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Vista clearing
Land/brush clearing
Driveways installed & repaired  
Tree/shrub planting  
Excavating  

(860) 397 5267  •  service@kindredpropertycare.com  •  www.kindredpropertycare.com

Walkways, patios, & stonewalls  
Cobblestone, outdoor kitchens, 
    & �re-pits  
Heated aprons, walkways, 
    & terraces  

Weekly lawn maintenance
Lawn installation 
    (seeding, sod, hydro-seeding)  
Turf maintenance  
Mulch delivered & installed 

�e tri-state area’s premiere landscape contractor

Kindred Property Care, LLC.

Before Before After

Before After
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We’re here to insure your entire world

6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

1676 Route 7A
Copake, N.Y. 12516
P. 518.329.3131

Tilden Place 
New Lebanon, N.Y. 12125
P. 518.794.8982 

New name, same great service. We’re consolidating and simplifying. After 35 years of managing the Lofgren, Brad Peck, Hermon Huntley and Hennessy family of 
insurance agencies, our team thought it was time to put them all under one banner – the Kneller Insurance Agency. This re-branding reflects our leadership, our 
growth in the region, but continues our collective 73 year commitment to the individual communities we serve. Ours is a local, hands-on approach to provide 

personal service in writing property, casualty, commercial, home, auto and life insurance. Same team, same service – just a new name.

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

3030 Main Street 
Valatie, NY 12184
P. 518.610.8164

CROWN
ENERGY CORP.

Wishing everyone a happy 
and healthy Thanksgiving! 
And a special thank you to 

all of our customers. 

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline 

Kerosene • Heating Systems • Service 
Installations • 24 Hour Service

(518) 789 3014 • (845) 635 2400
1 John Street, Millerton, NY 12546

www.crownenergycorp.com
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An artfully-crafted rose made from 
the favorite pages of Dharma Road 
created by Jane Markonic, who calls 
the rose “Dharma Rose.”

Cover photo by 
Olivia Valentine Markonic
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ART AND DESIGN ABOUND

I am so inspired by the stories and profiles 
that we have in this “Art & Design”-focused 
and themed issue! I don’t necessarily con-
sider myself an artist – at least not a “fine” 
artist even though I used to paint and draw 
– but my interest in the field of art led me 
to a career in graphic design and photogra-
phy. So, to a certain extent, I am certainly 
considered an artist. I say this in this fashion 
because the title “artist” is very much a sub-
jective one: what I consider art or an artist 
could be different from what you consider 
to qualify as art or an artist. But therein lies 
the beauty of art!
 This “Art & Design” issue marks our 
fourth year of dedicating an entire issue to 
the subject, and it is always such a pleasure 
to learn about the different artistic outlets in 
which folks create, collaborate, and express 
themselves. What I noticed in particular 
this year is how much of the fabric of our 
communities are directly tied to art and 
design. Each and every one of us creates 
and draws upon their artistry on a regular 
basis, whether it be to take a photograph of 
your children, during your annual arts and 
crafts session for the holidays, or to design 
the interior of your home. But some folks 
take their artistry to a whole other level, and 
some, like myself, have made a career in the 
arts. It is fascinating to learn about the dif-
ferent visions that artists have, and then to 
see their process and finished products. Each 
person’s art is as individualized as they are, 
and it is a beautiful thing to experience and 
to get to learn more about. So when you 
read through this issue, perhaps, like me, 
you’ll notice how much of an impact artists 
and the arts have on each and every one of 
us in our everyday lives, and on our region. 

Creativity is a beautiful thing to have, 
and it is also amazing to get to watch from 
both up close and from afar. To take inspira-
tion from others is also an honor and a 
privilege. And I drew so much inspiration 
from all of our fellow artists that we feature 
in this issue. The gamut of artistry is wide, 
and sadly we did not have space in this 
issue to include more stories – but there’s 
always next year! But in this issue you’ll read 
about fine artists in the form of painters 
and sculptors, interior designers, visionar-
ies, and multi-level artists. It is a fun mix 
and perhaps what I enjoyed the most was 
to learn about the various “solutions” that 
some of our featured artists produced. Their 
vision, their process and methodology, and 
then their end results are what make them 
the artistic masters that they are. I hope that 
you will enjoy and draw inspiration, too! 

– Thorunn Kristjansdottir 

Art
Design

The

and

issue
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artist profile

By CB Wismar
info@mainstreetmag.com

“It’s amazing what happens some-
times, when I paint.” Sybil Perry 
appears to be reluctant to reveal too 
much about what happens to many 
serious artists – the moment of ser-
endipitous discovery when the in-
tense creative investment of creating 
art provides an unexpected result. 
It’s a second image buried within 
the primary subject – an image that 
suddenly appears, uninvited, but 
very present.

The example Perry has brought 
to light is a description of a land-
scape she had created that, when the 
precisely cut matte was put in place, 
revealed the face of a wolf.

“I certainly did not plan to paint 
a wolf,” she adds, decisively. “It just 
appeared. The woman who bought 
the painting bought it for that very 
reason – for the face of the wolf 
emerging from the landscape.”

From children’s books 
to watercolors
The journey through hundreds of 
landscapes, countless paintings, 
mostly done in pastels, of flowers 
and gardens and trees and hillsides 
has created an impressive body of 

work for the Cornwall artist. Born 
in the Midwest, she found her way 
to upstate New York where she at-
tended Hobart/William Smith Col-
leges and found her first job in the 
children’s publishing industry. “It 
was a dream job,” she comments, 
reflecting on the merging of art and 
literature.
 With family in tow, Sybil moved 
from Wisconsin to Asheville, NC, 
when her husband’s job required a 
transfer. Busy rearing three children, 
she also found time to venture out 
with a friend who was a watercolor-
ist. “That’s not exactly where one 
would start to become an artist,” 
she offers with a smile. “My paint-
ings seemed to disintegrate as I 
worked them … but I learned so 
much from the experience.”
 More family moves and Perry 
finally located to Southern Con-
necticut where the attraction of art 
as a vocation, not simply a hobby, 
became overwhelming. “I took a 
week-long workshop with Charles 
Reid on painting with watercolors, 
and it was truly the beginning of 
the journey.” Reid, who died in 
June of 2019, was a noted painter 
and teacher, the author of 11 books 
on painting and a widely sought-
after mentor. His influence on Perry 
was significant.

 “I enrolled at the University of 
Bridgeport,” she continues, “and 
loved every class, every experience.” 
Armed with a second Bachelor’s 
degree, this one in Fine Arts, Sybil 
Perry began the all-consuming work 
of being an artist. Inclusion of her 
work in group shows, followed, 
then solo shows that highlighted her 
gentle, imaginative style.   

A day in the life…
If her day goes according to plan, 
Sybil Perry brings a cup of coffee 
to her studio and spends the first 
part of her morning looking at what 
she’s done. “I get to look with fresh 
eyes. What’s working? What needs 
work?” Then, the consuming task 
begins.  
 “I live there,” she offers when 
describing the process of bringing 
images to life in the canvas in front 
of her.
 Fascinated with the intricate 
beauty of nature, she takes photo-
graphs, does sketches that lead to 
value studies and then, when the 
intersection of the seeing, respond-
ing and energy gathering happens, 
she begins the work.  

Above, top to 
bottom: A Quiet 
Moment. The art-
ist, Sybil Perry. 
Imagery courtesy 
of Sybil Perry.

Poetry & tranquility

The paintings of Sybil Perry
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artist profile

Off to Japan
Deeply appreciative of the elegance 
of well-designed and well-main-
tained gardens, Perry’s one adven-
ture in applying for and receiving a 
study grant led her to Japan where 
she spent ten days immersed in 
the gardening culture. Support for 
the exploratory trip came from 
the Martha Boschen Porter Fund, 
administered by Berkshire Taconic 
Foundation – a grant that encour-
ages artists to make meaningful 
career decisions and further their 
capacity to deliver art to a broader 
audience. Off she went to Kyoto to 
delve into the beauties and myster-
ies that had intrigued her all her life 
– the magnificent gardens.

During the period when Kyoto 
was Japan’s capital city, three Impe-
rial Gardens were created, each 
more magnificent than the last. 
Sybil Perry immersed herself in 
taking in as much of the articulated 
beauty of these gardens as she could, 
then moved on to Kokedera – the 
Moss Temple, so named because its 
gardens contain over 120 varieties 
of moss.

“To enter the gardens, one must 
take at least 30 minutes to sit on the 
floor and copy sutra – the Buddhist 
scriptures.” The experience was pro-
found, helping visitors to become 
calm and focused before venturing 
into the gardens that have, since 
the 14th century, surrounded the 
temple. The experience of the entire 
trip, but the specific time spent at 
the moss garden has continued to 
impact Perry.

Zen moments on canvas
There is a pervasive calmness that 
envelopes Perry’s work. Landscapes 
are an amalgam of views and experi-
ences she’s had and create peaceful, 
calming scenes. The resulting pieces 
are not reproductions of a specific 
geographic place, but rather evoca-
tive presentations carefully created 
to draw the viewer into the scene 
and project a tone – a mood.
 Studies of flowers are magnetic. 
At a recent show hosted at the 
Hunt Library in Falls Village, CT, a 
painting of dogwood blossoms was 
quickly sold, prompting a tem-
porarily disappointed observer to 
offer Perry a commission to create 
another painting that incorporates 
dogwood blossoms.
 Beyond the calmness is also a 
unique flair for keeping her paint-
ings “off center,” as she describes it. 
Without consciously replicating an 
Eastern perspective in her paint-
ings, Sybil Perry has managed to 
incorporate the Zen-like perspec-
tive of nature in her work. Images 
are not balanced. The placement of 
trees, flowers, buildings is not sym-
metrical, but lyrical. “Water, mist, 
and mountains intrigue me,” she 
offers in reflection on the intuition 
she brings to the creative process. 
There is a balance in her work that 
is not constrained, but flowing and 
calming.
 Acceptance for any artist is 
measured in shows, inclusion in 
collections and the seemingly end-
less rounds of gallery presentations 
and events. Sybil Perry has enjoyed 
acceptance and respect throughout 
her career, having been selected to 
have her work appear in several art 
galleries in the Northeast, including 
the New Britain Museum of Con-
temporary Art and the Stamford Art 
Museum.

 An assessment by Diana Mille, 
director of the Thomas J. Walsh Art 
Gallery at Fairfield University suc-
cinctly sums up both the skill and 
influence that Sybil Perry’s work has 
– and continues to have. “I consider 
Ms. Perry’s landscapes to be among 
the best I have ever seen. These are 
so much more than just landscapes! 
Her pastels evoke in me a sense of 
unprecedented poetry and tranquil-
ity.” •

 Sybil Perry presents a vibrant look at her 
collection of paintings on her website www.
sybilmperry.com. Included on the site are both 
a calendar and the opportunity to make direct 
contact with her about her work.

 Are you an artist and interested in being 
featured in Main Street Magazine? Send a brief 
bio, artist’s statement, and a link to your work 
through the arts form on our “arts” page on our 
website.

Above, top to 
botto: Into the 
Catskills. Winter 
Shadows. Below, 
left: Morning Ride. 
Imagery courtesy 
of Sybil Perry.
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Close, convenient care, just minutes from here: 
CMH Rapid Care in Copake
SERVING THE GREATER TRI-STATE REGION
At CMH Rapid Care in Copake we know that life doesn’t always wait. That’s why we 
offer you convenient access to the expert care you expect, right when you need it.

• Walk-in medical care, no appointment necessary
• X-ray & lab services on site
• Immediate access to CMH Specialty Care

CMH RAPID CARE COPAKE
283 Mountain View Road, next 
to the Copake Memorial Park. 
Open daily from 9am to 7pm
(518) 329-3902

Find out more at 
CMHRapidCare.com

To learn more about CMH as well as 
our Rapid Care Centers you can visit us 
online at columbiamemorialhealth.org

(860) 364-5380 
349A Main Street, Lakeville, CT

www.roaringoaksflorist.com

  &  s p a

Give them a gift they’ll actually use!
A Hylton Hundt Gift Certicate

•  Full Line of Facials (all include a facial massage)
•  Microdermabrasion Treatment   •  Manicures & Pedicures

• Create a Personal Spa Package
And of course you can get a certiicate for

any of our Hair Services:  Color...Cut...Blow-Dry

518.789.0252  •  52 Main Street, Millerton  •  52main.com

BAR  •  TAPAS  •  RESTAURANT

Scott D. Conklin 
Funeral Home, Inc.

518-789-4888 or 518-592-1500
37 Park Avenue, Millerton, NY
www.conklinfuneralhome.com

Scott D. Conklin
owner / manager

your new york & connecticut funeral & cremation 
professionals. serving all of litchfield, dutchess, 

& columbia counties.

�
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friendly faces

friendly faces: meet our neighbors, visitors and friends

“Art is therapy for my soul,” says Tina Hale, a registered 
nurse in the emergency department at Sharon Hospital, 
now part of Nuvance Health. The self-taught artist who 
grew up in Millerton, NY, began painting during her 
second year of nursing school, about eight years ago. “I 
needed an outlet to unwind after working a full day and 
then studying for my nursing degree,” she said. Her work 
depicts rolling, rural landscapes, and intimate portraits 
of people and animals. She uses oils and acrylics and feels 
inspired by the charming towns that surround her home 
in Canaan, CT. Today, there is nothing else she’d rather 
do than care for patients and paint in her free time. 
“How lucky am I to be able to do two things that I am 
passionate about?” she said.

After 26 years running his family business, artist Peter 
Nicholas Frisch returned to his most passionate calling: 
painting. “I have been painting and drawing steadily for 
the last five years. I had long dreamed about being able 
to some day return to painting. I find that I am happier 
painting than doing just about anything else in my 
life.” Peter and his wife Lesley purchased their home in 
Copake, NY, eleven years ago and not only fell in love 
with the area’s scenic landscapes, but its history as well. 
“We never cease to be amazed at the beauty and history 
of Copake, and of the entire Hudson Valley. Aside from 
painting, Lesley and I have become very active on the 
board of the Roeliff Jansen Historical Society in Copake 
Falls.” 

Savannah Hussey may be new to owning her own busi-
ness, but her own unique style and experience in interior 
design make her a welcome newcomer to Millerton, NY’s 
vaunted Main Street. As the owner of vintage and used 
furniture store Borrowed Nostalgia, Savannah reflects 
on how her life has influenced her new venture, “I’ve 
always loved interior design. I used to work as a personal 
assistant to a designer when I lived in Los Angeles and 
really started to get serious about finding my own style. I 
love creating spaces that make people happy so I decided 
to open a store and help people find the pieces that they 
love!” Her space creating style has made Savannah the 
kind of distinct expression of uniqueness that the Hud-
son Valley welcomes with open arms.

Loren Whiteley owns The Hair Lounge in Millerton, 
NY. She has been a licensed hairdresser for about 12 
years, but has worked in the salon business for 17! “I 
love when clients leave the salon feeling beautiful and 
with a smile.” Loren appreciates the chance her work in 
hair design gives her to form and maintain connections. 
“I get to see and meet people all day, some new clients 
and some I’ve been working with for years. You create a 
friendship with them and they start to feel like family!” 
When she’s not busy working, Loren loves spending time 
with her actual family, including her husband and daugh-
ter, at her favorite place: their summer house on Copake 
Lake. While enjoying the spot on weekends as a kid, and 
growing up in the area, Loren has always admired the 
beautiful local weather, especially when summer comes 
around! 

Full-time police dispatcher, Mary Kate Rodrigues 
opened her own business in 2018: MK’s Crafts & Decor. 
“Even though I am growing my business in my free 
time, my dream is to one day be doing my craft business 
full time.” Mary Kate likes to think she’s always had a 
crafty side and strives for perfection in every detail. Aside 
from crafting everything from personalized T-shirts to 
wedding and house decor, a lot of time is spent at her 
parent’s lakeside home in Herkimer County, and she 
and her husband John try to take a few off-roading trips 
each year with their pups. “We pack up the truck and 
camp throughout the east coast!” Having grown up in 
Germantown, NY, Mary Kate and John have settled into 
Elizaville with their two fur babies, Zeus and Chance. 
“We are lucky to call this home!” 

Hillsdale, NY, native Austin Krauss has funneled his 
eclectic life experiences and naturally perceptive nature 
into one of the most physical forms of artistic expression, 
“I’ve had the unexpected pleasure of teaching the physical 
element of hip-hop culture, commonly known as break-
dance.” Otherwise known as “b-boying,” when Austin 
first discovered the art form, he couldn’t have known 
how it would forever change his perspective on life. 
“B-boying has blown my world open. It has brought so 
many people into my orbit and taken me across oceans.” 
When it comes to art, Austin maintains dance has helped 
him to further understand expression without boundar-
ies. “The goal of creativity should not be to produce art, 
but ourselves. You don’t need a stage to dance or a gallery 
to paint, patronage or permission. Self-expression is a 
human right.”
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GALLARUS
ARTS

Antiques Contemporary 
and Renaissance Art

By appointment in Katonah, NY  
gallarusarts.com

860-485-4696
www.pkcontractingct.com

building ~ remodeling ~ painting ~ restoration

let us help you design the space 
of your dreams

pa l lo n e  k a rc h e s k i
serving the tri-state area

Fast, friendly service since 1954

Madsen Overhead Doors offers numerous door options to fit any budget! 
Residential, Commercial & Industrial Doors, Electric Operators, 

Radio Controls, Sales & Service.

673 Route 203, Spencertown, NY 12165 
Phone (518) 392 3883 | Fax (518) 392 3887 

info@madsenoverheaddoors.com 
www.MadsenOverheadDoors.com

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

Celebrating

65Years

free admission

Nov. 7-9 at 7:30 p.m. and Nov. 10 at 2:30 p.m.
Directed by Marcus Olson

FLAT FILE : Works on Paper by Cleve Gray

Reception: 
Oct. 26, 4-6 p.m.

Curator talk: 
Nov. 14, 7 p.m.

October 26 - 
January 12

TREMAINE 
ART GALLERY

Tickets are available at the door: $10, $5 students & seniors. 
Seating is �rst come, �rst served ~ WALKER AUDITORIUM

L: Portrait, possibly Claude McKay, pastel on paper; R: Untitled, watercolor/ink on paper.

 HOTCHKISS.ORG/ARTS
 (860)435 - 4423

The Hotchkiss School | 11 Interlaken Road, Lakeville, ct 
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business

By Christine Bates
christine@mainstreetmag.com

While Stacey Moore of Moore & More 
Printing ate her dinner in front of her 
computer screen and oversaw a printing 
job, we talked about Adopt-A-Family, 
a charity that she has run for almost 25 
years. You know the saying, “If you want 
something done, ask a busy person”? 
That’s Stacey.

Is Moore & More Printing on 
Dutchess Avenue in Millerton, 
NY, also the home of Adopt-A 
-Family?
I moved into this space in a former 
shirt/bedspread/parachute factory 
when I opened my own business in 
Millerton over 27 years ago. Ini-
tially our holiday activities focused 
on Astor Head Start, a pre-school 
for low-income families, where my 
good friend Mariley Najdek was the 
director. She would provide a ham or 
turkey for each family and a winter 
coat for every child at Christmas – 
just a little something extra. One 
year she provided the children with a 
Ragamuffin – a stuffed animal created 
by Crispina French from recycled 
wool from her shop that is now Leslie 
Flood Interiors.

Because family members had been 
students at Astor, I grew to know 
how important that program was and 
reached out to Mariley and asked how 
I could help. From there, not only did 
one of my greatest friendships start, 
but also the Adopt-A-Family pro-
gram. Over the next couple of years it 
expanded to other Millerton families, 
then families in Pine Plains when they 
didn’t have the manpower to continue 
their holiday program, and then, years 
later, to Amenia, when Lee McEnroe 
could no longer handle it. We then 
decided to include families that lived 
within the Pine Plains and Webutuck 
School systems. That area covers 
towns from Wassaic into Amenia, 
Millerton, Pine Plains, Stanfordville, 
and some outlying towns like An-
cram, Elizaville, and Milan. 

What do families receive?
Our primary goal was to provide 
new warm winter clothing for those 
children in need with new toys as a 
bonus. For many, many years we had 
Saperstein’s for our one-stop-shopping 
for the children’s clothing. Initially 
we would give Lewis and his ladies 
our slips with the children’s sizes and 
needs and the store would pick them 
out, bag them, and bring them to the 
shop. We used places like the Mil-
lerton Fire House as a distribution 
point, and then the Library Annex to 
stockpile our toys. Over a couple of 
days or evenings a group of women 
would scramble around the tables and 
bag three new toys per child and com-
bine them with the clothes and then 
the parents would come and pick it all 
up. The number of children in need 
has grown too high (over 300) for a 
handful of volunteers to pull it all off 
in such a short time.  
 Saperstein’s, sadly, is now gone and 
last year we did our best to get as 
many children as possible adopted so 
their clothing might be purchased by 
the adopter donors. If they weren’t, 
the parents were given gift cards for 
each child. They could choose be-
tween Millerton Market in Millerton, 
Freshtown, Dollar General, Tractor 
Supply or Label Shopper in Amenia. 
They would then be given a voucher 
to come to the Annex and pick out 
three toys per child. Our hopes are 
that the vouchers to some of those 
stores would allow them to get cloth-
ing, or at the grocery stores buy food, 
and then use their own money to get 
clothing if they needed it.

How do you select the 
recipients?
We take care of all needy children 
through 13 years of age. Over the 
years we’ve developed a pretty good 
network of teachers, social workers, 
churches, and even school bus drivers 
who identify families in need. In the 
past several years we have had about 
300 kids, 120 families per year that 

Continued on next page …

have benefited from the program. 
Some people know to come to our 
print shop directly and sign up if they 
would like to receive extra help during 
the holidays. We do our best to con-
firm that the family is indeed in need. 
All monies raised for the clothing and 
gift cards are generously donated by 
local businesses and individuals and 
we make sure that contributions aren’t 
misspent. Our goal is also to spend all 
the dollars raised in the communities 
that support us.

What kind of toys do you have?
We do not have electronics – no cell 
phones, video games, or iPads. And 
no dogs or cats. We want to encour-
age family engagement and social 
connections – board games, puzzles, 
dolls, toy trucks, educational games, 
sports equipment, and craft projects 
– toys that spark the brain or get kids 
outside playing. All of these toys are 
new and parents wrap them up. We 
try not to spend too much of our 
money on toys. They always seem to 
come pouring in as donations.

How do you finance all this 
generosity?
It’s spontaneous generosity. We don’t 
send out letters asking for money. For 
many years we have held an annual 

Adopt-a-family
Stacey Moore of Moore & More Printing, Millerton, NY

golf tournament at Under Mountain 
Golf Course with sponsorships from 
many local businesses. Some of the 
towns we help give what money they 
can to support us. There are a handful 
of local organizations that have made 
some very generous donations year 
after year. 
 Starting in late October or early 
November the phone starts ringing at 
Moore & More and people ask what 
can they do … buy toys, send a check, 
or adopt a child. The list of donors is 
too large to mention and not forget 
someone – everything is anonymous. 
Our contributors are individuals, 
organizations, schools, and churches 
– anybody locally (even across the 
border in Connecticut) that hears 
about us. The best is when past recipi-
ents become donors. Many years ago 
we had twin boys bring their savings 
of rolled coins to Astor to help some 
other children in need. Literally we 
have people in pick-up trucks loaded 
with toys unloading at the Annex. We 
also receive extra gifts from local busi-
nesses like Salisbury Bank, and The 
Bank of Millbrook. 

Above: “Last year we ran out of farm toys and one of our donors arrived with a Jeep 
full of stuffed farm animals from Tractor Supply,” said Stacey Moore. Phto: Moore & 
More Printing.
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Any money we receive is deposited 
with the Berkshire Taconic Founda-
tion and dispersed by them for our 
purchases.

There have been families who have 
everything they need and have chosen 
to adopt a family or a couple of kids 
instead of exchanging gifts amongst 
themselves. A group of horse enthu-
siasts, individuals, and businesses 
brought together by Louise Meryman 
have come together for over ten years 
to meet the personal requests of 45 
families.

Those who adopt a family or child 
are only given a family number, the 
ages of the children, and what the 
children have requested and shop for 
that family. About half of our 120 
families have their wish list filled by 
an anonymous benefactor. If they 
wish the adopted family can write a 
thank you note and we will deliver it, 
but neither giver nor receiver knows 
the identity of the other. The ex-
pense to the donor can be a couple 
hundred dollars per child depending 
on their needs. But there are many 
ways to help that don’t have to be 
that expensive. It can be a single toy 
or a donation of $10. It all adds up 
and makes it possible. If there is a toy 
that made you happy when you were 
a child then it might make a child 
happy today. 

How do people know about 
this amazing charity with no 
overhead?
People just show up because they 
know. It’s basically word-of-mouth. 
The Millerton News is great about do-
ing weekly updates before Christmas 
about items that we need and NAS-
CAR Dave and Marshall Miles always 
do blasts on Robin Hood Radio. I 
hope once this article is circulated, the 
support will increase even more.

Is there anything special that 
you already know about your 
needs this year?
You never know. Last year we ran out 
of farm toys and one of our donors 
arrived with a Jeep full of stuffed farm 
animals from Tractor Supply (see 
photo on previous page). Arts and 
crafts are always needed and LEGOS 
continue to be a demand. We also 
encourage reading, so any books 

business

are welcome. Oblong Junior and 
Dick Hermans have supported this 
program from the beginning. They 
have either discounted or completely 
donated toys, books, and music over 
the years. If they are aware that toys 
are being purchased for us the cost is 
discounted at purchase.

Who does all of this? Where 
does it happen?
From the beginning, all of the organi-
zation has been done by the women 
who have worked for me, Karen, 
Vicki, and Debbie while still keeping 
the printing shop operating. And then 
there is our North Pole, currently the 
Library Annex. In the beginning the 
ladies from Astor Head Start would 
help pick out toys after hours with 
many vother olunteers. The chief 
elves today are Carol, Pam, Michelle, 
Monika, and Andy and a handful 
of friends. The Reynolds family of 
Millerton has donated their tables and 
time to set up at the Annex for many 
years. The Jenks and Eckler families 
helped to pack and unpack all the toys 
and books. We have about three weeks 
to pull everything together at the 
busiest time of the year. We’re so lucky 
to have the Annex space. We quickly 
outgrew the space here at the shop, 
and then the space at the firehouse, 
and when we got too big for that, the 
Annex took us in for the holidays.
 The Annex space has tables full of 
dolls and trucks, personal care prod-
ucts, books, coloring books, and all 
sorts of toys for both boys and girls. 
Every year two local businessmen pull 
up with a truck loaded with sports 
equipment. There are groups that 
have had fundraisers on our behalf, 
and a group of women knit mittens 
and hats all year long for us to give 
away. Maplebrook School raises mon-
ey, buys toys, and contributes fleece 
blankets. Everyone lines up to help. 
Some just appear in our office with a 
donation and hand it over. They don’t 
want a receipt or recognition for their 
help. They just say, “It’s for the kids,” 
and tear up when we reach out to give 
them a hug. Every year a woman from 
Poughkeepsie shows up with a car 
full of toys that she and her husband 
have been buying all year, as well as a 
couple from Stanfordville. The private 
schools across the border in Connecti-

cut either adopt a family or drop off 
toys, hats, and money.

The Millerton Post Office lets us 
know there are Dear Santa letters 
and helps us coordinate with a dear 
friend in Florida who writes Santa’s 
responses.

Berkshire Taconic is also a very big 
help. They are the caretakers of all 
the checks and cash we receive. They 
disperse funds as needed and write 
tax-donation letters for monies depos-
ited.

How does the North Pole at the 
Annex work?
Every cash donation is spent within 
our community – either for gift 
cards or toys. We don’t shop online 
or buy outside of our community. 
Everything goes back into our towns. 
The first week of December we open 
the North Pole doors at the Annex 
and continue to restock as needed 
until Christmas.  We invite four or 
five families at a time to shop. With 
300 kids we need at least 1,000 toys. 
When something is really popular we 
get the word out that we need dolls, 
or LEGOS and they just arrive. You 
can always call Moore & More and 
ask what we need. It changes every 
year. Sometimes we receive wonderful 
donations and have to figure out who 
might like them. We call families and 
say, “We happen to have a small bike. 
Would you like it?” Every year two 
volunteers from the American Legion 
get dressed up as Santa Claus and 
personally deliver gifts to a few really 
needy kids. I can’t tell you how great it 
makes everyone feel. Adopt-A-Family 
has built a reputation of not misusing 
the generosity of our community. We 
try our hardest. Always somehow it all 
works out.

Do you have checks and 
balances to prevent fraudulent 
behavior?
Basically we trust those that ask 
and thank those who give. Families 
with tight budgets sometimes have 
to choose between rent and toys for 
Christmas. They make tough deci-
sions to get by. Toys are a luxury not 
a necessity. We want to give families 
the opportunity to have a Christmas. 
We’ve never fallen short. Our motto 
has always been, but for the grace of 
God it could be anyone of us. Every 
child should wake up with some joy 
on Christmas morning.

Does Adopt-A-Family do any-
thing other than Christmas?
With excess funds we have sent some 
kids to summer camp. We purchased 
backpacks and school supplies for As-
tor Head Start this year at the begin-
ning of the school year.

How can I contribute?
Those extra toys you brought from 
your daughter are perfect – crafts, 
learning games. Anyone can help 
by making a check out to Adopt-A-
Family and dropping it off at Moore 
& More printing (17 Dutchess Ave., 
Millerton) or mailing it to PO Box 
880, Millerton, NY 12546. When we 
receive it we send it along to Berkshire 
Taconic Foundation who will issue a 
tax letter for the donation. You can 
call Moore & More Printing at (518) 
789-4508 and ask how you may help. 
There are trees at all the local banks 
and under which toys can be left.
 This program exists solely because 
of the generosity of our wonderful 
neighbors. Without them, none of 
this would be possible. •

Above: New toys, books, and games arrive at the North Pole in the Annex early in De-
cember for children in need. Photo: Moore & More Printing.



MAIN STREET MAGAZINE  13

Promise 
lives in...

The ones who really listen. Ear to the ground, 

full attention, no distractions, tuned in... 

listeners. They understand what’s really 

important. At Nuvance Health, listening is 

what makes us di�erent. We go beyond 

hearing what’s the matter, and actually 

hear what matters to you. We’re helping 

you feel heard the first time. All the time. 

Every time. Because when you speak, and 

we listen… the promise of understanding 

lives in all of us.

the listeners

nuvancehealth.org© Nuvance Health
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Accepting
only the  

EXCEPTIONAL.
www.harney.com

For more savings & information: 
(518) 789-4471 or www.agwayny.com

VISIT YOUR LOCAL AGWAY: 
Route 22 in Millerton, NY • Route 23 in 
Great Barrington, MA • Route 9H in 
Claverack, NY • Route 66 in Chatham, NY 

HOURS:
Monday–Saturday: 8:00 AM–5:00 PM all stores
Sunday: 9:00 AM–3:00 PM Millerton only

$5 off
Present this ad at checkout and get $5 off 

your total purchase of $30 or more

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

Wine, Spirits, Beer 

Tastings/Classes

Open Monday through Saturday 11 to 7 

Closed Sunday

•

ine  Spirits  eer  astings 
Classes  Spiegelau glassware  Delivery & more

Open Monday through Saturday 10 7  Sunday 11 5

Thank you for 
o r atro age 

a d we w sh o  
a  the ha est 
o  ho da s a d 

hea th  the 
ew ear

Wreaths, swags, boxwood trees, 
& table arrangements for sale

Ann Hunter
901 West End Road Hillsdale, NY, 

November 24th - December 20th, 10am - 4pm, 
or call 518-672-7398



MAIN STREET MAGAZINE  15

baking

By Jessie Sheehan
info@mainstreetmag.com

As I have mentioned before in the 
pages of this magazine, I am not one 
of those folks who waits around all 
year for pumpkin season to arrive.  
This is not to say that I have anything 
against fall. I adore autumn and all 
of its accompanying holidays and 
sweets, but I am not a huge pumpkin 
fan (sorry haters) and most definitely 
not a fan of pumpkin pie. However, I 
AM a fan of preparing and serving up 
sweets that appeal to the masses (not 
just me), and so once the temperature 
begins to drop, I am constantly on the 
lookout for creative, non-“pie” ways, 
to use pumpkin.

This might take the form of pump-
kin scones or pumpkin donut holes 
or even pumpkin whoopie pies (filled 
with cinnamon cream cheese filling, if 
you must know), but if we’re talk-
ing Thanksgiving, it takes the form 
of a black-bottomed pumpkin tart. 
Now, I, for one, think the combo of 
chocolate and pumpkin is pretty spe-
cial, unusual yes, but also extremely 
scrumptious. In fact, a few years ago, 
I contributed a pumpkin sheet cake 
with chocolate bourbon buttercream 
to the November issue, and the recipe 
can be found on my site, if you’re 
curious. 

Here, the chocolate comes in two 
forms: a cookie crumb crust and a 
drizzle atop the finished tart. The 
crust I love, not only because it is 
deeply chocolate-y, in that almost-
bitter chocolate-wafer cookie way, but 
also because it is so easy to assemble: 
crushed cookies are mixed with 
melted butter and a bit of sugar and 
pressed into a tart pan with a remov-
able bottom. You can pull out your 
food processer to grind up the cookies 
if you so desire, but you can also place 
them in a zippered plastic bag and 
smash them with a rolling pin (a bit 
more cathartic, if you ask me). 

 And the filling, too, is easy to 
pull off, and calls for all that which 
goes brilliantly with pumpkin: heavy 
cream, brown sugar and warm spices. 
Finally, because this is a tart, and not 
a pie, the ratio of filling to bottom 
crust is – in my opinion – just right. 
Not so much filling as to overwhelm, 
but just enough so that every bite 
includes creamy, yet light, pumpkin 
custard, and crispy deeply chocolate-y 
crust (the combo of the dark brown 
crust with the bright orange pumpkin 
is pretty nice too).
 Finally, because to me a slice of tart 
(or pie) is not complete without a dol-
lop of something atop or alongside, 
I suggest making an easy cinnamon 
whipped cream to serve with this cute 
little black-bottomed number. Softly 
whipped is best, so a spoonful truly 
collapses a bit over each slice and a 
final dusting of cinnamon over all, 
would be extremely welcome, just 
sayin’.
 This recipe originally appeared in 
my second cookbook, The Vintage 
Baker.

For the crust:
6 oz [170 g] crisp chocolate 
 wafer cookies, about 2/3 of a box of 
 Nabisco Chocolate Wafer Cookies
1 Tbsp granulated sugar 
5 Tbsp unsalted butter, melted 

For the filling:
1 cup heavy cream 
2 eggs 
1 1⁄2 tsp pure vanilla extract 
5 Tbsp packed light brown sugar 
3 Tbsp granulated sugar 
10 oz pumpkin purée 
1⁄2 tsp table salt 
1⁄2 tsp ground cinnamon 
1⁄2 tsp ground ginger 
Rounded 1⁄4 tsp ground nutmeg 

For the chocolate drizzle:
2 oz dark chocolate, melted 

For the cinnamon whipped 
cream:
3 cups heavy cream, chilled 
1⁄2 cup confectioners’ sugar, sifted 
1 tsp pure vanilla extract
1⁄2 tsp ground cinnamon 

Preheat the oven to 350°F. 

For the crust, place the wafers and 
granulated sugar in the bowl of a food 
processor fitted with the metal blade 
and process until finely ground. Add 
the melted butter and process until 
combined. Transfer the crumbs to a 
9-in round tart pan with a removable 
bottom and, using your fingers, press 
the crumbs evenly on the bottom 
of the pan and up the sides. Place 
the pan in the freezer for at least 30 
minutes or up to three days, tightly 
covered in plastic wrap. 

Bake the crust for eight to ten min-
utes, rotating at the halfway point, 
until dry to the touch and slightly 
puffy. 

For the filling, in a large bowl, 
add the cream, eggs, and vanilla and 
whisk to combine. In a medium 
saucepan, combine the brown and 
granulated sugars, pumpkin purée, 
salt, cinnamon, ginger, and nutmeg 
and cook over medium heat, stirring 
constantly with a wooden spoon, until 
the mixture bubbles and sputters. 
Continue to cook and stir the mixture 
for another five minutes. 

Whisk the pumpkin mixture into 

chocolate     tart
WITH CINNAMON WHIPPED CREAM 
FROM THE VINTAGE BAKER

the egg mixture, a little at a time 
so it does not curdle the eggs. If 
lumpy, strain the mixture through a 
wire mesh sieve, and transfer to the 
prepared tart pan. Do not fill the tart 
past the edge of the crust. 
 Bake for 20 to 25 minutes. Begin 
checking the tart at 15 minutes; it is 
ready when the center just jiggles the 
tiniest bit. Let cool completely on a 
wire rack on the counter before plac-
ing it in the refrigerator for at least 
four hours or up to overnight, tightly 
wrapped in plastic wrap. 
 For the chocolate drizzle, place the 
melted chocolate in a zippered plastic 
bag, cut a very tiny hole in the corner 
of the bag, and drizzle the chocolate 
over the tart. Let set before serving. 
 For the whipped cream, place the 
cream in the bowl of a stand mixer 
fitted with the whisk attachment 
and whisk on medium to medium-
high speed until the cream begins to 
thicken, two to three minutes. Add 
the confectioners’ sugar, vanilla, and 
cinnamon and continue whisking 
until soft peaks form. 
 Serve slices of tart topped with a 
dollop of whipped cream. 
 The tart will keep, tightly covered 
in plastic wrap, in the refrigerator for 
up to three days. •

Jessie is a baker and cookbook author; you 
can learn more about her through her website 
jessiesheehanbakes.com.

Pumpkin

Photo credit: Alice Gao
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Oblong Books & Music

Chronicle Books

Mythos
by Stephen Fry

Thanks for 44 Years on Main Street!

The Little Snow Plow Wishes for Snow
by Laura Koehler & Jake Parker

Lintang and the Pirate Queen
by Tamara Moss

Morning Glory on the Vine
by Joni Mitchell

Candlew
ick

Clarion Books

H
oughton M

iffl
in H

arcourt

26 Main Street, Millerton, NY
518-789-3797   

oblongbooks.com

Holiday 
Picks!

RONSANI 
BROTHERS 

PAVING
(518) 429-1797
ronsanibrotherspaving.com

•     
•     
       
•          
•  

Excavation Services & Septic Install
	 •	Foundations
	 •	Site	Work
	 •	Final	Grading
	 •	Land	Clearing
	 •	Forestry	Mowing

(860) 824-1188
info@mattslandscapingct.com

You can’t judge a book by its cover. Tucked away on ~7 acres you’ll find this 3 BR, 3 BA, 
two level home that has a lot more living space than what you’d think, from looking at the 
outside. Open floor plan for the kitchen, dining area and living room with wood-burning 
fireplace. Sun room. The lower level has a family room with pellet stove and two addi-
tional rooms. VIEWS! It would be a honor to show you this home. Listing price: $425,000       

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Lic. Real Estate Broker  |  Copake Lake Realty Corp.  
290 Birch Hill Road, Craryville, NY  |  (518) 325-9741  

2602 Route 23, Hillsdale, NY  |  (518) 325-3921  |  www.copakelakerealty.com
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By Christine Bates
info@mainstreetmag.com

This month’s Main Street real estate 
feature explores the history of area “mys-
tery” buildings. Perhaps you’ve wondered 
about them as well. Buildings that are 
vacant, boarded up, empty, or uncared 
for have intrigued me since childhood. 
I always ask myself what is the story 
behind those dark windows and weedy 
lawns and decided to investigate some 
buildings that have been puzzling me 
for years.

The grand Thorne Building 
in Millbrook, NY
The brick and limestone, three story 
Thorne Memorial Building (photo 
1 by Lazlo Gyorsok and 2) stands at 
the entrance to the Village of Mill-
brook at the corner of Franklin and 
Maple. Its presence impresses first 
time visitors to the village who marvel 
at the elegant, outsized building with 
a porte cochere, so different from the 
surrounding homes and stores of a 
Victorian railroad village. Obviously 
unoccupied, one wonders was it a 
hotel, a mansion, a museum?

In fact, the Thorne Memorial 
Building is the reason that the Village 
of Millbrook exists within the Town 
of Washington. During the Gilded 
Age at the turn of the nineteenth 
century, the Thorne family built and 
then contributed the building to the 
community as a public school. In 
1896 the Village of Millbrook was 
formally incorporated to receive this 
gift with two conditions. The first was 
that if the Village of Millbrook ceased 
to exist, perhaps consolidating with 
the Town of Washington, the build-
ing’s ownership would return to the 
Thorne Family. Similarly if the build-
ing stopped being used as an “edu-
cational resource,” it would “revert” 
to the Thorne family members. Over 
125 years later, these provisions have 
complicated the maintenance and 
future of this imposing Beaux Arts 
landmark.

 Infrequently used since 1962 when 
Millbrook built new schools, the 
15,000 square foot building remains 
essentially in its original condition – 
for good and bad. The interior walls 
are plaster and the floors are hard 
wood. There is a cafeteria and a big 
kitchen, classrooms, and an audito-
rium. The third floor brightened by 
skylights housed the custodian and his 
family. 
 After many false starts, the Thorne 
Building’s future is being charted by 
the Thorne Building Planning Com-
mittee, headed by Charles Pierce. He 
has “very high hopes that it will be 
possible to restore and renovate the 
building and enrich the life of the 
community.” Millbrook residents look 
for progress to be made on resolving 
the troublesome title reversion issue 
and moving forward soon. Estimates 
to return the building to use again 
range up to $10 million dollars.

An enigma for 50 years 
in Millerton, NY
When I started looking at houses 
in Millerton in 2008, I wanted to 
buy the vacant house at the corner 
of Highland Drive and Rudd Pond 
Road (photo 3) just outside the vil-

Continued on next page …

real estate

Millerton, Lakeville, Salisbury, Millbrook:

lage limits, but it wasn’t for sale. The 
mayor at the time told me that 57 
Rudd Pond Road had been vacant 
for decades even though the grass was 
clipped every week. The man mow-
ing the lawn said it wasn’t for sale and 
that the original owner had a business 
cultivating tulips many years ago. I 
gave him my card to give to the cur-
rent Connecticut owner, but no one 
called me. 

Ten years later an Elyse Harney 
“For Sale” sign appeared and then 
a “Sold” sign. Today the house still 
looks the same but the new owner, 
who purchased the 2,400 square foot 
house on a 1.5 acre lot for $245,000, 
plans to renovate as soon as his con-
tractor has time to put on a new roof, 
paint, insulate, and update wiring. 
The house will look pretty much the 
same, but after lonely decades people 
will be living there. 

The Landowska Center in 
Lakeville, CT
Wanda Landowska, the world famous 
Polish-born musician who is credited 
with introducing the harpsichord to 
modern audiences, died in Lakeville 
in 1959 at age 80. She rented the 
house known as Oak Knoll or the 

Mystery buildings

Frederick Miles house (photo 4) 
located on the hill at the entrance to 
the center of Lakeville. She spent the 
last 12 years of her life there record-
ing, teaching, and writing. A 1975 
visitor to the house found her desk 
left as it was on the day she died, her 
gowns hanging in the closets, and 
an award for a platinum record by 
the front door when the house was 
still owned by Landowska’s partner, 
Denise Restout. After Restout died in 
2004, the estate sold the property for 
$400,000 in 2005. Two months later 
the house was resold to its current 
owner, Leo Flood, who is recorded as 
paying $490,000.  
 Today, although occupied, the 
house stands as an example of 
deferred maintenance and awaits its 
next chapter. Currently the town’s 
assessor has placed a market value of 
only $274,300 on the nine-bedroom 
property, which is part of the Salis-
bury Historic District.

1

2 3 4
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Foliage make mystery houses 
hard to see in Millerton, NY
This two family house at 5953 North 
Elm Avenue, also Route 22 (photo 5), 
across the street from Four Brothers 
in Millerton is owned by 90-year-
old Amy Bush Olatunji, the former 
wife of famed Nigerian drummer 
and African music pioneer Baba-
tunda Olatunji. Currently assessed at 
$203,200, its condition is described 
as “Poor,” although invisible might 
be more accurate. Sometimes a car is 
parked there and someone seems to be 
inside. The other day brush was being 
cleared from the back of the house. 
Taxes are being paid on this 1.7 acre, 
3,000+ square foot house, in hiding, 
which appears to pre-date the advent 
of the railroads because of its architec-
tural style. Currently it has a blue tarp 
covering a portion of its roof.

Restaurant still for sale by 
owner in Lakeville, CT
In the center of Lakeville’s business 
district, this empty former Chinese 
restaurant (photo 6) is “For Sale by 
Owner” at $425,000, the same price 
for which it was purchased in 2003.  
Attempts by interested buyers to get 
approval from the Town of Salisbury 
to convert part of the structure into 
apartments have been rejected, and a 
buyer is still being sought. 

What’s behind that screen on 
Route 44 in Millerton, NY?
Situated across from CVS and next 
to Cumberland Farms, straddling the 
Village of Millerton and the Town of 
North East, this former gas station 
(photo 7) on two acres is literally 
shrouded in mystery behind a tall 
screen installed by the new owner. 

Plans by Mavis Tire and Dunkin’ 
Donuts to construct a multiple bay 
tire facility and drive-through coffee 
and donut shop were rejected by 

the Town and the Village Planning 
Boards. 
 The two separate parcels were sold 
in April 2019 to Route 44 Property 
Holdings. The new owner, Rob Coo-
per, plans to restore the structure to its 
original 1957 appearance as a Mobil 
gas station complete with old gas 
pumps and memorabilia. A modern 
touch, electric car charging stations, is 
also in the works. 

The Ice House is still frozen in 
Millerton, NY
Sold in 2005 for $45,000, the 1830 
Ice House (photo 8) at 12 State 
Line Road just outside Millerton 
was renovated and listed for sale in 
2008 for $349,000. As the real estate 
market tumbled, the price was gradu-
ally reduced thirteen times declining 
to $192,500 in 2011. The listing 
broker’s copy at the time described 
the property as a “Gorgeous 1830 
Ice House!! Tastefully updated and 

decorated: HW floors, skylights, light 
and bright colors and much more. 
Outstanding location – just steps 
away from the town with local shops 
and restaurants. Private outdoor set-
ting, huge deck with a hot tub and 
awesome views!”

Today there’s a March 2019 notice 
proclaiming the property to be 
vacant. Dutchess Parcel Access lists 
the owner’s address as Rio de Janeiro, 
Brazil, and the full market value as 
$258,100. Apparently there is a mort-
gage holder that is paying taxes on the 
property, and draining the pipes, but 
not maintaining the building. Calls 
to the posted phone number were 
unsuccessful.

What we have learned about 
mystery buildings?
Mystery properties can have bright 
futures like Millerton’s vintage gas 
station with chargers for electric cars, 
or the Thorne Building’s eventual 
renaissance as a community resource. 
But most sadly suffer from neglect. 
Sometimes banks stuck with hold-

real estate

ing defaulted mortgages continue to 
pay the taxes and simply do nothing. 
Other buildings can be embroiled 
with zoning issues. And many are just 
forgotten until the owner dies and the 
estate sells them, or they are eventu-
ally sold for back property taxes. 
 Too many have reached a state of 
disrepair, maintenance, or deteriora-
tion and have little economic value 
to any purchaser. Demolitions create 
another barrier to site rehabilitation 
due to the cost of asbestos removal, 
permits, etc. These white elephants, 
like Bennett College in Millbrook, are 
common in many communities. They 
may represent opportunities and/or 
defeated dreams. Creative risk-takers 
see opportunity. Just look around as 
you travel our region and reimagine 
how they were – or could be. •

5 6

7 8
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518 592 1370  •  5916 North Elm Avenue, Millerton, NY

A curated collection of 
modern furniture, antiques, + clothing

it’s not just about film - it’s about community

CINEMA - THEATRE - DANCE - MUSIC - ART

48 Main Street, Millerton, NY   themoviehouse.net 518.789.0022  

Join the Conversation.
Become a Member Today!

Your support helps us provide an unparalleled range of 
quality films & events to entertain and enlighten.

(917) 715 062     6050 Route 22 in Millerton, NY
dan@precisionautostorage.com    www.precisionautostorage.com

Offering car storage and detailing services – 
Your car deserves it! 

PRECISION
AUTO STORAGE

(860) 592-0500  •  hvpcorp.com

HUDSON VALLEY
P R E S E R V A T I O N

Dream. Design. Build.
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interior design

Design for life CARRIE HERRINGTON 
FINDS THE NICHE WITHIN

By Griffin Cooper
griffin@mainstreetmag.com

Standing on the corner of Routes 22 
and 23 in Hillsdale, NY, and looking 
up at the quintessentially provincial 
brick colonial – formerly known to 
nearly every generation of Hillsdale 
native as the Aubergine – now refur-
bished and redesigned in a masterfully 
subtle way by Carrie Herrington in 
order to house her interior design 
and retail store C. Herrington Home 
+ Design, it’s difficult not to feel a 
slight tinge of nostalgia, even if you’ve 
never seen it before. That is in fact 
the essence of how Mrs. Herrington 
who, despite travelling to the design 
capital of the world to study and learn 
her craft, grew up a mere ten minutes 
from Hillsdale – just across the border 
in Great Barrington MA – has framed 
her venture from within the historic 
hamlet. 

Making strides
Carrie started her career as a retail 
assistant buyer in Manhattan, at Saks 
Fifth Avenue and Gucci, working with 
accessories until her husband Rich 
Herrington proposed, prompting a 
move back to her hometown where 
she started work in the wholesale 
production of home furnishings – her 
first introduction to interior design. It 
wasn’t long before Carrie’s new ambi-
tions matched her skill however, and 
she began to contemplate opening her 
own interior design firm, “I had an 
epiphany: I remember thinking there 
was not a whole lot in Southern Berk-
shire County that filled the specific 
niche of home furnishings/interior 
design and that sparked my interest.”

 Now in its sixth year, C. Her-
rington Home + Design’s unique yet 
indescribably familiar style has helped 
to set the standard for the growth 
in the interior design market in the 
Hudson Valley. She has successfully 
crossed niche boundaries within the 
industry while maintaining the same 
kind of homegrown passions for com-
munity relationships that perfectly 
represent the immutable impact both 
the building and the Herrington fam-
ily have had on the small hamlet and 
the rolling hills that softly surround 
its historic Main Street. 
 Upon meeting and speaking with 
Carrie, it becomes easy to understand 
that finding certain niches is the key 
to interior design, it is also unmistak-
ably plain to see that she has suc-
cessfully captured perhaps the most 
important niche of all … people.

Your introduction into the world 
of interior design happened in 
Great Barrington, how did you 
end up pursuing your passion 
for owning your own store?
“I opened my first store in 1999 on 
South Main Street in Great Bar-
rington, originally called Urban 
Country and later changed to Farm-
house, where I stayed in business for 
around 10-12 years, mostly featuring 
gifts and light home furnishings. 
However the most important step I 
took was educating myself, because 
I’m completely self-taught and I had 
only previously worked in retail.”

Is there a relationship between 
retail and interior design?

“Most interior designers don’t have 
4000 square feet of retail space to 
work with. I was essentially running 
two businesses, the retail portion as 
well as the interior design aspect.” 

After the housing market collapse 
in 2012, Carrie was forced to close 
Farmhouse in Great Barrington, a 
decision that did not come lightly and 
was paralleled by intense emotions 
of both sadness and joy, “I basically 
had my twin girls at the same time 
the economy was going into a deep 
recession. So that, of course, put a lot 
of stress on the business and I did not 
want to make a rash decision.” 

Just two years later Carrie had 
a son, a full-fledged family on her 

Continued on next page …

All images in this 
story are courtesy of 
Carrie Herrington.
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hands, and time to reflect. “When 
I look back now I have come to ac-
cept that I had to move on, because 
at that time you couldn’t give home 
furnishings away. Simply put, because 
nobody was buying houses.” 

The Aubergine building has 
been such a prominent part of 
Hillsdale’s Main Street through 
the ages, how did it come to 
house C. Herrington Home + 
Design?
“About 15 years ago, when the 
Lawson’s who owned the Aubergine, 
decided to move back to the Midwest 
where their family was from, my 
father-in-law purchased the build-
ing. His intention was to make sure 
that something beneficial to Hillsdale 
happened there,  but there was also 
a nostalgic notion in acquiring the 
real estate as well. A descendant of 
his, named Parla Foster, had built the 
building in the late 1700s. So what 
was once Mr. Foster’s home has in es-
sence come full circle from a lifetime 
of serving as a source of hospitality, 
as multiple restaurants and hotel/
bed and breakfasts for people passing 
through Hillsdale, back into the fam-
ily. I actually spent the night before 
my wedding with my bridesmaids 
at the Aubergine, my husband and I 
enjoyed many fabulous meals there, 
and my sister-in-law married one of 
the chefs there as well. So I knew the 
building intimately. It was only a few 
short years after closing my retail loca-
tion in Great Barrington that I started 

fantasizing about re-opening in such a 
magnificent space, which would serve 
as such an amazing backdrop for a 
home furnishings business with every 
room having a fireplace and fabulous 
architectural detail. My children were 
also transitioning from preschool 
in Stockbridge to Kindergarten in 
Craryville, so it only made sense to re-
locate closer to where all of my family 
was. It was a difficult and emotional 
decision, because I was essentially 
leaving my hometown and crossing an 
imaginary line into New York State. 
I had to make the decision to cut the 
emotional cord and move on. In the 
end, once the decision was made, I 
quickly realized that it was the best 
decision I could have made for both 
myself and my family, and I am very 
lucky to be where I am.”

How have you seen Hillsdale 
grow from a design point, 
especially coming from Great 
Barrington?
“I feel very fortunate to be part of 
the growth of Hillsdale, especially on 
Main Street. Everything that I see on 
the horizon is super exciting. I think 
Hillsdale is growing in a positive 
direction and I think it’s always good 
when interesting and artistic people 
are drawn to a town in a way that’s 
happening here. I think it’s good for 
the whole design community.”

What would you say are some 
of the keys to success in the 
interior design industry? What 
sets C. Herrington Home + De-
sign apart?
“In starting the process of creating 
a personal, intimate space for our 
clients, we interview them to under-
stand what aesthetic they are drawn 
to. Every one has a type of architec-
ture, aesthetic, and color palette that 
speaks to them. We take the approach 
of understanding and interpreting 
that to create a space that is reflective 
of that so that it feels familiar and 
comfortable for them, but fresh and 
transformed at the same time. We 
have put a lot of time and effort into 
understanding what is out there in 
the world so that we can educate our 
clients on what is available to them. 
 We also strive to serve as a resource 
for other designs and do-it-your-self-

ers. We have built an elaborate fabric, 
wallpaper, lighting, and flooring 
sample library that is available for any-
one’s use. Samples can be borrowed at 
any time so that they can have a visual 
in the space. We welcome any size 
job, from a complete new build to a 
simple request for pillows or window 
treatments. We have put together a 
great team of subcontractors such as 
upholsterers, seamstresses, and install-
ers to enable us to complete any type 
of interior furnishings job. The build-
ing is brimming with a vast array of 
home furnishings, furniture, and gifts 
so that our clients can see and feel the 
quality of things and get a sense of 
how these products will present them-
selves in their homes. We are essential-
ly running two businesses here; a retail 
store and an interior design studio, 
but it is a convenience that we gladly 
offer to our clients. We have worked 
hard to show a range of aesthetics, yet 
stay true to the architectural integrity 
of the building.”

Have you noticed an evolution 
in interior design industry wide?
“We live in the age of the internet 
of course, so everyone can be as 
researched and knowledgeable about 
what they want more so than ever 
before. It is easy to create an aesthetic 
from an online resource of mass-
produced goods. We make sure to 
try and educate people on the quality 

interior design

of things and how they are built. We 
utilize local resources as much as pos-
sible. Customization is our niche and 
is how we truly are able to provide a 
space for our clients that doesn’t look 
like it’s a page from a catalogue or 
website. We prefer the end result to 
have more soul and reflect the person-
ality of our clients.” 

What do you find most reward-
ing about maintaining this art-
based business so locally?
“It will always be the people we meet 
and have had the pleasure to serve as 
our clients. We simply believe that we 
should give them the best version of 
what it is they tell us they want. Help-
ing them to understand what that is 
and implementing that is the most 
rewarding truth. It is often difficult to 
visualize the end result, as the process 
requires you to do things in pieces and 
parts, but when it all comes together 
and is reflective of who they are, it is 
so rewarding. Creating a space for our 
clients that is such a big part of their 
lives is why we are so grateful to do 
what we do!” •

To learn more about Carrie Herrington and C. 
Herrington Home + Design, you can visit their 
store at 2693 NY-23, Hillsdale, NY, call them at 
(518) 325-6452, or visit them online at www.
cherringtonhome.com.
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Visit us on Saturday, December 7 for Discovery Day!
Explore campus, meet students and faculty, and learn about our academic program. 

Register today: simons-rock.edu/discover  (required).

Bard College at Simon’s Rock 
is the only four-year residential 
college designed for thoughtful, 
motivated students who want 
to start college after the 10th or 
11th grade. 

84 ALFORD ROAD, GREAT BARRINGTON, MA 01230 | LEARN MORE AT SIMONS-ROCK.EDU

CREATIVITY OVER CONVENTION.
 INTELLECTUAL DISCOVERY AS A WAY OF LIFE.

Doctor of Acupuncture & Chinese Medicine

GENTLE TREATMENTS IN A
BEAUTIFUL, RELAXING 
ENVIRONMENT

Find relief from:
stress/anxiety  •  pain  •  allergies
autoimmune disease  •  arthritis
insomnia  •  fertility/gyn concerns
headaches  •  GI problems
fatigue  •  weight gain
Also offering Facial Rejuvenation 
   & Smoking Cessation

Come discover the art of Chinese 
medicine and design a healthier you

MODERN MEDICINE WOMAN 
Bridging modern & ancient medicine

Sharon, CT • New York, NY
888.445.3902
teri@terigoetz.com
www.terigoetz.com

Acupuncture, herbal medicine, Reiki, health coaching, 
lifestyle and dietary recommendations

(518) 325-6700   HERRINGTONFUELS.COM

9018 State Route 22, Hillsdale • Servicing Taconic Hills Area

•  Heating Oil

•  Propane

•  Heat/AC Systems 

•  Diesel

•  Kerosene

•  24/7 Emergency

•  Service/Repair

Hillsdale, NY: 518.325.3131· Marble & Tile Design Center: 518.325.5836
Lakeville, CT: 860.435.2561· Hudson, NY: 518.828.9431

herringtons.com· 800.453.1311·  KITCHEN, BATH & TILE DESIGN SERVICES

We share your passion.®
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Michael D. Lynch
AT T O R N E Y  AT  L A W

• •
•

*

Jim Young 
OWNER

jim@sharonautobody.com

28 Amenia Road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

CAROLYN CANNON, DVM

Integrative medicine & surgery  
Therapeutic Laser

Acupuncture  |  Chiropractic

518-789-3440  |  millertonvet.com  |  MVPonlineRX.com

Pettersson Excavation Inc

Our full range of services include:
General excavation • Driveways & roadways • 
Septic installations & upgrades • Land clearing 
& site preparation • Ponds • Stone work, 
retaining walls, headwalls • Riding arenas • 
Trucking • Gravel, soil, sand delivered • 
Drainage

Working in harmony with the environment

Michael Pettersson, owner
T: 845 373 8155 • F: 845 677 4750
E: petterssonexcavation@gmail.com • www.petterssonexcavation.com
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bigger picture

By CB Wismar
info@mainstreetmag.com

It was an audacious idea from the 
very first whisper: create the largest 
indoor collaborative art project in the 
world that celebrates the life force of 
America. Sounds simple enough!

The American Mural Project – a 
collaborative work of art that, when 
finished, will span 120 feet and be 
48 feet high. It will be 10 feet deep 
in sections, housed in converted mill 
space in Winsted, CT, and the cen-
terpiece of an educational project that 
would reach coast-to-coast. 

Overwhelming.
When Ellen Griesedieck, a career 

sports photographer and artist, was 
working on a series of portraits of 
workers including construction 
workers on the West Side Highway 
project in New York City, she had the 
opportunity to fly cross-country to 
watch the fabrication of one of Boe-
ing’s massive 747 planes.

And, it suddenly clicked.

A “huge” tribute
Why not create a tribute to the men 
and women who have truly built 
America through their daily efforts … 
their jobs … their vocations … their 
dedication? Dwarfed by the scope of 
the assembly effort for the massive 
plane, Ellen allowed the spark of an 
idea to grow, unabated. What Studs 
Terkel had done in his columns and 
landmark book Working, Ellen would 
reflect in a mural.

Years earlier she had visited the 
Watts Towers in LA – the amalgam 
of concrete, steel, ceramics, glass, and 

half the size of a football field and 
four stories high?

Welcome to Winsted, CT.
Once an active mill town and 

home to the once world-renown 
Gilbert Clock Company, two rapidly 
sequential hurricanes in 1955 had 
devastated the downtown area and 
changed the profile of the town. Once 
vibrant mills stood empty. Two of 
the available buildings stood on three 
acres proximate to Route 44, a major 
highway.  

The American Mural Project 
acquired those two buildings in 2006 
and began what was another auda-
cious project – collecting the financial 
support required to completely re-do 
the buildings – one to house the mas-
sive mural and one to be a visitors’ 
center and educational facility.

The effort was more than simply 
cleaning and applying a new coat of 
paint. To house the mural, the roof 
of the first mill building needed to be 

Continued on next page …

Making heroes of us all:

Above: Ellen Gri-
esedieck and the 
Mural. Below, left: 
Early artist render-
ings of The Ameri-
can Mural Project. 
Imagery courtesy of 
The American Mural 
Project. 

many other components contributed 
by local children that was created by 
Simon Rodia and grew from a simple 
project to a commanding statement 
on the celebration of immigrants’ 
freedoms. A celebration of the fabric 
of America needed to be command-
ing and, like the Towers, it should 
combine artistic expression with the 
involvement of children.
 And, the work began – massive 
paintings fashioned in Ellen’s studio 
on the property she and her husband, 
artist, race car driver, sports commen-
tator, and architect Sam Posey share in 
Sharon, CT. The canvases were huge. 
The concept began with sketches 
and hours of discussion and became 
models and outlines of the kinds 
of individuals and the projects that 
should be memorialized in this heroic 
effort.
 The subjects are the stalwart work-
ers of America – the taxi driver, the 
fire fighter, the policeman, the auto 
worker from Ford’s River Rouge 
plant in Detroit, and cowboys from a 
Montana ranch. “It always starts with 
people,” Ellen reflects. “Just getting 
to know them opens doors … and 
the paintings emerge from there. It’s 
Abstraction meeting Realism.”

Welcome to Winsted
Reality has a bold way of intersecting 
with dreams, however, and it became 
clear that the ultimate presentation of 
this audacious concept would need to 
be purpose-built. After all, where does 
one find a building with a wall nearly 

Ellen Griesedieck 
& The American 
Mural Project
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bigger picture

 A locally-based summer camp series 
blends art and nature in a way that is 
both educational and entertaining. A 
“build camp” provides coaching and 
encouragement as campers actually 
complete a construction task that 
blends into the entire concept of 
celebrating work. An after-school arts 
program, ASAP!, linked internation-
ally celebrated dance company, Pilo-
bolus from Washington, CT, with the 
Project and created a unique public 
fusion at Torrington’s Warner Theatre 
each year. 
 Scanning the listing of schools that 
participate in The American Mural 
Project winds from Taller Boricua, 
Harlem, New York City to the Andre 
Agassi College Preparatory Academy 
in Las Vegas, NV. There are a host of 
Connecticut schools that participate 
in on-site programs and a strong 
number of Massachusetts schools that 
do the same.  
 It is evident that the project con-
tinues to move toward the ultimate 
goal of inviting the world to see how 
America works, and that effort has 
been supported by some very loyal 
and strong partners. The American 
Mural Project website lists the founda-
tions, corporations, and individuals 
who share Ellen Griesedieck’s imagi-
native vision and want to ensure that 
the vision becomes reality … and the 
reality is available to all in a converted 
Winsted mill building. A recently 
announced project grant from the 
Connecticut Office of the Arts will 
underwrite programs into 2020.

“When can I see it?”
The most obvious question that arises 
from encountering The American 
Mural Project is “When can I see it?” 
Still a work in progress, Ellen is hope-
ful that beyond the occasional hosted 
visit, there will be times toward the 
end of 2019 and well into 2020 when 
“moments” will be announced when 
the public can come to look and hear 
what is happening in the Northwest 
Corner of Connecticut.
 While work continues – portions 
of the mural have been hoisted into 
place with the help of cranes and the 
dedication of volunteers who seem-
ingly would not miss any chance to 
watch the masterwork take shape 
– there are projects both local and 

national that engage young minds and 
talents. A staff has been assembled of 
arts educators and administrators who 
coordinate the educational outreach 
while Ellen continues to work on the 
massive task of incorporating heroic 
sized paintings into the mural. “The 
George Washington Bridge is huge. 
It’s going to be comprised of four 
layers,” Ellen says with the contagious 
smile that seems to be her constant 
companion.

A recent fundraising evening held 
in the shadow of the mural, combined 
a “recycled runway” – an eclectic 
assembly of fashion items made of 
recycled and discarded components 
– with the opportunity to see just 
how far the work has come. There 
was music and dancing and laughter 
and the underlying sense that from 
the spark of an idea struck 20 years 
ago at Boeing in far-off Seattle, WA, 
a powerful dream is coming to life on 
Whiting Street in Winsted, CT. •

Follow The American Mural Project at 
www.americanmuralproject.org or call 
ahead (860) 379-3006 to find out about 
educational programs or the next opportunity 
you might have to see the work for yourself.

raised 25 feet. Extensive steel work 
was required to not only support the 
massive mural panels, but to provide 
walkways, balconies, and ramps that 
would accommodate visitors. That’s a 
massive engineering and construction 
project, so fired by her commitment 
to making the American Mural a real-
ity, Ellen set to work.  

Making it possible
Contributions from individuals who 
shared Ellen’s vision and grants from 
foundations like Newman’s Own, 
Aetna, Alcoa, The Home Depot, the 
AG Foundation, The Community 
Foundation of Northwest Connecti-
cut, and several family foundations 
were an essential part of the plan, as 
was a potential matching funds grant 
from the State of Connecticut. The 
state grant was to be a match, so the 
effort to generate the trigger funds 
was consuming … but ultimately 
successful.  

Scope Construction began the 
renovations in March of 2017.

Creating the mural was a massive 
task, not only requiring the seem-
ingly boundless energy of Ellen, but 
also others – young to old – who 
wanted to be part of the dream. The 
educational project that had been part 
of the effort from the beginning has 
taken shape with over 15,000 students 
from across the country engaged in 
programs relating to and sponsored by 
The American Mural Project. When 
it is completed, one project from 
students in each of the 50 states will 
be part of the mural.  

Above, top to bot-
tom: An installation 
of The American 
Mural Project. Ellen 
working on The 
American Mural 
Project. Below, left: 
“Melissa” the female 
firefighter about to 
be raised into posi-
tion in The Ameri-
can Mural Project. 
Imagery courtesy of 
The American Mural 
Project. 
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Hours: Monday - Saturday 10-6, Sunday 11-5  •  5938 North Elm Ave.  •  Millerton, NY 12546 
t: 518.789.3848  •  f: 518.789.0234  •  www.northelmhome.com

13th Annual Holiday

OPEN  STUDIOS
December 7 & 8, 11:00 a.m. – 5:00 p.m.

W h i t i n g  M i l l s

�e Artists at Whiting Mills
100 Whiting Street • Winsted, CT • 860.738.2240 • whitingmills.com

Craftspeople • Painters • Photographers • Quilter 
Makers • Model Railroad • Retail Shops 
Small Businesses • Well-Being . . .and other guest artists

Whiting Mills Main Street Mag.2019.indd   1 10/17/19   4:10 PM
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Wending up a gravel road in deep forests one’s anticipation is rewarded at 
950 feet of elevation as the distant horizon line and captivating mountain 
views prove exhilarating. Nestled in the hillside, this home is for an 
adventurous spirit. The modern rustic home has an open layout 
on the main living floor. A bank of large sliding doors open 
on two sides to the deck and outdoor living space. Easy to 
maintain with simple gardens to tend. Stylish and updated 
this home is an easy move in. Set on 5 acres, 3 bedrooms 
and 2.5 bathrooms. $465,000.

outdoorsman’s euphoria
Picture perfect in-town home offering old world charm plus upgraded 
modern comforts. 1928 Dutch colonial with maple flooring, original 

built-ins and dental work laced fireplace. Modernized in 2001 with a large 
country kitchen and sliders to the backyard. This eastern facing home is one 

 of the first houses on the street positioned to soak the morning sun. 
    Western sunset views over Mt. Algo are stunning. Right in the 

heart of the village and an easy stroll to downtown Kent. 
Set on .3 acre with 5+ bedrooms and 4 full bathrooms. 

Very special at $390,000.

vintage village colonial

860-927-4646 • 860-364-4646 • 860-672-2626 • www.bainrealestate.com

Hollis Gonerka Bart LLP

Painting by Suzanne Ouellette

MEMBER FDIC

 bankofmillbrook.com
(845) 677-5321

In a world of accelerating change, where the technology you hold in your 
hand today will be obsolete tomorrow, where the passing of time means 

even people come and go, it’s nice to know you can count on some things to 
remain constant.

For over 125 years, our mission has been to provide this community with 
the resources it needs to thrive. You can feel condent that whatever 

changes, that will stay the same.

Over 125 Years of the 
Strength of Relationships

3263 franklin avenue  millbrook
5094 route 22  amenia

2971 church street  pine plains  
11 hunns lake road  stanfordville 

Valentine Monument Works & Sandblast

Cemetery onuments • On-Site Lettering • Bron e Veterans  Pla ues
Pet ar ers • Cleaning  epairs • Sand Blasting Service

Bruce Valentine, owner • Tel: 518-789-9497 
ValentineMonument@hotmail.com • Park Avenue & Main Street, Millerton

Since 1875
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By John Torsiello
info@mainstreetmag.com

There’s a beautiful, massive butterfly 
that sits in the new native plant gar-
den at the Sharon Audubon Center in 
northwest Connecticut. It is close to a 
butterfly house the Center erected this 
past year. The buttorfleoge is blue and 
weighs around 400 pounds. “What!?” 
you say. Yep, it’s a big one. But when 
you are made out of steel you tend to 
tip the scales.

OK, the butterfly in question is 
not a real butterfly but a wonder-
ful piece of art created by Izzy Fitch, 
owner of Battle Hill Forge on Main 
Street in Millerton, NY, and his 
students. It took about four months 
to research, design, build, and finish 
the butterfly, which is actually a bench 
that can hold two or three adults and 
three or four children as they take in 
the native plant garden goings on.

Keeping things local
Wendy Miller, education program 
manager at the Center, explained how 
it all came about: “I approached Izzy 
about this idea when I was looking to 
have some type of butterfly sculpture 
bench included in our new garden. 
At the time, I was not aware that he 
worked with home school students 
to teach them the trade of welding. I 
was just searching for a local welder 
who might want to work on this 
project, and had originally thought 
about reaching out to Oliver Wolcott 
Technical School in Torrington to see 
if any of their teachers and students 
would want it as a project.”

But, when Fitch told Miller that 
he was very interested and that he 
had a group of home school students 
and others that would be able to help, 
she loved the idea, as the Center was 
looking for ways to get new groups 
involved in the project. “This worked 
out well and the bench came out 
beautifully and the kids exceeded 
my expectations.” Support from the 

sculpture

Northwestern CT Community Foun-
dation was instrumental in making 
Miller’s dream come true. 
 Fitch and his students were more 
than happy to be involved in the Cen-
ter’s butterfly project. “I supervised 
but the kids did most of the work,” 
said Fitch, standing in his workplace 
recently. He was being a bit modest 
though, as he and an assistant spent 
80 hours combined grinding the 
sculpture and then sandblasting and 
painting it to insure that it would be 
smooth when sat upon. The one-
quarter-inch thick steel plate butterfly 
that measures ten feet wide and five 
feet high, is a unique shade of blue, 
not a light or dark blue but something 
in between. “We had some dark blue 
paint but it wasn’t the right color I 
wanted it to be,” said Fitch. “We also 
had some white paint so we decided 
to mix the two colors together and it 
turned out to be a beautiful shade of 
blue that was perfect.”
 Fitch said he was “blown away” 
by the finished product. “The kids 
worked very hard on it and there was 
a lot of math involved, figuring out 
the dimensions precisely, making 
cardboard butterfly wings, tracing 
them onto the metal and then bend-
ing and shaping the metal. They spent 
a lot of weekends working on the 
project.”

The kids behind the bench
Lucien Alexander-Roy of Amenia, 
NY, Amos Goudreault of Millerton, 
NY, and Kit Fish (Izzy’s son) talked 
about the project as they sat in the 
Battle Hills Forge workshop. “It was a 
great experience,” said Alexander-Roy, 
a home schooled student who takes 
classes at Battle Hill Forge. “It was 
nice to think that we made something 
that will be a part of the garden for a 
long time.”
 Kit Fitch, who is attending North-
western Connecticut Community 
College in Winsted, said the project 
served him well as he hopes to one 
day become a mechanical engineer. 

He attended Oliver Wolcott Techni-
cal High School in Torrington. “We 
all got along fine and worked well 
together.”

Goudreault displayed the card-
board wings that the team made to 
trace onto metal. “One of the kids’ 
dad did a CAD drawing of the wings 
and we had to do a lot of figuring out 
for the dimensions once we found the 
radius. We needed specific numbers to 
get the wings just right.”

Izzy Fitch said his role as supervi-
sor entailed making sure the students 
took the proper safety precautions, as 
they always must in his shop, when 
working on the butterfly. “They had 
to wear jackets and helmets and take 
the usual precautions when cutting 
and welding the metal.” 

Other members of the butterfly 
bench team were Mark and Pedro 
Aguilar, Byron and Hayden Bell, Rose 
and Indigo Fitch, Eli Gellweiler, and 
Daniel Vandiver.

The butterflies at the Audubon
Of course, the bench is part of a larger 
story of butterflies at the Sharon 
Audubon Center. The butterfly house, 
native plant garden and rearing lab 
were designed and constructed as part 
of project made possible by several 
grants that totaled $15,000, said 
Miller. One of the grants was used 
to involve area high school students, 
including those at Torrington High 
School and Fitch’s students in the 
project. After serving the public in 

the butterfly house, all butterflies 
are eventually released into the wild, 
explained Miller. Plans are to overwin-
ter some of the pupa at which time 
they will be put into a state of stasis 
(inactivity) until they can be released 
when the weather warms next year.
 In-season, various species of the 
colorful, thin-winged creatures will 
float around the modest-sized wood 
and screen structure, alighting from 
time to time on a variety of plants 
and flowers in the enclosed space. A 
walkway allows visitors to wander a 
bit and enjoy the fanciful show the 
monarchs, black swallowtails, eastern 
swallowtails, and painted ladies put 
on.
 When collecting samples, staffers 
and volunteers are careful to check for 
what is called “OE,” a parasite that 
has been found in some butterflies 
and which can spread quickly to non-
affected butterflies. Miller said, “But-
terflies love native plants, especially 
milkweed (a field of which grows just 
outside the butterfly house), as well as 
herbs and various annuals.” She urges 
anyone trying to handle a butterfly 
to be extremely careful (or don’t do 
it) and to not hold them by their 
wings, as touching can damage their 
tiny scales. “If we can continue to get 
grant money to cover costs, we hope 
to continue working with Izzy and 
his students in the future to possibly 
create a caterpillar sculpture for kids 
to sit on as well,” added Miller. •

The

bench
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Private & Serene Colonial 
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Millbrook 845.677.0505 ·∙ Rhinebeck 845.876.6676 

Quality concrete with quality service
Covering all of your concrete needs including fiber reinforced concrete, 

flow fill, pool mix, and pump mix.

We are a family-owned business and our mixes are NYS Engineered Certified Mix 
Designs. With our new batch plant located at 4177 Route 22 in Wassaic, NY, we 
can load our front discharge mixers in less than 8 minutes with complete accuracy 
for yardage and mixes. Our plant location affords you timely deliveries both north 
and south on Route 22 from Hillsdale to Brewster, as well as on Routes 44 and 
343  from Pleasant Valley to all points west, and Routes 44 and 55 to western Con-
necticut from Sharon to Lakeville, Kent and New Milford. Give us a call today at 
(845) 478-4050 or visit us online or on Facebook and let us help you with all of 
your concrete needs. (845) 478-4050 • PO Box 1199, Dover Plains, NY

R R&
Ready Mix Concrete
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By Griffin Cooper
griffin@mainstreetmag.com

There are towns tucked within 
our storied valley, with their quiet 
regality and pastoral charm, that 
have come to establish their own 
unique identity over the last half-
century. From food of course, to 
wine, music, and most recently 
even beer. Both lifetime locals and 
entrepreneuring newcomers have 
worked to mold the characteristics 
of their hometowns that have come 
to define their spot on the map. 

As marked as the great Hudson 
River itself, towns like Hudson and 
Woodstock in NY, Stockbridge, 
MA, and Salisbury, CT, have carved 
out a niche for themselves in the 
fertile land the river feeds and in 
Millerton, NY, over the last twenty-
years, a similar phenomenon has 
taken place. With an enduring rus-
tic vitality mixed with uptown chic, 
interior designers, antique dealers, 
and home decor experts from all 
over the country have come to this 
little village on the border of Con-
necticut to set up shop and establish 
roots on its rural downtown streets. 
As a result of this manifest design 
revolution, business owners of every 
design niche have helped Millerton 
join the ranks of area towns and 
villages that have become known far 
and wide for what they do best. 

For the business owners in Mil-
lerton, it’s not just about displaying 
their own design prowess. It’s about 

connecting with the people who 
visit the village to experience it, 
and creating a community amongst 
themselves for those with a singular 
passion. For shoppers, designers, 
hobbyists, and those looking to 
immerse themselves in the eclectic 
art of interior design, Millerton has 
become the capital destination in 
the Hudson Valley – a Shangri-la 
for the interior design fan, and the 
must-see spot for the very art itself.

Taking the tour with sages 
and newcomers
As one travels southbound on Route 
22 into Millerton, paralleling the 
historic Hudson Valley Rail Trail, 

that flows lazily around its borders. 
Antiquers and home decor enthu-
siasts will be hard pressed not to 
find everything on their list from 
this point on heading into the small 
village. 
 North Elm Home sits just before 
Millerton’s Main Street, but has 
established itself as a premiere 
destination for those looking to 
fill their homes with furnishings, 
accents, and antiques that blend 
modern style with historic elegance. 
Co-owners John Scutieri and Cindy 
Dunleavy have taken their com-
bined thirty years of experience and 
distinctly discerning eyes to offer 
the area both interior design services 
in addition to reclaimed items from 
all over the world as well as hand-
crafted items from local artisans. 
Featuring pottery, tables, cabinets, 
and more, the Millerton mainstay 
makes local items the popular fea-
ture. North Elm Home’s Art Wall 
houses local arts, with paintings and 
sculptures from local artists featur-
ing a new show every six weeks. 
 On the corner of Main Street 
sits a starkly modern shop that 
is less about retail fare, and more 
about the modern ideal. Meta44, 

design center

Continued on next page …

The Design Capital of the Hudson Valley
DOWNTOWN MILLERTON:

Above: North Elm 
Home has not only 
home furnishings 
and textiles, but of-
fers interior design 
services as well. 
Image courtesy of 
North Elm Home. 
Below, left: Meta44 
is Millerton’s starkly 
modern shop. 
Image courtesy of 
Meta44.

the first intro-
duction into this 
design destina-
tion comes in 
the form of a 
restored barn 
housing the Old 
Mill of Irondale, 
a landmark that 
takes advantage 
of its historic 
nature by selling 
a wide variety 
of antique crafts 
from just across 
the idyllic brook 
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design center

which shares space with a Farrow 
& Ball stockist, a premiere paint 
and wallpaper shop, is a play on 
the phrase “a metaphor for,” and 
seeks to make a deeper connection 
with the world of interior design 
by displaying the “many degrees of 
modern.” In order to emulate this 
carefully curated idea, co-founders 
John Allee and Charlotte Tracy have 
taken painstaking efforts to convey 
their message through their selec-
tions of furniture, unique objects, 
and art. Allee, a local architect 
who runs an architecture firm in 
Millerton called Allee Architecture 
+ Design (AA+D) further up along 
Main Street, describes himself as 
having been “building since birth,” 
and says of Millerton’s lure to the 
local artisan, “It’s a pervasive local 
culture, with good food, one-of-
a-kind resources, and of course, 
its proximity to NYC. The Main 
Street curve and hill, while probably 
a pain to novice parkers, is one of 
Millerton’s greatest assets.”

On the main drag
Indeed, the very design of Miller-
ton’s main drag can inspire visions 
of both the area’s blue collar past, 
and its charmingly modest-yet 
assuredly polished design present. 
Of course, interior design, in all its 
landscape, does not only include 
nouveau-chic or even the tradi-
tional items one may think of when 
conjuring up images of home design 
or antiques. Tucked within a nook 

off of Main Street just across from 
where the Rail Trail cuts through 
the village, sit two shops that rely 
on comfort and countryside aes-
thetic to drive business in the heart 
of their rural setting. Neighbors 
Country Gardeners Florist and Les-
lie Flood Interiors share the kind of 
charm necessary for those looking 
for a certain down-home feel while 
still maintaining a style that excites. 
 Country Gardeners Florist has 
been providing this aesthetic to Mil-
lerton for three decades and owner 
Joanne Scasso embodies the family-
run feel by maintaining a rural 
farmhouse atmosphere with a wide 
selection of floral arrangements. 
 Leslie Hoss Flood Interiors offers 
customized furniture and decorative 
accessories among other items that 
convey the same type of straight-
forward style perfect for the escapist 
looking for country flare. Similarly, 
Charlotte Merwin, of Merwin Farm 
and Home, a shop offering a variety 
of handmade and locally crafted 
home and garden decor, located 
on 20 Main Street, says the key to 
design in Millerton is its local feel 
and the community that surrounds 
her agrestically charming storefront. 
Though the business itself may be a 
relative newcomer to the Millerton 
scene, Charlotte has spent her life 
in Millerton watching it grow and 
evolve, “I live here and I grew up 
here, so to be not only running my 
own business here, but doing it in a 
field that I am so passionate about, 

of Main Street, where the beating 
heart of the town’s design spirit 
lives. Hunter Bee, located at 21 
Main Street, has developed a loyal 
following of interior design fanatics, 
and for good reason. Owners Kent 
Hunter and Jonathan Bee have 
combined their unique talents as 
both creative director for several 
agencies in New York City and 
installation artist respectively to 
create a premiere collection of items 
that are at once industrial, modern, 
and classically American. “The 
beauty is in our mix,” says Kent 
of Millerton’s growing selection of 
antique hot-spots. Jonathan adds, 
“But Millerton still remains under 
the radar, and that makes our town 
and these businesses still so much 
fun to visit.” 
 Of course, evolutions like these 
breed new and interesting ideas, and 
both Jonathan and Kent understand 
this key element within their own 
marketplace, “I think it’s an evolu-
tion of retail, people like a little bit 
of everything and that’s why you 
don’t really see any of our shops 
simply featuring just traditional 
antiques.” 

Above, top to bottom: Millerton’s Antiques Row is on the “sunny side” of Main Street. 
Millerton Antiques Center has something for everyone. Images by author. Below, left: 
Merwin Farm and Home has unique offerings. Image courtesy of Charlotte Merwin.

 That trend continues next door 
at Montage Antiques, where owners 
Dana Jennings, Fritz and Chloe 
Rohn have spent their lives im-
mersed in the world of antique 
furnishings. “I was raised with 
antiques,” says Fritz of his child-
hood home, “my home was filled 
with Italian walnut furniture from 
the 16th and 17th centuries that 
my grandparents bought while 
on honeymoon in the early 20th 
century.” Similarly, Dana’s mother 
was an antique dealer in Americana-
style items and her grandmother 
also dealt in antiques from all over 
the world. Antiquing is Montage’s 
heritage and it shows upon entering 
its vast interior space of mid-centu-
ry and country furniture. For Fritz 
however, the key to the antique 
market is what also makes it so 
rewarding, “Knowledge is absolutely 
the most rewarding part of being 
an antique dealer, getting to know 
aesthetics, structure, and even the 
wood which was used to make an 
item.”
 The concrete of Millerton’s 
antiques foundation continues to be 
poured along Main Street with two 

it’s really a dream 
come true and I 
want to be part 
of the evolution. 
I think it’s also 
great for Mil-
lerton to have 
so many young 
business owners 
joining the fray.”

Antique’s row
Millerton’s artis-
tic community 
has undergone 
an evolution not 
only in style, 
but in character 
as well, evident 
at the center 
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shops that have staked their claim 
in experience and familiarity. For 
the past thirty years, owners John 
Kynick and Francis Nestor have 
shared their venerated contem-
porary take on modern art and 
design across our area in the form 
of Cottage + Camp. From Boston 
to Woodstock Krynick and Nestor 
have seen design and home decor 
in all its forms throughout New 
England and the Hudson Valley. 
Cottage + Camp had previously 
operated out of the same building 
where Merwin Farm and Home is 
currently located and, after a brief 
hiatus, has brought its beloved 
quirky sensibilities back to its new 
home on 23 Main Street. 

A few doors up from Cottage + 
Camp, and rounding out Antiques 
Row, is what can only be described 
as an antiques institution in Miller-
ton, and one whose roots permeate 
throughout the village. For the past 
two decades, the Millerton Antiques 
Center has been home to some of 
the most uniquely vintage items in 
our area made and sold by some of 
the most gifted of local artisans and 

designers. The Millerton Antiques 
Center has so firmly established it-
self at the heart of Main Street that 
even a number of current business 
owners in town have either began 
their design careers within its walls 
or have a personal link to its storied 
history in some form or fashion. 
The Antiques Center’s communal 
atmosphere blushes out onto the 
corner of Main Street and has since 
breathed its local design motif into 
the shops and spaces that surround 
it. Home design enthusiasts and 
local decorators looking for their 
own kind of personal touch for 
their homes now have a plethora of 
options to fit their needs and check 
off home decor to-do lists. 

There’s way more to it than 
just furniture
The savvy customer with a discern-
ing eye won’t have to travel far to 
realize their design visions, from 
having one of the many paintings at 
BCB Studios or prints sold at Little 
Red Bird Studio framed just up the 
street at Gilded Moon Framing, to 
architecture – the very beginning of 
a design adventure. Homeowners 

are aided by experts at AA+D, Over 
Mountain Builders, EcoBuilders, 
and Steed Home Restoration for 
more sustainable ways of living. 
 Dotting the interior space with 
furnishings and accents that define 
character and home decor can be 
accomplished with the help of John 
Goudreault’s Custom Furniture and 
Fine Art, and the newly relocated 
Charlotte Taylor on 50 Main Street. 
Finding the most reliable home 
appliances, electronics, televi-
sions, paints and tools for even the 
smallest of home projects can easily 
be pursued at Gordon R. Keeler 
Appliances, Dave’s TVs, or Ed Her-
rington, Inc. 
 The indulgence of interior design 
variety has planted the seeds for a 
few highly anticipated newcomers 
as well. Merwin Farm and Home 
isn’t the only newly christened 
design shop to have Millerton buzz-
ing, just down the road is Millerton 
Mercantile, only a few months old 
but already making a decorative 
impression. The beehive of design 
excitement continues on South 
Center Street at Taradise, a newly-
opened consignment shop taking 
up residency beneath the T-Shirt 
Farm. 
 Perhaps the biggest undertaking 
of all is happening just across the 
street from Terni’s Store in a build-
ing that has shaped Millerton’s past 
– formerly known to every local as 
Saperstein’s. Led by enigmatic 26 
year old designer Savannah Hussey, 

grown up in Arizona and cut her 
teeth in Los Angeles – one of the 
premiere design destinations in the 
world – Savannah moved back to 
the area and began work at Place 
Gallery, where Cottage + Camp is 
now located. After seasonal work 
ended, and with the support of her 
community, Savannah employed the 
same sense of confident ambition 
that has taken her across the coun-
try to open Borrowed Nostalgia, a 
vintage furniture and furnishings 
store that fits Millerton’s destination 
design feel with a twist of un-
abashed youthful postmodernism. 
Hussey’s style and presence along 
Main Street represents the move-
ment to the Hudson Valley corridor 
that Millerton’s design reputation 
has enabled for prospective design 
entrepreneurs. Her magnetic style 
and personality give the impression 
that, despite her age and location, 
she has hardly any shoes to fill. 
Despite all of this, Savannah knows 
what lies at the heart of Millerton 
and its collection of businesses, and 
it’s that intuition that makes her, 
and every other member of this vil-
lage of kindred spirits, the future of 
the Hudson Valley’s premiere design 
destination. 
 “It’s a real collective effort, living 
in the Southwest and coming here, 
I see the difference not only in the 
seasons, but the community. Hav-
ing that support for new businesses 
is vital for our success as a commu-
nity of designers.” •

design center

Borrowed Nos-
talgia has set up 
shop alongside 
Camp Boutique 
and Millerton 
Made in what is 
now a business 
collaborative 
inside the former 
beloved depart-
ment store, and 
joined Mil-
lerton’s design 
vanguard with 
a striking mix 
of vintage edge 
and a modern 
sense of style and 
comfort. Having 

Above, top to bottom: Charlotte Taylor offers a beautiful assortment of home and 
personal gifts. Image by author. Contractors like Over Mountain Builders are also a 
critical part of home design. Image courtesy of Over Mouintain Builders. Below, right: 
Barrowed Nostalgia offers unique pieces. Image courtesy of Borrowed Nostalgia. 
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CLARK’S
outdoor services

landscaping & design  •  stonework & design  •  lawn care
patios  •  walkways  •  walls  •  maintenance  •  & more

legitimately in the landscape business for over 20 years

Eric Clark  •  (518) 325-9098  •  (518) 755-2774
www.clarksoutdoorservices.com

APPLIANCES
GORDON R. KEELER

SUB ZERO • MONOGRAM • WOLF 
SPEED QUEEN • GE CAFÉ • GE PROFILE

Appliance sales & service since 1930

3 Century Blvd., Millerton, NY 12546
518-789-4961 • 518-789-4813 • 518-789-4252 fax

Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

POOCHINI’S

Providing grooming & boarding services
46 Robin Road • Craryville, NY 
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com 
Follow us on Facebook!

Your pet will leave happy, feeling good and most importantly, looking great!

Pet Salon
DAWN GARDINA

MotorworksThe

518.789.7800
23 South Center Street, Millerton, NY

www.TheMotorworks.biz

Foreign, Domestic & Vintage Service
NY State Inspection Station
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entrepreneurship

Continued on next page …

By Mary B. O’Neill, Ph.D.
info@mainstreetmag.com

Just over the Connecticut border 
in Ashley Falls, MA, lies the unlikely 
setting for a company that consis-
tently punches above its weight. 
There, in the tall grass of the Sheffield 
Business Park sits a large purpose-
built corrugated metal hangar – the 
scene of McElroy Scenic Services, 
a custom fabrication company that 
creates tableaus, props, and backdrops 
for museums, magazine photo shoots, 
and corporate conferences and meet-
ings. 

Work is play
Enter the building and you’re greeted 
by owner and president Noelle LaMu-
niere, two friendly dogs, and employ-
ees that are more like a dedicated and 
loyal family. Beyond the casual office 
and meeting room is the expansive 
workspace filled to the rafters with 
materials, tools, and creations wait-
ing to be shipped or stored. All this 
is set beneath a large sign that states 
“PLAY.” It’s the truncated version of a 
backdrop for a Coldplay concert and a 
guiding reminder of McElroy Scenic’s 
approach to their work. 

LaMuniere and her late husband 
Sean McElroy founded the company 
in 1999. She – an ad agency producer 
and he – a talented builder and crafts-
person met on the job in New York 
City, fell in love, married, and then set 
the stage for creating their own busi-
ness. 

White glove service
Ask LaMuniere and she’ll tell you 
that McElroy Scenic Services is a 
high quality, white glove, full service 
fabrication company. Simply put, 
they make things, really high qual-
ity things, out of wood, metal, and a 
host of other materials to help clients 
display, educate, celebrate, sell, set a 
mood, emphasize, and brand.
 In the early days, LaMuniere used 
her producer experience to run the 
office, manage the business side, orga-
nize projects, and ensure quality con-
trol over the entire project. McElroy 
oversaw the making and installation 
of the displays, as well as sales, some-
thing that came quite easily to an 
affable Irishman.

It’s a good thing
Brought to the area by family ties and 
a new baby, they decided to make a go 
of living and working in Falls Village, 
CT. Their first project was a scale 
model of Martha Stewart’s Turkey Hill 
home. Using architectural drawings 
from over 200 years ago, McElroy 
created the model from scratch for a 
KMart commercial featuring Stewart. 
She liked the replica of her home so 
much she had it delivered to the life-
sized version after the shoot. 
 Work with photographers soon 
followed and they found themselves 
creating ambient backdrops for the 
likes of Annie Leibowitz and Mark 

about the Rolling Stones gave them 
further credibility. This ornate set 
mimicked the architectural details of 
the theatre and features prominently 
in the concert footage.

If you build it, they will come
These early successes made them 
believe they could make a go of it on 
their own. LaMuniere and McElroy 
responded to RFPs and invitations 
to bid on jobs, and while that was 
definitely worth committing resources 
to, LaMuniere believes that “word-of-
mouth really built the business. Once 
we had a client, our commitment to 
good work made them stay.” 

She credits her hard-working team 
for their creativity, professionalism, 
and dedication to quality. “There 
are no prima donnas here. We have a 
core team of five trained artists and 
craftspeople who do most of the heavy 
lifting. What we can’t make in house 
we contract out – and I’m constantly 
surprised at the depth of talent we 
have in this local area. I seldom have 
to go far to find someone who can 
make what we need – and do it to a 
high standard.”

McElroy Scenic ServicesThe scenic route

Seliger. In these 
situations, McEl-
roy Scenic makes 
the artistic vision 
of their clients 
come to life. 
 The gilt art-
deco backdrop 
they constructed 
at the Beacon 
Theatre for the 
Martin Scorcese 
film Shine a Light 

Above, top to bot-
tom: McElroy Scenic 
Services workshop. 
Photo: Tory Estern. 
North Country Un-
derground Railroad 
Museum. Left: FDR 
Presidential Library 
Visitor’s Center 
Hyde Park, NY. 
Images courtesy 
of McElroy Scenic 
Services.
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 Work for corporate clients, par-
ticularly from the financial sector, 
has provided much of their bread 
and butter in recent years. This work 
involves creating a branded environ-
ment within a more sterile hotel or 
event space. The pop-up corporate 
ambience serves as the setting for 
annual meetings, conferences, and 
product launches for companies such 
as Morgan Stanley, Prudential, Bar-
clays, Hewitt Packard, Deloitte, and 
The Financial Times.
 LaMuniere attributes winning 
reputable clients such as these from 
larger competitors as down to the na-
ture of her colleagues, the high level of 
service, and attention to the smallest 
detail. Delivering the goods on time 
and within budget doesn’t hurt either.
 All items are made in house, 
shipped to the location, assembled, 
taken apart, and shipped back to 
McElroy Scenic’s facility to be dis-
mantled or stored for future use. This 
happens whether the locale is in the 
next town, across the country, or in 
Canada or Latin America. On loca-
tion, local help, primarily in the form 
of stagehands, is hired to install the 
design. 

Behind the scenes at a museum
McElroy Scenic Services is returning 
to crafting more museum exhibitions. 
Working with museum staff and ex-
hibit designers, they make the vision 

come to life with exacting precision 
and realistic models and displays. 

Their client list includes the Yale 
Peabody Museum, Pequot Museum, 
and the FDR Presidential Library 
and Museum. Most recently, they 
designed exhibits and signage for 
the Mt. Greylock Visitors Center in 
nearby Lanesborough, MA. Pres-
ently, they are working for a nature 
and environmental-themed museum 
at Halibut Point State Park Visitor 
Center and are excited and challenged 
by the diversity of the exhibits and 
materials used to make them.

These museum projects involve 
research into the subject matter, col-
laborating with a variety of stakehold-
ers, working with a variety of materi-
als to create the exhibit according 
to specifications, and often building 
items in detailed miniature or realistic 
imitation. They love the challenge of 
making their raw materials bend to 
the needs of clients.

Woman owned, going strong
Still getting back on her feet emotion-
ally and professionally after the sud-
den death of her husband and partner, 
four years ago LaMuniere applied to 
participate in Goldman Sachs’s 10,000 
Small Businesses Program (10KSB), 
“an investment to help entrepreneurs 
create jobs and economic opportunity 
by providing access to education, 
capital and business support services.”

This opportunity helped McEl-

roy Scenic to become certified as 
a woman-owned business by the 
Women’s Business Enterprise National 
Council (WBENC). This designation 
is helpful in potential client RFP’s 
and can mean extra points in the bid 
evaluation process.
 Through 10KSB LaMuniere also 
discovered Women’s Presidents Orga-
nization (WPO), a global organization 
of women business leaders. She meets 
monthly with the 17 members in the 
Springfield, MA, chapter. While all 
the members own businesses, none 
are in the same field. This creates a 
non-competitive, supportive environ-
ment where members gather, check in 
with each other, learn from presenters 
and workshops, and provide problem-
solving support. Belonging to this 
organization has been a game changer 
for LaMuniere and she feels both 
nurtured and challenged by fellow 
members.
 Winding down the interview, 
LaMuniere reflects, “I’m here, in the 
middle of cornfields, collaborating 
with artists, artisans, and craftspeople 
in this area. My company is economi-
cally important to several families, 
and in a small way, I’m an economic 
driver of the local economy. I’m pretty 
proud of that.” •

For more information about McElroy Scenic 
Services, visit www.mcelroyscenic.com or 
email Noelle LaMuniere at noelle@
mcelroyscenic.com.

entrepreneurship

Above: Mt Greylock 
Visitors Center. Be-
low, right: The Road 
to Machu Picchu 
Traveling Exhibit. 
Images courtesy 
of McElroy Scenic 
Services.
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Pop in for a taste of fall. Also stop in for a tasting 
of single batch Irish cream liqueur. Five Farms * 

County Cork * Ireland. November 2, from 2 to 5.

O�ering a wide variety of wines and spirits from around the globe 
in varying sizes  •  A full wall of sparkling wines and champagne •  
Many local wines and spirits •  Miscellaneous chilled whites, roses 

and bubbly •  Our everyday 3/$20 sale section where you can mix & 
match 3 wines for $20 •  Tons of Rose – Rose all Day! •  Check out 

our Facebook page for specials and updates

Hours  Sunday 12 to 5pm • Monday 12 to  uesday through 
ursday 1  to pm • Friday and Saturday 1 -7pm

518.325.4010
Located at 8 Anthony Street in Hillsdale, NY, 

behind the IGA Supermarket

Hillsdale Super Market welcomes two great 
new additions to the family. Sean Ball is our 
new Assistant Meat Manager, preparing our 
Fantastic Fresh Seafood case and CAB Prime 
Beef case. Adam Cleveland is our new Deli 
Manager, showing off his new creations in 
our Grab & Go case!

2628 Route 23, Hillsdale, NY  •  518-325-4341

Monday – �ursday 8am – 7pm  
Friday & Saturday 7am – 8pm  •  Sunday 8am – 6pm

Welcome additions at the Hillsdale IGA
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klemmrealestate.com

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > Roxbury 860.354.3263
Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040

#1 for Selling & Renting Fine Country Properties!#1 for Selling & Renting Fine Country Properties!

KLEMM REAL ESTATE Inc
LITCHFIELD COUNTY’S PREMIER BROKERS 

Source: SmartMLS and Klemm Private Sales 1/1/93– 10/15/19

Philip Roth's Country Estate. 3 Bedroom Main 
House. Vintage Barn. Writing Cottage. Pond. 
Meadows. Orchards. Total Privacy. 147.2± Acres. 
$2.925.000. Peter Klemm. 860.868.7313.

WARREN, CT

18th Century Colonial. 5 Bedrooms. 3.5 Baths. 2 Fireplaces. 
Hardwood Floors. Classic Barn. Lake Waramaug Views. 
Coveted Location. Subdivision Potential. 4.1± Acres. 
$995.000. Peter Klemm. 860.868.7313.

WARREN, CT

Dramatic Modern Shingle-style Estate. 3 Bedroom 
Main House. 3 Bedroom Guest Cottage. Pool. 
Pool House. Views. 6.67± Acres. $1.495.000. 
Graham Klemm. 860.868.7313.

SHARON, CT

Estate Farm. 3,200sf Colonial Farmhouse. 4 Bedrooms. 2 
Fireplaces. Fields. Pond. Stream. Catskill Views. 
Large Barn/Garage. 132± Acres. $2.000.000. 
Drew Hingson. 860.435.6789.

GALLATIN, NY

HOUSE
Plumbing        Heating        CoolingPlumbing        Heating        Cooling

Water treatment systems • Mini splits • IBC boilers • Triangle Tube boilers
Buderus boilers • Radiant installations • New construction, renovations & repairs

Plumbing        Heating        Cooling

(518) 398-7888 • houseplumbing@yahoo.com

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com

QUATTRO’S POULTRY FARM & MARKET
Our own

farm-raised chickens,
pheasants, ducks, geese, venison

TURKEYS  WILD TURKEYS  HERITAGE TURKEYS

IT’S TIME TO TALK TURKEY
All-natural, strictly antibiotic- and 
hormone-free. Plump and tender.

VISIT OUR FARM STORE
RT. 44, PLEASANT VALLEY NY 12569

(845) 635-2018

A UNIQUE SHOP FOR CUSTOM-CUT PRIME MEATS
Steaks • Chops • Leg of Lamb • Crown Roasts • Prime Rib

Fresh or Smoked Hams | Wide Variety of CRAFT BEERS!

Our own Smokehouse Specialty Meats & Sausages

ITALIAN SPECIALTIES: Cheeses, Pastas, Olive Oil, Vinegars

Also LOCAL Breads, Vegetables, Honey, Jams, Grains & More!

•••

A UNIQUE SHOP FOR CUSTOM-CUT PRIME MEATS
Steaks  Chops  Leg of Lamb  Crown Roasts  Prime Rib
Fresh or Smoke Hams | CRAFT BEER and BEER ON TAP!
Our own Smokehouse Specialty Meats & Sausages
ITALIAN SPECIALTIES: Cheeses, Pastas, Olive Oil, Vinegars
Also LOCAL Breads, Vegetables, Honey, Jams, Grains & More!

11111111111111111

11111111111111111

Call 1   11  • Catskill iew eddings.com

The ideal venue & location for your perfect day

weddings & e ents
Catskill iew
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inspiration

By Regina Molaro
info@mainstreetmag.com

“The Hudson River Valley provides 
me with endless subject matter. I love 
to paint the ever-changing light and 
reflections on waterways and wet-
lands. I love to interpret the mood 
and feeling of a landscape and take 
the viewer beyond mere description,” 
says artist Betsy Jacaruso, proprietor 
of the Betsy Jacaruso Studio and Gal-
lery. Jacaruso also teaches art classes at 
the gallery. The Betsy Jacaruso Studio 
and Gallery dates back to 2000. The 
Chocolate Factory in Red Hook, NY, 
was the initial location of the gal-
lery space. Since 2011, Rhinebeck’s 
charming cobblestone Courtyard 
area has been home to the gallery and 
studio.

Renowned for her bold, vibrant na-
ture scenes, some of Jacaruso’s works 
tend to be more realistic while others 
indulge in abstraction. Still of Night 
captures the serenity of a mood-evok-
ing mountain and lake scene. It is cre-
ated in a palette of white, soft grays, 
powdery greens, and pale blues while 
Ebbing Spirit presents an explosion 
of bright turquoise, fiery red, vibrant 
orange hues, and deep plum tones 
that collide to create a minimalist, 
color-blocked Hudson River scene. 

The creative genes
Jacaruso has been living in the 
Hudson Valley since she was a child. 
She credits her father, who was also 

an artist, for inspiring her. “He was 
a Buddhist for many years and was 
passionate about his studies into the 
higher consciousness. He painted all 
his life and his subject matter was 
nature or spiritual in concept,” says 
Jacaruso. 
 The artist also credits her mom 
who engaged in sewing, drawings, 
ceramics, and watercolor. Her mother, 
who grew up in North Carolina, em-
braced the beauty and serenity of the 
Hudson Valley because it reminded 
her of her childhood home. 
 With two creative parents at the 
helm, Jacaruso also took to the arts. 
She began painting when she was 
a child. “I always had a passion for 
drawing and enjoyed art projects in 
school,” reveals Jacaruso. Although 
her fondness for art and creative 
expression runs deep, she also had a 
keen interest in learning languages. 
Since the French and Spanish lan-
guages came easily, Jacaruso initially 
pursued language. After studying 
French in high school, she jetted off 
to Lausanne, Switzerland, to study at 
L’Alliance Francaise. 
 While studying Spanish at 
Dutchess Community College, Jaca-
ruso enrolled in a summer program 
abroad and lived with a family in 
Santander, Spain. After completing 
her degree at Dutchess Community 
College, and taking art classes, she 
relocated to Brooklyn and studied at 
Pratt Institute. She graduated in 1979.  
 Although she began as a drawing 

medium,” says Jacaruso. 

Changes
Over the years, the artist’s style has 
changed dramatically. Her early 
expressionist paintings reflect darker 
childhood memories and the impact 
of challenging relationships. “Those 
earlier oils and drawings were thera-
peutic. They gave me the freedom to 
express my emotions through other 
subject matter such as the beauty of 
nature,” says Jacaruso. Until more 
recently, the nature enthusiast enjoyed 
painting still-life and botanicals, but 
has settled into more atmospheric 
landscapes. 

Throughout the years, Jacaruso 
has garnered many awards. In 2005, 
she was the individual artist recipient 
of the Dutchess County Executive’s 
Arts Awards. From 2010 to 2013 she 
served as Red Hook Community Arts 
Network co-chair. The year 2018 
was a notable one for Jacaruso. She 
was granted the Recipient of 2018 
Good Egg Award from the Rhinebeck 
Chamber of Commerce. The award 
was presented by Dutchess County 
executive Marcus J. Molinaro. That 
same year, Jacaruso was awarded a 
Certificate of Recognition for enrich-
ing Rhinebeck with her creative 
vision, art, and dedication to commu-
nity. This honor was bestowed upon 

her by the Rhinebeck Town Board. 
 Beyond spotlighting her colorful 
Hudson valley-inspired works, the 
gallery exhibits artwork by emerging 
and established regional artists. It also 
offers weekly classes year-round. For 
adults, the classes span from watercol-
or to drawing and pastels. A charcoal 
portrait class just kicked off and will 
soon segue into portraiture in oil.  
 Weekly creative art classes are also 
offered for children ages six to 12. 
Classes are taught by Jacaruso’s daugh-
ter Cara Hamill. 

It’s show time
In October, the gallery exhibited the 
works of Cross River Fine Art – a 
group of artists who’ve painted with 
Jacaruso over the years and have 
formed their own group. 
 For the close of 2019, the gallery 
will host a Holiday Show, which kicks 
off this month and runs through 
January. Watercolor students can 
exhibit their work in the gallery’s 
Annual Student Show, which is held 
in April 2020. Finally, the 20th An-
niversary Show will be held from May 
7, 2020 through May 31, 2020. “We 
are excited to announce our 20th 
Anniversary celebration with a special 
exhibit of my new work,” concludes 
Jacaruso. •

Reflections of the Hudson Valley
ARTIST BETSY JACARUSO 
DRAWS INSPIRATION FROM 
THE COLORS AND VISTAS…

major, Jacaruso also loved 
sculpture and oil-painting. 
She eventually switched 
gears on her medium 
when she became a single 
parent. 
 “I shifted to watercolor 
because I could set-up 
my supplies on the coffee 
table after my daughter 
was asleep. Watercolor 
is much less toxic than 
other mediums and 
doesn’t require as much 
space and clean-up. I fell 
in love with the fluidity 
and spontaneity of the 
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From the bottom of the well to the top of the glass…

  • inf es s c
hi s a e  n  • c a erack u ser ice c

ass. ic. 1 1, 7  &  • . ic. 1 61 • Conn. ic.  & 6

Drilled & Hydroflushed Wells
Installation & Servicing of Pumps 

& Water Conditioning Systems
IGSHPA Geothermal certified

Hardware
Home Goods

Pet & Bird Supplies
Farm Feed

Paint & Lumber
Lawn & Garden Center

Automotive
Repair Services

6047 Route 82, Stanfordville, NY 12581 • 845-868-7401 • www.roostersroute82.com6047 Route 82, Stanfordville, NY 12581 • 845-868-7401 • www.roostersroute82.com

HOLIDAY SEASON 

GIFTS & 
DÉCOR 

AVAILABLE 
NOW

518.398.6455
www.ronnybrook.com

FRESH • ALL NATURAL • MADE ON OUR FARM

We’re All
Family Here.

Take advantage of 
our FREE community 
fitness classes!

•

Award Winning Wound Care!

A Heritage of Fine Homes and Property

hwguernsey.com Millbrook 845-677-5311
So. Columbia County 518-398-5344

CARPENTER HILL
Contemporary Farmhouse sitting on a gentle rise at the
end of a meandering half mile drive, features panoramic
mountain views and wonderful sunsets. The 7654 sq
ft home includes 5 bedrooms, 5.2 baths, 7 fireplaces
and an expansive wrap around porch, excellent for open
air dining and relaxing. A barn complex includes a guest
cottage, an apartment and stable, all on 99.8 acres with
a pond and paddocks. $5,600,000. Call Candace 
Anderson 845-677-5311.

RECOGNIZED BY WHO’S WHO IN LUXURY REAL ESTATE

WINDSWEPT FARM
Off a quintessential country road Windswept Farm is 75
acres of rolling pastures and woods, stone walls and
wonderful sunsets. The 6000 sq ft home includes hand-
hewn beams, wide board floors, 7 fireplaces, Chef ’s
kitchen plus 5 bedrooms and 4.5 baths. Barn, pool and
pool guest house. A mere 15 minutes to Rhinebeck.
$6,900,000.  Call Candace Anderson 845-677-5311. 

R E A LT O R S,  I N C .
GUERNSEY� 

SINCE 1908

H
W

GAGE TAVERN 
Flawlessly restored, this 1764 Hudson Valley tavern
was dismantled and relocated to its present location in
the midst of an exquisite landscape artfully designed by
a noted landscape architect. This spectacular home
features 5817 sq ft with 4 bedrooms, high beamed
ceilings, 8 fireplaces, central air and a generator. A
large barn serves as a garage and additional
storage/studio space.  $2,700,000.  Call Roland 
Augustine 845-677-5311.
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By Ian Strever
info@mainstreetmag.com

Go ahead and Google “interior 
design.” Like any subject, you’ll get 
hundreds – maybe thousands – of 
results, but like politics, interior 
design is vulnerable to an inordinate 
number of yahoos weighing in on 
how to make your home more ap-
pealing. Anyone who has ever been 
told they have a beautiful house 
takes that as license to go ahead 
and start up a website. And sure, 
you can DIY anything these days 
by watching enough YouTube, so 
why not go ahead and remake your 
space with a little guidance from the 
interwebs?

Before you go all in on an Etsy-
inspired interior, though, spend 
some time looking at the work of a 
local interior designer like Wil-
liam Caligari. Better yet, visit his 
workshop in Great Barrington, 
MA, or get to Canyon Ranch or 
the Pittsfield Country Club to see 
his work in person. If you’re time-
crunched or feeling lazy, check out 
his portfolio online at williamcalig-
ari.com. The projects are all just … 
wonderful. 

There’s no better word for them. 
They fill the viewer with wonder 
and transport them the way a home 
or a resort should, inviting them 
into a warmer, more comfortable 
space. Taken in their entirety, each 

project is like viewing a Hopper 
painting: a perfection of light and 
moment, mood and tone that draws 
one into that moment to consider 
all of the details that make it feel 
that way. Sitting in the dining 
room at Canyon Ranch, one feels 
the stated intent of the room to 
be “light, bright and progressive, 
containing counterpoint accents of 
21st century design and style, while 
being truly authentic upon close 
inspection.” Hand-crafted, locally-
sourced sculptural elements from 
Williamstown artist Stephanie Boyd 
constitute just one of the many 
details that emerged from the col-
laboration between Caligari and the 
client – a collaboration that is equal 
parts art and science, meticulous-
ness and inspiration.

Interior design can’t always be 
about the artist’s vision
In addition to his commercial work 
for destinations such as Canyon 
Ranch and the Burlington, VT, 
Hilton, Caligari works in residential 
settings. His style eludes any single 
adjective, and when I sat down to 
talk shop, his thoughts about design 
both fascinated and frustrated me 
because I kept trying to pin down 
his approach – his vision and 
aesthetic.

Continued on next page …

profile

William Caligari

 Part of the problem was that 
I had just come back from a trip 
that included a tour of Frank Lloyd 
Wright’s masterpiece, Fallingwater, 
where every decision and detail 
was the brainchild of the artist. 
That crash course in interior design 
neglected to mention that in most 
cases, interior design really can’t be 
about the artist’s vision. Caligari’s 
work morphs with each project 
to meet the needs of clients, and 
with time to reflect current influ-
ences. His work for Canyon Ranch 
includes classical stone elements 
that befit a world-class spa, yet some 
inspired, unconventional touches 
such as wallpapered ceiling details 
and abstract expressionist artwork 
that lend the space a clean, fresh 
look. 
 A glimpse of Caligari’s sketch-
book reveals the fluid, evolving na-
ture of his design process. His jour-
nals are luminous, Da Vinci-esque 
volumes, dancing from architectural 
notations to masterfully-rendered 
hands and Central Park squirrels. I 
wanted one for myself, just for the 
artwork. 

Above: William Ca-
ligari is a Berkshire 
native, but his path 
to becoming an 
interior designer 
went through New 
York City. Below, 
left: Caligari’s 
blend of fastidious-
ness and whimsy 
is evident in the 
scribbles across his 
proposals where 
he nixed columns 
and improvised 
new solutions. 
Images courtesy of 
William Caligari.

The magic of a space:
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while working with a designer and 
immersing himself in art and lit-
erature for the first time. Although 
he took classes at the New York 
School of Interior Design, most of 
his learning came on the job, and 
his notebooks capture the kind of 
explorative, improvisational think-
ing that weds the worlds of art and 
engineering.
 A case study was when Canyon 
Ranch contracted with Caligari to 
re-imagine a reception area in 1994. 
Caligari was challenged by a small, 
difficult space. After rounds of 
drafting, he scrawled a circle on his 
page out of frustration and voilà – 
inspiration struck. The final design 
emerged from that scribble, as well 
as a string of contracts with the 
resort that kept him busy through 
the nineties.
 Now in his fifties, Caligari is less 
focused on aggressively growing his 
business the way he did back then, 
and he is able to take on projects 
that challenge and interest him. He 
describes his visions as “ten percent 
original, ninety percent appropria-
tion,” and a tour of his Great Bar-
rington workshop takes us within 
arm’s reach of an endless supply of 
materials, samples, and sources of 
inspiration that fuel his designs and 
presentations to clients. Cloaked in 
an unassuming, slate grey build-
ing at the end of Main Street, his 
workshop, like his designs, trans-
ports visitors to a place where, say, a 
ponderous antique Portuguese barn 
door can coexist opposite a vibrant 
modern oil painting with vaguely 
Caribbean influences.
 My conversation with Caligari 
was freewheeling, ranging from de-
sign to art to one of our shared pas-
sions: bike racing. I’ve chased Bill 
around the Berkshire Hills for sever-
al years now, and it was gratifying to 
know just how accomplished he was 
as a racer in the mid to late eighties. 
He still punishes most local riders 
on the Tuesday night shop rides, 
but while most cyclists exhaustively 
replay the ride afterwards, Bill can 
just as easily pivot to conversation 
about art and culture. His ability 
to span both technical and artistic 
fields in his thinking is a welcome 
contrast to the predictable post-ride 

profile

 Like most artists I know, even the 
handwriting in his journals is gor-
geous, and as he turned each page, 
I wondered what it is about artists 
that causes them to make every-
thing – even the most seemingly 
insignificant crossing of a “t” – into 
things of beauty. It is a mindset, and 
I imagine it must be as inevitable 
as being born. It’s a mentality that 
causes Caligari to continually tinker 
with ideas, both physically and 
mentally, in his notebooks, on the 
train, and wherever he goes.

A familial history
At age eighteen, some tickling from 
that part of his personality drew 
Caligari to New York City, away 
from the familiar environs of the 
Berkshires. The Caligaris as a clan 
have operated out of the Berkshires 
since at least the 1890s, when Bill’s 
great grandfather worked as a paint 
contractor before opening the retail 
paint store that now occupies the 
busiest corner in town, right next 
to the bridge. But it was in the city 
where Bill discovered his vocation 

banter about featherweight carbon 
frames, power meters, and the latest 
doohickeys that make so-and-so go 
faster. 

Inspiration and opportunities
Interior designers love exotic mate-
rials and state-of-the-art approaches, 
too, but only insofar as they expand 
their palate of options. When Crane 
Technical Materials sought a make-
over for their Pittsfield campus in 
2013, Caligari was the unexpected 
choice, even to his surprise. Not ex-
pecting to be hired, he and his team 
listened carefully to their needs and 
drafted a whimsical, yet dignified 
proposal that incorporated con-
temporary materials and decorative 
flourishes. His work transformed 
a staid brick office building into a 
warm, inviting showpiece for the 
company, punctuated with artistic 
elements such as the winged sculp-
ture by the Japanese transplant Dai 
Ban, who has operated out of the 
Berkshires for the past sixteen years.
 The latest Berkshire transplant, 
cannabis, offers new opportunities 
for Caligari. Having seen his work 
on two other dispensaries, Nova 
Farms in Framingham has con-
tracted with Caligari to remake a 
former Papa Gino’s restaurant, and 
his plans will render the unremark-
able building noteworthy. His work 
with Berkshire Roots in Pittsfield 
and Calyx in Great Barrington has 
provided chic looks to the burgeon-
ing industry at a time when public 
thinking about marijuana is evolv-
ing away from tie-dye and dancing 
bears. In these situations, Caligari’s 
work represents branding as much 
as aesthetics, and he is poised to 
dramatically impact the conversa-
tion about what has been a contro-
versial industry.
 Put simply, there are aspects of 
interior design that defy descrip-
tion. For all of the resources avail-
able to the modern homeowner and 
all the promises of DIY warehouses, 
the magic of a space is not easily 
understood, but designers such as 
WIlliam Caligari can bring that 
magic into relief by offering their 
understanding of how it works. And 
if we can bring a little more magic 
to our world, why wouldn’t we? •

Above: Before and 
after. Caligari's 
work for Crane 
Industrial Materials 
shows just what an 
interior designer 
can do for a space. 
Images courtesy of 
William Caligari.

After
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1-800-553-2234 
www.GMTaylorOil.com • "LIke" us on Facebook: www.facebook.com/TaylorOilInc

Taylor Oil Inc., is a family owned and operated local business, serving the local communities for the over 90 years. 
Offices in Dover Plains, Pawling, Millerton, Pine Plains, Millbrook. "We're here to serve you!"

Stay warm this fall and winter with Taylor Oil & Taylor Propane providing 
you and your family with home heating oil, propane, & more.

TAYLOR oil
HEAT
oil TAYLOR

P R O P A N E

READY FOR FALL? 
IF NOT, WE ARE.
Whether or not you’re ready for the 
changing temperatures, we are ready 
– and we’re here to help. Taylor Oil 
& Propane is on your side!
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North East 
Muffl er Inc.
Custom Bending up to 3 inches

Open Mon.–Fri. 8 to 5; Sat. 8 to 1

John & Cindy Heck
Route 22, Millerton, NY
(518) 789-3669

David Bowen, Cabinetmaker                                                 860 435 0344

SalisburyArtisans.com

sustainability:
building + design + management

(518) 755-0329 + 41 Bender Blvd. Ghent NY
info@claverackbuilders.com + claverackbuilders.com

518.789.3428 
www.gmframing.com

17 John Street • Millerton, NY 

GILDED MOON 
FRAMING 

WHAT CAN WE 
FRAME FOR YOU?
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A second-grade art project served 
as the starting point for Thomas 
Cale’s multi-faceted career as an 
artist. The Rhinebeck-based painter, 
graphic designer, and community 
leader recalls his first vivid, signifi-
cant memory that linked back to his 
lifelong passion of creating art. It 
occurred several decades ago when 
he sketched the wild, red-haired 
character Animal of The Muppet 
Show fame. 

“My classmates seemed fascinat-
ed. I suppose this led me to believe I 
had some sort of talent as an artist,” 
says Cale. They were correct, in-
deed. Since then, Cale has gone on 
to exhibit his paintings in a lineup 
of gallery shows in the Hudson Val-
ley and beyond. 

Ever since that initial experience 
recreating Animal, Cale has been in-
spired to create. Fueled by accolades 
from family, friends, and peers, the 
budding artist entered quite a few 
contests in his early years. Getting 
some real-world experience came 
quickly for Cale who was selected to 
design a local billboard when he was 
just 16 years old. 

Since those early days in his 
childhood home town of Williams-
port, PA, Cale has journeyed down 

a variety of paths. After serving in 
the US Air Force, he relocated to 
the Hudson Valley in 1998 when 
he married Marybeth Gallagher – a 
Rhinebeck local. In 2000, Cale 
earned his Bachelor of Science in 
Visual Arts from the State Univer-
sity of New York at New Paltz. 
 That arts degree helped propel 
Cale to his current role as co-pres-
ident of Cale Communications – a 
public relations, graphic design, 
and web design firm in Rhinebeck. 
Beyond being his partner in life, 
Marybeth is co-president of the 
communications company they 
founded together in 2005.
 On the graphics front, Cale 
works with a wide range of clients 
on website design, ad design, brand-
ing, and beyond. Some of his clients 
include Ruge’s, Sunflower Natural 
Foods Market, and Crown Energy 
Corp. He also serves as co-publish-
er, arts/music writer, and creative 
director of Living Rhinebeck. The 
prolific artist also sells his paintings. 

Community counts
Immersed in the Hudson Valley 
community, Cale is also chair/vol-
unteer at the Anderson Center for 
Autism Art Program. Several years 
ago, he envisioned and developed 
this weekly initiative in which he 
and a group of local artists work di-
rectly with Anderson’s students and 
residents on expressing themselves 
through creating art. 
 The program started as a volun-
teer effort through Thegallery@
rhinebeck. When the gallery closed, 
the group, which includes Cale, 
Sean Bowen, Rosemary Hanson, 
Betsy Jacaruso, and Lisa Winika, 
yearned to remain in their roles 

artistry

Rocking it! Rh�ebe�-based ��st Th�as C�e draws 
��ira	 fr� music, people, and the role 
he plays w�h� his c�mun�y

Continued on next page …

Above: Bowie on 
Red, oil on board. 
Detail from Job, oil 
on tar paper. All 
imagery courtesy 
of Thomas Cale.
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artistry

working with individuals with Au-
tism Spectrum Disorder. They also 
immensely enjoyed working with 
one another. 

“We travel to Anderson together 
to work with the residents and stu-
dents who wish to be part of the art 
group. The individuals give as much 
to us as we offer to them, and usu-
ally, far more. They are full of ambi-
tion, spirit, and creativity. They 
frequently surprise us and always 
inspire us. A shift in my current 
work is definitely a response to what 
I have seen and learned through our 
volunteer work at Anderson Center 
for Autism,” says Cale. 

Other community-based projects 
and collaborations include serv-
ing on the planning board for the 
annual Porchfest – a day of music 
and community, which takes place 
every fall. Every year, Cale creates 
the street mural – a chalk drawing 
based on a sketch he creates and 
has approved by his fellow board 
members. 

He also serves as a volunteer 
at Rhinebeck’s Astor Services for 
Children & Families. He creates 
murals as part of the organization’s 
renovation efforts. Both collabora-

tions offer the artist the much-ap-
preciated opportunity to collaborate 
with other local creatives. 
 In addition, Cale serves as a 
participating artist at the Art Studio 
Views Tour – a free, self-guided stu-
dio tour in the Hudson Valley. He 
is also a member of the American 
Legion Post 429 in Rhinebeck.

Cale’s close-up
Music themes and portraits are a 
key theme in Cale’s expressive, often 
animated works. “My instinct has 
always been to draw or paint a fig-
ure – be it real or imaginary. When 
I first started painting, my goal was 
to study the Old Masters and use 
that imagery to create something 
more contemporary,” says Cale. In 
earlier works, the artist juxtaposed 
spray paint and brightly-colored 
pastels amongst Caravaggio-inspired 
figures that prevailed during the 
Renaissance period. 
 Beyond Caravaggio’s fiery mas-
terpieces, Cale admires the work of 
painter Alice Neel and Jean Michel 
Basquiat who was renowned for 
graffiti, street art, and primitivism. 
 Today, the Rhinebeck artist finds 
inspiration exploring art in muse-
ums and online. “Most importantly, 
I try to surround myself with artists 
whom I admire. Music always plays 
an important and inspirational role 
in my creative process. I have a 
turntable, a CD player, and a tape 
deck in my studio and the tunes 
are always playing while I work,” 
says Cale. He encourages any artist 
seeking inspiration to read The Art 
Spirit by Robert Henri.
 As for his medium of choice, Cale 
has always been drawn to oils. “To 
me, the medium is very forgiving. 
You can work into it for days before 
it begins to dry. Only recently have 
I begun to dabble in acrylics,” adds 
Cale. 
 Previous shows include Village 
People (2005), which presented 
portraits of Rhinebeck locals, and a 

benefit for the Starr Library Capital 
Campaign, which set the stage for 
Infamous Mugs (2006) – a collection 
that exhibited his modern alterna-
tive to the traditional portrait. 
 Recent shows include Exile in Art 
(2011) – a rock-and-roll inspired 
collection; Blue Notes (2014) – a 
tribute to jazz legends; and Village 
People II (2016), which provided 
locals with an opportunity to sit 
for ten-minute portraits. This year, 
Cale landed two solo exhibits – one 
at Manhattan’s Arts and Crafts 
Beer Parlor and the other at Betsy 
Jacaruso Studio & Gallery. 
 He acknowledges the generos-
ity of Samuel’s Sweet Shop, which 
shows his work quite regularly. The 
artist’s portrait of the late Ira Gut-
ner – the original owner of Samuel’s 
still hangs in its original spot in the 
retro-inspired candy shop. 
 “I am grateful for the positive 
feedback I’ve received over the years 
from friends and fellow artists. That 
has always driven me to continue 
to create. My harshest critic, is 
myself – and that’s what pushes me 
to work harder and strive for more,” 
concludes Cale. •

Above: Coltrane, 
oil on canvas. Left: 
Postcard for the 
first Village People 
show. All imag-
ery courtesy of 
Thomas Cale.
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Noble Horizons is about so much more…
At Noble Horizons we are people-centered. We offer rehabilitation for people of all ages and needs, senior living, nursing, 

community events, and more. Give us a call or visit us online to learn more about how our people can help.

Senior living  •  Rehabilitation  •  Nursing  •  Memory Care

A nonprofit organization  •  17 Cobble Road, Salisbury, CT 06068  
(860) 435-9851 • www.noblehorizons.org

Lia’s
Mountain 

View
Established 1983

Homemade everyday Italian food 
Lia’s catering services are 

available on and off premises  

Like us on Facebook! 
Hours: Tues.-Sat: 11.30am-9pm

Sun: 4pm-8.30pm • Closed Monday

 • ias untain ie c  •  t   ine ains  

We’re now 
booking holiday 

parties!

Outdoor Power Equipment

sales – service – parts
Sales: Rich Crane, richie@cranesope.com
Sales: Fred Hutton, fred@cranesope.com
Service: Todd MacNeil, todd@cranesope.com

860-824-7276   Fax 860-824-7759
337 Ashley Falls Rd (Route 7) 
Canaan Ct 06018
WWW.CRANESOPE.COM

Be prepared this winter with a Fisher 
snowplow, & get it at Crane’s!

Millerton Service Center
ASE Blue Seal of Excellence

Michael D. Lyman 
& Adam M. Lyman

Repairs & Service 
Used Car Sales

518-789-3462 • 518-789-3488 fax
52 South Center St. • Millerton, NY 12546

Remote car starters are not 
just a winter accessory!

The Hair Lounge

The Hair Lounge

A color and hair design studio
Loren Whiteley  •  Tarah Kennedy  •  Amy Carol  •  Kelly Kilmer  •  Joe Musso

143 Route 44  •  Millerton, NY  •  (518) 592 • 1167

The Hair Lounge
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larson
architecture
works pllc

501 Fifth Avenue
New York, NY 10017
646-809-5009

2981 Church Street
Pine Plains, NY 12567
917-873-7713

larsonarchitecture.com

 
 
 
 
 
 

      

Serving the communities of: Canaan, Cornwall, Falls Village, Goshen, 
Kent, Lakeville, Norfolk, Salisbury, Sharon, Taconic & Warren 

Have questions about our 
services? CALL US at: 

 -  

Our team travels to your home so that you can continue to 
enjoy your life with the people you love while receiving the 

health care services you need. 

www.salisburyvna.org 

 
 
 
 
 
 

      

Serving the communities of: Canaan, Cornwall, Falls Village, Goshen, 
Kent, Lakeville, Norfolk, Salisbury, Sharon, Taconic & Warren 

Have questions about our 
services? CALL US at: 

 -  

Our team travels to your home so that you can continue to 
enjoy your life with the people you love while receiving the 

health care services you need. 

www.salisburyvna.org 

RESTAURANTRESTAURANTRESTAURANT
PONDPOND

The

featuring Good ol’ Fashioned

HOME COOKING
at ol’ Fashioned Prices

Come celebrate Thanksgiving 
with us & don’t forget to book 

your holiday parties, too!

Open Wed. thru Sat. 
4:30 – 9:00 pm

Sunday 2:00 – 9:00 pm

711 County Route 3
Ancramdale, NY

518-329-1500

Classic American 
Cars Sales & Service

Specializing in full mechanical 
restoration, repair & maintenance 
of all classic cars

 • site Li e ck ark
 Li e ck a  Li e ck   

ace k c rth est rner assic ars

Broderick Jennings
518 653 3461 • jennings.primepainting@gmail.com

interior and exterior painting, staining, protective coatings, 
refi nishing and driveway sealcoating

$65.99

 $43.99 
CT Beverage Media Group  

Suggested Retail price

NOV-DEC ONLY!!! 
10% BELOW STATE MINIMUM   

Time to get bubbly

www.TheSharonPackagestore.com 
1  Gay St. Sharon, CT 
(860)  364  -  5760

Pol Roger 
Brut Reserve Champagne  

Epernay, France 
750ml

Only  At    The

$65.99$65.99

Time to get bubbly

Only  At    The

Only  At    The

Only

+ TAX

Pol Roger 
Brut Reserve Champagne  

Epernay, France 
Brut Reserve Champagne  
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By Joseph Montebello
info@mainstreetmag.com

Located in the northwest corner 
of Connecticut, 90 miles north of 
New York City, the town of Kent is 
nestled in the foothills of the Berk-
shire Mountains. With a population 
of approximately 3,000 people, it 
is the quintessential New England 
town. Its Main Street is bustling 
with a mixture of restaurants, gal-
leries, and shops – and is extremely 
walkable. But there were changes in 
the offing.

Just before the 20th century was 
coming to an end, James Preston, 
former CEO of Avon and once a 
Kent resident, became aware of the 
deteriorating barns in what was 
once an agricultural hub. Want-
ing to preserve them, he moved six 
of the buildings to the south end 
behind Main Street and added six 
new buildings to match, designed 
by Matthew Preston of Bridgeport 
Design Group. (Full disclosure: 
Matthew is James Preston’s son). 

Thus was Kent Barns born. 

A village unto itself
That was twenty years ago and 
the complex is stronger than ever 
and a testament to Preston’s belief. 
He has since sold the buildings to 
several Kent residents, including 
Hiram Williams and Peter Vaughn, 
and operating as Kent Center LLC. 
Since the purchase was completed 
in 2014, the group has concluded a 
major renovation and installed new 

Strolling Main – and then some

landscaping. Additionally, an access 
to Fulling Lane, where the group 
of barns is located, connecting the 
enclave to North Main Street, has 
made Kent Barns a village unto 
itself. Included in this nomenclature 
are three nearby buildings along 
Main Street, one of which is the 
original House of Books. These 
structures are also in the process of 
being renovated.
 In total there are 17 spaces avail-
able in The Barns complex, all of 
which are occupied at the moment.  
And it is a quite an assorted group, 
including several businesses: Cramer 
& Anderson; Dubraski & Associ-
ates; Menniti Financial Group; 
Western Connecticut Medical 
Group, PC; Weantinoge Heritage 
Land Trust, Inc.; a gourmet shop 
called 109 Cheese Market; Bedford 
Studio, offering Pilates; Fitness 
Matters, a mecca for personal 
training; Wyrick & Associates 
Architect; House of Books; and 
Chestnut Woodworking & Antique 
Flooring Co.
 “It’s a eclectic mix of businesses,” 
says Karolene Carlson, marketing 
consultant who works with the 
complex. “And we have developed 
quite a following thanks to all of 
the galleries that have taken up 
residence.”
 Indeed. And a very impressive 
collection of galleries has been 
formed. Two of the most recent 

Fine Art represents more than fifty 
emerging and mid-career national-
level artists and offers a wide range 
of contemporary artwork for all lev-
els of collectors. Currently the gal-
lery is featuring Abstraction, a group 
exhibition with works by Daniel 
Anselmi, Lorraine Glessner, Jenny 
Kemp, Stephen Maine, Margaret 
Neill, and Audrey Stone. Work on 
paper by Moya Aiken hangs in the 
project space. Barnes will also hold 
book signings and panel discussions 
on occasion.
 Andrew Craven made the move 
to Kent after opening his gallery 
in Lakeville last year. In his new 
spacious quarters Craven Contem-
porary continues on its mission 
to focus on photography, but also 
features painting and sculpture 
by some of the best emerging and 
established present-day artists. On 
display now is Flora a group show 
of contemporary interpretations 
of all things flora – flowers, plants, 
and trees. The cornerstone of the 
show are three large-scale works by 
Michael Thornton-Smith, Ethereal 
Volume I, II, and III.

art village

Continued on next page …

All images with 
this story are cour-
tesy of Kent Barns 
and showcase the 
buildings, some of 
the exhibits, prod-
ucts, and services 
provided. 

Kent Barns complex invigorates and entertains

additions to the 
Kent art gallery 
scene are Kenise 
Barnes and 
Andrew Cra-
ven. Barnes has 
had a gallery in 
Larchmont, NY, 
for over 25 years. 
She and Craven 
both opened 
their galleries 
this past May. 
Kenise Barnes 
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More draws in the complex
Jane Coats Eckert has had a gal-
lery for over 20 years and recently 
moved to Kent Barns. While her 
roots are in 19th and early 20th 
century American Art she now fea-
tures some of the finest of modern 
and contemporary art as well. At 
present the gallery is showing Real-
ish curated by artist Eric Forstmann. 
This survey of art, spanning more 
than a century, includes works 
by William Bailey, Alice Dalton 
Brown, Chuck Close, Ken Davies, 
Richard Estes, Eric Forstmann, 
Wolf Kahn, John Mellencamp, and 
Wayne Thiebaud, among others.
 James Barron founded his 
art business in 1987 as a private 
art dealer and consultant and 
established James Barron Art in 
2010. He specializes in modern 
and contemporary American and 
European art. He has sold Modern 
works by Picasso, Matisse, Arp, 
Giacometti, and Pollock, as well as 
contemporary art by Andy Warhol, 
Richard Diebenkorn, Sol LeWitt, 
Robert Mangold, and Beverly Pep-
per, among others. Barron has also 
offered interviews and special events 
at his gallery.
 Rob Ober is the son of an 
American diplomat and grew up in 
the Soviet Union in the 1970s. His 
father instilled in him an interest in 
art by bringing him to the studios 

of his Russian artist friends. This 
upbringing, along with teaching 
Russian history, inspired Ober’s 
interest in art. He came to live in 
Kent twenty-six years ago when 
he took a full-time position at the 
Kent School teaching history. Ober 
Gallery opened in 2006 and is one 
of two galleries in the United States 
specializing in Russian Art. The 
gallery has a reputation for showing 
internationally-recognized Russian 
artists like Vladimir Nemukhin, 
Leonid Sokov, and Leonid Lerman. 
Ober currently focuses on Russian 
non-conformist art from the ‘60s 
to the ‘80s. In recent years the gal-
lery has developed a reputation for 
showing talented young artists from 
Brooklyn like Brendan Cass, Brian 
Belott, Ted Gahl, Lance de Los 
Reyes, and Billy Grant.     
 Worth a look, although no lon-
ger in the complex is the Morrison 
Gallery. Now located just across the 
street, William Morrison has been 
part of the Kent art scene since he 

mecca for carefully curated antiques 
as well as a platform for their own 
original contemporary furniture. All 
of the pieces are made in Litchfield 
County by their team of design-
ers and craftsmen. The R.T. Facts 
showroom and retail shop has 
become the go-to place for interior 
designers and those seeking the 
unique and unusual, as well as clas-
sic home furnishings.
 To further encourage and enter-
tain visitors, the gallery owners and 
merchants have instituted Second 
Saturdays at The Barns, often co-
inciding with the openings of new 
exhibitions. There is live music and 
wine is served while people stroll 
through the courtyard.
 “I love being in such good com-
pany with the other galleries at Kent 
Barns,” says Craven. “It’s become 
an art destination and I think the 
influx of visitors benefits all of us.”

For more information and hours, events, 
and a full directory, visit kentbarnsct.com.

 
 •

art village

first opened his 
gallery in 1998. 
His goal was to 
create a dynamic 
new venue for 
artists and view-
ers alike. His 
commitment to 
quality has made 
him a mainstay 
in the business, 
exhibiting the 
work of emerg-
ing regional 
artists, contem-
porary luminar-
ies, and modern 
masters.
 Last, but 
certainly not 
least, and occu-
pying a glorious 
7000-square-foot 
space at Kent 
Barns is R.T. 
Facts. Own-
ers Natalie and 
Greg Randall 
have created a 

•
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Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
cra�manship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

Come experience the real thing!
In the Sharon Market, Sharon, CT • (860) 364 2004 • www.jamfoodshop.com

Let us help this Thanksgiving with prepared sides and a boneless turkey breast, gravy, 
pies, and all of the fixings. View our complete menu on our website – you can order 
via email or in person. Happy Thanksgiving and thank you to all of our customers! (860) 435-9397

HOLLEY STREET, LAKEVILLE
LAKEVILLEINTERIORS.COM

RETAIL SHOP & DESIGN CENTER

tristate antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • HVAC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

Williston B. Case III, Owner

Fully Insured / License # P1 0280455 SI 0390683 STC 0000179 HIC 0634668

R&R 
Servicenter, LLC

Steve J Mosher  •  C: 914.474.5206  •  randrservicenter.net 
Specializing in: Ponds, Landsculpting, Riding Arenas, & Roads
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MONTAGE

ANTIQUES 
EVERYTHING TO MAKE YOUR HOUSE A HOME

860-485-3887    25 MAIN STREET, MILLERTON, NY
WWW.MONTAGEANTIQUES.COM

Christopher Billingham Architect PC

518 794 7800  |  Old Chatham, NY 
ChristopherBillinghamArchitect.com

U . S . A .M
I L

L E R T O N  N E W  Y O

R
K

Proudly serving: Suarez Family Brewery 
beer, Chatham Brewery, Ronnybrook 

milk products & Herondale meats

Open Thurs through Mon, 7am – 9pm
Call: 518-592-1313

Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

(518) 398-5360   |   3 Factory Lane   |   Pine Plains, NY

Autumn is upon us and 
with it come falling leaves, 

wet leaves, and frost – 
all of which can make 
for dangerous driving 
conditions. Make sure 

that your car is prepared 
for the changing weather! 

We’re here to help.

518 592 1717
20 Main Street, Millerton, NY
Open Thurs-Sat 10-4, Sun 11-3

Merwinfarmandhome@gmail.com

Offering DIY workshops!
Stop in or check us out on Facebook for upcoming classes

P 518.272.8881 • E info@snyderprinter.com • 691 River Street, Troy, NY

www.snyderprinter.com
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100 miles

By Regina Molaro
info@mainstreetmag.com

From tranquil poolside escapes in the 
Hamptons to super minimalist, mod 
Manhattan lofts, Kristina Albaugh 
and Josh Ingmire – co-owners of 
Rhinebeck-based interior design and 
retail company Hundred Mile have 
amassed a portfolio of notable projects 
in the commercial and luxury residen-
tial sector. 

The duo has collaborated with a 
lineup of interior designers and archi-
tects on a range of luxe projects. Their 
portfolio spans from the Hudson 
Valley to Manhattan, the Hamptons, 
New Jersey, New Hampshire, and 
beyond. 

Making commitments
Hundred Mile traces its history back 
to 2013. That’s when Albaugh and 
Ingmire teamed up to make their own 
mark on the design industry. The duo, 
who met at the University of Okla-
homa, are currently celebrating 25 
years together.

Beyond their own milestone mar-
riage, Albaugh and Ingmire decided 
it was time to marry their years of 
expertise in the aesthetically-driven 
home and fashion industries. 

While working and living in 
Manhattan, the former urbanites were 
weekenders in Rhinebeck, NY. They 
decided to make Rhinebeck their 
primary residence and they chose the 
Village for the location of their life-
style concept showroom. Beyond their 
ability to transform and elevate living 
spaces, Hundred Mile offers mod 
furniture and lighting, and “designed 
objects” at retail.  

Prior to co-launching Hundred 
Mile, Albaugh honed her skills in a 
variety of management, sales, and 
marketing roles in the fashion indus-
try. Her resume impresses with a trio 
of iconic brands from Gucci to Hugo 
Boss and Max Mara. 
 Before teaming up with Albaugh 
on the Hundred Mile design venture, 
Ingmire managed Luminaire – a 

Design duo
Chicago-based furniture, lighting, 
and design showroom. He later joined 
Italian brand Paola Lenti where he 
pioneered the launch of the company’s 
first US showroom in New York City.
 Overall, Albaugh and Ingmire’s 
aesthetic presents an element of clean 
lines and quality of materials used 
in combinations that inspire luxury. 
“Some of our brands have unique fur-
niture and lighting collections that we 
like to say are ‘functional art that you 
live with.’ We strive to ensure that the 
items we offer are functional for daily 
living, but also nice to look at, touch 
and live with,” says Ingmire.  
 Since opening Hundred Mile, the 
design duo has always abided by their 
slogan “Our Home. Your Home.” 
“Our personal design philosophy and 
personal aesthetic is represented in ev-
ery way by the brands that we choose 
to offer and the projects that come 
our way. The end result is always a 
natural blend – streaming from col-
laboration with clients and the design 
community as a whole,” says Albaugh.
When asked to define “good design,” 
Albaugh responds that it provides feel-
ings of satisfaction, joy, inspiration, 
and a desire to do good and be better. 
“It’s an overall sense of feeling good in 
a space and propelled by the environ-
ment,” adds Ingmire. 
 
Shop
Hundred Mile represents a range of 
contemporary brands from Agape 
to Agapecasa, Astep, BD Barcelona 
Design, Bocci, Cappellini, and Carl 
Hansen & Son to cc-tapis, COR, Da-
vide Groppi, Erik Buch, Established 
& Sons, FLOS, Gallotti & Radice, 
and Henzel Studio. 
 The roster of A-list brands also in-
cludes Ingo Maurer, Kettal, Kristalia, 
Ligne Roset, Louis Poulsen, Marset, 
Moooi, Moroso, Pastoe, Poliform, 
Roda, Safretti, and Umbrosa. 

Continued on next page …

All images this 
aticle courtesy 
of Hundred Mile. 
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100 miles

 Albaugh and Ingmire select brands 
that speak to them in terms of overall 
aesthetic and quality of materials and 
craftsmanship. Responsible produc-
tion practices also play a key role in 
their decision making. 
 “We are inspired when we visit the 
factories and find that the crafts-
people and designers are all happy and 
collaborative. Most of them remain 
with the brands they work with for 
20 or 30 years, which says a lot,” says 
Albaugh. 
 All of the brands that Hundred 
Mile represents utilize environmen-
tally-friendly materials during the pro-
duction process. When new designs 
are introduced, sustainability is always 
an integral part of the conversation. 
Each item is crafted – none are mass 
produced, which explains the longer 
lead times. It takes generally ten to 
12 weeks (including travel time from 
Europe) from the time of ordering to 
fulfillment.

Projects
Between running the lifestyle concept 
showroom, taking on new projects 
in interior design work, and scouting 
out collections, Albaugh and Ingmire 
tackle a variety of unique projects that 
emerge. 
 One of Hundred Mile’s local 
projects includes a collaboration with 
Rhinebeck-based custom builder The 
Art of Building on the seating and 
lighting design that ushers an exotic 

ambiance to Cinnamon Indian Res-
taurant in Rhinebeck Village. 
 In 2018, the duo launched a carpet 
collection with architect Steven 
Hull in collaboration with cc-tapis. 
Another notable project was team-
ing up with Locust-Valley, NY-based 
Bentel & Bentel Architects on the 
interior of the Halifax Restaurant W 
Hotel Hoboken, New Jersey. Another 
collaboration with Bentel & Bentel re-
sulted in Hundred Mile’s design input 
for the fantasy-like, surreal vibe that 
domainates the Damien Hirst Suite at 
the Palms Casino Resort in Las Vegas. 
 At press time, the duo was buzzing 
with excitement about an upcoming 
project with Steven Hull and ongoing 
projects with a roster of residential 
clients. “The residential projects are 
really fun because it’s very personal 
and satisfying,” concludes Albaugh.  
With such an impressive list of proj-
ects and collaborations, Albaugh and 
Ingmire remain humble about their 
journey with Hundred Mile. “The 
most important recognition for us is 
the satisfaction of our clients and our 
friends at the factories,” says Ingmire. 
 Although Albaugh and Ingmire 
journey across the globe for sourc-
ing and inspiration, they also remain 
committed to their own community. 
“We try to give back to our commu-
nity regularly. We feel lucky to live in 
Rhinebeck. It is a special place to us, 
so we support the local organizations 
as much as possible,” says Albaugh. 
She mentions Winnakee Land Trust 
as just one example of an organization 
that is especially significant to them. •
 
To learn more about Hundred Mile, you can 
visit them at 6378 Mill Street, Rhinebeck, 
NY, call them at  (845) 516-4522, or visit 
them online at www.100mileny.com.
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Come to Millerton, NY 
– we have it all! Visit one 
of these businesses to shop 
to your heart’s content, be 
entertained for hours, or 
to dine and drink!

By shopping locally 
you support not only 
the local economy but 
specifically you support 
the local businesseses that 
provide our services, feed 
our stomachs, quench our 
thirsts, entertain us, clothe 
us, and are the fabric of 
the communities that we 
live in and that we call 
home. 

All of Millerton’s busi-
nesses welcome you! 

Photos by: Olivia Markonic

Eat & Drink
52 Main
518-789-0252
52main.com
Harney & Sons Tea 
518-789-2121
harney.com
Hathaway’s
518-592-1818
hathawayyoung.com
Irving Farm 
Coffee House
518-789-2020
irvingfarm.com
Oakhurst Diner
518-592-1313
Trotta’s Fine Wine 
& Liquors
518-789-3535

Entertainment
The Moviehouse 
518-789-3408
themoviehouse.net

Shopping
Agway (Millerton)
518-789-4471
agwayny.com
Country Gardeners 
Florist
518-789-6440
countrygardenersflorist.com
Elizabeth’s Fine Jewelry 
& Gifts
518-789-4649
elizabethsjewelry.com
Hunter Bee
518-789-2127
hunterbee.com
Jennings Rohn Montage
860-485-3887
Merwin Farm & Home
518-567-6737
Millerton Antiques 
Center
518-789-6004
millertonantiquescenter.com
North Elm Home
518-789-3848
northelmhome.com

Oblong Books & Music
518-789-3797
oblongbooks.com
Terni’s Store
518-789-3474

Services & much more
Associated 
Lightning Rod
518-789-4603
alrci.com
Crown Energy Corp.
518-789-3014
crownenergycorp.com
Hylton Hundt Salon
518-789-9390
hyltonhundtsalon.com
Main Street Magazine
518-592-1135
mainstreetmag.com
Masha’s Fitness Studio
860-671-9020
mashasfitnessstudio.com
Millerton Service Center
518-789-3462

Napa Millerton
518-789-4474
napaonline.com
Overmountain Builders
518-789-6173
overmountainbuilders.com
Precision Auto Storage
917-715-0624
precisionautostorage.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Thorunn Designs
518-592-1135
thorunndesigns.com

Happy fall y’all love, millerton, ny
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Get rewarded this holiday season!

Use your Bank of Greene County Visa  card 
for all your purchases and earn points!

www.tbogc.com • 518.943.2600

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265

* Annual Percentage Yield (APY) is effective as of 10/1/17 and is subject to change without 
notice.  Balance for APY: $1-$1,000 is 4.00%, balance over $1,000 is .15%.  
Fees may reduce earnings. Some restrictions may apply.

 apy*

• Free Online Banking & Bill Pay
• Free Mobile App
• Free Debit Card & Rewards
• Free Safe Deposit Box
• Free First Order of Checks
• And a Free Gift!

Switch 
from Fee 

to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265

* Annual Percentage Yield (APY) is effective as of 10/1/17 and is subject to change without 
notice.  Balance for APY: $1-$1,000 is 4.00%, balance over $1,000 is .15%.  
Fees may reduce earnings. Some restrictions may apply.

 apy*

• Free Online Banking & Bill Pay
• Free Mobile App
• Free Debit Card & Rewards
• Free Safe Deposit Box
• Free First Order of Checks
• And a Free Gift!

Switch 
from Fee 

to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516

Community Banking at its Best

Stop by any branch or visit us online at www.tbogc.com to find out how!

®

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

Happy Thanksgiving!

RESIDENTIAL & COMMERCIAL
SALES • SERVICE • INSTALLATION

REPAIRS
• Broken springs
• Broken Cables
• Damage Sections

TROUBLESHOOTING
• Garage Door Openers
• Preventative Maintenance 
   on Doors and Openers

845-876-2772  •  www.hudsonvalleydoors.com  •  12 Enterprise Dr., Rhinebeck

Proudly serving Columbia, Greene, Dutchess, Ulster, 
Berkshire & Litchfield counties for over 10 years

We treat the entire family: small children, teenagers, adults, 
and older patients. Our goals are simple - to make everyone smile.

Offering a full range of dental services including:
periodic dental exams • cleaning & whitening 
bridges & crowns • dental implants & veneers

244 Route 308 • Rhinebeck, NY 12572
RhinebeckDentalCare.com • 845.876.2511
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business snapshot

Sheffield Pottery
Sheffield Pottery is your complete ceramics supply store. 
995 N. Main St., Sheffield, MA. (413) 229-7700. sheffield-pottery.com

For nearly 90 years, and three generations, the Cowen family have transformed the 
farmland they purchased in 1943 near the Housatonic River, where they first raised 
livestock and operated a small roadside farmstand, into the area’s premiere destination 
for potters, artisans, and large-scale clay buyers alike. The story of this Berkshire main-
stay began when original owners Joseph and Marie, on a whim of curiosity, hauled 
a bucket of clay from a pit on their land to see if it could be used as a resource. The 
resulting discovery has led to one of the most industrious potteries in the country, and 
a place Berkshire County residents have come to treasure over time. After converting 
their barn into a small showroom for handmade kiln-fired pottery, the Cowen’s saw 
their creative business flourish, leading to clay-mixers, and even a large oil-fired car 
kiln. What is now known throughout the area as the top clay and ceramics supplier 
began in 1982, when youngest son John became (and remains) president of Sheffield 
Pottery Inc. As Sheffield Pottery moves into the 21st century, so too does its forward 
thinking persistence. With the additions of three more fleet trucks, a custom-built and 
computer-controlled dry batching system, and a high intensive mixer, Sheffield Pottery 
is looking forward to building upon their remarkable history and providing Berkshire 
residents and businesses with their one-stop shop for quality-crafted clay and ceramics. 

Ancram Opera House
Contemporary theatre, alternative cabaret, and community programs. 
1330 Rt. 7, Ancram, NY. (518) 329-0114. ancramoperahouse.org

Larson Architecture Works PLLC
Contemporary, tradition, and timeless design projects. 2981 Church 
Street, Pine Plains, NY. (917) 873-7713. larsonarchitecture.com

Having been in private practice since 1997, Doug Larson, owner and operator of 
Larson Architecture Works PLLC, has become keenly adept at providing a full range 
of design services that are both varied and specialized for each client he assists. “I am a 
small enough firm to work directly with clients on every project so there is a high level 
of principal contact, unlike with larger firms. And unlike many small firms, I have a 
breadth and quality of experience that is unusual in a small office.” After working with 
three firms during his career, Larson understands how to properly help clients explore 
a full range of solutions for any one of their design needs including residential, non-
profit, retail, and commercial buildings. Above all else, Larson finds the full breadth 
of the design process most rewarding, “to be confronted with problems to solve and 
opportunities to make something special, then imagining a solution of what could be 
and visualizing the result, and finally seeing it come to fruition in built form.” Looking 
ahead toward the future of Larson Architecture Works and the nature of design as a 
whole, Larson takes an introspective outlook: “The built environment is all around us, 
it affects all aspects of how we live, work, relax, and enjoy life. We need to make good 
quality places in which to live out our lives and which will enrich our experiences.”

Art Omi Sculpture and Architecture Park
Contemporary art over its 120-acre sculpture and architecture park. 
1405 County Route 22, Ghent, NY. (518) 392-4747. artomi.org

Beginning in 1992 as an artist’s residency, Art Omi in Ghent, NY, has firmly estab-
lished itself as an idyllic retreat both naturally and philosophically for locals and artists 
of all kinds. Over the last two decades Art Omi has expanded the scope of its residency 
offering programs for visual artists, writers, musicians, dancers, and even architects. 
What began as a three-week residency for around twenty artists in a barn on Art Omi’s 
sprawling acreage has since expanded to include over 2000 artists from over 100 na-
tions in residence to date. Art Omi’s uniquely distinct character has also spread itself 
throughout pastoral property as well. With over sixty installations cover 120 acres of 
field and forest, Art Omi Sculpture and Architecture Park has become one of the pre-
eminent venues for contemporary sculpture and architecture in the Hudson Valley. Art 
Omi’s unparalleled natural setting, along with its 1500 square foot indoor gallery, are 
perfect for both the enthusiast looking for unique experience, and the casual natural-
ist looking for a bit of enthrallment while venturing outdoors. The park itself is open 
daily from dawn until dusk, is free to visit, and welcomes dog walkers, bird watchers, 
friends, and families. Whether by supporting individual artists through residencies, 
or by opening its grounds to the public, providing space and support for artists and a 
creative community is at the core of what Art Omi means to the area.

Paul Riccciardi and Jeffrey Mousseau were living in Hudson, NY, pursuing careers in 
theatre and dreaming of one day founding their own theatre and performing space 
when they happened to catch a show at the Ancram Opera House in 2006 and fell in 
love with its intimacy. Nine years later, in 2015 when the Opera House came on the 
market, Paul and Jeffrey purchased the building and formed their very first non-profit 
theatre company – realizing a dream and bringing theatre back to the rural town of 
Ancram. In the four years since, the duo have successfully produced award-winning 
contemporary theatre as well as offering classes and free community arts programs. 
Both men see the success of the Ancram Opera House as less of a personal mission 
accomplished and more of an opportunity for everyone in the area to experience truly 
amazing contemporary artists – at the top of their field – in a wonderfully personal 
setting with one of the best rural backdrops around. While reflecting upon the most 
rewarding aspects of owning such a historic local arts landmark the pair say, “When 
the room is literally buzzing because the performer and audience are so directly con-
nected, this energy has helped us attract extraordinary artists, like Taylor Mac, Martin 
Moran, and Heather Christian, who love the sophistication of our audiences, the 
intimacy of our space and the rural character of Ancram.”

Smoke, by Richard Nonas at Art Omi. 
Photo by Alon Koppel. 
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monthly advice columns

Art can be a fickle property to insure from many stand-
points. All homeowners’ policies either limit certain types 
of property such as collectibles, guns, silverware, jewelry, 
and furs to maximum dollar limits, which generally do 
not exceed $2500. Artwork such as paintings, sculptures, 
rare photos, and manuscripts are never covered for their 
appraised value unless they are scheduled on a floater 
policy, which agrees to insure each piece on an agreed 
or stated value which is supported by a bill of sale or 
appraisal. These policies are referred to as fine arts poli-
cies and are not as expensive as one might think. If you 
have inherited a family heirloom or have been given a 
beautiful painting, spend the time and money to get it 
appraised and insured properly. In the event of a unex-
pected loss, you will be happy that you did!

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

17 John Street • Millerton, NY • 518.789.3428 • www.gmframing.com

What can we frame for you?

GILDED MOON 
FRAMING 

A popular design trend today is hanging artwork in a salon-style 
gallery wall. Here are a few simple tips for tackling this job. First 
don’t stress about making it perfect, the design is about your style 
rather than perfection. Design ideas range from combining multiple 
frame styles, while others might prefer the simplicity of a black and 
white design. Family photos in color or black and white are a popu-
lar grouping. Colorful art can be mixed in or grouped on its own. It 
is really up to you and your personal style to decide what to include 
in your gallery wall. Start with measuring your wall to determine 
the outside boundaries for your layout. Use removable tape to mark 
the boundary on the wall. From there a simple sketch can be help-
ful. Gather all your pieces and lay them out on the floor to determine 
your desired arrangement. Measure and play with the layout – now is 
the time! Starting from the bottom center start hanging your pieces 
and work your way out and up. Step back and eyeball as you go. Now 
that you are an expert you can sit back and enjoy, or even add to your 
gallery wall over time! Need help with creating your own gallery wall? 
We can help with any portion of your design from printing and fram-
ing. We are always happy to deliver and install, too.

Hanging a gallery wall

KATHY WISMAR STUDIO
8 Landmark Lane in the Kent Green Shopping Area, Kent, CT 06757

703-795-5017    kathywismarstudio@gmail.com

 My husband and I were on Martha’s Vineyard some months ago 
visiting friends and enjoying that very special island. One of the stops 
we like to make when we’re there is at the Granary Gallery where our 
good friend Dan Murray exhibits some of his incredible sculptures in 
the company of works by Margaret Bourke-White, Alfred Eisenstaedt 
and Wolf Kahn.
 After a tour of the various rooms and the expected appreciative 
“oooohs” and “aaahs” as we saw some truly remarkable pieces, we 
were heading back outside when we saw, neatly piled on the counter, 
a stack of bumper stickers … not the usual banner style, but the oval 
format that so often just has initials.
 These stickers, however, had a very brief, very direct message:  
“Buy Art.” No frills about why, or what happens if you don’t. Just “Buy 
Art.”
 All right, we plead guilty to having more than a rooting interest in 
the purchase of art, but more than a personal endorsement, the gal-
lery’s outreach seems so profound.
 Whether we expected it or not, we seem to have all slipped into 
living in tumultuous times. There are plenty of things that swirl around 
that are simply not pretty … not beautiful … not enriching … not uplift-
ing … not soothing.
 It may not be a complete antidote to the times, but one thing that 
may make the day-to-day journey a bit easier is to add beauty to your 
life.
 It’s only a suggestion … but you might consider this idea. Buy art.

“BUY ART”

The importance of a website

As any business-owner knows, in today’s day and age, a website is a 
necessity – no matter how large or small your business. One of the main 
and simple reasons is that it seems that just about everyone Googles 
everything now-a-days, or if they are looking to purchase a product or 
service, they’ll do their research online first. The world of websites and 
web technology is a moving target, with the rules changing all of the 
time. So in order for your website to be at optimal performance, it is 
important that it adhere to the rules of the likes of Google; that it ties 
into specific features like SSL certificates and plug-ins, and that its SEO 
(search engine optimization) features and keywords are properly in 
place. But before you even get to those items, it is important to make 
sure that your website is first and foremost aesthetically pleasing, that 
it is user-friendly, that it displays your products or services properly, and 
that it simply works! Let me just tell you that the difference between a 
just “OK” website and a beautiful and functioning website can make all 
of the difference to the website’s performance, and correspondingly to 
your business. When it comes to the website’s design and functionality, it 
is important to examine the text that’s written for the website (both that 
is in the foreground as well as in the background code), the type and 
quality of imagery, and the flow through the website. You have less than 
10 seconds to capture and retain the attention of the person who first 
comes to your website. If they don’t see what they’re looking for, they are 
gone – and often for forever. Don’t lose out on another sale, make sure 
your website is at peak performance!

518.592.1135  |  thorunn@thorunndesigns.com   
www.thorunndesigns.com  |  52 Main Street, Millerton, NY

Thorunn
designs
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Generator Sales • Service • Installation

Call for a free estimate 
today… (518) 398-0810
40 Myrtle Avenue,  Pine Plains, NY   
Berlinghoffelectrical.com

WHENEVER THERE’S AN OUTAGE, YOUR  
KOHLER® GENERATOR KEEPS YOUR LIGHTS ON, 
YOUR FRIDGE COLD AND YOUR HOUSE COZY. 

Call for a free estimate today....
518.398.0810

www.berlinghoffelectric.com

Generator 
Sales • Service • Warranty* Monitoring Software - Get alerts 

and manage your generator from 
any where through computer or 
smart phone application

* * Monitoring Software – Get alerts and manage your 
generator from anywhere through computer or smart 
phone application
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FRAUD

ALERT

DETAILS

fraud is fast
   —but you’re   —but you’re

faster...

...when you use your
new card control features.

©Salisbury Bank and Trust CompanyMember FDIC Equal Housing Lender

  turn card on and off in between purchases

  restrict purchases by merchant type (grocery, gas station, etc.) 
 or transaction type (ATM, online, in-store, etc.)

  receive alerts for possible fraudulent transactions

  receive alerts and block international transactions

you’re in total control of your debit card 
from your smartphone.

New York
845.877.9850

Connecticut
860.435.9801

Massachusetts
413.528.1201

salisburybank.com

available
on your app

today!




