongbooks.com
Riley’s Furniture
518-789-4641
rileysfurniturefl ooring.com
Terni’s Store
518-789-3474

Services & much more
Associated 
Lightning Rod
518-789-4603
alrci.com
Chad’s Hair Studio
518-789-6007
Crown Energy Corp.
518-789-3014
crownenergycorp.com
Hylton Hundt Salon
518-789-9390
hyltonhundtsalon.com
Leslie Hoss Flood 
Interiors, Inc.
518-789-0640
lestliefl oodinteriors.com
Main Street Magazine
518-592-1135
mainstreetmag.com
Main Street Magazine 
Photo Gallery
518-592-1135
mainstreetmag
photogallery.com

Millerton Service Center
518-789-3462
Millerton Veterinary
518-789-3440
millertonvet.com
Overmountain Builders
518-789-6173
overmountainbuilders.com
Salisbury Bank & Trust Co.
518-789-9802
salisburybank.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Thorunn Designs
518-592-1135
thorunndesigns.com
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Dutchess County, Columbia County and 
beyond, we’re here to insure your world.

Brad Peck, Inc.
The Lofgren Agency
6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

Brad Peck Inc.
1676 Route 7A
Copake, N.Y. 12516
P. 518.329.3131

Hermon T. Huntley Agency Inc.
Tilden Place 
New Lebanon, N.Y. 12125
P. 518.794.8982 

The Brad Peck Agency in Copake has long-standing ties to its community. It is one of the oldest hands-on agencies and in all of its years 
of operation it has provided a personalized approach to writing property, casualty, commercial, home, auto and above all, life insurance. 
The agency provides superior service regardless of where their customers lay their hats, the agency is registered in New York, Con-
necticut, Massachusetts, New Jersey, New Mexico and Florida. They are ready today, as they have always been, to insure your world.

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care
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OUR CORNER OF 
MASSACHUSETTS

It’s time for the fi rst of two issues this year 
that we devote to a specifi c town, village, 
or region – and this time we head on over 
the border to our coverage area in Massa-
chusetts. Our magazine is distributed from 
Sheffi eld to Great Barrington and through 
Egremont before we head back over to New 
York via Hillsdale. With that being said, all 
of this month’s feature stories are from this 
area of the Berkshires.
 Christine examines the real estate of 
Great Barrington, which is quite interest-
ing! She also interviewed the largest private 
employer in Great Barrington, Jane Iredale, 
and learned about her cosmetic company for 
our entrepreneur feature.
 CB showcases the work of artist Kate 
Knapp and shares with us her life and art 
in the Berkshires. He also features Amy 
Rudnick and Ben Hillman in our “couple’s 
profi le” feature. Meanwhile John tells us all 
about the story behind the newspaper boy 
statue that’s in Great Barrington. Oh yes, 
there’s a statue devoted to the newspaper 
boys and girls! John also brings us the story 
behind the Searles Hopkins Castle that’s 
right in the middle of town. I remember 
seeing the castle as a kid and wondering all 
about it: why was there a castle in Great 
Barrington? Were there any royals who lived 
in it? And I also remember thinking that it 
was so mysterious behind those big walls 
and I could only ever get a glimpse as we 
drove past. Well, to my delight and thanks 
to John’s piece, I now have a full under-
standing of the castle and its history.
 Claire and Ian take us on a natural 
journey: Claire tells us all about the beauti-
ful Housatonic River and the struggles it 
has had due to pollution, and the efforts in 
place to clean it up. Meanwhile, Ian shares 
with us a delightful piece about Bar-
tholomew’s Cobble and Lime Kiln Preserve, 
so if you’re looking for a nice outing, here 
are two wonderful spots to explore.
 And speaking of things to explore, you 
can also check out the Berkshire Taste Trails. 
What’s that, you ask? Oh, just a few local 
spots where you can drink and eat to your 
heart’s delight – and all local stuff, too! 
Dominique shares with us some of the stops 
that she made on the Trail and includes a 
few of her own recommendations.
 We enjoy devoting two issues each year 
to specifi c areas like we’ve done in this issue, 
because it allows us to highlight an area and 
all of its wonderful attributes. We hope that 
you enjoy learning more about the greater 
Great Barrington area!
  - Thorunn Kristjansdottir 
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P Spacious modern loft like home newly renovated w/over 3500 sq. ft. of living space.  Vaulted ceilings, HWF, 2 FP, 5 BR & 3 BA. Plus a library, media room w/movie 
screen, central air, new kitchen, modern lighting fixtures & a 2-car garage.  All on 5-AC w/a pond. 
 

 

 
TOWN OF CLINTON          $1,750,000 

 
Victorian Farmhouse  

 
NORTH EAST                         $350,000 

Country Cottage 
 
 
 
 

 
TAGHKANIC                          $995,000 

 
Majestic Panoramic Views 

 
MILLBROOK                          $650,000 

55+ Diverse Acres 
 
 
 
 

TOWN OF CLINTON             $379,000 

 
Tucked Away Modern Colonial 

AMENIA                                  $265,000 

Cheery Red Cape Cod 

paularedmond.com 
 

paularedmond.com

 

Millbrook 845.677.0505 ! Rhinebeck 845.876.6676 

P A U L A  R E D M O N D  
 

RE A L  E ST AT E  I N C OR P OR AT E D 
 

•  •  • 
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artist profile

By CB Wismar
arts@mainstreetmag.com

For Kate Knapp, it started in Paris.
Certainly there had been many mo-
ments leading up to her encounter 
with the art of Chaim Soutine, the 
Russian Impressionist who made 
Paris his home. Soutine died in 
1943, so the encounter was not 
face-to-face, but rather in the gal-
leries, museums, and art books that 
Kate devoured during her stay in 
the City of Light.
 “I had such an intense feeling,” 
she recalls. “His work was different 
from what I knew … what I had 
been taught. It freed me up to paint 
as a response to what moved and 
impressed me.”
 And, paint she did. By her own 
estimate, there are well over 1,000 
Kate Knapp paintings hanging in 
homes and galleries, public build-
ings and museums in widely sepa-
rated parts of the world. “Art needs 
to be seen,” she emphasizes with an 
intensity that cannot be ignored.

An early start to a complex 
career
Painting has been a part of Kate’s 
life for as long as she can remember.  
Her father, a writer for The New 
Yorker and her mother, who broke 

the gender gap in mid-century New 
York theater production created a 
home environment that celebrated 
the arts. “I remember living in 
Westport and being part of a social 
community that included artists 
and writers. Being an artist just 
came naturally.”
 Kate pursued her schooling at 
a boarding school in Palm Beach, 
Florida. “I was doing abstract col-
lages … actually won some prizes 
and had a show at the Four Seasons 
Gallery when I was 14,” remem-
bers Kate. “But the academics 
just weren’t my interest, so at 16 I 
enrolled at Simon’s Rock.”
 From Simon’s Rock, Kate was off 
to Provincetown, MA, and the Cape 
School of Art, then to the National 
Academy of Art and the Art Stu-
dents League in New York. She had 
studied technique and color and 
style. She had focused on abstract 
expressionism. But it was Paris that 
the light dawned and Kate Knapp 
found her focus. “I had the time 
to wander through museums and 
galleries … to absorb the fantastic 
work of Matisse and Monet … not 
just single paintings, but entire col-
lections.”

Above, L-R, top 
to bottom: Block 
Island. Still life. 
Self-portrait of 
the artist. All im-
ages courtesy of 
Kate Knapp.

color
kate knapp & 
her homage to

&light
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artist profile

Back to nature and the land
Back in the United States, Kate 
enrolled at SUNY Binghamton and 
studied print making. Individual 
and group shows followed, as did 
the opportunity to work on a build-
ing project in the nearby Pennsylva-
nia countryside. “I was on my own, 
learning while I worked. I managed 
to do some ‘spots’ for Gourmet that 
helped keep things going. When the 
Pennsylvania project ended, I was 
drawn back to Great Barrington.”

Married and starting a family, 
Kate and her husband applied their 
learned construction skills to find-
ing, fixing, and “flipping” houses 
in the area. All the while, the artist 
explored her surroundings and al-
lowed her painterly “eye” to be seen.

A place to call their own
It was the 1990s and the country 
was feeling the success of a burgeon-
ing economy. Those with means 
bought art and the Berkshires be-
came not only a great retreat, but a 
haven for artists. “There were seven 
of us who decided to start our own 
co-op gallery in Housatonic,” Kate 
says wistfully. “These were all good 
artists – serious – who did really 
fine work.” 

Front Street Gallery was born 
just as the town became a destina-
tion for “baby boomers” who were 
celebrating their success by hopping 
from gallery to gallery, acquiring 
pieces and supporting the local 
community.

Then, as it had begun, it ended. 
Boom turned to recession. Art 
became an elective purchase as the 
public mood shifted. “We were 
selling pieces in the thousands of 
dollars, then suddenly, we weren’t,” 
recalls Kate. “Some of the artists 

moved on, some simply cut back, 
and some of us realized that to get 
our art into public sight, we had to 
change our pricing.”
 The Front Street Gallery has 
continued well beyond the depar-
ture of the original co-op members. 
Still nestled in the hamlet of Housa-
tonic, it is Kate Knapp’s studio and 
gallery, walls lined with her expres-
sive, colorful, engaging paintings.

Overwhelmed by color, 
light and talent
Stepping into Front Street Gal-
lery extends the invitation to not 
only contemplate each painting, 
but to quickly join Kate on her 
travels. A family home on Block 
Island has allowed her to revisit the 
gentle island and paint the land-
scape, the ocean, the harbor, and 
the landmarks. Time in St. Croix 
has provided the same opportu-
nity, with sun-splashed canvases 
speaking eloquently of a relaxed, 
island environment that is clearly 
so enticing. There are wonderfully 
moody watercolors of Manhattan, 
as well as open, bucolic vistas in the 
Berkshires.
 And, there is Paris. The allure 
of the city is enduring, and Kate’s 
watercolors of Paris scenes, both 
interiors and cityscapes, belie the 
impact her time in that city has had.  
 There are the still lifes, as well. 
Since Kate works both in oil on 
canvas and in richly hued water-
color, the contrasts are not in the 
bold strokes and use of color but in 
the softer textures in some paintings 
and the bolder sweeps of landscapes.
 A great introduction into Kate 
Knapp’s prodigious collection is 
to visit her website and browse 
through the different categories 
of her work. In addition to the 
location-based works and the still 
life collection, there are portraits, 
animal paintings, an entire series 
on the circus and, if you dig deep 
enough, an introduction to Kate, 
herself.

As the artist sees herself
Self-portraits by celebrated artists 
capture a single moment in their 
careers, depict maturing and change 
and often reflect the underlying 

mood of the creative spirit. Looking 
at Van Gogh’s many self-portraits, 
it’s not difficult to watch the shift 
in moods, the conflict and the 
ultimate despair.
 Looking at Kate Knapp’s collec-
tion of self-portraits is an entirely 
different exercise. From her open 
self-perception at age 18 through 
her maturing, the reflections of ex-
perience and the unavoidable sense 
of assurance and confidence, Kate’s 
studio/gallery fully represents her 
flourishing career.
 It is not surprising that a person 
of such immense talent, so focused 
on what art can be and do for 
people would be a teacher and men-
tor. Kate has long offered classes 
for those who are just starting out, 
hesitantly, to see if creating art is 
something they can do successfully 
… to mentoring artists who have 
chosen to follow their muse wher-
ever it might lead them.

The artist as spiritual leader
When several of her students la-
mented the difficulty of finding gal-
lery acceptance, Kate found herself 
in a moment of serendipity. There 
was a space on Warren Street in 
Hudson, New York – a town known 
as a magnet for artists, antique deal-
ers and collectors. There were artists 
who wanted to have a “safe” place 
to present their art. And, there was 
Kate.  
 Drawing from the experience of 
having created the original Front 
Street Gallery co-op, Kate agreed to 
become Artistic Director and arbiter 

of taste for the Gallery at 510 War-
ren Street – an artists’ cooperative 
that is enjoying the success of nearly 
seven years of vibrant existence. 
As Kate describes the gallery, “We 
present honest art. Real people. Real 
things. Real prices.”
 We are quick to admit that the 
term “a force of nature,” penned by 
George Bernard Shaw can be hack-
neyed and over-used. Meant to be a 
tribute and compliment, it describes 
people whose intensity and influ-
ence parallel those of tsunamis and 
hurricanes.
 With justifiable respect, Kate 
Knapp is a force of nature. •

 Kate Knapp’s work can be seen on her web-
site, at 510 Warren Street Gallery in Hudson, 
NY, at her Housatonic, MA studio/gallery as 
well as in the Top Hat Gallery on the island of 
St. Croix. Visitors to the Front Street Gallery in 
Housatonic are advised to call (413) 274-6607 
first to make sure Kate is in residence. Visit her 
online at www.kateknappartist.com.
 Are you an artist and interested in being 
featured in Main Street Magazine? Send a brief 
bio, artist’s statement, and a link to your work 
to arts@mainstreetmag.com.

Above: Les Poissons des Paris. Below, left: Underwater in St. Croix. All images 
courtesy of Kate Knapp.



8  MAIN STREET MAGAZINE

UPCOUNTRY
S E R V I C E S

OF SHARON

GROUNDS MAINTENANCE:
Commercial snowplowing, sanding & magic salt •
Lawn care • Spring & fall clean up • Edging, 
mulching, bed maintenance • Lawn fertilizer, weed 
& disease control • Field mowing • Complete 
property management

LANDSCAPING:
Paver terraces / walkways • Retaining walls • 
Lawn renovation & Installation • Shrubbery & tree 
planting • Fencing • Landscape construction

EXCAVATION:
Excavators, backhoes, dumptrucks • Drainage • 
Water & electric lines dug • Landclearing • 
Driveway construction & repair • Power stone rake

BBB • A+ • LICENSED/INSURED/BONDED • ALL CREDIT CARDS 
ACCEPTED • CT & NY PESTICIDE LICENSE • HOME IMPROVEMENT 
CONTRACTOR # 514325

860 364 0261 • 800 791 2916
www.upcountryservices.com

Celebrating
30 years of 
excavation, 
landscaping, 
& grounds 
maintenance

APPLIANCES
GORDON R. KEELER

SUB ZERO • MONOGRAM • WOLF 
SPEED QUEEN • GE CAFÉ • GE PROFILE

Appliance sales & service since 1930

3 Century Blvd., Millerton, NY 12546
518-789-4961 • 518-789-4813 • 518-789-4252 fax

Shear Illusions

Three Dimensional Coloring
Soy-Based Color
All phases of hair care

Rebecca Welsh – proprietor

860 364 5111
Visit us at our NEW location: 
19 West Main Street
Sharon, CT 06069

Salon LLC

From the bottom of the well to the top of the glass…

Joe Flood, owner
(518) 325-4679 • eswd@fairpoint.net • hillsdale, ny

Mass. Lic. #101, 704 & 949 • NY. Lic. #10061 • Conn. Lic. #85 & 364

Drilled & Hydroflushed Wells
Installation & Servicing of Pumps 

& Water Conditioning Systems
IGSHPA Geothermal certified

pieces
unique furnishings, lighting, 
jewelry and objects of interest!

2816 West Church Street (Rt.199), Pine Plains
914 388 0105 • piecespineplains@gmail.com • Like us on Facebook

We are Kubota.

Kubota Z122R 
Powerfully Engineered. Proven to Perform.

• Air-cooled Kawasaki FR engine – 21.5 HP**
• 4.5" deep, fully welded durable 42" mower deck

•  Patented steering system design for superior handling 
and maneuverability in confined areas

• Grass catcher, mulching, hitch kit and LED lights available

$3,899*

*See www.kubota.com for specific Z100 model information and applicable limited 
time promotional pricing. **For complete warranty, safety and product information, 

consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) 
and other specifications are based on various standards or recommended practices.

Optional equipment may be shown. © Kubota Tractor Corporation, 2016

www.kubota.com

Columbia Tractor Inc
841 Route 9H & 66

Claverack, New York 12513
518-828-1781
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friendly faces

friendly faces: meet our neighbors, visitors and friends

Frank Rosa is the co-owner and manager of Sutter An-
tiques located in Hudson, NY. He was introduced to the 
business by Alfons Sutter in 1985, his partner. He says 
that it is diffi cult to pin-point what he loves most about 
the antiques business, although he likes problem-solving 
and staying focused on long-range goals. Frank says that 
he’s at his best when he’s active: “Running on the Rail 
Trail, hiking through the Taconic hills, and tennis several 
times a week are a must.” Frank is originally from Brook-
lyn, and moved to Columbia County in 1989. “I love the 
S-P-A-C-E! Fields, hills, farm lands, no traffi c conges-
tions … I can go on.” Great Barrington has all this plus 
the small town feel, familiar faces, and tons of activities! 
Frank is also a big fan of Great Barrington’s restaurants.

Rachel Gryner is currently waitressing at Four Brothers 
in Hillsdale and Great Barrington while fi nishing up her 
accounting degree. “I’ve been working for Four Brothers 
since I was 15 and in high school. My co-workers are like 
family and I love being able to interact with customers, 
local and from out-of-town.” Rachel recalls frequenting 
Great Barrington as a kid – going to the Cove, the movie 
theatre, and of course Tom’s Toys. She is looking forward 
to sharing those memories and creating new ones with 
her beautiful eight-month-old girl, Alayna. Rachel and 
her family are life-long residents of Copake Lake and she 
says, “There is no day more perfectly spent than one on 
the lake surrounded by my family and friends.”

Kieran Yaple is a second generation arborist with Race 
Mountain Tree Services and he runs the day-to-day 
operations. Professionally, his career started climbing six-
and-a-half years, although his roots were planted early in 
life to be in the family business. “Each day presents a new 
challenge to overcome, and I enjoy working outdoors.” 
When Kieran isn’t looking after trees, he is spending time 
with his family. He was born and raised in Sheffi eld and 
after doing some traveling; it’s where he’s chosen to raise 
a family of his own. “There really is no place like home. 
It is a beautiful place to live.” Like many of us, Kieran 
also enjoys the attractions in our tristate area: Bash 
Bish Falls in Egremont, Coopers Hill at Bartholomew’s 
Cobble in Sheffi eld, and rock climbing at East Rock in 
Great Barrington. 

Erin Miller is the Director of Wholesale and Educa-
tion for Barrington Coffee Roasting Company (BCRC) 
in Lee, MA and is approaching her third year with the 
company. “What I love most is introducing customers 
to new exciting coffees from different areas of the world 
and educating them on our unique way of roasting that 
highlights each coffees’ fl avor profi le.” Erin welcomed a 
baby girl in January so she is currently enjoying spending 
time at home with her husband Dennis, their daughter 
Gretchen and dog Hans. “I also enjoy cooking, traveling, 
and exploring the Hudson Valley and Berkshires.” Erin 
was born and raised in the Hudson Valley in Lagrang-
eville, right outside of Poughkeepsie, and says that what 
she loves most about this area are the small towns, food 
scene, beautiful landscapes, and tight-knit communities.

Melanie McGinn is a certifi ed hospice and palliative 
care nurse, and recently earned her MBA in Healthcare 
Administration. Melanie’s hospice career started in 2001 
and she has been appointed as the Hospice Director at 
Salisbury Visiting Nurse Association. “It is such an honor 
to care for individuals and their families at end of life. As 
much as hospice nurses seek to provide pain relief and 
comfort, I feel we receive the greater gift through life 
lessons shared by our patients.” For herself, she enjoys 
biking, watching movies, and camping at Prospect Lake 
Park in North Egremont. Melanie is originally from West 
Cornwall, but lived in Rhode Island from 2002 until 
last June. “I’ll take our lakes and the Housatonic River 
over the oceans any day. This is one of the most beautiful 
areas of the country and I feel extremely fortunate to 
have grown up here.”

Ronan Haldane is the middle child of the Irish Haldane 
clan of Craryville. He works for the family business, 
Robert Haldane Inc., with his father and brother creating 
beautiful landscapes and laying stone. “I like working 
outside and enhancing what Mother Nature already has 
to offer. It’s fun to be creative and to work alongside my 
family.” After a long day of work, Ronan looks forward 
to going home and spending time with this wife and 
high school sweetheart, Carolyn, and their two-and-a-
half-year-old son, Harrison. Together, the Haldane family 
likes to explore the tristate area. Perhaps one day soon 
Ronan will take Harrison to Catamount or Butternut to 
hit the slopes like he used to in his younger years. Until 
then, it’s back in the skid steer to move more earth. 
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MAKE
TEATIME  
YOUR TIME
www.harney.com

CUSTOM
SEWING
DECORATION
AND DESIGN 
SHOWROOMS
INTERIOR 
DESIGN
LAKEVILLE
INTERIORS
HOLLEY STREET 
LAKEVILLE

JENNINGS & ROHN

MONTAGE

Your source for art and antiques
#realandtangible #theworldaboundswithwonderfulthings 

MONTAGE – ANTIQUES & ART
860-485-3887 • 25 MAIN STREET, MILLERTON, NY

www.jenningsandrohnantiques.com
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By Christine Bates
christine@mainstreetmag.com

It was a surprise to me that the creator 
of my favorite brand of mineral makeup 
was Great Barrington’s largest private 
employer and also a driving force in the 
town’s economic development. 

How would you describe your 
business?
We are a comprehensive line of 
makeup developed with quality min-
erals and skin care ingredients that are 
good for the skin. They blur the line 
between skin care and makeup. All 
of the jane iredale products adhere to 
the highest standard of integrity. Each 
product is subjected to rigorous sensi-
tivity and safety tests to ensure it is as 
good for the skin as it is beautiful to 
wear. Our mission statement contains 
these words, “We pledge to provide a 
product line that has the utmost in-
tegrity and the ability to enhance the 
lives of women through its effective-
ness, simplicity and beauty.”

Rather than center our business in 
traditional counter sales or depart-
ment stores, we work largely through 
aesthetic industry professionals. Our 
makeup is a top choice of skin care 
professionals and is recommended by 
plastic surgeons and dermatologists 
worldwide. Our core distribution is 
through fine spas and salons, resorts, 
apothecaries, and medical offices.

The aesthetic industry is different 
from general cosmetics in the sense 
that products are considered tools in 
order to help the client achieve results. 
It isn’t enough to look pretty, they 
have to perform as well.

We think of ourselves as a wellness 
company and a large part of that is 
promoting the health of the skin. 
The skin is our window into the body 
and the spirit. So, every product I 
develop is designed as a true extension 
of skin care. I have always had one 
goal in mind – to enhance the lives of 
women. So products and ingredients 
are scrutinized to make sure they serve 
a purpose and contribute to beauty 
and wellness. 

business

Tell me about your background 
before starting the company?
I had a career in the entertainment in-
dustry as a casting director, producer, 
and writer, but eventually got showbiz 
burnout. What I’d always wanted to 
do was to be involved with something 
that would enhance the lives of wom-
en and have some healing aspect to 
it. I’d seen the bad effects of makeup 
when I worked with actresses and 
models, so it suddenly occurred to 
me that there was a place for makeup 
that was good for the skin. I’d spent 
so many years working with women 
whose careers depended on having a 
flawless complexion, and the heavy 
makeup they were using to cover up 
skin problems was actually aggravat-
ing their skin concerns, instead of 
improving them. I started thinking 
about a solution – a makeup with true 
skin care benefits. I have always been 
interested in fashion, in wellness, in 
beauty, and in personal expression, 
so the leap into makeup was a very 
natural one for me to make.

Why are minerals so great for 
your skin?
Mineral makeup is a healthy, skin-
friendly alternative to traditional 
makeup.
 Women frequently seek options 
to cover what they consider to be 
visually frustrating conditions like 
acne, rosacea and hyperpigmentation. 
Regrettably, they often make choices 
that are not effective and potentially 
make the problem worse. So when I 
was developing the first product, our 
Amazing Base Loose Mineral Powder, 
I took out all of the ingredients that 
are used in traditional makeup and 
was left with mineral pigment, tita-
nium dioxide, and zinc oxide among 
others. These are usually found in the 
“May also contain” part of the label, 
but we used them as the foundation 
of our formulas. We immediately 
found that we got great coverage 
with very little product; the minerals 
soothed the skin; gave broad-spectrum 
sun protection; provided antioxidant 
properties and felt weightless while 
wearing them. People with makeup 

Continued on next page …

sensitivities were able to wear them. 
We actually tried them on chemically 
sensitive people and they were fine.

Did you have a business plan 
when you started? Do you 
have an annual budget or 
strategic plan?
No, I didn’t have a business plan 
and, in fact, have never had one. We 
began quite organically. We incor-
porated in March 1994 and started 
with five shades of Amazing Base 
Loose Mineral Powder. They were a 
few sample pots of mineral powder 
that I’d worked on with a chemist 
in LA. I had one product and one 
customer. Gradually word of mouth 
took over and required more financ-
ing and more people. I’m told that 
most female entrepreneurs start by 
maxing out their credit cards and that 
was true for me. I borrowed small 
amounts from friends and family until 
I could get credit from a bank.  

Of course, today it is a different 
story. We have since expanded the line 
to include more than 400 products, 
we are a major privately owned busi-
ness with hundreds of employees and 
partners worldwide. Now we have a 

Jane Iredale

detailed annual budget and strategic 
plans for the future.

How quickly did your business 
grow?
We knew we were on our way to mak-
ing it when we got our first mention 
in Vogue ! Impacting women’s lives 
began almost immediately. In those 
days, they let us know by phone; now 
it comes from all directions, including 
social media, texts, emails, reviews. 
And it isn’t just about the products, 
it’s also hearing from single moms 
who’ve been able to keep a family to-
gether by selling our products in their 
place of business. There’s nothing like 
the satisfaction in that. 
 Growth was fast and exciting. We 
had very few competitors and early on 
got physician endorsements, which 
added enormously to our credibility. 
But I’ve always said that it doesn’t 
matter how many wonderful ingre-
dients you have in your products, 
if makeup doesn’t look good then 
there’s no point. The most important 

Great Barrington’s 
largest employer:

cosmetic entrepreneur

Above: Jane behind her desk working surrounded by natural ingredients from her 
garden. Photo courtesy of Iredale Mineral Cosmetics, Ltd.
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Jim Young 
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thing for us has always been that our 
makeup looks so good on the skin, 
but it doesn’t look like makeup. It 
looks like your skin, only better. The 
person who understood this and 
helped so much in the beginning was 
a makeup artist at The Oaks at Ojai, 
Linda Winn. She took us on with a 
vengeance and it all spread from there.  

Starting a new business is always a 
challenge but I never doubted myself 
because I had such faith in the prod-
uct. Honestly, it never occurred to me 
that we wouldn’t make it. 

How do you test your product 
to make sure that it’s good for 
your skin?
We go through extensive testing for 
sunscreen efficacy and sensitivity. For 
example, our products are tested on 
50 people to gauge sensitivity. This 
test requires dermatologist sign-off, 
which enables us to say “dermatologist 
tested.” We also test for comedogenc-
ity (does it block pores?), heavy met-
als, and photo toxicity. All ingredient 
information and safety is contained in 
MSD Sheets – Manufacturers Safety 
Data.

We do far more testing on our 
products than is required. We are 
also a certified cruelty-free cosmetics 
brand, recognized by both Leaping 
Bunny and PETA for our voluntary 
commitment to no animal testing 
at every stage of product develop-
ment and manufacturing. I’ve always 
felt that animals contribute so 
much to our lives and that we owe 
them respect, especially the ones we 
domesticated who are now com-
pletely dependent on us. Nobody 
asks them for permission to perform 
unspeakable experiments on them. 
Like children, they are completely 
vulnerable. This pledge to cruelty-
free makeup and skin care has always 
been at the core of our brand. We 
believe it is an essential element in our 
holistic approach to creating respon-
sible, healthy beauty. We have a strict 
quality control process that begins in 
the laboratory and carries all the way 
through to the consumer.

How do you sell your product?
We distribute mostly through the pro-
fessional channel – spas, salons, plastic 
surgeons, dermatologist, makeup 

artists, and specialty boutiques and in-
dependent drug stores like Bigelow – 
my favorite apothecary in Greenwich 
Village. An important part of our 
business is now e-commerce, which 
is seeing fantastic growth. We’ve also 
recently expanded our distribution 
in exciting ways. For example, we sell 
through Evine Live, Amazon Luxury 
Beauty, and just opened a flagship 
store in collaboration with fashion 
boutique Louisa Ellis here in Great 
Barrington.

How important is international 
to your business? Was it difficult 
to develop?
We create our products here in the 
United States, and manufacture and 
distribute jane iredale products in 
about 52 countries worldwide, cur-
rently!
 Distribution is similar to our US 
distribution, they’re available via retail 
partners or online. Our international 
business is very important to us. 
Currently, we ship half our SKUs 
overseas. Canada and the UK are neck 
and neck for number one distributors 
and have been for years. International 
business is very rewarding but a high 
degree of patience is required. It takes 
time to build a country. Regulations 
differ – some are stringent, some more 
lax. We have a very capable depart-
ment that exclusively deals with our 
international business.

Are beauty bloggers important 
to you? How do you cultivate 
them?
Thanks to bloggers, editors, and 
reviews, we have so much contact 
now with consumers – more than 
ever before. We’ve always known the 
importance of bloggers and were one 
of the first brands to hold events for 
them. The energy in the room is al-
ways incredible. They are so interested 
and engaged in our brand. We obvi-
ously keep them apprised of anything 
new and hold events each year when 
we can all get together and chat.

What are the trends in your 
industry?
Right now there’s a large movement in 
“beauty from the inside out.” It’s not a 
trend, per se, but it’s an all-important 
and innovative advancement for the 
beauty world. It’s now understood 

business

that you can effect just as much 
change in the skin, if not more, by 
feeding skin from the inside as well 
as the outside. This means eating well 
and supplementing your diet with 
food that the skin loves. It will reward 
you in many ways: clearer, smoother 
skin at any age; reduced breakouts, 
irritation and sensitivity; the skin will 
strengthen its protection from UV 
damage and it will glow with health. 
We can help this entire process with 
our nutritional supplement, Skin Ac-
cumax, which contains vitamins and 
plant nutrients in a synergistic blend 
that targets the skin. We’ve already 
seen incredible results with this break-
through. I think this is a trend that’s 
going to get bigger and bigger. In fact, 
we’re adding to our nutritional line-up 
later this year.

How important is introducing 
new products?
It’s an important part of keeping up 
with the needs and desires of our 
customers, whose interests evolve 
as makeup trends are influenced by 
fashion, pop culture, seasons, and by 
the introduction of new innovations 
and techniques. We introduce new 
product collections seasonally and 
pride ourselves on being a holistic 
brand with fashion-forward colors and 
wide shade ranges for all skin tones.

At the same time, there are products 
that remain evergreen. Our mineral 
foundations were our first products 
and are still what we’re best known 
for – holistic, clean, high-performing 
makeup will never fall out of style.

How do you differentiate your-
self from competitors?

There are a lot of brands on the mar-
ket now using “mineral” as a market-
ing term. The misconception is that 
all mineral makeup is created equal. 
The mineral makeup category has 
been one of the fastest growing and al-
most every major player has some sort 
of mineral offering. And while I love 
what some brands have done, some 
of the other lines have talc, chemi-
cal sunscreen additives, synthetic 
preservatives, etc. It’s important to 
read the label to see if the brand you’re 
about to buy fits with what you want 
from a product. Our mineral makeup 
formula hasn’t changed much since 
we developed ours in 1994. The only 
change we’ve made to our original 
formulas is to add some benefi-
cial ingredients like botanicals and 
antioxidants. We were the first to use 
liposomes in makeup like encapsu-
lated algae extracts and antioxidants. 
Everything we do is based on making 
the skin as healthy as possible. We use 
a lot of plant extracts – most of them 
are certified organic. Their benefits, 
taste, and smell are in my blood 
because I’m an avid gardener. Many 
of them, like pomegranate extract, 
have active antioxidant properties and 
help to reverse sun damage. Because 
our brand is rooted in science, I love 
it when I find botanicals that combine 
the natural and scientific worlds. We 
source most of our plant extracts from 
Europe where there is a long heritage 
of appreciating and understanding 
their benefits. I think this is what dif-
ferentiates us. In a very real sense, all 

Continued on next page …

Above: The spring 2017 collection includes lipstick, bronzer, cream blush, and eye 
shadow. Photo courtesy of Iredale Mineral Cosmetics, Ltd.
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makeup brands are our competitors 
but in another sense, I don’t believe 
we have one in our niche.  

Can you talk about the 
importance of branding?
For us, it’s very important, especially 
internationally. Consumers associate 
quality and integrity with our brand. 
That didn’t come easily. We’ve had 
to reinforce that year after year, day 
after day. But it’s been worth it. When 
people see the name jane iredale, they 
know what to expect.

What do you know about your 
ultimate customer?
More and more I’m realizing that 
demographics don’t mean much and 
in a very real sense are less and less 
important. In today’s world, the con-
sumer can shop where she wants, how 
she wants, and when she wants. This 
makes pinning her down a thankless 
task. We don’t make products for an 
age group, a color or a socio-economic 
class. We make good products that 
appeal to women (and men) all over 
the world.

Have you had any product 
bombs?
Yes, but it was never the product itself. 
It’s always the componentry – the 
case, the applicator, etc. I used to try 
to engineer our own, but now I look 
for something that’s already been tried 
on the market. Much fewer problems 
that way.

How important is your website, 
blog, social media, etc.?
All very important and getting more 
so by the hour. We have inside teams 
devoted to the website or social media 
and they each work with outside 
companies. We’ve been lucky to find 
highly qualified and excellent people 
locally.

Are there any supportive in-
dustry groups or entrepreneur 
groups that have been impor-
tant to you?
We are proud members of The 
International Spa Association (ISPA), 
and have found mutual support and 
collaboration with this organization 
since the beginning of our journey as 
a company. I had the great honor of 
receiving their ISPA Visionary Award 

in 2014 – one of my proudest mo-
ments.
 I also sit on the boards of the Inde-
pendent Cosmetic Manufacturers and 
Distributors (ICMAD) Association, 
and the Personal Care Products Coun-
cil (PCPC). Both are nonprofit trade 
associations that offer support and 
education for all types of businesses in 
the personal care world. 

What is your favorite part of the 
business? Any dislikes?
I love the fact that my job doesn’t feel 
like work to me. I find it satisfying, 
inspiring, challenging, and fun. Not 
that I don’t like to go to the beach 
once in a while, but I’m at my best 
when I have something to do. Some-
thing where I have to solve problems, 
move things forward, create some-
thing. I can feel my juices flowing and 
I love that. My job is so intertwined 
with my life in general that it’s hard 
to separate it. I really don’t like sitting 
in budget meetings and looking at 
spreadsheets. My eyes start to swim. 
The financial side of the business is 
always a burden to me and that’s why 
my husband is such an asset. He had a 
career at Citibank.  

What would your suggestions 
be to anyone starting their own 
beauty business?
My advice for future entrepreneurs is:
1. Keep it to the “why.” Why do you 
want to do it in the first place?
2. Maintain employee trust. Don’t 
be someone outside of business and 
someone else when you come to work.
3. Be emotionally attached and love 
what you do.

Who has inspired you?
I haven’t had a business mentor except 
for my husband whom I would 
consider more as the Rock of Gibral-
tar. When I need a balanced point of 
view, he never fails. He threw his lot 
in with me after I’d been in busi-
ness for a year. He’s our COO, my 
business adviser, sounding board, and 
stress reliever.
 My personal mentor convinced 
me years ago that I could manage to 
get a degree while working full time. 
So I was able to complete my BA at 
New York University and then my 
MA. Having that incredible experi-

ence gave me so much confidence. 
Going back to school was one of the 
most important things I’ve done. And 
my proudest moment was when my 
mother flew from England to see me 
graduate in my cap and gown. I sup-
pose I would say that all women are 
my inspiration. I see them balancing 
families and careers, tragedies and 
challenges, and sometimes I won-
der how they can continue to be so 
strong.

What are the pluses of having a 
business in Great Barrington?
Being part of a community where we 
can make a meaningful contribution. 
Being surrounded by beauty, fresh 
air, nature in all its aspects, peace and 
quiet, farm-to-table restaurants – a 
literally, vibrant cultural scene from 
the Boston Symphony to Shakespeare 
& Co, writers, singers, and artists. 
Organic farms, outdoor life (the 
Appalachian Trail runs right by our 
house), world-famous spas like Can-
yon Ranch, interesting shopping – no 
chain stores. On and on, and it just 
gets better.

Many years ago, I was working in 
Manhattan, cursing my fate that I had 
to spend another hot weekend in the 
city when I got invited by a friend for 
a weekend in the Berkshires. I didn’t 
know where the Berkshires were, but 
it sounded better than First Avenue 
and 74th Street. The next evening, I 
was on a deck, smelling the fresh air 
and listening to the Boston Sympho-
ny Orchestra drifting over the lake at 
Tanglewood. It felt like heaven, and it 
was.

Now I live full-time in Great 
Barrington, and our bustling com-
pany headquarters is right off Main 
Street. We recently restored a 19th 

century schoolhouse to serve as our 
20,000-square-foot main building, 
called The Bryant. It’s now a sustain-
able Gold LEED-Certified building, 
and we were able to preserve ninety 
percent of the original structure. We 
have gardens at every building, even 
an organic fruit and vegetable garden. 
We have four buildings in all and 180 
employees.

What are your favorite 
pastimes?
I love to garden and the garden has 
become an inspiration for our makeup 
line. From colors, to smells to taste, 
it’s an important part of what we do.  
 I love to renovate old buildings. As 
I mentioned, we just moved our com-
pany into a renovated school building, 
built in 1889. A great labor of love. 
 I love to cook and entertain.
 I also keep bees! They are the hap-
piest bees alive foraging on flowers, 
veggies and fruit right outside their 
hive. We jar the honey as gifts.    

Is politics important to your 
business or just something you 
personally like to be involved 
in?
Politics is important to me personally, 
but I try to keep it separate from the 
business. Not always successfully. The 
Lieutenant Governor has visited us 
twice. On both occasions it was to see 
what she could do to help business in 
the Berkshires. I admire what she and 
the Governor are trying to do for areas 
that don’t always get a lot of attention.

What are your plans for the 
future?
Keep doing what I’m doing and grow-
ing the company. •

business

Above: Jane Iredale renovated and expanded the 19th century Bryant School into 
a LEED certified, 20,000 square foot home for her company. Photo courtesy of 
Iredale Mineral Cosmetics, Ltd.
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AUTOMOTIVE 
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COME SEE THE DIFFERENCE!
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Millbrook, NY 12545
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                 845-876-1057 

Ruge’s Subaru
6444 Montgomery St
Rhinebeck, NY 12572
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rugesauto.com
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Order your patio furniture now 
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Services Include: Lawn Mowing • Garden Maintenance & Rototilling • Mulching 
& Topsoil • Gutter Cleaning • Power Washing • Planting & Pruning • Spring & 

Fall Cleanups • Organic Vegetable Gardens • Deer Protection

Mountain Valley 
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& so much more

(413) 644-9007 • www.wild-birdstore.com
783 South Main Street, Great Barrington, MA

Fine Wines & Spirits • Custom Engraving
Gift Cards & Custom Gift Baskets

Tel: 845.373.8232 • Fax: 845.789.1234
5058 Route 22, Amenia, NY 12501
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real estate

Continued on next page …

By Christine Bates
christine@mainstreetmag.com

For this month’s real estate column we 
look at Great Barrington, the northern 
most commercial center of Main Street’s 
readership region. As usual we are grate-
ful for the assistance of the town’s assessor 
and planner, the business community, 
developers, the Berkshire Record, and 
local realtors for their help in under-
standing Great Barrington’s dynamic 
housing market.

Welcome to the Berkshires
Geography, politics, history, and cul-
ture define the Berkshires, which were 
named as one of the 200 Last Great 
Places by the Nature Conservancy. 
The Berkshire Mountains, part of the 
Appalachians, run north and south-
east of the Housatonic River and west 
of the Connecticut River. Politically 
all of Berkshire County is more liberal 
than the blue state of Massachusetts 
and Great Barrington leans further 
left with 78% of the town voting for 
Hillary Clinton in the 2016 election 
and 64% voting to legalize marijuana, 
a statewide ballot measure that passed 
in November. 

North of the Route 7 antique 
corridor, Great Barrington’s Main 
Street shops, restaurants, and triplex 
movie theater, and its big box stores 
and McDonald’s outside the center 
of town, are a jolt of activity. Great 
Barrington is more than a gateway to 
the Berkshires, it is a destination itself.  
At the turn of the last century Great 

Barrington was a mill town and com-
mercial center, and remains the eco-
nomic hub of the southern Berkshires. 
For residents it offers a good school 
system, Bard’s Simon’s Rock College, 
a hospital, a variety of grocery stores 
from Guido’s to the Price Chopper, 
movies, theater, and even an airport. 
There’s an established locavore food 
movement with a bustling farmer’s 
market, restaurants of all flavors and 
the esteemed food co-op. There are 
year round recreational activities, 
including a community center with 
a gym and indoor pool, hiking, zip 
lining, and skiing. Like many towns 
in our region, affordable housing, 
employment, retaining young people, 
and broadband access are continuing 
issues.

Focus on downtown 
development
From Alice’s Restaurant to today’s 
bustle, Great Barrington has grown 
with the support of enlightened, com-
mitted residents. Maybe Great Bar-
rington’s downtown transformation 
started in 1990 when Richard Stanley 
purchased the old Miller Hotel, 
kicked out the drug users, removed 
the 1960s aluminum facade and 

returned the historic building to its 
1929 appearance. Or when the Triplex 
movie theater opened in 1995 on the 
site of a burned-out lumber yard, or 
in 2003 when the Mahaiwe Perform-
ing Arts Center was renovated by the 
Great Barrington Downtown Historic 
District and the expanded Berkshire 
Co-op market was built on Bridge 
Street. Today after a $5,000,000 big 
dig of Main Street, which included 
90 new street trees, better lighting  
and sidewalks, combined with critical 
under the street infrastructure updates 
to sewer, water, and storm drainage 
systems, Great Barrington’s downtown 
center is prepared to support more 
mixed use development and growth. 

Twelve newly rehabbed rental units 
are planned at the foot of Railroad 
Street. The first phase of the Pow-
erHouse Square condos, which will 
include a new Co-op grocery store on 
the ground floor, are scheduled to be 
ready by fall 2018 with another 27 
condos to follow in Phase 2. Con-
struction of affordable rental apart-
ments will begin soon on the other 
side of the Housatonic. Berkshire 

Getting Greater

Above: An archi-
tect’s rendering 
of PowerHouse 
Square on Bridge 
Street, which will 
be ready for oc-
cupancy in 2018. 
Left: The Mahaiwe 
Theater was saved 
from demolition in 
2003 and is now 
a performing arts 
center. Photo by 
Christine Bates.

REAL ESTATE IN THE TOWN 
OF GREAT BARRINGTON, MA
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hotelier Vijay Mahida has permits to 
convert the old high school into a four 
star hotel. Total investment in these 
projects is estimated at over $70 mil-
lion. Great Barrington’s Town Planner 
Chris Rembold sees this mixed use 
development flowing from the vision 
of Great Barrington’s 2013 master 
plan to remain a vibrant small town 
and to preserve its historical legacy by 
encouraging growth downtown with 
compact residential neighborhoods 
that are walkable.

GB’s residential market is stable
Looking at 16 towns in the southern 
Berkshires from Sheffield to Lee, So-
theby’s 2015 and 2016 statistics show 
that Great Barrington is the most 
active town with 71 residential sales  
(see chart) – 65% of all sales in the 
region. In 2016, Great Barrington’s 
median priced home was around 
$307,000 according to Sotheby’s 
numbers, which puts GB right in the 
middle of the Southern Berkshire 
market, but much more affordable 
than the small, less densely populated 
towns like Alford and Monterey. 
Reviewing the last ten years, that 
median price has hovered around the 
$300,000 level with the high point of 
$350,000 in 2010. 

Over the last five years total an-
nual market activity has remained 
fairly stable at around $25 million 
dollars, even as median home prices 
have weakened slightly. Judie Ow-
ens, a realtor with Barnbrook Realty, 
suspects that “Some of the smaller 
towns have more extremes, with more 
less-expensive housing, and more 
high-priced housing, and not so much 
in the middle.  Great Barrington has 
more of a bell-curve mix: less low-end 
and high-end, with the most volume 
in the mid-price range.” An analy-
sis of price points confirms Owens’ 
hunch (see chart). Over ten years the 
vast majority of homes sold are below 
half a million dollars and account 
for well over half of total yearly sales. 
Only four properties sold for over $2 
million dollars in ten years, and in a 
typical year only two or three houses 
bring more than $1,000,000.

More condos and affordable 
rentals coming
Condominium sales are a small part 

of the residential market reported by 
MLS (see chart), averaging around 
10% of the market with eight to ten 
sales reported annually. In many years 
median reported condo prices are very 
similar to median home prices. Leslie 
Chesloff, a broker with Berkshire 
Property Agents, predicts this will 
change when the PowerHouse condos 
on Bridge Street come on the market 
at prices from $380,000 to over 
$900,000. Not included in these sales 
numbers are 28 detached condo single 
family homes sold over the last two 
years by David Ward, the developer of 
Barrington Brook, at an average price 
of $550,000 for a new three-bedroom 
2,200-square-foot-home. Ward char-
acterizes Barrington Brook purchasers 
as full-time residents who are down-
sizing, and second homeowners who 
spend their winters in Florida. 
 Breaking ground soon are 45 af-
fordable rentals at 100 Bridge Street, 
on the formerly PCB-polluted site of 
New England Log Homes. Developed 
by the Community Development 
Corporation, the $32 million project 
will also include commercial space, 
market rate condos and rental apart-
ments, and a riverside park.

Same home resales from 
2010 to 2016 saw an 
average 12% gain
Twenty-three homes in Great Bar-
rington were purchased in the eight 
years between 2010 and 2016 and 
then resold according to data provided 
by Great Barrington’s assessor Chris-
topher Lamarre. A same house price 
comparison provides a controlled view 
of the local real estate market. Look-
ing at all of these transactions, the av-
erage price paid during the period was 
$338,196 and the averaging sale price 
received was $362,604 – an increase 
of just over 12%. Of the 23 proper-
ties, only one property, purchased in 
2010 for $815,000 and resold two 
years later for $600,000, lost money. 
Homes purchased in 2011 and then 
resold showed the greatest average 
dollar price increase – over $40,000. 
All of this confirms that Great Bar-
rington, for the past six years, has 
enjoyed a stable, resilient market. 

 
SINGLE FAMILY HOMES LISTED FOR SALE GREAT BARRINGTON 
FEBRUARY 2017*   
   
Number of homes listed 48  
Total listing price of all homes $34,147,898  
% of 2016 sales 142% 
Median price $489,000  
Average $711,415 

# under $500,000 26  
Value < $500,000 $8,809,898  
% of all listed homes 26% 

# $500,000 - $1,000,000 12  
Value $8,779,000  
% of all houses 26%  

# over $1 million 9  
Value over $1 million $16,559,000  
% of all houses 48%  
 
*Does not including pending sales, multiple family homes or commercial properties. 
Data taken from realtor.com  March 4, 2017. 

Continued on next page …

Above, top to bottom: One of the sold-out three-bedroom, two-and-a-half-bath-
room condo cottages at Barrington Brook. Photo courtesy of David Atkin Ward. A 
perfect Victorian restoration at 34 Castle Hill on the market for $899,000 includes 
this rebuild, working gas stove. Photo by Gregory Chien. Courtesy of Judie Owens 
of Berkshire Property Agents.
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BRINGING YOU THE BEST LOCAL FOOD

www.hv-harvest.com

TO BUY THE BEST LOCAL FOOD IN THE HUDSON VALLEY – FROM THE HUDSON VALLEY – VISIT THESE LOCATIONS:
Millerton Agway in Millerton, NY • Bywater Bistro in Rosendale, NY • Boitson’s Restaurant in Kingston, NY • Hudson Hil’s in 
Coldspring, NY • Phoenicia Diner in Phoenicia, NY • Red Devon in Bangall, NY • Roundout Music Lounge in Kingston, NY • The 
Local in Rhinebeck, NY • Jack’s Meats in New Paltz, NY • Adams Fairacre Farms in Poughkeepsie, NY • Adams Fairacre Farms 
in Wappinger, NY • Adams Fairacre Farms in Newburgh, NY • Associated in Rosendale, NY • Bistro-To-Go in Kingston, NY • 
Gigi’s Market in Red Hook, NY • High Falls Food Co-Op in High Falls NY • Honest Weight Food Co-Op in Albany, NY • Nature’s 
Pantry in Fishkill NY • Nature’s Pantry in Newburgh, NY • Otto’s Market in Germantown, NY • Sunflower Natural Foods in 
Woodstock, NY • The Cheese Plate in New Paltz, NY • Black Horse Farm Stand in Athens, NY

If you’d like to carry our products and see a full list of our retail locations, please visit our website. 
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Hillsdale, NY: 518.325.3131· Lakeville, CT: 860.435.2561
Millerton, NY: 518.789.3611· Hudson, NY: 518.828.9431

Chatham, NY: 518.392.9201· Sheffield, MA: 413.229.8777

WE OFFER FREE DECK DESIGN SERVICE· 800.453.1311· www.herringtons.com

We share your passion.®

518-392-3883   madsenoverheaddoors.com
673 State Route 203, Spencertown, NY 12165

FREE GOLD BAR UPGRADE
ON ALL MODELS

HIGH R-VALUE INSULATION

R-VALUES 
UP TO 

20.4

HEAVY-DUTY HARDWARE WITH LIFETIME WARRANTIES!
Hurry! Offer expires December 31, 2016!

HUNDREDS OF GARAGE DOOR MODELS TO CHOOSE FROM!

CALL OR VISIT 
US TODAY TO 
LEARN MORE!

5916 North Elm Avenue, Millerton, NY

518-592-1700
518-592-1701

Tax not included in price. Toppings extra. Cannot be combined with other offers. 
Pick-up or delivery. Free delivery within 7 miles. 

Large pizza, 2 order of wings & 2L soda $29.00
Large pizza, large salad & garlic knots $ 20.00
Large pizza, french fries, chicken fingers & 2L soda $22.00
Three large pizzas & 30 wings $60

COZZY’S FAMILY SPECIALS:

Large pizza $10.00
Medium pizza $8.00
Personal pizza $5.00
Toppings extra
Taxes not included
Catering available

SUN., TUES., WED., & 
THURS PICK-UP ONLY!

Tues-Fri: 11am-9pm
Sat: 12pm-9pm
Sun: 12pm-8pm

HOURS:

Pick up or dine in!
Photo by Olivia Markonic
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Where did the houses go?
Only 48 houses were listed for sale 
when we looked at single family 
homes on the market in early March 
– fewer than have been sold in any 
year since 2007. But the median 
listing price of $489,000 was much 
higher than last year’s sold price. Only 
26 of the houses listed have asking 
prices below $500,000 compared 
to the 63 actually sold last year in 
this price range. There are 21 homes 
listed above half a million compared 
to nine sold last year – with the most 
expensive house at 11 Londonderry 
Drive for almost three million dollars. 
It’s very possible that with spring on 
the way, new homes will be listed to 
add to inventory and market activ-
ity. The condo market also has low 
inventory with only seven units for 
sale including the $1,150,000 condo 
at 281 Main Street that is part of the 
Barrington Hotel. 

All brokers report that 2017 is off 
to a good start and that the Great 
Barrington market is hot in this hap-
pening corner of the Berkshires that 
was rated as the “#1 Best Small Town 
in America” by Smithsonian Maga-
zine. Great Barrington is prospering 
because of citizens like Sally and Fred 
Harris who are leading the effort to 
preserve the 1857 St. James Church 
and create a performing arts center 
with offices and a food pantry in 
the basement, Jane Iredale’s reno-
vated Bryant School, and developer 
Paul Joffe efforts to save and elevate 
the 150-year old former Methodist 
church on Main Street. 

It is a town pursuing growth, com-
munity development, and preserva-
tion at the same time. Actor Chris 
Noth, who owns a home in the center 
of Great Barrington, fishes in the 
Green River and plays on the local 
softball team. He summed it all up 
in a Berkshire Magazine interview in 
2014: “I think Great Barrington is 
just enough of a town that you don’t 
feel you have to go into New York 
because you can find things like great 
restaurants here, but you’re still in the 
country. It’s a part of the country that 
has great cultural ties to dance and 
theater and the arts, but still has its 
foot in the poetry of the hills.” •

CONDO SALES IN GREAT BARRINGTON 2007 TO 2016*   
      
Year # sales Sales $ value % change Median sold price % change
2007 9 $3,003,000  $312,500 
2008 11 $3,633,667 21.0% $290,000 -7.2%
2009 6 $1,056,000 -70.9% $160,000 -44.8%
2010 12 $3,505,000 231.9% $237,000 48.1%
2011 9 $2,985,000 -14.8% $310,000 30.8%
2012 11 $3,038,900 1.8% $286,000 -7.7%
2013 9 $2,044,400 -32.7% $215,000 -24.8%
2014 7 $1,912,700 -6.4% $265,700 23.6%
2015 11 $3,432,000 79.4% $280,000 5.4%
2016 5 $1,450,000 -57.8% $300,000 7.1%
   
SALES OF RESIDENTIAL HOMES IN GREAT BARRINGTON*    
     
2007 60  $20,985,110   $310,000 
2008 58  $23,072,550  9.9% $325,000 4.8%
2009 54  $19,509,000  -15.4% $340,000 4.6%
2010 53  $24,010,500  23.1% $350,000 2.9%
2011 59  $22,934,162  -4.5% $315,000 -10.0%
2012 59  $25,846,200  12.7% $312,500 -0.8%
2013 74  $26,997,300  4.5% $327,500 4.8%
2014 60  $19,971,400  -26.0% $307,000 -6.3%
2015 59  $26,031,750  30.3% $299,750 -2.4%
2016 71  $23,994,525  -7.8% $298,000 -0.6% 
* Sales data supplied courtesy of Berkshire County Board of Realtors. 

RESIDENTIAL PRICE SEGMENTS 
GREAT BARRINGTON

Year # sales % total # sales Total
 < $500k sales > $500k  sales
2007 50 69.0% 10 31.0%
2008 45 54.8% 13 45.2%
2009 43 64.4% 11 35.6%
2010 37 44.1% 16 55.9%
2011 44 49.4% 15 50.6%
2012 44 41.4% 15 58.6%
2013 61 64.4% 13 35.6%
2014 51 66.7% 9 33.3%
2015 45 47.8% 14 52.2%
2016 63 75.2% 8 24.8%

Ten year average 57.8%  42.3%
* Sales data supplied courtesy of Berkshire County 
Board of Realtors.    

2016 SOUTHERN BERKSHIRE MEDIAN HOME 
PRICES COMPARISON*   
 
7 towns with # sold 2016 Population
highest median  median
home values  home price
Alford 8 $612,000 495 
Monterey 23 $470,000 961
Egremont 28 $445,000 1,225
West Stockbridge 22 $423,000 1,360
Stockbridge 28 $387,500 1,947
Lenox 42 $313,000 5,025
Great Barrington 71 $307,000 7,527
  
All 16 towns in
Southern Berkshires 110 $309,000 
* Information provided by William Pitt Julia B Fee Sothheby’s 
International Realty. Note that Sotheby’s Great Barrington 
median home price of $307,000 corresponds closely to 
Great Barrington assessor’s data of $315,000 and Berkshire 
County Board of Realtors median price of $298,000.

Above: With an asking price of $2,990,000, 11 Londonderry Drive is the most expensive house listed in Great Barrington. 
Photo by Tricia McCormack. Courtesy of Stephen Schoenfeld of Stone House Properties.
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Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

(518) 398-5360 
3 Factory Lane, Pine Plains, NY

“The joy is in the journey.” You should just 
have to worry about enjoying that journey and 

not worrying about your car - that’s our job! 
Our professional mechanics will make sure 

that your vehicle is ready for any trip. Call us 
today for a checkover. 

No matter where the 
road takes you…

Communicating Substance with Style

victoria@vklarsoncommunications.com
www.vklarsoncommunications.com
@victorialarson

VKLarsonCommunications is a full service public relations company based in New York 
and Pine Plains specializing in Writing, Positioning and Communicating messages and 
news to the right audience. We offer Newsletters, Press releases, Website copy, Media 
Outreach, Social Media Programs tailored for your company’s needs.

Nominated in 
2015 for the 

Sustainability & 
Green PR Award

(845) 518-0632 • DLopaneJr@gmail.com • 700 McGhee Hill Road, Millerton, NY

Call for free onsite estimates  •  Licensed & insured  •  30 years experience

Domenick Lopane Jr.
Landscaping & Excavating

EXCAVATION SERVICES
Backhoe & bulldozer 
Driveway installation & repair
GROUNDS MAINTENANCE
Monthly maintenance programs
Spring & fall clean-up
SPECIALIZED STONE WORK
Patios • Walls • Walkways • Boulders

LANDSCAPING
Lawn renovation & installation
Large tree & shrub installation
Edging & mulching • Bed maintenance
Landscape construction
TREE INSTALLATION
Large evergreens & decidious trees 
installed • Large fruit trees

Hardwood fl ooring  •  Installation and re-fi nishing
Interior and exterior painting

and “Honey do lists”

HOUSE 
SURGEON

LARRY SELFRIDGE • 518 256 1861
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By John Torsiello
info@mainstreetmag.com

The newsboy/newsgirl has almost 
become a thing of the past.

Where once youngsters walked or 
rode their bicycles around country’s 
neighborhoods, a satchel of newspa-
pers slung over their shoulders, and 
delivered them to an eagerly waiting 
society, men and women now drive 
around roads and streets in the wee 
hours of the morning bringing news-
papers to customers.

“You don’t even see your delivery 
people anymore,” said Gary Leveille, 
a former delivery boy himself and 
author of The Mystery and History of 
the Great Barrington Newsboy Statue. 
“They drive by in the night and toss 
the papers on lawns or on driveways.”

But the newsboy and newsgirl 
aren’t forgotten in this southwestern 
Massachusetts town. The locals, with 
the help of various organizations 
and outside individuals through the 
years, have preserved the “Newsboy 
Statue,” located between Maple Lane 
and Newsboy Monument Lane, a bit 
outside of the town’s central business 
district.

The newsboy
The five-foot high bronze figure of 
a newsboy stands on top of a 10-
foot high polished granite base. The 
newsboy is wearing a pushed back 
cap, opened collar shirt, jacket, knick-
ers, and long socks. In his raised right 
hand he holds up a copy of a news-
paper for sale. A bundle of newspa-
pers are tucked under his left arm. 
The monument was once served as a 

watering trough for horses, dogs, and 
cats. Various fountain heads are em-
bedded in the base (see image below).
 In 1895, Col. William L. Brown 
the part-owner of the original New 
York Daily News, funded this monu-
ment to what he considered to be 
the unsung heroes of the newspaper 
industry. The monument was sculpted 
by David Richards and cast by Mau-
rice J. Power. The monument was a 
gift to the people of Great Barrington 
and was installed in October of 1895. 
It was restored on its 100th anniver-
sary in 1995. The moment was again 
refurbished and a ceremony held last 
year, at which a number of newsboys 
that attended the 100th anniversary in 
1995 returned.
 “At the 1995 ceremony we had a 
number of young newspaper carri-
ers,” said Leveille. “Some of them 
returned last year and they are now 
adults. There were no kids at the latest 
ceremony, which shows you just how 
much the industry changed in those 
20 years.”
 Indeed. Starting around 1995, 
the Internet began its inexorable 
march to replace the printed word. 
Of course, there are still newspapers 
being run off the presses and sold, but 
their numbers continue to drop and 
circulation is nowhere what it was 
during the heydays of the newspaper. 
Much news content is now delivered 
online, and free circulars delivered in 
bulk to businesses and other locations 
have blossomed like daffodils in the 
springtime.
 “We have had a lot of individuals 
contribute to the reconditioning and 
upkeep of the statue,” said Leveille, 
who has had a lifelong fascination and 
involvement with the monument. 
“For instance, the New England Asso-
ciation of Circulation Executives has 
been very involved and helped us raise 
upwards of $15,000 for the statue.” 
Leveille said that Barrie Hughes, who 
worked at the Stamford Advocate, be-
came fascinated with the statue and its 
history when he saw it while visiting 
town. He is said to have gone as far 
as cashing in a life insurance policy to 
help restore the monument. 

Being made of bronze, the statue 
has fallen victim to the harsh New 
England weather through the years. 
But each time citizens, officials, and 
organizations have risen to the chal-
lenge to bring the statue back to its 
original luster. It now shines and looks 
as it did when it was unveiled over 
120 years ago.

Buried treasure?
While there are other newsboy statues, 
Leveille said the Great Barrington 
monument is the oldest of its kind in 
the world. Because of the aforemen-
tioned changing trends in the newspa-
per industry, it now stands mainly as a 
reminder of all those youngsters who 
pedaled papers in all kinds of weather 
for years upon years.

“There is a misconception that 
newsboys were waifs and homeless 
kids in the city,” said Leveille. “That 
really wasn’t the case. Most of the 
kids, there were girls as well as boys 
who delivered papers, were from blue 
collar families who were trying to 
make a few bucks to help support the 
family or earn money for themselves.”

The cost of the monument is not 
known, nor is the name of the young-
ster who posed for the statue. “We 
never found those things out,” said 
Leveille. “And there are all sorts of sto-
ries attached to the statue, like there 
being a treasure buried beneath it. It 
makes it more fun and mysterious.”

Mr. Brown
The person who commissioned and 
paid for the statue, William Brown, 
is an interesting figure. During 
the American Civil War he fought 
with the 88th and the 125th Ohio 
Volunteers. After the war, he moved 
to Virginia City, then the capital of 
the Montana Territory. He was Chief 
Clerk of the Territorial Legislature, 
and also engaged in gold mining.

A few years later he returned to 
Youngstown, OH. He was a delegate 
from Ohio to the 1872 and 1876 
Democratic National Conventions. 
In 1874, he was aide-de-camp to 
Gov. William Allen, with the rank of 
colonel. In 1875, he was elected to 

paying tribute

the Ohio State Senate. From 1875 to 
1880, he published the Vindicator in 
Youngstown. In 1880, he moved to 
New York City and became a partner 
of Benjamin Wood, co-publishing the 
New York Daily News.
 Brown was a delegate from New 
York to the 1884 and 1888 Demo-
cratic National Conventions; and 
a member of the New York State 
Senate from 1890 to 1893. After the 
death of Benjamin Wood in 1900, his 
widow, Ida, reportedly ousted Brown 
from management of the New York 
Daily News, and Brown retired to an 
estate in Great Barrington, where he 
engaged in horse and cattle breeding. 
He died here in 1906.
 Colonel Brown had the statue 
erected near his summer home in 
what remains a fairly pastoral Berk-
shires setting. Things have changed, 
of course. Roads have been altered 
and Col. Brown’s home burned to 
the ground in 1931. But the statue 
remains, as a loving monument to 
another era and the youngsters who 
faithfully brought newspapers from 
the press and into homes.
 Leveille’s book on the Newsboy 
Statue may be purchased on Amazon 
and in some bookstores. •

Extra! Extra! Read all about it…



24  MAIN STREET MAGAZINE

 

Providing professional tree care to the landscapes of  
The Berkshires in Massachusetts, Connecticut, and New York. 

(413) 229.2728  

www.RaceMtTree.com 

(413) 229.2728
www.RaceMtTree.com

Since 1977

We are arborists devoted to the skillful, artistic, and innovative care 
and removal of woody plants, trees, and shrubs in the tri-state region.

Tick season is here! Are you and your property prepared? 
Please call us for a free quote.

Ron & Kieran Yaple
Licensed/Certified Arborists
Tri-State Region

17 John Street • Millerton, NY • 518.789.3428 • www.gmframing.com

GILDED MOON 
FRAMING & GALLERY

to Fabulous!
From Frugal…

What can we frame for you?

Country Road, Take me Home. 1812, 4 BR, 2 BA, 2760 sf home on 3.6 acres. Updated through-
out, while respecting the character and charm of this 200+ year old farmhouse. Mom’s kitch-
en/dining area is the heart of the home. Granite counters, 3 ovens, cooktop, adjacent storage 
room, pantry and a dining area big enough to sit 12. Wood fl oors. Fireplace in the formal living 
room. Master on the main level. Rocking-chair porch. Brick patio by the fi re pit. Separate 40 
x 80 barn with 3 stalls and insulated workshop. Easy in/out paddocks and seasonal stream. 
Great potential for boat or car storage. Asking $575,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Real Estate Broker 
Copake Lake Realty Corp.

285 Lakeview Road 
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com
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for the taste buds

By Dominique De Vito
info@mainstreetmag.com

Lucky, lucky, lucky us. We are 
blessed with amazing food and 
beverage offerings right in our back 
yards!

Looking for a great local brewery 
where you can enjoy a flight of 
beers and food that’s been locally 
sourced to go with it? Done. Look-
ing for a place that turns apples 
from its own orchard into fabulous 
fresh and hard ciders? Done. Look-
ing for cheese that’s about as fresh as 
you can get, whether it’s made from 
the milk of cows, goats, or sheep, 
but you don’t want to poke around 
a grocery store for it? Done. Or 
maybe you’re looking for a restau-
rant where the chef is über-com-
mitted to cooking with ingredients 
sourced from local farms. Yes, we 
have that, too. In abundance.

And lest you think you need 
to spend hours researching where 
to find these places, or that they’ll 
require a long or challenging drive 
to get to them, think again. They’re 
all right here between Sheffield, 
Massachusetts, in the south to Ben-
nington, Vermont, in the north, to 
Chatham, New York, in the west – 
and of course the Pittsfield to Great 
Barrington corridor in the heart of 
the Berkshires. They’re part of the 
Berkshire Taste Trails, established in 
2011, of which there are three: one 
for beer and cider, one for cheese, 

and one for charcuterie. The Trails 
are part of the consortium of Berk-
shire Farm & Table (www.berkshire-
farmandtable.org), an organization 
whose mission is to “promote the 
region as a source and destination 
for local food in a region that offers 
not just a landscape, but the terroir 
that gives  us our taste of place.”
 As a resident of this area and a 
“foodie” myself, I know about many 
of the breweries, cideries, and farms 
that are listed on the Taste Trails, 
but I didn’t know about all of them. 
I also didn’t know that they were 
part of a collective set of Trails (I 
discovered this while looking up 
something else, as often happens). 
The other thing I didn’t know was 
that there were very clear maps on 
the BFT website showing where 
the venues are on the Trails. Not 
only do the maps put things into 
perspective, but they’re drawn in a 
whimsical style that’s very appeal-
ing. How could you not want to 
explore this richness of local foods 
and drinks? 

Trail time!
On a recent Saturday, with the sun 
high in the cold winter sky, I set 
out to explore some of the enticing 
venues on the Taste Trails. Since 
I live in Ghent and was surprised 
(but delighted!) to see neighboring 
Chatham Brewing on the list, it was 
my first stop. 
 Chatham Brewing is celebrating 
its ten-year-anniversary in 2017, 
and they’ve come a long way from 
the alley off of Main Street where 
they started to a state-of-the-art 
brewery at the end of Main Street 
that is now a destination watering 
hole for locals and tourists alike. 
Sidle up to the bar there and you 
can choose a flight of samples from 
an extensive list of beers. Perennial 
favorites are the Farmer’s Daughter, 
Czech’Rd Past Pilsner, Local Hero, 
Maple Amber, and Spike Devil Por-
ter, but their list typically features 

nearly 20 varieties, and – like all 
good breweries – they’re constantly 
experimenting. The beers are fan-
tastic and everyone is super-friendly. 
Large windows facing the street 
make for a friendly and communi-
ty-focused feel. If you get hungry, 
a food truck operated by Grazin’ 
serves up all locally sourced foods 
that pair perfectly with the beers. 
 From Chatham I headed to 
Hawthorne Valley Farm Store in 
Harlemville, about 15 minutes 
away. Hawthorne Valley (HV) is 
a biodynamic farm that operates 
a store that is a foodie’s paradise. 
It’s on the Cheese Taste Trail, and 
it’s easy to see why. Besides several 
cheeses made from their milk, HV 
carries a great selection from New 
York, Vermont, Massachusetts, 
and other nearby states, as well as 
a first-rate selection of Old World 
cheeses. And so much more. I spent 

Berkshire Taste Trails
where wonderfully good food, beer, and cider await!

Continued on next page …
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Left: The Haw-
thorne Valley 
Farm store in 
Harlemville is part 
of the Cheese 
Taste Trail and 
their selection is 
quite impressive. 
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for the taste buds

too much time just gazing and salivat-
ing over the selection, and came away 
with a piece of Aged Alpine cheese 
and a large container of yogurt. 

Into the Berkshires
Then it was east to Great Barrington 
where the Barrington Brewery was my 
next stop. The brewery is just outside 
of town and was easily identified by 
the giant oak cask with the name 
painted in bright colors out front. 
There’s a restaurant that’s part of the 
brewery, so the experience is less “tast-
ing room” than bar/restaurant, though 
of course what’s on tap is lots of 
fresh-brewed Barrington beers. I chose 
a five-tasting flight that included the 
Berkshire Blond, Barrington Brown 
Ale, and Black Bear Stout. At the 
bar it’s impossible not to notice the 
ceramic steins hanging above the bar-
tenders’ heads, many of which have 
sayings on the bottoms. They’re the 
personal steins of Barrington’s Mug 
Club. Gotta like that. In fact, gotta 
like everything about the place, which 
is all about great beer, a great vibe, 
and great food.

As I was heading to Sheffield, 
I passed The Meat Market, one of 
the places on the Charcuterie Trail 
(most of which are restaurants, which 
makes sense). The Market was closed 
for renovation. Turns out they have 
expanded their business to include 
a restaurant called Camp Fire that 

“marries the goodness of our butcher 
shop with the menu development and 
ethos of our catering company.” That’s 
worth another visit. 
 I wanted to get to Big Elm Brew-
ing in Sheffield before they closed, so 
I proceeded south through thriving 
and funky Great Barrington down 
Route 7. Just before the turn-off 
on Silver Street, I passed Berkshire 
Mountain Distillers. Because it’s a dis-
tillery it’s not on the Taste Trails, but 
it’s worth knowing about its proximity 
to the brewery if you’re planning a 
visit. 
 Big Elm Brewing was a warehouse-
type building housing all the brew-
ing equipment, with a modest but 
cozy tasting room where the public 
interfaced with the production. 
People (even kids) were going in and 
out of the back, and a very friendly 
bartendress poured the flight of four 
beers I requested. They included their 
signature 413 Farmhouse Belgian, a 
Lions English-style amber, and their 
oatmeal stout called Gerry Dog. Not 
a “miss” on the list; they were all so 
fresh and so tasty!
 Last but not least I headed north-
west to Hilltop Orchards/Furnace 
Brook Winery in Richmond, MA. On 
this cold day there was a roaring fire 
going in a large room that also had a 
TV (on mute), music coming in over 
speakers, and large comfy couches and 
side chairs where people who might 

have been snowshoeing if it was a 
“real” winter were, instead, enjoying 
glasses of wine and cider. Furnace 
Brook has been making Johnny Mash 
cider (and now Johnny Mash Dry 
Gold) for nearly a decade. Really 
refreshing and the perfect toast to a 
delightful day. 

But wait, there’s more!
Getting back to how lucky we are to 
have this wealth of distinctive “taste 
makers” to visit in our area, as you 
can imagine, it would be foolish to 
try to do them all in a day. Since we 
live here, we can visit them at our 
leisure, and if you want to take to 
the Trails with out-of-towners, you 
can see which are closest to you and 
combine them with other great things 
to do here. Berkshire Farm & Table 
does plan a Spirits Trail and a Wine & 
Spirits Trail to be added later this year 
so more folks can discover Berkshire 
gems Les Trois Emme Winery and 
Balderdash Cellars, as well as Hudson-
Chatham Winery just down Route 66 
from Chatham Brewing (and on the 
way to another foodie Mecca, the city 
of Hudson, NY).  •

You can learn all about the Trails and 
their recommended shops (and more 
about the food scene in the Berkshires 
and its environs) by visiting www.
berkshirefarmandtable.org. Links are 
provided for all Trail stops. Do double-
check the hours of the destinations you 
have in mind. The listings do need to be 
updated. Happy tasting on the Trails!

Above, top to bot-
tom: Dominique’s 
selection at Bar-
rington Brewery 
and then her selec-
tion at Big Elm. 
She certainly didn’t 
go thirsty! Below, 
left: Ceramic steins 
hang above the 
bartenders’ heads 
at Barrington 
Brewery.
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A Heritage of Fine Homes and Property

hwguernsey.com Millbrook 845-677-5311
So. Columbia County 518-398-5344

BLUEBERRY HILL
Built in 1780, this true Center Hall Colonial has had
additions in 1830 and 1970 plus a massive renova-
tion/restoration in 2014/15. Numerous updates include
high end kitchen and baths, new roof, internal systems
and more. Situated on 98.7 aces in a beautiful rural set-
ting of fields, large pond and forest. Close to Millbrook
village & Metro North. $3,495,000.  Call ML Collins.

RECOGNIZED BY WHO’S WHO IN LUXURY REAL ESTATE

SHEKOMEKO
Lovely 1830 Greek Revival full of history and character
includes 5 fireplaces, French doors, impressive country
kitchen and up to 7 bedrooms. Privately situated on
about 10 acres with outbuildings and a 2 bedroom barn
apartment. Near Pine Plains and Millerton. $1,995,000.
Call Candy Anderson 845-677-5311.

R E A LT O R S,  I N C .
GUERNSEY� 

SINCE 1908

H
W

BERKSHIRE STUD NORTH 
Gorgeous 259 acres of open fields, meadows and a
pond. Attractive 4 bedroom, 3 fireplace, post and
beam Colonial at the end of a mile long driveway enjoys
views in every direction. Minutes from Mashomack 
and Pine Plains. $5,950,000. Call Candy Anderson
845- 677-5311.

 Main St. Magazine 03-10-17_Layout 1  3/10/17  9:15 PM  Page 1

Michael D. Lynch
AT T O R N E Y  AT  L A W

106 Upper Main Street • PO Box 1776 • Sharon, Connecticut 06069
(860) 364-5505 • MLynch@MichaelLynchLaw.com

www.MichaelLynchLaw.com

* Also admitted in New York State

*

(860) 364-5380 
349A Main Street, Lakeville, CT

www.roaringoaksfl orist.com
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Give them a gift they’ll actually use!
A Hylton Hundt Gift Certicate

•  Full Line of Facials (all include a facial massage)
•  Microdermabrasion Treatment   •  Manicures & Pedicures

• Create a Personal Spa Package
And of course you can get a certiicate for

any of our Hair Services:  Color...Cut...Blow-DryClothing & Home 
  

Rhinebeck, NY   
Haldora.com   

#haldorarhinebeck

haldora
designs

Rainbow, brown, and brook trout 
for spring pond stocking.

(518) 325 3384
www.whiteoakfarmny.com/trout  

Hillsdale, NY

White
Oak

Farm

508-221-2796 • hartcustombuilders.com
LIC # MA. CS. 99070, LIC. NHC. 12134. FULLY INSURED

Hart Custom Builders
Old World Craftmanship

FINE HOME BUILDING  •  ARCHITECTURAL MILL WORK  •  RENOVATIONS

Complete Design, 
Installation & Service

Sales • Service • Installation
Residential • Commercial

Competetive Pricing
Automatic Route Deliveries

Forklifts • Construction
Heat • Hot Water • Cooking

Budget Payment Plan

Specializing in:
• Gas Warm Air Systems

• Centrail Air Conditioning

Prompt Professional Service
Carlson … for Customers 

who insist on Safety & Quality

800-542-2422
www.carlsonpropane.com

800-542-2422
www.carlsonpropane.com

Serving Northwest Corner Since 1979
CT Lic. 302776 • CT Lic. 278010 • CT Lic. 1113

CT HOD #1002
MA Lic. 023709 • MA Lic. 30167 • MA Lic. 912

79 Pike Rd., Sheffield, MA

Division Of Carlson Heating 
& Air Conditioning, Inc.

Serving Northwest Corner Since 1979
CT HOD #1002

Family owned and organic since 1987

5409 Route 22, Millerton, NY 12546 
518.789.4191

Visit our website for hours,  
events & specials at:  

mcenroeorganicfarm.com

Farm Market & Bakery

Certified Organic Meats  
& Produce

Daily Lunch Specials

Nursery Plant Starts

Organic Soils & Compost
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By Claire Copley
info@mainstreetmag.com

The Housatonic river flows approxi-
mately 140 miles from Western 
Massachusetts, through Con-
necticut to the Long Island Sound. 
The river provides amazing beauty, 
famous white water paddling, and 
great fly fishing. With more than a 
hundred thousand acres of public 
recreation land throughout the 
watershed, opportunities for swim-
ming, canoeing/kayaking, fishing, 
sculling, boating, hiking, camping, 
and cross-country skiing abound. 
The Appalachian Trail runs along 
the river for five miles between Kent 
and Cornwall Bridge, farther north 
the trail parallels the river for about 
one-mile in Sheffield, MA.

The Housatonic is the largest 
river in our area. The watershed, 
or the land area which drains into 
the river, encompasses 1,948 square 
miles. The Housatonic watershed 
provides many “critical habitats”– 
areas which support the survival 
of rare and endangered species. 
Among the most important critical 
habitats are the marble ridges and 
ledges, caves, calcareous (calcium-
rich) wetlands, and lakes and ponds. 
In these areas, the soil and surface 
water is less acidic, making the land 
especially suited to agriculture. 

Marble ledges, such as those in 
Bartholomew’s Cobble in Ashley 
Falls (one of my favorite walking 
places), are home to many types 
of uncommon ferns, including the 
Narrow-leaved Spleenwort and the 
Slender Cliffbrake. Caves, predomi-
nantly found in Salisbury, provide 
habitats to bats, invertebrates, and 
salamanders. Calcareous wetlands, 
like Robbins Swamp in Canaan 
and Beeslick Pond and State Line 
Swamp in Salisbury, support lush 
and diverse plant species such as the 
Spreading Globe Flower and Showy 
Lady’s Slipper. These in turn attract 
an abundance of insects and bird 
species. 

nature

History of the river
The Housatonic was named by 
the Mohicans who came across the 
Taconic mountains from New York, 
long before European settlement. 
Sheffield was the first town incorpo-
rated in the area in 1733. The river 
provided rich agricultural lands, 
food, and water to the early inhabit-
ants. In the eighteenth century, the 
river was used to power iron forges 
farther north in Pittsfield, MA. 
These factories made iron plough-
shares and anchors and nails. 
 In 1800, the Crane paper mill 
was founded there. Soon there were 
saw mills and grist mills, dye works 
and textile factories all along the 
banks of the Housatonic, spreading 
south from central Massachusetts. 
The power of the Housatonic drove 
industrial development. As the mills 
became more sophisticated, more 
people and businesses moved into 
the area. These factories and mills 
dumped wastewater into the river.
 In many ways, those who con-
trolled the water power in Pittsfield, 
controlled the economy of the area. 
Crane established more and more 
paper mills along the river and was 
soon manufacturing all the paper 
currency for the United States.  
 William Stanley, a Westinghouse 

trained electrical engineer, moved to 
Great Barrington in 1886, and with 
the support of Westinghouse, used 
the water power of the Housatonic 
to create and install the nation’s first 
alternating current (AC) system to 
provide electric lights along Main 
Street. Four years later he moved to 
Pittsfield and established the Stanley 
Electric Manufacturing Company. 
General Electric (GE) bought Stan-
ley Electric in 1903 and expanded 
its operations in Pittsfield on the 
banks of the Housatonic.
 GE operated a large-scale (254 
acre) industrial facility that included 
the manufacturing and servicing 
of power transformers. Thanks 
to the success of GE, Pittsfield’s 
population grew to almost 50,000 
by 1930. At its peak during the 
1940s, the GE plant employed 
13,000 people and was the defining 
company in the area. The company 
operated in that location for the 
next sixty years. 

PCB use
As electricity came into widespread 
use, equipment suppliers like GE 
and Westinghouse became major 
users of a chemical compound 
called polychlorinated biphenyl 
(PCB). During this time, more and 

Continued on next page …

more information on the dangers of 
industrial chemicals was emerging, 
and special attention fell on these 
PCBs. Problems began to appear 
at plants manufacturing these 
compounds, and by 1937 reports 
were being written about effects of 
PCBs on the health of workers in 
these plants. GE began scaling back 
operations in Pittsfield in the 1970s 
and shuttered division after division 
between the 1970s and the early 
1990s.
 The controversy around the pol-
lution of the Housatonic occurred 
at a time in history when there was 
increasing awareness about envi-
ronmental degradation. Beginning 
in the late 1950s and through the 
1960s, Congress responded to 
increasing public concern about the 
impact that human activity could 
have on the environment. Increased 
focus on environmental pollution 
led to the establishment of the 
federal Environmental Protection 
Agency (EPA) on December 2, 
1970. The EPA consolidated in one 
agency a variety of federal research, 

Troubles along the Housatonic
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monitoring, standard-setting, and 
enforcement activities to ensure 
protection of the environment. 
From this point on PCBs were 
monitored closely.

Environmental damage
In 1969, according to a Mas-
sachusetts Water Resource Com-
mission quality analysis, General 
Electric was dumping about 1,143 
pounds per day of suspended solid 
waste into the river. This discharge 
contained large quantities of PCBs. 
PCBs were classifi ed by the EPA as 
probable human carcinogens. From 
1969-74, GE invested in a “phenol 
recovery unit,” to remove the toxic 
waste from its wastewater. Still, 
the commission cited GE as the 
source of “quite possibly the most 
signifi cant source of pollutants” in 
the river.
 The entire Housatonic River and 
its fl oodplain are heavily contami-
nated with PCBs that originated 
from the GE facility in Pittsfi eld. 
PCBs are also associated with 
numerous non-cancer health effects, 
including neurological, immune, 
endocrine, and reproductive issues. 
The rate of natural dissipation of 
the type of PCBs in the Housatonic 
River is very slow; on the scale of 
hundreds of years. 
 Beginning in 1970, when high 
levels of PCBs were detected in 
a random sampling of milk from 
dairy cows in Lenox, Massachu-
setts, agencies were increasingly 
aware that the toxic chemicals were 
damaging agriculture and wild-
life throughout the Housatonic 
watershed area. After testing of 
groundwater, soil, river sediments, 
and wildlife it was determined that 
the contamination would require 
a major effort to correct. In 1979, 
the impacted areas in and around 
Pittsfi eld joined numerous other 
sites around the country in size and 
cleanup challenges, to be termed 
“Superfund Sites.” That same year, 
concern over the toxicity and per-
sistence (longevity) of PCBs in the 

nature

environment led the United States 
Congress to ban their domestic 
production.
 The buildup of PCB levels 
within animals is termed “bioac-
cumulation.” Because PCBs do not 
break down, they are carried up 
the food chain as smaller animals 
are consumed by larger ones. The 
EPA’s primary concern in the area 
is the possibility of humans coming 
into direct contact with or ingest-
ing PCB contamination. People 
are exposed to PCBs in three ways: 
ingestion (consuming animals 
contaminated with PCBs); through 
the skin (dermal absorption); and 
inhalation (when PCBs volatil-
ize and move into the air). All are 
toxic and may produce a variety of 
problems for humans. Since 1977 
there has been a ban on fi shing and 
consumption of wildlife from areas 
of the Housatonic. These restric-
tions will remain in place until the 
levels of PCBs decrease. 

The cleanup
In 1991, the EPA ruled that GE was 
responsible for the cleanup of the 
original site. The area constituted a 
stretch of the river about two miles 
in length, as well as several land sites 
they had used as dumping grounds. 
Unfortunately, the toxic PCBs were 
now spread all the way down river 
to Long Island Sound. Ponds and 
lakes downstream have trapped high 
levels of PCBs and because the river 
has been dammed at several points 
downstream, PCBs have been 
trapped and formed dense toxic 
beds. Just locating these potential 
“hot spots” was a task that would 
take years of monitoring and test-
ing. General Electric also disposed 
of waste chemicals on land, leav-
ing several toxic land sites in and 
around Pittsfi eld.
 To date, GE has dredged some 
110,000 cubic yards of contaminat-
ed soil from the river at the original 
site. Over 15,000 cubic yards were 
dredged from nearby Silver Lake, 
and another 158,000 removed 
from nineteen off-site areas. There 
remains what is termed the “rest 

of river” project. This has been in 
dispute for several years between 
GE and the EPA.  
 It is debatable whether the years 
of cleanup have helped much, even 
though GE has spent hundreds of 
millions of dollars and is far from 
fi nished. In 2014, PCB levels in 
local ducks were still very high due 
to bioaccumulation. We are very 
fortunate to have both solid local 
advocacy and the EPA insisting on 
responsible cleanup of the river. 
Several local organizations have 
served as the primary voice for the 
Housatonic and its residents. 
 The Housatonic Valley Asso-
ciation (HVA), is a tristate non-
profi t citizen’s environmental group, 
working to conserve the natural 
character and environmental health 
of its communities by protecting 
and restoring the land and waters of 
the 2,000-square-mile Housatonic 
watershed. The Housatonic River 
Initiative is a coalition of Berkshire 
County residents who advocate for 
the river and its health. Save the 
Housatonic is a coalition of con-
servationists and Housatonic River 
watershed stakeholders including 
a variety of smaller organizations. 
There are many more organizations 
working to collectively advocate for 
the cleanup as well. 

Rest of river plan
In October 2016, after years of 
negotiations between the EPA, GE, 
and other stakeholders, the EPA re-
leased its fi nal decision on the “rest 
of river” cleanup plan. It holds GE 
responsible and requires the cleanup 
of neighboring communities along 
the river. The plan requires dredg-
ing and removal of toxic sediments 

to an out-of-state licensed facility, 
which GE is opposing. The project 
would cost an estimated $613 mil-
lion and last 13 years following a 
two-year design period. The project 
combines targeted removal of soil 
and sediment, riverbed capping for 
the fi rst 11 miles, and monitored 
“natural recovery” through the 
south Berkshires and Connecticut – 
a 125-mile stretch.
 It is likely that GE will appeal 
the terms of the plan and that the 
“rest of river” cleanup will drag on 
for many years. The Housatonic 
situation refl ects all the diffi culties 
and contradictions that these envi-
ronmental disasters contain. Before 
1970 the information about envi-
ronmental risks to our health and 
welfare remained diffi cult to obtain 
and highly subjective. The EPA 
has allowed us to put the scientifi c, 
governmental, and environmental 
communities in conversation, and 
to harness the knowledge they 
produce towards building a safer, 
healthier community.
 The question of whether it is 
possible to restore the river to a 
clean, healthy, waterway remains 
unanswered. Many are still hope-
ful that the scenic Housatonic will 
one day be safe and healthy again. 
Others are not so sure. But it points 
out for us the importance of prior 
investigation of ecological impacts 
of any business proposal in our area 
and having this knowledge before 
businesses move into an area of 
delicate balance, rather than waiting 
until it is too late. I sincerely hope it 
is never too late for the restoration 
of the Housatonic River Valley. •

Above: A postcard from back in the day of the Housatonic River.
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100% organic Choose from all natural regular or reground bark mulch with 
no additives. Bulk quantities and delivery available.bark mulch

518.828.5684  •  1262 route 66, ghent, ny  •  www.ghentwoodproducts.com

for your next stone project…
Choose from our wide selection of Colonial stone, various sizes of Pennsylvania fi eld stone, natural stone from Pennsylvania, and 1” thermal. 

Ghent
wood products

R&R 
Servicenter, LLC

Steve J Mosher
845.868.7858 O
914.474.5206 C
845.868.2276 F

Specializing in: Ponds, Landsculpting, Riding Arenas, & Roads

15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • HVAC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

Williston B. Case III, Owner

Fully Insured / License # P1 0280455 SI 0390683 STC 0000179 HIC 0634668
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Y our Portal to a World of Arts,Culture & Entertainment

YOUR TICKET IS AT WWW.THEMOVIEHOUSE.NET

Broadway HD
ON SCREEN

Main Street, Millerton, NY

CENTER

For more savings & information: 
(518) 789-4471 or www.agwayny.com

VISIT YOUR LOCAL AGWAY: 
Route 22 in Millerton, NY • Route 23 in 
Great Barrington, MA • Route 9H in 
Claverack, NY • Route 66 in Chatham, NY 

HOURS:
Monday–Saturday: 8:00 AM–5:00 PM
Sunday: 9:00 AM–3:00 PM

We offer a full line of pet food and supplies 
from most major manufacturers. Join our 
pet club and save even more. Stop by the 
store or visit our website for more details. 

COMING SOON 
to Route 22 in Millerton, New York

Precision Auto Storage will provide a clean showroom that is 
climate-controlled and is a state-of-the-art storage facility that has 

24-hour surveillance, a members-only lounge which will include other 
exclusive amenities. Each car / member will have their own designated 

parking space(s). Other services will include battery trickle charging, 
tire pressure checks, professional detailing, and concierge 

services upon request.

PRECISION
AUTO STORAGE

917 715 0624 • dan@precisionautostorage.com 
www.precisionautostorage.com

Prevention, wellness and 
healing in partnership 
with caregivers

CAROLYN CANNON, DVM  |  KATIE VAGLIANO, DVM  |  JACY CYR, DVM

Integrative medicine & surgery  |  Therapeutic Laser
Acupuncture  |  Chiropractic

518-789-3440  |  millertonvet.com  |  MVPonlineRX.com
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By CB Wismar
info@mainstreetmag.com

He’s a film making history buff 
who wrote and illustrated children’s 
picture books, is fascinated by 
astrophysics, made long bows and 
arrows in England during a college 
study leave, met his wife while he 
was looking for a penguin and loves 
to plant trees in Sheffield, MA.

She wanted to be an archaeolo-
gist, studied anthropology before 
taking a job working in the ichthy-
ology department of the Museum of 
Natural History, became the direc-
tor of event and conference services 
at the museum … and knew where 
to find a penguin.

Amy Rudnick and Ben Hillman 
have a wonderful way of making 
visitors feel immediately comfort-
able in their Sheffield home. The 
chaos is controlled, the laughter is 
genuine, and the sense of accom-
plishment is palpable.

Since that home is also their of-
fice, projects move from the kitchen 
into the front room and back as 
separate phones ring with pressing 
questions about up-lighting, potted 
ficus trees, twelve frame dissolves, 
toy packaging, and the latest news 
from the Flying Cloud Institute. 
This is a couple with as many facets 
as a finely cut gem.

Amy Rudnick grew up on Long 
Island, attended Stoney Brook State 
and moved from anthropology to 

couple’s profile

end up taking a job at New York’s 
esteemed Museum of Natural His-
tory. Initially working in the depart-
ment of ichthyology, she was asked 
to handle some events hosted at the 
museum and ended up spending 
19 years running the department 
that handled all events and confer-
ences. She was the contact person 
for outside entities that had requests 
to utilize the museum facilities. 
Amy has the imagination to look at 
an empty space and turn it into a 
captivating event.
 Ben Hillman was also raised on 
Long Island in a family of scien-
tists. A circuitous journey through 
college ended up at Pratt Institute 
where he studied illustration and 
graphic design. His sojourn in the 
British countryside learning how to 
make bows and arrows was less of 
a career choice and more a mani-
festation of an inquiring and fertile 
mind. Ben is a dreamer who can 
make those dreams come alive.

The art and whimsy of 
children’s literature
Fascinated by the influence of chil-
dren’s books ranging from the story-
telling classics by Howard Pyle and 
Nancy Wyeth of the Brandywine 
School to the more contemporary 
works of Maurice Sendak, Ben tried 
his hand at creating children’s books 
of his own. “It only took 12 years 
to get That Pesky Toaster published,” 
Ben says with a generous laugh. “I 
clearly had to find something else 
to do.”
 His skills at illustration and 
design were elemental components 
in the world of advertising, so with 
a partner, Ben formed an agency. 
Huttner and Hillman boldly 
ventured into the advocacy and 
advertising world of social move-
ments, and soon Ben was designing 
posters and print advertising for 
thorny political movements.
 Posters and flyers evolved into 
television spots that required anima-

tion and production skills. As the 
business grew, so did Ben’s abilities 
and expertise. During the pre-pro-
duction for a TV spot, the agency 
needed to source a penguin, which 
set the scene for Ben meeting Amy. 
After all, where else would you find 
a penguin in New York City but at 
the Museum of Natural History?

Creating magical events
As Ben’s production talents broad-
ened to include the special effects 
that are so essential to storytell-
ing from :30 second spots to 120 
minute features, Amy was refining 
her skills as an event producer. 
More than a planner, she not only 
understood the complexities of 
taking a raw space, filling it with the 
complexity of furniture and props 
and décor and lighting but creating 
the thematic components that led 
to successful client experiences.
Magicians. Each in their own spe-
cialties, Ben and Amy were creating 

Continued on next page …

Art, science…& magic!
AMY RUDNICK & BEN HILLMAN

experiential magic. And, to their 
good fortune, they were living in 
the city that abounded in oppor-
tunities for both of them – the city 
that never sleeps.
 So why leave New York and move 
to the quiet charm of Sheffield, 
MA, especially when you’re at the 
height of your careers?
With the arrival of their daughter, 
Maizy (now a student at nearby 
Bard College), Ben and Amy had 
some decisions to make. They often 
visited friends in the Berkshires 
who worked in the special effects 
industry that Ben knew well. In 
fact, there were two burgeoning spe-
cial effects companies in Berkshire 

Above: Amy Rudnick and Ben Hillman Below: The cover to Ben’s children’s 
book, That Pesky Toaster! Photos courtesy of Amy and Ben. 
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couple’s profile

County that were busy provid-
ing segments to television, com-
mercials and feature films. As she 
surveyed the potential to continue 
her career, Amy identified the fact 
that there were several institutions 
in and around Great Barrington, 
Lee, Stockbridge, and Pittsfield 
that could use her event production 
expertise. Why not go out on her 
own?

The country life
It’s been 19 years since they moved 
into their Sheffield home, and the 
phone has not stopped ringing.
Ben has managed to create several 
more children’s books including 
a four volume set of kid’s science 
books for Scholastic Press. His short 
films – the category “quirky” cer-
tainly applies – have been screened 
in film festivals and on media 
outlets around the world. He even 
managed to board a Russian ice 
breaker and sail to Antarctica where 
he filmed Bach of the Antarctic, 
breathtaking in its scenery and clas-
sically funny in its storyline.

His advertising campaigns for 
Zoe for Kids, Flipphandle, Dragon-
fly, Taste of the Tropics, and Main 
and Me allow Ben to combine his 
design and graphic animation skills 
with his command of live action 
production. Corporate programs for 
Fairview Hospital, Clean Energy, 

and Goldman Sachs keep his hand 
in the world of corporate media.
 As for Amy, her observations 
about the potential for excellent 
event planning being a viable com-
modity in the region have certainly 
been realized. Building on her suc-
cesses in New York, she’s created 
events for an impressive list that 
includes Barrington Stage Compa-
ny, Berkshire Grown, The Berkshire 
Museum, Jacob’s Pillow Dance 
Festival, Shakespeare & Company, 
the Berkshire Theatre Festival, and, 
most recently, Fairview Hospital.
 Amy’s specialty is working with 
non-profit and charitable organiza-
tions to create fund-raising oppor-
tunities that engage, entertain, and 
encourage. Funding is always a pre-
carious venture for arts institutions 
and philanthropic ventures that rely, 
heavily, on the generosity of their 
supporters. Amy understands the 
balance, the finesse – and the need 
to create the magic.
 And, it should be noted that both 
Amy and Ben have not kept a dis-
tance between their clients and their 
own sense of community. The old 
axiom that encourages those who 
need something done to ask those 
with no time to spare is really quite 
true.  
 For Ben, the community and the 
environment are particular passions.  
Perhaps because of his experiences 

in the Antarctic or stemming from 
his days focused on clean energy 
production, he focuses on the noble 
task of planting trees in Sheffield – 
for both beauty and ecology.
 Amy is deeply devoted to the 
Flying Cloud Institute – an educa-
tional foundation that focuses on 
promoting educational experiences 
in both science and the arts. She is 
their Board Chair. Flying Cloud In-
stitute’s mission “is to inspire young 
people and educators through 
dynamic science and art experiences 
that ignite creativity.” Their STEM 
programs (Science, technology, en-
gineering, and mathematics) target 
the region’s schools and joyfully en-
courage young students to explore, 
discover, and embrace both science 
and art. 
 The power of imagination can be 
very strong. When that imagination 
is present in two genuine and won-
derfully inventive individuals, great 
partnerships are born. Amy and 
Ben. Ben and Amy. The imaginative 
force is palpable.  
 And, the phone rings … •

Feel free to contact Amy Rudnick at www.
amyrudnick.com and Ben Hillman at 
www.benhillman.com. Ben’s business card 
offers “Fresh Ideas Delivered Daily.”  We’re 
certain that applies to Amy’s capabilities, 
as well.

Above: One of 
Amy’s magical 
events. Below, 
left: The cover to 
Bach of the Ant-
arctica. Photos 
courtesy of Amy 
and Ben.
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Generator sales, installation,
servicing & repairs.

We service all brands of generators
including KOHLER, Briggs & Stratton,
Generac, Katolight, Winco, Siemens,

Honeywell, & GE.

Dependable      
Electrical Services

Residential & Commercial Electric 
New Construction & Renovations 

Generator Installation

POWER FOR TODAY. AND EVERY DAY AFTER.

(518) 398-0810   •   40 Myrtle Avenue,  Pine Plains, NY   •   Berlinghoffelectrical.com

Brian M. Blackburn, Architect
New York   Millerton   347-907-1252

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

Classic American Cars
Sales & Service

Specializing in full mechanical restoration, repair 
& maintenance of all classic cars

860-596-4272 • Opposite Lime Rock Park
438 Lime Rock Road, Lime Rock, CT 06039

www.Facebook.com/NorthwestCornerClassicCars
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elkravine@yahoo.com  •  www.countryviewsinc.com  •  914-262-4737

OUR CATTLE. YOUR PASTURE.
all of the agriculture, none of the hassle.

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

Wine, Spirits, Beer 

Tastings/Classes

Open Monday through Saturday 11 to 7 

Closed Sunday

(860) 435-1414 • www.salisburywines.com • wine@salisburywines.com
19 Main Street, Salisbury, CT 06068

Wine • Spirits • Beer • Tastings • Classes
Open Monday through Saturday 10-7 • Sunday 11-5

Hop in for your Passover & Easter wines!

Robyn Keeler • (518) 755 1994
robyn@keelerconcepts.com
Brittany Keeler • (518) 755 1678  
britt@keelerconcepts.com
www.keelerconcepts.com

30 years of kitchen & bath design
 
Design through completion, 
offering well-made affordable 
cabinetry

Keeler Concepts 
by Design

Berkshire
ROOFING & 
GUTTER CO.
413-298-1029
www.bgrco.net
Mike Linde, P.O. Box 436, Great Barrington, MA

RESIDENTIAL ROOFING SPECIALIST
Written estimates • Fully insured • Owner Installed 

SEAMLESS GUTTERS
Copper & Galvanized • MA LIC #145878 • CT LIC #0646967

“We like your smile 
when we’re done.”
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Through the haze of a late winter sky, 
the sun marches slowly toward the top 
of Mount Washington, and another 
day slips into night. Weeks can slide 
by in this fashion, and before I know 
it, I haven’t been out in the sun in a 
long, long time. Sure, maybe I jogged 
for half an hour last week, and maybe 
I walked along Main Street in Great 
Barrington one Saturday afternoon, 
but I haven’t ventured deep into 
nature since the snow and ice started 
falling.
 I have the best excuses, too: work 
ran late; there’s too much snow; there’s 
not enough snow; there’s too much 
ice; I have to Swiffer my kitchen. 
 Sometimes, I’ll admit, I’m just not 
in the mood to get all dressed up and 
geared up for a long winter outing. 
I just want to be outside for a little 
while in a quiet, beautiful spot. Enter 
the Sheffield Valley.

Two for the price of one
Two preserves make the most of this 
relatively flat but ecologically diverse 
area. The Lime Kiln Farm Preserve 
and Bartholomew’s Cobble offer 
quick weekday respites for those of 
us who work in the area, with easy 
access from major roads, yet relative 

Continued on next page …

silence, thanks to the rolling hills 
that muffle the traffic. The southern 
Taconic range rises sharply from the 
Housatonic Valley near Sheffield, 
creating a dramatic contrast between 
the mountains and farmland that has 
inspired many a painting. In the fall, 
the mountain is a wall of color that is 
among the most picturesque in New 
England, and while many choose to 
scale the Undermountain Trail to view 
the spectacle from above, the view 
from below is perhaps more varied 
and striking, situated as it is against 
a backdrop of blue sky, continu-
ally shifting in the shadows of late 
afternoon.

The Massachusetts Audubon 
Society owns a gem of a property, 
nestled between Routes 41 and 7 on 
Silver Street in Sheffield. From the 
Lime Kiln Farm Wildlife Sanctuary, 
a 1.8-mile trail affords views of the 
Taconics and the distant Berkshires 
across several open meadows within 
the property. Visitors to the sanctuary, 
however, are rewarded by much more 
than vistas. The winding trails guide 
hikers through a variety of habitats, 
starting with a marshy field that is 
flush with birds that gives way to 
meadows that are riddled with rabbits 
in the warmer months and criss-
crossed with deer tracks in the winter. 

The Lime Kiln was an actual 
limestone kiln
The Lime Kiln from which the prop-
erty derives its name still stands on the 

northern apex of the trail, commemo-
rating the brief period from 1909-
1912 when limestone from the area 
was quarried and converted to lime in 
the furnace. As with most industrial 
artifacts, it is a bit of a blemish on the 
landscape, but worth a look. 
 The trail arcs back to the south 
from there, skirting former quarries 
and storage bins under a canopy of 
deciduous and coniferous trees, and 
allowing the time-crunched hiker to 
opt for a shorter one-mile loop instead 
of delving deeper into the property.
 The longer journey is worthwhile, 
though, meandering through quieter 
pine groves and taking in an interest-
ing glacial erratic on the Boulder Spur 
that sits on the edge of a secluded 
meadow. The relative isolation, sparse 
traffic, and thoughtfully-placed 
benches throughout this property 
make it an ideal spot for a quiet pic-
nic, just far enough from Silver Street 
to allow a sunset toast without getting 
lost in the dark. The nominal dona-
tion suggested at the entrance is well 
worth the expense.

By Ian Strever
info@mainstreetmag.com

Bartholomew’s Cobble & Lime Kiln Preserve

Something for everyone

Above top: The ex-
pansive view from 
atop Hurlburt's Hill 
takes in multiple 
states and often 
features circling 
raptors. Above: 
The kiln that 
gives Lime Kiln 
Preserve its name 
still stands on the 
northern section of 
the property.
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one with nature

Bartholomew’s Cobble
Bartholomew’s Cobble, located 
several miles to the east on Weatogue 
Road, receives a bit more traffic, but 
is equally varied in its offerings. The 
Trustees of Reservations steward this 
property and also request a small 
donation to use their trails, but again, 
the money is well-spent. 

The eastern half of the prop-
erty is the more ecologically diverse 
section, with trails that cover the 
“cobbles” from which the area gets 
its name: twin quartzite and marble 
outcroppings that are the vestiges 
of long-receded oceans. A wildlife 
viewing blind overlooks a bend in the 
Housatonic, allowing hikers to view 
the ducks, geese, and small cattle herd 
that call this area home. The Ledges 
Trail descends to the river itself from 
the blind, and curious hikers can walk 
out into the clam shell before heading 
back toward Weatogue Road and the 
Visitor’s Center. 

Two other trails bisect this circuit, 
traversing the mineral-rich soil and 
diverse fern growth that make this 
property unique. Bailey Trail is a 
conifer-shaded amble along a stretch 
of the Housatonic that connects to 
some longer, quieter trails on the 
southern part of the preserve.

Across the road, Hurlburt’s Hill 
offers a vigorous 1000’ climb to a 
20-acre field that features incredible 
views of the Taconics and beyond. On 
clear days, Mount Greylock is visible 
in the distance, and hawks and other 
raptors regularly wheel along the 
thermals above the meadow. A bench 
awaits the winded hiker atop the hill, 
and even the most athletic visitor may 

Above top: A placid stretch of the 
Housatonic skirts the cobbles. Above, 
L-R: Shady walks through the Lime Kiln 
Preserve’s coniferous forests provide a 
welcome escape from the daily grind. 
Moss-covered “cobbles” of quartz-
ite, marble, and limestone give Bar-
tholomew’s Cobble its name.

find himself pausing to take in the 
views from the spot, made even more 
interesting by the guide to predatory 
birds that stands beside the bench.  

Something for everyone
These areas offer something for every 
visitor. Lime Kiln Farm is excellent 
for trail runners, with gradual inclines 
and wide trails, and athletes can dash 
to the top of Hurlburt’s Hill for a 
solid workout. Nature lovers can take 
in expansive vistas or lose themselves 
in the diversity of ferns in the Cobble. 
 For those with a historical bent, 
nearby Ashley House offers a glimpse 
inside a Revolutionary War-era 
dwelling. Bird watchers will appreci-
ate the variety of songbirds in Lime 
Kiln’s meadows as well as the maj-
esty of the gliding raptors that circle 
Bartholomew’s Cobble. I’ve gathered 
ramps near the glacial erratic in the 
spring and walked among butterflies 
in the summer. 
 In general, however, these are 
not areas for rigorous hikes, but for 
restorative strolls through interesting, 
bucolic terrain. If you have an hour 
and want to get just a little bit lost in 
nature, these are your places. •
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Complete site construction 
Homes, pole barns & sheds 
Specialty work: 
    tiling, fl ooring, stairs & railings, 
    kitchens & baths 
Refi nishing 
Woodworking 
Carpentry 
Ice & snow damage 
Fully insured518.929.7482  |  www.naileditbuilding.com

Building it right –

NAILED IT
Building & Construction

the fi rst time
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Propane • Heating Oil • Heat Systems • Service/Repair • Tank Monitoring
24/7 Emergency Service • Diesel/Kerosene • Wireless Services

Warming homes (and paws) for 
over 70 years.

Ask us about
warm, cozy

Radiant 
Heat!

(518) 325-6700  herringtonfuels.com

855-922-7262  •  www.casanadesigns.com

Lifestyle brands from around the globe, 
now right next door! 

Casana is coming soon 
to 2633 State Route 23, Hillsdale, NY

Privacy abounds on this dead end road. 
The 1656 sq.ft. home offers surprising 
space. The full basement provides space 
suitable for a media/family room, plus a 
2 car garage and pool. The 9 acre lot has 
room for a level play space, a basketball 
court and a small orchard. Lovely plant-
ings around rocks, trees and the front of 
the house. This is the perfect retreat in 
the country! 2 bedrooms, 2 bathrooms. 
Very special! $350,000

secluded country cottage

860-927-4646 • 860-364-4646 • 860-672-2626 • www.bainrealestate.com
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By John Torsiello
info@mainstreetmag.com

Within easy walking distance of 
downtown Great Barrington, MA, 
and sitting grandly like a monu-
ment to another era is an impressive 
stone building set on 62 acres sur-
rounded by high walls. It is known 
as the Searles Hopkins Castle and it 
has been a unique landmark of the 
Berkshires ever since it was com-
pleted in 1888.

For almost 30 years, the 
60,000-square-foot mansion and 
adjacent 6,000-square-foot carriage 
house have been home to the John 
Dewey Academy. Tours are available 
only for prospective students and 
their families. The castle was for sale 
a few years back. The asking price? 
A cool $16 million. But it has since 
been taken off the market.

Mr. and Mrs. Hopkins
The seven-level structure has a stun-
ning 36 working fireplaces and is 
filled with detailed woodwork and 
literally tons of marble in its interi-
or. Both the exterior and interior of 
the castle are in excellent condition, 
a credit to its original builders. 

No expense was spared in making 
the Castle, its exterior softened by 
several large, round spires that rise 

Searles Hopkins Castle
three stories high. A red roof adds a 
touch of distinction to the building, 
as do its several tall chimneys that 
rise about the building on all sides.
 The Searles Hopkins Castle was 
built over a three-year period from 
1885 to 1888 by Mary Sherwood 
Hopkins, the widow of Central 
Pacific Railroad magnate Mark 
Hopkins, who had passed away in 
1879 at the age of 66. At the time 
of his death, Mark Hopkins was 
reportedly one of the wealthiest 
men in the US. After launching a 
career as a merchant in New York, 
he traveled to San Francisco where, 
in 1861, he became a founder and 
treasurer of the Central Pacific. San 
Francisco’s Mark Hopkins Hotel 
was built the site of his former 
home on Nob Hill.

It was modern for its time
The design of Searles Hopkins 
Castle was done in a style reminis-
cent of Chambord, the older part 
of Chenonoeaux, France, near the 
river Cher. Blue dolomite from a 
quarry on what is known as East 
Mountain in Great Barrington was 
brought onto the property and 
cut down in stone dressing sheds. 
The Castle, when it debuted, was 
very modern for its time and was 
equipped with indoor plumbing 
and electricity. Many of the early 
electrical fixtures are still intact. 
Other unique details include curved 
rooms, curved pocket doors, and 
carved wood and marble fireplaces. 
An organ that was used in the music 
room and the Castle’s elevator were 
once powered by water from nearby 
Lake Mansfield.
 The vestibule of the castle is 
floored with moriah marble from 
an area near Lake Champlain with 
French griotte, veined and spotted 
red and dark green marble from the 
Pyrenees in Europe and portvenere, 
vert maurin and American black 
marble from Glen Falls, NY, also 
employed.

 A reception room to the right 
of the vestibule is paneled in black 
walnut with a fireplace of old, red 
Italian marble, and has an elaborate 
ceiling that is said to be reminis-
cent of fan vaulting in the Henry 
VII Chapel at Windsor Castle in 
England.
 A “Great Hall” has woodwork of 
hand polished English oak, as does 
much of the building.
 An atrium nicknamed “The 
Heart of the House” has sidewalls 
of rose of ivory marble taken from 
the Atlas Mountains of Africa. The 
room has 16 pillars and flooring 
of native white marble. Mexican 
onyx panels conceal electrical lights, 
which when on give the illusion of 
sunlight seeping into the room.
 The Castle’s music room is 50-
feet long and entered through the 
atrium beneath carved oak pillars. 
The room has a dome shaped ceil-
ing 42 feet above the floor. There 
are carved oak seats where the for-
mer owners of the castle and guests 
reclined and listened to classical 
music. A balcony on the second 
floor and a third floor window al-
low music to flood the upper floors 
from the room.

living monuments

Continued on next page …

Above: The exte-
rior of the grand 
and beautiful 
Searles Hopkins 
Castle. Below, left: 
The castle has an 
added touch of 
distinction thanks 
to its red roof and 
many chimneys. 
Photos courtesy 
of John Dewey 
Academy.
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 The dining room is of Moorish 
style and paneled in antique oak 
wood with a fireplace of French 
groitte and Belgian black marble. 
The room opens to a private porch.
 One of the more visually stun-
ning and eclectic spaces is the draw-
ing room done in Louis XIV style. 
The mantelpiece of the fireplace 
(portvenere black and gold marble 
with gold bronze ornaments) alone 
was valued in 1922 at $25,000. 
The room’s ceiling was painted on 
canvas and the woodwork of the 
room is embellished in real gold 
leaf. A morning room opens to the 
southeast side of the castle.
 An upstairs hall once served as a 
family living room and the ceiling is 
said to be modeled after a palace in 

Venice, Italy. Upstairs, there is also a 
circular library with dark native oak, 
a billiard room finished in butternut 
wood, and a suite, once occupied 
by Mary Hopkins, on the east wing 
of the castle that has a mantle of 
bois d’orient and Siena marble in its 
sitting room.
 The designers successfully 
imbued the castle with a sense of 
openness through the use of large 
windows and a central atrium that 
has sunlit vistas of a portico, lawns, 
pond, and faux Greco/Roman 
temple that hovers over the water 
feature to the south of the castle. 
The light marble floors in many 
of the rooms and opaque ceilings 
lend a further air of lightness to the 
building.

The architects
More intriguing perhaps than the 
magnificent architecture of the 
castle is the provenance behind it 
and the people who originally and 
subsequently lived in the home, as 
well as those who had a hand in its 
design and construction.
 The Searles Hopkins Castle was 
designed by McKim, Mead, and 
White and it is believed that the 
legendary and somewhat notorious 
Stanford White was the primary 
architect of the building. White 
was considered an embodiment of 
the American Renaissance style of 
architecture. He was murdered in 
1906 at the age of 53 by millionaire 
Harry K. Thaw, the jealous husband 
of Evelyn Nesbit, a popular actress 
and artist’s model with whom 
White was said to have had a rela-
tionship with. The resulting court 
case was dubbed “The Trial of the 
Century.”

Hopkins and Searles
After her husband’s death, Mary 
Hopkins returned home to Great 
Barrington, where she became com-
panions with Edward Searles, who 
served as the interior designer of the 
Castle. Mary Hopkins also adopted 
the adult son (Timothy) of her 
widowed housekeeper, but she later 
disinherited him. A scandal ensued 
as Timothy Hopkins successfully 
sued his mother for a portion of 

living monuments

Above: The 
Castle’s many in-
terior rooms have 
beautiful details 
and materials 
from around the 
world. Photos 
courtesy of John 
Dewey Academy.

her estate, although most of it went 
to her much younger (by 22 years) 
second husband, Searles.
 Mary Hopkins and Searles spent 
much of their time in Europe, 
where they acquired a number of 
finishings for their Great Barrington 
mansion, which they called “Kellog 
Terrace.” Mrs. Hopkins died in 
1891 at the age of 73.
 After his wife’s death, Searles 
inherited Mary Hopkins’ estate, 
which included 25 percent owner-
ship of the Central Pacific Railroad 
and considerable real estate holdings 
in San Francisco, New York, and 
Methuen, MA, in addition to Great 
Barrington. 
 Searles collaborated with archi-
tect Henry Vaughn on a number 
of large buildings, including the 
Stanton Hardcourt Castle, now 
known as the Searles Castle in 
Windham, NH; the Dream House, 
known as the Searles Mansion on 
Block Island; and the Mary Francis 
Searles Science Building at Bowdoin 
College in Brunswick ME. Searles 
died in 1921 at the age of 79.
 The Searles Castle property, 
which has 1,000 feet of frontage on 
the Housatonic River, also boasts a 
6,000-square-foot guesthouse that 
is comprised of meeting rooms, 
bedrooms and apartments, as well 
as a barn and tennis courts. Formal 
gardens once graced the open space 
around the lagoon.
 It is impressive, unique, and if 
its rooms could talk there would 
certainly be enough grist to form 
the basis of a reality television show. 
The Searles Hopkins Castle has 
been a Berkshire Hills landmark for 
over 100 years and remains a piece 
of living history. •
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I’LL HUFF AND I’LL PUFF… Circa 1948 brick and stone cape with many original details 
such as arched doorways. Four bedrooms, 1.5 bath 1722 sf home on 1 acre. Fireplace in 
dining room. Wood stove in family room. Two bedrooms and full bathroom on the main 
level. Two bedrooms, 1/2 bath and alcove/office area upstairs. Other features include a 
mudroom, full basement, porch, fenced yard, detached two-car garage. Conveniently lo-
cated in Craryville, NY, just off the Route 23 corridor between Hudson, NY and Great Bar-
rington, MA.  Close to so many attractions that the area has to offer.  REDUCED $250,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Real Estate Broker 
Copake Lake Realty Corp.

285 Lakeview Road 
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com

And if you’re Ibis, a certi�ed interior �re�ghter, 
sometimes that can mean real �res. Ibis grew up 

in Pine Plains, and although he left for a while, he 
returned because he missed living in a community 

where people care about each other. He likes that 
this is the type of place where you can work 

with the local elementary school, in this case 
Seymour Smith, set up a student savings 

program, teach the kids good habits, 
and then �nd them pointing you out 

to their parents on the street, proud 
they know you.

Helping people makes Ibis 
happy. Having Ibis run our 

Pine Plains branch makes us, and 
our customers, happy too. After 
all, the occasional �re does have to 

be put out, whether it’s the building 
down the street, or the money burning a 

hole in your kid’s pocket.

Putting out �res is  
part of the job

Ibis Guzman 
Assistant Vice President 
Manager, Pine Plains Branch

2971 church street pine plains 
11 hunns lake road stanfordville 
3263 franklin avenue millbrook

5094 route 22 amenia
bankofmillbrook.commember fdic

tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

P 518.272.8881    
F 518.272.8935   

www.snyderprinter.com

691 River Street 
Troy, NY 12180

• Digital & Offset  

• Newsletters  

• Brochures  

• Catalogs  

• Stationary Packages

• Pocket Folders  

• Calendars • Invitations • Direct Mail

High Quality  
Commercial Printing.

High Quality  
Commercial Printing.

691 River Street 
Troy, NY 12180

P 518.272.8881    
F 518.272.8935   

www.snyderprinter.com

• Digital & Offset  
• Newsletters  
• Brochures  
• Catalogs  
• Stationary Packages
• Pocket Folders  
• Calendars  
• Invitations  
• Direct Mail

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com
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M A R Y  M U L L A N E
R E A L  E S T A T E  L L C

3 4 5  WA R R E N  S T R E E T  |  H U D S O N  N Y  1 2 5 3 4
T E L  5 1 8 • 8 2 8 • 2 0 4 1  |  M A R Y M U L L A N E . C O Mmarymullane.com

Clermont                                                          $2,100,000

Claverack                                                           $825,000 Hudson                                                    $525,000

Athens                                                           $725,000 Stuyvesant                                                          $270,000

Taghkanic                                                          $5,975,000

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

Solar thermal systems
Well drilling & water pumps

Water treatment systems
Radiant heat systems

Septic / Drain snaking
Ductless heating & cooling

Hybrid electric water heaters
Energy effi cient heating systems

PLM.0284294-P1  •  HTG.0402567-S9  •  WWC.0000340-W1
STC.0000005-STC1  •  HIC.0624692

Cornwall Bridge, CT • 860.672.6350

Call today for a no obligation 
analysis of your home or business!Over Mountain 

Builders, llc.
30 years and still passionate! Quality 
cra� manship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

Hollis Gonerka Bart LLP
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Berkshire International Film Festival 
World-class film festival in the heart of the Berkshires. 40 Railroad 
Street, Great Barrington, MA. (413) 528-8030. biffma.org

The Berkshire International Film Festival (the BIFF) is a world-class festival celebrat-
ing its 12th season June 1-4 in Great Barrington and Pittsfield, MA. It attracts over 
4,000 tourists and locals to kick off the summer season with sold-out screenings, 
award-winning releases and premieres, and plays host to industry professionals and 
special guests like YoYo Ma, Bruce Dern, Noah Baumbach, Gretta Gerwig, Kevin Ba-
con, Doug Trumbull, Sheila Nevins, Patricia Clarkson. BIFF is one of the “Top Ten 
Events in Massachusetts” as sited in Yankee Magazine and has built a reputation for 
being a festival that brings the world to the Berkshires through film. For the seventh 
year, BIFF is proud to present the annual Filmmakers Summit; a two-day talent acad-
emy offered to the 2017 film selection filmmakers. This includes a multi-dimensional 
program led by known industry professionals with panel discussions, lectures, special 
events, and breakout sessions. The BIFF Filmmaker Summit is designed to celebrate 
and support the advancement of filmmakers and recognize film as a relevant and im-
portant medium. Plus the BIFF is not just a festival, it engages audiences year-round 
with collaborative community events, special screenings, and parties as a part of the 
REEL Friends Film Society.

business snapshot

Berkshire Products Inc.
The country’s largest selection of unique slabs and burls. 884 Ashley 
Falls Rd., Sheffield, MA. (413) 229-7919. berkshireproducts.com

Berkshire Products has been in business for over 35 years. They specialize in selling 
wide, natural edge lumber slabs that are ideal for one-piece table tops or countertops. 
They carry both native and exotic hardwoods up to 22’6” long, up to 90” wide, and 
up to 8” thick! Almost all of their lumber is kiln-dried. Berkshire Products also has 
an excellent selection of book matched sets, matched flitches, quartersawn lumber, 
instrument woods, table legs, and bases. Customers are welcome to stop by and 
browse their four warehouses, but Berkshire Products also ships their slabs all over the 
country. They offer a wide selection of lumber with over 10,000 slabs for customers 
to choose from, that are displayed in vertical racks for easy viewing and selection. 
Most of the slabs and burls are also listed on their website with detailed descriptions 
and high quality photos. They can offer their customers the highest quality lumber 
because they control every step of the process from selecting the logs, cutting them 
into slabs and drying them, to then selling them directly to their customers. The 
most rewarding part of their business is seeing the beautiful furniture that their cus-
tomers make from their lumber slabs.

Berkshire Roofing & Gutter
Residential roofing and gutters. (413) 298-1029. 
mikelinde@bgrco.net. bgrco.net

It’s a necessity in life to have a roof over your head. But when it needs replacing, or 
repairing, who can you call to make sure it’s in tip-top condition? Husband and wife 
duo, Dorothy and Mike Linde, started Berkshire Roofing & Gutter in 2005. Their 
specialty is residential roofing – primarily using traditional asphalt shingles, but 
they also use many other types of roofing materials such as metal. Mike says a great 
product to use is Luxury shingles – they are initially a bit pricey, but have a lifetime 
warranty and so you shouldn’t have to worry about your roof ever again. Don’t forget 
about your gutters, they are important, too! Berkshire Roofing & Gutter install 
copper, aluminum, and galvanized. Mike and his team of 12 guys are licensed and 
serve Berkshire, Columbia, and Dutchess counties. They treat your home as if it were 
their own by using large tarps, protecting your house and your plants, too. All jobs 
are done in a fast, neat, and clean manner. Berkshire Roofing & Gutter have an A+ 
rating with the Better Business Bureau and are also proud to say they offer a ten-year 
warranty on their work. Call today, and you are guaranteed to get a phone call back 
during the same business day to set up a time for a free estimate.

Kenver Ltd.
Merchandise and services for all outdoor activities. 39 Main Street, 
South Egremont, MA. info@kenver.com. kenver.com

Winter, fall, spring, and summer are all so beautiful in their own way. Regardless of 
your favorite time of year and the corresponding outdoor activity, Kenver Ltd. is the 
perfect place for you and your entire family (including pets) to get suited and geared 
up with the perfect equipment you’ll need to explore the great outdoors in any climate 
and temperature – while keeping stylish too! The late sportsman and skier, Ken Ver-
meulen, established Kenver in 1959. Today they continue to serve clientele from New 
England and New York and sell quality outdoor sporting merchandise and services that 
include bike rentals, equipment leasing and trade-ins, ski boot fittings, ski and snow-
board tuneups, etc. Housed in a cozy 1731 structure originally built as a stagecoach 
stop between Hartford, Albany, NYC, and Pittsfield, the building was then known 
as the Egremont Tavern and served weary travelers with care. It maintains its historic 
ambiance with fireplaces and antiques throughout. Kenver takes pride in their friendly, 
knowledgeable staff in an historic, fun, and comfortable environment. They truly enjoy 
helping customers find their perfect equipment and hearing how happy they are with 
their assistance and quality. They look forward to seeing you.
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Have you ever wondered if your homeowners or busi-
nessowner’s policy afforded fl ood insurance coverage? 
Many folks do think there is coverage for fl ooding water 
that may seep into their basements, or if you reside in 
an area that has public storm drains that cause fl ood-
ing waters into a basement area during a heavy rain, 
are they covered? The answer to all these scenarios is 
an emphatic NO! The only provisions for water dam-
age to the interior of ones basement would be a limited 
coverage provided by “backup of sewers and drains” 
or “sump pump malfunction coverage”. These are typi-
cally sublimits of coverage, usually providing $25,000 
for cleanup costs. Otherwise, you need to obtain a fl ood 
policy through your agent which is underwritten by the 
Federal government program, FEMA. Anyone can apply, 
even if you are not in a fl ood zone, rates are determined 
by fl ood zone, yet premiums are relatively inexpensive. 
If you think your property is prone to fl ooding, call your 
agent and get a quote. Remember, people don’t plan to 
fail, they fail to plan!

Brad Peck, Inc.
Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

monthly advice columns

 Sometimes spring cleaning just isn’t enough. We all want to freshen up 
our home to give it new life, but it doesn’t need to cause stress or break 
the bank. Instead of renovating or remodeling, simply adding fresh paint 
revamps your home without causing anxiety or costing a fortune.
 House painting, whether interior or exterior, is a manageable and 
inexpensive DIY project that will give your home new life, and can even 
be fun!
 As your grandmother (or mother) used to say, “the devil is in the 
details,” so don’t skimp on the prep work. After you’ve purchased your 
materials (don’t skimp on those either), and protected your rhododendron, 
you’re ready to go! Scrape (to remove all failing paint), scuff sand (to open 
up the pores so the paint has something to grip), and then be sure to 
clean all surfaces. Use a pump sprayer fi lled with a Clorox-based solution 
followed by a thorough rinse with the garden hose. Beware of power wash-
ing, as high PSI can damage your wood and leave your boards too wet to 
paint for weeks.
 Use an electronic moisture tester to make sure the wood is under 15%, 
and spot-prime all exposed bare wood with a penetrating oil-based primer. 
Finally, apply your topcoats of latex paint, working around the house in 
the shade, as painting in direct sunlight on a hot day can result in bub-
bling. Feeling daring? Try painting one door a bright color you love!
 Step back, and admire your new home, now with added value, curb 
appeal, and protection from harmful UV rays and harsh weather (not to 
mention your neighbors’ ridicule). Happy painting!

How do you create a successful 
birding backyard habitat?

(413) 644-9007 • www.wild-birdstore.com
783 South Main Street, Great Barrington, MA

There are many ways to attract birds. First you put up a birdseed 
feeder. You can add suet feeders or nyger thistle feeders. You can 
add water to bring in birds and wildlife. Housing is important for 
bluebirds, wrens, chickadees, woodpeckers, and many other spe-
cies. Native plants and shrubs are important for cardinals, indigo 
buntings, and hummingbirds.
 If you want to see great bird color then feed the American 
goldfi nches. The males are just now turning to the brilliant lem-
on yellow color. Many people have goldfi nches all year round. 
This time of year they like to eat hulled sunfl ower seeds or spe-
cial fi nch mix. Give them a separate fi nch feeder and put it at a 
distance from your seed feeder. They sit and eat and stay at the 
feeder where the chickadee takes a seed and goes to a tree branch 
to crack open the seed.
 Birds  will reward you with eating insects. They are backyard 
pets which will visit everyday. This is the closest way to observe 
nature and is a great stress reliever.

 

Providing professional tree care to the landscapes of  
The Berkshires in Massachusetts, Connecticut, and New York. 

(413) 229.2728  

www.RaceMtTree.com 

 As we step through March and slide toward April, our minds turn to 
the returning sun and warmth. We fi nd ourselves sipping tea and coffee 
in a sunny window or on a deck bench, eyes closed, rays soaking into our 
marrow. 
 Trees are doing the same. Fluids are pumping, cells dividing, chlo-
rophyll is producing sugars, bound water is becoming free water. The 
steam is rising from the sugar shacks. All of life takes the turn to increased 
metabolism, to rebuilding the fi bers of our beings.  
 Thankfully we’ve seen some recovery of water tables and stream levels 
following a punishing drought last year. Most people I talk with are able 
to share a story of a tree they saw die unexpectedly as we edged our way 
into late fall.
 It is time now, to think of having your lawn trees fertilized to provide 
the nutrition for the rebuilding of fi ne roots lost to low soil moisture last 
year. Follow that with an inspection in mid-late June of your trees’ crowns 
to be sure they have a head full of leaves – leaves of rich, green color and 
normal size. Watch them through summer with a keen eye during August. 
Early coloration of deciduous trees is a common sign of stress.
 Remember to look up … and call a Certifi ed and Licensed Arborist.
 (Early spring will bring early tick activity – remember to check 
yourself daily and consider having your property sprayed for ticks and 
mosquitoes).

Ron & Kieran Yaple
Licensed/Certifi ed Arborists, Tri-State Region

(413) 229.2728 • www.RaceMtTree.com

There’s spring in your step…

Brush up on painting: 

Conor & Tavish Gallagher  •  (413) 854-4244
thebrothers@gallagherbrothers.co  •  gallagherbrothers.co

Tips from high rollers
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SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline 
Kerosene • Heating Systems • Service 
Installations • 24 Hour Service

1 John Street, Millerton, NY 12546
(518) 789 3014 • (845) 635 2400
www.crownenergycorp.com

CROWN
ENERGY CORP.

We’re on the move!
Energy for your lifestyle
We’re on the move!

Stay green (and warm) all 
year long with our green-
house heaters – which run 
on a “green” fuel.
You can grown plants all year long and keep 
your greenhouse heated with one of our green-
house heaters. The heaters are propane-fi red 
and propane is a “green” fuel. Call today to 
learn more about our selection of greenhouse 
heaters. 
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maximize your IRA fund
when you max out your IRA contribution

Member FDIC © Salisbury Bank and Trust Company    MSM 03/17 Equal Housing Lender

 

learn more at salisburybank.com/retirement

3No monthly service charge.
3Automate your savings with direct deposit or automatic transfer.

3Make additional contributions during the term.
3Rollover or transfer your current IRA or 401K.

plan for your future now.
max out your 2016 IRA contribution by April 17, 2017

salisburybank.com

Connecticut 
 860.435.9801

Massachusetts 
413.528.1201

New York 
845.877.9850
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