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Vista clearing
Land/brush clearing
Driveways installed & repaired  
Tree/shrub planting  
Excavating  

(860) 397 5267  •  service@kindredpropertycare.com  •  www.kindredpropertycare.com

Walkways, patios, & stonewalls  
Cobblestone, outdoor kitchens, 
    & �re-pits  
Heated aprons, walkways, 
    & terraces  

Weekly lawn maintenance
Lawn installation 
    (seeding, sod, hydro-seeding)  
Turf maintenance  
Mulch delivered & installed 

�e tri-state area’s premiere landscape contractor

Kindred Property Care, LLC.
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“Simply, thank you.”
For your courage. Your commitment. Your care.

The Kneller Insurance Agency salutes the first responders, medical professionals, and healthcare workers 
in our communities who are standing tall on the frontlines during this critical time in our lives.

Chatham  •  Copake  •  Valatie  
www.knellerins.com

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

CROWN
ENERGY CORP.

Our offices are at 3 Century Blvd. in Millerton 
starting in early June!

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline • Kerosene 
Heating Systems • Service • Installations • 24 Hour Service

(518) 789 3014 • (845) 635 2400
3 Century Blvd., Millerton, NY 12546 • www.crownenergycorp.com
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When life (and COVID-19) give 
you lemons you CHOP the crap 
out of them and make A LOT of 
lemonade! Have some lemons, 
Corona. #inittogether
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WHAT’S A NEW NORMAL?

At the time of this writing, it is the third 
week in May, and things across our region 
are beginning to open. Phase 1 is being put 
in effect just this week. I so sincerely hope 
that by the time that you read this that we 
are all healthy and have been successful in 
re-opening. I know that many of our friends 
and fellow businesses, although extremely 
concerned for everyone’s health and safety, 
have been longing to open up again to serve 
their customers. Our local businesses have 
been under a great deal of pressure since 
this all happened, and some are sadly in dire 
financial straits. With that said, I personally 
hope that the re-opening goes well and will 
be the savior of all of our local businesses 
who have been struggling for the past few 
months due to the pandemic.
 We are optimists here at Main Street, 
and so we have been sending positive vibes 
out into the universe while giving the great-
est of thanks to all of the essential workers. 
We have been doing our part, too: social 
distancing, staying home, and trying to 
help all of our neighbors. So when it came 
time to work on our June issue, I dropped 
the theme that we had planned earlier this 
year and instead we blanketed this June 
issue with stories of perseverance. I hope 
our cover makes that pretty clear! We’re not 
going to let this pandemic get us down, life 
has given us lemons and so what else can we 
do but chop the crap out of them and make 
a ton of lemonade?! 
 But symbolism and joking aside, we 
have absolutely loved learning about- and 
sharing with our readers many of the amaz-
ing stories that have come out of this time. 
Stories about how communities have come 
together. Stories of how neighbors have 
helped neighbors. Stories of how businesses 
and organizations have banded together and 
gone above and beyond. And to me, that 
should be the biggest take-away for all of us 
after this pandemic. We are all connected, 
and we see that now more than ever. There 
was an immediate global chain reaction, and 
it affected every-single-one-of-us! So if you 
don’t think that your neighbors’ wellbeing 
affects you, this global pandemic should 
have changed your mind about that. So in 
the theme of making lemonade from lem-
ons, what can we take from this? How can 
we grown and learn as a human race? What 
can we do better? And how can we all move 
forward in a better way once some form or 
“normalcy” returns to our lives? I implore 
you to look deep, and see what truly matters 
in life, and let’s build a new normal based 
on those important things. #inittogether

  – Thorunn Kristjansdottir
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artist profile

By CB Wismar
info@mainstreetmag.com

We live in a strange time – a mo-
ment when some of our trusted 
norms and traditions seem to evap-
orate with the slide of a “mouse” 
or the flick across a phone screen. 
Word processing allowed everyone 
to become a writer – no more labor-
ing with pens, pads, typewriters and 
carbon paper. Finish the screed and 
hit “send.”
 And, as for photography, the 
notion of lugging around the family 
Pentax and a tripod or hiring the 
local wedding photographer to 
memorialize the family reunion has 
evaporated with three lens iPhones 
that easily link to the internet and 
the printer in the family room.
 Back in the day (a wonderful 
phrase that embodies nostalgia 
seasoned with a touch of lament) 
photography was something very 
special. The photo journalists who 

braved wars and fires and hurricanes 
and late-night accidents brought the 
challenges of life to newspapers and 
magazines. Raising the flag over Iwo 
Jima. The Hindenburg in flames. A 
picture told a thousand words.
 When Edward Steichen, F. 
Holland Day and Alfred Stieglitz 
elevated photography to new levels 
with their carefully designed, often 
staged photographs, the reliable 
communication medium moved 
boldly into the world of art. There 
was journalism … and there was 
art.
 Debate ensued, with voices raised 
on both sides of the “is it craft or is 
it art?” argument. Florin Firimita, 
whose website is an engrossing art 
gallery of carefully staged images, 
has grown out of the tradition of 
photography as art and continues 
to be one of today’s widely hailed 
proponents.

On a stool in the darkroom
“I suppose I was five or six when I 
crawled up on a stool and learned 
from my father how to develop 
and print photographs,” recalls 
Firimita. Growing up in Bucharest, 
Romania, in the years following the 

Renaissance man with a camera
Florin Firimita

Soviet takeover of the country, life 
was not easy. “All of our property 
had been confiscated. My mother 
worked as a seamstress in a factory 
and my father, an amateur photog-
rapher who captured weddings and 
funerals populated with professional 
mourners, had to be very creative 
when finding film and paper and 
chemicals. We were not Party mem-
bers. Things were very different … 
very hard.”
 Both of his parents died at young 
ages, leaving teenaged Florin alone 
and struggling as the Berlin Wall 
came down and Europe began to 
shudder with the social and political 
changes. “I became a refugee,” he 
recalls, recounting his journey with 
nothing more than a suitcase to a 
refugee camp in Rome, then off to 
New York and into Connecticut. 
“This was a ‘right to work’ state 
and I was able to get jobs that kept 
me alive and allowed me to learn 
English.”
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artist profile

A teacher at heart
From childhood, Firimita had 
wanted to be a teacher. “I went to 
college without having learned how 
to master English,” he remembers 
with a laugh. But, working in a 
stockroom for a grocer, he discov-
ered a way to effectively learn the 
new language. Reading the ingre-
dients and directions on packaged 
goods, he was able to piece together 
words and images and concepts.

Armed with a college degree in 
arts education, he ventured into the 
teaching ranks, first in elementary 
schools, then in a state-funded 
program that brought art education 
to high school students. “I loved it. 
We were able to put together study 
trips abroad for the students … giv-
ing them the chance to experience 
the work and life of artists from 
Trinidad and Tobago to Paris.”

Now a teacher at Pomperaug 
High School in Southbury, the 
90-mile a day commute from his 
northern Connecticut home gives 
Florin the chance to muse, reflect, 
imagine and unwind. The results 
are striking.

“Although I have been an artist 
and a writer across several media, 
the return to photography has 
brought back the satisfaction I felt 
as a child – not only taking the 
photograph, but watching it emerge 
from the chemical bath to be a work 
of art in itself.”  

Sensuality and sensitivity
Pillars of the art photography move-
ment in the United States include 
recognizable names like Ansel 
Adams whose natural landscape 
photography hangs in museums 
around the globe, and Robert Ma-
plethorpe whose nudes are widely 
collected, and Sally Mann whose 
portrait photography is dramatic 

and arresting. Florin Firimita’s work 
engages all of those elements and 
brings them together in a series of 
images that may capture a moment, 
but only insofar as that moment is 
part of a rushing continuum.
 “I don’t have the patience and 
the genius to walk the streets and 
wait for something to happen. 
Instead, I invent scenarios and bring 
them to life. I try to infuse my im-
ages with a sense of mystery.”
 Individual works of art, vol-
umes that collect an entire series of 
work as in the five-year project The 
Bookstore, which has gained wide 
recognition and explorations of 
mixed media that combine art pho-
tography with other visual elements 
… they are all part of the Florin 
Firimita portfolio. He is a writer, 
an artist, a teacher, a photographer, 
and force to be recognized and ap-
plauded.

Paris calling
When the Rodin Museum in Paris 
invited Firimita to do a multi-day 
photography session in their rooms 
and grounds, he was both humbled 
and eager to explore the homes of 
Rodin and Camille Claudel, his 
muse and mistress. The resulting 
works both challenge and charm.
 Paris has become something of 
a second home for Firimita. The 
celebrated GADCOLLECTION 
represents his work and regularly 
sells out editions of his art photog-
raphy prints. “When I started out, 
the idea of getting $100 for a print 
was amazing. All that has changed, 
and for that I’m very grateful.”
 In some quarters, thanks to the 
emergence of camera phones and 
seemingly endless online contests, 
the debate lives on whether pho-
tography is art or craft. For Florin 
Firimita, there is no question. He is 
an elegant artist who happens to use 
a camera to capture his work.  
 Perhaps he can share the irony 
and edgy humor of no less an ar-
tistic titan than Pablo Picasso who 
offered this bit of sarcasm – “I have 

discovered photography. Now I can 
kill myself. I have nothing else to 
learn.”
 Florin Firimita not only lives 
on, but learns something every day, 
drawing from his experience and 
vivid imagination to share his art 
with a widening, appreciative audi-
ence. •

 Florin Firimita’s work can be seen on 
his website florinfirimita.com as well as on 
Gadcollection.com.
 Are you an artist and interested in 
being featured in Main Street Magazine? 
Send a brief bio, artist’s statement, and a 
link to your work through the arts form on 
our “arts” page on our website.

Opposite page, 
top to bottom, 
L-R: The Silence 
(Charlotte), 2018. 
The Promise 
(Megan), 2019. 
Megan, Paris, 2019. 
Florin Firimita, 
Paris. This page, 
above: The Lovers, 
2018. All images 
courtesy of Florin 
Firimita.
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MONTAGE 
ANTIQUES

WE ARE HERE FOR YOU
ONLINE OR BY APPOINTMENT 

BE WELL, BE OPTIMISTIC, HELP EACH OTHER
#ONEWORLD

WWW.MONTAGEANTIQUES.COM
INSTAGRAM – @MONTAGEANTIQUES

klemmrealestate.com

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > Roxbury 860.354.3263
Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040

KLEMM REAL ESTATE Inc
LITCHFIELD COUNTY’S PREMIER BROKERS 

Highest Sale EVER in Rhinebeck/
Redhook, NY   Ask $20m

KLEMM REAL ESTATE

HIGHEST
SALE
DUTCHESS
COUNTY
IN 9+ YEARS

SOLD 2020

Source: SmartMLS, CC & DC MLS, MHMLS and Klemm Private Sales 1/1/93 – 4/30/20

518.789.3428 
www.gmframing.com

17 John Street • Millerton, NY 

GILDED MOON 
FRAMING 

WHAT CAN WE 
FRAME FOR YOU?
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friendly faces

friendly faces: meet our neighbors, visitors and friends

Copake Rapid Care’s Radiologic Technologist, Lindsey 
Roberts, has been serving her community for three years 
and counting. “I live and work in the same town, and I’m 
humbled to be able to directly help my community. I also 
like being a familiar face to some of my patients, which 
when seeking medical help can be comforting.” Lindsey 
also says being an essential worker is equal parts reward-
ing and terrifying. Like Lindsey, her immediate family 
are also essential workers in the health care field and are 
very much looking forward to sitting down together for 
a family dinner. Until then, Lindsey enjoys being outside 
as much as she can, and walking with her dogs. She is 
also hopeful to travel down the east coast with her fiancé 
and eventually make it to Tennessee to see a close friend 
this summer. In the mean time Lindsey wants to remind 
everyone to wash your hands!

Molly Tanner, Director of Nursing at Noble Horizons, 
has cherished her relationships with seniors for her entire 
life. Molly says, “I was raised by my grandparents, so my 
love for that population was already there.” Molly began 
her nursing career as a Certified Nursing Assistant, but 
after raising three children, she decided to pursue her 
dream of becoming a nurse. Along the way, Molly ac-
cumulated expertise in staff education. It’s this expertise 
that she brought to Noble Horizons and Molly saves 
her deepest gratitude for her team who work tirelessly 
to ensure the safety and health of Noble residents. “My 
coworkers are so dedicated and committed. Their accep-
tance of and attention to procedures is critical. We are all 
about putting our heads together to keep everyone safe,” 
she acknowledges.

Pamela Downs (left) began her career at Sharon 
Hospital in Sharon, CT, in 1981 as a nuclear medicine 
technologist and later became a computed tomography 
(CT) technologist. For the last 17 years, Downs has led 
magnetic resonance imaging (MRI) for the radiology 
department, a diagnostic exam that captures images of 
organs and structures inside the body using large magnets 
and radio waves. “Being a resource for education on 
MRI’s is rewarding because I get to help ease patient fears 
and concerns so they have a positive experience,” she 
said. A lover of the outdoors, she uses her free time to 
cycle, hike, paddle board, visit the beach, and spend time 
with her family.

Hannah Gilpatric is a senior at Housatonic Valley Re-
gional High School who, for a year now, has been work-
ing at LaBonne’s in Salisbury, CT, four days a week. “I 
love the community in the area. We have local customers 
who are nice and always support us.” While working has 
proven to be stressful during this uncertain time, Hannah 
recognizes the fact that work keeps her busy and allows 
her to help the local community. “I work not only for the 
money, but because I know the store needs as much help 
as possible.” When Hannah isn’t working at LaBonne’s, 
she also cleans and does yard work. For fun, she enjoys 
working out and making art. Additionally, she truly 
appreciates the perks of the local region, including its 
natural beauty, and its rural characteristics. “What I love 
most about the area is that everyone knows each other.”

Despite only having worked as a cashier behind the 
courtesy desk at the Hillsdale IGA in Hillsdale, NY, for 
seven months, Ancramdale, NY, native Jennifer Oakley 
has already felt the powerful sense of community her es-
sential service provides. As well as the way her co-workers 
have responded to community needs. Jennifer says, 
“What I love most about my job is absolutely the people 
I work with.” Outside of work, Jennifer enjoys spending 
time with her dog, and hanging out with her family. “I 
grew up in Ancramdale and my favorite thing about liv-
ing in our area is how much space we have to do so many 
things.” This summer Jennifer says she is looking forward 
to spending a lot of time outdoors, having barbecues, and 
hanging out with friends and family.

Clinton Corners and Stanfordville, NY, native Matthew 
Zick proves how rewarding community outreach can be 
when you dedicate your time to helping others. “I own 
a small lawn care and property maintenance business 
called Zick’s & Stones and I am a member of the Pine 
Plains Town Board,” Matthew says. “I feel a strong sense 
of civic duty to contribute to my community in a posi-
tive way. I’m also involved with the Pine Plains Lions 
Club where I organize an annual golf tournament to 
raise funds for scholarship programs for our local Stiss-
ing Mountain High School. Also, I volunteer with the 
Friends of Stissing Landmarks, which is the group that 
manages the Stissing Mountain Fire Tower and Trail. I’m 
very passionate about the local charity named Colton’s 
XXXtraordinary Cause, which raises money and aware-
ness around rare childhood diseases.”
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tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

Staying in touch & enjoying film together while apart.

Offering a selection of curated theatrical 
films through our Virtual Cinema.

CINEMA - THEATRE - DANCE - MUSIC - ART

PLUS - The Moviehouse Movie Club!
Sign up for our newsletters and join the conversation!

48 Main Street, Millerton, NY   themoviehouse.net 518.789.0022  

We treat the entire family: small children, teenagers, adults, 
and older patients. Our goals are simple - to make everyone smile.

Offering a full range of dental services including:
periodic dental exams • cleaning & whitening 
bridges & crowns • dental implants & veneers

244 Route 308 • Rhinebeck, NY 12572
RhinebeckDentalCare.com • 845.876.2511

(518) 325-4679
HILLSDALE, NY • info@eswps.com

www.easternstateswellandpumpservices.com
Mass  Lic  ,  &  •  Lic   • Conn  Lic   & 

11111111111111111

11111111111111111

Call 1   11  • Catskill iew eddings.com

The ideal venue & location for your perfect day

weddings & e ents
Catskill iew

U . S . A .M
I L

L E R T O N  N E W  Y O

R
K

Open Mon thru Fri, 11am – 8pm
Sat thru Sun, 9am – 8pm
For take-out & delivery

Call: 518-592-1313
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By Christine Bates
info@mainstreetmag.com

Many of my friends have described 
their very positive recent experiences at 
Sharon Hospital in Sharon, CT, during 
these last difficult months. Their enthu-
siastic comments made me realize how 
fortunate we are to have a local health 
care facility in our rural area. It made 
me wonder how the hospital adjusted to 
this sudden emergency. What were the 
tough decisions? And what about those 
tents? Dr. Mark Hirko, who became 
head of the hospital only in December, 
generously agreed to take the time to 
answer some questions.

When did peak COVID-19 virus 
admissions occur at Sharon 
Hospital?
The first and second week of April 
was our peak, but we still maintain a 
COVID-19 census between three and 
twelve patients at any time, which is 
essentially where it was at its peak.

Thinking of the last few months, 
what are the biggest changes 
at the hospital caused by the 
COVID-19 virus?
The change in health care delivery 
overall has been the biggest change. 
The use of telemedicine for remote 
appointments appears to be some-
thing permanent. This is very likely to 
lead to a major shift in the traditional 
delivery of primary/ambulatory care 
and the doctor-patient relationship. 
Right now, virtual visits are crucial to 
keeping people connected with their 
physicians for primary and specialty 
care needs that are routine and proac-
tive, preventative health measures. As 
a health system, we’ve quickly adapted 
and ramped up our virtual visit offer-
ings. We’ve converted our outpatient 
ambulatory services into telemedicine 
for more than 80% of all visits – and 
this is in just the last six weeks.

Our inpatient census, normally 
20 to 40 patients each week, is lower 
because Emergency Room visits are 
down compared to last year, and 
elective procedures and tests were sus-
pended in the second week of March. 

 Our Emergency Room continues to 
provide necessary services for critical 
conditions like strokes, heart attacks, 
lacerations, and other emergencies. 
Everyone should be aware of symp-
toms that might indicate serious 
medical conditions and seek attention 
when needed – don’t delay. When 
someone is admitted for emergency 
surgery, they will receive a rapid 
COVID-19 test using the Abbott 
machine; however, there are limited 
testing materials and reagents for this, 
so it is only used in critical emergency 
situations.

How did Sharon Hospital 
prepare for the virus?
Executive leadership at Nuvance 
Health began contingency planning in 
January to stay ahead of the curve as 
the outbreak was progressing overseas. 
Connecticut’s surge planning required 
all hospitals to increase their bed ca-
pacity by 50% and develop proactive 
contingency plans. Being a com-
munity hospital, we maintained our 
nine licensed ICU/critical care beds 
and added six more by restructuring 
those available in our post-anesthesia 
care unit. Any patient that required 
long-term mechanical ventilation 
was transferred to one of our sister 
hospitals in Danbury, Norwalk, or 
Poughkeepsie.

What were the major problems 
Sharon Hospital faced?
Actually we did not face many 
significant problems. The Nuvance 
Health system has been meeting since 
January, setting up contingency plan-
ning in case this grew and progressed 
rapidly. The proactive measures we’ve 
taken from the start have made all the 
difference. This was done in paral-
lel with our health system learning 
how to connect as a larger group 
and assimilate our operations across 
each hospital. For example we were 
able to centralize all PPE, staffing, 
and medical equipment through our 
emergency command structure to 

Continued on next page …

business

ensure everyone was readily prepared 
and establish fair distribution based 
on need. As a result, Sharon Hospital 
did not experience any lack of PPE or 
necessary equipment.

How many corona virus tests 
did the hospital conduct?
I don’t have a specific number but 
it is in the hundreds. If you count 
outpatients, we are doing 30 to 40 
tests a day. We have had many people 
come to the emergency department 
as outpatients, and based on their 
symptoms, they are referred to their 
primary care physician or to one 
of our collection sites to be tested. 
Sharon Hospital does not have an 
in-house polymerase chain reaction-
based (PCR) testing apparatus to ana-
lyze patient samples for COVID-19. 
We send all nasal swabs completed at 
the hospital to off-site labs for analysis 
using this test, which detects the pres-
ence of the active COVID-19 virus 
to determine if someone is presently 
infected. Anyone who presents to the 
Emergency Room with symptoms 
that fit CDC guidelines for COV-
ID-19 receives a nasal swab test, as do 

They’re there for us SHARON HOSPITAL IN 
THE TIME OF COVID-19

Above: Some of 
Sharon Hospital’s 
finest. The biggest 
of thank yous to 
nurses like these 
and all other essen-
tial workers. Photo 
courtesy of Sharon 
Hospital.
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employees who show symptoms that 
could be indicative of COVID-19. 
These samples are then sent to state-
approved private laboratories or one 
of our sister hospitals that have the ca-
pability to test them for COVID-19. 
Most of those who are tested go home 
because they do not require hospital-
ization.

What was the average stay 
at the hospital for COVID-19 
patients?
Critically ill COVID patients have 
been transferred to Danbury Hospital, 
Vassar Brothers Medical Center in 
Poughkeepsie, and Norwalk Hospi-
tal. These three hospitals are Level 2 
Trauma centers with advanced instru-
mentation, intensive care units, and 
the sophisticated critical-care tools to 
treat severely ill patients.

Here at Sharon Hospital we mostly 
managed outpatient observation, and 
now our focus has shifted to offering 
care for patients who need a place to 
safely convalesce and recover.

Where do your patients come 
from?
Some cases we see are local to this area 
and neighboring towns, while others 
have been non-critically ill patients 
who have been stabilized at our sister 
hospitals and brought here to recover. 
We are all interchanging patients de-
pending on what level of care we can 
offer. It’s working very well and we are 
doing our part by accepting patients 
from other parts in the system who 
had no place else to go.

How many COVID suspected 
patients have come to the 
hospital?
Most days, we have between four and 
seven patients coming in who are 
evaluated and anywhere from two to 
three are positive. However, most of 
these patients go home because they 
do not require hospital care.

Has the tent actually been 
utilized for patients?
The site is under ownership of the 
State of Connecticut and the office of 
Governor Ned Lamont. It will only be 
used at the discretion of the Governor 

in the event of a statewide surge in 
COVID-19 cases. It has not been de-
termined what type of patients would 
receive care in the field hospital, but 
so far it has not been utilized.

Have any staff been infected?
As of May 11, 2020, no employees 
have been knowingly exposed to 
COVID-19 at Sharon Hospital. If 
you have symptoms such as fever, 
sore throat and a cough, you are not 
able to come to work until you return 
to good health. We are screening all 
staff and patients who come into the 
hospital every day to ensure a safe 
environment for all.

Are COVID-19 tests available 
now?
Testing nationwide is in a quandary. 
We have capacity for the traditional 
nasal swab tests at four testing sites 
within the health system. If we discuss 
rapid testing (Abbott test), our entire 
system has been allotted approximate-
ly 200 tests per week to be distributed 
across all seven hospitals. We would 
love to test everyone, including our 
employees, with this modality, but 
there are limitations to testing materi-
als and reagents to this day, so we 
remain limited. At this time, we are 
currently validating the serology anti-
body test that can help determine the 
antibody status of patients who are 
known to be COVID-19 positive and 
could possibly donate blood plasma 
for convalescent therapy. 

When will elective procedures 
restart at the hospital?
All Nuvance Health Hospitals have 
stopped elective surgeries, procedures 
and outpatient services that are not 
essential system wide. They will begin 
again as instructed by the state.

Were any employees 
furloughed?
We experienced no shortage of staff 
here and have not suspended any 
employees. Physicians, nurses, and 
other personnel were cross-trained in 
specialty areas, such as intensive and 
emergency care, to enhance our work 
force. Our system developed a central-
ized pool of employees and we placed 
them based upon their skill set and 
patient needs in each location.

business

Does the staff feel appreciated 
for their work and dedication?
On a weekly basis, we receive an 
outpouring of small acts of kindness 
from the immediate community and 
region at large. This has included 
donations of personal protective 
equipment, food, flowers, letters, and 
artwork. The staff members are very 
grateful for this generosity, and it has 
been an honor to serve alongside this 
team. My own experience leading the 
hospital during this time has been an 
exercise in trusting your team, forget-
ting about pride, asking for help, 
and remembering that every patient 
is a statistic of one. COVID-19 has 
brought unexpected challenges for 
everyone, but it’s also presented an 
opportunity for our communities to 
come together and help one another.

What will be the impact of the 
virus going forward?
It’s changed our society. Our social 
network, places of employment, and 
interactions, which are second nature, 
are now being redrawn to fit an envi-
ronment where we are coexisting with 
COVID-19. As an inpatient facility, 
we are now looking at the extended 
forecast to prepare and develop work 
flows to limit the impact and spread 
of COVID-19 in the future. On the 
positive side, the silver lining, the 
virus has reinforced the ties and bonds 
all of us share with family and our 
homes.

Above: A field hospital has been set up in Sharon Hospital’s parking lot which is under 
the ownership of the State of Connecticut. Photo courtesy of Sharon Hospital.

What about the $1 million 
challenge grant?
An anonymous donor from the region 
has offered to match up to $1 million 
in philanthropic support for COV-
ID-19 emergency preparedness efforts 
at Sharon Hospital. In other words, 
every donation will be matched, 
dollar-for-dollar, to help us enhance 
and invest in technology, supplies, 
equipment, to safely care for indi-
viduals affected by COVID-19 and 
to prepare for potential future health 
emergencies. Significant gifts like 
this strengthen our ability to advance 
patient care and meet the health care 
needs of this region. •

FOR YOUR INFORMATION:
Sharon Hospital is part of Nuvance Health, 
a family of award-winning nonprofit 
hospitals in the Hudson Valley and western 
Connecticut – plus multiple primary and 
specialty care physician practice locations, 
including The Heart Center. In addition to 
Sharon Hospital, Nuvance Health hospitals 
include Danbury Hospital, New Milford 
Hospital, and Norwalk Hospital in Con-
necticut; Northern Dutchess Hospital, Put-
nam Hospital, and Vassar Brothers Medical 
Center in New York. Dr. Mark Hirko was 
named president of Sharon Hospital in early 
December 2019. A board certified vascular 
surgeon, he has been a physician and health 
care leader for over 25 years.
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Come to Millerton, NY 
– we have it all! Visit one 
of these businesses to shop 
to your heart’s content, be 
entertained for hours, or 
to dine and drink!

By shopping locally 
you support not only 
the local economy but 
specifically you support 
the local businesseses that 
provide our services, feed 
our stomachs, quench our 
thirsts, entertain us, clothe 
us, and are the fabric of 
the communities that we 
live in and that we call 
home. 

All of Millerton’s busi-
nesses welcome you! 

Photos by: Olivia Markonic

Eat & Drink
52 Main
518-789-0252
52main.com
Irving Farm 
Coffee House
518-789-2020
irvingfarm.com
Oakhurst Diner
518-592-1313

Entertainment
The Moviehouse 
518-789-3408
themoviehouse.net

Shopping
Country Gardeners 
Florist
518-789-6440
countrygardenersflorist.com
Hunter Bee
518-789-2127
hunterbee.com

Jennings Rohn Montage
860-485-3887
montageantiques.com
Merwin Farm & Home
518-567-6737
Millerton Antiques 
Center
518-789-6004
millertonantiquescenter.com
Oblong Books & Music
518-789-3797
oblongbooks.com
Terni’s Store
518-789-3474

Services & much more
Associated 
Lightning Rod
518-789-4603
alrci.com
Crown Energy Corp.
518-789-3014
crownenergycorp.com
Main Street Magazine
518-592-1135
mainstreetmag.com

Masha’s Fitness Studio
860-671-9020
mashasfitnessstudio.com
Millerton Service Center
518-789-3462
Millerton Veterinary 
Practice
518-789-3440
millertonvet.com
Moore & More Printing
518-789-4508
mooreandmore@fairpoint.
net
Napa Millerton
518-789-4474
napaonline.com
Northwest Lawn & 
Landscaping
518-789-0672
northwestlawnand
landscaping.com
Overmountain Builders
518-789-6173
overmountainbuilders.com

Precision Auto Storage
917-715-0624
precisionautostorage.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Terri Lundquist
845-366-9946
terrilundquist.com
The Hair Lounge
518-592-1167
Thorunn Designs
518-592-1135
thorunndesigns.com

Welcome Summer in Millerton, NY
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1-800-553-2234 
www.GMTaylorOil.com • "LIke" us on Facebook: www.facebook.com/TaylorOilInc

Taylor Oil Inc., is a family owned and operated local business, serving the local communities for the over 90 years. 
ces in over Plains, Pawling, illerton, Pine Plains, illbrook. We re here to serve you

Stay cool this summer with Taylor il  Taylor Propane providing you 
and your family with home heating oil, propane, & more.

TAYLOR oil
HEAT
oil TAYLOR

P R O P A N E

READY FOR 
THE HEAT?

Do you have an A/C unit? 
Or if you have one, has 
it been serviced? 
Don’t worry, Taylor 
Oil & Propane is on 
your side!
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baking

By Jessie Sheehan
info@mainstreetmag.com

In my humble opinion, or as the 
youth might say, IMHO, there is truly 
nothing better for breakfast than over-
night yeasted waffles. They are airy 
and light with a slight tang from the 
yeast and it is impossible to eat just 
one – or even two – and yes, I speak 
from experience. I personally don’t 
even add maple syrup to mine, just a 
pad of salted butter that ideally gets 
all melty prior to my first bite. 

Now don’t get me wrong, I also 
love regular waffles – the kind you 
make on the morning of the day that 
you want to eat them, with a batter 
remarkably similar to the one you as-
semble when making pancakes (except 
waffle batter tends to have more fat 
than pancake batter, but I digress). 
Yeasted waffles, however, are truly in 
a class all their own. First, I love that 
you make the batter the night before 
you are craving waffles for breakfast, 
and if you use instant yeast, as my 
recipe recommends you do, the whole 
shebang is made in a single bowl and 
is thrown together in about three-and-
a-half minutes. There is something so 
infinitely satisfying, at least for me, 
about waking up and seeing waffle 
batter just waiting for me on the 
kitchen island – I mean I don’t even 
have to open the refrigerator door 
and pull it out. And I know that may 
make me sound a bit precious – that 
opening a refrigerator door first thing 
in the am is a bother, but just hear me 
out – I promise you it is nice to not 
have to do so.

Left out overnight is OK!
And a word about the batter on the 
counter (for those that are feeling 
anxious). I get it: the idea of a batter 
filled with yeast and milk and melted 
butter remaining at room temp for 
several hours, is kind of off-putting. 
All I can tell you is that I have always 
made my overnight waffles this way, 
as have loads of others, with no prob-
lems. And the flavor that the batter 
develops during this room temp rest is 
off-the-charts yum. But, if this makes 
you uncomfortable, by all means place 
the bowl in the fridge overnight. No 
judgment here. 
 Adittionally, waffles freeze wonder-
fully, so feel free to place any leftovers 
in the freezer in a zippered plastic 
bag and then reheat in the toaster the 
day you are feeling waffle-y. Finally, 
if you have teenagers who sleep until 
1:00pm, or you wake up early, but 
just aren’t interested in eating waffles 
until several hours later, you CAN 
make the waffle batter the morning 
you want to eat them, as long as the 
batter sits for several hours (about 
3 to 4) before you use it. And did I 
mention that a runny fried egg and 
a couple of slices of crispy bacon on 
top of one of these waffles makes for 
a splendid savory breakfast if you’re 
not feeling syrup and butter? Well, it’s 
true, just so you know. 

Ingredients
3 cups all-purpose flour 
3 tbsp granulated sugar
1 tbsp instant yeast
1 1/2 tsp fine sea salt
3 cups whole milk room temp, 
 or slightly warm
3/4 cup unsalted butter, melted 
 and cooled until just warm

3 large eggs
A scant 1/2 tsp baking soda

Cooking spray or softened butter for 
the waffle maker

Maple syrup and salted butter for 
serving

The night before you want waffles 
for breakfast, combine the flour, 
sugar, yeast and salt in a large bowl 
and whisk to combine. Add the warm 
milk and butter and whisk again. 
Cover the bowl in plastic wrap and let 
sit on the counter overnight. 

In the morning, the batter will have 
at least doubled in size and will look 
bubbly. Add the eggs and baking soda 
and whisk to combine. The batter will 
deflate. Don’t be alarmed. 

Prepare the waffle maker following 
the manufacturer’s instructions. Use 
about 1/2 cup of batter per waffle and 
cook for about 5 minutes, until crispy 
and golden. Serve with syrup and pats 
of salted butter. •

Jessie is a baker and cookbook author; you 
can learn more about her through her website 
jessiesheehanbakes.com.

YEASTED OVERNIGHT

Waffles
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(860) 364-5380 • 349A Main Street, Lakeville, CT
www.roaringoaksflorist.com

The Bank of Millbrook is serious about 
being the best place possible for your 

money. And, for one hundred consecutive 
quarters, Bauer Financial has ranked us a 
�ve-star banking institution.

Bauer has a reputation as the most 
trustworthy ratings institution there 

is. �ey don’t get paid for their ratings, and 
they don’t consult for the banks they rate

And, while it’s nice to be recognized 
for how we do business, what we 

value most is your trust, and that is what 
we are working hard to keep for the next 
hundred quarters and beyond.

George T. Whalen III  
President

MEMBER FDIC

25 years of 
�ve-star 
banking

3263 franklin avenue  millbrook
5094 route 22  amenia
2971 church street  pine plains  
11 hunns lake road  stanfordville  

bankofmillbrook.com
(845) 677-5321

 years in usiness • Oil  Propane  Solar ermal  eot ermal and Biomass 
eating systems • V C system design and installation • S arm and rol-

ing ood oiler dealer and installer • e  construction  renovations and 
service o  all eating  ir Conditioning  Plum ing systems and ell services

illiston B  Case  O ner

ully nsured  License  P   S   S C  C 

7 HOLLEY ST
LAKEVILLE, CT 06039

860.435.9397

UPDATE A
SPACE

WITH US
TODAY!

GIVE US A
CALL TO

MAKE AN
APPOINTMENT!

LAKEVILLE
INTERIORS

WWW.LAKEVILLEINTERIORS.COM

Custom Metal 
Fabrication 
& Design
Furniture, Fixtures and 
Interior/Exterior Installations

Stainless Steel – Brass – Bronze  
Aluminum Welding

Ancramdale, NY – 347.860.3173
studio@corbincruise.com
www.corbincruise.com
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real estate

By Christine Bates
info@mainstreetmag.com

As I write this article in mid May, 
restrictions on real estate agents in New 
York, Massachusetts, and Connecticut 
to physically show properties to potential 
buyers remain in force. Residents are still 
under distancing, masking and quaran-
tine orders, busy village streets are empty, 
bars are closed, groceries are delivered. 
Everyone is wondering how long this 
will last and what the impact on our 
economy and the real estate market will 
be. Like COVID-19 test results, figuring 
out what is happening right now in the 
national and local real estate markets 
– or what the future holds – is at best 
thoughtful guesswork.

Will the viral economic storm 
affect national real estate 
prices?
Consider the grim economic news. 
Economists surveyed by the National 
Association for Business Economics 
expect a short, deep recession with 
the economy shrinking 26.5% in the 
second quarter with a turn-around in 
the last half of the year. Others, like 
the International Monetary Fund, 
expect the worst recession since the 
Great Depression. Stock market in-
dexes, historically, a leading indicator 
of economic activity, hit bottom on 
March 23 and have bounced up and 
down, although still well below the 
high in February.  

More than twice as many Ameri-
cans lost their jobs in April alone 
than in two years during the Great 
Recession. The national unemploy-
ment rate in May is expected to reach 
25% – a rate not seen since the Great 
Depression.

Consumer spending in March 
plunged 7.5%, the largest one-month 
decline since the government started 
tracking this measure in 1959. April’s 

decline won’t be 
released until the 
end of May but 
is expected to be 
even worse. Con-
sumer confidence 
has tumbled to its 
lowest level in six 
years.
 An estimated 
one third of 
apartment renters 
didn’t pay their 
rent the first week 
in April. Staples 
has informed its 
landlords it will 
not being paying 
rent in April even 
though stores 

on residential real 
estate in our market

This optimism about recovery 
from lock down is based in part by 
government policies. The Federal 
Reserve Bank is expected to maintain 
near zero interest rates through 2021. 
This means attractive low mortgage 
rates, which should support real 
estate values. The government’s offer 
of extended repayment options for 
homeowners with federally backed 
mortgages should minimize the 
domino effect that foreclosures can 
have on home values. The Cares Act 
applies specifically to the roughly 75% 
of all mortgages in America that are 
backed by Freddie Mac, Fannie Mae, 
or other government agencies.

But there are also more cautious 
observers who offer a dose of reality. 
They ask if large national real estate 
firms like Compass and Realogy are 
cutting executive pay and furloughing 
employees, should we really expect a 
quick bounce back? These pessimists 
feel that both buyers and sellers will 
remain cautious for a while. 

Continued on next page …

Above: 85 Sugar Hill 
Road in Salisbury, 
CT, was on the mar-
ket for several years 
and sold in May for 
$3,750,000. Photo 
courtesy of Elyse 
Harney Real Estate.

COVID-19 impact

remain open. Other big retailers, like 
H&M are also refusing to pay rent. 
Many large businesses are discovering 
that working remotely saves money 
and intend to permanently shift at 
least part of their work force to home 
offices. Commercial real estate will 
clearly suffer short and long term as a 
result of COVID-19.

Nationally most real estate 
professionals are optimistic 
– as usual
Most frequently quoted real estate 
executives regard the COVID-19 
response as very different from the 
financial crisis of 2008-2009, which 
was created, in part, by sub-prime 
lending. Right now there is no over 
supply of housing like a decade ago. 
There is actually a housing shortage, 
an imbalance of houses available for 
sale and great demand from buyers, 
especially in the low and mispriced 
market. 
 Vacancy rates across the country 
are at a 35-year low and falling. In 
contrast to 2007/2008, homeowners’ 
equity is much healthier and housing 
prices aren’t overvalued in general. 
The housing market nationally was 
strong as COVID-19 arrived with ris-
ing median home prices. 
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real estate

In early April members of the 
National Association of Realtors said 
buyers were delaying home purchases 
for a few months and new listings 
on Zillow were down 40% from last 
year, reflecting the hesitancy of sellers 
to put their homes on the market. 
Zillow, which is forecasting a 4.9% 
decrease in US GDP in 2020 with a 
5.7% increase in 2021, predicts that 
nationally home prices will fall 2% 
through the end of the year. 

Realtor.com’s latest forecast predicts 
that home sales will fall by as much as 
15% by year end after a rebound in 
July. While real estate markets nation-
ally may return to normal activity in 
the last half of the year as restrictions 
are gradually lifted, the hardest hit re-
gions like New York and Connecticut 
may recover more slowly because of 
high unemployment and limitations 
on movement. This is especially true 
in New York City where real estate 
was already slow going into the spring 
season with record inventory and 
Manhattan prices falling for a third 
year in a row.

BUT “Never been so crazy busy”
Despite limitations on showing and 
even photographing houses, residen-
tial sales activity in just the first week 
of May saw five closings in the town 
of Salisbury compared to last year 
when there were seven in the entire 
month! Most agents in Connecticut 
and New York report that they have 
never been so busy fielding calls from 
buyers and sellers. Buyers who were 
on the fence before have suddenly 
become serious. New buyers have 

appeared. Short-term and summer 
rentals have already been taken and 
increasingly, those who want to rent 
to get out of the city for a while are 
realizing they may have to commit to 
a year round lease.
 The COVID-19 situation, like 
9/11, combined with today’s technol-
ogy has brought increased interest 
in our local markets. The pandemic 
has accelerated the working remotely, 
working from home trend. Before 
this pandemic started, less than 4% of 
all Americans worked full-time from 
home. Now that figure has jumped to 
half of all employed workers, reaching 
70% for those with desk jobs. Many 
companies, like Goggle, have already 
informed staff that they’ll be home 
through Christmas. This is not a 
short-term phenomenon and urban-
ites are now seeking homes with more 
breathing space.
 Working from home means a 
greater need for larger living spaces 
with flexible rooms to use as office 
space. We’re doing everything from 
home now – schooling our children, 
exercising, cooking and working. The 
Millennial generation, after grazing on 
airbnb weekends, is finally searching 
for a permanent home. The country, 
two hours from New York City, seems 
like a very sensible idea. The desire to 
buy a ready-to-move-in home with no 
renovations has only grown stronger 
for two reasons. Buyers want to move 
in now and contractors are less avail-
able to do work
 The brake on sales is low inventory 
of homes for sale in our region. In the 
corners of our four county, three state, 

real estate market there was no March 
or April rush to put houses on the 
market for spring selling season. 

Three years of market activity in 
Salisbury, Sharon, and Kent in CT as 
a representative sample, demonstrates 
this trend. New listings in March and 
April in 2020 and end-April inventory 
are all 25% below 2018 levels. This 
year the buying season may shift from 
spring to fall as sellers decide what to 
do.

In response to the lock down, vir-
tual showings and contactless sales are 
occurring. One high-end realtor said 
she has three closings scheduled in the 
next month and she has never met 
the buyers. Technology, not just the 
virus, is transforming the real estate 
industry.

The biggest wildcard is the un-
known of how long it will take to 
control the spread of the virus and 
what the responses will be. In a way, 
uncertainty about what the future 
holds is actually positive in the long-
term for our market. New buyers are 
flocking to our market. How long will 
social distancing and working from 
home last? What will be the long-term 
effect of today’s unemployment rates? 
No one knows, but this seems a very 
good place to live. •

Christine Bates is a real estate agent with 
William Pitt Sotheby’s International in 
Salisbury, CT. She is one of Main Street’s 
founding writers and has delved into real 
estate topics since Main Street’s first issue.

Above: Listed for 
only 31 days, this 
house on Rocky 
Lane in Salis-
bury, CT, sold for 
$659,000 in May 
– close to its listing 
price of $675,000. 
Photo courtesy of 
John Harney of Wil-
liam Pitt Sotheby’s 
International Realty.

NEW LISTINGS AND RESIDENTIAL INVENTORY  
 
MARCH & APRIL 2018 TO 2020 IN SALISBURY, SHARON & 
KENT IN CONNECTICUT*  
  
 New listings March & April End of April inventory
2020 47 137
2019 54 180
2018 60 177
  
*Data from Connecticut MLS  
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Michael D. Lynch
AT T O R N E Y  AT  L A W

 Upper Main Street • PO Bo   • Sharon, Connecticut 
  • MLynch MichaelLynchLaw com

www MichaelLynchLaw com

 Also admitted in New ork State

*

SANTORA BROTHERS LLC.

MASONRY  |  EXCAVATION  |  CONTRACTING  |  LANDSCAPE DESIGN
OVER 50 YEARS EXPERIENCE  |  INSURED

Paul Santora Jr.  |  Tel: 203 536 0808  |  santorapaul@yahoo.com
CT Lic. #580718

Shear Illusions

Three Dimensional Coloring
Soy-Based Color
All phases of hair care

Rebecca Welsh – proprietor

860 364 5111
19 West Main Street
Sharon, CT 06069

Salon LLC

30 years experience and 
celebrating 15 years in business!

Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

(518) 398-5360   |   3 Factory Lane   |   Pine Plains, NY

No matter where the road takes 
you this summer – we’ll make 
sure your car gets you there!

Home Sweet Home – Born in 1910, this 2 BR, 1 BA farmhouse is sited 
on .74 acre. Across the street is farmland in conservancy and views 
of the Taconic Range.  Separate garage/studio space with heat and 
air conditioning. Many original details throughout. Asking $235,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Lic. Real Estate Broker  |  Copake Lake Realty Corp.  
290 Birch Hill Road, Craryville, NY  |  (518) 325-9741  

2602 Route 23, Hillsdale, NY  |  (518) 325-3921  |  www.copakelakerealty.com

CATERING
EVENTS
DINNER PARTIES
DINNER DELIVERIES

GINA TRIVELLI
private chef

to place an order, 
text chef directly at 
845.233.8513 or email 
wholefoodschef1@gmail.com223 main street, salisbury, ct



MAIN STREET MAGAZINE  21

By Ian Strever
info@mainstreetmag.com

These days, there are some places 
you just don’t want to go, and then 
there are places you just shouldn’t 
go. In his recent interview with the 
master of macabre, Stephen King, 
The New York Times’ David Mar-
chese went to the latter.
 He challenged the horror writer 
with an all-too-real scenario: you’re 
a germaphobe, stuck at home dur-
ing the current crisis, and you’re 
running out of food and unable to 
get a slot in online ordering. What 
do you do? 

King leisurely considered the 
options, finally settling on his house 
as the best option. It’s Lysol-ed, and 
he’s been fastidious about washing 
his hands and keeping clean. But 
he’s just “so, so hungry. What am 
I going to do for food?” Then he 
looks around, and he says to his 
dog: “‘Fido. Come here, Fido.’”

Sick, yes. But the point isn’t 
simple horror. King’s ability to mine 
our psyche for our greatest anxieties 
is at the core of what has made him 
so successful. What, indeed, would 
you do if you ran out of food these 
days? 

Right, right. We shouldn’t go 
there. Fortunately, we don’t have to, 
because throughout this pandemic, 

we have been served by an armada 
of small, local grocery stores that 
have dramatically adjusted their 
operations to meet the needs of the 
communities they serve. Without 
them, Fido’s days would be num-
bered. 

Providing essential services
All grocery stores have provided 
essential services throughout the 
pandemic, but our local indepen-
dent grocers have made swift altera-
tions to their business to address 
the needs of the communities they 
serve. Case in point: LaBonne’s 
Market in Salisbury, CT. 
 Since this era began, I’ve shopped 
at grocery stores in four states, and 
LaBonne’s is the only one that has 
taken my temperature before al-
lowing me in the store. I appreciate 
the extra measure of caution, and 
so do the residents (and temporary 
residents) of Salisbury. With one 
of the highest median ages of any 
town in Connecticut (55.1) and an 
influx of second-home owners from 
New York City, the concern about 
infection is great, and LaBonne’s 
sensitivity to this situation makes 
it the market of choice for many 
residents.

buy local

Continued on next page …

LaBonne’s: Your hometown market

 It’s easy to forget that LaBonne’s 
exists, sequestered as it is in a mod-
est building off of Main Street in 
Salisbury. No garish signs proclaim 
its location, apropos of its Norman 
Rockwell setting, yet it is renown 
among local gourmets and Appala-
chian Trail thru-hikers in search of 
fine food and groceries.

Business surged 300%
In the early stages of the CO-
VID-19 crisis, however, LaBonne’s 
customers were more concerned 
with finding even generic versions 
of products such as toilet paper and 
bleach. At that time, LaBonne’s 
business surged 300% according to 
owner/manager Bob LaBonne – an 
unmanageable deluge of purchas-
ing for any grocer, but one that, as 
it turned out, was easier for small 
chains like theirs to manage than 
larger corporations such as Big Y 
and Stop & Shop.
 After the initial wave of stock-
piling abated, stores with greater 
flexibility and autonomy in their 

Above: LaBonne’s 
unassuming exte-
rior is in keeping 
with Salisbury’s 
picturesque Main 
Street. Below, left: 
LaBonne’s was an 
early adopter of in-
frared scanning to 
take the tempera-
tures of patrons 
before they enter 
the store.
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buy local

supply chains were able to tap into 
multiple suppliers for off-brand sta-
ples. So while you couldn’t get your 
hands on Clorox or Charmin, you 
could get 101 Bleach and Cascades 
Select Pro toilet paper, products 
available through the commercial 
cleaning industry that were not be-
ing used to restock the vast number 
of shuttered offices and stores. 

That kind of creativity and 
innovation comes with running a 
small business, and LaBonne credits 
the Entrepreneurs’ Organization of 
Connecticut with connecting him 
to other business leaders around the 
state to share ideas and solutions 
for these and much less daunting 
problems. 

Three priorities
Those ideas, however, feed a much 
more intense and personal flame in 
LaBonne, himself. From the outset, 
he has maintained three priorities, 
in order: keep his employees and 
families safe, protect his custom-
ers, and look out for the store 
and profits. These concerns have 
oriented LaBonne’s decisions, 
dictating the safety measures he 
has implemented in Salisbury. On 
March 27, just a week or two into 
the shutdown, LaBonne placed an 
order for infrared thermometers to 
assess every customer entering the 
store, long before the time when 
far less stringent measures would 

be recommended by government 
officials. He installed curtain-
style barriers at the deli and meat 
counters to allow continued service 
in those two popular departments, 
and most importantly, he listened 
to his employees. They appreci-
ated the partitions at the check-out 
lines, but were concerned about 
infection from customers standing 
behind them. LaBonne’s response 
was to hang clear shower curtains to 
protect his cashiers, one of several 
safety measures that he personally 
installed.
 As a former heart-attack victim 
whose wife works in Charlotte 
Hungerford Hospital’s Intensive 
Care Unit, LaBonne is intimately 
attuned to the stressors of front-line 
essential workers, and the wellspring 
of his leadership is his empathy. 
Among his financially questionable 
decisions are a two-dollar-an-hour 
raise for all associates, a ten-percent 
increase in the employee discount 
(to 30%), and his move to tempo-
rarily close the store on Sundays 
to the tune of $150,000 in lost 
revenue each week. 

The human gains
Against that ledger, however, 
he reckons the human gains in 
employee satisfaction and safety. In 
Salisbury, much of that workforce 
consists of high school students and 
recent graduates, many of whom 

apply based on the word-of-mouth 
of their peers. It’s not just that they 
want jobs, but they want jobs where 
they are respected. Couple that 
respect with the service LaBonne’s 
provides for the community, and all 
of the financial losses incurred by 
the grocer dissolve in the spiritual 
sense, yes, but even in the financial 
sense. LaBonne’s customers have 
continued to patronize their market 
throughout the pandemic, offsetting 
any losses with an eighty percent 
increase through May of 2020. The 
surge in shopping required addi-
tional on-site storage, and LaBonne 
worked in concert with First Select-
man Curtiss Rand to waive zoning 
regulations and bring in a refriger-
ated unit for the purpose. 
 Another gesture of the town’s 
appreciation for the store was the 
GoFundMe page that LaBonne’s 
patrons created. It raised $8,000 to 
provide a bonus to all sixty em-
ployees of the store, eclipsing their 
$5,000 goal in less than a week. 
While crises such as this one often 
raise the specters of deprivation, 
loss, and suffering, it is more often 
the case that communities rally to 
support and comfort each other, 
calling on the deeper reserves of 
generosity and caring that make 
us human. Sometimes the acts are 
grand gestures, but more often they 
happen at a personal level, one to 
another, even at your local grocery 
store. •

Above: Plexiglass 
partitions and 
curtain barriers 
are just two of the 
safety measures 
Bob LaBonne per-
sonally installed to 
protect employ-
ees and patrons. 
The idea for the 
curtains originated 
in a conversation 
with his employ-
ees. Below, left: 
Town officials 
worked with the 
store to waive 
zoning restrictions 
in order to allow 
additional storage 
capacity to ad-
dress the surge in 
shoppers.
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We’re here for you!

www.tbogc.com • 518.943.2600

Community Banking at its Best

We’re committed to supporting 
our communities and helping 
individuals and businesses during 
these challenging times. 

Whether it’s online, over the phone, or in person, you 
can count on the Bank of Greene County to provide the 
banking service you rely on, and the personal service 
and technology to make your life easier. 

Community Banking at its Best
www.tbogc.com 

518.943.2600

Community Banking at its Best

We're ere or ou
We're committed to supporting our communities and 

helping individuals and businesses during these 
challenging times.

Whether it's online, over the phone, or in person, you 
can count on the Bank of Greene County to provide the 
banking service you rely on, and the personal service 

and technology to make your life easier.

Quality concrete with quality service
Covering all of your concrete needs including fiber reinforced concrete, 

flow fill, pool mix, and pump mix.

We are a family-owned business and our mixes are NYS Engineered Certified Mix 
Designs. With our new batch plant located at 4177 Route 22 in Wassaic, NY, we 
can load our front discharge mixers in less than 8 minutes with complete accuracy 
for yardage and mixes. Our plant location affords you timely deliveries both north 
and south on Route 22 from Hillsdale to Brewster, as well as on Routes 44 and 
343  from Pleasant Valley to all points west, and Routes 44 and 55 to western Con-
necticut from Sharon to Lakeville, Kent and New Milford. Give us a call today at 
(845) 478-4050 or visit us online or on Facebook and let us help you with all of 
your concrete needs. (845) 478-4050 • PO Box 1199, Dover Plains, NY

R R&
Ready Mix Concrete
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Valentine Monument Works & Sandblast

Cemetery Monuments • On-Site Lettering • Bronze Veterans’ Plaques
Pet Markers • Cleaning & Repairs • Sand Blasting Service

Bruce Valentine, owner • Tel: 518-789-9497 
ValentineMonument@hotmail.com • Park Avenue & Main Street, Millerton

Since 1875

518 567 6737
20 Main Street, Millerton, NY

Open Thursday-Sunday 11-4
Merwinfarmandhome@gmail.com

Offering DIY workshops!
Stop in or check us out on Facebook for upcoming classes

73

Farm raised pork & beef  •  Fruits & vegetables 
Gourmet grocery & dairy  •  Gifts

Phone: 518-789-6880  •  Facebook: willowbrookfarm
196 Old Post Road #4, Millerton, NY

www.thefarmstoreatwillowbrook.com
Store hours: Thursday-Monday 10-6

Open with all precautions taken: one customer at a time, 
mask and gloves. Curbside pick up and delivery 

within 15 miles, shop our online store at 
https://squareup.com/store/willow-brook-farms-llc

R&R 
Servicenter, LLC

Steve J Mosher  •  C: 914.474.5206  •  randrservicenter.net 
Specializing in: Ponds, Landsculpting, Riding Arenas, & Roads
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nature

By Caleb J. May
info@mainstreetmag.com

We are in very confusing times. Social 
distancing, self-isolation, and quaran-
tine make it difficult to stay occupied. 
If you are like me, you are slowly 
running out of activities to keep your 
mind and body sharp while going to 
school online. 

Looking ahead, it seems like the 
summer we have come to know and 
love won’t be the summer we will 
experience in 2020. It will be a season 
filled with tiny interactions, no camp, 
and no big concerts or gatherings. 
So, the real question is what are we 
going to do? How will we fill the void 
amidst this COVID-19 crisis? The 
answer lies in the Great Outdoors. 

Salvaging summer with nature
For years I have been practicing two 
pursuits that have saved me in these 
indoorsy lock-down times. The first is 
birding or bird watching. It may not 
sound like the most glorious pastime 
but it is an excellent way to practice 
social distancing while observing 
nature’s winged marvels. Plus, surpris-
ingly, it’s a relatively cheap hobby. 

For the birds
To start, a simple feeder can be con-
structed from a washed milk carton 
filled with black oil sunflower seeds 
available at the Millerton Agway, 
which also carries real feeders and oth-
er accessories to attract birds to your 
yard. This is how I got into birding 
at the age of seven. This homemade 
feeder is all it takes to draw in about 
ten different species of birds. It’s a 
great way to get familiar with some of 
the birds that are normally resigned to 
high in the tree canopy, but are drawn 
to the feeders at eye level.

You can use the Audubon Bird 
Guide app to help identify birds and 
their call and record the birds you see 
at the feeder through an app called 
Ebird where you can submit and see 
sightings in your town and all across 
the world.

Migration season
The flagship of the migration season 
are the warblers, colorful little song-
birds that winter in the tropics. They 
come back to New England to refuel 
so they can go farther north or, in 
some cases, to breed. For the time that 
they are here in the spring, summer, 
and fall it makes for the best birding 
of the year. Thirty-nine species of 
warblers have been recorded in Con-
necticut alone. 
 There are plenty of other birds that 
come up with them, which expands 
the species count in the Tri-state area. 
You may be thinking to yourself: 
“How could I even see these birds? I 
have never noticed them in my life.” 
Well, a lot of birds are not elusive 
or rare. Most are common to this 
area, such as Yellow Warbler, Pileated 
Woodpecker, Red-tailed Hawk, and 
Red-eyed Vireo. To see them you need 
patience, stillness, time, and a little 
luck. All of a sudden you realize the 
trees have been alive with activity all 
this time. 

Looking for clues
Birding is a lot more exciting than 
people normally think. It unlocks a 
sort of primal competitive instinct. It’s 
like a mystery waiting to be solved. 
You may only see parts of the bird at 
a single time so you have to piece it 
together from context clues. 
 For beginners, I would recommend 
grabbing The Sibley Guide to Birds 
from Oblong Books in Millerton. It is 
the bible to birders everywhere. Next, 
a pair of budget binoculars from 
Celestron or Nikon. Binoculars are a 
must as they will aid in spotting birds 
far away or in the treetops.
 With these birding tools, venture 
outside (at a safe six feet, of course) 
and start looking. If you’re up for an 
excursion, a great place to go bird 
watching is the Sharon Audubon 
Center, which has a network of trails 
through ponds, meadows, and wood-

lands. You will be 
surprised at just 
how many birds 
are hiding in the 
nooks and cran-
nies of the woods.

Zen line tangle
My second 
outdoor activity 
is fishing. I’m not 
lying when I tell 
you it is one of the most zen activities 
you can do. Until you hook into a 
fish, that is. Then the adrenalin flows 
until you catch and release it. 

A common misconception is a fact 
that fishing is an expensive endeavor. 
You don’t need a boat or fancy equip-
ment. A $30 rod-and-reel combo will 
do just fine for you. We’re not catch-
ing tuna anyway. 

With that, a hook and bobber, and 
some real worms you have a simple 
set-up that can be used on lakes and 
ponds in the area. From there you can 
expand your repertoire. To help with 
that I recommend the monthly sub-
scription to Mystery Tackle Box. Each 
month you receive five or six new 
baits and lures based on what you like 
to fish for. This allows you to dabble 
in different styles of fishing such as 
topwater, crankbait, or soft plastic. 

Taking the bait
Once you know what you like and 
can catch fish, Tackle Warehouse is 
the one-stop place for everything you 
would ever need fishing. Just be care-
ful because you can watch your shop-
ping cart start to add up with items. 

Cast your line in from the shore or 
docks of the lakes and ponds around 
here or climb into a canoe or kayak 
and you can hook anything from 
largemouth bass to tiny sunfish. For 
the times in between catches, there 
are minutes on end of calm water and 
peace and quiet. It is truly an escape 
from online classes, parents, and an-
noying siblings.

Call of the wild

Natural connectivity
This is such a monotonous and 
stressful time. It’s filled with hours 
of Netflix and Zoom calls. So why 
not carve out some time in the great 
outdoors? If we can connect a little 
more to our wild backyards and the 
creatures that inhabit them then we 
can finally see how we are destroying 
the habitat of a beautiful part of our 
lives and understand how nature can 
help us feel less anxious. 
 With climate change, some of 
the more temperature-sensitive fish 
and birds like Smallmouth Bass and 
warblers will not be able to cope with 
even the small increases of tempera-
tures in Connecticut, New York, and 
Massachusetts. Birds will instead pass 
right by us and make their way to 
Maine and Canada. Once a common 
sight in our woods some species could 
be uncommon here by 2050, accord-
ing to the Audubon website. 
 Let’s rekindle our love for the out-
doors and the creatures in it because 
we only have one planet and right 
now. Thanks to COVID-19 we have 
the time to connect with it. •

Caleb J. May is a rising senior at Salisbury 
School in Salisbury, CT.
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Hillsdale, NY: 518.325.3131· Lakeville, CT: 860.435.2561· Millerton, NY: 518.789.3611 
Hudson, NY: 518.828.9431· Chatham, NY: 518.392.9201·  Sheffield, MA: 413.229.8777

www.herringtons.com· 800.453.1311· OUR PEOPLE MAKE THE DIFFERENCE

We share your passion.®

Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
cra�manship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

POOCHINI’S

Providing grooming & boarding services
46 Robin Road • Craryville, NY 
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com 
Follow us on Facebook!

Your pet will leave happy, feeling good and most importantly, looking great!

Pet Salon
DAWN GARDINA

Complete Design, 
Installation & Service

Sales • Service • Installation
Residential • Commercial

Competetive Pricing
Automatic Route Deliveries

Forklifts • Construction
Heat • Hot Water • Cooking

Budget Payment Plan

Specializing in:
• Gas Warm Air Systems

• Centrail Air Conditioning

Prompt Professional Service
Carlson … for Customers 

who insist on Safety & Quality

800-542-2422
www.carlsonpropane.com

800-542-2422
www.carlsonpropane.com

Serving Northwest Corner Since 1979
CT Lic. 302776 • CT Lic. 278010 • CT Lic. 1113

CT HOD #1002
MA Lic. 023709 • MA Lic. 30167 • MA Lic. 912

79 Pike Rd., Sheffield, MA

Division Of Carlson Heating 
& Air Conditioning, Inc.

Serving Northwest Corner Since 1979
CT HOD #1002

Millerton Service Center
ASE Blue Seal of Excellence

Michael D. Lyman 
& Adam M. Lyman

Repairs & Service 
Used Car Sales

518-789-3462 • 518-789-3488 fax
52 South Center St. • Millerton, NY 12546

Remote car starters are not 
just a winter accessory!

Church Street

DELI & PIZZERIA
WW

• •

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake
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community

By Mary B. O’Neill, Ph.D.
info@mainstreetmag.com

Maps follow tidy boundaries that 
mark the borders between states in 
our Tri-state area, but up close those 
lines matter less. On the ground, our 
economies and businesses are serving 
people – regardless of where they are 
located. A coordinated strategy for our 
region is necessary and appropriate. 

Making connections across 
boundaries
Part of this integrated approach for 
the past 25 years has been the Tri-
State Chamber of Commerce (TSC). 
It serves the commerce, healthcare, 
education, and non-profit sectors in 
the blended borders between New 
York, Connecticut, and Massachu-
setts. Today, it has 180 members, 12 
of whom are sponsors.

Past-president and current treasurer 
– and website designer – and news-
letter editor – and press liaison Jean 
Saliter reiterates the mission of TSC, 
“We’re about connecting commerce 
and community. It’s that simple. 
We’re a membership organization that 
allows local organizations and their 
people to connect in several important 
ways.”

This impact is echoed by Caro-
line Burchfield, who is involved in 
the types of organizations that TSC 
serves. She is director of commu-
nity relations at Noble Horizons, 
director of volunteer programs at 
The Hotchkiss School, a past board 
member of the Salisbury Volunteer 

Ambulance Service and on the advi-
sory board of the Jane Lloyd Fund. 
For Burchfield, “Being a member of 
the Tri-State Chamber is important 
on a number of fronts. Membership 
helps the Chamber support local 
businesses and non-profits, which has 
never been more important than now. 
COVID-19 has reminded us that we 
succeed together and membership in 
the Chamber fortifies our collective 
impact and reach.”  

Business After Hours
One of the most important channels 
of connection for Saliter (and one 
that’s been on hold since COVID-19) 
is Business After Hours (BAH). Says 
Saliter, “These are casual – emphasis 
on the casual – networking events. 
They are not meetings. Member-
hosted and attended, they’re oppor-
tunities to get the word out about 
their work, their needs, and upcoming 
events.” Saliter, to use the parlance of 
author Malcolm Gladwell, is a con-
nector who sees relationships between 
people, sometimes before they do. 
 While BAH events seem casual 
and informal, the member-hosts put 
tremendous effort into creating a 
welcoming and festive ambience. And 
Saliter is serious about the good work 
they do. “There’s a lot of work that 
can be accomplished. Networking. 
Relationship-building. I’m seeing who 
needs to meet whom, then grabbing 
them to meet someone.” Posing a 

events and fundraisers and connecting 
non-profits with this area’s socially-
minded business community. “We 
have a robust non-profit community 
in this area that needs to be support-
ed,” Saliter asserts. 

Burchfield, who’s active in non-
profits that have benefited from the 
Chamber’s generosity, understands 
this firsthand, “The businesses and 
non-profits in our communities have 
always championed each other and 
the Chamber helps us expand our 
network and organizes initiatives that 
provide collective promotional ben-
efits that enhance our visibility and 
reach.”  

This support is also accomplished 
through TSC’s major fundraiser of the 
year. Punctuating the second Monday 
in June for the past 25 years is the 
Murphy Open Golf Tournament. The 
event donates net proceeds to a non-
profit in the Tri-state area.

The 2020 tournament was to be 
hosted at the stunning Links at Union 
Vale in LaGrangeville and benefit the 
Jane Lloyd Fund, which serves cancer 
patients and their families with finan-
cial need who reside or work in the 
Connecticut towns of Canaan, Corn-
wall, Falls Village, Kent, Salisbury, 
and Sharon. However, due to social 
distancing requirements, the event has 
been canceled for the first time in its 
history.  

Tri-State Chamber of Commerce:

Depicted this page 
are images from the 
Hearts on Tour pa-
rade that took place 
on April 28. Photos 
courtesy of Tina 
Carpentier-Hogan, 
who is pictured in 
the Alzheimer’s car 
directly above.

CONNECTING 
COMMERCE AND 
COMMUNITY

question with no 
appropriate answer 
other than “yes” she 
works the room ask-
ing, “Can I steal you 
for five minutes? 
There’s someone 
you need to meet.”

Supporting local 
non-profits
Another way in 
which TSC supports 
members is sponsor-
ship of non-profit 

Continued on next page …
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community

Other events that TSC hosts are 
the Adopt-a-Tree program to add 
festive lighted trees through Lakeville, 
Salisbury, and Canaan in the holiday 
season and Hometown Holidays with 
hot cocoa, caroling, a visit from Santa, 
and the annual Parade of Lights at the 
White Hart Inn. There’s also the Falls 
Village Car & Motorcycle Show and 
the Salisbury Fall Festival that anchor 
the annual line-up. For Burchfield, 
these community events “...are ad-
ditional examples of their broad-based 
impact and vision for the small busi-
nesses and non-profits that are so vital 
to our region and its future.”

New board, new reality
In March, the new TSC board was to 
make its first appearance at a Business 
After Hours and begin their tenure. 
With Mary Wilbur as president, 
Saliter as treasurer, Marie Castagna as 
secretary, and Linda Robertson, Mar-
lane White, and Danielle Stevenson as 
directors, they were hoping to use the 
month’s BAH as a photo opp for the 
new team.

Instead, they found themselves, 
like everyone else, in virtual meetings 
trying to pivot to the new COVID-19 
reality. Saliter is proud of the work 
this board has been able to accom-
plish since then. “I am constantly 
humbled and dumbfounded by this 
board’s combination of idea people 
and action people. We’re a new board 
and every idea is met with ‘How can 
I help? What do you need?’” It’s that 
kind of sleeves-rolled-up approach 
that has allowed the Chamber to 
reorient itself to serve its members 
and the wider community.

Just the facts
Through the weekly newsletter, an 
obsession with the communication-
thirsty Saliter, they have produced re-
source-rich compendiums of state and 
federal resources for local businesses 
and non-profits. The all-volunteer 
board dug in to locate and vet factual 
and accurate information to allow 
members to understand their options, 
what assistance they’re eligible for, and 
how to apply for it. 

Another newsletter featured restau-
rants in the tri-state area that are open 
for take-out. “Some of these restau-
rants had 24-hours notice about clos-

ing,” Saliter observes. “In my mind, 
the restaurants are a driving force in 
our area. They are the beginning and 
end of this local economy. There’s a 
reason they are deemed an essential 
service. Getting the word out about 
their offerings is expensive and they 
don’t have the resources to advertise 
right now.”

Hearts on Tour
On April 28, National Superheroes 
Day, TSC hosted the Hearts on Tour 
parade to honor our local health 
workers and those on the front-line 
of the pandemic. The brainchild of 
board member Marlane White, it was 
one of those all-hands-on-deck efforts. 
“Marlane is a big ‘National Day of ’ 
fan,” chuckles Saliter. “She has one 
of those calendars on her desk. When 
she saw National Superheroes Day, 
she knew the parade had to be then. 
That epiphany was on April 19 – we 
had less than two weeks to pull this 
together.”
 And pull they did. All working their 
day jobs as well, they labored round 
the clock to contact all the towns, the 
facilities on the routes, and plot the 
40-mile circuit. On the day, following 
speed limits and traffic regulations, 
over 50 decorated vehicles waved 
and honked in salute to workers at 
Noble Horizons, Geer Village, Sharon 
Health Care Center, Salisbury Visiting 
Nurse Association, and Sharon Hos-
pital. For the TSC board, there were 
many lump-in-the-throat moments as 
they paid homage to workers in full 
PPE regalia.
 Burchfield was standing outside 
during that parade with her colleagues 
at Noble Horizons. She gratefully de-
scribes, “The Hearts on Tour parade 
is another example of the Chamber’s 
proactive leadership and underscores 
their unique capacity to mobilize 
businesses, non-profits, and local citi-
zens for the good of all.” She further 
attests, “It provided a unifying and 
palpable outlet for the entire commu-
nity to come together, giving grate-
ful local residents a way to express 
their profound appreciation while 
honoring healthcare workers with a 
resonating testament to their courage, 
compassion, and commitment. Noble 
Horizons team members cherished 
the generous and thoughtful support 

and welcomed the boisterous cheers, 
colorful signs, bright red hearts, and 
outpouring of love.”

Looking toward the future
In October, TSC will sponsor a team 
in member organization’s Connecticut 
Chapter of the Alzheimer’s Associa-
tion’s annual Walk to End Alzheim-
er’s. This year it will be hosted at Lime 
Rock Park, which has named Con-
necticut Alzheimer’s as their Official 
Charity for 2020.

As is the case for everyone, the 
Tri-State Chamber of Commerce is 
trying to navigate uncertain times and 
a hazy new normal. With a resilient 
and resourceful member community 
and board, they’re already responding 
to these times and discerning how 
their mission of connecting commerce 
and community will look in the days 
ahead. •

To find out more about the Tri-State Chamber of 
Commerce, read past newsletters, and become a 
member, visit www.tristatechamber.com or email 
Jean Saliter at jsaljsal71@gmail.com.

Above, top to bot-
tom: Brian and Lau-
rie Wilcox at Sharon 
Playhouse Business 
After Hours, June 
of 2019. All TSC 
members attend-
ing were invited to 
stay for the final 
dress rehearsal of 
the upcoming show, 
opening the next 
night! Adopt-a-Tree 
in front of Scoville 
Memorial Library on 
Main Street in Salis-
bury, CT. Photos: 
Jean Saliter.
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No matter how life changes, your health must go on. That’s why we’re 
here to help, in-person or through Virtual Visits. Our team of 15,000 
strong is dedicating every day to your health and safety. It’s the 
promise that we’re built on. And collectively, our e�orts are paying  
o�. In fact, we’re resuming routine procedures in Connecticut and  
New York’s Hudson Valley, so your health doesn’t have to wait.      

See all the promising updates at nuvancehealth.org/safecare

It’s safe to get the  
health care you need
There’s no reason to put your health on hold 

Danbury Hospital   |   New Milford Hospital   |   Norwalk Hospital   |   Sharon Hospital 
 Northern Dutchess Hospital   |   Putnam Hospital   |   Vassar Brothers Medical Center  

and associated medical practices

© Nuvance Health
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•  A/C maintainence 
and repair 

•  Installation of  
Central Air and  
Mini-Split Systems

(518) 325-6700  herringtonfuels.com

Jealous of  
your fish?
Cool down with 
Herrington Fuels 
air conditioning 
services.

FREE ESTIMATES. CALL (518) 965–9982

Above the rest • Fine detail work guaranteed • Lawn Mowing • Garden Maintenance • 
Mulching & Topsoil • Gutter Cleaning • Power Washing • Planting & Pruning • 

Spring & Fall Cleanups • Organic Vegetable Gardens • eer Protection • 
 years e perience • Serving Columbia County & beyond

Mountain Valley 
Gardening

RONSANI 
BROTHERS 

PAVING
(518) 429-1797
ronsanibrotherspaving.com

• Residential & Commercial Paving 
• Specializing in Home Driveways, 
   Private Roadways, Parking Lots 
• Stone, as well as Oil & Stone finishes  
• Fully insured

Jim Young 
OWNER

jim@sharonautobody.com

28 Amenia Road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

P 518.272.8881 • E info@snyderprinter.com • 691 River Street, Troy, NY

www.snyderprinter.com

Hardware
Home Goods

Pet & Bird Supplies
Farm Feed

Paint & Lumber
Lawn & Garden Center

Automotive
Repair Services

6047 Route 82, Stanfordville, NY 12581 • 845-868-7401 • www.roostersroute82.com6047 Route 82, Stanfordville, NY 12581 • 845-868-7401 • www.roostersroute82.com

Your 
one-stop shop 

for all your home, 

hardware, & 

garden needs this 

Spring! We 
deliver too.
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By Regina Molaro
info@mainstreetmag.com

When President John F. Kennedy 
challenged every American to con-
tribute to the public good by declar-
ing “Ask not what your country can 
do for you, ask what you can do for 
your country,” a ten-year old boy in 
Pierpont, OH heard the call. 

“This phrase always stuck with 
me and was an ideal to live up to,” 
says David Taylor Ives – a four-
time Nobel Peace Prize nominee 
and resident of Rhinebeck, NY. A 
global humanitarian, David served 
as executive director emeritus of 
The Albert Schweitzer Institute 
of Quinnipiac University, which 
conducts programs that link educa-
tion, ethics, and voluntarism with 
a mission to create a more peaceful 
and sustainable world. 

He has also served as the senior 
advisor to the Permanent Secretariat 
of the Summits of Nobel Peace 
Prize Laureates, and is renowned 
for his speeches about humanitarian 
issues. 

David’s book, American Dreamer: 
Memoirs of a Peace Corps Volunteer 
in Central America and Beyond, was 
released in March 2020. It reflects 
on his early experiences serving in 
the program, which was founded in 
1961 by President Kennedy. Avail-
able on Amazon, American Dreamer 
is the No. 1 release in the War & 
Peace category. It’s also available at 
Barnes & Noble and IndieBound.  

Becoming a citizen of 
the world
A family trip to South America as 
a teenager ignited David’s curios-
ity for other cultures. Since his 
father Leland was a pastor, the 1967 
journey involved visiting missionar-
ies. The trip took them to Brazil, 
Bolivia, Peru, Ecuador, Colombia, 
and Venezuela. 

“I found that the indigenous 
people we encountered in Bolivia 
and Ecuador to be so different in 
dress and mannerisms, as to be a 

source of wonderment and curiosity 
for the rest of my life,” says David. 
 After witnessing the harsh pov-
erty in the favelas of Brazil, David 
was moved by the inequities. Rather 
than being eager to return to the 
comforts of his American lifestyle, 
he found it difficult to leave South 
America. He yearned to help the 
people.
 His spirit of activism never 
dimmed. Fueled by compassion, 
curiosity, and courage, David later 
decided to join the Peace Corps. In 
1980, he began his two-year stint 
as a community and school gardens 
promoter in Costa Rica. Working 
in a remote area, he made arduous 
trips by horse, dugout canoe, boat, 
and motorcycle. His task: traveling 
to 22 rural communities to teach 
agriculture and nutrition to school 
teachers, students, and community 
members.  
 “I was interested in why people 
around the world were hungry 
when there were enough calories 
produced worldwide to make every-
one fat,” reveals David. 
 While in the Peace Corps, routine 
daily work intertwined with the 
many historical and political issues 
that impacted the region. The many 
experiences David witnessed while 
serving there reshaped his views and 
prompted him to re-examine his 
family and cultural values. 
 “Living in a community of people 
who were not well off is different 
than driving through a slum area on 
a tour bus. I got to know families 
and their problems, and realized 
that we have more similarities with 
other folks than differences,” says 
David.

peace

Continued on next page …

Above: David 
Taylor Ives. Photo 
by Maureen Gates, 
www.sharpimages-
photographic.com.

David Taylor Ives’s book American 
Dreamer reflects on his experiences 
in the Peace Corps and his lifelong 
role as a humanitarian

Peace prodigy
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Post Peace Corp
Throughout his life, David has 
traveled to 56 countries around the 
globe. He’s probably one of the few 
people on Earth who promoted 
peace on every continent except 
Antarctica.

Beyond serving the people of 
Costa Rica, he’s made a profound 
impact on countless lives world-
wide. Closely involved with the 
peace process in many countries, he 
says that in many ways, his position 
at The Albert Schweitzer Institute 
of Quinnipiac University in Con-
necticut has been the culmination 
of his life’s work. He remains dedi-
cated to promoting the values and 
ideas of 1952 Nobel Peace Laureate, 
Dr. Albert Schweitzer whose words 
truly resonate with him. 

“The awareness that we are all 
human beings together has become 
lost in war and through politics. We 
have reached the point of regard-
ing each other only as members 
of people either allied with us or 
against us and our approach – 
prejudice, sympathy, or antipathy 
– are all conditioned by that,” said 
Dr. Schweitzer. 

In Nicaragua, David’s team at 
The Albert Schweitzer Institute 
raised enough revenue to save a 
man’s hand from being amputated. 
His team also helped a young man 
in Guatemala walk again after being 
diagnosed with Guillain-Barré – the 
same disease David was diagnosed 
with in 1991. 

His many lifetime accomplish-
ments include working with Presi-
dent Jimmy Carter who became an 
honorary member of The Albert 

Schweitzer Institute’s Board of 
Advisors. Other collaborations in-
clude election monitoring in Latin 
America and working on nuclear 
bomb issues.
 In the Hudson Valley, David 
served as executive director of 
the Louis Jonas August Founda-
tion from 1989 to 2000. He was 
involved in Camp Rising Sun – an 
international leadership training 
program that taught young people 
from various cultures and countries 
to celebrate the richness of differ-
ence. 
 After establishing a program at 
Quinnipiac University in 2003, 
which enables students to spend 
ten days abroad assisting economi-
cally disadvantaged communities, 
David introduced a similar program 
around 2010 through the Rhine-
beck Rotary Club and Rhinebeck 
High School. He’s still involved 
with the Club, where he’s been a 
member since 1990.
 David also helped organize 
conferences with Nobel Peace Prize 
Laureates for young people around 
the world. He has served as adjunct 
professor of International Business, 
Philosophy, Political Science, and 
Latin American Studies at Quin-
nipiac University – a role he’s had 
since 2003. He is also co-author 
of Nuclear Proliferation and the 
Dilemma of Peace in the Twenty-
First Century and Reverence for Life 
Revisited. Other accolades include 
serving as executive producer of the 
2005 Emmy-winning documentary 
Albert Schweitzer: My Life is My 
Argument. 
 David finds inspiration in Nobel 
Peace Prize Laureates Dr. Muham-
mad Yunus and Leymah Roberta 
Gbowee. Yunus is the founder of 
Grameen Bank, which targets poor 
women via a microcredit program, 

peace

and Gbowee is a Liberian peace 
activist. He also mentions Dr. José 
Zaglul, the founder of EARTH 
University, a non-profit dedicated 
to the sustainable use of the Humid 
Tropics, as a source of inspiration. 

Reflections
When asked about being a four-
time Nobel Peace Prize nominee, 
David says, “It is such an honor to 
be recognized in this way for my 
lifetime of dedication to peace and 
economic justice for all.” 
 Reflecting upon his life, he’s 
found himself wondering at times 
how someone with roots in a small 
town in Ohio ended up on stage in 
Greece standing alongside Nobel 
Peace Prize Laureate Betty Williams 
– cofounder of the Community of 
Peace People in Northern Ireland.
 Along the journey from Peace 
Corps to Nobel Peace Prize nomi-
nee, David certainly had his share of 
struggles to overcome – and that he 
did. 
 “My mother was full of compas-
sion for others and it was her life 
that I was always trying to emulate 
– and that of my dad,” says David. 
He credits his mother Dot for moti-
vating him, “to see what was around 
the bend and to celebrate other 
countries and cultures.” He remains 
forever grateful to her for giving 
him the confidence to achieve his 
dreams. 
 As a child, David was diagnosed 
with polio. Although the doctor 
told his mother that her son would 
never walk without an aid, she 
chose not to share that information 
with him – a fact he found out later 
in life. Instead, she encouraged him 
to exercise and gain strength. David 
says it was his mother who helped 
him fulfill his first dream – to walk 
and play high school football. 
 Unfortunately, David learned 
forgiveness early on when his be-
loved mother died in a car accident 
after returning from the family trip 
to South America. Through that 

experience, David learned forgive-
ness was as much about him as it 
was about the forgiven, and how 
important it is to living a life with-
out bitterness and hate.
 “Throughout my life I have had 
a lot of dreams to accomplish and 
obstacles to overcome for my family 
and friends and for the people I 
met and worked with around the 
world. I have shared them in any 
way that I could, and each one was 
an adventure. Sometimes I didn’t 
accomplish my dreams and some-
times I did. But more importantly, 
I think I helped a lot of people to 
accomplish their dreams in the 56 
countries around the world that I 
have visited,” concludes David. 
 In his book, he refers to the lyr-
ics of English rock band, Chum-
bawamba: “If I get knocked down, 
I get up again. You are never going 
to keep me down.” After learning 
David’s life story, we certainly know 
this to be true. •

To purchase David T. Ives’ books you 
should visit your local bookstore like 
Oblong Books & Music in Millerton and 
Rhinebeck, and Merritt Bookstore in 
Millbrook, NY.
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P Spacious modern loft like home newly renovated w/over 3500 sq. ft. of living space.  Vaulted ceilings, HWF, 2 FP, 5 BR & 3 BA. Plus a library, media room w/movie 
screen, central air, new kitchen, modern lighting fixtures & a 2-car garage.  All on 5-AC w/a pond. 
 

 

 
MILLBROOK                        $3,975,000 

 
Millbrook Country Manor 

 
NORTH EAST                          $575,000 

 
Circa 1800's Hudson Valley Home 

 
 
 
 

 
AMENIA                                   $299,000 

 
1930 Shingled Colonial  

 
RED HOOK                              $649,000 

 
Gorgeous Catskill Mountain Views  

 
 
 
 

 
STANFORDVILLE               $1,350,000 

 
Private Farmhouse with 120+ Acres 

 
MILAN                                     $399,000 

 
Bucolic Country Home 

 
 
 

 paularedmond.com 
 

PAULA REDMOND 
 

R E A L  E S T A T E  I N C O R P O R A T E D  
 

•  •  • 
 

 

Millbrook 845.677.0505 · Rhinebeck 845.876.6676 

siberian larch
Decay resistant, dense, durable, and beautiful!

• •

Ghent
Siberian Larch is highly regarded timber. In Russia it is known as eternal wood. 
It contains natural tannins and other antiseptics which are the reason for its great 
durability. Siberian Larch decking products are Kiln Dried Appearance grade with 
sound tight knots. The decking is available in smooth or a brushed finish and it 
has a more distinct natural look. We stock Siberian Larch decking 5/4x6 S4S with 
eased edges – 12’ & 16.
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Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com

Since 1977
Certified Arborists in MA, CT & NY 

race mt tree services, inc.

(413) 229-2728 
•

#racemttree

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

FRESH FROM OUR FARM
Chickens, Pheasants, Ducks, Geese, Turkeys & Venison

FIRE UP THE GRILL & HAVE A COOKOUT WITH YOUR FAMILY!
Steaks • Chops • Ribs • Fresh Ground Beef • Bacon Burgers • Fresh Sausages

Our own Smokehouse Specialty Meats & Sausages
QUATTRO’S ICE CREAM BAR IS NOW OPEN!

Wide variety of CRAFT BEER & BEER ON TAP!
ITALIAN SPECIALTIES: Cheeses, Pastas, Olive Oil, Vinegars

Also LOCAL Breads, Vegetables, Honey, Jams, Grains & more!

FARM STORE
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politics

By Griffin Cooper
griffin@mainstreetmag.com

While the seeds of the nationwide 
coronavirus pandemic response may 
have been sewn in Washington DC, 
and the hardline logistics of unprec-
edented mandates fleshed out on 
behalf of the most vulnerable within 
the halls of State Capitol buildings 
across the country, the brunt of the 
human response to this generational 
crisis has hit closer than ever to home. 
Leaders in county and town govern-
ments everywhere have experienced 
the virus’s on-the-ground impact in a 
variety of both horrific, and hopeful 
ways while handling new responsibili-
ties they could have never imagined 
before. 

In the small town of Hillsdale, NY, 
where surnames define eras and neigh-
borly bonds are forged into perpetu-
ity, Town Supervisor Peter Cipkowski, 
whose roots run deep in the Roe Jan 
area, has taken this new burden upon 
his shoulders with help from residents 
and business leaders determined to 
endure. The landscape of Hillsdale 
has seen more than a few changes over 
the last half-century, and though the 
current transformation defines what 
is unexpected, Peter shares his faith in 
the immeasurable connection between 
the Town residents that will carry 
Hillsdale through the harsh rigors of 
uncertainty. 

Growing up in the Hudson Val-
ley, spending your youth in the 
Hillsdale area, and attending 
Roe Jan, you have seen decades 
of transformation in the area. 
Did that play a role in compel-
ling you to get involved in town 
government? How did you find 
the path to Town Supervisor?
There were two primary factors that 
motivated me to get involved and 
run for the Town Board in 2005. The 
changing landscape had a lot to do 
with my decision. For example, Hills-
dale was beginning to see some devel-

opment along the ridge of the Taconic 
mountain range that straddles our 
border with Massachusetts – a literal 
changing of our landscape. Suddenly, 
there were a couple of gashes along 
the top of the mountain that felt like 
an affront to the community – not to 
mention ecosystems. So a viewshed 
that had been pristine for millions of 
years was now vulnerable. I wanted to 
be part of a Town Government that 
would adopt laws that would help to 
protect the ridgeline ecosystem and 
also provide property owners with ap-
propriate guidelines. 
 Another catalyst for me came 
about when I saw how our hamlet 
center, similar to that of many upstate 
New York towns, was folding up with 
each passing year. I knew that Hill-
sdale had the components to make 
a vibrant hamlet district – a sewer 
infrastructure that was already under-
way, a collection of historic structures, 
two well-traveled state roads, a village 
focal point with a handsome Civil 
War monument, underutilized green 
space, and plenty of residents who 
were determined to support local 
businesses. Who wouldn’t want to be 
part of that? Though the Town had 
adopted a strong comprehensive plan 
from the 90s, there was no specific 
blueprint for the hamlet. We adopted 
one in 2010 and that has given us a 
vocabulary to guide our growth start-
ing with sidewalks and lamp posts 
that were installed a couple of years 
ago. There’s still more work to do but 
we have momentum.

You’ve spent much of your 
professional life taking on 
executive roles particularly in 
the educational field, is there a 
correlation in culture or man-
agement style when it comes to 
local government?
I have always believed in building 
consensus and servant leadership. 
That’s my philosophy. Though a town 
supervisor presides over the Town’s 
agenda, it only works when we sup-
port each other. We also have a strong 

community culture that, in my view, 
has to be heard and should inform the 
true direction of the town. Because 
the Town Board has budget oversight 
and oversees the big picture, there has 
to be a lot of prioritization. We can’t 
do everything we want right away.

I’m also an educator at heart so I 
like to put all the facts on the table. 
I try to over-communicate. Every-
one in the community should have 
access to Town issues and, if they 
feel compelled, the opportunity to 
weigh in. That can happen at a Town 
Board meeting or anyone can call me 
anytime to vent or share their point of 
view.

Have there been any particular 
Town issues that have taught 
significant lessons as town 
supervisor or that have changed 
your overall perspective in any 
way?

Changing landscapes SUPERVISOR PETER CIPKOWSKI’S 
LEADERSHIP PUSHES HILLSDALE 
THROUGH UNPRECEDENTED TIMES

Continued on next page …

Above: Peter 
pictured with U.S. 
Representative An-
tonio Delgado on his 
visit to Hillsdale, NY. 
Photo courtesy of 
Peter Cipkowski.
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A couple of things. As a supervisor, 
I get to be part of a larger conversa-
tion within Columbia County as a 
member of the Board of Supervisors. 
County governance is designed to get 
us through “this year” and “this year” 
alone. There is very little thinking 
about the road ahead. For example, 
we have yet to see a cohesive multi-
year plan for economic growth. There 
isn’t enough concern or planning to 
support housing needs in rural areas. 
There is no action plan in place to 
address the looming crisis in volunteer 
fire departments and other critical 
areas that help Columbia County 
function.
 Some of us have suggested that 
Columbia County deserves a full-
time, professional county executive 
who has experience overseeing a 
multi-million dollar business, has a 
vision for the county’s future, and will 
hold county departments accountable 
to the highest standards possible. Very 
little of this comes up and is probably 
unlikely to anytime soon given the 
huge financial challenges the county 
now faces because of the pandemic.
 At the town level there are also a 
few obsolete ways of doing things. 
There’s too much of every town for 
itself. For example, I suspect there 
would be less burden on the taxpayer 
if town highway departments were 
restructured. What if the county had 
a greater leadership role in oversee-
ing road maintenance on town roads? 
Town highway departments may do 
the best they can with their budgets, 

but there are uneven practices and 
priorities across the towns.

None of this is revolutionary. In 
fact, most New York State counties 
already have appointed or elected 
county managers, appointed (non-
elected) town highway superinten-
dents, and shared district courts. I’m 
inclined to support change if it makes 
us more efficient, more accountable, 
and saves taxpayer money. But we 
need more supervisors to take it on at 
the county level.

Your husband Bill has landed a 
big job in Los Angeles and as 
such you both have recently 
made the move to Los Angeles. 
How are you finding the transi-
tion and has it changed how you 
delegate town issues?
Bill started his job in Los Angeles in 
January and I’ve been transitioning. 
COVID is rewriting everything. I just 
spent six week working from Town 
Hall every day. Carrying on with 
town business is much easier because 
Hillsdale has an incredibly supportive 
town clerk and deputy supervisor. 
They just want to get the work done 
in a professional, productive, and 
positive way. Hillsdale will remain 
my top priority until the day I leave 
office. 

You have been one of the most 
reliable resources for updates 

Governor’s executive orders, preparing 
for and managing the ongoing impact 
of COVID – especially with respect to 
health concerns and financial matters 
– and distributing relevant informa-
tion with town supervisors. My job 
has been to support my community, 
educate where I have to, alert the 
board and highway superintendent 
about new financial risks, and do 
everything I can to protect the town.
 Like many of our neighboring 
towns, Hillsdale happens to have a 
great support network. Seniors and 
the most vulnerable are being moni-
tored by our Safe at Home Commit-
tee, high school students organized 
an effective delivery service, masks 
have been made and distributed, and 
our Roe Jan Food Pantry is work-
ing overtime to serve people in need. 
We have also received an astonishing 
amount of financial contributions for 
the sole purpose of distributing to 
families who have lost income due to 
COVID-19. I’m so proud to be part 
of this community and I’ll be very 
sorry to step away from being part of 
it when the time comes. Bill and I are 
already imagining how we will want 
to participate when we come home to 
Hillsdale full-time in the future. •

To reach Peter Cipkowski, Hillsdale Town 
Supervisor, you can call (518) 325-5073 x6
or email hillsdaleny@gmail.com.

on how both 
Hillsdale and 
Columbia 
County are 
managing 
the COVID-19 
pandemic. How 
has the cur-
rent state of 
the pandemic 
affected your 
outlook on 
local govern-
ment?
It has been a 
“hair-on-fire” 
situation for 
everyone. County 
leaders have 
done a great job 
of distilling the 

Above: Peter 
pictured with Town 
Clerk and Town 
Attorney at closing 
for the Town’s Bond 
Anticipation Note 
that funded the 
Hillsdale sidewalks. 
Below, right: Peter 
with his dog Fred. 
Photo courtesy of 
Peter Cipkowski.
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Warm weather here. Let us help you get your 
outdoor living space ready.

Summer SALE going on now!
Barlow Tyrie, Kingsley Bate, Three Birds, and Summer Classics

north elm home

We are just a phone call away to help 
you with your outdoor furniture needs. 

Hours: Mon - Sat 10-6, Sun 11-5  
5938 North Elm Ave.  •  Millerton, NY 12546  
t: 518.789.3848  •  www.northelmhome.com

(860) 364-0142
Sharon, Connecticut  •  ablandscapingonline.com

@a.b.landscaping

Planting & transplanting  •  Hardscaping & masonry
Lawn care & seasonal maintenance  •  Excavation
Drainage install & repair  •  Fence installation

Garden bed installation & maintenance
Landscaping design & construction

Winter services

Celebrating 13 years in business this month!
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Fast, friendly service since 1954

Madsen er ead oors o ers numerous door options to t an  udget  
Residential, ommercial  ndustrial oors, lectric perators, 

Radio ontrols, ales  er ice.

67  Route 20 , pencertown, NY 12165 
one (51 ) 92   a  (51 ) 92 7 

in o@madseno er eaddoors.com 
www.Madsen er ead oors.com

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

STAY FRESH  
DRINK TEA

www.harney.com

Super premium pet foods • Raw diets 
Quality toys, treats & accessories for 
your dog & cat – many made in USA

Still catering to the  
needs of the well loved pet  

with curbside pickup
Phone in orders or place one at the door

Sending a big ‘thank you’ to our 
community’s first responders

Monday – Friday: 9 to 5:30   Saturday: 9 to 4
333 Main Street, Lakeville CT  •  (860) 435-8833

Still catering to the  
needs of the well loved pet  

with curbside pickup
Phone in orders or place one at the door

Sending a big ‘thank you’ to our 
community’s first responders

Monday – Friday: 9 to 5:30   Saturday: 9 to 4
333 Main Street, Lakeville CT  •  (860) 435-8833

518.789.0 5   •  5  Main Street, Millerton  •  5 main.com

BAR  •  TAPAS  •  RESTAURANT

RESIDENTIAL & COMMERCIAL
SALES • SERVICE • INSTALLATION

REPAIRS
• Broken springs
• Broken Cables
• Damage Sections

TROUBLESHOOTING
• Garage Door Openers
• Preventative Maintenance 
   on Doors and Openers

845-876-2772  •  www.hudsonvalleydoors.com  •  12 Enterprise Dr., Rhinebeck

Proudly serving Columbia, Greene, Dutchess, Ulster, 
Berkshire & Litchfield counties for over 10 years
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By CB Wismar
info@mainstreetmag.com

One of the standard images in 
introductory art history classes is 
Rembrandt’s Syndics of the Cloth 
Guild, a 17th century portrait of six 
distinguished gentlemen who shared 
a common vocation and were proud 
members of the local guild. In 
existence since the early days of the 
Roman Empire, guilds had become 
the professional refuge of artisans of 
like mind and interest.  Tradition-
ally independent in business, they 
were bound in interest and skill.

Flash forward to the 21st 
century, and the concept of a guild 
lives on, embodied in the Berk-
shire Woodworkers Guild. Over 
60 members of this unique group 
were initially informally convened 
to support a fellow woodworker 
who had experienced personal and 
professional tragedy and, when their 
philanthropic efforts were com-
pleted, decided to stay together as 
a mutually supportive, educational 
and nurturing organization.

Membership in the Berkshire 
Woodworkers Guild is refreshingly 
diverse. Cabinet makers and house 
builders are side-by-side with furni-

The Berkshire Woodworkers Guild

ture makers, boat builders, sculptors 
and makers of musical instruments.  
The Guild website aggregates the 
incredible work of every member, 
offering a showcase to individual 
practitioners who may not have 
showrooms, but share a common 
effort to reach out to existing and 
new customers with images of their 
fine work.

Professionals, amateurs, 
friends
Jim Law, president of the Berkshire 
Woodworkers Guild, views the 
monthly gathering of fellow wood-
working aficionados as a chance 
to both learn and share. “Under 
normal circumstances, we’d meet in 
one of our members’ studios for a 
presentation on a new tool, a new 
technique, or a discovery that could 
be shared, then a wide-ranging and 
engaging discussion would result.”  
From staining techniques to the 
latest jig application are appropriate 
discussions and learning is based on 
sharing.
 “We’re primarily professionals, 
but we have some incredible hob-
byists who join us, as well. It’s really 
interesting. When somebody ‘green’ 
decides to join, they find all of the 
other guild members eager to help 
and encourage. We’ve all become 
good friends.”

The new world order
That was then … this is now.  
 With the national impact of the 
COVID-19 pandemic, the idea of 
monthly guild meetings has had to 
be supplanted with furtive efforts 
at Zoom gatherings that encourage 
members to stay in touch and stay 

the guild

Continued on next page …

Above, top to bot-
tom, L-R: JK Custom 
Furniture & Design 
Joshua & Kristen 
Kanter, Great Bar-
rington, MA. Turned 
Works, Warren Vien-
neau, Pittsfield, MA. 
Jeffrey All, All Wood-
work, Spencertown, 
NY. Left: Joel Mark, 
Joel Mark Furniture, 
Hillsdale, NY

BEAUTY, EDUCATION, SERVICE
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informed. The impact on the guild’s 
annual fundraising effort is also 
quite profound.
 Guild event organizer and 
media contact Kristen Kanter has 
been in charge of coordinating and 
promoting the Berkshire Wood-
workers Guild Fine Woodwork 
Annual Show and silent auction 
that feeds all of its proceeds into 
a scholarship fund supporting 
emerging woodworkers. Normally, 
the weekend event is hosted at the 
Berkshire Botanical Garden in West 
Stockbridge, MA. “A highlight of 
the show is a silent auction,” recalls 
Kanter. “Each member of the Guild 
contributes a piece to the auction 
with a value greater that $50.”  
 Last year’s event presented a wide 
range of work by 20 exhibitors and 
attracted a weekend crowd of over 
1,000 attendees.
 The result of the auction in 
2019 was $11,000 in scholarship 
funds used for aspiring professional 
woodworkers to pursue their skills 
training at such notable institutions 
as North Bennett Street School 
in Boston, Center for Furniture 
Craftsmanship in Rockport, ME, 
and The Krenov School in Fort 
Bragg, CA.
 Since the silent auction is a 
critical part of the Guild’s outreach 

each year, efforts to coordinate, 
populate, and market the auc-
tion for 2020 are well underway. 
The once arcane worlds of online 
conferences and fundraising efforts 
have become more common on a 
daily basis. What has been a gather-
ing of friends and a social outing 
in celebration of immense talent 
and skill will become a function of 
“mouse” clicks and credit cards filed 
on secure sites.  
 The Guild auction will go on, 
however, and four worthy, aspiring 
woodworkers will benefit from the 
generosity and support of an online 

the guild

Above: Frost 
White, Copake 
Lake, NY. Below, 
left: Jim Law, Un-
dermountain Joint-
ers, Sheffield, MA. 
All photos with this 
article are courtesy 
of The Berkshire 
Woodworkers 
Guild. 

audience. The 
interested, the 
curious, and the 
devoted are en-
couraged to log 
onto the website 
at berkshire-
woodworkers.
org anytime, but 
more specifically 
starting on July 
1 to savor the 
artistry, envision 
how the work 
of these talented 
people might 
brighten their 
own lives and 
to bid on fine 
samples of the 
woodworkers’ 
art. •
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Generator Sales • Service • Installation • We service all brands of generators

Call for a free estimate 
today… (518) 398-0810
40 Myrtle Avenue,  Pine Plains, NY    
bcigenerator@gmail.com • bcigenerator.com

WHENEVER THERE’S AN OUTAGE, YOUR  
KOHLER® GENERATOR KEEPS YOUR LIGHTS ON, 
YOUR FRIDGE COLD AND YOUR HOUSE COZY. 

Call for a free estimate today....
518.398.0810

www.berlinghoffelectric.com

Generator 
Sales • Service • Warranty* Monitoring Software - Get alerts 

and manage your generator from 
any where through computer or 
smart phone application

* * Monitoring Software – Get alerts and manage your 
generator from anywhere through computer or smart 
phone application

BCI
  Generator Sales & Service

Contractors please call for special trade pricing
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Native Habitat 
Restoration

Returning Balance to Nature

Invasive Plant Control • Field Clearing 
Pollinator Habitats • Forestry Mowing

Wetland Restoration

(413) 358-7400
nativehabitatrestoration@gmail.com
NativeHabitatRestoration.weebly.com

Licensed in MA, CT, NY, VT – Over 40 Years of Experience

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

A A + D ALLEE ARCHITECTURE + DESIGN
alleedesign.com | 860.435.0640 | Millerton, NY | Lakeville, CT | Martha’s Vineyard, MA

M A G A Z I N E

MAIN
street

SHOP
BUY
SUPPORT
ADVERTISE

LOCAL518 592 1135
info@mainstreetmag.com

(917) 715 0624  •  6050 Route 22 in Millerton, NY
dan@precisionautostorage.com  •  www.precisionautostorage.com

Offering car storage and detailing services – 
Your car deserves it! 

PRECISION
AUTO STORAGE

MotorworksThe

518.789.7800
23 South Center Street, Millerton, NY

www.TheMotorworks.biz

Foreign, Domestic & Vintage Service
NY State Inspection Station
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The World Health Organization 
declared COVID-19 a pandemic on 
March 11. Soon thereafter we were 
all asked to stay home. By so doing, 
so many of our local businesses had to 
close their doors – and then they had 
to adapt. They had to adapt where 
they could in an attempt to keep their 
businesses alive. It hasn’t been easy, 
and as things are just now starting to 
re-open, more than two months later, 
many of our beloved local businesses 
are still adapting and making daily 
changes. Even though the experts 
quoted in this article aren’t local to 
our area, all small businesses in the 
United States are facing many of the 
same challenges, and so their advice 
certainly applies. Hang in there, we’ll 
get through this.

 Summer is one of the best times 
of year for exploring the charm-
ing towns and enchanting country 
scenes that dot the Hudson Valley 
region. There’s a bounty of entic-
ing restaurants, vibrant boutiques, 
art galleries, and friendly farms 
where people can snap up all types 
of local goods. The Hudson Valley 
is an ideal place to scout out local 
food, farm products, art, artisanal 

Retail therapy

wares, home furnishings, apparel 
and accessories, and sporting goods. 
Rather than shopping big box retail-
ers, these mom and pop shops offer 
personality, a sense of community, 
and lots of local charm. 
 Unfortunately, non-essential 
businesses throughout the region 
were shuttered in the spring when 
the COVID-19 pandemic swept 
across the nation and the globe. 
This period of economic downturn 
made a deep impact on local busi-
nesses, which are regarded as the 
backbone of America’s economy. 
 The nation’s 30 million small 
businesses employ nearly half of 
America’s workforce. “Out of the 
total 1.1 million retail establish-
ments, small retailers with fewer 
than 20 employees make up nearly 
60% of that total, and virtually all 
(98%) are single-store operations,” 
said Pamela Danziger, founder of 
Stevens, PA-based Unity Marketing. 
 Through the years, other events 
have taken a devastating toll on 
retail, but it’s how each small busi-
ness adapts that is key. “Nobody 
prepared for their revenue to drop 
so significantly and unexpectedly. 
We couldn’t have anticipated that 
there would be a pandemic, but 
now we know that the unexpected 
can happen,” says Liz Illg, owner of 
Liz Illg Consulting in Phoenix, AZ. 

Continued on next page …

 Now is the time to brainstorm 
and strategize. “Uncertainty is 
guaranteed when it comes to 
operating a retail store. Brick-and-
mortar stores that haven’t offered 
online sales need to identify ways 
to reach consumers online and gain 
sales in new avenues. One selling 
avenue generally isn’t enough,” says 
Nicole Leinbach Reyhle, author and 
founder of Retail Minde – a Den-
ver, CO-based blog and publication 
for independent retailers.

Moving forward
“It takes a combination of resiliency 
to move faster than the big retailers, 
ingenuity arising from being forced 
day-in, day-out to solve unex-
pected problems with creativity and 
inventiveness, and resourcefulness 
learned from operating a small busi-
ness when everything seems stacked 
against them,” said Danziger. 
 At Retail Minded, it’s Leinbach 
Reyhle’s role to support all types 
of businesses – from gift shops and 
apparel retailers to tourist- and 
resort-based businesses, pet shops, 
cannabis dispensaries, and beyond. 
The retail diva advises business 
owners to tap into the power of 

Retail strategists provide tips for 
independent retailers looking to boost 

revenue in the wake of COVID-19

Photo: istockphoto.com 
contributor Watcharin 

panyawutso

By Regina Molaro
info@mainstreetmag.com
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shop local

customer service as a means of 
generating revenue and fostering 
connection. It also offers a great way 
for smaller shops to compete with 
big box stores. 
 “During the COVID-19 crisis, 
smaller merchants, more so than 
big box merchants, have the op-
portunity to be more nimble and 
creative,” says Reyhle. Since there’s 
no corporate protocol to follow, in 
many cases, smaller retailers can be 
quicker to react. Many have adapted 
by making personal, local deliveries 
at their leisure since they aren’t reli-
ant on traditional carrier options. 
 There are certainly other ways 
they can differentiate themselves. 
Now’s the time to personally reach 
out to customers by phone or with 
a handwritten note. Gifting small 
giveaways is another idea. 
 Independent retailers have 
the luxury of being able to build 
relationships. “Big box stores don’t 
have that. Right now, people are 
feeling more connected to their 
communities than ever before. Start 
building relationships even when it 
must happen remotely. If you give 
back to your community, and show 

concern and care for others, your 
community will support you,” says 
Liz Illg. 

Take action
During times of economic down-
turn, small business owners can 
look to create new revenue streams. 
It’s also a time for revamping 
websites, planning social media 
schedules, sprucing up the digs, and 
identifying story ideas for pitching 
local media. 
 “I’ve seen people get so creative. 
I recommend staying connected 
to clients in any way whether that 
means sending a card, a self-quaran-
tine care package, or showing up for 
them when they need it the most,” 
says Illg. 
 With massive unemployment 
comes uncertainty. Consumers 
will be more price conscious, so it’s 
wise to offer installation payment 
options such as Klarna. “It’s a great 
way to welcome customer dollars 
without having customers compro-
mise,” says Reyhle. 
 Liz Illg advises business own-
ers to meet clients where they 
are. “That may not mean slash-
ing prices. Instead, it may involve 
changing your service model or the 
things you have in stock in order 
to provide more value to clients. 
If you’re offering something they 
need, they’ll buy,” says Illg. 

 Especially now, when every loss 
counts, it’s important to have a clear 
process for managing inventory, 
making sales, and welcoming clients 
back. These efficient, well-planned 
systems enable shop owners to save 
money that can be invested back 
into their businesses. 
 When it comes to marketing, 
reach out to your small business 
neighbors. “Think about what busi-
nesses near you may share a similar 
client base and start shouting them 
out on social media. Send them 
messages and see if you can plan a 
giveaway or promotion together,” 
says Illg. Shop owners can do a lot 
for relatively little if they get cre-
ative and utilize their connections. 
 July marks Independent Retailer 
Month. Now’s the time for dedi-
cated shoppers to head in store to 
explore local collections while 
supporting local businesses and 
communities. 
 According to Civic Econom-
ics – Andersonville Study of Retail 
Economics, for every $100 spent 
at locally-owned businesses, $68 
remains in the community. These 
businesses are also credited for 
creating higher-paying jobs for the 
community. 
 Local shops and businesses also 
make less of an imprint on the 
environment. It’s important to 
note that snapping up goods from 
locally-owned businesses conserves 
energy and resources due to less 
fuel for transportation and reduced 
packaging. 
 As the adage says, charity begins 
at home. Let’s vote with our dollars 
and make an effort to celebrate local 
businesses. They generously donate 
to community causes at more than 
twice the rate of retail chains. That’s 
certainly something to feel good 
about. •

Photo: istockphoto.com 
contributor Blue Planet 
Studio
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Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

North East 
Muffl er Inc.
Custom Bending up to 3 inches

Open Mon.–Fri. 8 to 5; Sat. 8 to 1

John & Cindy Heck
Route 22, Millerton, NY
(518) 789-3669

CLARK’S
outdoor services

landscaping & design  •  stonework & design  •  lawn care
patios  •  walkways  •  walls  •  maintenance  •  & more

legitimately in the landscape business for over 20 years

Eric Clark  •  (518) 325-9098  •  (518) 755-2774
www.clarksoutdoorservices.com

One more miracle…

Great Barrington 
Integrative Wellness 

LLC.

413-528-0887  
789 Main Street  •  Suite 5  •  Great Barrington, MA 

greatbarringtonintegrativewellness.com

  &  s p a

Give them a gift they’ll actually use!
A Hylton Hundt Gift Certicate

•  Full Line of Facials (all include a facial massage)
•  Microdermabrasion Treatment   •  Manicures & Pedicures

• Create a Personal Spa Package
And of course you can get a certiicate for

any of our Hair Services:  Color...Cut...Blow-Dry
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 What happens when all of a sudden your plans change and 
you have to get your workout done at home? You can switch it 
up and get a great workout with little-to-no equipment! Here’s 
how.
 We can break down the home workout in to a few sections. 
The first can be body weight exercises like squats, pushups 
and lunges. The second section can be your abs section in 
which you could do sit-ups, crunches, planks or any other ab 
exercises you know and love (or love to hate). The third and final 
section can be HIIT (High-Intensity Interval Training) style where 
you perform a exercise for :20 and then resting for :10. Pick 3-4 
exercises for the HIIT section like jumping jacks, burpees and 
bicycle crunches, and do them one after another for 3-4 rounds. 
 So here’s a quick breakdown and guide to follow:
 Section A: Body Weight Exercises. Section B: Abs. 
Section C: HIIT.
 *Pick 2-3 exercises for Sections A and B. Complete 10-12 
repetitions of each exercise for 3 sets of each exercise.
 *Pick 3-4 exercises for Section C. Complete 3-4 rounds, 
working for :20 while resting for :10 between exercises.
 With this easy template, you will be able to get an awesome 
workout in no matter what happens. Home workouts may seem 
monotonous, but with the right mindset to just get it done, you’ll 
blast through it and come out sweaty and glad you did it.

Working out at home

(518) 937-4802
98 Green St., Suites 2 & 3, 
Hudson, NY
www.ksfitness.fit

 Public speaking can put you in fight or flight mode. It doesn’t have to 
be that way. 
 Find out about your topic, the attendees, and the occasion. Now you 
can focus your remarks, pull in the audience, and keep their attention. Is 
the event formal or informal? Knowing this will impact your comments, 
body language, attire, and the words you use.
 Consider the speech’s goal. Don’t lose sight of this. The success of 
your words depends on staying true to it. Are your remarks a call-to-
action, a persuasive pitch, to educate, or to entertain? 
 In writing your remarks, assess what you know and what you need to 
find out. Research your topic from reputable sources and attribute them 
as necessary. Don’t plagiarize.  
 Remember, the audience will be listening, not reading, which limits 
the amount of information they can absorb. Start with a compelling hook, 
tell them what you’re going to say, say it, support it, and conclude by 
reiterating your points and their relevance to them. 
 Practice – a lot. Film yourself and assess nervous habits and use of 
fillers such as “um” and “like.” Stick to your allotted time. Avoid being 
long-winded. Be ruthless in cutting words that get in the way of your clear 
message. 
 While speaking, look up, make eye contact, and use props to help 
you pause. It’s doubtful you can talk too slowly. Sip from a glass of 
water. Breathe deeply in critical spots. I write the word “breathe” in the 
transcript to remind yourself to do it. Why? Deep breathing short circuits 
those fight or flight instincts and keeps you calm - along with practice and 
preparation. 

How to speak so people will listen

Mary B. O’Neill, Ph.D.
mary@mbopraxis.com 
860 318 5140 

PRAX Smbo
strategic engagement

Logo: Futura light & bold oblique
Red: 15 - 100 - 90 -10 CMYK
Grey: 0 - 0 - 0 -30 CMYK
Black: 100% black 

Country Gardeners Florist
(518) 789-6440 • Railroad Plaza • Millerton, NY 

www.countrygardeneresflorist.com

 Many of us have found ourselves with extra time on our hands 
these past few weeks and possibly, for a few more weeks to come. 
When planning your patio or pool pots, always consider the time 
you have to maintain them. Deadheading, watering, and fertilizing 
take the kind of time which you may have some more of this coming 
spring.
 Knowing your location, whether it has sun-shade or partial sun 
are both factors in keeping the plants from burning from the summer 
heat or not flowering from too much shade. Keeping the same re-
quirement plants potted together is ESSENTIAL (yes - pun intended).
 When choosing color combinations, do what you like and what 
makes you happy. Some like white, some like lots of color, but re-
member to add texture! Plants like dusty miller, thistle, ornamental 
grasses, Irish mosses, etc. add dimension too. This year, perhaps try 
rooting Curly willow, which can easily be found at your local florist 
and are one of my personal favorites! Curly willow will leaf out giving 
those pool pots a little needed shade by your lounge chair. And next 
year you won’t have to plant it, it’s hardy and will return with size and 
vigor, one less job to do next spring!
 Above all this planting season, remember: Shop local, shop at 
small businesses you can easily social distance, call ahead – your local 
favorite is willing to do the combination for you and set it curb side.
 Happy planting, stay healthy, enjoy that new garden and patio pots 
you are working hard at this year!

Patio pots during a pandemic

monthly advice columns

The recent PAUSE in NYS due to the Corona Virus has seen the use 
of recreational vehicles skyrocket. Four wheelers, dirt bikes, ATVs, 
etc., these vehicles are certainly a welcome form of recreation, yet 
do pose a significant liability hazard. Most folks don’t realize it but 
a homeowner’s policy only covers these types of vehicles while they 
are on one’s premises. Once they leave the premises, there is no 
coverage under any standard homeowners policy, hence no coverage 
for the rider or the driver! The answer is to get a recreational vehicle 
policy which will provide the appropriate coverage both on and off 
premises, as well as satisfy any underlying umbrella requirements 
should a person have a liability umbrella policy. These are great fun 
to ride on trails as well as power line easements, yet present huge 
liability exposures should an accident occur. Generally speaking, 
for less than $250/yr., a person can purchase a liability-only policy 
and not have to worry! Another example of a potential uninsured 
exposure is taking a ride on your lawn mower and doing the neigh-
bor a favor by mowing their lawn. The old saying that “a good deed 
never goes unpunished” is correct. If you kick up a rock and break a 
window, or worse yet, hit a person in the head, you have no coverage 
if you are off your premises. So, as we’ve said in the 
past, people don’t plan to fail, they fail to plan! 
Call your agent today if you have any of 
these exposures and get them insured. 

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

Kneller Insurance
Agency
 

Kneller Insurance 
Agency
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business snapshot

Doorstep Deliverers
A local volunteer group offering free, store-to-door delivery of 
groceries and medications. doorstepdeliverers.com

In what has become the truest form of a modern grassroots movement, Doorstep 
Deliverers was launched in March of this year after organizer Reed Lessing learned that 
housebound seniors needed help accessing food while in quarantine. Within a week, 
the group of young volunteers established a contactless delivery system, designed a 
website, contacted local businesses and town government officials, recruited volun-
teers, and reached out to neighbors in need. Currently, Doorstep Deliverers is a local 
volunteer group offering free, store-to-door delivery of groceries and medication to 
housebound seniors and immuno-compromised community members across Berk-
shire and Columbia counties. Simultaneously, the group also supports local businesses 
without the capacity to offer delivery themselves. The volunteers have experienced the 
unexpected privilege of getting to know the surrounding communities in an entirely 
new way. Reed explains, “It is tremendously meaningful to know that our group has 
been able to help neighbors in need, and even more rewarding are the individual rela-
tionships formed – that a helping hand will always be available should they need it.” 
Though the group was born from an urgent need during an unprecedented time, they 
hope to continue to help people as long as the need exists and have been continually 
amazed by the tremendous support of the communities and eager volunteers.

Crown Energy Corp.
Energy for your lifestyle. Energy sources, service, and installations. 
3 Century Blvd., Millerton, NY. (518) 789-3014. crownenergycorp.com

Fishes & Loaves Food Pantry
A food pantry in Canaan, CT, whose mission is to feed the community. 
Canaan, CT. (860) 824-7232. northcanaancongregationalchurch.org

What began as a modest operation in 1992 whose mission is to feed the community 
they live in, has become one of the most beloved community service organizations for 
the towns of North Canaan, Falls Village, and Norfolk in CT. The Fishes & Loaves 
Food Pantry is a non-profit food pantry and is a mission of the North Canaan Con-
gregational Church that operates out of the church’s Pilgrim House. Fishes & Loaves 
distributes free food on a weekly basis to the food-insecure, regularly picks up food 
from Stop&Shop, and brings items no longer suitable for clients to local farmers in the 
area. Since early 2018, Fish & Loaves has been open on Tuesday evenings from 5-7pm 
in addition to Thursday afternoons from 12-2pm. The selfless service provided is per-
haps as critical a need now for the residents of the Northwest Corner than ever before. 
Pantry director Louise Riley says, “At this particular time, it is especially rewarding 
as we help families weather the economic COVID-19-related crisis and we have seen 
an increase of roughly 30% in usage of our services over the past few weeks.” Fishes 
& Loaves thrives on providing nourishment for those in need and will assist residents 
in registering for their service. Fishes & Loaves’ success is due to the dedication of its 
volunteers and their tireless pursuit to feed their community. 

Rhinebeck Pilates
Bringing authentic Pilates to the Hudson Valley area, offering group 
and private classes, and workshops for teachers. rhinebeckpilates.com

After opening in 2003 with a small studio and having very little equipment, Rhine-
beck Pilates has since grown into an 1,800 sq.ft. space and is currently the only 
fully-equipped Pilates studio in Dutchess County, NY. Owner Elaine Ewing says, “As 
a native from Rhinebeck, it’s been exciting to grow my business in my hometown.” In 
response to the pandemic, Rhinebeck Pilates has gone completely virtual and is now 
offering virtual private sessions, as well as virtual mat and equipment classes. They are 
also providing Pilates equipment rentals for students who wish to take part in virtual 
classes that require equipment. When their doors are able to re-open, they will again 
offer all of these services in studio, as well as continuing online virtual classes since they 
have become so popular. Rhinebeck Pilates also hosts The New York Pilates Studio 
Teacher Training Program, which is the oldest and first teacher training program in the 
world. One of the few silver linings for businesses like Rhinebeck Pilates during these 
times of mass closure is that they are now able to reach Pilates students around the 
world with the introduction of virtual classes. Elaine says, “The most rewarding part of 
teaching Pilates and running a studio is helping people feel great – whether recovering 
from an injury and getting back to moving naturally again. After class, when people 
tell me how amazing they feel, it reminds me of the value of Pilates!”

When Edward Hutchinson purchased a small propane cylinder exchange company in 
Hopewell Junction back in 1976, propane was just hitting the scene as a clean new 
energy. Edward would immediately get to work building and expanding his young 
business with the help of a team of bright, dedicated professionals who shared his 
strong work ethic. Over the course of the next 37 years, Crown LP Gas had begun to 
evolve in exciting new ways in order to meet the demands of a growing Hudson Valley 
region. In 2013, Crown LP Gas purchased a business with deep roots in Millerton, 
NY: Dutchess Oil and Propane. With this acquisition, Crown LP Gas diversified into a 
full-service energy company. Today, Crown Energy Corp. offers propane, oil, gasoline, 
diesel, and kerosene. Crown now has over 60,000 gallons of propane storage so that 
they can provide quick turnarounds on service requests and optimize their capacity to 
serve the area. Crown has also contributed to some extraordinary community causes 
over the years including their own Colton’s XXXtraordinarY Cause, a non-profit that 
honors, raises money for, and brings awareness to rare diseases and syndromes that 
children in the Hudson Valley have been diagnosed with. Crown has produced a deliv-
ery truck with the Colton’s XXXtraordinarY Cause logo painted on it and a percentage 
of the profits from the Colton Truck are donated to the Cause.
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access your accounts 24 hours a day, 7 days a week

banking from home

©Salisbury Bank and Trust CompanyMember FDIC Equal Housing Lender

  deposit checks with e-Deposit

  pay your bills with e-Pay

  view balances and transaction history

  send money to friends with Popmoney

  enroll your Debit MasterCard in Mobile Wallet

safe, secure, efficient

bank online 
with your 
computer

mobile 
banking 

from your 
smartphone

wow, 
what a time 

saver!

New York
845.877.9850

Connecticut
860.435.9801

Massachusetts
413.528.1201

salisburybank.com

Download the Salisbury Bank Mobile App from your App Store or at salisburybank.com

Available for iPhone, Android, and Kindle




