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Vista clearing
Land/brush clearing
Driveways installed & repaired  
Tree/shrub planting  
Excavating  

(860) 397 5267  •  service@kindredpropertycare.com  •  www.kindredpropertycare.com

Walkways, patios, & stonewalls  
Cobblestone, outdoor kitchens, 
    & fire-pits  
Heated aprons, walkways, 
    & terraces  

Weekly lawn maintenance
Lawn installation 
    (seeding, sod, hydro-seeding)  
Turf maintenance  
Mulch delivered & installed 

THE TRI-STATE AREA’S PREMIERE LANDSCAPE CONTRACTOR

Before After After



MAIN STREET MAGAZINE  3

We’re here to insure your entire world.
With three offices in Copake, Valatie, and Chatham we are here to help you with any of your insurance needs. 

Contact us today for a quote on your home, auto, business, health insurance or life insurance. 
We are the Kneller Agency and we’re here to insure your world. 

6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

1676 Route 7A
Copake, N.Y. 12516
P. 518.329.3131

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

3030 Main Street 
Valatie, NY 12184
P. 518.610.8164

CROWN
ENERGY CORP.

It’s almost pool and BBQ season! 
Give us a call and we’ll make 

sure that you’re ready to 
get the party started! 

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline • Kerosene 

Heating Systems • Service • Installations • 24 Hour Service

(518) 789 3014 • (845) 635 2400
1 John Street, Millerton, NY 12546 • www.crownenergycorp.com
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Let’s kick off the summer right! Sum-
mer is here, which means longer days 
and warmer nights full of campfires, 
get-togethers, and s’mores. Enjoy be-
cause we all deserve it.

Cover photo by 
Olivia Valentine
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FUN IN THE SUMMER SUN

It truly is hard to believe that this 
month marks the six month mark of 
2021 – how is this year almost halfway 
over? It is just crazy to me. So much has 
happened in the last 12 to 15 months 
of our lives, so many changes and so 
many adjustments – yet here we are! 
The United States seems to be lead-
ing the world in vaccinations, and as of 
this writing, Dr. Fauci is saying it is safe 
for those vaccinated to walk around 
without a mask… does this mean we 
are close to returning to some form of 
normalcy… whatever that may mean at 
this juncture!
  But those questions aside, what I 
do know is that it is officially June and 
that means summer fun! And we could 
all use a little fun right about now. Sum-
mer traditionally means great, warm 
weather; longer days; school getting 
out; get-togethers with friends and 
family; bonfires, s’mores and camping; 
barbecues; and so much more. I am 
excited for some summer fun and I am 
definitely ready for some warm weath-
er after this chilly, but beautiful, spring 
that we’ve had. 
 In celebrating the arrival of summer, 
this June issue is here for your reading 
pleasure. This issue does not have a 
specific theme and so you will find sto-
ries that run the gamut, and as a result, 
there is definitely something here for 
everyone. To start, one of Olivia’s pho-
tos graces our cover – an image that’s a 
bit different for us (because it is a dark-
er image, set at night), but it is nostal-
gic and evokes feel-good feelings of 
summer nights with a warm campfire, 
surrounded by good friends, and lots 
of laughs. Well, I certainly hopes that it 
evokes these feel-good feelings for you 
when you look at it!
 That said, I won’t dive into our June 
content too much, but I will leave it 
to you to explore, to hopefully learn a 
thing or two, and to be  entertained. 
That is always our goal with every-
thing that we here at Main Street pro-
duce. Whether you read our  monthly 
magazine, read content on our web-
site, catch us on social media, or hear 
me on my weekly radio spot on Robin 
Hood Radio – or all of it – I hope that 
there is something of interest to you in 
all of the things that we produce. Our 
goal has always been to be a source 
of good, positive stories about the 
people, places, curiosities, and things 
that make our region what it is. I feel 
humbled and honored to state that we 
have, on most occasions, achieved said 
goal, and it continues to be our mis-
sion to fulfill that goal every day – in 
every thing that we create for you. So 
as always, thank you for reading! And 
please do support our advertisers, be-
cause it is thanks to them that you’re 
able to read this – for free!
  – Thorunn Kristjansdottir
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artist profile

There is the realization in exploring 
the vivid, breathtaking photogra-
phy of Thomas Blagden, that he is 
much more than a simple recorder of 
nature’s most profound and elegant 
moments. He is part of them. As Jack 
London declared in his landmark 
1903 novel The Call of the Wild  “he 
was sounding the deeps of his nature, 
and of the parts of his nature that 
were deeper than he.”
 Tom Blagden’s life – his exceptional 
career as an artist with a camera – has 
taken him to some of the wildest 
portions of the globe where he has 
explored “the deeps” and brought 
back images to share. From Alaska’s 
majestic Denali National Park to 
Patagonia, Nepal, and Bhutan, he has 
captured the majesty and elegance of 
nature.
 He recalls fighting deadly surf in an 
overloaded dugout canoe on Costa Ri-
ca’s Osa Peninsula and being charged 
by an irate mother elephant in Africa. 
More intent on looking skyward at 
the colorful native birds, he was saved 
from stepping on a deadly Fer-de-
Lance viper on a Costa Rican jungle 
trail by his intrepid niece who pushed 
him out of the way just in time. He 
has served as expedition photogra-
pher for 15 rafting descents of the 
Colorado River through the Grand 
Canyon, a trip that can be both idyllic 
and deadly … and been harassed by 
alligators in South Carolina swamps.

 Through all of his experiences, 
he has always returned to his roots, 
living in the house where he grew up, 
nestled in the Litchfield Hills. In self-
declared “retirement,” he has turned 
his artistic eye to Great Mountain 
Forest which encompasses parts of 
Falls Village, Town of Canaan, and 
Town of Norfolk, CT, and has begun 
creating an archive of the striking 
beauty so close to home.

Heredity and environment
A child of an artistic family, Tom 
progressed through the logical flow 
of attending Indian Mountain School 
and Hotchkiss School, then Harvard. 
Through it all, the attraction to be out 
in nature was strong. “I loved being 
outdoors in the intensity of nature,” 
he recalls. “It was likely in my days at 
Hotchkiss that I realized that photog-
raphy would be the way I could merge 
that passion with the artistic streak 
that seemed to be almost genetic.”
 His first camera (and still his pre-
ferred photographic line) was Nikon. 
Learning to master the settings and 
lenses of a professional system gave 
Blagden the opportunity to be “cre-
ative and lasting” in his work.
 Drawn to the complexity of nature, 
it seems quite logical that Blagden has 
developed an intense awareness of the 
fragility of the environment and the 
absolute need to preserve and protect 
the ecological balance of the world. 
A long-term fascination with Maine’s 
Acadia National Park (he has pub-
lished two elegant books of photogra-

The call of 
the wild

THOMAS 
BLAGDEN 
AND THE 
SIREN CALL 
OF NATURE

By CB Wismar
info@mainstreetmag.com

Above, top to bot-
tom: Tiger’s Nest, 
Bhutan. The artist, 
Thomas Blagden. All 
images courtesy of 
Thomas Blagden.  
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phy from the park) has led to several 
gallery shows. In an artist’s statement 
offered at an opening at the Gallery 
at Somes Sound on Mount Desert 
Island, he wrote, “The enlightenment 
of person by place is the baptism 
of Acadia. I photograph to evoke a 
landscape that is temporal, forever 
dynamic, vulnerable, mysterious, un-
bounded and, above all, humbling.”

Focusing closer to home
The same might be said of Tom’s ex-
perience in the close-by Great Moun-
tain Forest. The forest, encompassing 
over 6,000 acres of classic New Eng-
land countryside, has emerged from 
an effort begun over 100 years ago 
to reclaim once rich forest land that 
had been denuded during the region’s 
industrial period. Iron-making in 
the 18th and 19th centuries required 
monstrous amounts of charcoal, and 
the Litchfield Hills had an abundance 
of hardwood trees ideal for harvesting 
and turning into blast furnace fuel.
 It took the foresight and dedication 
of early ecologically-minded citizens, 
Frederic Walcott and Staring Childs, 
to reclaim thousands of acres that had 
been harvested, reintroduce trees that 
have grown to replenished forests, 
reintroduces wildlife that had been 
driven from the land, and create a for-
est that is permanently preserved. In 
the words of Great Mountain Forest, 
“We practice sustainable forest man-

agement, promote biodiversity and 
resilience to climate change, support 
education and research, and welcome 
all who love the woods.”

Recognition for excellence
Thomas Blagden loves the woods. 
And with an area so rich in visual and 
spiritual experiences close to home, 
the allure of recording the life of the 
forest has been intense. In accepting 
the North American Nature Photog-
raphy Association’s Environmental 
Impact Award, the honor accorded 
him for his brilliant work along the 
Colorado River in the Grand Canyon, 

Blagden highlighted the comfort of 
his latest pursuit. “I have to admit 
to loving the freedom to photograph 
when and where I want, all within the 
immediate area of my home or short, 
elective trips.”
 The requirements for receipt of the 
highly coveted Environmental Impact 
Award are quite clear: “The nominee’s 
photographic imagery is of exceed-
ingly high quality and demonstrates 
the nominee’s mastery of the artistic 
and craftsmanship aspects of nature 
photography.”
 Viewing Tom Blagden’s photo-
graphic journeys deeply reinforces the 
notion of his “mastery” in breath-
taking succession. His books, avail-
able on Amazon, and his growing 
archive of local photography at Great 
Mountain Forest accessible on their 
website, greatmountainforest.org, 
offer hours – even days – of transcen-
dent photography that encourages us, 
as Jack London suggested, to explore 
“the deeps of our nature.” •

Are you an artist and interested in being 
featured in Main Street Magazine? Send 
a brief bio, artist’s statement, and a link 
to your work through the arts form on our 
“arts” page on our website.

Above, L-R: Traver-
tine Grotto, Grand 
Canyon. Mt. Fitzroy, 
Patagonia. Below, 
left: Moonrise over 
Mount Denali Range, 
Alaska. All images 
courtesy of Thomas 
Blagden.  
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(845) 677-5321    bankofmillbrook.com
3263 franklin avenue  millbrook   5094 route 22  amenia  
2971 church street  pine plains     11 hunns lake road  stanfordville

MEMBER FDIC

Deposit checks 
here or anywhere
Community means a lot to Kellen 
and the Bank of Millbrook is a part 
of that. It’s a place where she can 
help even when you’re not walking 
through that door every day. And 
while you can come into your branch 
to make a deposit, you can also do 
that from the safety of home, using 
the Bank of Millbrook app and your 
smart phone.

Home deposit, now available.
Kellen Lehmkuhl
Millbrook Branch Supervisor

•  A/C maintainence 
and repair 

•  Installation of  
Central Air and  
Mini-Split Systems

(518) 325-6700  herringtonfuels.com

Jealous of  
your fish?
Cool down with 
Herrington Fuels 
air conditioning 
services.

Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
craftmanship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

SANTORA BROTHERS LLC.

MASONRY  |  EXCAVATION  |  CONTRACTING  |  LANDSCAPE DESIGN
OVER 50 YEARS EXPERIENCE  |  INSURED

Paul Santora Jr.  |  Tel: 203 536 0808  |  santorapaul@yahoo.com
CT Lic. #580718

Book now for spring and SAVE!!

Transportation 
& Detailing
•   Door-to-door service   
•   Mobile detailing
•   Details to suit your vehicle   
     Wax, Wash – Interior & Exterior

Countryside Car Service
(518) 325-3505  •  countrysidecarservice.com
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friendly faces

friendly faces: meet our neighbors, visitors and friends

Heather Barrett is an operations manager for Taconic 
Biosciences in Germantown, NY, and this year will mark 
her sixteenth year with the company. “What I love most 
is that we are the key gateway to leading research discov-
eries for many diseases that affect both human and ani-
mal health,” says Heather. “I have had the opportunity to 
travel to Europe and cross-country to learn and develop 
working alongside our other sites.” Outside of work, 
Heather can be found spending time with her husband 
and three kids, whether it’s small family gatherings, rid-
ing bikes, or snuggling up to a good movie. “What I love 
most about this area is the community, our neighbors, 
and our school district,” Heather says. “For this summer 
I look forward to living more in the moment. Instead 
of planning grand ventures or vacations, I’m looking 
forward to creating small and intimate activities.”

A registered nurse for nearly 23 years, Candy Osborn has 
spent two decades with the Sharon Hospital maternity 
team. For the Unionvale, NY, resident, helping families 
grow and bond together is a true passion. “I enjoy mak-
ing each experience personal for our maternity patients 
and families,” she said. With three boys of her own, you 
will often find Candy watching baseball games and trav-
eling with the family. “I also love to read, do puzzles and 
garden in my free time,” she added. With deep ties to the 
area, she has fond memories of growing up on the fam-
ily farm in Pawling, NY. She continues to carry on the 
tradition of growing vegetables for her family and enjoys 
the relaxed lifestyle this area has to offer. With summer 
fast approaching, she and the family look forward to 
their annual tradition – a vacation to Maine. “It’s a nice 
getaway and time to hike, kayak, and enjoy quality time 
together,” she said.

Heath Horn has been a project manager for Prutting 
+ Company Custom Builders for nearly ten years. “My 
role is primarily about passing information between the 
design teams and field crews, and overseeing the correct 
execution of the work,” Heath says. “I enjoy the opportu-
nity to work alongside talented designers that are pushing 
the boundaries in construction. Every project is a unique 
set of challenges, meaning the work is always varied and 
never boring. I also enjoy working in our Millerton office 
and being part of the downtown scene.” Heath and his 
wife Kaitlin have a two-year-old boy who they enjoy 
spending time with outside of work. Heath also makes 
furniture as a way to exercise his own design skills. “My 
wife is from Westerly, Rhode Island,” Heath says. “We’re 
looking forward to traveling to the beach again after 
missing it all last year.”

Hailey Cookingham is a New York State-licensed 
cosmetologist and beautician working at the Hair Lounge 
by Loren in Millerton, NY. “I love my profession because 
I get to be very creative while having fun and making 
people happy,” says Hailey. “I am very excited to expand 
upon my career in the industry, take on new clients, 
and meet new people.” Outside of work Hailey enjoys 
hanging out with friends and helping her mother around 
the family farm, Daisey Hill in Millerton. “I’ve lived in 
Millerton my entire life and a few of my favorite things 
about this area are its amazing views and sunsets,” Hailey 
says. “This summer, I am looking forward to warmer 
weather and the ability to do more things outside.” 

Robin Leech is a real estate broker and owner of the firm 
known as Robinson Leech Real Estate, located in Lakev-
ille, CT. “I have been in business since joining my father 
in 1972,” says Robin. “I love my profession and serving 
the public in a uniquely genuine way.” Mr. Leech is also 
an active, fully-certified PSIA ski instructor at nearby 
Catamount, and over the years has instructed many real 
estate clients, as well as others, in improving their skiing. 
“I have grown up in the Northwest Connecticut corner,” 
Robin says. “The environment is second to none and I 
enjoy having four real seasons of change: We possess a 
conscientious respect for the environment and can easily 
travel anywhere else in the country or world, and come 
back to what I consider is one of the best locations that 
anyone can live in, in the US, Salisbury-Sharon, CT.” 

Wendy Eichman has been a realtor for 16 years and in 
2018, became the principal broker at Raynard & Peirce 
Realty in North Canaan, CT, where she is joined by a 
litany of local businesspeople, men and women, who 
helped build the reputation of the company over the 
years. “I love helping people realize their goals,” she says. 
“Whether it’s buying their first home or selling their 
current home.” Though she doesn’t enjoy much free time 
due to her busy schedule, when she finds a quiet mo-
ment, Wendy enjoys spending time with her family and 
friends, camping and traveling. “I have lived in this area 
almost my entire life,” says Wendy. “I love the sense of 
community and the natural beauty all around us.”
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MONTAGE 
ANTIQUES

EVERYTHING TO MAKE 
YOUR HOUSE YOUR HOME

25 MAIN STREET MILLERTON, NY  |  860-485-3887
WWW.MONTAGEANTIQUES.COM  |  @MONTAGEANTIQUES

The Irondale Schoolhouse
Take a trip back in time

Learn the rich history of the one-room schoolhouse and its journey 
to the Village of Millerton in a new short video, available for 

viewing on weekends from 11 a.m. to 4 p.m.

Enjoy the slideshow and a tour of the fully restored schoolhouse, 
located next to the Harlem Valley Rail Trail.

16 Main Street  •  PO Box 876  •  Millerton, NY
www.irondaleschoolhouse.org

Bright and cheery Copake Lake home. 3 BR, 2 BA, rocking chair porch with lake 
views. A short distance to your lake rights. Private dead-end road. Copake Lake 
is over 400 acres and is a full motorboat lake. Equal distance to Hudson, NY 
and Great Barrington, MA. Catamount Ski/aerial park about 15 minutes away. 
Copake Country Club is on the other side of the lake. All this just about 2 hours 

from Manhattan and 2.5 hours from Boston. Listing Price: $495,000

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Lic. Real Estate Broker  |  Copake Lake Realty Corp.  
290 Birch Hill Road, Craryville, NY  |  (518) 325-9741  

2602 Route 23, Hillsdale, NY  |  (518) 325-3921  |  www.copakelakerealty.com
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By Christine Bates
info@mainstreetmag.com

Once we decided to do a real estate fea-
ture on new house construction in this 
June issue, it was logical to interview 
Rick McCue who has been building cus-
tom homes in New York and Connecti-
cut for 46 years. We had an early morn-
ing conversation at his office on Walton 
Street in Lakeville, CT, before he hit 
the road to do his daily visit to check on 
progress on all his current projects. 

Do you really get up at 3:30 in 
the morning? What do you do?
It’s very quiet until about 6am and I 
can get a lot done before then – an-
swering emails, doing proposals, going 
over contracts, and planning the days. 
From 6 to 8 I talk to my sub contrac-
tors solving problems that have come 
up with missing materials, delays, 
change orders, etc. I spend about six 
hours of everyday in my truck visiting 
job sites. Every year I drive about 
50,000 miles. I try to visit every job 
every day. 

How busy are you right now?
We’re always busy and typically 
booked 12 to 24 months out. Usually 
we are working on 3.5 houses a year, 
but right now it’s double that. I have 
everyone who has worked for me 
in the last 30 years busy on projects 
working hard.

Do you only do new house 
construction?
About 75% of our business is building 
new houses. We have five full-time 
carpenters that work for me who stay 
busy providing service to existing 
customers and doing renovations and 
punch lists. We do small jobs as well, 
like an $8,000 siding repair in Corn-
wall they are working on right now.

What’s the process for building 
a new house?
Usually I am brought into the process 
at the very beginning and work with 
the client and architect to develop the 
design and specifications. 

Who does all the work?
Over the years I have developed an 
extensive network of specialized sub 
contractors. I provide work, pay them 
promptly – sometimes before they are 
done – and they produce exceptional 
results. The list includes excavat-
ing, foundations, framing, exterior 
finishing, roofing, electrical, HVAC, 
plumbing, tile work, millwork, 
interior and exterior painting, finish 
carpentry, flooring, cabinet makers, 
appliances, hardscaping and driveway, 
swimming pools, dry wall and plaster-
ers. 

Have you ever fired a client or 
had a dissatisfied customer?
First, I don’t take jobs that I won’t 
enjoy. It should be a good time for 
the 12 or 14 months it takes to build 
a house. I’ve built 110 houses in the 
last 40 years and don’t have a dissatis-
fied customer. I always tell the client 
what I think even though they may 
not want to hear it. One Sharon client 
wanted us to renovate an old barn 
and I recommended tearing it down 
and starting over. He was upset but 
listened. Later he said it was the best 
advice he’d ever had. I’ve only stopped 
working with a client on two occa-
sions in 46 years. Life is too short to 
spend arguing.

Continued on next page …

business

RICK McCUE OF RICHARD E McCUE INC., LAKEVILLE, CT

Building houses for 46 years

What are the key talents for a 
contractor? 
Contracting is all about organization 
– if one thing goes wrong everything 
collapses. Communication with cli-
ent, architect, and subs is critical and 
being available  24/7. Visiting jobs 
every day is a way to control quality. 
It also helps to be a psychiatrist. 

Why do you have such a stellar 
reputation?
Because I work so hard. And it’s 
always in your best interest to make 
sure the client is satisfied.

Has COVID affected your 
business?
The major impact is that people don’t 
have anything to spend their money 
on except for their houses. It’s not 
how much will it cost, but when. 
The price of materials is the biggest 
impact. Prices on metal roofing and 
plywood have doubled. In February I 
ordered materials in advance to avoid 
price increases. 

Above, top to bot-
tom: McCue’s most 
recently completed 
project on Belgo 
Road in Lakeville, 
CT, is a contempo-
rary masterpiece. 
Photo courtesy of 
Rick McCue. Rick 
McCue at work 
in his office. He 
never dresses up 
for clients. Photo by 
Christine Bates.
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How did you build your 
business?
I worked for another contractor for six 
years and then went out on my own 
at age 23 building small additions, 
putting on roofs, and doing repairs. 
When I first started out I was on the 
job as a carpenter/overseer all day ev-
ery day. In my early 30s I went up on 
a roof of a house we were building in 
Kent to make sure it wasn’t too icy for 
my guys to work on, and I found out 
quickly it was. I fell off the roof and 
fractured three vertebrae. I was para-
lyzed from the waist down, not a good 
situation. All my subcontractors used 
to come to the hospital at 6:30 in the 
morning so we could meet. After a 
couple weeks, I started to get feeling 
back in my legs and was rehabilitated 
so I could walk again. Not quite that 
simple, but after I recovered I built 
two more houses hands-on myself just 
to prove that I could do it, and then 
I hung up my tools and became a 
general contractor full-time. 
 The fine home building really 
started when a client asked me to do a 
mega-mansion in Sharon. He was very 
pleased and very social and recom-
mended me to everyone. Since then 
all my business has been by referral. 
I’m so fortunate to live in a place 
where people want to build beautiful 
homes. Our website showcases our 
work and has client comments. We 
never advertise and I don’t put up any 

business

Road (see photo). Three homes we 
built have been published in Architec-
tural Digest.

What kind of house did you 
build for yourself?
My previous house was a Georgian, 
but my current one is Adirondack 
style – a very different style from the 
houses that I build for my clients. The 
massive square cut logs are from an 
old growth forest in eastern Canada. 
The government gave permission to 
a religious group to cut and haul logs 
out of the forest in the winter time 
with horses so there was no envi-
ronmental damage like commercial 
logging. The house is a dovetailed 
hand-hewn Swedish design log house. 
I think the longest log in the house is 
54 feet. The logs are all approximately 
ten inches thick, and hewn on both 
sides and the bottom to top dimen-
sion varies depending on how big 
the tree was. The house was designed 
by my wife, an architect friend, and 
myself sitting at the kitchen table 
having a beer and coming up with an 
idea. We lived in the barn in the front 
which has an apartment above while 
the house was being constructed. It 
took about 14 months to finish and 
the inside is more like a castle than a 
rustic log house. 

What do you enjoy in your 
spare time?
I love the outdoors and hunting. One 
of my clients actually took me hunt-
ing in Spain. I’ve travelled out west, 
to Canada, Europe, and New Zealand 
to hunt. •

signs on our worksites or even on our 
trucks.

How much does it cost to build 
a high quality, custom home?
It varies enormously, but a range 
for us would be $600 to $1,000 per 
square foot.

Is there any way to save money?
There are some items that can be 
factory-made. For example, high 
quality factory kitchen cabinets might 
be $40,000 while custom would be 
double that. Our clients always know 
exactly what they are paying for with 
each sub according to a schedule of 
values and the details of work per-
formed.  

You grew up in Lakeville. How 
has it changed?
There were always a few wealthy 
people in the Northwest corner, but 
in the 1980s it changed. Suddenly 
New Yorkers could afford country 
houses and demand for fine home 
building increased. Farms were going 
out of business so land was available. 
I was lucky to be in the right place at 
the right time.

What do you like most about 
this business?
I get a really big kick out of starting 
and then finishing a house. Right now 
I’m very pleased with the contempo-
rary house we just finished on Belgo 

Above: This new 
house in Columbia 
County, designed 
by architect John 
Murray, looks like 
it’s been there a 
long time. Photo 
courtesy of owner. 
Below, left: McCue’s 
own house is made 
from hand-hewn 
old growth tree logs 
from Canada. Photo 
by Christine Bates.
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if you don’t know you have it.

Get your annual mammogram with a recognized leader in breast imaging. Nuvance Health

makes getting a screening mammogram easy with weekend and evening appointments, and

in most cases, no referral is needed for routine mammograms. We’re here for you at every

step, from booking an appointment at a convenient location to getting your results back

quickly. Plus, immediate follow-up is available if you need any further care.

You can’t treat
breast cancer

Get Back to Your Future

Learn more and book a mammogram at nuvancehealth.org/mammogram

Danbury Hospital | New Milford Hospital | Northern Dutchess Hospital | Norwalk Hospital

Putnam Hospital | Sharon Hospital | Vassar Brothers Medical Center

Nuvance Health Medical Practices
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June events: Cider Bros. Roadhouse Food Truck , 

Empanada Food Truck, Mole Mole Mexican Food 
Truck , Marilyn’s Fancy Food Cart, Cousin’s 
Lobster Truck, Mei’s Famous Dumplings. 
Follow FB & Instagram for dates & times.

Farm Raised pork, beef, eggs & sweet corn , locally sourced 
fruits, vegetables, dairy, cheeses,  fresh bread, baked goods, 
fresh coffee, gourmet sandwiches, gourmet grocery & gifts 

Phone: 518-789-6880  •  196 Old Post Road #4, Millerton, NY
www.thefarmstoreatwillowbrook.com  •  Store hours: Thurs-Mon 10-6

Facebook: The Farm Store at Willow Brook  •  Instagram: thefarmstoreatwb 
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baking

By Olivia Valentine & 
Caroline Markonic
info@mainstreetmag.com

Summer has arrived and with it are 
fresh, seasonal fruits (and vegetables) 
like strawberries (and rhubarb)! With 
that in mind, there’s no better match 
for our June recipe than a can’t-go-
wrong-with-this-pie… pie. Strawberry 
rhubarb pie is a classic, and has just 
the right combination of tangy and 
sweet. 

Ingredients
1 1/4 cup sugar
1/2 tsp salt
1/3 cup flour
2 cups sliced  fresh strawberries
2 cups 1” fresh rhubarb pieces
2 tbs butter
1 tbs sugar
1/4 tsp nutmeg

Directions
Use your favorite pie crust recipe or 
store bought; this is a two-crust pie.
 Preheat oven to 425 degrees.
 Combine sugar, salt, flour, straw-
berries and rhubarb in a large bowl 
and mix well. Pour the mixture into 
the pastry-lined pie plate. Dot with 2 
tbs butter and sprinkle with 1/4 tsp 
nutmeg. Place top pastry on top of 
mixture, cut plenty of vents in the top 
or create a lattice top as we did.

 Brush top pastry with water and 
sprinkle with sugar. I did not use the 
entire tablespoon of sugar as I thought 
it was a little too much sugar.
 Bake for 40-50 minutes (ours was 
done at exactly 40 minutes).
 This recipe was given to me by my 
mom. My mom is an incredible cook/ 
baker. She makes everything from 
scratch. There was always some sort of 
a homemade sweet treat to be had in 
the house when we were growing up. 
This pie being a spring- and summer-
time favorite.
 As a little kid, I recall following my 
mom into the back yard to the rhu-
barb patch with a small dish of sugar 
excited and eager to dip my rhubarb 
stalk into it. Rhubarb without sugar is 
quite bitter tasting. To be honest, I’m 
not sure if I ate the rhubarb or just 
sucked the sugar off the stalk!  
 This past Mother’s Day I had the 
pleasure of making this pie with not 
just Caroline, but with my oldest 
daughter, Claire, as well. We went to 
a local farm stand, visited the rhubarb 
patch and offered up two fun facts 
about rhubarb. One being that the 
leaves of the plant are poisonous, the 
other being that rhubarb isn’t actually 
a fruit, it’s a vegetable.
 For this pie we also used my mom’s 
super flaky and delicious pie crust 
recipe. I have to admit that I am 
not the best pie crust-maker and my 

mom’s always tastes so much better 
and is way flakier than I could ever 
master, however, for this pie, it was 
pretty darn close to tasting and flaking 
like hers.
 This pie is very simple The straw-
berries and rhubarb aren’t masked by 
anything else. They are the shining 
components to this pie and sometimes 
in life isn’t simplicity best?
 So, support your local farm stands, 
grab some rhubarb and strawberries 
and make yourself a super easy home-
made pie!

Tips:
Fresh fruit pies can tend to be very 
runny. I did pre-bake the bottom 
crust for about 5 minutes. You may 
also want to place the pie on a baking 
sheet and then placing it in the oven 
to catch the drips.
 It is yummy on its own, but served 
warm with a scoop of vanilla ice 
cream and – holy moly – delicious-
ness! •

Olivia and Caroline are enthusiastic food-
ies and bakers who are constantly in the 
kitchen, as well as explorers who create their 
own adventures in our area – and did we 
mention they are mother and daughter? 
Follow Olivia on Instagram to see her many 
creations at @oliviawvalentine.S
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North East 
Muffl er Inc.
Custom Bending up to 3 inches

Open Mon.–Fri. 8 to 5; Sat. 8 to 1

John & Cindy Heck
Route 22, Millerton, NY
(518) 789-3669

FREE ESTIMATES. CALL (518) 965–9982

Above the rest • Fine detail work guaranteed • Lawn Mowing • Garden Maintenance • 
Mulching & Topsoil • Gutter Cleaning • Power Washing • Planting & Pruning • Spring & Fall 

Cleanups • Organic Vegetable Gardens • Deer Protection • Property management
Garage clean-outs • 26 years experience • Serving Columbia County & beyond

Mountain Valley Mountain Valley 
GardeningGardening

R&R 
Servicenter, LLC

Steve J Mosher  •  C: 914.474.5206  •  randrservicenter.net 
Site Prep, Land Clearing, Ponds, Riding Arenas, & Roads

RONSANI 
BROTHERS 

PAVING
(518) 429-1797
ronsanibrotherspaving.com

• Residential & Commercial Paving 
• Specializing in Home Driveways, 
   Private Roadways, Parking Lots 
• Stone, as well as Oil & Stone finishes  
• Fully insured

Madsen Overhead Doors offers numerous door options to fit any budget! 
Residential, Commercial & Industrial Doors, Electric Operators, 

Radio Controls, Sales & Service.

673 Route 203, Spencertown, NY 12165 
Phone (518) 392 3883 | Fax (518) 392 3887 

info@madsenoverheaddoors.com 
www.MadsenOverheadDoors.com

Fast, friendly service since 1954

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

Valentine Monument Works

Cemetery Monuments • On-Site Lettering • Bronze Veterans’ Plaques
Pet Markers • Cleaning & Repairs

Bruce Valentine, owner • Tel: 518-789-9497 
ValentineMonument@hotmail.com • Park Avenue & Main Street, Millerton

Since 1875

Happy 

Father’s 
Day!
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real estate

By Christine Bates
info@mainstreetmag.com

It sure seems that houses are popping up 
all over our region. Main Street’s June 
monthly real estate feature looks at new 
house construction, and explores the 
reasons for this sudden burst of activity. 
How long will it last?

Who is building? Why?
At the same time that many Ameri-
cans can’t pay their rent, a brew of 
economic, market, and demographic 
changes are fueling the new house 
boom in our area. With the stock 
market at an all time high, for some it 
seems like a time to take some profits 
and invest in hard assets, especially 
while interest rates are low and con-
struction lending is available. Many 
Millennials have discovered they can 
live and work full-time within the 
weekend radius of a 100 miles from 
their pre-Covid offices. They can have 
lunch at home, avoid a commute by 
subway or highway, take a break in 
the garden, and go hiking at the end 
of the day. Covid may have driven 
them to the country, but working 
remotely has changed everything. 
For others it’s just the time to build 
the dream house they always wanted, 
despite the high cost of materials. 
 But why build when you can just 
buy an existing home? That’s not easy 
in this real estate market with historic 
low inventory of houses listed for sale, 
and high prices coupled with the need 
to renovate. Making a decision to buy 
on the spot and bidding wars with 
multiple cash bids over asking price 
make potential buyers feel hopeless. 
On top of it all, there are fewer buyers 

the years, remained unsold until 
April 2021 when the parcel closed at 
$800,000. A modest one-acre build-
ing lot in Pine Plains came on the 
market in October 2020 sold quickly 
for $80,000 in April. 
 New York State data shows a 54% 
increase in land sales in 2020 com-
pared to 2019 for towns in Dutchess 
and Columbia counties in the circula-
tion area of Main Street Magazine. 
Over the border in Connecticut, 
land sales in the towns of Salisbury, 
Sharon, Canaan, Cornwall, and Kent 
reveal a similar pattern. In these five 
towns combined there were only 21 
land sales from May 2019 to May 
2020, but in the last 12 months there 
were 65 – more than triple the previ-
ous twelve months! And most of the 
homes planned for this land are just 
in the planning stages.

The septic test
In a rural area where sewers, if they 
exist, service only town centers, 
requests for septic permits are another 
indicator of construction activity to 
come for new houses, additions, and 
swimming pools. The Torrington Area 
Health Department was very help-
ful with our inquiry about requests 
for septic permits and ran a special 

Continued on next page …

It’s not your imagination

who like antique, or just old houses. 
They don’t want to renovate and are 
suspicious of the maintenance older 
homes may require. They imagine a 
house that suits their needs today – a 
home with space for living and work-
ing, offices, rooms, studio and gym 
space, and land. 
 “My goals for the new house have 
always been: simple, light-filled, and 
energy-efficient,” reflected one new 
homebuilder. “It is sited perfectly to 
take advantage of a beautiful view, 
the sun and privacy from the road.” 
(See photo of model below). “My 
existing house was deemed by a home 
inspector 15 years ago as only good 
for the short-term. It was an early 
design pre-fab and had not held up 
well. The wood was not high qual-
ity and is rotting. The insulation, if 
any remains, is way below effective.” 
Another Brooklyn couple purchased 
an old farm in Pine Plains, NY, and is 
waiting for a custom prefab to arrive 
on site to experiment with country 
living.

Start at the beginning
In order to build a house you have to 
start with something to build on. In 
the past it’s taken awhile to sell raw 
land, especially large tracts of land. 
Some properties have been listed 
for sale since the housing bubble. 
An example might be, according to 
www. realtor.com, a 91-acre property 
on Sawchuck Road in Millerton, 
NY, which was originally listed for 
$1,850,000 in 2008 and, after no 
takers and many price drops over 

NEW HOUSES 
GOING UP 
EVERYWHERE

report. We discovered that permits 
and inspections in the Torrington 
Area Health Department increased 
51% in the first four months of 2021 
compared to the previous year. More 
new houses are on their way. Septic 
installation firms confirmed that they 
are “backed up” with orders for instal-
lation of new septic systems. 

Call back in the fall
“It’s off the charts – I have never 
seen it this busy. We can’t keep up,” 
responded Millbrook, NY, architect 
Jimmy Crisp. “I have to tell people 
to call me back in the fall if they can’t 
find another architect. I can’t even tell 
them when we can work with them. 
You can only do so much. We are 
working on a dozen new houses and I 
can’t count the number of additions. 
Almost every project has at least one 
or two home offices. There’s no sign 
that it’s slowing down, but this can’t 
last forever. Because of Covid people 
realize that they don’t have to be in a 
city office, they can be up here in the 
Hudson Valley and the Berkshires. 
But they still want to be close enough 
to go into the city when necessary.” 

Above: One of Jimmy Crisp’s houses in New York is nearing completion. Photo cour-
tesy of Crisp Architects. Below, left: A new house begins with an idea. Here a model 
constructed by architect Patt Scarlett for a new home.
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real estate

Builders, contractors, trades, 
and subs
It’s even harder to find a builder to 
add your house to their schedule. 
Construction firms specializing in 
already designed prefabricated houses, 
which often seem like a solution to 
save time and money, are also fully 
booked because of increased demand 
and COVID-related slow downs. Bob 
Segalla of Segalla’s TurnKey Housing 
in North Canaan, CT, was too busy to 
talk long but had time to say, “Every 
day two or three new potential clients 
call to ask about a prefab house. I 
wish we could spread them out over 
three or four years.” 
 High-end custom builders, like 
David Prutting of Prutting + Com-
pany Custom Builders, have followed 
their customers north from New York 
City as they have bought large tracts 
of land for new homes and a new way 
of living and working. Prutting even 
opened a satellite office in Millerton, 
NY, to strengthen his relationship 
with local trades and service his 
clients. According to Prutting, “The 
land is relatively affordable and people 
are taking money out of the stock 
market and investing long-term. They 
are thinking of creating gardens, rais-
ing animals, and even planting vine-
yards. The trend is remarkable and 
significant. It’s because of COVID 
and working remotely.”  
 Since it takes about a year from first 
contact with a builder to actually start 
construction expect to see more new 
houses going up. 
 Fridrik Kristjansson, the owner of 
Nailed It Building & Construction, 
[also the brother of this magazine’s 

permits this year in the town – both 
for modular homes. BUT Silo Ridge 
Club applied for ten new houses 
inside the gated community owned 
by Discovery Land. In the Town of 
North East, Ken McLaughlin issued 
permits for four new houses in 2020 
and expects about the same this 
year… he may be surprised.  

What’s next?
There is a definite uptick in new 
house construction, not only driven 
by wealthy owners who can afford to 
spend $400 to $1,400 a square foot 
for a large luxury home. While in 
communities like LaGrange where 20 
new permits were issued in one week, 
and Poughkeepsie where more afford-
able new housing is going up to meet 
the needs of the expanding medical 
and educational complexes, many new 
homes in our area are design driven 
and more expensive. Many of these 
houses will be appearing up long 
driveways on big pieces of land. They 
do not solve the problem of affordable 
housing or the general housing short-
age. However, new house construction 
does supply jobs and will increase the 
assessed value of a town’s property tax 
base. There is no reason to suppose 
these trends are going to reverse any-
time soon. It’s just beginning. •

Christine Bates is a registered real estate agent 
with William Pitt Sotheby’s International Real 
Estate in New York and Connecticut. She has 
written monthly for Main Street Magazine since 
its very first issue. 

Above: This house 
on Rudd Pond Road 
in the Town of North 
East was designed 
and built by Nailed It 
Building & Construc-
tion. Construction 
started in January 
2021 and it has been 
sold before comple-
tion. Photo courtesy 
of Fridrik Kristjans-
son. Below, left: A 
fire that destroys a 
house can be a rea-
son for building new 
on an old footprint. 
Photo by Christine 
Bates.

owner] is building 
a large, modern 
farmhouse just 
outside the Vil-
lage of Millerton, 
NY, based on a 
design he saw in 
a magazine. He 
secured the plans, 
modified them 
slightly, and con-
struction began 
in January 2021. 
The 5,200 square 
foot house with 
three bedrooms 
was listed for sale 
in February at 
$1,495,000 and 
already has an 
accepted offer even though the house 
won’t be ready to move into until 
August (see photo above). “People 
are constantly calling about building 
new houses,” according to Fridrik. 
“I’m just trying to fit everyone into a 
schedule. It’s crazy out there.” 

New house permits
Although land sales are up, architects 
are crazy busy and contractors are 
booked, evidence of a dramatic in-
crease in new home building permits 
is mixed. Issuing of building permits 
happens after land is purchased, septic 
is approved, an architect is hired, and 
a builder selected. Mike Carbone, 
Salisbury’s Building Inspector, looked 
at his records and reported that there 
were five new houses permitted in 
2020 and he expects eight or nine 
this year. Amenia’s building depart-
ment has issued only two new house 
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Banking 
for busy 
families 
just got 
easier!

Open a FREE e-Checking or e-Savings 
account and earn 4.00% apy*

• Free online banking & bill pay
• Free mobile app
• Free debit card & rewards

www.tbogc.com • 518.943.2600 • Stop by or call any branch today!

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265

*�Annual�Percentage�Yield�(APY)�is�effective�as�of�10/1/17�and�is�subject�to�change�without�
notice.��Balance�for�APY:�$1-$1,000�is�4.00%,�balance�over�$1,000�is�.15%.��
Fees�may�reduce�earnings.�Some�restrictions�may�apply.

 apy*

•�Free�Online�Banking�&�Bill�Pay
•�Free�Mobile�App
•�Free�Debit�Card�&�Rewards
•�Free�Safe�Deposit�Box
•�Free�First�Order�of�Checks
•�And�a�Free�Gift!

Switch 
from Fee 

to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265

*�Annual�Percentage�Yield�(APY)�is�effective�as�of�10/1/17�and�is�subject�to�change�without�
notice.��Balance�for�APY:�$1-$1,000�is�4.00%,�balance�over�$1,000�is�.15%.��
Fees�may�reduce�earnings.�Some�restrictions�may�apply.

 apy*

•�Free�Online�Banking�&�Bill�Pay
•�Free�Mobile�App
•�Free�Debit�Card�&�Rewards
•�Free�Safe�Deposit�Box
•�Free�First�Order�of�Checks
•�And�a�Free�Gift!

Switch 
from Fee 

to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516

Community Banking at its Best

*Annual Percentage Yield (APY) is effective as of 6/1/21 and is subject to change without notice. Balance for APY is blended: $1 - $1,000 is 4.00%, balance over $1,000 is 
3.99% to 0.10%. There is no monthly fee for an e-Savings account with an average minimum balance of $400. Minimum to open e-Savings is $25. Fees may reduce earnings.

• Free safe deposit box
• Free first order of checks
• And a free gift!
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Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

Jim Young 
Owner

jim@sharonautobody.com

28 Amenia road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

Catering to the needs of the 
well-loved pet since 1993

Hours: Monday-Friday 9-5:30, Saturday 9-4
333 Main Street, Lakeville, CT  •  Phone: 860-435-8833

Curbside pick-up available!
Super premium pet foods • Raw diets • Quality toys, 

treats & accessories for your dog & cat 
– many made in USA

POOCHINI’S

Providing grooming & boarding services
46 Robin Road • Craryville, NY 
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com 
Follow us on Facebook!

Your pet will leave happy, feeling good and most importantly, looking great!

Pet Salon
DAWN GARDINA

11111111111111111

11111111111111111

Call 518 592 1135 • CatskillViewWeddings.com

The ideal venue & location for your perfect day

weddings & events
CatskillView

www.BerkshireTheatreGroup.org
(413) 997-4444

JULY 23–AUGUST 15
Outside Under the Big Tent 

in The Colonial Theatre Parking Lot

directed by E. Gray Simons III
music direction by Jacob Kerzner

choreography by Isadora Wolfe

AUGUST 13–SEPTEMBER 5
Outside In The Courtyard 
at The Unicorn Theatre

by Christina Ham
directed by Gerry McIntyre
music direction by Danté Harrell

by Oscar Wilde
directed by David Auburn

JUNE 18–JULY 10
Outside Under the Main Stage Tent

Outside Under the Big Tent  
at The Colonial Theatre,  

111 South Street, Pittsfield, MA

Under the Main Stage Tent  
at The Fitzpatrick Main Stage,  

83 East Main Street, Stockbridge, MA

Outside in The Courtyard  
at The Unicorn Theatre,  

6 East Street, Stockbridge, MA
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Didi Barrett:
By Griffin Cooper
griffin@mainstreetmag.com

After almost a decade in New 
York State’s Assembly representing 
District 106, which includes parts 
of Dutchess and Columbia Coun-
ties, it’s easy for residents to feel 
as though Didi Barrett has been 
present for most of their lives – and 
in a way she has. Barrett was elected 
to the State Assembly after a special 
election in March 2012 and her fol-
lowing four terms, has become one 
of the most recognizable names in 
local government. Despite a recent 
penchant for many a lawn sign 
adorning her name come Novem-
ber, Assemblymember Barrett has 
made the Hudson Valley her home 
for more than 30 years. She has 
enjoyed careers as both a writer as 
well as a museum professional, but 
what has come to define her deeply-
rooted connections to the area is her 
life’s work with local not-for-profit 
organizations. 

Fighting the good fight
As a member of the Assembly, she is 
Chair of the Assembly Committee 
on Veteran’s Affairs as well as the 
Chair of the Legislative Women’s 
Caucus, and also serves on the 

Committees on Agriculture; Envi-
ronmental Conservation, Mental 
Health and Tourism, Parks, Arts 
and Sports Development. Barrett is 
also a longtime advocate for women 
and girls, and helped spearhead the 
creation of the Dutchess Girls Col-
laborative to support local girls and 
young women. She helped launch 
the North East Dutchess Fund 
(NED) of the Berkshire Taconic 
Community Foundation; helped 
create the pioneering NED Corps 
program to deliver social services 
to the region and served on its af-
filiated Latino Roundtable. She is 
currently on the advisory commit-
tee for BTCF’s Fund for Columbia 
County. She is formerly a trustee of 
the Anderson Foundation for Au-
tism and former board member of 
the Millbrook Education Founda-
tion and of Sprout Creek Farm, an 
educational farm in Poughkeepsie. 
 Didi’s other affiliations have 
included Girls Incorporated of 
NYC as the founding chair; New 
York Women’s Foundation, Planned 
Parenthood of NYC, the Women’s 
Campaign Forum and NARAL Pro-
Choice New York as a former board 
member and the American Folk Art 
Museum as a trustee emeritus.

Deep-rooted connections
Much like the spirit of the Hudson 
Valley, Assemblymember Barrett’s 
passions are driven by the agricul-
tural, environmental, historical, and 
cultural resources of the Hudson 
Valley and their critical impor-
tance as economic drivers and job 
creators. She even authors a blog, 
Diner Dialogues: Talk of the Hudson 
Valley, which explores many of these 
issues. 
 Though Barrett’s likeness on local 
television and in print may make 
her most familiar, there are deeper 
reasons for her success and longev-
ity. Like her family farm in Ancram-
dale, which was purchased in 1938 
by her grandfather and great-uncle 

Continued on next page …

and has remained in the family 
for generations, Didi’s values have 
become ineffably infused with the 
rural character of the area in which 
she serves. As she takes a moment 
out of her busy schedule to discuss 
her time and career serving the 
Hudson Valley, Didi personifies the 
connection between the area’s agres-
tic traditions, and its willingness to 
advocate for change, making her the 
State Assembly’s perfect champion 
for the Hudson Valley. 

Was an elected office some-
thing that was always pres-
ent in your mind growing up? 
What compelled you toward 
the New York State Assembly 
in 2012?

Championing the 
Hudson Valley

politics

Photos this page: 
Didi Barrett, New 
York’s Assem-
blymember for 
District 106. All 
images courtesy of 
Didi Barrett. 
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CLARK’S OUTDOOR SERVICES 

landscaping & design  •  stonework & design  •  lawn care  •  patios  •  walkways  •  walls
maintenance & more  •  legitimately in the landscape business for over 25 years

Eric Clark  •  (518) 325-9098  •  (518) 755-2774  •  www.clarksoutdoorservices.com
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politics

Truthfully, I have always taken an 
interest in the government and 
its function in society. When I 
was younger, I served in student 
government both in junior high and 
high school and those experiences 
gave me a wonderful perspective 
on public representation. Previ-
ously, Dutchess County Executive 
Marc Molinaro had been serving 
as a member of the State Assembly 
representing roughly the same area 
as myself, which meant the seat was 
open when he was elected to the 
County Executive office. 
 Historically, as is the case with 
many women in government, I was 
asked to run. The idea of running 
for office wasn’t something that was 
on my mind, but I knew that public 
involvement and activism were two 
major aspects of my life, and those 
passions ultimately compelled me to 
run. 
 I think my background in 
journalism as well as my previous 
involvement within the public sec-
tor has made me a bit more unique 
among my colleagues, but I feel 
that those two facets of my life help 
make my platform more expansive. 
I believe my passion for comprehen-
sive community involvement helped 
me to become the first Democrat to 
win in this area.  

As a writer, do you feel you 
have mastered both the 
temperament as well as the 
patience needed to navigate 
the ever-changing landscape 
of the local political arena?
I don’t think it is necessarily having 
the writer’s perspective that has 
helped me uniquely in government, 
but moreover being a mother has 
helped me bring some tempera-
ment to the job. Having a mother’s 
perspective allows for a certain level 
of patience as well as commitment 
that has complimented my time in 
the office. 
 Aside from the experiences I 
have gained personally, it is the rich 
history of the Hudson Valley that 
so easily inspires me as well as the 
area’s world class art and agriculture. 
 When I stop for a moment 
and contemplate all the cultural 
touchstones that inhabit the area, 
it is quite overwhelming. From the 
Franklin D. Roosevelt Presiden-
tial Library and Museum in Hyde 
Park and The Culinary Institute 
of America, to the Olana State 
Historic Site as well as the many 
historic homes and buildings that 
dot our landscape, not to mention 
the iconic Hudson River School, 
the character of the Hudson Valley 
is enough to compel anyone to 
represent the folks who live here. 
 Personally, one of my favorite 
historic landmarks in America are 
diners. One of the initiatives my 
office and I have undertaken is our 
Diner Stop Tour. We have visited 
the many historic local diners in our 
area as a way to meet with people 
and support small businesses. I love 
going to diners in general – they 
are my venue of choice for a great 
breakfast – and local diners are 
one of the greatest features of the 
Hudson Valley. What better place 
to catch up with friends while 
enjoying living history and support-
ing the small businesses that have 
struggled throughout the past year. 

As a member of the Assembly, 
you chair or are part of a host 
of local and progressive com-
mittees. Have those experi-
ences helped to shape the 
way you view the Assembly 
and its role in government?
My goal in the State Assembly is to 
bring the resources of the State to 
my district and showcase my district 
to the rest of the State of New York. 
The idea of shining a spotlight on 
the people and businesses that make 
up Columbia and Dutchess coun-
ties has certainly been part of my 
personal inspiration to serve in state 
government. 
 Government as a general entity 
can have a tendency to be sort of in-
sular and so it’s good to seek out in-
novation and ideas – many of which 
are thriving in the Hudson Valley. 
The past year and the COVID pan-
demic has shown a light on many 
issues – in particular mental health; 
there isn’t one person in our area 
who hasn’t been affected by mental 
health. I, and Democratic State 
Senator Elijah Reichlin-Melnick, 
have introduced a constitutional 
amendment that will make mental 
health equal to physical health, in 
other words creating parity between 
physical and mental health.
 Broadband for tele-healthcare 
economic development or school-
ing is also a major concern in our 

Continued on next page …

Photos this page: 
Didi Barrett speak-
ing on behalf of 
District 106, and 
depicted out in the 
community, includ-
ing at the Oakhurst 
Diner in Millerton, 
NY, because Didi 
loves nothing more 
than to frequent 
the area’s historic 
diners. All images 
courtesy of Didi 
Barrett. 
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area, which also became clear this 
past year. While we are looking 
forward to children returning to 
school safely, greater bandwidth and 
more widespread infrastructure are 
imperative for our growing region. 
 Nature in the Hudson Valley 
was also affected by the changes 
last year and our state parks were 
overwhelmed by folks looking to 
heal and enjoy the natural world. 
With that, many issues including 
Lyme Disease are still at the fore of 
concern. Local farming and agri-
culture need our help as well. The 
food supply chain, food insecurity 
including food waste are all issues 
that I include as part of my role in 
state representation.

As a longtime resident of the 
Hudson Valley, how important 
is it in your view to uphold 
the history of our area? How 
important is it to balance 
the preservation of history 
with the natural evolution of 
change within communities?
We all stand on the shoulders of 
those who have come before us. It is 
very important to continue to learn 
and understand where we are and 
how far we’ve come. I think there is 
so much in the region we can learn 
from. I believe one of the gaps in 
our understanding is the skewed 
history that didn’t accurately tell 
the history of the women, minori-
ties, disabled people, and of course 
the native population of New York. 

I, along with the Mid-Hudson 
Library System, am proud to pres-
ent Women’s History in the Hudson 
Valley: Ten Stories from Columbia 
and Dutchess Counties. This booklet 
series focuses on retelling the lives 
and deeds of extraordinary local 
women, ultimately ensuring they 
are remembered for their signifi-
cance in history. I believe it is espe-
cially important for girls, and boys, 
to hear these stories. Knowing what 
your roots are makes it possible to 
grow and explore – and this area has 
given birth to many innovations in 
that arena. 

After the events of the past 
year, can you feel both area 
small businesses and com-
munities rebounding? Is there 
a specific policy you look 
forward to tackling in the 
upcoming term?
I think the reason for my running 
in the first place was to make sure 
that the things we love about this 
region are the things that propel 
us forward and that inspiration 
still very much holds, right now 
especially. The rich history of the 
Hudson Valley, its natural resources, 
the agriculture and the incredible 
history of artistic innovations are 
the tools we will use to come back 
and come back strong. 
 Our biggest challenge is to attract 
young families with local jobs that 
pay liveable wages. We don’t want 
an economy completely depen-

dent on tourism, but we should 
maximize the assets of our region, 
support local farms, producers and 
other small businesses.
 Small businesses are truly the 
backbone of our economy and the 
folks who own and work in the 
small business community are the 
same ones who serve on school 
boards and volunteer fire depart-
ments, they are crucial to our 
future. We don’t want our home-
grown residents to feel the need 
to live so far away and we want to 
keep our young people here so it’s a 
balancing act. 
 However, I do see a path mov-
ing forward and the goals remain 
constant. It’s not just about blaming 
shifting demographics and declining 
birth rates. 
 We have to be innovative because 
that is who we are, perhaps we focus 
on creating communities that are 
perhaps less car dependent. Either 
way, we must focus our efforts on 
creating opportunities for folks to 
earn a living in the Hudson Valley. 
I really do see both sides coming 
together on these issues. Because I 
work in the New York State govern-
ment, I have seen many of my 
colleagues go on to run for higher 
offices. It can be hard not to be 
cognizant of certain divides, but our 
area looks a lot more like America 
than other parts and I believe that 
sense of solidarity can broaden out 
to other parts of the state, making 
us all one community. •

Photos this page: 
Didi Barrett 
(pictured left of 
Marcus Molinaro) 
at the recent 
Harlem Valley Rail 
Trail ribbon cutting 
in Millerton, NY, 
celebrating the 
expansion of the 
trail north from Mil-
lerton. All images 
courtesy of Didi 
Barrett. 



MAIN STREET MAGAZINE  25

1-800-553-2234 
www.GMTaylorOil.com • "LIke" us on Facebook: www.facebook.com/TaylorOilInc

Taylor Oil Inc., is a family owned and operated local business, serving the local communities for the over 90 years. 
Offices in Dover Plains, Pawling, Millerton, Pine Plains, Millbrook. "We're here to serve you!"

Stay cool this summer with Taylor Oil & Taylor Propane providing you 
and your family with home heating oil, propane, & more.

TAYLOR oil
HEAT TAYLOR

P R O P A N E

READY FOR 
THE HEAT?

Do you have an A/C unit? 
Or if you have one, has 
it been serviced? 
Don’t worry, Taylor 
Oil & Propane is on 
your side!
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Salisburyartisans.com

dining chair

english elm 
ebonized cherry

   

860-435-0344                                        David Bowen

PRIVATE DINNER 
   PARTIES
GROCERY DELIVERY
WEEKEND STOCKING
HOUSEHOLD 
   MANAGEMENT

GINA TRIVELLI
private chef

845.233.8513 or email 
wholefoodschef1@gmail.comwww.mannacateringco.com

Ledgewood Kennel
Ltd.

the premier full-service pet care facility lo-
cated on our 50 acre farm serving the hudson 
valley, massachusetts and connecticut.

we have been in business for over 20 years and 
offer lodging, grooming, daycare, training 
and a pool for dogs.

(518) 789-6353
info@ledgewoodkennel.com • ledgewoodkennel.com
639 Smithfield Road, Millerton, NY 12546

Outdoor Power Equipment

sales – service – parts
Sales: Rich Crane, richie@cranesope.com
Service: Todd MacNeil, todd@cranesope.com

860-824-7276   Fax 860-824-7759
337 Ashley Falls Rd (Route 7) 
Canaan Ct 06018
WWW.CRANESOPE.COM

It’s lawnmowing season – get your 
Scag mower & get it at Crane’s!
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By CB Wismar
info@mainstreetmag.com

How long has the year been? How 
deep the winter? We have plumbed 
the depths of streaming videos, 
watched endless re-runs of pro-
grams we once loved, learned how 
to squint at a computer screen to 
watch dancers, tiny and flickering 
… and longed to be present, to be 
in the moment, to be consumed 
with the experience of theatre, 
music, dance.
 As spring morphs into summer in 
the Tri-state area, the memories of 
summers past come into focus and 
we remember sitting on the lawn at 
Tanglewood, patiently waiting as 
the parking lot at Sharon Playhouse 
clears on an August night or check-
ing the GPS to see how close we 
were to Shakespeare & Company in 
Lenox, MA.
 COVID-19 has changed many 
of the rhythms of life, and the sum-
mer delights of dance, concerts and 
live theatre in the region are not 
excluded from the erratic beat of 
our metronome. But, with eager an-
ticipation, we have been presented 
with a view of the “new normal,” or 
at least the current normal of 2021.
 Live performances are back, 
and although the summer is not 
jammed to overflowing with events 
too many to schedule, the offerings 
are energizing and not to be missed.  
Advance planning is highly recom-
mended since the mindfulness of 
the venues to the health and safety 
of both performers and audience 
will have an impact on the number 
of tickets available for each event.

Berkshire Theatre Group, 
Pittsfield and Stockbridge, MA
Kate Maguire and her seemingly 
unstoppable team of dedicated 
staff and volunteers made headlines 

Summer…

performances

around the world when Godspell 
broke the creative drought last 
summer to great acclaim. Under a 
tent stretched across a parking lot 
adjacent to the Colonial The-
atre in Pittsfield, the musical was 
performed as a ballet of characters 
moving between safe spaces, a band 
placed off stage at a responsible 
distance and seating managed in 
socially distanced clusters.  
 Tents are back for the 2021 
season and the immense amount 
of creative energy and determina-
tion (“There’s got to be a way to 
feed our souls!”) that Kate and 
company invested in 2020 will pay 
audience dividends in 2021. “This 
was the most important thing I’ve 
done in my life,” offered Maguire as 
she reflected on both Godspell and 
the winter production of Holiday 
Memories outside at the company’s 
Stockbridge campus.
 There’s almost poetic irony in 
the title of the first offering for the 
Berkshire Theatre Company which 
will be staged under a tent behind 
the Fitzpatrick Main Stage on the 
Berkshire Theatre Festival grounds 
in Stockbridge. The Importance 
of Being Earnest is one of Oscar 
Wilde’s most celebrated plays – a 
comedy that will bring one of the 
most critical elements of societal 
recuperation to the fore – laughter.  
The play runs from June 18 to July 
10.
 With a rich tradition of educa-
tion and nurturing young talent, 
the summer will also welcome The 
Wizard of Oz to the tented out-
door stage at the Colonial Theatre 
in Pittsfield with performances 
presenting school children from the 
area from July 23 to August 18.
 Music was the soul of Nina 
Simone and the August 13-through-
September 5 production of Nina 
Simone: Four Women in the court-
yard at the Unicorn Theatre in 

Stockbridge will complete the sum-
mer cycle. Live concerts have been 
a staple of the Group’s Pittsfield 
offerings, and they will continue on 
the outdoor stage through the sum-
mer. Checking with the company 
website – berkshiretheatregroup.org 
– will unveil all the options.

Sharon Playhouse, Sharon, CT
When the pandemic shuttered the 
two theaters at Sharon Playhouse 
last summer, artistic director Alan 
M-L Wager and managing director 
Robert Levinstein pivoted, and in 
the spirit of “the show must go on” 
they cobbled together a stage in the 
parking lot, spray painted a socially 
distanced parking grid that could 
accommodate 50+ cars and brought 
live musical events and Sunday 
night film screenings to a clamoring 
public. From the swing-era vocals of 
America’s Sweethearts to the anniver-
sary screening of Peter Benchley’s 
classic Jaws the Playhouse remained 
active through the tumultuous sum-
mer of ’20.

Continued on next page …

Enter stage right

Above: The poster 
art for the two 
upcoming shows.
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 “This year we’re bigger and bet-
ter,” Robert Levinstein suggests, 
referring to the expanding of the 
outdoor stage, creating a tented 
covering to protect the performers, 
and noting an expanded schedule of 
concerts and events. “We’ll have our 
Patio Cabaret series with perfor-
mances by Wanda Houston and 
John Davidson among many other 
towering talents.”
 “We’ve got something for every 
musical taste. From Broadway to 
classic rock to Motown to a return 
of The Connecticut Vistuosi Cham-
ber Orchestra,” commented Alan 
M-L Wager. “And we’ve brought 
back a very important part of our 
reaching into the community – our 
children’s theater program.” Michael 
Kevin Baldwin has been tapped to 
head the education program which, 
once announced, was immediately 
filled with a waiting list established 
for local students who will be 
part of four productions includ-
ing Frozen, Jr. and Seussical, Jr. the 
adaptation of Seussical the Musical.

Shakespeare & Company, 
Lenox, MA
As 2020 began, the venerable 
Shakespeare & Company an-
nounced with great pride that the 
centerpiece of the season was to be 
King Lear starring none other than 
Christopher Lloyd, whose estimable 
talents ranged from playing “Doc” 
Brown in three iterations of Back to 
the Future to being “Rev. Jim” Igna-

towski on television’s revered Taxi 
(two EMMY Awards) to appearing 
in over 200 theatrical presentations.
 Lloyd is back.
 With the construction of outdoor 
The New Spruce Theatre on the 
Lenox, MA, campus, Shakespeare 
& Company is prepared to offer 
both King Lear starring Christopher 
Lloyd from July 2 to August 28 but 
offer the truly engaging play Art 
from July 30 to August 22 on the 
stage of the outdoor Roman Garden 
Theatre, which has hosted so many 
memorable productions in the past.  
 But wait, there’s more. The flex-
ibility of the outdoor staging makes 
it possible for the company to add 
shorter runs to the 2021 schedule, 
including Becoming Othello: A Black 
Girl’s Journey starring author Debra 
Ann Byrd, directed by Tina Packer 
and a workshop production of  
Shakespeare’s Measure for Measure 
from September 1 to 5.
 Late summer into autumn brings 
not only a change of seasons, but 
the hope that it will be possible to 
move productions back into the 
company’s theatres. The Packer 
Playhouse stage is the setting for 
hang to be directed by Regge Life 
from August 10 to October 3 and, 
capping the season, production of 
Ionesco’s The Chairs from October 
8 to the 31. An ambitious season, 
choreographed to ensure safety for 
all while offering a stunning collec-
tion of productions.
 Updates, tickets, and information 

are all available on Shakespeare & 
Company’s robust website – shake-
speare.org.

Jacob’s Pillow, Tanglewood, 
Music Mountain…
Music and dance will be back, in 
person, to the region this summer 
with the jubilant return of three 
stalwart production venues. Jacob’s 
Pillow Dance Festival in Becket, 
MA, which will offer a series of 
in-person productions on outdoor 
stages from June 30 to August 29.  
“It is essential that we find safe and 
inventive way to return to dance, to 
bring people back together and put 
artists back to work,” commented 
Jacob’s Pillow executive and artistic 
director, Pamela Tatge. That effort 
will be showcased in presenta-
tions of work by Dorrance Dance, 
Archie Burnett and “Ballet Coast 
to Coast,” which will feature artists 
from Boston Ballet, Houston Ballet, 
and Pacific Northwest Ballet. 
 It is always best to check 
programs, times, costs and any 
schedule updates on the company’s 
website – jacobspillow.org.
 Chamber music will be returning 
to the Litchfield Hills this summer 
as Music Mountain in Falls Village, 
CT, returns from a year of having 
to post concerts online to bring 
world-class talent back to in-person 
performance. The company has an-
nounced that the Shanghai Quartet 
will perform the season opening 

concert on July 4 with limited 
in-person tickets available on their 
website – musicmountain.org. The 
company has announced that seat-
ing will be limited inside the venue, 
but that during upcoming concerts 
there will be lawn seating, as well.
 Finally, the Boston Symphony 
Orchestra under the direction 
of Andris Nelsons triumphantly 
returns to Tanglewood to headline a 
series of classical concerts through-
out the summer. Joining The BSO 
will be performances by The Boston 
Pops with both Keith Lockhart and 
John Williams on the podium. Jazz 
will also fill “the shed” as Wynton 
Marsalis brings Jazz at Lincoln Cen-
ter Orchestra back to Tanglewood 
for a concert.  
 The Tanglewood summer season 
is filled with performances by the 
Music Center Orchestra includ-
ing some chamber music concerts 
and the always popular “rehearsal” 
programs which can attract as many 
music lovers as official evening per-
formances. Information about the 
entire schedule, which is evolving as 
potential popular music concerts are 
added, is available on the website – 
tanglewood.org.
 Summer is here! Concerts and 
plays await you – enjoy! •

Above: Artist rendering of the new Spruce Theatre at Shakespeare & Co. Below, 
left: The one and only Christopher Lloyd. All imagery courtesy of their source.
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Generator Sales • Service • Installation
We service all brands of generators 

24/7 emergency response

Call for a free estimate 
today… (518) 398-0810
40 Myrtle Avenue,  Pine Plains, NY    
bcigenerator@gmail.com • bcigenerator.com

WHENEVER THERE’S AN OUTAGE, YOUR  
KOHLER® GENERATOR KEEPS YOUR LIGHTS ON, 
YOUR FRIDGE COLD AND YOUR HOUSE COZY. 

Call for a free estimate today....
518.398.0810

www.berlinghoffelectric.com

Generator 
Sales • Service • Warranty**  MMoonniittoorriinngg  SSooffttwwaarree  --  GGeett  aalleerrttss  

aanndd  mmaannaaggee  yyoouurr  ggeenneerraattoorr  ffrroomm  
aannyy  wwhheerree  tthhrroouugghh  ccoommppuutteerr  oorr  
ssmmaarrtt  pphhoonnee  aapppplliiccaattiioonn

**

Contractors please call for special trade pricing
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(518) 325-4679
HILLSDALE, NY • info@eswps.com

www.easternstateswellandpumpservices.com
Mass. Lic. #101, 704 & 949 • NY. Lic. #10061 • Conn. Lic. #85 & 364

PO BOX 556, MILLERTON, NY 12546
845.750.8853  •  HARPERBLANCHET.COM

FINE ART  •  PHOTOGRAPHER
ABSTRACT PAINTER

HARPER BLANCHET
TWILIGHT STUDIOS

199 Main St., Salisbury, CT 06068
860-435-0723                   TerreLefferts@yahoo.com 

THERAPEUTIC MASSAGE
Swedish  •  Deep Tissue  •  Sports

Foot  Ref lexology  •  Aroma Therapy

Terre Lefferts 
LMT, PTA, CT & MA

The Hair Lounge

The Hair Lounge

A color and hair design studio
Loren Whiteley  •  Tarah Kennedy  •  Amy Carol  •  Kelly Kilmer

Joe Musso  •  Hailey Cookingham
143 Route 44  •  Millerton, NY  •  (518) 592 • 1167

The Hair Lounge
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life + career

By Mary B. O’Neill, PhD
info@mainstreetmag.com

I’m the Coordinator of the Career 
Experience Program at Housa-
tonic Valley Regional High School 
(HVRHS) in Falls Village, CT. This 
initiative helps students become 
more career aware and expose them 
to opportunities to gain that aware-
ness. In this Covid year, it’s been a 
challenge to create opportunities for 
worthwhile career-related interac-
tions in the absence of in-person 
job shadows, internships, and career 
fairs. 
 I’ve been calling it a building 
year, thinking about big-picture pri-
orities and strategies. One way I’m 
doing this is through my participa-
tion on behalf of the school in the 
pilot Building Tomorrow’s Work-
force (BTW) Externship Program. 
It has been a godsend in connecting 
me with other educators and career 
program staff in schools around 
the State, BTW program staff, and 
speakers from various Connecticut 
employers.
 The BTW Externship Program 
is a collaboration between the Joyce 
D. and Andrew J. Mandell Acad-
emy for Teachers at the Connecticut 
Science Center, the Connecticut 
State Department of Education 
and Ready CT initiative of the 
Connecticut Business and Industry 
Association.
 The goal of BTW is to “gather 
insight into the current workforce” 
by gaining exposure to the skills 
that workplaces seek in their em-
ployees. In turn, program partici-
pants bring that knowledge back 
to their schools. The externship 
takes educators out of the school 
building. It places them in a partner 
workplace to interact with employ-
ees about their jobs, gain a firsthand 
understanding of the skills needed, 
and hear about the varied paths to 
careers. 

Getting schooled at work

Career and Technical 
Education
The focus of the BTW is on careers 
in health, information technology, 
and science, technology, engineer-
ing, and math (STEM). The pro-
gram examines these career clusters 
through the lens of Career and 
Technical Education (CTE) courses 
and programs. CTE courses are 
those that are more career prepara-
tory in nature. They include offer-
ings in business, computer science, 
health, engineering, and technical 
education, such as metalworking 
and carpentry.
 Why these specific clusters and 
why through CTE courses? Because 
these are the areas of job growth in 
Connecticut and throughout the 
country. Research shared by BTW 
indicates that jobs in these areas will 
continue to grow through 2026, 
and the cumulative job openings 
across all these fields are upwards of 
16,000 per year.
 CTE is the perfect vehicle for 
cultivating technical skills and the 
inaptly named “soft skills.” These 
vital hard-won capacities are the 
ones that allow workers to stay nim-
ble in the face of workforce changes. 
Soft skills are portable, transferrable, 
and in high demand. They include 
collaboration, cooperation, speak-
ing, listening, executive function, 
curiosity, creativity, gratitude, and 
problem solving. 

Getting granular
HVRHS has a CTE Program 
Career Cluster in its agricultural 
education department but it isn’t a 
specialized CTE high school. We 
also have courses that tick other 
CTE boxes. 
 My goal in participating in this 
program has been to understand on 
a granular level what skills employ-
ers are looking for and convey that 
information to teachers and school 
leadership. An employer might say 
they want applicants with math 

skills. But which ones – specifically? 
This is not so the school can teach 
to the job. Instead, it’s to inform 
how we can cover the curriculum 
and make real-world connections.
 I also hope to reinforce my 
school community’s awareness of 
where job growth is in the north-
west corner of Connecticut and 
statewide and use the evidence I’ve 
gained to help persuade students 
that the courses they take and the 
skills they gain in high school really 
do matter in the “real world.” 
 Enhancing my network of local 
professionals and creating a closer 
relationship with one of the north-
west corner’s largest employers is 
another substantial benefit.

Happy 60th, BD Canaan
My externship placement has been 
a local one at BD (Becton Dickin-
son Company), a New Jersey-based 
leading global medical technology 
company and manufacturer of 
medical devices with 80 manufac-
turing sites worldwide. Set back off 
Route 7 in a low-slung building 

Continued on next page …

Above: BD’s HR 
Administrative 
Coordinator, Ruby 
Swartz with the 
author.

MY BUILDING TOMORROW’S WORKFORCE EXTERNSHIP AT BD
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(860) 824-1188 
office@mattslandscapingct.com

Excavation & Landscaping Services:
Land Clearing  •  Stone & Retaining Walls

Driveways  •  Drainage  •  Patios & Walkways
Landscape Installation & Construction

CARLSONCARLSON
PROPANE, HEATING & AIR CONDITIONING

HEATING & AIR CONDITIONING: 
Complete design, installation & service  •  An independent Lennox dealer 

Specializing in: Gas warm air systems and central air conditioning

PROPANE: 
Sales  •  Installation  •  Residential  •  Commercial  •  Competitive pricing 

Automatic route deliveries  •  Construction  •  Heat  •  Hot water  •  Cooking
Budget payment plan  •  Winter contract pricing

Serving So. Berkshire & Northwest Connecticut since 1979  •  79 Pike Rd., Sheffield, MA

800-542-2422  •  www.carlsonpropane.com
CT Lic. 302776 • CT Lic. 278010 • CT Lic. 1113 • CT HOD #1002 • MA Lic. 023709 • MA Lic. 30167 • MA Lic. 912

Prompt professional service. Carlson for customers who insist on safety & quality.

Since 1977
Certified Arborists in MA, CT & NY 

race mt tree services, inc.

Ron & Kieran Yaple, Licensed/Certified Arborists, Tri-State Region
Joseph Chapman, Plant Health Care

Ash trees need prophylactic treatment to assure 
their survival. Untreated they will not survive. 
www.emeraldashborer.infoYikes!

#racemttree
(413) 229-2728

www.racemttree.com
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in Canaan, CT, this BD site has 
been making syringes and needles 
for the past 60 years. It’s here that 
nearly 450 employees work round 
the clock in a facility that measures 
360,000 square feet (around 10 
acres). A map in the hallway shows 
the reach of BD syringe customers, 
which radiates from Canaan in all 
directions.
 BD Canaan’s output of syringes 
and needles clocks in at 80 per 
second, equating to 7 million a day. 
Providing syringes and needles for 
COVID vaccinations drove that 
figure to over 3 billion syringes in 
2020. Back in 1961, the year that 
the Canaan plant opened, it pro-
duced 10 million hand-assembled 
glass syringes. 
 The BD of today is not your 
grandparent’s version of manufac-
turing. It’s clean, orderly, and highly 
technical with numerous entry 
points, skill levels, and an emphasis 
on diversity of all kinds.
 Arriving at BD, my contact, 
HR Administrative Coordinator 
Anubys “Ruby” Swartz, greets me 
enthusiastically and typifies the BD 
employees that I met throughout 
the day. Driven by her desire to 
move up, Swartz began with BD on 
the production line working nights. 
She progressed through several 
departments and discovered her love 
for the human side of the manufac-
turing business. 
 This winter, Swartz earned her 
bachelor’s degree in organizational 
management, courtesy of her hard 
work and BD’s generous tuition re-
imbursement program. While being 
promoted up and across the com-
pany, she identifies the skills that 
helped her – a hunger to progress, 

attention to detail, self-advocacy, 
communication skills, and a curios-
ity to know how things work so she 
can fix them herself. 
 She loves her job, her family of 
coworkers, and BD’s workplace 
culture, which thrives on the pur-
poseful knowledge that medicine is 
life-saving, but without the syringes 
and needles they make to deliver 
it, that beneficial drug is not going 
anywhere.

Toolmaker’s apprentice
Our first stop on the externship 
visit was the tool room. It’s here 
that toolmakers create the tools 
and parts needed for the machines 
and robots that manufacture the 
syringes and needles and move them 
throughout the plant. 
 Brett Benham, a former appren-
tice and now a toolroom technician, 
works with two apprentices. Eph-
ram Aragi was a forklift operator 
who wants a change and a more 
straightforward path to greater 
skill and stability. Jamie Miasek is 
a recent high school graduate who 
needs to understand how things 
work on the ground before pursu-
ing an engineering degree.
 Apprenticeships in the trades pro-
vide an exciting opportunity to earn 
while you learn. With a combina-
tion of work experience and theory, 
apprentices accumulate hours and 
pay increases as they progress 
through the program, which takes 
several years. 
 While BD provides supervised 
work experiences, an apprentice 
gains the theory hours in night 
classes at Oliver Wolcott in Tor-
rington, CT, or Northwestern 
Community College in Winsted, 
CT. Both Aragi and Miasek enjoy 
the hands-on application of the 
academic subjects they took in 
high school, math being the prime 
example. 
 I asked Benham about which 
skills specifically help toolmakers 
in this highly-mechanized precision 
process and what advice he might 
have for teachers in high school. 

“Find those students with mechani-
cal ability – the ones who take apart 
an engine or like using tools. Try 
to encourage them to explore the 
trades. There’s demand and stability 
in the trades, along with the ability 
to move up. As for math skills, I 
rely on trigonometry concepts, 
Cartesian coordinates in graphing, 
arcs, circles, and lines,” articulates 
Benham. The non-technical skills 
he reels off are punctuality, pa-
tience, coachability, willingness to 
learn, admitting mistakes, and ac-
cepting you will make them (that’s a 
big one).

Engineering a career
The next stop was a visit with 
Rodrigo Silveira, manufactur-
ing engineering leader in process 
engineering. He joined BD after 
an internship at its home office in 
New Jersey. With a master’s degree 
in mechanical and civil engineer-
ing, he ensures all machines and 
robots operate safely, efficiently, 
and at capacity to meet produc-
tion commitments on time. Part of 
his job is troubleshooting, creating 
workarounds, and figuring out ways 
to make current equipment more 
flexible and serve multiple purposes. 
 I inquired what skills are helpful 
to be successful on his team. His 
response is immediate, “Project 
management is critical. That means 
being able to see a project through 

Continued on next page …

life + career

Above: Toolroom 
technician Brett 
Benham (left) 
shows appren-
tices Ephram Aragi 
(center) and Jamie 
Miasek (right) 
how to callibrate a 
precision machine. 
Below, left: MDP 
Program Engineer 
Caleigh Waskowicz 
and the author. 
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from concept to completion, define 
the resources you’ll need, devise 
contingency plans, anticipate prob-
lems, and meet financial budgets 
and targets.” He refers to a Gantt 
Chart, a much-used project man-
agement tool that gauges activities 
across time. It includes a start date, 
end date, and duration depicted in a 
bar form and illustrates the overlap 
of various tasks and departments 
involved.
 Another skill Silveira points to is 
communication. For him, this in-
cludes understanding and establish-
ing communication channels and 
fluency in the terminology of the 
equipment and processes. “Presenta-
tion skills are also needed. Presenta-
tions in school are very different 
than work. At school, you build 
your case and arrive at a conclusion. 
At work, we want the result right 
up front, then include the steps for 
anyone who wants to look at them.” 
This professional writing and pre-
sentation style is much more akin to 
the journalistic genre. 
 Landon Phillips, Silveira’s office 
mate and fellow engineering leader 
arrived at his title via a different 
path. He’s been with BD for over 
20 years and has worked his way up 
from an entry-level position, incor-
porating that fundamental knowl-
edge gained in previous roles as he’s 

progressed. Both he and Silveira 
agree that younger employees must 
be able to take feedback without 
taking it personally. It’s not about 
them as individuals; it’s about their 
professional growth, the success of 
the team and the organization, and 
being able to do the job well – and 
owning the job they do.
 Both emphasize the importance 
of understanding who in the organi-
zation can help you get the job 
done. Your colleagues are a resource, 
just like the raw materials. It’s essen-
tial to know how to utilize all your 
resources. Every project involves 
multiple departments who inter-
twine and engage with production 
at different stages. No link in the 
production chain acts in isolation 
from any other link. 

Solving problems
Caleigh Waskowicz is a recent 
Worcester Polytechnic Institute 
graduate with a degree in bio-
medical engineering and a minor in 
electrical and computer engineer-
ing. She’s part of BD’s Manufactur-
ing Development Program (MDP) 
program, a three-year rotational 
introduction to diverse aspects of 
BD’s business. Finishing up her 
first year at the Canaan plant, she’ll 
transfer to the Baltimore area for 
year two.
 “Engineering is such a broad 
field. For me, it’s less about specific 
studies and more about finding 
what suits my passions and val-
ues. This year I’ve practiced my 
problem-solving skills, as well as 
communication. I’ve gained com-
fort in creating structure instead of 

having it provided for me,” explains 
Waskowicz. 
 This year, Waskowicz’s main task 
was to address inefficiencies in the 
Molding Tote Handling System 
(MTHS). “We love acronyms here!” 
she chuckles. MTHS is a transpor-
tation system that transfers products 
from the presses where syringe 
components are created to the 
lines where the complete product 
is assembled and packaged. Her 
mission: determine why totes that 
carried product were being rejected 
by the system at a high rate, which 
slowed down production.
 Fast forward, and through 
conversations with team members, 
observations of the process, and lots 
of hard thinking and creativity, she 
was able to isolate and ascertain the 
problem, fix it, and create a training 
video for newly hired operators. 
“My clients are the operators. I need 
to understand what they’re experi-
encing and how they’re engaging 
with the system. I also need to clear-
ly define my problem and bring my 
training and creativity to solving it. 
One of the most important lessons 
I’ve learned is showing gratitude for 
what people do and how they help 
me get my job done.”

A place for everything
Project Support Specialist Silcris 
Gomez is a technical writer with a 
gift for creating order from chaos. 
She loves devising information 
systems to support each project 
and ensure all the documentation 
is updated and disseminated to all 
project team members. 
 New to BD, her role is to draft 
documents, process production 
change requests, and update pro-
tocols for each project. She enjoys 
working with computer systems and 
is currently pursuing her engineer-
ing technology associate’s degree, 
having already earned a certificate in 
quality control from Gateway Com-
munity College. 
 Her ability to recreate herself 
professionally comes from being 
open to learning new things and 
putting herself in new roles and un-
familiar situations. “I’ve always been 
curious, and I like to organize and 

take tasks step-by-step. Although 
I haven’t been here long, it’s been 
really important to depend on my 
coworkers and keep asking ques-
tions until I find someone who has 
the answers.

Lessons learned
I still have two more visits with BD 
this spring as the BTW Externship 
program culminates. However, 
I’ve seen enough to understand 
that there are various entry points 
into this global company. A high 
school graduate in an entry-level 
machine operator position can earn 
a living wage with benefits, pursue 
a degree or further training with the 
tuition reimbursed, and be part of a 
purpose-driven organization. Once 
hired, opportunities to move in all 
directions are available to those who 
prove themselves.  
 I understand more readily how 
the skills developed in the school 
curriculum can become the founda-
tion for success at work. Technical 
skills are essential for sure. So is 
showing up with enthusiasm and 
collegiality, bringing your A-game 
to whatever your job requires, 
knowing how to learn and find the 
information you need, and recover-
ing from mistakes. My time at BD 
through the BTW Externship Pro-
gram has reinforced that these skills 
are all part of the package known as 
career success. •

Above: Manufacturing Engineering leaders, Rodrigo Silveira and Landon Phillips. 
Below, right: Project Support Specialist Silcris Gomez and the author.
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• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com

P 518.272.8881 • E info@snyderprinter.com • 691 River Street, Troy, NY

www.snyderprinter.com

North Elm Home proudly offers high quality sleeping
Hours: Monday - Saturday 10-6, Sunday 11-5  •  5938 North Elm Ave.  •  Millerton, NY 12546 
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A A + D ALLEE ARCHITECTURE + DESIGN
alleedesign.com | 860.435.0640 | Millerton, NY | Lakeville, CT | Martha’s Vineyard, MA

17 John Street • Millerton, NY • 518.789.3428 • www.gmframing.com

What can we frame for you?

GILDED MOON 
FRAMING 
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Continued on next page …

As the summer season heats up, 
we’re all yearning to spend time in 
the great outdoors. Our leisure time 
is gleefully filled with a host of fun 
activities – from kayaking to swim-
ming, camping, biking, and hiking. 
 By now, the trees are covered in 
verdant green leaves and the flowers 
have blossomed in a rainbow of 
hues. It’s a great time to take to the 
trails for a long walk or a more chal-
lenging hike – whichever suits your 
style. 
 Great hikes abound – from New 
York’s Millerton, Copake, Rhine-
beck, and Pine Plains to Great 
Barrington, MA, and Connecticut’s 
Canaan, Lakeville, and Sharon 
regions. So, get your hiking shoes 
on and go explore!

Starting in New York, 
Millbrook
Just a ten-minute drive from 
Millbrook is Dover Stone Church 
Preserve. Once used as a refuge by 
the Pequot Indians, the ancient, 
natural cavern provided a haven 
for Indians who were fleeing from 
the English army during the 1600s. 
The site draws its name from the 

cave’s triangular entrance, which 
resembles the shape of a steeple. 
Listed in the National Register 
of Historic Sites and Places, the 
bucolic property boasts three miles 
of nature trails. Go find your zen. 
Cool off at the waterfall. Camp 
out on the banks of the lake with a 
book. While here, you’ll witness the 
splendor of unique rock outcrop-
pings, take in scenic vistas, and spot 
lots of fauna that hails from the 
West Mountain ridge. doverny.us/
dover-stone-church-preserve

Copake
Chase more waterfalls at Bash Bish 
Falls State Park – a two-mile trail 
that straddles New York’s sprawl-
ing Taconic State Park and South 
Egremont, MA. On a warm sum-
mer day, you can bask in the mist of 
the cascading waterfall – the highest 
single-drop fall in all of Massachu-
setts. The short hike, which ensures 
Instragram-worthy photos, is ideal 
for all skill levels. While there, ex-
plore the neighboring wilderness at 
Mt. Washington State Park. mass.
gov/locations/bash-bish-falls-state-
park

Rhinebeck/Pine Plains
Just a short hike up Drayton Grant 
Park at Burger Hill – one of the 
highest points in Rhinebeck – will 

Getting 
grounded
IT’S TIME TO GET OUT AND HIKE THE 
HUDSON VALLEY AND BEYOND

Above: Bash Bish 
Falls State Park is 
a Massachusetts 
state park located 
in the town of 
Mount Washington, 
which is named af-
ter Bash Bish Falls, 
Massachusetts’ 
highest single-
drop waterfall (60 
feet (18 m). Image 
istockphoto.com 
contributor Taariq_
Jacobs.

reward you with majestic views of 
the Hudson River and expansive 
surrounding countryside. To the 
west, you’ll see the Catskill Moun-
tains and to the east, the Taconic 
Mountains. This serene spot is ideal 
for taking a leisurely stroll, picnick-
ing, practicing yoga, or meditating. 
winnakee.org/burger-hill/
 Just four miles from Rhinebeck 
is Poets’ Walk Park – a 120-acre 
park located in Red Hook. Its name 
was inspired by the many writers 
such as Washington Irving who 
enjoyed rambling here. Listen to 
the enchanting song of colorful 
songbirds, traverse through the 
meadows, stroll the wooded ravine 
down to the Hudson River, and 
enjoy the sounds of rushing water. 
Poet’s Walk is an ideal place to curl 
up on a bench with a book, picnic, 
or cool off in the shade of the rustic 
gazebo. scenichudson.org/explore-
the-valley/scenic-hudson-parks/
poets-walk-park/
 Stissing Mountain is also located 
in the Pine Plains/Rhinebeck re-
gion. Its 1.8-mile trail offers a lake-
side setting and picturesque views. 
The trail, which is rated as difficult, 

By Regina Molaro
info@mainstreetmag.com
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in nature

is primarily used for hiking, walk-
ing, nature trips, and bird watch-
ing. One of the biggest attractions 
is the Stissing Fire Tower, which 
also promises sweeping views. The 
shortest and easiest point of access is 
from Lake Road in Pine Plains, just 
down from the Thompson Pond 
Preserve entrance. alltrails.com/trail/
us/new-york/stissing-mountain-trail

Columbia County/Hudson
Nature buffs can head to Greenport 
Conservation Area – a 736-acre site 
that includes seven miles of trails. 
The paths are primarily flat, which 
makes Greenport an ideal place for 
beginner hikers. The summer sea-
son is apropos for birdwatching and 
enjoying dining al fresco. The park, 
which is within walking distance 
of Hudson, also offers scenic views 
of the Hudson River and Catskill 
Mountain. clctrust.org/public-con-
servation-areas/greenport/

Starting in Connecticut, 
Norfolk and Falls Village
Great Mountain Forest, located 
in Norfolk and Falls Village in 
the northwest corner of Litchfield 
County, CT, a green space that 
offers more than 6,000 acres of con-
tiguous forestland. Escape the cha-

otic world just beyond the woods. 
Here, you can enjoy long stretches 
of forest trails, which welcome 
both hikers and mountain bikers. A 
pioneer in forest stewardship, Great 
Mountain Forest practices sustain-
able forest management, promotes 
biodiversity and resilience to climate 
change, and supports education 
and research. Nature buffs can learn 
more on the non-profit organiza-
tion’s website, greatmountainforest.
org

Sharon/Canaan
There are lots of fun things to 
discover at Kent Falls State Park.  
Wander across the covered bridge 
or hike one of the falls. Explore the 
Kent Falls Trail, which winds one-
quarter mile up along the falls. Al-
though not a difficult hike, be aware 
that there’s a steep incline. portal.
ct.gov/DEEP/State-Parks/Parks/
Kent-Falls-State-Park/Hiking
 Less than a half hour drive from 
Canaan and about thirty minutes 
from Great Barrington is Haystack 
Mountain. It boasts a 34-foot high 
stone tower at its summit, which 
is perched 1716 feet above sea 
level. Indulge in spectacular views 
– from the Berkshires to the peaks 
in Massachusetts, New York, and 
the Green Mountains of Vermont. 
Travel the twisting roadway, which 
provides quick and easy access half-
way up the mountain. Along the 
road, you’ll see delicate mountain 

Above and below: 
Poets’ Walk is lo-
cated in Red Hook, 
NY. It is intended 
to celebrate the 
connection be-
tween landscape 
and poetry. Images 
by Regina Molaro.

laurel adorning the grounds. More 
adventurous folk can opt for hiking 
the rugged trail to the top. portal.
ct.gov/DEEP/State-Parks/Parks/
Haystack-Mountain-State-Park/
Getting-Here
 Also near Canaan is Bar-
tholomew’s Cobble – a natural 
wonder created by geologic upheav-
als. It was named for its two rocky 
knolls or “cobbles” that rise above 
the Housatonic River. Situated on 
the Massachusetts/Connecticut 
border, the landscape offers moun-
tain vistas and panoramic views 
of the Housatonic River Valley. 
Boasting an enormous variety of 
woodland flowers and fern species, 
the Cobble’s diverse flora earned 
it a National Natural Landmark 
designation in 1971. Hurlburt’s Hill 
marks the property’s highest point. 
Ascending 1,000 feet, it uncovers 
a 20-acre upland. thetrustees.org/
place/bartholomews-cobble
 A short drive from Canaan and 
Great Barrington is Lion’s Head 
Trail – a four-mile trail that is ideal 
for experienced hikers. Renowned 
for its dramatic overviews, wildlife 
and bird watching, it also offers ac-
cess to Connecticut’s highest peaks. 
Along the hike, you’ll see a range of 
terrains from waterfalls to wood-
lands. From mid/late June to early 
July, you’ll enjoy the fragrance and 
beauty of a bounty of white and 
pink mountain laurel. http://berk-
shirehiking.com/hikes/lionshead.
html
 Before you head out, check for 
COVID-19 updates, hours of op-
eration, and other details. •
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Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

The joy is in the journey. You should only 
have to worry about enjoying that journey – 
not worrying about your car, that’s our job! 
Our professional mechanics will make sure 

that your vehicle is ready for any trip. 
Call us today for a checkover. 

No matter where the 
road takes you…

(518) 398-5360 
3 Factory Lane, Pine Plains, NY

RESIDENTIAL & COMMERCIAL
SALES • SERVICE • INSTALLATION

REPAIRS
• Broken springs
• Broken Cables
• Damage Sections

TROUBLESHOOTING
• Garage Door Openers
• Preventative Maintenance 
   on Doors and Openers

845-876-2772  •  www.hudsonvalleydoors.com  •  12 Enterprise Dr., Rhinebeck

Proudly serving Columbia, Greene, Dutchess, Ulster, 
Berkshire & Litchfield counties for over 10 years

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

FRESH FROM OUR FARM
Chickens, Pheasants, Ducks, Geese, Turkeys & Venison

IT’S FATHER’S DAY! FIRE UP THE GRILL & CELEBRATE DAD
Steaks • Chops • Ribs • Fresh Ground Beef • Bacon Burgers • Fresh Sausages

Our own Smokehouse Specialty Meats & Sausages
QUATTRO’S ICE CREAM BAR IS NOW OPEN!

Wide variety of CRAFT BEER & BEER ON TAP!
ITALIAN SPECIALTIES: Cheeses, Pastas, Olive Oil, Vinegars

Also LOCAL Breads, Vegetables, Honey, Jams, Grains & more!

FARM STORE

Shear Illusions

Three dimensional coloring  •  Soy-based color
Kerotine hair treatments  •  All phases of hair care

Rebecca Welsh – proprietor

860 364 5111
19 West Main Street  •  Sharon, CT 06069

Salon LLC

REVEAL  
YOUR

BEST!  
Portraits by Matt Oner
Headshots & portraits in studio  

(Copake, indoor/outdoor) or at your  

location for online profiles, company  

websites, promotions. 

GREAT RATES. 

Please contact: matt@mattoner.com  
646-932-6637      www.mattoner.com   

Covid 19 safety protocols followed. Matt is fully vaccinated.
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Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

518.789.0252
52 Main Street, Millerton  

52main.com

BAR  •  TAPAS
RESTAURANT

Dine in  •  Take out  •  Curbside pick-up

tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

Berkshire
Roofing
RESIDENTIAL ROOFING SPECIALIST
Written estimates • Fully insured • Big crew, fast service!

860-480-6490  |  www.bgrco.net

“We like your smile 
when we’re done.”

More than 35 dealers.   
Now Open 7 Days a Week.

518-789-6004

“When it comes to quality antiquing
in a warm and welcoming environment 

all roads lead to the Millerton Antiques Center.”

Fodor Travel

More than 35 dealers.
Open 7 Days a Week.

518-789-6004
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By Griffin Cooper
griffin@mainstreetmag.com

There are times when the universe 
thrusts a moment upon us that 
possesses the capability of forever 
altering the course of our lives. As 
if thrown by some cosmic legion-
ary, fate’s javelin can pierce a quiet 
life, leaving difficult choices, harsh 
lessons and unknown paths in its 
wake. What these moments – often 
traumatic – do offer us are choices. 
Choices that are not always clear, 
but ever-present. Some choose ac-
ceptance, others denial – there is no 
right or wrong, only choice. 
 For Thomas Reed, it was a late 
summer’s evening in September of 
1969 that the universe would fix its 
cross hairs on him and his fam-
ily while they enjoyed a quiet ride 
home in Sheffield, MA. Despite the 
event that took place that evening, 
and the life-altering decades since, 
Thom’s choice has remained stead-
fast – perseverance. 

Foo fighters
Thom’s experience, as personal as 
it has become to the man himself, 
lives among the stories that exist 
on the fringes of formal society. 
These happenings however, cannot 
universally be dismissed as tales that 
solely belong within the vacuum 
of fantasy. Ever since Allied aircraft 
pilots began to describe mysterious 
aerial phenomena, or foo fighters, 
in the skies over both the European 
and Pacific theaters of operations, 

modern society has been captivated 
by lights in the night sky, mysteri-
ous objects hovering silently over 
the earthly horizon – UFOs. 
 What began as innocent curios-
ity would morph into full-blown 
history when, in July of 1947, 
what the US Air Force claims was 
a weather balloon crashed at a 
ranch near Roswell, New Mexico, 
launching countless conspiracy 
theories that claim the crash was 
actually that of a flying saucer, and 
the truth has been covered up by 
the US government to this day. The 
incident, combined with the devel-
opment of the atomic bomb, soon 
drew the gaze of science fiction and 
both literature and film would soon 
feature political commentary mixed 
with the concept of UFOs. Stories 
by authors like Ray Bradbury and 
films like The Day the Earth Stood 
Still and The Thing from Another 
World would embed themselves in 
the public consciousness. 
 Despite its prevalence in popular 
culture, UFO sightings and any 
form of accompanying alien 
phenomena have yet to hurdle 
the “little green men” stigma that 
has fashioned itself to those who 
might consider the possibilities, or 
who have experienced something 
unexplained themselves. Much like 
the character of small towns across 
America, seeing is believing and 
historically, the Hudson Valley as 

ufo

One man’s earthly pursuit of family and community:

Continued on next page …

well as residents in the foothills of 
the Berkshire Mountains have seen 
plenty. Some thousands of residents 
of the Hudson Valley witnessed 
strange objects in the sky from 
March of 1983 until the following 
July of 1984. Eyewitness reports 
suggested that a large object moved 
slowly north over the Hudson 
River Valley. Local police received 
countless calls from people report-
ing the shape. Two officers who saw 
something together later gave dif-
ferent descriptions at the same time 
describing the object as a series of 
small planes flying in tight forma-
tion. Mysteries like this have woven 
themselves into the history of our 
area.

The 1969 mass-sighting
In Sheffield, MA, three years of 
enigmatic phenomena culminated 
in one fateful evening in Septem-
ber of 1969 when what can only 
be described as a mass-sighting 
engulfed the towns of Sheffield, 
Great Barrington, and Canaan in 
Connecticut’s Northwest corner. 

An off-world incident in the Berkshires

Above: Corn near 
the covered bridge 
where Thom’s en-
counter occurred 
growing abnormal-
ly high. Below, left: 
Thom Reed. All 
images with this 
article are courtesy 
of Thom Reed. 
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Robinson Leech Real Estate
CT – MA – NY  •  Distinctive Country Properties

ROBINSON LEECH REAL ESTATE: Showing country properties all around the NW CT corner and across 
State lines of NY and MA. Call Robin Leech for additional information.

OFFERED BY ROBINSON LEECH REAL ESTATE: 
A FABULOUS TWIN LAKES CONTEMPARY sits on 3.9 
acres, with 300’ of shorefront on a 4 season sports lake. This 
8000 sft home is carefully designed for living at any level. 4 en 
suite bedrooms are complemented with two, fully connected, 
personal offices that can double as additional bedrooms if needed. 
The two story library, family entertainment center, wonderfully 
equipped kitchen, and living room with a large stone fireplace 
and 32’ ceiling, highlight some of the many features to be seen 
upon a viewing. All main rooms have western views over the lake 
to the Berkshire hills. A boat and motor is included, to access the 
other lake. Exclusively offered at $5,950,000.

SALISBURY: A 10 
ACRE hideaway parcel to 
build your own country 
home. A high cleared 
hillside offering sensation-
al distant views.Open and 
wooded, there is also a 
ravine area with a moun-
tain stream that could fill 
a deep, if constructed, 
pond. Broker owned 
since 1970’s. UNIQUE. 
Offered at $550,000.

318 Main Street  •  Lakeville, Connecticut  •  860-435-9891  •  www.robinleechrealestate.com

(860) 364-5380 
349A Main Street, Lakeville, CT

www.roaringoaksflorist.com

Gina’s K-9
Bed & Breakfast

Fully insured & member of NAPPS 
(National Association of Professional Pet Sitters)

• Boarding, daycare & play dates 
• Dogs participate in family lifestyle 
• 1/2 acre fenced in exercise yard 
• A creek to swim in!
• Quality care pet sitting • Vet recommended 
• 20 years experience • No cages or kennels

518-329-4675

Celebrating winning Best of Columbia 
County 2 years in a row!

The Re Institute 

www.TheReInstitute.com
1395 Boston Corners Road

Millerton, NY 12546
518-567-5359

Lothar Osterburg 
May 1st to June 26th
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For some, the events of that evening 
would forever divide a small town. 
For others, it would strengthen 
the bonds between neighbors who 
shared a common experience. 
 For the last 52 years, the one 
remaining constant has been Thom 
himself who snatched fate’s cosmic 
javelin and defiantly chose to keep 
the incident alive in the public eye. 
Reed, who established a commemo-
rative park where the incident took 
place, has carried the sightings me-
morial torch for the better part of 
three decades appearing on numer-
ous television programs including 
most recently Netflix’s reboot of the 
cult-classic television show Unsolved 
Mysteries. 
 Though the subject of Thom’s 
quest may seem far-fetched to 
some, his reasons are as noble as 
the Berkshires themselves. For 
decades,Thom has kept the memory 
of his sighting alive despite re-
sistance in order to preserve the 
integrity of those in the community 
who witnessed something incred-
ible, fight ridicule with legitimacy 
and, perhaps most importantly, 
honor the family who he has loved 
so dearly. 

September 1, 1969
“My family has always been open 
minded in general,” recalls Thom 
as he recounts his time in Sheffield 
from his home in Concord, TN. 
“That sense of openness pervaded 

throughout our family diner in 
Sheffield.” 
 Until the age of two, Thom lived 
in Cherry Hills Colorado, at the 
home of William Roosevelt, the 
grandson of President Roosevelt. 
His grandmother Marian was the 
governess for the household. Thom’s 
family would move back to New 
England in 1963 buying 80 acres of 
land and a diner in Sheffield. His 
father, Dr. Howard Reed, was an 
attorney and town selectman. His 
mother, Nancy, owned the afore-
mentioned Village Green Diner. 
“My mother would run a tab for 
children and would hand them 
quarters to use the jukebox,” recalls 
Thom. “Those same kids later 
supported my family years after our 
sighting, added crucial details that 
would ultimately lead to our case 
being officially inducted into the 
state’s history, and helped fund the 
monument at the park in Sheffield.”
 In 1966 and 1967, sightings 
abounded around Sheffield causing 
residents to theorize on the many 
reasons why the small town had 
suddenly become a UFO hotspot. 
For decades, the Sprague Elec-
tric Company in North Adams, 
MA, served as the area’s industrial 
backbone. Throughout the 1960s, 
Sprague became one of the major 
contributors to NASA’s ambitions 
by making a wide range of electri-
cal components and would become 
highly motivated to manufacture 

the silicon disk that contains the 
Apollo 11 Goodwill Messages left 
on the Moon’s Sea of Tranquility by 
the Apollo 11 astronauts in 1969. 
The company’s push to join the 
Space Race led many to speculate 
whether the string of sightings 
could be related. 
 It was in the booths of the 
Reed family diner that members 
of Sheffield’s community began to 
speculate on the strange sightings 
in the years leading up to Septem-
ber 1, 1969. Despite the flurry of 
conversations, Thom says he felt 
like an outsider for much of his 
childhood spent in Sheffield. “Not 
everyone took kindly to those types 
of conversations taking place at 
the diner during those years,” says 
Thom. “My mother had to endure 
many disrespectful criticisms from 
folks even before our experience in 
1969.” 
 What began as the background 
noise of residents and witnesses dis-
cussing some of the strange goings 
on, as nebulous to a young Thom 
Reed as the Milky Way, took center 
stage in his life with a meteoric 
impact on the evening of September 
1, 1969. What occurred just outside 
Sheffield’s covered bridge while 
Thom, his brother Matthew next 

Continued on next page …

Above and below: 
The Thom Reed 
UFO Monument 
Park. 
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to him, his mother driving, and his 
grandmother in the passenger seat 
as they drove home from the diner 
in the fading light of summer has 
become a testament to Thom and 
his life’s journey. 

A sphere above the water…
As he recounts in his own words, 
“We left the diner around 8:15 
that evening and arrived at the 
covered bridge shortly thereafter. As 
we neared the bridge, we became 
aware of what I can only describe 
as a sphere above the water, an-
other whitish light not far from the 
bridge, and a disc down the road 
near a telephone pole. It appeared 
to me in those brief moments, that 
all three were performing some kind 
of function, or maneuver.” 
 Thom continues in the same 
manner one might describe a trau-
matic event, sometimes hazy, but 
thoroughly authentic in conviction. 
“When we pulled off the side of the 
road to get a better look, I distinctly 
recall everyone in the car feeling 
an odd sensation of being muted. 
It was like we all entered a vacuum 
of silence, we were alert but… not 
there.” The next Thom recalls, three 
hours had passed and the car was 
now over a mile away from where 
they had previously been, with 
his mother now in the passenger 
seat and his grandmother – who 
Thom says never drove – behind 
the wheel. “I have never said my 
family was abducted by aliens,” says 
Thom. “I do believe however, that 
someone or something removed us 
from our car, we were taken else-
where. What I do remember is the 
sensation of coming to, almost as if 
I was waking up from an anesthetic. 
As my grandmother inexplicably 
drove down the road back to town, 
she missed the first entrance to the 
diner, and stopped at Silks General 
Store, which was just about to close, 
making it around 11pm despite us 
leaving the diner at 8:15 and only 
driving a few miles round trip. 
What people don’t understand is 

that lost in all of the sensational-
ism, is the trauma we endured that 
evening. It was almost as though we 
had been in an accident and were 
wandering around in a hazy fog of 
shock.”
 The sightings that culminated in 
that night over 50 years ago have, 
perhaps unfairly, been dubbed The 
Berkshire UFO Sightings, and are 
one of the famous UFO-related 
events in American history. That 
evening, over 250 witnesses from 
Sheffield to Canaan would report 
seeing something strange in skies 
over Berkshire County including 
a flurry of calls into the local radio 
station, WSBS, to report what they 
were seeing. Though today, the inci-
dent is more widely accepted locally 
than it is dismissed, there remains 
mysteriously little records from the 
evening itself and in the immediate 
aftermath, the Reed family became 
the subject of much ridicule.

A down-to-earth family legacy
Though 1969’s mass sighting made 
UFOs the topic of conversation 
throughout the community, it was 
his mother Nancy who bore the 
weight of scrutiny. “Folks who had 
established themselves in the com-
munity just didn’t want Sheffield 
associated with this type of thing,” 
says Thom. “Because our diner was 
a safe haven for those, young and 
old, to talk about their experi-
ences, she endured a lot of criticism 
the year that followed that fateful 
evening.” Indeed, it was less than a 
year after the encounter that Nancy 
Reed would sell the family diner 
and relocate the family to Great 
Barrington, MA. Still, for Thom, 
the incident would imprint itself 
upon his young mind. “Of course, 
what I saw changed my life. I was 
an altar boy when I was young, my 
faith was undoubtedly shaken.” 
For Thom, it was more than just 
the search for truth that led him 
to pursue a decades-long crusade 
for legitimacy. It was his love and 
admiration for his mother’s struggle 
and his father’s faith in him that has 
propelled Thom into a community 
celebrity today.
 “My father never doubted us, 
and because he had the means, he 

became our biggest advocate,” says 
Thom. Dr. Howard Reed, an attor-
ney and former mayor of Canaan, 
CT, assisted friend Robert Bletch-
men, who was known internation-
ally for his knowledge and studies 
on UFOs, organize a symposium 
on the UFO phenomenon and 
even aided in getting the incident 
presented to the United Nations on 
October 2, 1992, the same date Dr. 
Reed would tragically pass away. 
“My father was friendly with former 
Governor of Connecticut William 
O’Neill and Senator Christopher 
Dodd who backed him during his 
campaigns, making him somewhat 
connected. However, he used those 
connections to advocate for the 
people in Sheffield, those who felt 
that nobody believed them, but he 
did.” Thom would pick up where 
his father left off after his passing in 
October of 1992, fighting to garner 
recognition for both the incident 
itself as well as the place where it 
occurred. 

Now a permanent part of 
US history
In February of 2015, Thom’s quest 
for vindication enjoyed a major 
victory when the Great Barrington 
Historical Society and Museum 
confirmed the Reed UFO incident 
and officially inducted the case into 
United States history. A concrete 
monument was erected outside 
the bridge to commemorate the 
incident and the Thom Reed UFO 
Monument Park was born thanks to 
locals who collectively paid for the 
monument, which was unveiled live 

on ABC News New York. “If not for 
my father, there would be no park, 
and there would be no park without 
the diner,” says Thom. “So the park 
itself is a tribute to my late father to 
commemorate his support of local 
people, my mother who selflessly 
welcomed any and all to the diner, 
and the families who experienced 
something back in ‘69. There’s a 
similar family element to the park 
that existed in our diner. Because 
of that kinship, we were able to 
move forward with the park and the 
monument.” 
 Today, Mr. Reed manages the 
Thom Reed UFO Monument Park 
with the helpful support of sponsors 
and locals. In the end, for Thom, 
along with those among us who 
have had an experience that falls 
hopelessly outside our preconceived 
notions, the phenomena itself takes 
a backseat to the real human impact 
on our lives. Thom’s experience, 
though found in the universe of the 
unknown, is grounded well within 
the realm of what is timelessly fa-
miliar if one chooses to look deeper. 
His is a journey driven by trauma, 
struggle, perseverance, and the very 
earthly love for his family and their 
legacy. • 

Follow Thom Reed’s “Off World Incident” 
and check out updates at the park at 
ufopark.org.

ufo

Above: Thom’s parents, Dr. Howard and Nancy Reed. 
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Visit our two convenient locations in

PINE PLAINS & STANFORDVILLE, NY
518-771-3326  |  845-868-7401  |  Open 7 Days a Week
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Heather Davala, Real Estate Associate Broker • 518-605-6380 (c)
Melody Gardner, Real Estate Salesperson • 518-929-8044 (c)
Brittany Gillis, Real Estate Salesperson • 518-653-6530 (c)

Karen Davala, Real Estate Broker • 518-755-2385 (o)

www.davalarealestate.com • 119 Main Street, Philmont, NY 12565

Welcome to the heart of the Village of Kinderhook • $499,000
Located on a 1.47 acre corner lot. Relax in the hot tub over looking the yard 

and full sized patio with a built in fire pit, pool and pool house. A full cathedral 
ceiling with exposed beams in the kitchen. Granite counters, a floor to ceiling 
stone fireplace, & plenty of workspace. The bedrooms are on separate floors 

from the main living area.

STAY FRESH  
DRINK TEA

www.harney.com
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We treat the entire family: small children, teenagers, adults, 
and older patients. Our goals are simple - to make everyone smile.

Offering a full range of dental services including:
periodic dental exams • cleaning & whitening 
bridges & crowns • dental implants & veneers

244 Route 308 • Rhinebeck, NY 12572
RhinebeckDentalCare.com • 845.876.2511

Michael D. Lynch
AT T O R N E Y  AT  L A W

106 Upper Main Street • PO Box 1776 • Sharon, Connecticut 06069
(860) 364-5505 • MLynch@MichaelLynchLaw.com

www.MichaelLynchLaw.com

* Also admitted in New York State

*

860 364 0878
26 Hospital Hill Road
Sharon, Connecticut
sharonoptical@att.net
www.sharonopticalct.com

Locally owned and operated 
since 1983 by Carl Marshall.

Featuring: Lafont, Silhouette, 
Ray-Ban, Revo & Maui Jim 
sunglasses

Hours: Mon-Fri 9:30-5:30, 
& Sat 9:30-1

Invasive Plant Control • Field Clearing • Pollinator Habitats 
Forestry Mowing • Wetland Restoration

(413) 358-7400
nativehabitatrestoration@gmail.com
NativeHabitatRestoration.weebly.com

Licensed in MA, CT, NY, VT – Over 40 Years of Experience

Native Habitat 
Restoration

Returning Balance to Nature

Tonya’s House of Hair

• Cuts • Facial waxing • Perms 
• Coloring • Highlights 
• Ear piercing • Plain manicures

Hours: Mon & Tues 9-4, Thurs 9-7
Fri & Sat 9-4, closed Wednesdays

(518) 325-5544
9030 State Route 22, Roe Jan Plaza Suite 1
Hillsdale, NY 12529

Tonya Carter, owner

Celebrating 1 year anniversary
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By Thorunn Kristjansdottir
info@mainstreetmag.com

When times get tough (or prosper-
ous) for a business, the first thing 
to go (in most cases) seems to be 
marketing. Money gets tight, and 
the business pulls back all “unnec-
essary” spending, with any and all 
forms of advertising being the first 
on the list. The oxymoron in this 
scenario however is that this is often 
the time that the business should 
not stop, but in fact put more effort 
and resources into their market-
ing to try to create more work and 
brand recognition. 
 I feel it is important to add this 
disclaimer right here at the start, 
that every business should obviously 
be fiscally responsible and that I am 
not advising any business to throw 
precious dollars at just any type of 
advertising in the hopes that will be 
the saving grace. Quite the contrary. 
Any and all marketing, and one of 
its tentacles, advertising, should be 
done with a plan in place, where 
every dollar is spent with the goal 
and expectation of seeing a return. 
There’s a huge difference between a 
marketing strategy and an effective 
marketing strategy. And that differ-
entiating factor can mean all of the 
difference.

Extreme times
Almost all businesses have had to 
pivot and endure the great chal-
lenges of the last 15 months or so. 
Right now, it seems that those who 
made it, have made it. Then there 
are others who have really thrived 
during this time. There are certain 

sectors of business in particular that 
are simply too busy and as a result, 
they are turning work away, looking 
to hire more employees – and are 
struggling to keep up. And that is a 
very real problem, too. That is an-
other situation that businesses have 
found themselves in, and as a result, 
have also slowed and or stopped 
marketing and advertising.
 At this point you might be asking 
yourself, “So what? Of course they’d 
stop, they can’t handle any more 
work. Furthermore, it’s not a good 
look to be saying ‘no’ and pushing 
business away – that will impact 
their reputation in the long-term, 
too.” And that is true – but to that 
I respond with: out of sight, out of 
mind. 
 Let’s say that after we reach herd 
immunity here in the US (hopefully 
by the end of summer), and our 
lives begin to return to some form 
of previous normalcy, including our 
business lives (when the demand for 
work shifts), where will the busi-
nesses find themselves then? They 
might find themselves out of sight 
and out of mind. 
 For these two reasons, marketing 
is crucial for a business when things 
are both slow as well as busy. And 
don’t think that these reasons are 
fear-based. They are simply strategy-
based. Again, this is where good and 
effective marketing play a key role. 

Not your mother’s marketing 
strategy
When you think of marketing and 
advertising, you might be thinking 
of your (sometimes) boring and 
typical methods, and sure, they are 

definitely in the top ten outlets. 
But when you think of marketing 
and advertising, are you perhaps 
also thinking, “What’s the big deal? 
This isn’t rocket science! You slap 
some ads together, put it in the local 
paper; have some business cards 
mocked up, get them printed on Vi-
staPrint for cheap; and throw up a 
few social media posts on Facebook 
and Instgram. Not that hard and 
anyone can do it.” 
 That is one approach. But that’s 
not a plan, necessarily. Herein lies 
the difference between having a 
strategy and having the right design 
in place that is true to your brand 
and emotes the message and visuals 
that represent your brand correctly, 
while appealing to your customers; 
and further, gets your customers 
(existing or desired) to act. That is 
what you want – you want to incite 
a reaction!
 The plan and execution of these 
things can make all the difference 
for your business in its time of 
need. The true and tried methods 
of marketing can be effective in 
some cases – sure – and you can 
certainly get lucky. Sometimes it is 
definitely better to be lucky than 
good. Your personal and or business 
reputation and connections can go 
a very long way (something that is 
very much desired for any business). 
But beyond these factors, to help 
your business’ chances, strategy and 
execution can help your business 
stand out from the competition and 
can mean the difference between 
success and failure. 
 This is of course a multi-faceted 
thing, but when it comes to helping 

Image: istockphoto.com contributor peterschreiber.media 

stand outHow and why your business shouldHow and why your business should

your business to stand out and be 
memorable, the important factors 
that should be at the forefront are: 
your brand, your message, your 
visuals. The means for getting them 
“out there” are varied, and sure, 
lots of them are the very traditional 
forms of marketing and advertising 
(print and online ads, paid boosts, 
website, Google ads, phone book 
and yellow pages ads – to name a 
few). 
 But to really stand out and be 
memorable enough to be the first 
choice that comes to mind, the 
creative and sometimes out-of-the-
box ideas and their execution are 
what help to make your business be 
memorable and incite the reaction 
that you desire. Right now, in this 
past Covid year, being creative and 
thinking outside-the-box has meant 
the difference between success and 
failure. As we continue to adapt, as 
things continue to be challenging 
(in the same or new ways), consid-
ering your marketing strategies for 
today as well as tomorrow should 
be at the forefront of your business 
strategy. That strategy and its execu-
tion can directly affect how your 
business will be doing in six, 12, or 
18 months from now. How will you 
make sure that your business stands 
out from the rest? •

Thorunn Kristjansdottir is the owner of 
this magazine, as well as the owner of 
Thorunn Designs, LLC., a design and 
marketing firm. 
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15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • HVAC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

Williston B. Case III, Owner

Fully Insured / License # P1 0280455 SI 0390683 STC 0000179 HIC 0634668

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

(917) 715 0624  •  6050 Route 22 in Millerton, NY
dan@precisionautostorage.com  •  www.precisionautostorage.com

Car and motorcycle storage
                            certified

PRECISION
AUTO STORAGE

Representing Contemporary Equine Artists 
from around the World

(845) 758-9432 • 15 West Market Street, Red Hook, NY • equisart.com

MotorworksThe

518.789.7800
23 South Center Street, Millerton, NY

www.TheMotorworks.biz

Foreign, Domestic & Vintage Service
NY State Inspection Station

CCoovveerreedd  BBrriiddggee  EElleeccttrriicc  BBiikkee  
    

““AA  ‘‘mmuusstt--ddoo’’  eexxppeerriieennccee!!  --  ssoo  mmuucchh  ffuunn!!  ““    --  SS..PP..,,  GGuuiillffoorrdd,,  CCTT  
““TThhee  bbeesstt  oouuttiinngg  wwee’’vvee  hhaadd  iinn  yyeeaarrss!!““  --  MM..HH..,,  LLiittcchhffiieelldd,,  CCTT  

 

 

421 Sharon Goshen Tpke, West Cornwall, CT 
www.coveredbridgeebike.com 
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By Dominique DeVito
info@mainstreetmag.com

I recently read a book called The New 
Chardonnay: The Unlikely Story of 
How Marijuana Went Mainstream, by 
Heather Cabot. Essentially, the book 
challenges the conception by people 
of my age and generation, who may 
have experimented with marijuana 
and other drugs in their 20s but have 
been wine drinkers since “grow-
ing up,” that pot is a mind-altering 
gateway drug whose only long-term 
effect is, well, dead brain cells. Get-
ting stoned was for drop-outs. It may 
have been fun, but it was inherently 
dangerous, which is why it was illegal.
 What a different world we live in. 
In her book, Cabot challenges these 
long-held beliefs, and by looking 
at how and why marijuana is going 
mainstream she suggests that, for wine 
drinkers like me (and you?), getting 
together for gummies may be a more 
satisfying – and even healthy – alter-
native to our recreational drinking 
habits. 
 With legalization well established in 
Massachusetts, and finally imminent 
here in New York, I decided to check 
out the new world of dispensaries 
and see what the buzz was about. I 
was goaded to do so by online sites 
promoting “cannatourism” in the 
Berkshires, where dispensaries and 
“budtenders” are presented like craft 
beverage businesses and the tastings 
they’re famous for. Imagine a day or a 
weekend in the Berkshires where, in-
stead of relaxing with a cocktail before 
or after enjoying a cultural event or 
the area’s natural beauty, you consume 
a piece of chocolate or a lozenge or 
a gummy to take you to that slightly 
altered state of more focused and full 
enjoyment. An intriguing prospect!
In my research, I discovered that there 
are lots of dispensaries to choose from 
in the Berkshires. In the roughly 25 
miles between Sheffield and Pittsfield, 
there are currently eight well-estab-
lished locations. I targeted Sheffield 
and Great Barrington because there 
were several within just a few miles of 
each other. 

new highs

Blissed in the Berkshires

was more like a specialty pharmacy 
than a head shop. That was reflected 
in the clientele, some of whom were 
young, of course, but many of whom 
were elderly, accompanied by a spouse 
or a partner or friends. 
 When it was my turn to order, 
I was greeted by Carlisle, who was 
patient and obviously experienced in 
helping newbies like me. He recom-
mended that I “start low and go slow,” 
an easy-to-remember mantra around 
getting started with recreational 
marijuana products. He advised me to 
start with ingesting 2 to 5 milligrams 
of an edible, and that it can take up to 
two hours to take effect. Along with a 
line of The Pass-made products, there 
were treats from some other manufac-
turers, too. I wanted something that 
would take effect sooner rather than 
later, and Carlisle confirmed that the 
cannabis-infused seltzers from Levia – 
at 5 mg/20 ounce can – were a good 
choice. I chose the raspberry lime 
from among the selection of flavors. 

Rebelle
As I was driving the 2.5 miles up 
Route 7 from The Pass to Rebelle, 
I passed a sign proclaiming Great 
Barrington to be the birthplace of 
W.E.B. Dubois. Dubois is a legend. 
Among his many noted achievements 

Setting out on a Sunday
I planned my trip for a Sunday. Origi-
nally I was going to bring a friend and 
we were going to explore them like we 
would if we were on a wine trail, with 
a safe amount of imbibing included. 
I imagined bringing along a picnic of 
non-alcoholic beverages and hearty 
sandwiches to consume before and af-
ter whatever edible we would choose. 
We’d go to a park, eat and partake, 
then spend a few hours hiking before 
heading home.
 Thankfully the cannatourism 
literature is honest about what to 
expect, noting that the effects of an 
edible might not even begin to be felt 
until over an hour after consuming, 
and that the effects could last several 
hours. Not wanting to feel compro-
mised in any way to drive home, I 
decided instead to visit the dispensa-
ries and bring selections back to where 
my friend and I live so we could enjoy 
them without needing to get in a car 
for any part of the rest of the day. 

First stop: The Pass
It was a lovely spring morning when I 
headed to the first dispensary I wanted 
to visit – The Pass – that conveniently 
opened at 9am. In fact, like the other 
dispensaries, The Pass is open seven 
days a week, with long hours (9am 
to 8pm every day). I arrived at 9:30, 
which seemed very early for a Sunday 
morning, but there were several other 
cars in the lot. To maintain social dis-
tancing inside and out, I had to wait 
to enter. The very friendly associate at 
the door thoroughly checked my ID, 
and asked if I was shopping or picking 
up an order. 
 While I waited to shop, I scanned 
the QR code that brought up the ex-
tensive menu of offerings. These were 
also posted on large screens around 
the store. I was curious about the 
others who were there, finding it so 
hard to shake my judgmental twenty-
something self from this experience. 
I know marijuana has many proven 
medical benefits, and this dispensary 

Continued on next page …

Above, top to bot-
tom: My special 
bud-tenders: Tyler 
at Rebelle and Car-
lisle at The Pass. 
You have questions? 
They have answers.

Discovering new highs 
in this already beautiful 
part of the world
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are first African American to earn 
a doctorate, and a founder of the 
NAACP (in 1909). I imagined what 
he would think of the new landscape 
in his hometown, which was consid-
ered integrated when he was born in 
1868. Dubois once said, “The power 
of the ballot we need in sheer defense, 
else what shall save us from a second 
slavery?” Yes, what would he have to 
say about the state of his state, our 
country, the world? 
 With these heady thoughts, I 
turned into the parking lot of Rebelle. 
Where The Pass had more of a ware-
house feel, Rebelle was reminiscent 
of a coffee house. In fact, it is an old 
house, with steps leading up to a 
wooden deck that wraps partly around 
the outside, benches and planters 
waiting to welcome people to sit and 
relax. Inside, the feel was warm and 
light. It was airy and open, with sun 
streaming in from a bank of windows 
on a far wall. As soon as you enter you 
are asked for your ID at the counter. 
Once checked, you are free to explore 
the space. 
 I was helped here by Tyler, who was 
very knowledgeable and enthusiastic.  
I felt slightly more informed now, so 
my questions were more about recom-
mendations. Rebelle has a chocolate 
bar called Incredibles, with perforated 
squares of 10 mg each, or a half a 
square (small triangle) of 5 mg. “My 
parents love this chocolate bar,” he 
told me, which brought the message 
of Cabot’s book home in a big way. 
This is what it’s about – choosing to 
chill with a nibble of THC/CBD-
infused chocolate at the end of the 
day rather than a drink. “My mom 
likes a very small dose,” he said, “half 

a triangle.” Tyler was making it real 
for me. I must be his parents’ age. I 
felt like, hey, if they do it and enjoy it, 
I probably will, too. 
 After chatting about choices and 
options and making my selections, 
Tyler encouraged me to explore the 
bud bar, where Rebelle has on display 
the kinds of flower they sell. The 
displays are lucite containers with 
built-in magnifying glasses for close 
examination of the product, and a 
panel of air holes so you can shake the 
pot and sniff it. There are detailed de-
scriptions behind each with the name 
of the plant, its chemical composition, 
its tasting notes, and its effects. This 
reminded me so much of looking at 
wines. Oddly, it’s a sterile presentation 
of an organic product with psychoac-
tive effects. Quite a consideration! 
There is so much to learn, just like 
with wines. 
 I thanked Tyler for his patience and 
personality, and headed a mere mile 
along Route 7 into downtown Great 
Barrington, where I had to visit one of 
the only women-owned dispensaries 
in Massachusetts, Calyx Berkshire 
Dispensary. It’s in the heart of down-
town, at 307 Main Street, next door 
to a toy store, and two doors down 
from a coffee shop. Welcome to the 
new Main Street USA!

Calyx Berkshire Dispensary
There’s an engaging ID checker at the 
entrance to Calyx, too. Once cleared, 
the space, which is described on its 
business card as “not your typical 
flower shop” feels funky and feminine. 
Calyx is in fact the resin-dense female 
part of the cannabis flower, so it’s a 
well-chosen name, for sure. 

 The space is a kind of cavity, with 
a long bar along one wall and display 
shelves on the other. The bar has a 
plexiglass top to showcase the variety 
of product sold there. Shelves on the 
opposite wall and some islands in the 
middle of the room feature artsy and 
well-heeled accessories including large 
cloth bags that proclaim, “Buy weed 
from women.” The colors are warm 
and earthy.
 The associates at Calyx – mostly 
women – are hip and approachable. 
The large whiteboard sign behind 
them was drawn by one of them, 
Jonah, and when I asked to take a 
picture of them together in front of it, 
Stephanie and Hunter made sure to 
squat so that Jonah’s handiwork was 
clearly captured. 
 I was happy to meet the owner, 
Donna Norman, whose enthusiasm 
is fully warranted and hard-earned. 
She recognized the potential for a dis-
pensary downtown after visiting some 
in Colorado, and she struggled for 
years to get through the red tape to be 
certified as a woman-owned cannabis 
business, finally opening her doors 
just this year. 
 When I asked what motivates her 
around cannabis, she responds with-
out hesitation about how the product 
can improve people’s lives. She has 
stories from many people about how 
even small amounts of marijuana re-
lieve pain, nausea, and even impaired 
vision. She’s proud of the local influ-
ence in her store, and she’s delighted 
with its reception in the community. 

Back home
I was so excited with my selections 
from each of the dispensaries, and 
couldn’t wait to get home and try one 
with my friend. It was early after-
noon when I got to her place, and we 
decided we’d split the seltzer while 
nibbling on some cheese and crack-
ers, then go for a walk. We walked 
for about an hour and a half, ending 
up back at her place. We agreed that 
we felt something, but not much, 
on the approximately 2.5 milligrams 
of THC we got through the drink. 
“Fuzzy” was the word we both chose 
to describe our mental and physical 
states after drinking the seltzer. It was 
nice to be home and have nothing 
else to do through the evening. I was 

new highs

hungry later! It was explained to me 
that effects vary greatly depending on 
the frequency that one uses marijuana 
and an individual’s body chemistry 
– just like they do with any “drug,” 
be it alcohol or an antidepressant or 
anything. 

My take-aways
The adage “start low and go slow” is 
a good one. Also, set aside the right 
time and place. Carlisle said, “It’s a 
recreational product; don’t plan on 
driving,” and Tyler said, “It’s great for 
a movie night.” 
 I couldn’t resist calling this piece 
Blissed in the Berkshires, because that’s 
a desired experience from partaking 
in pot with friends, right? While I felt 
very happy shopping in the dispen-
saries imagining how and where and 
with whom I would indulge in The 
New Chardonnay, I didn’t want to 
risk being impaired in any way on the 
hour-long trip to home base. Howev-
er, I can imagine planning a weekend 
with a partner or good friend or even 
just myself where I didn’t have to be 
anywhere but in one of the beautiful 
parks in the Berkshires and then a 
cozy room to relax. As I would on a 
wine-tasting weekend. •

There are many other dispensaries in the Berk-
shires – and so, so much to do and see. Enjoy 
responsibly. The Pass. 1375 North Main St., Shef-
field, MA. thepass.co. Open 7 days, 9am to 8pm. 
Rebelle. 783 South Main St., Great Barrington, 
MA. letsrebelle.com. Open 7 days, 8am to 7pm 
(til 9pm Thursday, Friday and Saturday). Calyx 
Berkshire Dispensary. 307 Main St., Great Bar-
rington, MA. calyxberkshire.com. Open 7 days, 
10am to 6pm Mon-Thurs, 10am to 7pm Fri- Sat, 
11am to 5pm Sun. 

Above: The selection of edibles from my trip to Berkshire dispensaries. Below, right: 
Owner and founder of Calyx, Donna Norman, in front of the hand-painted calyx in her 
store on Main Street in Great Barrington.
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This cozy country home has forever views from the top 
of Bunker Hill.  Built on lush pasture her family used to 
farm, light floods the house and views are out every win-
dow.  The south facing window wall above surrounds the 
fieldstone fireplace.  The cathedral ceiling living room 
flows into the kitchen beyond. There is a master suite on 
both levels and a third guest bedroom. This is the perfect 

weekend retreat or retirement home. $1,300,000
 

For the last 50 years Bain has sold thousands of homes 
throughout the NW Corner. We’d like to work with you!

17 square miles of open space
surround this bunker hill home

860-927-4646 • 860-364-4646 • 860-672-2626 • www.bainrealestate.com
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klemmrealestate.com

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > Roxbury 860.354.3263
Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040

KLEMM REAL ESTATE Inc
LITCHFIELD COUNTY’S PREMIER BROKERS 

Source: SmartMLS, CC & DC MLS, MHMLS and Klemm Private Sales 1/1/93 – 5/13/21

TAGHKANIC, NY

Turnkey Landmark Village Commercial Property. Currently 
Fully Occupied with Businesses & Apartments. Ample 
Parking. $1.100.000. Mike Conlogue. 860.435.6789.

Exquisite Country Compound. Brick Georgian Manor House. Barns. 
Artist Studio. Pool. Tennis. Pond. Stonewalls. Privacy. 187± Acres. 
$5.995.000. Peter Klemm. Carolyn Klemm. 860.868.7313.

Liveable Art. Ai Weiwei Designed Modern. 3 Bedroom Main 
House. 2 Bedroom Guesthouse. Pool. Major Views. Close 
to Train. 37± Acres. Graham Klemm. 860.868.7313.

NORFOLK, CT

WEST CORNWALL, CT

Totally Private Estate. Post & Beam Main House. 
Guesthouse. Barn. Pool. Breathtaking Views. 180± 
Acres.  $3.750.000. Graham Klemm. 860.868.7313.

WARREN, CT

#1 Boutique Firm in Connecticut 2020

HIGHEST

SALE
COLUMBIA
COUNTY

YTD

Highest Sale in Taghkanic, NY YTD Ask $4.995m

SOLD 2021 FOR FULL PRICE!

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

U . S . A .M
I L

L E R T O N  N E W  Y O

R
K

518-592-1313  •  oakhurst-diner.com
Like us on Facebook and Instagram

@oakhurstdiner
Open 8am-8pm Thurs-Mon

We have tables outside for dining 
and for your enjoyment!

GOT LAKE WEEDS? WE DO WATER WEEDS!
Eco-friendly preservation for lake, pond and waterway weed maintenance

Jim McNamee 518-441-7742  •  Kathy McNamee 518-755-2770

NORTHEAST AQUATIC WEED 
HARVESTING, LLC.

jim@wedowaterweeds.com  •  www.wedowaterweeds.com

GREENPORT 
CONSERVATION AREA

Celebrate Trails Day
In Your Backyard At

Located just outside Hudson!
Learn more at clctrust.org/backyard 
Tag us by using #BackyardCLC

HyltonHundt
518.789.9390

Route 44 East | Millerton
hyltonhundtsalon.com

...offers something for everyone.

Classic style, fresh looks, advanced hair color 
and fabulous products for everyday care.

Janice Hylton & Bonnie Hundt

bring their skill, judgment and experience 
plus a highly capable staff to help create 
a real style that works in your real life.

We’ve got something for everyone.

HH Main Street 1/4ad_Layout 1  5/9/13  3:49 PM  Page 1
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business snapshot

Abby’s Sealcoating, LLC.
Commercial and residential blacktop sealing, crack filling, pavement 
marking. 795 Rt. 23, Craryville, NY. (518) 821-4959. Like us: Facebook

Abby’s Sealcoating, which began over 20 years ago and whose name is derived from 
the original owner’s last name, was purchased in 2019 by its current owners, and 
Craryville, NY, residents, Joe and Tessa Argus. Today, Abby’s offers sealcoating of any 
blacktop surface as well as crack filling and line striping. The established name has no 
doubt helped Abby’s find early success among locals of Columbia County. Owners feel 
committed to maintaining the incredible reputation Abby’s has established every single 
day. Customers feel confident that they’re receiving reliable service when they contact 
Abby’s, and are assured a job done with pride and integrity, that’s why their motto is 
“always doing a super job.” Joe and his wife Tessa say that being able to give back to the 
community is definitely the most rewarding part of being a small, local business. They 
love being able to help customers maintain their investment and say even the simplest 
of jobs can make a huge difference in curb appeal. Abby’s enjoys helping customers 
spruce up their homes for the spring and summer months. In addition, they’ve been 
able to donate to several local youth organizations, as well as a couple of local animal 
rescues. In the future, Abby’s hopes to expand its business so that they may acquire a 
second truck and crew. Joe and Tessa say they would love to be able to serve even more 
customers than they already do.

Reiki-Ho
Japanese Energy Healing practice. 22 Upper Main Street, Sharon, CT. 
(646) 696-0959. reiki-ho.com

Sheffield Farm Products
Solutions for all landscape and garden needs with high-quality, locally 
sourced products. (413) 645-3196. sheffieldfarmproducts.com

The Whalen family, residents of Great Barrington, MA, purchased the land they 
refer to as The Farm, in April 2020, naming it Sheffield Farm Products, LLC. The 
Farm sells topsoil, planting soil, and compost. They also sell natural, black and brown 
mulch for all landscape and gardening needs. Logs, stumps, brush, and fill are ac-
cepted year-round, and customers can drop off wood chips and leaves for free for The 
Farm to recycle. The Farm has continuously impressed businesses and homeowners 
alike with high-quality products and outstanding customer service. They offer a wide 
variety of products using locally-sourced materials. Being a family-run business gives 
the Whalens the opportunity to create a legacy that will help keep the family together 
for generations. Members of the Whalen family say it is rewarding to be helping the 
local economy by providing much needed jobs. As they move into their second year of 
operation, they will continue offering high quality products, and serve their customers 
to the best of their abilities, expanding their product line as needs arise. They hope to 
continue to expand and grow, potentially adding additional jobs as well. The Whalens 
have also owned and operated Whalen Nursery, Inc. for over 30 years. This knowledge 
and experience in the landscape industry is the reason for their unmatched expertise on 
landscape products in the Berkshires.

Big Bully Private Car & Taxi Service
Taxi service serving the Hudson Valley and surrounding areas. 
9 Mechanic St., Amenia, NY. (845) 546-5707. bigbullytaxi.com

Big Bully Private Car & Taxi Service, located in Amenia, NY, is owned and operated 
by lifelong resident of the Hudson Valley, Michael Annis. As a result, the business has 
become a locally trusted, professionally licensed livery service that is fully insured, that 
serves the Hudson Valley and surrounding areas. Big Bully Taxi provides transport to 
all local and city airports as well as train stations and are always available for different 
events, parties, and small weddings using their recognizable black Lincoln sedans. The 
folks at Big Bully Taxi are very knowledgeable, friendly, and are widely applauded for 
taking every measure possible to make sure they are always on time while treating their 
customers with the utmost respect. Annis and his crew go the extra mile in order to 
make sure the safety of both their drivers as well as their customers come first. Drivers 
at Big Bully Taxi say the most rewarding parts of the job are the opportunities they get 
to meet some amazing people while building relationships with the local community. 
2020 was Big Bully Taxi’s very first year and, looking ahead, members of the Big Bully 
Taxi crew say they wish to continue to build upon the great relationships already made 
while continue to serve the community as best they can.

Laurence Guillem discovered Reiki energy healing 25 years ago when she was living in 
France. Supported by two years of study in Tibetan Buddhism, and a 12-year medita-
tion practice, she came to realize the importance of Reiki as a way to bring about 
spiritual awareness, and to help us connect with our inner intelligence. It is a powerful, 
yet gentle practice that has been used as a Complementary Integrative Medicine in 
various hospitals across the United States for over twenty years. Reiki works both on 
the emotional and physical level by taking us to a state of deep relaxation. It induces 
the body to heal itself, restoring balance and wholeness. Feeling a strong desire to 
deepen this method of energy healing during the pandemic, Laurence decided to 
study with a Japanese Reiki Master in New York City, and became a certified Level III 
Reiki practitioner. She believes that taking an active role in our own healing process is 
essential in becoming aware of our own potential. Reiki may help us to shift some of 
our daily habits to live a happier, richer, and more meaningful life. Laurence is looking 
forward to become a Reiki Master, wishing to pass on this ancestral method of energy 
healing. She is now practicing in Sharon, CT, receiving the gift of healing herself, while 
offering healing to others.
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monthly advice columns

This column will be devoted to some fun insurance cover-
ages that you probably didn’t know existed or could even be 
purchased. Did you know that Heidi Klum, Victoria’s Secret 
runway model insures her legs for $2.2 million! Her left leg 
is worth less than her right due to a tiny scar. Singers will 
routinely insure their vocal chords. Mariah Carey insures her 
five-octave voice for $35 million! Food critics and restau-
rateurs play a huge part in the success of the restaurant 
industry. Famous food critic Egon Ronay has his taste buds 
insured for $400,000! Harvey Lowe, a 13-year-old YoYo 
champion insured his hands for $150,000 just as surgeons 
will do the same to protect their careers. Golf tournaments 
routinely have hole-in-one grand prizes on par 3 holes giv-
ing a car away if the golfer scores a hole in one at that hole 
– insurance covers the cost of the car. Lastly, did you know 
that over 200,000 people in the US insure their lives for 
Alien Abduction? So the moral of the story is that 
insurance covers many interesting risks that 
you may not have ever thought about.

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

Several air filter companies have recently been promoting “sustainable” 
air filters. By sustainable, they mean that filter elements trap more debris 
before they completely clog so that they sustain for longer periods before 
they need replacement. However, while they are clogging, they increase 
wasted energy because the debris they collect makes the fan work harder 
to overcome the resistance of the accumulated material. Hence, making 
the filter element bigger only allows it to waste more energy before it 
needs to be replaced.
 
True sustainability means that the filter sustains the same performance 
for years. No clogging. No restricted air flows. No falling air pressure. No 
change in air quality. No maintenance of filter elements. No wasting of 
energy.
 
To produce truly sustainable air filtration systems that produce constant 
results in places such as mines, deserts, and steel plants, as well as houses 
and schools, we developed Air-Cleaning BlowersTM (ACBs) that use no 
filter media of any kind to clean air. They separate debris and water out of 
the air, using only their momentum. ACBs then eject those particles out of 
the blower and send only clean air to your application. As a result, ACBs 
assure you of sustainable and predictable air flow, air pressure, air quality, 
and energy consumption, even in remote, unattended applications.
 
If you need truly green air filtration, visit aircleaningblowers.com/white-pa-
pers-green-air-filter/ for a thorough discussion of sustainable air filtration.

SUSTAINABLE AIR FILTERS?

Ed Roston, Air Cleaning Blowers, LLC
180 South Street, Suite H, Highland, NY 
(845) 244-3091 |  AirCleaningBlowers.com

 

Providing professional tree care to the landscapes of  
The Berkshires in Massachusetts, Connecticut, and New York. 

(413) 229.2728  

www.RaceMtTree.com 

 In my youth, human hitchhikers were common, it seemed. You’d get or give 
a ride more freely, with less fear. Conversations provided a friendly diversion 
in your day. These days it seems hitchhikers are more frequently in the invader 
category – insects, diseases, viruses, plants, etc. The insect Emerald Ash Borer is 
among them.  
 Presumed to have arrived in wood packing material from the Orient, it was 
discovered in White Ash trees in Detroit in 2002. A massive eradication effort 
failed to contain its spread. With the ability of the adult borer to fly, combined 
with human assistance in the moving of logs and firewood, it has spread to at 
least 35 states. And it thrives on the nutrient-rich wood layer just under the 
outer bark of our native Ash tree species.
 You may notice an odd texture and color change to the bark of scattered 
trees in our yards and forests. The effect known as “blonding” is caused by 
woodpeckers pursuing the borer larvae of White Ash trees. A close look might 
reveal perfectly incised D-shaped exit holes of the adults. Because best control 
measures are applied in advance of infestation, identification and prophylactic 
treatment of important Ash trees is critical. This concern is not exaggerated. 
Hundreds of millions of Ash trees (of baseball bat and basket weaving fame) 
have been killed since its importation.
 If you have an Ash of personal value, have an arborist assess it for treatment 
potential, and to provide advice on a long-term strategy. To learn more, visit 
http://www.emeraldashborer.info and https://ag.umass.edu/landscape/fact-
sheets/emerald-ash-borer

Ron Yaple, Licensed/Certified and 
Registered Consulting Arborist

(413) 229.2728 • www.RaceMtTree.com

Emerald Ash Borer

518 567 6737   
20 Main Street, Millerton, NY
Merwinfarmandhome@gmail.com

calling all flea market 
shoppers:

The hunt for hidden treasures will heat up for those of us who enjoy scouring the 
many flea markets in our area. For those in the know, the thrill of a flea market 
excursion comes with the chance you’ll find something truly unique. Here’s a bit 
of advice to help you get the best pieces at the lowest prices this summer.

Go early (and late): This is especially true for both the first and last days of week-
end flea markets. Get there early on the first day of the flea market for the best 
selection and again at the end of the last day to get the biggest discounts.

Commit: Don’t be afraid to go after what you want. One of the biggest mistakes 
flea market shoppers make is walking away from items they feel an instinct to get. 
If you love an item, someone else does too. Don’t risk losing an item you treasure!

Cash is king: Chances are you will not encounter an ATM at very many flea 
markets and considering most flea markets are pop-ups, don’t expect card readers 
either. So be sure and take cash, including plenty of small bills. 

Let’s haggle: Look, haggling isn’t everyone’s cup of tea – and that’s completely 
understandable. Negotiation isn’t necessarily my favorite thing in the world either. 
Remember though, flea market sellers worth their salt expect shoppers to haggle, 
and they build negotiating room into the prices on the tags. So don’t be afraid to 
make your own offer on an item whose price seems high. There’s no downside in 
the end, only deals! 

For more tips or to find some deals of your own, stop by my shop, Merwin Farm 
and Home, on Main Street in Millerton, NY. You can even practice your haggling 
skills on me, I won’t mind! Follow me on social media @merwinfarmandhome
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518.592.1135  |  thorunn@thorunndesigns.com
www.thorunndesigns.com  |  52 Main Street, Millerton, NY

Growing your business 
with ideas and action
The first step in growing a business is the idea. The second step is action. We 
help with both! Could your business benefit from a new brand or a new website, 
or perhaps it needs supporting materials like a brochure, or maybe it needs help 
in the marketing and PR department? No matter the need, how small or large, 
we’re here to help.

Services: 
Graphic design  |  Branding  |  Identity systems  |  Advertising  |  Annual reports  |  Brochures  |  
Book & print design  |  Promotional graphics  |  Websites  |  Hosting & SEO  |  Environmental graphics  |  
Apparel  |  Photography  |  Business consultation  |  Social media  |  Marketing & PR   |  Copy writing  |  
Video & drone  |  Promotional video & TV commercial production

Thorunn
designs
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New York
845.877.9850

Connecticut
860.435.9801

Massachusetts
413.528.1201

we’re here to help
iron out any wrinkles

salisburybank.com

Our business banking check-up 
can assure you are managing your 
finances in the smoothest way.

Visit your local branch or
GoSalisburyBank.com/Check-Up 
to schedule a FREE review.

dependable, wrinkle free 
business banking solutions

Checking & Savings
Payroll Services
Merchant Services
Remote Deposit
Business Loans
And more...

Checklist


