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Vista clearing
Land/brush clearing
Driveways installed & repaired  
Tree/shrub planting  
Excavating  

(860) 397 5267  •  service@kindredpropertycare.com  •  www.kindredpropertycare.com

Walkways, patios, & stonewalls  
Cobblestone, outdoor kitchens, 
    & �re-pits  
Heated aprons, walkways, 
    & terraces  

Weekly lawn maintenance
Lawn installation 
    (seeding, sod, hydro-seeding)  
Turf maintenance  
Mulch delivered & installed 

�e tri-state area’s premiere landscape contractor

Kindred Property Care, LLC.
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We’re here to insure 
your entire world.

6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

1676 Route 7A
Copake, N.Y. 12516
P. 518.329.3131

Tilden Place 
New Lebanon, N.Y. 12125
P. 518.794.8982 

New name, same great service. We’re consolidating and simplifying. 
After 35 years of managing the Lofgren, Brad Peck, Hermon Huntley 
and Hennessy family of insurance agencies, our team thought it was 
time to put them all under one banner – the Kneller Insurance Agen-
cy. This re-branding reflects our leadership, our growth in the region, 
but continues our collective 73 year commitment to the individual 
communities we serve. Ours is a local, hands-on approach to pro-
vide personal service in writing property, casualty, commercial, home, 
auto and life insurance. Same team, same service – just a new name.

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

3030 Main Street 
Valatie, NY 12184
P. 518.610.8164

You focus on the 
romance. Let us 

worry about 
your home 

heating 
solutions! 

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline • Kerosene 

Heating Systems • Service • Installations • 24 Hour Service
(518) 789 3014 • (845) 635 2400

1 John Street, Millerton, NY 12546  •  www.crownenergycorp.com

CROWN
ENERGY CORP.
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MAKING A DIFFERENCE

My parents always told my younger 
brother and I that no matter what we do 
in life that we have to “contribute.” When 
I was younger I didn’t fully understand 
what they meant (as most young children 
wouldn’t), but as I’ve gotten older, this state-
ment has rung more and more true. Part of 
contributing is not just being a good person 
but being the best person that you can be, 
and also doing the right thing. Contributing 
also means that you make a difference.
 Making a difference can be anything 
from the smallest of gestures to the largest 
of gestures that are done on a global scale 
– and everything inbetween. But starting 
at home is always the best policy, and then 
radiating out from there. But some of you 
might be asking “Why should I care about 
making a difference?” The reason is very 
simple: we all coexist in this world, and if 
we can help someone to have a better day or 
a better life, that will help all of mankind. 
With that being said, we should not limit 
our good deeds to just mankind; helping the 
environment and animals is also important 
for they too share this world with us.
 Last year the then-director of the North 
East Community Center (NECC) of Miller-
ton, NY, asked me if I would donate some 
of my time and expertise to them and so I 
designed their annual report and newslet-
ter. I had been somewhat familiar with the 
NECC before working with them, but it 
wasn’t until I began working on these proj-
ects that I learned of the scope of services 
that they provide to our local community. It 
was truly an eye-opener for me. The news-
letter that we produced focused on the sub-
ject of “who’s hungry” and I have to tell you 
that it made me so sad to learn how many of 
our neighbors are struggling and can barely 
put food on the table. Learning about these 
issues and working with the NECC made 
me think really hard about what my parents 
have always said about contributing and 
making a difference – and it feels even more 
important now than ever. Those thoughts 
are what sparked the focus of this very issue. 
 We have a vast amount of organizations 
to private individuals in our region who 
make a huge difference to our community, 
environment, and to our every day lives. I 
wanted to not just shine a spotlight on them 
and their efforts, but to also highlight some 
of the challenges that we and our region 
face. After reading, I hope that you will 
consider pitching in and helping to make a 
difference to our community as well as to 
our world. Let’s all pay it forward.
  – Thorunn Kristjansdottir 
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artist profile

By CB Wismar
arts@mainstreetmag.com

Sue Schwarz of Gallery315Home 
might well be categorized as an 
installation artist.

For those who spend time in mu-
seums, the notions of installation 
art may gravitate to those usually 
massive pieces that occupy galleries 
with carefully placed components 
expressing the notions, the fantasies, 
the anxieties, or the fixations of the 
artist. The constructions exist for 
a time, then are disassembled to 
either appear somewhere else … 
or disappear.

Sue’s works of installation art 
have no such trajectory. Instead of 
climate-controlled, guard-protected 
museums, her installations live in 
the very personal lives of her clients’ 
homes. The summer house is turned 
into a joyful blend of a lake, a for-
est, expanses of meadow, and the 
life cycles of the owner. A high-rise 
luxury condominium in Manhattan 
becomes somehow more spacious 
and comfortable with furniture and 
finishes selected to reflect the tastes 
and needs of the occupants.

Living installation art
Sue Schwarz is much more than an 
interior designer, as if being that 
kind of special visionary would not 

be enough. She is also a true cura-
tor of the tables, chairs, cabinets, 
armoires, pottery accents, side 
tables, and ottomans that appear in 
her creations. She has an artist’s eye 
and a sculptor’s sense of space … 
the innate ability to both dream and 
act in three dimensions and to make 
every room, every home charming, 
warm, and unique.
 Sue’s road to Gallery315Home 
may seem circuitous and, at first 
glance, rambling. After all, her 
first career trajectory was rooted in 
psychiatric nursing, which, after the 
first attack on the World Trade Cen-
ter in New York in 1993 morphed 
into the challenge of recruiting 
trauma nurses to serve during that 
crisis.
 Her keen ability to listen to 
patients and practitioners in those 
early stages translated to the next 
stop on her journey – working 
in the delicate world of human 
resources for companies that were 
“downsizing” and forcing former 
employees to become job seekers in 
times of confusion and anxiety. Her 
capacity to listen, to empathize and 
to gently direct would have great 
long-term impact as Sue Schwarz 
continued to listen, to learn, and to 
discover.
 It was during these periods of 
constant professional pressure that 

Sue took heed of the voice inside 
of her that resonated with the old 
axiom: “find your passion.” It was 
likely in the encouraging words she 
had shared with those who were 
stepping off the cliff of employ-
ment uncertainty, but it was just as 
poignant for her.
 Aware that merely finding fulfill-
ment in seeking out and acquiring 
antiques and artifacts could not 
sustain a career, Sue’s pragmatic side 
pointed her back to school, this 
time in appraisal and acquisition of 
antiques. With course work at the 
NYU School of Appraisal Studies as 
well as at both Sotheby’s and Chris-
tie’s on her resume, Sue was eager to 
turn passion into profession.

Gallery315Home … the 
beginning
Gallery315Home found its first 
incarnation in the legendary Center 
44 in Manhattan where 75 of the 
most experienced international 
antique dealers occupied 25,000 
square feet of second floor space. 
The building had been, during its 
rich history, a horse stable. “There 
was a huge elevator that made mov-
ing furniture pieces to and from the 
second floor so easy,” recalls Sue, 
who also fondly remembers the 
cooperation between the dealers – 
an environment that led to making 

Above, top to bot-
tom: A New York 
City condo that 
Sue designed. Sue 
Schwarz. Photos 
courtesy of Sue 
Schwarz.
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lasting connections and friendships.
There are times when progress 

and antiques do not blend well, and 
with the “urban renewal” replace-
ment scheduled for the building, 
the dealers in Center 44 were forced 
to relocate. For Sue, another bend 
in the road became the chance to 
move her base of operations from 
Manhattan to the Berkshires, first 
finding space north of Sheffield, 
MA, and most recently moving to 
Litchfield County, CT. “We had a 
weekend place in the Berkshires and 
over the years, I had attracted some 
wonderful clients in Massachusetts, 
Connecticut, and New York,” re-
flects Sue, whose office/gallery now 
shares space with The White Gal-
lery in Lakeville, CT. “The move 
simply came at the right time, and 
we never missed a beat.”

“I continue to have clients in 
Manhattan, and generally spend 
several days a week in New York 
sourcing new pieces, working with 
craftspeople, and hosting clients as 
we explore resources and discover 
unique pieces.”

It is during these prolonged trav-
els and visits with clients that Sue’s 
inherent listening and reflective 
skills come to the fore. “Whether 
we’re doing one or two pieces or 
tackling the design of an entire 
home, I never want the client’s 
expectations or hopes to fade. It’s 
their home, it’s where they live, it’s 
for them and their families.”

Sue is charmingly forceful as she 
reiterates what has been so impor-

Above and below 
left: Glimpses of 
a lakeside house 
that Sue Schwarz 
designed the 
interiors. Photos 
courtesy of Sue 
Schwarz.

tant in her success. It’s the cus-
tomer’s home. She wants them to be 
comfortable. And, comfortable they 
are. The appreciations that come 
pouring in when a project has been 
completed with artistic flair and 
personal sensitivity are uniformly 
positive.  

Design, décor, and delightful 
antiques
Dotted on her website (Gallery-
315Home.com) are not only photos 
from the range of projects (urban 
high-rise to rural lakeside) and 
comments from her appreciative 
customers, but also select items that 
she has discovered, acquired, and 
offers for sale.  
 An early participant invited 
to be represented on the online 
international fine antiques web 
market created and curated by the 
Paris antiques center Marche Aux 
Puces “1stdibs.com,” Sue’s special 
discoveries reach an international 
audience. “I’ve had people travel 
from overseas to see and buy pieces 
I’ve collected and offer online.”
 Her inventory also appears on 
houzz.com, a domestic web mar-
ketplace that aggregates builders, 
contractors, collectors, furniture 
makers, interior designers, archi-
tects, antique dealers, and art deal-
ers in presenting the best purveyors 
in the market. For four years in a 
row (2015-2018) Gallery315Home 
has been awarded “Best of Houzz” 
with the results for 2019 still to 
come.

 At the heart of Sue Schwarz’s 
energetic and engaging success is 
a fine blend of the mutual respect 
she shares with her clients, the 
integrity she sets as a standard for 
every project, and a seemingly 
indefatigable love of the search, the 
research, travel, and investment of 
time that is required to match a 
client’s expectation with the reality 
of a completed, successful project. 
“I am willing to search far and wide 
to find the right piece for a client 
project,” she offers with conviction. 
“I love the thrill of the hunt.” 
 Frequently in New York and 
many times with clients in tow, Sue 
knows the dealers, the showrooms, 
the designers, and the creative arti-
sans who can offer the best. “When 
it comes to utilizing craftsmen and 
women who have great talent, I 
find most of them right here. This 
is an area with deep resources and 
highly regarded talent. It’s a great 
compliment to a project when the 
fine construction and finish work is 
done by a local artisan.”
 Carried forward by the positive 
“word of mouth” that is shared from 
one satisfied client to a potential 
customer, Sue Schwarz continues to 
follow her passion, discover beauty 
… and create elegant installation 
art. •

 Find Sue Schwarz at Gallery315Home.com 
or at her office/showroom at The White Gallery, 
342 Main Street, Lakeville, CT. You can also 
call (917) 701-3841.

 Are you an artist and interested in being 
featured in Main Street Magazine? Send a brief 
bio, artist’s statement, and a link to your work 
to arts@mainstreetmag.com.
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At Sharon Hospital, all of your orthopedic needs  

can be met close to home. From sports medicine  

and pain management to minimally invasive surgery  

and rehabilitation, we’re keeping our community 

healthy and active.

 

Learn more at healthquest.org/sharonortho

Get advanced 
orthopedic care. 
And get back to life.
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Regimens, enhancements 
and essentials available to 
help you with your individual 
skin needs or problems.
www.rodanandfields.com

Amanda Nielsen  –  Your local Rodan + Fields Consultant
(518)929-9981  |  amandanielsen.767@gmail.com

Your local Rodan + Fields Consultant

Accepting
only the  

EXCEPTIONAL.
www.harney.com
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friendly faces

friendly faces: meet our neighbors, visitors and friends

After retiring from a career with Fortune 500 manufac-
turing businesses having executive roles in marketing, 
operations management, and finance functions, Dennis 
Noel has been volunteering for the last seven years as a 
mentor with the nonprofit organization called SCORE. 
“SCORE supports small business by offering free and 
confidential mentoring as well as educational programs. 
I get satisfaction in supporting the business communities 
of NWCT, constantly being challenged and motivated to 
learn about new business concepts.” Family is very im-
portant to Dennis his wife Joan of 43 years, and Dennis 
enjoys golfing, biking, hiking, skiing, and meeting with 
friends to solve the world’s problems over coffee. Dennis 
is originally from a small town in Indiana, and later lived 
in Connecticut, which was home to his family for almost 
40 years. 

Amy Michael has been a respiratory therapist for six 
years. “What I love most about my job is being part of 
a team; with the goal of saving lives and helping people 
improve their health.” Outside of work, Amy says she 
loves date nights with her husband, being a mom and 
spending time with her daughter, Claire, who is about 
to turn two years old. “She teaches me how to live in the 
moment.” In 2019 Amy is looking forward to continu-
ing her education and working on her Bachelors Degree. 
Amy now resides in Claverack, NY, but is originally from 
Chatham, NY. “I love the small town feel and my friends 
house is pretty famous for their annual holiday decora-
tions. I look forward to seeing them every year!”

For the past year and a half, Willie Hallihan has pub-
lished sportingAcause.com, a website that promotes and 
celebrates sports-related fundraisers in the Tri-state area. 
“There are hundreds of small charities around us, each 
working hard to raise money and awareness for their 
causes. I hope my site helps.” Willie is also one of the 
directors of Salisbury Winter Sports Association (SWSA), 
a non-profit which, among other things, sponsors ski 
programs for area youngsters and puts on the annual 
Jumpfest. In the non-winter months you are likely to find 
Willie splitting firewood, mowing the lawn, and playing 
a weekly round of mediocre golf that pretty much fills his 
time. “I live in North Canaan, CT, and have always lived 
in the Northwest corner – I cherish the pace and sur-
rounding beauty of country living and see few downsides 
to the rural life.”

Ian Strever is in his first year as principal of Housatonic 
Valley Regional High School in Falls Village, CT. Before 
becoming principal, Ian was the assistant principal at 
Housatonic for seven years, allowing him to truly get to 
know the school community. “I love the students and 
the ability to be a part of an intellectual activity on a 
daily basis.” When he’s not working, Ian enjoys writing, 
often contributing articles here at Main Street! Addition-
ally, he loves outdoor activities, such as hiking, skiing, 
and cycling. Because of this, Ian appreciates the access 
to nature the area provides, as well the familiar, friendly 
faces he sees in it. These include the students, faculty, and 
staff who benefit from Ian’s considerate and committed 
leadership. “One of the reasons I got into administration 
is to be able to make a difference on a larger scale than I 
was able to in the classroom.”

Jonathan Scarinzi was born and raised in Millerton, 
NY, where he currently resides with his wife Sarah and a 
menagerie of pets including a cocker spaniel, cat, parrot, 
reptiles, goats, and a hedgehog. “We absolutely love the 
area and enjoy all the great restaurants, local attractions, 
hiking the various trails, jet skiing, and snowboarding.” 
It’s Jonathan’s passion for the area that influenced his 
decision to join Elyse Harney Real Estate this past sum-
mer. “Real estate is an exciting new adventure that I am 
enjoying learning from the most supportive, family-ori-
ented group of professionals.” Jonathan is also a special 
education teacher at Webutuck High School where he 
is advisor to the student council, eighth grade class, and 
work-based coordinator. “My students work out in the 
community with different locations learning real life job 
skills. It is a great program where both students and busi-
nesses benefit.” 

Amanda Neilsen has been in healthcare since 2001 and 
a registered nurse since 2009. “I am currently a regis-
tered nurse in the operating room and I absolutely love 
taking care of people.” When Amanda isn’t in the OR 
and caring for her patients, she enjoys reading, going for 
health walks, and skiing. In her spare time, Amanda is 
also a local consultant for skin care company Rodan + 
Fields. “This is such a great product line and I love how 
well it works. I also love being able to share this gem with 
others!” She grew up in Copake Falls, NY, and she just 
couldn’t image living anywhere else. “I love that most of 
my family lives here and the accessibility that we all have 
to nature – not to mention being able to enjoy all four 
season, too.”
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tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

klemmrealestate.com

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > Roxbury 860.354.3263
Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040

#1 for Selling & Renting Fine Country Properties!#1 for Selling & Renting Fine Country Properties!

KLEMM REAL ESTATE Inc
LITCHFIELD COUNTY’S PREMIER BROKERS 

Source: SmartMLS and Klemm Private Sales 1/1/93– 1/15/19

Private Country Estate. Stone & Shingle Main 
House. Pool. 2-Story Pool House. Tennis. Panoramic 
Views. 389± Acres $9.995.000. Carolyn 
Klemm. Joseph Lorino. 860.868.7313.

KENT, CT

Historic Hudson River Estate. Main House. Multiple 
Guesthouses. Pool. Pool House. Tennis. Horse Barn. 
Indoor Riding Ring. Paddocks. 144.5± Acres. 
$15.000.000. Carolyn Klemm. 860.868.7313.

RED HOOK/RHINEBECK, NY

Stunning & Private Modernist House. 3 Bedrooms. 
Fireplace. Expansive Covered Deck. Studio. 2-car 
Garage. Lake Waramaug Views. 2.6± Acres. 
$2.300.000. Beverly Mosch. 860.868.7313.

WARREN, CT

Private North Spectacle Lake Waterfront Property. 3 Bedroom 
Pavilion-style House. 2 Bedroom Guesthouse. Gunite Pool. 
Formal Gardens. 14.35± Acres. $5.900.000. Rebecca 
Ward. 860.435.6789. Peter Klemm. 860.868.7313.

SOUTH KENT, CT

Milk & Cookies 
at your wedding

518.398.6455
www.ronnybrook.com

FRESH • ALL NATURAL • MADE ON OUR FARM

Celebrate your marriage with the 
greatest pairing of all time. Farm 
fresh Ronnybrook milk and cookies.

+

11111111111111111

11111111111111111

Call 1   11  • Catskill iew eddings.com

The ideal venue & location for your perfect day

weddings & e ents
Catskill iew

Lia’s
Mountain 

View
Established 1983

Homemade everyday Italian food 
Lia’s catering services are available 

on and o  premises • take out 
party platters also available  

Winter hours: Tues.-Sat: 11.30am-9pm
Sun: 4pm-8.30pm • Closed Monday

Like us on Facebook! 

 • ias untain ie rest c  •  t   ine ains  

Serving a special 
Valentine’s Day 

menu
ake your reser ations early
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By Christine Bates
christine@mainstreetmag.com

Carrie Chen opened her design studio 
and Casana T House next door early on 
a Monday morning so we could squeeze 
in an interview with Main Street. She 
showed me her weightless cashmere 
scarves and started up the Swiss-made 
espresso machine. We sampled teas and 
talked about her entrepreneurial career 
and her passion for excellence in all 
aspects of her life.

You are involved in so much! 
How would you describe 
yourself?
I’m a human being, a mother, a wife, 
a designer, a Buddhist.

Why Hillsdale, NY?
Five years ago I was living in Se-
attle and spending much of my time 
doing landscape/design projects in 
China and Southeast Asia. One of my 
daughters went to boarding school at 
Northfield Mount Hermon in New 
Hampshire, and on one of my many 
trips to visit her, I met my husband 
Stanley. I’m here because of love – of 
my child, of a man, and for nature. I 
love the beauty of the landscape here.

Taiwan, Seattle, China?
I was born and grew up in Taiwan and 
went to Tunhai University major-
ing in fine arts. I studied abroad in 
Seattle, WA, fell in love with the city, 
and returned there to get a degree in 
interior design from the Art Institute 
of Seattle. After graduation, AGC 
Design Group (a large Seattle interior 
and environmental design, landscape 
architecture company) hired me. My 
first project was a seafood farm in 
Thailand designing systems for filter-
ing water and harvesting shrimp.

business

 A college girlfriend of mine who 
lived in Hong Kong got me involved 
in some of her company’s projects in 
China, and eventually the two of us 
thought we could do this on our own. 
In 2002 we set up our own landscape 
design company doing commercial 
projects – primarily golf courses and 
resorts. China was booming and 
after our first two months we had 
16 people working for us and grew 
to 68 people in two years. I love the 
mathematical part of landscape design 
and creating something in an empty 
space, but I do interior design in my 
own firm as well. 

So explain the cashmere 
scarves?
I continued to have interior design 
clients, which led me to custom 
rugs in Nepal. While I was there, 
I visited Pushpa Basnet’s Butterfly 
Home, which provides children of 
imprisoned mothers in Nepal with an 
alternative to growing up in jail. 
 I returned there with both of my 
young daughters to volunteer during 
the summer. I learned so much and I 
so value the contributions of the social 
workers. When we left they presented 
us with a khata scarf to spread love, 
which sparked my scarf idea. 
 Through another friend I identi-
fied a socially responsible factory 
outside of Kathmandu, the capital of 
Nepal, that could manufacture and 
print fine cashmere. This factory has 
over 100 employees, mostly men, less 
women, and provides health care, and 
education for their families. Some of 
the young weavers have been rescued 
from human trafficking in Nepal and 
India. Here their past is protected and 
they are given life skills and train-
ing to start again. And they are great 
workers. The cashmere scarves that I 

Continued on next page …

CARRIE CHEN OF CARRIE CHEN DESIGNS, 
CASANA T HOUSE, THE BARRINGTON, & MORE

ily a wholesale business – we sell a 
luxury product to specialty boutiques 
in the United States in places like 
Newport, Pacific Heights, Seattle, 
and the Hamptons that found us at 
trade shows in New York and Paris. 
Our largest customers are hotels 
and department stores in Asia. Our 
scarves are very sought-after at Aman 
Resorts International, which has 33 
resorts around the world – primarily 
in Asia – where these fine and very 
light-weight scarves are perfect for air 
conditioning.  

We bought this building in Hills-
dale next to the Home Chef Cook 
Shop in 2016. I was just looking for 
office space, but then we decided to 
add an apartment upstairs, the show 
room/store for the scarves, and this 
café. This building has great bones, 
but when the walls were taken down, 
we discovered lots of things needed 
fixing. It was a good thing I have a 
design background! We started work 
on it in March and opened in August 
of 2017. To our complete surprise we 
have been selling a lot of scarves at 
retail prices in what we thought would 
just be a showroom for wholesale 
customers. It really took off.

Last year our team went to Nepal, 
Tibet, and Mongolia to visit the goat 
herders, which harvest our cashmere. 
In the spring the fibers are shorn from 
the neck and chest and then graded. 
Our scarves are woven from 15-mi-
cron yarn – the finest possible. While 
we were there we did a fashion shoot 
of our collection with photographer 
Yumiko Izu and 2016 Miss Nepal, 
Asmi Shrestha.

Casana sounds Latino. Where 
did the name come from?
People always wonder about that. It’s 
a combination of my name, Carrie, 
and my daughters’ names – Sabrina 
and Natalia. I have a strong bond 
with my daughters and learn so much 
from them. Being a mother is my best 
accomplishment. It’s indescribable. 
The one thing we taught each other 
is to have respect for other people, for 
everyone, no matter what.

Above: Carrie Chen 
modeling a Casana 
cashmere scarf in 
her Hillsdale store. 
Photo by Christine 
Bates. Below, left: 
A glimpse of some 
of Casana’s scarves. 
Photo courtesy of 
Casana Design. 

Love actually

create are a way of spreading 
love and 5% of the proceeds 
go to education in both the 
US and Nepal.

Where do you sell these 
scarves? Is this your only 
retail store?
The selling part is a little 
difficult. This is primar-
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What is your concept for the 
T House and restaurant?
My intent was to create a gathering 
place to enjoy good food and friends 
in a calm atmosphere. My husband 
loves to drink coffee so that’s why 
we have this amazing Swiss machine 
that can make any kind of coffee 
from a cappuccino to a double mac-
chiato. But we also have the finest teas 
available. We have a limited menu 
with very fresh ingredients. This has 
become a place where people who live 
here like to gather. 

There are gifts to buy, including 
these teacups by internationally col-
lected ceramist Paul Chaleff. We also 
have talks and the room is packed. 
Last spring and summer we hosted 
ten events. Jed Perl, who is the author 
of Biography of Calder, spoke. Gennie 
Gardiner did an exhibit based on my 
scarves. Kenro & Yumiko Izu gave us 
an incredible lecture on photography 
and Paul Chaleff talked about the sci-
ence of clay. 

What is the hardest part of 
running a restaurant?
The most difficult part is finding good 
staff and keeping them. It’s hard to 
inculcate the concept of professional 
service. How to put a coffee cup down 
on a table. How to welcome a cus-
tomer. In my Asian businesses there 
is almost no turnover. But here after 
someone is hired and trained they 
don’t show up the next day. Maybe 
it’s me. I’m very precise. Everything 
should be carefully done. No mat-
ter what you are doing you should 
try to do it well, not just OK. When 
you clear a table don’t bang bang the 
plates. If you take on a task, master 
it. I love serving people – it brings 
happiness.

And now you have The Barring-
ton B&B on Main Street in Great 
Barrington, MA
We first started looking at a place for 
investment purposes, but I was spe-
cific in what I wanted. I told the real-
tor I wanted it to be on Main Street 
because I had a dream some time ago 
of a place in Great Barrington. The 
realtor showed me a building nearby 
that needed a lot of work. So, then, 
Stanley (my husband) started re-
searching and found this location that 
even the realtor did not know about. 
From there, we contacted the seller’s 
realtor and when we saw the space, 
we were very impressed – everything 
was designed precisely for its purpose. 
The previous owner was an architect 
and did a beautiful job with the space. 
We didn’t quite know what we were 
doing, but the space was beautiful 
and intimate. Soon after, I knew that 
I could run this place as a bed and 
breakfast or we could convert the 
space into small condominiums for 
sale. I chose the first.

How did you find the fabulous 
manager/chef?
Stanley’s really good at finding good 
people. He put an ad on the internet, 
and we had about seventy applicants. 
Stanley reviewed the applicants and 
selected a handful for me to also 
review. But when William Merelle’s 
application came in, we were very 
impressed by his resume. He had a 
restaurant in West Stockbridge, MA, 
for 16 years called Rouge. So, we met 
with him and, during the meeting, I 
was impressed by his experience, and 
his ideas. I invited him to work with 
me over the weekend to see if it would 
be a good fit for both of us. I was 
extremely impressed by his abilities to 

not only run the B&B itself, but also 
his attention to detail. However, since 
he’s a chef, we also wanted to try his 
food. We invited a few friends and 
asked him to prepare a dinner for us. 
We were absolutely blown away by 
the food, the presentation, the table 
setting … everything was done to 
perfection. We knew then that we got 
lucky. 

How often do you go over 
there? What is different about 
running a hotel and a tea shop?
 I go almost every day except on week-
ends. Essentially, it’s all very similar. 
It’s all about having a knowledgeable 
staff that has a good sense of service 
and hospitality. The only big differ-
ence I notice is that at The Barrington 
people are looking for an experience 
that matches the comfort of their own 
home and beyond. It’s unlike the T 
House where people come in for a 
meal, they look at your menu, choose 
a few things, and after an hour or so, 
leave happy. But in the B&B business, 
guests are staying for a whole day, if 
not longer. I, myself, travel a lot. I 
understand the desire for comfort and 
cleanliness when travelling. So, all 
of our rooms are very clean because 
we have great housekeepers. We also 
have the amenities that make travel-
ling more comfortable. For example, 
we have sets of luxury toiletries, 
terry-cloth slippers, and robes. We 
have late afternoon turn-down service 
with chocolates, and each individual 
room has a climate control AC/heater 
system that is very quiet. So, The Bar-
rington is a home-away-from-home 
for the guests, whereas the T House is 
a quick dining experience. 

I have to mention, our in-house 
made-to-order breakfast is divine. Our 

guests can invite their local friends to 
experience the gourmet breakfast that 
William creates.

What are your future plans for 
The Barrington?
We plan to open our dining room to 
the public for dinner, as well as host 
events like corporate meetings, family 
gatherings, and weddings at our other 
location in Copake, NY.

How important is the internet to 
your businesses?
For my cashmere scarf business we 
created an internet presence im-
mediately to tell our story and we’ve 
upgraded the site three times since 
then. E-commerce is not so important 
to us and maybe accounts for 10% 
of our sales. For cashmere customers 
always want to feel the quality before 
buying.
 Utilizing the power of the internet 
for The Barrington has made all the 
difference in our business. The previ-
ous owner did everything manually 
which resulted in lost reservations and 
over bookings. We found software 
that pulls everything together in one 
place from all the reservation sites 
on the internet. It saves so much 
time. What a difference! And we are 
redesigning the website for The Bar-
rington which will be a big improve-
ment. •

To learn more about Carrie Chen and her busi-
nesses, you can visit the following: www.casanade-
signs.com, www.ccdgus.com, www.casanatea.com, 
or www.thebarringtongb.com.

Above: Enjoy a wonderful dining experience at the T House in Hillsdale, NY, or (below, 
left) you can stay at Carrie Chen’s The Barrington in Great Barrington, MA. Photos cour-
tesy of Carrie Chen. 

business
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Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

(518) 398-5360  |  3 Factory Lane, Pine Plains, NY

Drive safely this winter!
As we find ourselves in the middle of winter, the 
weather, family, work, and the day-to-day activ-
ities can preoccupy your mind. Not ours though! 
We’re more concerned about everyone’s driving 
safety while they are on the road. Let us help 
by taking care of your vehicle so that you can 
focus on the more important things in life. Call 
today for a winter checkover. 
         – Your friends at Factory Lane Auto Repair 

Michael D. Lynch
AT T O R N E Y  AT  L A W

• •
•

*

  &  s p a

Give them a gift they’ll actually use!
A Hylton Hundt Gift Certicate

•  Full Line of Facials (all include a facial massage)
•  Microdermabrasion Treatment   •  Manicures & Pedicures

• Create a Personal Spa Package
And of course you can get a certiicate for

any of our Hair Services:  Color...Cut...Blow-Dry

From the bottom of the well to the top of the glass…

  • inf es s c
hi s a e  n  • c a erack u ser ice c

ass. ic. 1 1, 7  &  • . ic. 1 61 • Conn. ic.  & 6

Drilled & Hydroflushed Wells
Installation & Servicing of Pumps 

& Water Conditioning Systems
IGSHPA Geothermal certified

P.O. Box 35  |  51 South Center Street  |  Millerton, NY 12546
(518) 789-4259  |  www.neccmillerton.org  

Community
NORTH EAST

CENTER

Programs and services for toddlers through seniors
Accepting applicants for our Teen and Afterschool programs
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Come to Millerton, NY 
– we have it all! Visit one 
of these businesses to shop 
to your heart’s content, be 
entertained for hours, or 
to dine and drink!

By shopping locally 
you support not only 
the local economy but 
specifically you support 
the local businesseses that 
provide our services, feed 
our stomachs, quench our 
thirsts, entertain us, clothe 
us, and are the fabric of 
the communities that we 
live in and that we call 
home. 

All of Millerton’s busi-
nesses welcome you! 

Photos by: Olivia Markonic

Eat & Drink
52 Main
518-789-0252
52main.com
Harney & Sons Tea 
518-789-2121
harney.com
Hathaway’s
518-592-1818
hathawayyoung.com
Irving Farm 
Coffee House
518-789-2020
irvingfarm.com
Oakhurst Diner
518-592-1313
Trotta’s Fine Wine & 
Liquors
518-789-3535

Entertainment
The Moviehouse 
518-789-3408
themoviehouse.net

Shopping
Agway (Millerton)
518-789-4471
agwayny.com
Country Gardeners 
Florist
518-789-6440
countrygardenersflorist.com
Elizabeth’s Fine Jewelry 
& Gifts
518-789-4649
elizabethsjewelry.com
Hunter Bee
518-789-2127
hunterbee.com
Jennings Rohn Montage
860-485-3887
Merwin Farm & Home
518-592-1717
Millerton Antiques 
Center
518-789-6004
millertonantiquescenter.com
North Elm Home
518-789-3848
northelmhome.com

Oblong Books & Music
518-789-3797
oblongbooks.com
Terni’s Store
518-789-3474

Services & much more
Associated 
Lightning Rod
518-789-4603
alrci.com
Crown Energy Corp.
518-789-3014
crownenergycorp.com
Hylton Hundt Salon
518-789-9390
hyltonhundtsalon.com
Main Street Magazine
518-592-1135
mainstreetmag.com
Masha’s Fitness Studio
860-671-9020
mashasfitnessstudio.com
Millerton Service Center
518-789-3462

Napa Millerton
518-789-4474
napaonline.com
Overmountain Builders
518-789-6173
overmountainbuilders.com
Precision Auto Storage
917-715-0624
precisionautostorage.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Thorunn Designs
518-592-1135
thorunndesigns.com

Eat. Shop. Stay. all in Millerton, NY
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baking

By Jessie Sheehan
info@mainstreetmag.com

Although in general I am not some-
one who enjoys a “not very sweet” 
sweet, I make an exception for biscotti 
and so should you. Biscotti are 
oblong-shaped, Italian biscuits. They 
are twice-baked and have a dry and 
crunchy texture. They are the ultimate 
“dunking” cookie – be it in coffee, 
tea or hot chocolate (or milk) – but 
honestly, I even dig them straight up, 
no accompanying beverage necessary.

My relationship with biscotti
I first made biscotti about a decade 
ago when I worked in a professional 
bakery – the bakery was essentially 
my “culinary school,” as it were. And 
though I grew fond of them there, 
I had not actually made them from 
scratch since those days in a profes-
sional kitchen. But lucky for you, 
recently I decided to do something 
about that. 

Biscotti flavored with maple syrup 
and deeply toasted pecans seemed sea-
sonally appropriate, not to mention 
delicious. A little biscotti “research” 
revealed that traditionally the cookie 
is made without butter or oil. But 
the ones we always made at the 
bakery called for butter, which adds 
a lovely richness and depth of flavor 
to the crispy crunchy funny-shaped 
treat that is the biscotti. Thus, butter 
seemed the right direction to take – 
plus, is it even a cookie if it doesn’t 
have any butter in it? 

Another ingredient choice
I used brown sugar instead of the 
usual granulated, as it compliments 
the pecans and maple syrup so well, 
and a little bit of vanilla and salt to 
bring it all together. And if you can 

find it, maple extract will make the 
maple flavor really pop. I toasted the 
pecans for longer than one might 
think necessary, until they were super 
fragrant – and I think you will find 
the resulting biscotti comforting and 
tasty, and as special for dipping, as 
they are for nibbling on their own. 

Ingredients:
3 cups all-purpose flour
2 1/2 tsp baking powder
1/2 tsp baking soda
3/4 tsp table salt
1/2 cup unsalted butter, room 
 temperature 
1 1/4 cups light brown sugar
3 eggs, room temperature
1 to 1 1/2 tsp maple extract, optional
1/3 cup maple syrup
2 cups pecans, toasted and chopped

For the egg wash:
1 egg
pinch of table salt

Turbinado sugar for sprinkling

And here’s what you’ll do:
Preheat the oven to 350 degrees. 
Grease a baking sheet with cooking 
spray or softened butter and line with 
parchment paper. 
 In a large mixing bowl, whisk 
together the flour, baking powder, and 
soda, and the salt. Set aside. 
 In the bowl of a stand mixer, fitted 
with the paddle attachment, or with 
a hand held mixer, beat the butter 
and sugar until light and fluffy, about 
three minutes.
 On low speed, add the eggs, one 
at a time, scraping down the bowl 
as needed. Add the maple extract, if 
using. If not, substitute vanilla extract. 
and maple syrup and mix just to com-
bine; do not over mix.

Add the dry ingredients and pecans 
and mix only until a few streaks of 
flour remain. Finish mixing by hand 
with a rubber spatula.

To make the egg wash, whisk the 
egg and salt together in a small bowl.

Divide the dough in half and 
transfer the two halves to the prepared 
pan. Dampen your hands, as the 
dough will be sticky, and shape it into 
two logs approximately 14x2-inches. 
If it is too sticky to work with, lightly 
flour your hands. Make sure there is 
space between the two logs, as they 
will spread. Brush with egg wash once 
shaped and sprinkle generously with 
Turbinado sugar.

Bake until firm and golden, about 
30 to 35 minutes, rotating at the half-
way point. The two logs will spread 
while baking. Do not worry. Once 
you remove them from the oven, use 
a stiff spatula or knife to separate the 
logs and using a dish towel and your 
hands, gently mold the logs back into 
shape.

Reduce the oven temperature to 
325 degrees. Let biscotti cool until 
just warm to the touch and then slice 
the biscotti about 1/2 inch thick, set-

MAPLE PECAN

Biscotti

ting the slices cut side down on your 
prepared baking sheet. 
 Bake the sliced biscotti for 25-30 
minutes, rotating at the halfway point 
and flipping the slices over onto the 
other cut side, until both sides of the 
biscotti are nicely browned. 
 Let cool to room temperature be-
fore dipping in coffee (or hot choco-
late) and enjoying. Biscotti will keep 
tightly covered on the counter for up 
to three days. Freeze them in a zip-
pered plastic bag to keep them fresh 
longer. •

Jessie is a baker and cookbook author; you 
can learn more about her through her website 
jessiesheehanbakes.com.
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©2018 Marvin Windows and Doors. All rights reserved. ®Registered trademark  
of Marvin Windows and Doors. Part #19981934. November 2018.

T I M E L E S S  B E A U T Y  I N S I D E  A N D  O U T

Introducing Designer Black and clear coat interior finishes, and Matte Black hardware for  

Integrity Wood-Ultrex® windows. These new interior finish options arrive at a time when more 

and more designers and homeowners are choosing black over more traditional finishes. The 

timeless versatility of black interior finishes combined with extremely durable Ultrex fiberglass 

exteriors make Integrity windows the ideal solution for a wide variety of projects and budgets. 

Hillsdale, NY: 518.325.3131· Lakeville, CT: 860.435.2561· Millerton, NY: 518.789.3611 
Hudson, NY: 518.828.9431· Chatham, NY: 518.392.9201·  Sheffield, MA: 413.229.8777

www.herringtons.com· 800.453.1311· WINDOW & DOOR SPECIALISTS

We share your passion.®

15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • H AC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

illiston B. Case III, Owner

Fully Insured / icense  P1 0280455 SI 0390683 STC 0000179 HIC 0634668518.789.0252  •  52 Main Street, Millerton  •  52main.com

AR  •  TAPA   •  R TA RANT

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

Counseling for
Robert Dweck, MD

Inquiries: 
(845) 206-9466 • robertdweckmd@gmail.com 
www.robertdweckmd.com

the Body & Mind

sustainability:
building + design + management

(518) 755-0329 + 41 Bender Blvd. Ghent NY
info@claverackbuilders.com + claverackbuilders.com
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By Christine Bates
christine@mainstreetmag.com

The very private Elaine La Roche 
agreed to a rare interview for Main 
Street’s “Making a Difference” issue. As 
a first generation child of immigrants 
to the United States the purpose of her 
investments in commercial real estate is 
to support small businesses, create local 
jobs, and contribute to the sustainability 
of our community.

Your business career has been 
focused on China. How and 
when did you arrive in the 
northwest corner? What at-
tracted you?
As a college graduate in the early 
1970s working in New York City 
I did spend time in the Hamptons 
for a few summers and it wasn’t very 
satisfying. One year I rented a share 
with friends at Twin Lakes and it 
was love at first sight. I was attracted 
by the rural beauty and cultural and 
recreational offerings only two hours 
away from New York. 

As a young professional looking to 
make my first foray into real estate I 
saw you could buy so much more in 
the country than in the city. When 
interest rates were at 18% in the early 
1980s I bought my first house in 
Norfolk and renovated it. It was so 
satisfying to come up on weekends 
and see all the work that had been 
done. In the financial world there is 
so much that is uncontrollable – here 
there were results. 

After that house I did several more. 

I love the process of restoring fabulous 
old houses. I would live in them for a 
while and then sell them.

When did you buy Lion Rock? 
Why? How did it become a 
wedding venue?
Lion Rock was a farm that had been 
in an estate for many years. In 1997 
I saw developers circling and made 
a very emotional decision to buy it. 
The widow who owned the property 
wanted to find a young family who 
would preserve the farm and I was 
looking for a place for a family home. 
 After I purchased it I was trans-
ferred to China, and the seller 
remained on the property until our 
return. The purchase had nothing to 
do with financial gain. In fact, a few 
years after I bought it the bottom 
fell out of commodity markets, and 
raising grain and hay became unprof-
itable. Farming is a difficult business 
under any circumstances. Now we are 
diversifying our farm business model 
and growing non-GMO corn and rye 
for local distilleries that want locally 
sourced products.
 About four years ago a friend asked 
if her son could have his wedding 
on the property. We were happy to 
supply the venue but they had to do 
everything else. By the end of that 
summer we were deluged with wed-
ding requests and we sat down with 
local vendors – caterers, tent suppli-
ers, wedding planners, florists – and 

Continued on next page …

real estate

ELAINE LA ROCHE OF PASSPORTS, SALISBURY; LION ROCK FARM, SHARON; ETC. 

explained that we were happy to rent 
the venue but they had to manage 
everything else. By providing this 
platform it has made the pie bigger 
for everyone, created opportunities for 
many local vendors and hotels, and 
brought people to our community – if 
only for a weekend.

What about your other commer-
cial properties in Salisbury, CT?
When I returned from China in 
2001 and considered retiring from 
Wall Street, I realized there were lots 
of vacant commercial properties in 
Salisbury. My focus was not driven by 
financial returns, as I saw an opportu-
nity to be a catalyst for providing op-
portunities and affordable places for 
people to grow businesses. Communi-
ties can’t thrive; they are not viable, 
unless there is a reason to come into 
town. It’s very challenging because our 
population base is so small, and half 
the people are here only on weekends 
or seasonally, being driven to other 
states, like Florida, for tax reasons. 
It’s difficult for local, small busi-
nesses to survive and provide jobs on 
a year-round basis. I wanted to give 
businesses a platform so entrepreneurs 
could do what they can do best. I try 
to be a good landlord and upgrade 
and maintain the properties and rent 
them at affordable rents. I work with 
the businesses so they have stability.

C�munity investing: p�pose � profits

Above: Lion Rock on 
a wedding day. Be-
low, left: Lion Rock 
at sunset. Photos 
courtesy of Elaine 
La Roche. 
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Everyone has a different way of 
being philanthropic; each person 
connects in a different way. Some vol-
unteer and support not-for-profit or-
ganizations, others are more public or 
prefer the charity circuit. My choice 
is to provide a catalyst or platform 
that businesses can leverage. There 
are others in our region with the same 
motive, and I’m pleased that I was one 
of the earlier ones. 

What about the Salisbury 
Pharmacy?
When the Whitbeck family that had 
owned the Salisbury Pharmacy for 
generations approached me about 
purchasing the business and build-
ing, I thought it would be a passive 
investment. I was naïve. It was at a 
time when everything was changing 
for pharmacies – the internet, third 
party payers, and drugstore con-
solidation. I wanted to preserve the 
pharmacy as a social and economic 
center of the town and to protect the 
jobs of the talented professionals who 
worked there. In September of last 
year I transferred the business to Peter 
D’Aprile, whom I had hired years ago 
as our managing pharmacist, knowing 
he would preserve it for the good of 
the community.

And how did Passports happen? 
Can you learn retail?
While I was travelling and living over-
seas, I approached friends in Salisbury 
asking if they would run a store if I 

would source exotic merchandize for 
it. On weekends I would scour the 
countryside and send back contain-
ers of Chinese country furniture and 
other vintage items. We were very 
early in buying artisan products and 
I’m delighted to see the growth of fair 
trade networks working with artisans 
around the world. While it’s wonder-
ful to see how this has developed, it 
also makes it more difficult to find 
the unique. Along with Christopher 
Baetz, our incredible store manager, 
I still do much of the buying for the 
store and try to have something to ap-
peal to buyers at all price points.
 With respect to learning retail, the 
business aspect of retail – importing, 
financial and inventory management, 
trade shows, etc. are all things that can 
be learned. Having an eye and a point 
of view is something you can’t learn. 
You have it or you don’t. 

You’re still working full time. 
How do you manage all of this?
I cannot do this alone and have been 
fortunate to have a small staff of dedi-
cated and committed professionals 
both at the farm and at Passports. We 
rely on local small businesses to help 
take care of the properties.

What is the key to making and 
holding this type of investment?
With any business you have to multi-
task, and be financially and detail-
oriented. You also have to understand 
the strengths of each of employee and 

Above: Coffee at Sweet William’s has become a morning destination in Salisbury. La-
Roche renovated the 1854 Eliza Peet Building. Photo: Christine Bates. Below, left: Trade 
Secrets, weekend weddings and parties at Lion Rock bring people from everywhere to 
our community. Photo courtesy of Elaine La Roche.

let them do their job. Don’t micro-
manage.

Are you planning on making 
other real estate investments?
You know, on the one hand, it may be 
time to start handing over everything 
to the next generation, but sometimes 
opportunities present themselves that 
are irresistible. I’m a sucker for old 
houses with old floors and bringing 
them back to life. Something can be a 
challenge from a financial perspective, 
but still be a positive experience. It 
just depends on your long-term goals 
and objectives.

Do you think the northwest 
corner is a good place to buy 
real estate?
I think it’s special because of its 
proximity to New York and Boston, 
its rural appeal and cultural and 
recreational offerings, as well as its 
excellent public and private schools. 
Former students are always return-
ing here to buy in a place that they 
learned to love. The challenge is to 
offer opportunity and inclusion for 
all. Technology has changed how we 
work, and allows for remote business 
management which should attract 
more businesses to our community. 
And everyone needs to understand 
the importance of buying locally. I’m 
proud of the jobs we have helped to 

create and the businesses we have 
fostered.
 There is an evolutionary challenge 
in our region. People want to preserve 
the old, rather than focusing on 
how we can change and evolve in a 
measured way which is critical to long 
term survival. An example of this is 
weddings at Lion Rock Farm, which 
help preserve open spaces and our 
farm for future generations. We need 
to develop other types of attractions 
and opportunities that benefit the 
larger community. I also feel strongly 
that towns need to collaborate on 
issues like regional economic develop-
ment and affordable housing. 

Do you support other local 
activities?
The farm supports local not-for-prof-
its in their need for a venue for their 
events, as well as our decade-long sup-
port for Trade Secrets and the work 
that Women’s Support Services does. 

With all of this, what do you do 
to relax?
For me, working is relaxing. I don’t 
play bridge or golf and am a ter-
rible tennis player. Being busy in the 
country with projects, my three grown 
children and friends is reinvigorating 
after a week working in the city.  •
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Ruge’s Chevrolet
3692 US-44 | Millbrook, NY 12545

845-677-3406

Ruge’s Chrysler Dodge Jeep RAM
6882 Route 9 | Rhinebeck, NY 12572  

                     845-876-1057 

Ruge’s Subaru
6444 Montgomery St | Rhinebeck, NY 12572

845-876-2087

RUGESAUTO.COM

We’re Not The Best Because We’re The Oldest... 
We’re The Oldest Because We’re The BEST !

RUGE’S Automotive
Inc.

Small Town Feel with Big - Brand Appeal

GREAT CARE IS CLOSER THAN YOU THINK.  
At CMH Rapid Care, Copake, we know that life doesn’t always 
wait. That’s why we offer you convenient access to the expert 
care you expect, right when you need it.

CMH Rapid Care VALATIE
CMHRapidCare.com

CMH Rapid Care COPAKE

Find Out More at  
CMHRapidCare.com

CMH RAPID CARE COPAKE
283 Mountain View Road,  
next to the Copake Memorial Park
Open Daily from 9 a.m. to 7 p.m.

• Walk-in medical care, 
 no appointment necessary

• X-ray & lab services on site

• Immediate access to  
 CMH Specialty Care

• Free Wifi

Close, convenient care,  

just minutes from here.
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wellness importance

By Mary B. O’Neill, PhD
info@mainstreetmag.com

Aging takes a toll on our bodies, 
and it’s not always fun either. Nancy 
Vaughan knows that and she’s making 
it her personal mission to address 
both. Through her strength training 
and water aerobics classes targeted 
primarily for women 60 and older, 
Nancy is telling age and gravity to 
take a hike – or pick up a kettlebell. 

For most of her working day, 
Nancy is the wellness program admin-
istrator, student strength coach, and 
associate director of student activities 
at The Hotchkiss School in Lakeville, 
CT. There, she works with students, 
faculty, and staff on fitness, diet, 
healthy living, and fun. Crammed 
into those full days are the extra hours 
she devotes to keeping this area’s 
female elders fighting fit. 

For over 13 years, Nancy has been 
running water aerobics classes on a 
volunteer basis in partnership with 
Salisbury Recreation Commission and 
Hotchkiss. For the past five, she has 
developed two land-based classes with 
differing intensity levels hosted in the 
Hotchkiss wrestling room. 

Using her nursing background plus 
her exhaustive and exhausting list of 
additional certifications as a personal 
trainer, weightlifting performance 
coach, functional strength coach, and 
movement and mobility specialist 
she is an effective blend of compas-
sion and drill sergeant discipline. She 
pushes her mature students hard, but 
always within what their bodies can 
tolerate.

Nancy is grateful to Hotchkiss 
for the chance to make a difference 
both within its community and the 
community at large. From this writer’s 
perspective, Nancy’s classes are argu-
ably one of the most profound ways 
that Hotchkiss improves the lives 
of local residents as part of its good 
neighbor policy. 

Power up
Nancy observes, “My work with the 
women in my class centers on increas-
ing power – making their bodies move 
more explosively, quickly, and with 
conviction. Our ability to generate 
power is lost at a greater pace as we 
age, more than our strength and aero-
bic capacity. I’m also trying to get that 
neurological conversation between 
head and feet to happen again. Some-
where along the path of aging, those 
two parts of our body stop talking.” 
For some women, remembering how 
to jump is such an act of concentra-
tion that Nancy starts them out with 
literally jumping over the seam in the 
wrestling mat.
 Regardless of their individual start-
ing points, Nancy treats her mature 
students as if they were her teenage 
student-athletes. “I’m using the same 
mechanics but modified for the age 
group. I don’t treat these women like 
old people. To me, they’re athletes.”
 For new class member Joanne 
Hayhurst, “Nancy brings dignity 
to women of a certain age.” This 
sentiment is echoed by every student. 
They’re not talked down to, coddled, 
or treated as less capable due to their 
age, which ranges from early 60s to 
mid 80s. 
 Julie Himmel, a five-year veteran of 
Nancy’s strength training class, calls 
her “a great motivator and respectful 
of limitations” of which Julie has quite 
a few – a steel rod in her spine and 
two knee replacements. Between reps 
of banded weighted glute bridges on 
the exercise ball cuddling a medicine 
ball for extra resistance, Julie com-
ments, “I don’t think I’d be moving 
without this class. It literally keeps me 
on my feet.”

Modify, modify, and modify 
some more
Nancy works with all the restric-
tions that class members bring with 
them. “There are body changes and 
limitations that aging brings that I 
can’t change. But I can modify every 

exercise, explain the body mechanics 
behind the movements, and come as 
close to perfect form as possible.” 

Nancy meticulously explains how 
the deadlifts they do in the class use 
the same body mechanics and require 
the same attention to form as lifting 
a bag of birdseed or a bedbound hus-
band. 

Class members, some in their 80s, 
can deadlift 65 to 75 pounds easy. 
Nancy’s awe is evident, “I’m constant-
ly amazed at what they can do. They 
could take on RBG any day of the 
week.” Her one rule with weights: No 
one- or two-pound “weenie weights.”

Connecting the work in the class 
with the work of life helps keep these 
women more independent in their 
daily routines. “With exercise and 
proper form I can help slow down the 
aging process and buy these women 
some time and independence and take 
control of their own aging process.”

Saved by the bell
Nancy’s main approach to build-
ing strength is timed circuit train-
ing. Around the room, women are 
working at exercise stations. When 
the bell rings, off they go panting to 
the next exercise. Jump squats lead 

Continued on next page …

to rockets, then to TRX rowing and 
face pulls, followed by the rowing 
machine, Schwinn Airdyne, planks, 
kettlebell swings, jump ropes and rope 
battles, elastic bands, and squat leg 
lifts. This is a hardcore core-building, 
heart-pumping fitness regime and one 
that Alison Hale sums up by saying, 
“When you’re 80, you don’t expect to 
be doing this!”
 Janice Fitch, a retired physical 
education teacher with old volleyball 
war wounds, appreciates the diversity 
of Nancy’s fitness offerings. “We use 
the boxing gloves and weight bag and 
run sleds when the wrestling mats are 
up.” Running sleds? Yup, the same 
ones the football players are pushing 
in practice. Janice reels off a list of 
new activities Nancy has introduced 
the group to, including paddleboard-
ing and pickleball.

Girls just want to have fun
For Nancy, all work and no play 
makes for a very dull workout. That’s 
why she injects fun and spontaneity 
into the classes. Nancy’s infectious and 

Power Play THE AGE DEFYING WORK OF 
NANCY VAUGHAN

Above: Nancy, far left, explains shoulder mobility mechanics. 
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irreverent sense of humor keep the 
class lively and sets a playful tone. 

She ends each class with laughter. 
“The last ten minutes are playtime. 
The class engages in indoor soccer, 
bounces around on the stability balls, 
plays catch with 4 lb medicine balls, 
and throws Nerf balls at each other. 
They love to hit each other with those 
balls,” Nancy says with an amused 
smile. These lively class interactions 
brighten her day as well. “I laugh 
more with my more senior groups 
than anywhere else and no matter 
what kind of day I’m having. When I 
watch some of them working so hard 
and know what some of them are 
dealing with, it shuts me right up.” 

What they’re dealing with can be 
considerable. Parkinson’s disease, mul-
tiple sclerosis, arthritis, heart issues, 
joint replacements, and osteoporosis 
to name a few. Then there’s the fear of 
getting older. For Ann Levine, the fear 
of falling was impacting her quality 
of life as were aches in her hips and 
knees. “At first I thought, ‘I can’t do 
this.’ But after coming to Nancy’s 
classes for two years, it’s changed my 
attitude about getting old. I have core 
strength, no pain, and I have confi-
dence that if I start to fall, I’ll be able 
to regain my balance.”

Many exercise trainers might not 
prefer to work with this demographic 
of clients because of their age or 
physical limitations, but Nancy clearly 
loves teaching this generation of ex-
ercisers. She knows her life would be 
less rewarding without them. “I love 
what I do with Hotchkiss students, 
but they’d be awesome and amazing 
with or without me. But for my la-
dies, without these classes, they might 
not be as a vibrant. For that reason, 
they mean so much to me.”

Party girls
While the exercise provides health 
benefits, there’s also the social aspect 
that impacts healthy aging. Nancy 
has observed that “For some women, 
there’s no place else they can go for 
this camaraderie. Some are pretty 
isolated.”

Donna Durbridge of the 9am class 
is the social coordinator for NOGs – 
Nancy’s Old Girls. Twice a week after 
class, they head out for coffee and 

twice a year they gather at Donna’s 
house for a BBQ and holiday celebra-
tion. New members of the class are 
always welcome and embraced. 
 Donna explains that social anxiety 
is not just for teens. Coming to this 
class for the first time can feel intimi-
dating with its combination of new 
faces and physical demands. NOG 
members help ease that transition and 
create “a caring family group.” She 
wishes all older people had access to 
this kind of class and a person like 
Nancy. She comments, “If there were 
enough Nancys to do this work, we 
could save a lot on hospital bills.”

Everybody in the pool
Nancy’s water-based classes are also a 
worthy workout with a large so-
cial component. The intensity and 
cardio benefit in the water vary with 
individual effort and the use of the 
resistance hand and ankle accessories 
available at the pool. 
 These classes are an effective com-
plement to the land-based workouts. 
Nancy explains, “Water workouts 
involve less joint trauma. The weight-
lessness created in the water produces 
a balanced workout. Opposing muscle 
groups must fire for each move-
ment without gravity interfering.” In 
Nancy’s experience, water workouts 
are the perfect place to begin exercis-
ing if you’ve been inactive.
 Groovy 50s and 60s music plays 
in the background. Nancy stands 
poolside and calls the exercises, 
demonstrating what they’re supposed 
to look like underwater and providing 
visual entertainment doing the Twist, 
imitating Elvis, and playing a mean 
air guitar to Credence Clearwater 
Revival. Women chat while bobbing 
up and down, creating waves, and 
laughter. 
 Nancy embraces the high level of 
social engagement in the pool, “If 
someone has the motivation to get out 
of their house, drive here, put on a 
bathing suit, get into water that’s less 
than warm, move a little, and talk a 
lot, I’m okay with that.”

Where the boys aren’t
Nancy possesses wonder and curiosity 
about this group, “Where did all these 
amazing women come from? Many of 
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them went to college at a time most 
women didn’t. All of them are men-
tally fit and intelligent. How did they 
find this class?”

The answer: Word-of-mouth and 
Nancy’s devoted following. Over 
and over, every woman testifies to 
Nancy’s humility, expertise, dedica-
tion, and energy. They gush about 
positive changes to their bodies. For 
Deb Fails, “Nancy’s positive reinforce-
ment makes you want to push a little 
harder. I started this class in Septem-
ber and now I’m doing planks.” Judy 
Gafney observes that Nancy treats 
each woman as an individual, “I feel 
like I have my own personal trainer. 
She offers help, explanations, and cor-
rects my form.” 

Rindy Higgins sums it up most 
succinctly, “This class means every-
thing to me.” •

For more information about the classes, 
availability, fee information, and schedule, 
email Nancy Vaughan at nvaughan@
hotchkiss.org or call her at (860) 435-3163.

Above, clockwise: 
Students dem-
onstrate banded 
weighted glute 
bridge, traffic 
cop seated-core 
exercise, kettle bell 
swing, and med ball 
figure eights. 
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(860) 364-5380 
349A Main Street, Lakeville, CT 

www.roaringoaksflorist.com

Quality that out 
blooms the rest!

HOUSE
Plumbing        Heating        CoolingPlumbing        Heating        Cooling

Water treatment systems • Mini splits • IBC boilers • Triangle Tube boilers
Buderus boilers • Radiant installations • New construction, renovations & repairs

Plumbing        Heating        Cooling

(518) 398-7888 • houseplumbing@yahoo.com

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com
111 MAIN STREET PHILMONT NEW YORK 

518-672-7801      www.local111.com

VOTED ONE OF AMERICA’S
“25 BEST FARM-TO-TABLE

 RESTAURANTS” 
BEST LIFE MAGAZINE 2009

VOTED “BEST CHEF” 
IN COLUMBIA COUNTY 

THREE YEARS IN A ROW!

Restaurant & Catering
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MONTAGE

MONTAGE ANTIQUES
REAL-NOT-VIRTUAL

COME IN AND SEE FOR YOURSELF!
25 MAIN STREET, MILLERTON, NY

860-485-3887
MONTAGEMILLERTON@GMAIL.COM

WWW.MONTAGEANTIQUES.COM

More than 35 dealers.   
Now Open 7 Days a Week.

518-789-6004

“When it comes to quality antiquing
in a warm and welcoming environment 

all roads lead to the Millerton Antiques Center.”

Fodor Travel

More than 35 dealers.
Open 7 Days a Week.

518-789-6004

518.789.3428 
www.gmframing.com

17 John Street • Millerton, NY 

GILDED MOON 
FRAMING 

SPECIAL PROJECTS ARE 
OUR SPECIALTY

48 Main Street, Millerton, NY       themoviehouse.net 518.789.0022  

CINEMA - THEATRE - DANCE - MUSIC - ART

it’s not just about film - it’s about community.

BECOME 
A MEMBER

Your support helps us continue to provide and expand our 
quality programming of independent film, cultural events, 
exhibits by renowned local artists, specialty screenings, 
live audience interaction with filmmakers and industry 

professionals and community discussions.

And enjoy great savings on event tickets and more!

we couldn’t 
do it without 
YOU!

48 Main Street, Millerton, NY       themoviehouse.net 518.789.0022  
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Before you begin reading, let me pre-
cede the article with an explanation 
because we realize that the contents 
may upset some readers. Of course we 
here at Main Street like nothing more 
than to tell a positive story and our 
intent is never to upset anyone. With 
that being said, reality is reality – and 
one has to be in touch with reality 
in order to be able to move forward 
and to make progress. From there you 
can look at what areas need help and 
which are already prospering, and ev-
erything in between. Ian took on our 
theme of “making a difference” with 
the eye of realism, and he highlights 
some of the challenges that our com-
munities face – much like many other 
communities throughout the United 
States. But in line with our ethos, he 
concludes with what he believes our 
communities need in order to be able 
to deal with our issues and to move 
forward. Perhaps you will help with 
the conversation?

n Act One of Thornton Wilder’s 
Our Town, the avuncular stage 
manager invites the local polymath, 
Professor Willard, onto the set to 
provide some historical background 
for the audience. The professor 
obliviously drones on about the 
geological and prehistoric begin-
nings of Grovers Corners, NH, but 
with some gentle redirection from 
the stage manager, he finally arrives 
at “the history of man” in the area. 
 We have our own corners here – 
Boston Corners – and an elaborate 
history of man that reflects econom-

ic and political trends over several 
thousand years, with the most dra-
matic changes occurring over just 
the past few hundred. The vestiges 
of our agrarian past live on not only 
in stone walls but in large and small 
farms that continue to feed us. Our 
industrial era left us with silent iron 
furnaces and a few mills we are still 
trying to repurpose. But who are we 
today, in 2019? 

Who are we?
Census data begin to tell a story, 
county by county, town by town. 
At the county level, Main Street pri-
marily covers Columbia, Dutchess, 
Litchfield, and Berkshire counties 
where, for the first time in over a 
century, population decreased across 
the board according to the 2010 
census, and is expected to continue 
its decline in 2020. Among the 
four counties, the concentration of 
that population decreases as you 
head north: Columbia and Berk-
shire counties contain fewer people 
per square mile than Litchfield 
and Dutchess (which is due to its 
proximity to the greater New York 
City area). 
 At the risk of droning on about 
geology, our towns are defined by 
it. The flood plain that cradles the 
Housatonic provides plenty of flat, 
fertile farmland, and the Berkshire 
Hills, Taconic, and Catskill ranges 
that once provided iron for industry 
now provide geographic buffers 
and scenic backdrops that make us 
the nearest retreat for world-weary 
urbanites. (Boston Corners is the 

Continued on next page …

Our Town
nearest terrestrial “green” zone to 
New York City on the Dark Sky 
Map). Upwards of 30% of the 
homes in places like Salisbury, 
Sharon, and Cornwall in Connecti-
cut are second homes, and income 
disparity is most pronounced 
in Litchfield County, where the 
aforementioned towns rank in the 
top fifty in the state for highest 
per capita income, while North 
Canaan is in the bottom ten percent 
(Partnership for Strong Communities, 
2015 Housing Data Profiles). 
 Economically, however, Litch-
field County has the lowest poverty 
rate of the area (6.7%), with the 
surrounding areas reporting double-
digit figures. The lowest per capita 
income is in Berkshire County, 
where median income is actually be-
low the national average, although 
the towns in that area tend to 
have greater parity in their income 
levels, with the cities of Pittsfield 
and North Adams saddled with 
more poverty and lower-income 
households. The same is true in 
New York State, where the contrast 
between Millbrook’s horse farms 
and Hudson’s row housing reflects 
a sizable economic divide that can’t 
be totally dissolved by the latter’s 
trendy enclaves.

By Ian Strever
info@mainstreetmag.com

I

Photo: istockphoto.com contributor filo
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reality

Our demographic pie chart
Most of the income in our area 
derives from human services, 
including healthcare and education, 
with construction, manufacturing, 
and agriculture filling in most of the 
remainder of the pie chart. Retailers 
provide important services in the 
area, but the emergence of Amazon 
and other online retailers has taken 
its toll on Main Street businesses 
– much like elsewhere in America. 
Our three states are among the top 
ten in the nation for per-person 
online shopping according to 
Adobe’s Digital Price Index, and since 
the 2008 recession, counties across 
America like ours with fewer than 
100,000 people lost 17,500 busi-
nesses, according to the Economic 
Innovation Group. In other words, 
more and more of our income is 
being outsourced to larger cities and 
other economies.

Opioids and politics
As is the case across the country, 
substance abuse is a concern in our 
communities, and we are not im-
mune to the opioid epidemic that 
is decimating rural America. In the 
five-year period from 2012-2017, 
opioid-related treatment admissions 
increased 110% in northwest Con-
necticut, and opioid-related deaths 
increased in Berkshire County 
(Community Foundation of NW 
CT, Massachusetts Dept. of Health). 
While 2018 marked a decline in 
these numbers, local social service 
providers continue to battle the 
problem.

Politically, we are a mixed bag. 
Berkshire County, like most of Mas-

sachusetts, is reliably Democratic, 
as is Columbia County, although 
this is a relatively recent phenom-
enon that likely reflects a shifting 
demographic: before 1992, the area 
was a Republican stronghold. Litch-
field County, despite some strong 
Democratic representation, was the 
lone Connecticut county that voted 
for Trump in the 2016 presidential 
election, somewhat surprisingly to 
some liberals. 
 It is that level of surprise that is 
most intriguing and telling. Some 
disappointed liberals will speak in 
almost apocalyptic terms about the 
last presidential election, but some 
of their more conservative neigh-
bors across town ardently believe we 
are moving in the right direction. 
Taken together, the economic and 
political divisions paint a portrait of 
our area that is more nuanced than 
the data alone suggest. 

Community impact from the 
private schools
“Community” here can mean sev-
eral communities, really, and some-
times there is not a lot of overlap 
among them. Take education, for 
instance. Many of the preparatory 
schools in the area make efforts to 
interact with their local communi-
ties, but with their own dining halls, 
athletic facilities, theaters, activities, 
and calendars, they are micro-cul-
tures unto themselves. They employ 
local residents and send their 
students to the local elementary 
schools, but their dormitory lifestyle 
constitutes a culture that primarily 
revolves around school events, not 
town ones. And given the signifi-

cant number of private schools in 
the area, this is not an insignificant 
portion of our towns. 

Red Sox vs. Yankees fans
It is tempting to suggest that our 
culture is as fragmented as it is 
anywhere in modern America. 
Go to Anytown, USA, and you 
will unearth fissures among races, 
creeds, and Red Sox and Yankees 
fans. (A 2014 New York Times map 
places Berkshire County squarely on 
the faultline between the two, with 
a cameo appearance by the third-
party Mets). 
 But the divides here are some-
times more pronounced and 
deliberate. Our proximity to New 
York City produces an economic 
and cultural divide that is difficult 
to bridge; the financial and social 
realities are just too disparate. I sat 
at a dinner party awhile back where 
several Manhattanites were either 
unable or unwilling to reorient their 
conversation out of the midtown 
restaurant scene, the gustatory na-
ture of which I could not appreciate 
even with my New York Times and 
The New Yorker subscriptions.

The importance of the 
conversation
But at least we were involved in a 
conversation, sort of. Economic 
differences do not necessarily pre-
cipitate social silences, but complete 
absence does. When a sizable por-
tion of a population isn’t present to 
have a conversation, it falls to the 
remainder to wonder about solu-
tions. Add to that the balkanization 
of our sundry communities, and 
you have a recipe for resentment 

and misunderstanding that shuts 
down communication before it 
begins. 
 Although I am not directly 
involved in the agricultural commu-
nity, I talk with farmers regularly, 
and their concerns about national 
economic policy and its impact on 
the international dairy market are 
illuminating and thoughtful. While 
I can’t personally change those 
policies, I also occasionally interact 
with people who wield that kind of 
influence, and those perspectives 
eventually make their way into the 
consciousness of rainmakers. It all 
starts with a conversation. 
 So how does all of this belong in 
an issue about “making a differ-
ence”? First, knowing the issues and 
realities of our communities leads 
us to acknowledge that some things 
should or could be different. All of 
these problems will impact us unless 
we collectively find ways to live as 
true communities. Second, realizing 
that part of the solution is simply 
talking with our neighbors can help 
us to appreciate their insights and 
perspectives on the issues that are 
shaping our community. Conversa-
tion between and among disparate 
factions will not solve our problems 
on its own, but lack of it prevents 
us from even getting started. Will 
you help with your community’s 
conversation? • 
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Hudson River Studio
17 North 4th Street
Hudson NY 12534

518 822 8881
www.barliswedlick.com

New York City Studio
20 Vesey Street
New York  NY 10007
212 625 9222
info@barliswedlick.com

“BarlisWedlick produces superefficient, passive projects without neglecting aesthetics.”
- by Architect’s Newspaper upon the announcement of their first ever list of Top 50 Interior Designers and Architects 

Hours: Monday - Saturday 10-6, Sunday 11-5  •  5938 North Elm Ave.  •  Millerton, NY 12546 
t: 518.789.3848  •  f: 518.789.0234  •  www.northelmhome.com

Wint� SALE g�ng � n�
financing available

north elm home
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Well and Water Treatment Systems 
High Efficiency Heating Systems 

Ductless Mini Split Systems • Solar Thermal Systems 
New Construction • Renovations • Service

Celebrating 11 Years of Serving Our Community

(860) 672-6350
info@cornwallp-h.com  •  www.cornwallp-h.com

8 Gandolfo Drive  •  Canaan  •  Connecticut

NAILED IT
Building & Construction

Complete site construction • Homes, 
pole barns  sheds • Specialty work: 
tiling, flooring, stairs  railings, 
kitchens  baths • Refinishing • 

oodworking • Carpentry • Ice  
snow damage • Fully insured

518.929.7482  
www.naileditbuilding.com

Doctor of Acupuncture & Chinese Medicine

GENTLE TREATMENTS IN A
BEAUTIFUL, RELAXING 
ENVIRONMENT

Find relief from:
stress/anxiety  •  pain
autoimmune disease
arthritis  •  insomnia
fertility/gyn concerns
headaches  •  GI problems
fatigue  •  weight gain
Also offering Facial Rejuvenation 
   & Smoking Cessation

ACUPUNCTURE & CHINESE 
MEDICINE WITH TERI GOETZ

MODERN MEDICINE WOMAN 
Bridging modern & ancient medicine

Sharon, CT • New York, NY
888.445.3902
teri@terigoetz.com
www.terigoetz.com

You can bring vitality back to your life and transform your health!

Berkshire Excavation

Driveway & roadway installation & repairs
Commercial & residential site preparation & land clearing for new construction 

• •
Insured & fully licensed with 30+ years experience

860 671 7830

Driveways done to perfection



MAIN STREET MAGAZINE  29

By Betsy Maury
info@mainstreetmag.com

I remember first seeing the logos 
of Berkshire Taconic Community 
Foundation when I attended an after-
school musical at my son’s school in 
2011. As a new resident in the area, 
I wasn’t quite sure what connection 
the foundation had to the school or 
the musical it was putting on, but I 
gathered it was some kind of funding 
organization involved with children’s 
educational programs.

Supporting the community, and 
touching many demographics
Several months after that I again saw 
the Berkshire Taconic banner at the 
Jane Lloyd Fund clambake on Satre 
Hill in Salisbury, CT. A friend had 
encouraged me to attend this fun, 
neighborly event of traditional New 
England seafood the first summer I 
was here but I really had no idea who 
Jane Lloyd was or what the event was 
about. I found out much later that 
Berkshire Taconic supported a fund 
that helped local cancer patients man-
age day-to-day living costs, and that 
it was named in honor of a woman 
whose friends and neighbors rallied 
behind her with financial support dur-
ing her battle with breast cancer. The 
memory of the late Jane Lloyd – and 
that chain of generosity and good will 
– is now linked to many Northwest 
corner residents.

Being new, with knowledge of only 
a small part of the regional landscape, 
I was for the first few years here still 
somewhat hazy on what Berkshire 
Taconic was and did in this area. After 
a while, I began to see the familiar 
logo in brochures in the doctor’s of-
fice and at the school, and at com-
munity art events and concerts. The 
foundation seemed to be involved in 
activities that supported community 
residents in various ways, and seemed 
to touch many demographics across 
many different towns. 

 It wasn’t until 2018 when I had the 
opportunity to join the staff of Berk-
shire Taconic that I fully understood 
the scope of their work or their value 
in the community.

A public charity
Berkshire Taconic, like other com-
munity foundations, is defined as 
a public charity. This means that 
they pool and invest the money of 
generous donors and make grants 
in the public’s interest. Like most 
community foundations, Berkshire 
Taconic administers a variety of fund 
types – from scholarship funds, to arts 
enrichments funds, to field-of-interest 
funds – in which donors and com-
munity groups can build charitable 
resources for the purpose of making 
place-based grants. 
 Berkshire Taconic currently holds 
eleven area funds that cover specific 
subregions, such as the Northeast 
Dutchess Fund, which is dedicated 
to improving the quality of life for 
residents in Dutchess towns; 33 edu-
cation enrichment funds that award 
grants for projects in every public 
school district in the foundation 
catchment area; more than 50 agency 
funds that provide lasting endowed 
support for the missions of local non-
profits; and over 100 donor-advised 
funds that let people make grants to 
their favorite nonprofits. In 2017, the 
foundation distributed $6.5 million in 
grants and scholarships to individuals 
and nonprofits throughout the entire 
region. 

A community assessment
Shortly before I joined the founda-
tion, Berkshire Taconic embarked on 
a year-long community assessment 
of the area, asking residents about 
strengths and weaknesses, challenges 
and opportunities in the communi-
ties where they live. The foundation 
serves residents of 70 towns in four 
counties across three states, within a 
2,200-square-mile footprint encom-
passing Berkshire County in Mas-

good deeds

sachusetts, Columbia and northeast 
Dutchess counties in New York and 
northwest Litchfield County in Con-
necticut. 

Berkshire Taconic Community Foundation

Not surprisingly, 
top concerns for the 
long-term health 
of the area were jobs 
and economic op-
portunity, and key 
strengths were 
the natural 
beauty and 
high-quality 
arts organiz-
ations that 
embrace these 
small towns. 
Across the 
board, there 
was concern 
about deep-
ening in-
equality. 

By con-
ducting such 
an ambit-
ious study, 
the foun-
dation was able to learn about com-
mon trends and issues across the 
region and get an idea of how it could 
best leverage its relationships and 
resources to address them. 

A Closer Look
The community assessment (later 
published on the website ACloser-
Look.net) seemed to me indicative of 
one of the core strengths of Berkshire 
Taconic as a convener of community-
minded people within its catchment 
area. It was, in fact, the thing that 
drew me to work there. 

The study captured data from do-
nors, full-time residents, business and 
civic leaders and nonprofit profession-
als in the region, all of whom brought 
a different perspective to the research. 

Continued on next page …

Above: Berkshire 
Taconic Community 
Foundation’s cover-
age area. Map cour-
tesy of Berkshire 
Taconic Community 
Foundation.
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Above, top to bot-
tom: The Berkshire 
Taconic staff meets 
Photo by Sarah 
Kenyon. A Closer 
Look is the written 
conclusion of a 
community assess-
ment. Image cour-
tesy of Berkshire 
Taconic Community 
Foundation.

It chronicled the demise of a com-
munity social net in some places and 
a lack of optimism about the future 
in others. Reading these differing 
viewpoints made me think my own 
perspective on life in the country was 
woefully incomplete. 

A growing understanding
Over the year since I’ve been here, 
my understanding of the foundation’s 
strength as a convener has deepened as 
I’ve met with and listened to all kinds 
of people engaged in the life of their 
communities, working to enrich them 
in one way or another. 

I’ve met donors concerned about 
access to fresh and healthy food in 
Columbia County and opioid addic-
tion in northwest Connecticut, and 
program officers working to get teens 
into summer jobs or move the needle 
on child literacy rates. 

I’ve met volunteers who give their 
time and resources to the tiny arts 
organizations and historical societies 
that make up the unique character of 
this rural area. Over many listening 
sessions and Marketplace sandwiches 
in the Sheffield office, I’ve seen what 
community connection looks like. 

The foundation’s work is:
The work of the foundation is deliber-
ate, responsive and innovative. Much 
of it is human work – making that 
extra phone call, listening to that 
different point of view, connecting 
this person to that one. All of the 
work is informed by the belief that 
communities matter, that leadership 
matters. The work is undertaken by 
a foundation staff that has deep roots 
in towns in the area – from Pittsfield 
to Falls Village, Ghent to Millerton. 
It is guided by a board that hails from 
all corners of the four-county region 
who volunteer time, resources and ex-
pertise to the foundation’s mission of 
strengthening communities through 
philanthropy and leadership. Taken 
together, it is a powerful partnership 
of good will. 

Three strategic priorities
Out of the community assessment, 
the board and senior foundation staff 
landed on three strategic priorities 
where they could best assert their 
leadership to meet community needs: 
economic opportunity, educational 
attainment, and community engage-
ment. In the last year, a flurry of 
activity has taken place around these 
goals, bringing new expertise into 
the foundation and reaching out to 
knowledgeable local leaders to think 
creatively about best practices. These 
efforts have yielded fruit in innovative 
programming around school-to-work 
and new partnerships focused on 
increasing participation in the arts in 
Berkshire County.

The knowledgeable staff
Getting to know the Berkshire 
Taconic staff has been an unexpected 
pleasure for me. The organization is 
filled with the kind of people who 
pitch in at fall festivals, or serve 
Christmas dinner at a soup kitchen; 
they are usually the ones who say “yes” 
to another school fundraiser. 
 They are collegial and generous 
with their time and talents. Some 
have advanced degrees in education or 
law and some know a lot about things 
like local bow-hunting regulations, 
dive bars in Pittsfield, or secret places 
in the Great Mountain Forest. Many 
have library cards, most keep the heat 
at 60 degrees in the winter and they 
all vote. They have babies, teenagers, 

and aging parents. To a person, they 
are hopeful about the future of the 
region. 

The New York Times reported 
toward the end of 2018 that the 
60 million people living in rural 
America’s small towns and farm com-
munities have experienced “relentless 
economic decline” in the last 25 years. 
Some places in the Berkshire Taconic 
region have seen this trend along with 
an aging and declining population. 
Yet, donors have made a difference for 
many community nonprofits in this 
area by providing vital funding to sup-
port their core missions. Generosity 
can tip the balance in small commu-
nities. There is no question that phi-
lanthropy will need to work alongside 
public policy and the private sector 
in the years to come to ensure that all 
residents stay and thrive in this area. 

Community foundations like 
Berkshire Taconic are well-poised 
to lend agency to this effort. With 
their convening power, knowledge 
of community needs, and access to 
philanthropic resources, they can help 
lay out kindling for a bright future for 
every resident. •

To learn more about Berkshire Taconic Commu-
nity Foundation or how you can help, please visit 
its website at www.berkshiretaconic.org.
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518.592.1135  |  52 Main Street, Millerton, NY  |  thorunn@thorunndesigns.com  |  www.thorunndesigns.com

Thorunn
designs

Show your business 
some L-O-V-E!
Let’s sit down over a cup of joe and talk about your business’ design and 
marketing needs to help propel  it ahead in 2019. Your business might 
benefit from a new brand or a new website, or perhaps it needs supporting 
materials like a brochure, or maybe it needs help in the marketing depart-
ment. No matter the need, how small or large, we’re here to help.

Services:
Graphic design  |  Branding  |  Identity systems  |  Print  |  Websites
Environmental graphics  |  Apparel  |  Marketing & PR  |  Photography
Business consultation  |  Hosting & SEO  |  Social media
Video & drone  |  Promotional video & TV commercial production

 
P Spacious modern loft like home newly renovated w/over 3500 sq. ft. of living space.  Vaulted ceilings, HWF, 2 FP, 5 BR & 3 BA. Plus a library, media room w/movie 
screen, central air, new kitchen, modern lighting fixtures & a 2-car garage.  All on 5-AC w/a pond. 
 

 

 
TAGHKANIC                          $995,000

 
Majestic panoramic views 

 
AMENIA                                  $725,000 

 
Absolute Serenity 

 
 
 
 

 
CLINTON CORNERS          $2,529,000 

 
Private Rural Estate 

 
MILLBROOK                       $1,450,000 

 
By The Hounds Farm 

 
 
 
 

 
MILLBROOK                          $850,000 

 
Turnkey Village Restaurant  

 
STANFORDVILLE                 $329,900 

 
Farmhouse Charmer 

 
 
 

 paularedmond.com 
 

PAULA REDMOND 
 

R E A L  E S T A T E  I N C O R P O R A T E D 
 

•  •  • 
 

 

Millbrook 845.677.0505 · Rhinebeck 845.876.6676 
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518 592 1717
i John Street, Millerton, NY

Open Thurs-Sat 10-4, Sun 11-3
Merwinfarmandhome@gmail.com

Offering DIY workshops!
Stop in or check us out on Facebook for upcoming classes

413 528 6159
281 Main Street  Level 3

Great Barrington, MA 01230
www.thebarringtongb.com

Eat. Relax. Stay.
all from the comfort 

of The Barrington.

Open Thursday through Monday, 7am-9pm • Call: 518-592-1313

U . S . A .M
I L

L E R T O N  N E W  Y O

R
K

Come and visit our retail shop: 
gifts, toys, home decor, and much more!

(860) 435-9397
HOLLEY STREET, LAKEVILLE
LAKEVILLEINTERIORS.COM

Heather Davala, Real Estate Salesperson • 518-605-6380 (c)
Melody Gardner, Real Estate Salesperson • 518-929-8044 (c)
Brittany Gillis, Real Estate Salesperson • 518-653-6530 (c)

Karen Davala, Real Estate Broker • 518-755-2385 (o)

w a a area estate c  •  ain treet  hi nt   

History embraces this circa 1800, 13-room Greek Revival Farmhouse with Dutch influ-
ences on 18 acres. Period updates include a gourmet kitchen, cherry hard wood floors with 
inlays, two granite baths, one leading to first floor guest room. Double parlor and formal 
dining room, each with gas fireplace. Central heat/AC. Insulated. Upstairs are five more 
rooms, including three bedrooms, sitting room and nursery or craft room. Outbuildings 
and grounds ideal for winery/brewery, or horses, gardening, artist/musician retreat. Spring-
fed pond. Stunning perennial flower gardens. 3 barns, two with 220-amp electric, lands near 
barns. Convenient: 40 mins to Albany International Airport, close to Hudson Train Station, 
approximately 2 hrs to NYC. Private but not secluded. Surprising, a unique find. $519,000. 

Christopher Billingham Architect PC

518 794 7800  |  Old Chatham, NY 
ChristopherBillinghamArchitect.com
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autism

By Regina Molaro
info@mainstreetmag.com

Every year, more children are being 
diagnosed with Autism Spectrum 
Disorder (ASD). According to the 
Centers for Disease Control and 
Prevention, prevalence in America 
is estimated at 1 in 59 births. This 
impacts many families both locally, 
nationally, and beyond.   

“They say it takes a village to raise 
a child, but when you have a child 
on the spectrum, many people run 
away, effectively ostracizing families.  
Historically, families have felt devas-
tated when their loved ones received 
an autism diagnosis and many felt 
isolated,” says Eliza Bozenski, chief 
development officer of the Anderson 
Center for Autism.

“I remember thinking nothing in 
life could ever feel as dark as 9/11” 
says Jackie Cannizzaro, who lost her 
husband Brian in the World Trade 
Center attacks. After remarrying, 
Jackie had a son, Kyle who was later 
diagnosed. “When I heard the diag-
nosis, it was like a loss of life for my 
child – the life that I had imagined for 
him as a parent,” says Jackie Canniz-
zaro. 

According to the Global Autism 
Project, there are an estimated 70 mil-
lion people worldwide with autism. 
The staff at Anderson Center for Au-
tism in Staatsburg, NY, work together 
to optimize the quality of life for these 
individuals and reduce disparities. 
Through a variety of programs, it 
teaches academics and daily tasks such 
as doing laundry, meal prep, and work 
training. It also provides opportunities 
for individuals to engage with their 

Accolades for Anderson

job is to ensure that everyone enjoys 
quality of life,” explains Dr. Coving-
ton. 

The staff at Anderson works 
together to uncover and cultivate 
each person’s talents. Individuals are 
continually exposed to new activities 
and experiences, which include art, 
swimming, fitness, bowling, garden-
ing, and beyond. Volunteer opportu-
nities at local businesses such as Red 
Cap Cleaners in Hyde Park enable 
individuals to give back to their com-
munities.

Through the Expressive Outcomes 
Program, individuals create art in 
multiple ways. Their expressive, 
colorful artwork is often prominently 
displayed and available for sale at 
various art shows across Dutchess and 
Ulster counties. The Noteworthy col-
lection of greeting cards are created in 
art classes by students on Anderson’s 
children’s campus. They are available 
for purchase at several local businesses 
and online. All proceeds support the 
program. 

Anderson Center for Autism’s idyl-
lic country locale was befitting for the 
creation of the Organic Outcomes 
program, which invites people to tap 
into nature’s bounty. While working 
in gardens and greenhouses, individu-
als learn to grow vegetables, flowers, 
and spices. They also harvest seeds, 
which are later pressed into recycled 

Continued on next page …

ANDERSON CENTER FOR AUTISM 
SUCCEEDS IN ITS MISSION TO OPTIMIZE 
QUALITY OF LIFE AND REDUCE 
DISPARITIES FOR PEOPLE WITH AUTISM

Above: Christian. Photo: Pace Communications. Below, left: Business Center. 
Photo: Jim Smith Photography.

paper. The colorful paper is used 
in the creation of the Growing Gift 
collection of greeting cards and gift 
tags. After use, the cards and tags can 
be planted. In time, wildflowers will 
blossom. Growing Gift is available at 
various shops in the Rhinebeck area. 
All proceeds support the program.
 One of Anderson’s newer initia-
tives is a partnership with the Village 
of Rhinebeck. Anderson’s Consulting 
team is currently working to provide 
training for businesses and organiza-
tions in Rhinebeck, so they can better 
accommodate those who are on the 
spectrum. This designates Rhinebeck 
as an “Autism Supportive Communi-
ty” – the first of its kind in the region. 
 People in communities such as 
Rhinebeck are reaching out and tak-
ing initiatives to learn more about 
autism. Businesses are adjusting to 
ensure that the families of those with 
ASD are welcomed, supported, and 
understood.  
 “The move to create autism-
friendly environments is new, but has 
already made a positive impact. It’s a 
recognition that our communities are 
making efforts to understand the lives 
of families and children with ASD,” 
says Dr. Covington. 

local communities.
 Anderson’s history can be traced 
back to 1924. That’s when Dr. Victor 
V. Anderson – a psychologist and 
psychiatrist initially opened a board-
ing school, Anderson School. It served 
students with special needs and/or 
those who struggled in traditional 
public school settings. While Ander-
son’s name and mission has evolved 
over time, the organization always 
remained focused on serving children 
with special needs. 
 Anderson Center for Autism serves 
individuals with a primary diagnosis 
of autism, and those it believes will 
respond positively to the interventions 
and services provided.
 Bozenski explains the nature of 
autism as a “spectrum disorder.” 
Some individuals are considered to be 
“higher functioning,” and can com-
municate verbally and succeed in less 
restrictive environments within their 
home districts. Others require more 
support. Anderson caters to individu-
als who are challenged by autism, as 
well as other cognitive and behavioral 
impairments.
 “Beyond receiving an education 
based on NYS Standards, students 
learn how to communicate, develop 
vocational skills, and build social- and 
self-management skills,” says Dr. Tina 
Covington, chief operating officer of 
the Anderson Center for Autism.

Quality of life
Anderson’s current mission is to op-
timize quality of life for people with 
autism. Creative arts, gardening, and 
cooking, are just a few of the fun ac-
tivities that keep individuals engaged. 
There are also Special Olympics, trips 

to sporting events 
such as Mets and 
Yankees games, 
and more. 
 “Everyone has 
talents, and recre-
ational and leisure 
activities that they 
enjoy. Individuals 
with autism are 
no different. Our 
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A stellar staff
Learning is both academic and 
personally enriching. Anderson’s 
top-notch staff of clinicians, educa-
tors, and direct support professionals 
are dedicated to working with some 
of the most vulnerable individuals 
in our communities. They strive to 
help them learn the skills necessary to 
become as independent as possible. 

Anderson is considered a “restric-
tive environment.” This is based on 
a high staff-to-student ratio, as well 
as the residential and 24 hour/365-
day component of the program. It 
employs the techniques of Applied 
Behavior Analysis, the “gold standard” 
of instruction for individuals chal-
lenged by autism.

Anderson also employs evidence-
based practices across educational, 
residential, and adult programming 
(The National Professional Devel-
opment Center has identified 27 
evidenced-based practices). These in-
terventions have been vetted through 
peer reviewed research methods and 
are regarded as effective teaching 
strategies for individuals with ASD.  

The organization measures the 
quality of teaching and its classroom 
environment against these practices 
and focuses its intensive teacher train-
ing on understanding and incorporat-
ing each of these strategies into its 
learning environments. 

 Although the decision to place 
a child into a residential school or 
adult home is traumatic, Anderson 
garners a strong network of support 
from families. The stress families face 
in navigating programs, and dealing 
with health and behavior challenges is 
greatly alleviated once they decide to 
seek assistance.  
 Families have repeatedly stated that 
although the decision to send their 
children into a residential program 
was the most challenging ever made, 
yet it was also the best decision. 
Children are more engaged in their 
daily lives than ever, and this, in turn, 
elevates the overall health of the entire 
family. 
 “We enjoy tremendous support 
from our thriving parent group, An-
derson Family Partners. The members, 
who represent the majority of families 
we serve, provide advocacy, peer sup-
port, and fundraising activity all of 
which help the organization continue 
to provide the highest quality services 
to their loved ones. It’s truly an instru-
mental partnership between Anderson 

and our engaged families, that rounds 
out the entire experience for the 
children and adults we serve, and their 
families,” says Bozenski.

Enrollment and other details
The Staatsburg location houses the 
children’s educational and residential 
program, and administrative offices. 
It serves 138 children ages five-21 on 
its main campus. Residential students 
account for 124 of those individuals 
while 14 are day students who attend 
the Anderson Education Center Mon-
day through Friday. 

The residences tap into personal 
preferences, enabling residents to 
select their own paint colors and bring 
in their own furniture from home.

Anderson also operates 23 other 
adult group homes throughout 
Dutchess, Ulster, and Orange Coun-
ties. In addition, it operates four Life-
Long Learnings Centers in Dutchess 
and Ulster counties. Here, adults 
receive instruction, but these locations 
also serve as home-bases for partici-
pants as they volunteer and engage 
in community opportunities. These 
include managing the greenhouse at 
Indoor Organic Gardens of Pough-
keepsie and volunteering at Hudson 
River Housing where janitorial and 
custodial services are provided. 

As for enrollment, applicants must 
be referred, typically by their school 
districts, for residential or day place-
ment. Referrals hail from all over New 
York State as well as other states na-
tionwide. Occasionally referrals come 
from other countries. Rolling admis-
sions enable people to apply at any 
time. The application process involves 
a paper review, parent and student 
interviews, tours, and communication 
about each potential candidate.

Beyond local initiatives, the organi-
zation operates Anderson Center In-
ternational (ACI) – a 12 to 18 month 
intensive, highly interactive, capacity-

building training program for fellows 
who hail from countries worldwide. 
According to Global Autism Project, 
eighty-five percent of people with 
autism reside in developing countries 
where resources are scarce. Via ACI, it 
aims to contribute to global efforts to 
reduce disparity and elevate quality of 
life. 
 “We strive to achieve this objec-
tive by increasing our efforts to open 
opportunities for qualified applicants 
from developing countries. We’re also 
reaching out to relevant governments 
in the home countries of the appli-
cants to facilitate connection and dia-
logue, and to foster cooperation and 
support. We already have historical 
evidence that this approach is exceed-
ingly effective and efficient,” reveals 
Dr. Sudi Kash, chief clinical officer of 
the Anderson Center for Autism.
 As for the future, the visionaries at 
Anderson yearn to continue efforts 
toward evolving the organization into 
a national Autism Recourse Center. 
Its goal is to become the agency that 
people go to for support or to learn 
how communities can support the 
growing number of individuals with 
ASD. •

To learn more about the Anderson Center for 
Autism, you can visit their website at www.
andersoncenterforautism.org.

Above: The campus. Photo: Jim Smith Photography. Below, left: Kelton. Photo: Pace Communications.
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Country Gardeners Florist
Weddings • Anniversaries • Theme parties • Funerals • Fresh cut flowers • Dried flowers • Potted plants • Pottery 

(518) 789-6440 • Railroad Plaza • Millerton, NY • www.countrygardenersflorist.com

We have flowers, plants, Champagne, chocolates, cheese, crackers & socializing! 

on arranging Sunday February 10th from 2-4 pm. Learn some tricks of the trade to keep your  flowers 
looking fresh! Class is free, bring your own vase and only pay for the flowers you choose!

n arranging Sunday February 10th from 2-4 pm. Learn some tricks of the trade to keep your  flowers 

Join Jo & Shannon for a guided class

We have flowers, plants, Champagne, chocolates, cheese, crackers & socializing! 

This is our 33rd year of making your 
Valentine feel special! 
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Propane • Heating Oil • Heat Systems 

Service/Repair • Tank Monitoring

24/7 Emergency Service

Diesel/Kerosene • Wireless Services

(518) 325-6700
www.HerringtonFuels.com

Whatever the weather, 
you can count on 
Herrington Fuels.

Russell Wingard  |  owner
Wingard & Pedersen Builders, LLC

Over 30 years of local experience!

86 Amy Road  |  Falls Village, CT  |  06031
www.wingardpedersen.com
ruswingard@msn.com
(860) 671-0888

P 518.272.8881 • E info@snyderprinter.com • 691 River Street, Troy, NY

www.snyderprinter.com

MotorworksThe

518.789.7800
23 South Center Street, Millerton, NY

www.TheMotorworks.biz

Foreign, Domestic & Vintage Service
NY State Inspection Station
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art

Continued on next page …

By Dominique DeVito
info@mainstreetmag.com

Columbia County is home to plenty 
of exciting, dynamic arts organiza-
tions. It’s one of the reasons people 
flock to it, establishing it as home to 
the third highest concentration of cre-
ative professionals in the US (behind 
Brooklyn and Taos, NM). Its appeal 
to artists is nothing new; the father of 
the Hudson River School of Painting, 
Frederic Edwin Church, chose it as 
his place to call home in the Hudson 
Valley, settling just south of the city 
of Hudson in 1860. Today, Church’s 
“Olana” is one of the top tourist desti-
nations in the county. 

If Church could revisit Columbia 
County today, he’d marvel at what’s 
available for the artistically inclined 
within a short 40 miles of his beloved 
farm. One of the places he’d surely 
love is the Art School of Columbia 
County (ASCC). It’s hard for anyone 
to resist its charms. Located at 1198 
Route 21C in Ghent, the one-room 
schoolhouse is circa 1880. Positioned 
where Harlemville Road intersects 
with Route 21 when it turns into 
21C (ah, country roads!), the school 
is painted an eye-catching shade of 
aquamarine. With Church’s passion 
for Persian tiles, there’s no way he 
could pass by and not want to stop in. 
What he’d discover – and what today’s 
school devotees know – is that, like a 
masterwork, there is more to it than 
meets the eye. 

Art for everyone in Columbia County – for real!
A vision for an Art School
The Art School was the vision of Ni-
cole Furnee and Thomas Chulak. Ni-
cole ran Red Maple Books out of the 
building after purchasing it in 2005. 
When the opportunity to take over 
the Chatham Bookstore presented it-
self in 2012, she and Thomas couldn’t 
resist. But abandon the schoolhouse? 
No way. They imagined it as a great 
space for artists to meet, take classes, 
exhibit their work, and eventually take 
their talents out into the community. 
They imagined it as a home base for 
“art for everyone” – not just locals and 
weekenders who wanted to take art 
classes, but for kids, teens, and even 
senior citizens who might not be able 
to get to classes, or whose classes in 
schools weren’t quite enough. 
 In 2014, with the administrative 
details of forming the not-for-profit 
school secured, the search was on for a 
program coordinator. Kathryn Kosto, 
an artist and arts administrator, met 
with the board and was impressed 
with “the vision, mission, and struc-
ture,” she said. “From the beginning, 
the Art School had eyes on both its 
community, and its organization. To 
succeed,” she noted, “you need both.” 
Kathryn was hired, and was soon 
promoted to executive director.

Art on wheels
Eager to fulfill the “art for everyone” 
mission, Kathryn got busy securing 
funding for what has become a signa-
ture feature of the School, its Art on 

explained. “Many are integrative 
and interdisciplinary and require the 
incorporation of literature and history 
into the programs.” 

The Art School employs profes-
sional, local artists to conduct the 
programs. The artists work with Kath-
ryn to decide what will be presented 
and how. It’s a dance of applying for 
grants, awaiting their receipt, coming 
up with ideas for the programs, and 
then getting out into the community 
to work with the kids. 

“I’m in touch with the teachers and 
principals in the school districts to de-
termine the needs of their students,” 
Kathryn explained, “and when fund-
ing is likely, we make things happen. 
The Art School has a dedicated base 
of hardworking volunteers who come 
in weekly to prepare materials for the 
programs (and many other things),” 
she said. These include everything 
from papers to colored pencils, paints, 
and often found objects that can 
be incorporated into the program’s 
theme. The programs typically use 
a poem to springboard into artistic 
expression.  

You know something’s working 
when people want more of it, and 
that’s what’s happening with the Art 

Wheels Program. 
The objective is to 
bring additional 
art experiences 
to children of 
(almost) all ages 
throughout the 
county. And not 
just coloring 
books and cray-
ons, but serious, 
integrative art ex-
periences. “Grants 
are highly specific 
about what you 
should be provid-
ing,” Kathryn 

on Wheels programs. It’s now offered 
in four school districts in Columbia 
County: Hudson, Chatham, Ichabod 
Crane, and Taconic Hills. A separate 
but similar Art in the Library Pop-Up 
Program is also thriving. As a local 
librarian effused after a session she 
witnessed, “A great deal of effort went 
into the designs, and it encouraged 
creativity on multiple levels. Both the 
instructor and assistant encouraged 
and supported the children’s efforts 
… I was incredibly impressed and 
couldn’t be any more pleased with the 
project from start to finish.”
 All who have been involved in the 
school and library programs – the art-
ists, the teachers, the school adminis-
trators, the librarians, the ASCC staff 
and volunteers – have had the pleasure 
of witnessing the transformation that 
art brings to the kids. “I call it ‘The 
Big Yes,’” Kathryn said. “When you 
see the quiet joy on the teachers’ faces 
and the kids fully engaged. When that 
happens, I know we’re on the right 
path.”

Above: The bright exterior of the Art School of Columbia County is a gem in the middle 
of the county. Below, left: ASCC Intern Jared Raphel helps install an art show. Photos 
courtesy of ASCC.
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art

Classes and exhibits
The Art School is also itself a school 
– a place where professional art-
ists offer instruction in a variety of 
mediums, where members can exhibit 
their work, and where aspiring artists 
can learn about the business of being 
an artist. Classes and events are held 
year-round. “There are so many artists 
in Columbia County,” founder Nicole 
Furnee acknowledged, “and the Art 
School is positioned in the heart of 
the county, with a special role of con-
necting our diverse populations in a 
love of art.” 

The typical annual calendar for 
the school includes classes held at dif-
ferent times of the day on Mondays, 
Thursdays, Saturdays and Sundays; 
seasonal student-faculty exhibitions; 
faculty exhibitions; member exhibi-
tions; ARTalks; and fundraising 
events. Interested in exploring mixed 
media? Always wanted to try figure 
drawing with a live model? Maybe 
you want to experiment with a new 
medium for just an hour and have 
the materials provided? The ASCC’s 
classes change four times a year, but 
always offer a diverse selection. (Visit 
the website for the most up-to-date 
offerings).

Making it happen
Inspiring? Yes. An amazing resource 
for art in Columbia County? Yes. A 
sustainable mission? For now, anyway.

 In truth, this article may not have 
been written, as the ASCC was faced 
with not one but two fundraising 
goals it had to meet by the end of 
December 31, 2018. One was its 
Annual Campaign for funding for the 
variety of its offerings, and the other 
was a Capital Campaign, which raised 
money to secure the schoolhouse itself 
as the permanent home of the ASCC.  
 Enter current Art School board 
president Karen Martin, who took 
over the post with just months left 
in the year and some lofty goals to 
meet. A relative newcomer to Co-
lumbia County, she and her husband 
relocated from Long Island in early 
2016. Enchanted with their new 
home, they spent a lot of time driving 
back roads and marveling at all they 
were discovering. “We were finding 
everything here,” Karen said, “and 
we were excited about learning more 
and meeting new people. I eventually 
found out about the Art School,” she 
continued, “so I went to the website 
and was really impressed. I reached 
out, became involved, and next thing 
I knew I was not just on the board, 
but president!” 
 A self-described “artsy girl,” 
Karen was particularly inspired by the 
school’s mission of imagining art for 
everyone. “When kids need special 
help in school,” she noted, “art can 
be the first thing taken from them, 
and it’s usually the most important.” 

ing goals. Most of all,” she confessed, 
“doing these wonderful things for kids 
really makes me feel like I’m making a 
difference, and that feels good.” 

On with art!
“We’re just getting started,” she con-
tinued as she spoke of thoughts and 
plans for 2019 and beyond. “More 
outreach in the schools, for sure,” she 
said, “but also more support in the 
community. We have a really good 
thing going on here, and I know our 
membership is going to increase as 
word spreads. I mean,” she said, “$25 
for a basic membership and you can 
show your work – and the more you 
give the more you get, with reduced 
pricing on classes, tickets to events, 
and much more. And you’re support-
ing this great cause of ‘imagining art 
for everyone!’” 

Kathryn chimed in to share that 
the Art School is always welcoming 
new members and donors at all levels 
– and volunteers – to keep the school 
up and running. ASCC is also looking 
for donors who would like to match 
grant opportunities so they have a 
greater impact. Strategic planning is 
in the works for 2019, and commu-
nity feedback will be sought through 
meetings and surveys.  

 “The Art School has literally 
become an ‘art for everyone’ establish-
ment,” Nicole shared. “And the fact 
that the schoolhouse is remaining a 
schoolhouse – it’s a wonderful way to 
start 2019. I’m really thrilled with the 
success of the Art School.”
 There aren’t many quotes attributed 
to Frederic Church about art and 
the making of it, but he did say this 
about his spot in Columbia County: 
“Nature has been very lavish here in 
the gift of her beauty – I am sure you 
would enjoy the noble scenes which 
our windows command.” Those 
‘noble scenes’ abound here, and the 
windows of the Art School look out 
into the county as a beacon of truly 
imagining – and providing – art for 
everyone. •

To learn more about the Art School that could – 
and did – and will – visit the website at www.
artschoolofcolumbiacounty.org. You can also follow 
the ASCC on Facebook, Instagram, and Twitter. 
Sign up for classes. Come to an exhibit. Share in 
Art for Everyone. 

Above: Children in ASCC’s free Art in the Library program. Below: ASCC faculty 
member Eileen Murphy teaching landscape painting in a program in Hudson High 
School. Photos courtesy of ASCC.

Karen made it her 
personal mission 
to ensure that the 
fundraising goals 
were reached. And 
they were. “It was 
celebration time 
in January,” she 
said. “We are all 
so grateful for 
everyone who 
stepped up and 
made donations.”
 “The story of 
the Art School is a 
great one to tell,” 
she said, glowing. 
“It was a fun chal-
lenge to close in 
on the fundrais-
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Generator Sales • Service • Installation

Call for a free estimate 
today… (518) 398-0810
40 Myrtle Avenue,  Pine Plains, NY   
Berlinghoffelectrical.com

WHENEVER THERE’S AN OUTAGE, YOUR  
KOHLER® GENERATOR KEEPS YOUR LIGHTS ON, 
YOUR FRIDGE COLD AND YOUR HOUSE COZY. 

Call for a free estimate today....
518.398.0810

www.berlinghoffelectric.com

Generator 
Sales • Service • Warranty* Monitoring Software - Get alerts 

and manage your generator from 
any where through computer or 
smart phone application

* * Monitoring Software – Get alerts and manage your 
generator from anywhere through computer or smart 
phone application
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Serving the communities of:
Canaan, Cornwall, Falls Village, Goshen, Kent, Lakeville, Norfolk, 

Salisbury, Sharon, Taconic & Warren

By your side wherever 
you call home…

From infants to the elderly we have the care you need.

For more information call us 
at 860-435-0816
www.salisburyvna.org

The SVNA team travels to your home so that you can continue to
enjoy your life with the people you love while receiving the

health care services you need.

and … Oblong Jr. 
Calendars – Greeting Cards – Toys

oblongbooks.com

Jim Young 
OWNER

jim@sharonautobody.com

28 Amenia Road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

R&R 
Servicenter, LLC

Steve J Mosher
845.868.7858 O
914.474.5206 C
845.868.2276 F

Specializing in: Ponds, Landsculpting, Riding Arenas, & Roads

POOCHINI’S

Providing grooming & boarding services
46 Robin Road • Craryville, NY 
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com 
Follow us on Facebook!

Your pet will leave happy, feeling good and most importantly, looking great!

Pet Salon
DAWN GARDINA

The Hotchkiss School | 11 Interlaken Road, Lakeville, ct | hotchkiss.org/arts

�rough February 24: Tremaine Art Gallery — Lee Arnold: Metaphors. Art 
exploring the aesthetics of information using �lm, video, animation, photography, 
collage, drawing, and sound. Artist talk & reception: February 8, 7 p.m.
March 1 & 2, 7:30 p.m. 
Hotchkiss Dance Company Annual 
Dance Performance  — Walker Auditorium. 

$10, $5 students & seniors - cash or check only: buy at the door.
Reservations are not required.

Hay Fever by Noël Coward

February 15 & 16 at 7:30 p.m.
February 17 at 2:30 p.m.



MAIN STREET MAGAZINE  41

By Joseph Mentebello
info@mainstreetmag.com

In 1981 Etheleen Staley, who was 
working as a fashion stylist for pho-
to shoots, was offered a commercial 
space in a loft in SoHo, having no 
idea how she would use it.

“I said I would take it,” Staley re-
calls, “and I enlisted my friend Taki 
Wise to share it with me. We both 
put in a little money, the owner put 
up some walls and Staley-Wise Gal-
lery was born.”

Over thirty years later it is one 
of the most successful and popu-
lar photography galleries in the 
business. When it began it focused 
primarily on photographers who 
shot fashion. 

Fashion and advertising
“Taki and I had met at Grey Adver-
tising and we both worked in fash-
ion,” explains Staley. “I had done a 
lot of work with Ralph Lauren and 
Estée Lauder. After working at Grey, 
Taki went on to be the photography 
editor at Seventeen magazine.” 

“Fashion is what we knew and 
that’s what we wanted to show. We 
made a wish list of photographers, 
Horst, Louise Dahl-Wolfe, Erwin 
Blumenfeld, and Richard Avedon – 
all of the top ones and we decided 
that’s who we would solicit.”

were small in size and usually in 
black and white. And certainly no 
one cared about fashion pictures. 
Even though there were some 
great photographers working for 
fashion magazines, the photos they 
took were not considered valuable. 
Publications commissioned them, 
published them, then put them 
in a file, never to be seen again. 
When Hearst moved into their new 
building they threw out all of their 
files. Ironically when they needed a 
photograph they came to us. They 
had no idea of the value and I don’t 
think photographers did either.”

Growing
After the favorable review Staley 
and Wise were asked to give up 
their space because too many people 

Continued on next page …

 Back then photography was not 
yet considered a major art form and 
the photographers who shot fashion 
were usually a work-for-hire: they 
took the pictures, got paid, and the 
publications kept the photos. How 
the world has changed since then.

Tapping into something
“Nobody had shown fashion pho-
tography and all the photographers 
we contacted wanted to show in our 
gallery,” says Wise.
 The two women planned their 
first show of Horst photographs, 
framed everything themselves, sent 
out invitations, and hoped for the 
best. And they got much more: 
Andy Grundberg, at the time the 
art critic for The New York Times, 
gave them a glowing review in the 
Sunday Arts & Leisure section and 
set the gallery on its way. 
 At the time Staley-Wise opened, 
there were very few galleries show-
ing photography, very few clients 
who were interested in buying 
fashion photography as an art from, 
and very few people writing about 
the shows.
 “What was big at the time was 
street photography and photojour-
nalism,” says Staley. “Photographs 

The women behind Staley-Wise Gallery
THE BIG PICTURE, FASHION FANTASIES:

photography

Above: Taki Wise, 
left, and Etheleen 
Staley in their 
highly successful 
gallery. Photo by 
Harry Benson. Be-
low, left: A scene 
from the exhibition 
of Richard Avedon. 
Courtesy of Staley-
Wise Gallery.
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were coming to see the exhibitions. 
So they found another space on 
Prince Street and then a larger space 
after that one. For the past several 
years the gallery has been located at 
Crosby and Prince Streets. 

Raising the relevance of fash-
ion photography – and more
Together Staley and Wise have 
forged an amazing career in the 
world of photography and are well 
respected and extremely knowledge-
able about that world. From Lillian 
Bassman, Hoyningen-Huene, 
Arthur Elgort, Sidney Skolsky to 
Norman Parkinson, Herb Ritts, 
Deborah Turbeville, and Helmut 
Newton, the gallery has featured 
the best of the best and has been 
instrumental in raising the im-
portance and relevance of fashion 
photography. 
 The gallery produces four shows a 
year, with the most recent one being 
David Lachapelle: Will You Still 
Love Me Tomorrow?

Changing times
But, with the advent of the internet 
and online buying, the gallery 
business has changed radically since 
Staley-Wise was launched.
 “People don’t go to galleries to 
buy anymore,” explains Staley. 
“They go to art fairs, auctions, on-
line sources like artnet and 1stdibs. 

People buy expensive pictures that 
they never see beforehand, except 
on the computer screen. We now 
ship all over the world and so far 
there have been no complaints. 
While we have more sales, I miss 
the personal exchange. I can 
remember when Taki and I would 
open the gallery on Saturdays and 
people would be lined up outside to 
come and look at the pictures.”

Color vs. black and white
Another significant change in col-
lecting fashion photography is that 
originally the medium was black 
and white. Today color has become 

photography

Scenes from 
exhibitions. Above: 
Patrick Demarche-
lier. Below, left: 
Harry Benson. 
Courtesy of Staley-
Wise Gallery

prominent as 
well.
 “People want 
color,” Wise 
says. “And 
the sizes have 
gotten much 
larger. We’ve 
also branched 
out to include 
other categories, 
such as celebrity 
photographs. 
We now sell 
style, more than 
strictly fashion.”
 Be it fashion, 
style, celebrity, 
internet or not, 
Staley-Wise 
has cornered 

the market on representing and 
presenting to the public the finest in 
photography and photographers.

Locally connected
Both women, when they are not 
ensconced on their gallery, spend 
time here in Dutchess County, NY 
– Staley in Amenia, Wise in Red 
Hook. And they actually do have 
down time.
 “My husband Alan’s family 
kept horses and his brother was 
an Olympic rider. We had rented 
houses in the Hamptons for years, 
but when we decided to buy a 
house we wanted a place where Alan 
could do winter sports. We remem-
bered Millbrook and then found 
this house in Amenia. We have been 
there a long time and love it. It’s a 
welcome respite from being in the 
city. I garden, I read, I cook.”
 And then it’s back to Staley-Wise 
and the successful, magical world 
they have created through photog-
raphy. •

To learn more about Staley-Wise Gallery 
and the women behind it, you can visit 
them at 100 Crosby Street, Suite 305, 
New York, NY, or online at staleywise.
com, or call (212) 966-6223.
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APPLIANCES
GORDON R. KEELER

SUB ZERO • MONOGRAM • WOLF 
SPEED QUEEN • GE CAFÉ • GE PROFILE

Appliance sales & service since 1930

3 Century Blvd., Millerton, NY 12546
518-789-4961 • 518-789-4813 • 518-789-4252 fax

Painting  |  Restoration  |  Building  |  Remodeling
pkcontractingct.com  |  860-485-4696

BUILDING & REMODELING

UPCOUNTRY
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OF SHARON

GROUNDS MAINTENANCE:
Commercial snowplowing, sanding & magic salt •
Lawn care • Spring & fall clean up • Edging, 
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property management

LANDSCAPING:
Paver terraces / walkways • Retaining walls • 
Lawn renovation & Installation • Shrubbery & tree 
planting • Fencing • Landscape construction

EXCAVATION:
Excavators, backhoes, dumptrucks • Drainage • 
Water & electric lines dug • Landclearing • 
Driveway construction & repair • Power stone rake

BBB • A+ • LICENSED/INSURED/BONDED • ALL CREDIT CARDS 
ACCEPTED • CT & NY PESTICIDE LICENSE • HOME IMPROVEMENT 
CONTRACTOR # 514325

860 364 0261 • 800 791 2916
www.upcountryservices.com

Celebrating
30 years of 
excavation, 
landscaping, 
& grounds 
maintenance

Hardware
Home Goods

Pet & Bird Supplies
Farm Feed

Paint & Lumber
Lawn & Garden Center

Automotive
Repair Services

6047 Route 82, Stanfordville, NY 12581 • 845-868-7401 • www.roostersroute82.com6047 Route 82, Stanfordville, NY 12581 • 845-868-7401 • www.roostersroute82.com

NOW OPEN!

THE FARMHOUSE 

GIFT & DECOR 

SHOPPE NEXT 
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Smart Investing Starts with 
Strong Relationships

Meredith Marsh Tiedemann
Certi�ed Private Wealth Advisor®  
Senior Vice President and Trust O�cer

TRUST AND INVESTMENT SERVICES
�e Strength of Relationships

PHONE 845-677-4266   
BANKOFMILLBROOK.COM   
44 FRONT ST., MILLBROOK, NY 12545 

Every account at Bank 
of Millbrook Trust and 

Investment Services starts with 
getting to know you – your 
circumstances, your concerns, your 
hopes and your goals. All learned by 
sitting face-to-face with the person 
who both develops and manages 
your investment approach.

That’s something as Dutchess 
County’s only locally managed 

Trust and Investment Services 
department, we are uniquely suited  
to do. Let’s get to know each other.

Investments through the Bank of Millbrook Trust and Investment Services are not 
FDIC insured, are not guaranteed by the Bank of Millbrook Trust and Investment 
Services, and are subject to investment risk, including possible loss of value.

For more savings & information: 
(518) 789-4471 or www.agwayny.com

VISIT YOUR LOCAL AGWAY: 
Route 22 in Millerton, NY • Route 23 in 
Great Barrington, MA • Route 9H in 
Claverack, NY • Route 66 in Chatham, NY 

YOUR THUMBS ARE 
READY TO TURN GREEN!

HOURS:
Monday–Saturday: 8:00 AM–5:00 PM
Sunday: CLOSED, reopening March 31st

All of our spring seeds and seed 
accessories are in stock!
We carry Planter’s Pride self-watering system, plant-
able pots, pots, Jiffy-strips & seed starters • Agway 
seed starter soil • Jiffy natural & organic seed starting 
& Jiffy mix • Metal plant labels & Garden Aces plant 
labels • Fiber Grow greenhouse kit • Rapitest soil ther-
mometers • & all of the seeds that you’ll need to plant 
in your garden this spring!

36 Main St. 3rd floor, Millerton, NY • 860-671-9020 
Sign up at www.mashasfitnessstudio.com

A progression-based program:
Private Instruction • Barre classes • 
Pilates Reformer Classes 

Reform your body and power up your core 
with long, lean muscles for look to love.

John Goudreault
custom furniture & fine art

34 main street, millerton, ny
www.johngoudreault.com

tracy helgeson
show in progress

Hollis Gonerka Bart LLP
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There was an abandoned church.  
There was a group of talented in-

dividuals who reveled in staging well 
chosen, well directed, well acted plays.  

There was an audience of residents, 
weekenders, and summer visitors who 
seemed eager to take advantage of 
the mysterious transaction that hap-
pens when disparate individuals are 
transported into two and a half hours 
of fantasy – another space – another 
time – another way of looking at life.

Enter TheatreWorks New Milford.  
“We’re a volunteer, non-Equity the-
atre company,” offers board president 
Christine Daley, “but we act like 
professionals.”

The church had been standing on 
Brookside Avenue since 1901 when 
the cornerstone for Second Advent 
Church had been set in place. With 
time, the building was no longer used 
as a place of worship, so it became 
available for any suitable use.  

The talented people who enjoyed 
discovering and producing interest-
ing, amusing, and challenging plays 
had been presenting their work since 
the 1965 premier of Graham Greene’s 
The Potting Shed. Their stage had been 
the old high school auditorium. Their 
marketing had consisted of word-of-
mouth, simple ads in the local papers 
and the hope that the third essential 
ingredient – the audience – would 
come to see. And, they did.

When the company opened its 
first season at TheatreWorks New 

backstage

Milford’s permanent home in 1973 
with The Fantasticks, the company 
solidified its position in the regional 
theater scene – a position that has 
been consistently well reviewed and 
celebrated with awards including the 
2017 Northwest Connecticut Council 
on the Arts “CultureMAX” award for 
Best Cultural Organization.

Season after season of great 
theater
Through the years of bringing vital, 
engaging works to its stage, the 
TheatreWorks New Milford company 
has done a coordinated and choreo-
graphed job of selecting major works, 
tailoring them to fit a rather com-
pact stage, and assembling casts that 
bring a level of acting ability to each 
production that resonates with the 
company’s wish to appear and present 
themselves as “professional.”
 TheatreWorks New Milford (the 
name started out as The New Milford 
Players) went through a period of or-
ganization as The Creative Arts Cen-
ter until their purpose became their 
name. The company presents fully 
realized plays and musicals on the 
compact stage of the former church to 
an audience occupying 100 seats. 

The 2019 season
For the 2019 season, five productions 
will grace their stage – each one quite 
unique and, as a result, quite worthy 
of the attention of both the loyal 
audience and newcomers.
 When the winds of February are 
blowing up and down the Housatonic 
River Valley, David Mamet’s Race will 
be presented, directed by Theatre-
Works stalwart Francis A. Daley. Not 
an easy play, Race is a challenging 
piece that has grown more pertinent, 
more engaging, and more relevant 
with time. The choice to inaugurate 
the 2019 season with this play may 
not have been an easy one, but the 
keen ability that TheatreWorks has to 

Continued on next page …

assemble excellent casts and Daley’s 
intimate understanding of the space, 
the audience, and the material should 
make for an energizing beginning.

Jane Farnol will direct the second 
offering, a delightful play set in an 
English retirement home for perform-
ers. Quartet, Ronald Harwood’s piece 
that was adapted to the screen and 
directed by Dustin Hoffman has great 
humor and undertone of great music.

The July into August presenta-
tion of TheatreWorks New Milford is 
Christopher Durang’s Tony-Winning 
comedy Vanya, Sonia, Masha and 
Spike. Jocelyn Beard will direct this 
send-up of Chekhov themes which 
requires no pre-knowledge of Chek-
hov … merely a sense of humor.

From comedy to drama, the fall 
presentation will be Agatha Christie’s 
Witness for the Prosecution, directed 
by Frank Arcaro. Then, capping the 
year, Brad Blake will bring his holiday 
send-up Wreck the Halls to New 
Milford after having met great reviews 
at The Ridgefield Playhouse in years 
past.

Above: Theatre-
Works’ performance 
of Young Franken-
stein. Below, left: 
The exterior of 
TheatreWorks New 
Milford. Images 
courtesy of Theatre-
Works New Milford.

Acting the part THEATREWORKS NEW MILFORD
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backstage

Actively building community
Throughout the year, other projects 
and presentations will be offered by 
TheatreWorks New Milford, includ-
ing a one act play festival in early 
June, Tales From the Brookside, curated 
by Jane Beard.  

With sensitivity to the appetites 
of the community, TheatreWorks 
also offers a robust children’s theater 
program known as TWKIDS, as well 
as Improv Nights and a Playwright’s 
Workshop on Wednesday evenings 
that encourages budding playwrights 
to get insight and commentary on 
their work.

Among many attributes of the 
TheatreWorks New Milford mindset 
and operating philosophy is the stated 
intent to “be professional.” Christine 
Dailey proudly speaks to the willing-
ness of the company to take risks … 
to step outside the expected commu-
nity theater cycle of familiar musicals 
and easy revivals to challenge – both 
on stage and in the audience. “We’ve 
been willing to premiere new works 
that haven’t been seen by most of our 
audience,” she cites. “We try at least 
one play each season that may seem 
like a bit of a risk. It’s energizing and 
it keeps the audience fresh.”

As with all companies – theatri-
cal, dance, musical – the desire to 
both keep and build an audience is 
a constant pressure. As the resident 
population shifts, how to best attract 
new playgoers? “Last season we staged 
Zombie Prom,” recalls Christine. “The 
results were terrific. We brought in 
an entirely new audience segment to 
see the production. We’ll continue 
to offer pieces that will broaden our 
attraction.”

Special nights … special 
programs
One way of serving the range of 
theater lovers who make up the 
normal TheatreWorks audience is to 
offer nights with incentives and price 
reductions. “We need to build out our 
lobby area,” remarked Russ Posthauer, 
current treasurer of TheatreWorks 
New Milford and a long-time board 
member. “When we offer Free Senior 
Nights or ‘Pay-What-You-Want’ 
nights at the theatre, the crowding 
gets a bit intense.” Dates for those 
popular offerings are posted on the 
TheatreWorks New Milford website 
for the entire 2019 season.
 Plays are chosen each year based on 
the “pitches” of directors interested in 
presenting pieces they, themselves are 
passionate about. Once selected, the 
casting process begins. The original 
geographic draw was quite compact 
with New Milford at its center. As 
years have passed, the company’s repu-
tation has grown and the crop of eager 

actors has expanded, and casting calls 
go out from Hartford to New York 
City. The results are what one would 
expect.  

The casts are superb, the dedi-
cation to amateur theatre intense 
and the productions well worth the 
invested evening. Among those who 
have made a career visit to the New 
Milford stage are TONY nominee 
Robin De Jesus and dancer/actor/cho-
reographer Adam Battelstein, along 
with Pilobolus Dance Company and, 
since 2009 the creator and director of 
Catapult Entertainment, and finalists 
on America’s Got Talent.

The 2019 season will bring with 
it the usual challenges of a small 
company working diligently to bring 
first rate theatre to their stage. There 
will be capital improvements that 
need to be made – the lobby needs 
to be expanded, bathrooms on the 
theatre level (in addition to those in 
the lower level) would be a great boost 
for attendees. The proposed sale of an 
adjacent large building and parcel of 
land that has served as audience park-
ing for years will present diplomatic as 
well as logistical challenges.  

Through it all, however, the volun-
teer team that is TheatreWorks New 
Milford is far from daunted. To the 
contrary, they are energized and eager 
to move forward. “This is great fun,” 
explains President Daley. “We can’t 
think of anything else we’d rather be 
doing!” •

Visit the TheatreWorks New Milford website 
at www.theatreworks.us for information, 
schedules, and tickets.

Above, top to 
bottom: A scene 
from the perfor-
mance of Avenue 
Q. A scene from 
the performance of 
The Man who shot 
Liberty Valance. 
Below, left: The 
inside of Theatre-
Works New Milford. 
Images courtesy of 
TheatreWorks New 
Milford.
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Proudly serving our community 
and your banking needs for 
130 years – and counting!

www.tbogc.com • 518.943.2600 • Stop by or call any branch today!

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265

* Annual Percentage Yield (APY) is effective as of 10/1/17 and is subject to change without 
notice.  Balance for APY: $1-$1,000 is 4.00%, balance over $1,000 is .15%.  
Fees may reduce earnings. Some restrictions may apply.

 apy*

• Free Online Banking & Bill Pay
• Free Mobile App
• Free Debit Card & Rewards
• Free Safe Deposit Box
• Free First Order of Checks
• And a Free Gift!
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Now Open in Copake!
179 County Route 7A, Copake, NY 12516
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179 County Route 7A, Copake, NY 12516

Community Banking at its Best

Switch to FREE e-checking and earn 4.00%apy*

Switch from 
fee to free:

• Free online banking & bill pay
• Free mobile app
• Free debit card & rewards
*Annual Percentage Yield (APY) is effective as of 1/1/19 and is subject to change without notice. Balance for APY: $1-$1,000 
is 4.00%, balance over $1,000 is .15%. Fees may reduce earnings. Some restrictions apply. 

• Free safe deposit box
• Free first order of checks
• And a free gift!
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Tucked away on a road less traveled in Hillsdale, NY, is this 3 BR, 2.5 BA home 
on 19+ acres.  Master en-suite, kitchen, dining room (fireplace), living room and 
laundry all on the main level. Three-season room has wet bar and mountain views. 
Breezeway connects home to over-sized 2-car garage with extra storage. Conven-
ient to both Hudson, NY, and Great Barrington, MA. It would be our honor to show 
you this home. Listing Price: $489,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Lic. Real Estate Broker 
Copake Lake Realty Corp.

290 Birch Hill Road 
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com

Fast, friendly service since 1954

Madsen Overhead Doors offers numerous door options to fit any budget! 
Residential, Commercial & Industrial Doors, Electric Operators, 

Radio Controls, Sales & Service.

673 Route 203, Spencertown, NY 12165 
Phone (518) 392 3883 | Fax (518) 392 3887 

info@madsenoverheaddoors.com 
www.MadsenOverheadDoors.com

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

Ledgewood Kennel
Ltd.

Boarding Kennel for dogs & cats
Grooming & Training
Dock Diving Dog Pool

(518) 789-6353
info@ledgewoodkennel.com
www.ledgewoodkennel.com
639 Smithfi eld Road, Millerton, NY 12546

Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
cra�manship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com
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business snapshot

The North East Community Center (NECC)
Strengthening our community through social service, education, etc. 
(518) 789-4259. 51 S Center Street, Millerton, NY. neccmillerton.org

The North East Community Center was established in 1988 by a group of individuals 
who were concerned about the lack of services for Millerton and Northeast citizens. 
The NECC’s mission is to strengthen our community through social service, educa-
tional, cultural, and recreational programs for toddlers through seniors. It envisions a 
healthy, caring, responsive, and welcoming community for all who live in and visit the 
region. They embrace the values of respect, flexibility, transparency, collaboration, and 
inclusiveness. Cumulatively, the NECC now reaches the entire northeastern quadrant 
of Dutchess County with one or more services, and also serve clients from CT, and 
Columbia County through the farmers market, senior exercise, tax prep, and case 
assistance programs. “Our organization was founded upon a purpose to help resolve 
issues of access to services in this rural area. We are strengthening ourselves so we can 
meet the ongoing and emerging needs of the community. We are building our staff and 
programs for the long term, and will be embarking on a path to improving our facili-
ties for even greater service in the future. Many hands and hearts are coming together 
to ensure we can continue to adapt and grow, in whatever way our community needs 
from us,” says Christine Sergent, executive director.

Townscape of Millerton and Northeast
A nonprofit organization focusing on community revitalization and 
beautification. townscapeofmillertonandnortheast.com

Women’s Support Services
Domestic violence intervention and prevention. (860) 364-5767. 
158 Gay Street, Sharon, CT. wssdv.org

Women’s Support Services (WSS) is a nonprofit domestic violence agency committed to 
creating a community free from violence and abuse. It provides services confidentially 
and free of charge across the Northwest corner of CT, the eastern Dutchess corridor, and 
the southern Berkshires. It works with women, men, and children, offering services that 
range from a 24-hour hotline, counseling and support groups, to court advocacy and 
emergency shelter. Staff members provide training for local professionals and commu-
nity groups, working both in the office in Sharon, and off-site wherever they are needed. 
WSS has developed a robust violence prevention education program for students pre-K 
through grade 12. “Transforming lives for the better is one of the most rewarding aspects 
of our work,” notes executive director Betsey Mauro. This transformation would not 
be possible without the incredible community support WSS receives. Volunteerism and 
engagement take many forms at WSS: program volunteers, board of directors, and their 
corps of nearly 200 Trade Secrets volunteers (their primary fundraising event). “And of 
course, the thousands of donors, supporters, ticket buyers, vendors, underwriters, and 
Main Street Partners – our community who believe in us, support us, and ensure that 
our clients always have a place to come to for safety, support, and hope.” 

Book Buddies
Literacy Connections of the Hudson Valley. (845) 452-8670. 504 
Haight Avenue, Poughkeepsie, NY. literacyconnections.org

Today a reader, tomorrow a leader. That was the concept that inspired a determined tu-
tor at Literacy Connections to propose an idea to launch a reading assistance program 
for early elementary school students. In 2012, Book Buddies was introduced. Blos-
soming from four schools, the program now operates in 16 schools in the Arlington, 
Beacon, Newburgh, Pawling, Pine Plains, Poughkeepsie, and Webutuck districts. Book 
Buddies differs from traditional literacy programs in that it pairs each volunteer with 
his or her own student. Since the teams meet weekly, there’s lots of time for indi-
vidual reading, as well as opportunity for volunteers to foster relationships that instill 
confidence. Other Book Buddies programs include Classroom Book Buddies, which 
brings volunteers in weekly to read with children on an individual basis and to engage 
in activities with small groups. There’s also a Math Buddies program. Teachers select 
students who they feel could benefit most. All programs are offered on school premises 
during regular classroom hours, eliminating the need for parents to obtain transporta-
tion. Book Buddies provides all necessary materials. Literacy Connections is a non-
profit organization. Funding is provided via grants from Dutchess County and United 
Way of the Dutchess-Orange Region, and from donations from Literacy Connections 
supporters. Literacy programs are also available for adults. 

Townscape is a nonprofit organization founded in 2007 with a focus on community 
revitalization and beautification. But, the real question is “Who is Townscape?” 
And the answer to that question is community members who work together for the 
betterment of the place we all share. Here are some of the things that Townscape has 
done: It has planted and maintained over 40 trees in the Village, created the Mil-
lerton Historic District, helped restore the Millerton Clock Tower, decorated Main 
Street for the winter holidays, provided new signage at the entrances to the Village, 
helped design and finance the iron railing on the sidewalk in front of Gilded Moon, 
planted and maintained the flowers at the monument in Veteran’s Park, provided new 
benches throughout the Village, provided the tables and chairs in the park in front of 
Veteran’s Park, and help finance the new composting toilets on the Rail Trail behind 
the Irondale Schoolhouse. What do we want to do next? Well, the wish list is long: 
Help the Village renovate Eddie Collins Field. Participate in the Millerton Business 
Alliance and partner in the sponsorship of village-wide events. Collaborate with the 
Village and Town to launch a 21-day climate smart/drawdown challenge in April. In 
short, continue providing partnering energy to help this remarkable community grow 
and improve and become an even better place to live.
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monthly advice columns

A commonly asked question is, “Does my homeowner’s policy 
cover me for my participation on not-for-profit boards?” The 
answer is generally going to be “yes” as long as the member 
is not being paid a salary. Almost all homeowner’s liabil-
ity as well as umbrella liability policies will afford coverage 
for people’s work as a non-profit member … with that said 
though, it is prudent to request the board chair provide a copy 
of their “Directors and Officers” coverage which is a sepa-
rate policy that the not-for-profit should carry to cover their 
members as a first line of coverage. One should also ask to see 
a copy of the General Liability coverage and make sure that 
“members/volunteers” are covered as named insureds. Again 
this is a simple request that should enable easy access to the 
correct information! If your not-for-profit does not have these 
policies, I strongly recommend looking into purchasing them 
since it is the least the organization can do to protect their 
member/volunteers are covered. Have a chat with your organi-
zation today!

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

s human beings we have an ama ing ability to make a di er-
ence in both our lives, and the lives of others around us. Every 
action we taken an spark the re in someone else to make a 
change, and in return possibly do the same for others!

Deciding to start going to the gym, going to tness classes, 
or even changing your diet is a shining example of this. Your 
choice to make yoursel  eel better has a crescendo e ect 
in the lives of those around you when they see how much 
happier and healthier you are. Your kids and family will start 
to take notice and want to join you in what ever it is you are 
doing, leading to healthier and happier life for them; all of this 
rom your one choice to make a di erence. When you eel 

better, life is better, and that feeling has a way of radiating to 
those around. 
 
If you already have committed to being healthier, you can pay 
it forward and bring someone along with you to have them see 
how this choice has made a positive impact in your life. No, 
tness is not easy, but it will make a di erence in your li e. We 

only get one shot at life so why not restart, reboot, and start 
taking your health back. 

Live and lead by example

(518) 937-4802
98 Green St., Suites 2 & 3, 
Hudson, NY
www.ksfitness.fit

(860) 364-5380 • www.roaringoaksflorist.com • 349A Main Street, Lakeville, CT

One of the main reasons for any flower occasion is to evoke emotion and 
bring life to an event. Fresh flowers can transform any room and take it 
from drab to fab. 
 When selecting a color scheme and style, consider the emotions you are 
looking to convey. Celebrations are usually fun and exciting, therefore bold 
pops of color and texture are a good thing. Take pairing hot pink, bright 
orange and citrus green with a vibrant purple and there is no denying that 
you want your guest to have a good time. The use of classic whites and 
greens with a hint of blush or grey is a subtle way of dressing up an event 
with more of a calming effect. 
 Holidays and seasons play a large role in our emotions as well. The 
invigorating pallet of spring colors and flowers from tulips, iris, peonies 
and lilacs rejuvenates as a new season springs to life. Likewise, the warm 
autumnal grace of fall tones brings comfort as we settle into the cooler 
weather.
 In addition to the color scheme, consider the scale of your design in pro-
portion to the emotions you are looking to convey. Towering centerpieces, 
enormous vases, and decadent florals all evoke an astounding “wow.” 
Meanwhile lower compact, simplified or monochromatic styles invite 
more of a reserved “awe.” Either way, flowers bring out the best in all of 
us and can help you create anything from elegance and flare to whimsical 
and carefree. Whether you looking to simply acknowledge an occasion, 
brighten someone’s day, or express condolences, the right flowers can 
make all the difference.                

FLOWERS CAN TRULY MAKE A DIFFERENCE! We are all Love.

TVH
T H E  V I L L A G E  H E R B A L I S T

The overwhelm of every day life, our thoughts and emotions, world politics 
and other world events, are all places that can make one feel helpless. But, 
you are not helpless. Everything that is happening around you is happening 
for a reason and there is always another way.
 When we don’t see the shadow side of life, of ourselves, of our country 
and humanity we cannot take steps to bring light. We can’t correct problems 
we are unaware of. What if we all embraced the opportunity to look into the 
shadow as an occasion to bring change, to make a difference? Could you, 
personally, do something different in your day that might make a difference, 
great or small?
 When we work collaboratively for our individual empowerment, the 
well-being of our neighbors, and to bring healing to the regional and global 
community, we make a difference. Heal yourself, then work on loving your 
family, move next to your neighbors and co-workers. Then go big and bring 
your love and kindness to larger platforms – run for office, become a foster 
parent, send a donation and help someone across the globe. There are 
countless ways you can make a difference.
 When you remember that you are Love – you make a difference. When 
you remember that we are all Love and that we are all interconnected by the 
unseen force of Love/Source/Spirit/God, we remember that one small kind-
ness for another will bring kindness into our shared life on this planet.
 You can make a difference, you have to make a difference. Imagine the 
world as a place where every person made one small difference in someone 
else’s life each and every day. That’s the world I dream of, can you help?

(518) 592 - 1600  • www.tvhmillerton.com
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1-800-553-2234 
www.GMTaylorOil.com • "LIke" us on Facebook: www.facebook.com/TaylorOilInc

Taylor Oil Inc., is a family owned and operated local business, serving the local communities for the over 90 years. 
Offices in Dover Plains, Pawling, Millerton, Pine Plains, Millbrook. "We're here to serve you!"

Stay warm this year with Taylor Oil & Taylor Propane providing you 
and your family with home heating oil, propane, & more.

TAYLOR oil
HEAT
oil TAYLOR

P R O P A N E

COLD OUTSIDE? That’s not a problem when you have 
Taylor Oil & Propane on your side!
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1 To earn the Reward Rates and ATM fee refunds, all qualifications must be met in the qualification cycle. The “qualification cycle” is a period beginning the first business day of each month through last business 
day of the month. The “statement cycle” ends the last business day of the month. Make 10 debit card purchases per monthly qualification cycle (transactions must be posted and cleared, not pending). You must be 
enrolled in our e-Banking service and authorize the Bank to deliver your monthly statements electronically to qualify. If you do not log into your e-Banking account for twelve (12) months, you will be automatically un-
enrolled from e-Banking, and e-Statements will expire. A $5.00 monthly service charge for paper statements will be charged each month you do not receive your account statement electronically. As long as you are 
enrolled when your statement cycles, you will not receive a monthly service charge for that month. You must have at least one direct deposit or one electronic payment post and clear to your account each monthly 
qualification cycle.
2 ATM Fee Refunds up to $25.00 per cycle when all qualifications are met. ATM Fee Refunds are automatically paid on the last day of your monthly statement cycle. International ATM fees are not refunded.

*APY – Annual Percentage Yields are accurate as of 02/01/2019. Minimum deposit to open account is $25. Reward Rate tiers are as follows when qualifications are met: If your daily balance is $.01 up to $25,000, 
the interest rate paid on the entire balance will be 1.98% with an annual percentage yield of 2.00%. An interest rate of .50% will be paid only for that portion of your daily balance that is greater than $25,000, and 
the annual percentage yield for this tier will range from 2.00% to .50% depending on the balance in your account. The Base Rate of 0.05% APY will be earned on all balances if qualifications are not met. Rates may 
change at any time, and may change after the account is opened. Fees may reduce earnings. Available for personal accounts only. Certain restrictions may apply, please contact a Customer Associate at 860.596.2444.

Please see our separate Fee Schedule for other fees that may apply to this account.

©Salisbury Bank and Trust CompanyMember FDIC Equal Housing Lender

New York
845.877.9850

Connecticut
860.435.9801

Massachusetts
413.528.1201

it’s all about the

� ATM Fee Refunds Nationwide2

it’s easy to qualify1:

have at least 10 debit card purchases post 
and clear to your account each monthly 
qualification cycle

sign-up for e-Statements and receive your 
monthly statements electronically

have 1 direct deposit or electronic payment 
post and clear to your account each monthly 
qualification cycle

3
2

1

toppings
open an

Interest Plus Checking
account that’s sprinkled

with benefits.

2.00% APY* on balances
from $.01 to $25,000

0.05% APY* on 
all balances when 

qualifications are not met

2.00% APY* to 0.50% APY*
on balances above $25,000

depending on the balance in the account

reward rates1

base rate

Compare our rates at
earnmore.salisburybank.me




