
COMPLIMENTARY    |    SEPTEMBER 2021

M A G A Z I N E

MAINstreet



2  MAIN STREET MAGAZINE

Vista clearing
Land/brush clearing
Driveways installed & repaired  
Tree/shrub planting  
Excavating  

(860) 397 5267  •  service@kindredpropertycare.com  •  www.kindredpropertycare.com

Walkways, patios, & stonewalls  
Cobblestone, outdoor kitchens, 
    & fire-pits  
Heated aprons, walkways, 
    & terraces  

Weekly lawn maintenance
Lawn installation 
    (seeding, sod, hydro-seeding)  
Turf maintenance  
Mulch delivered & installed 

THE TRI-STATE AREA’S PREMIERE LANDSCAPE CONTRACTOR

Before After After
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We’re here to insure your entire world.
With three offices in Copake, Valatie, and Chatham we are here to help you with any of your insurance needs. 

Contact us today for a quote on your home, auto, business, health insurance or life insurance. 
We are the Kneller Agency and we’re here to insure your world. 

6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

179 Cty Rte 7A
Copake, N.Y. 12516
P. 518.329.3131

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

3030 Main Street 
Valatie, NY 12184
P. 518.610.8164

CROWN
ENERGY CORP.

Swing into Fall… 
Are your oil and 

propane tanks filled? 
Is your home heating 

system ready?

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline 

Kerosene • Heating Systems • Service 
Installations • 24 Hour Service

(518) 789 3014 • (845) 635 2400
3 Century Blvd., Millerton, NY 12546

www.crownenergycorp.com
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COME TOGETHER…

Ohhhhh, yes I’m fully aware at the pleth-
ora of play-on-words and symbolisms 
that we’ve got going on right now. Let’s 
just start with the obvious – the cover – 
a nod to The Beatles, of course! Abbey 
Road has always been an inspiration 
and continues to be. But beyond that, 
did you notice that it’s Main Street on 
Main Street? Get it? *wink *wink *nudge 
*nudge. Yeah, we thought we were kind 
of clever with that one (cue the laugh-
ing gifs). But as you read this, we’ll ac-
tually have kicked off a little campaign 
with the theme of “Main Street on Main 
Street” that you will see on our website 
and social media. And we encourage 
our readers, fans and supporters to tag 
us when they’re sporting some Main 
Street on Main Street! Hit us up at @
mainstreetmag or email a pic or video 
to us at info@mainstreetmag.com and 
we’ll be so thrilled! 
 But back to our cover. This is a con-
cept that we’ve had since the start of 
2021 and I’m beyond thrilled to FINAL-
LY execute and share it with you. Be-
sides the obvious nod to musical icons 
The Beatles, and the Main Street on 
Main Street tie-in that we’re loving, and 
the fact that the picture is taken Great 
Barrington, MA, which is one of our lo-
cal towns with a modern zebra walk 
(my European lingo for a crosswalk) 
painted in the colors of the rainbow 
– the three of us in the crosswalk are 
the steadfast members of Main Street 
Magazine. Griffin Cooper leads us, fol-
lowed by none other than yours truly 
in the middle, with my sister-in-law and 
trusted right-hand person Ashley Krist-
jansson holding up the rear. It really 
doesn’t get more Main Street on Main 
Street than this picture! And so we’re 
pretty tickled pink about it. And if you 
hadn’t noticed, yes, I am fully aware of 
the fact that I’m not in line with my two 
co-workers. Typical me, I can’t follow 
instructions… you’d think that it doesn’t 
get much more simple than “left, right, 
left, right” but somehow I had to march 
to the beat of my own drum. But in full 
disclosure, I kind of love (and am not 
surprised) that this happened because 
it is so typical. And again, this cover is 
fraught with so much symbolism and 
meaning from the blatantly obvious, to 
the more minute details. 
 The other point that I’d like to point 
out is that we have never really had 
people on our cover. We have on three 
previous occasions had a person, but 
it was always a glimpse or a blur. This 
is the first time that there is an obvi-
ous and clear person that you can see 
from head to toe. And for that reason, I 
thought that it was befitting to have it 
be the three of us. We are Main Street 
on Main Street and we march forward… 
and sometimes to the beat of our own 
drum. 
  – Thorunn Kristjansdottir
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“I was fascinated by the sun as a 
child … the way light and shadows 
would move on the wall as sunlight 
filtered through the venetian blinds.” 
Robert Adzema has a long and tender 
relationship with the way the sun-
light appears to move throughout the 
day, how those changes cast precise 
shadows and the artistic spirit that 
combines light and shadow into 
elegant sculpture.
 An accomplish plein-air landscape 
painter, Adzema is also internationally 
celebrated as the creator of intricate 
pieces of sculpture – sundials that 
adorn public places, private gardens 
and places of tender memorial. “I 
prize a good fit both aesthetically and 
physically for the sundial to its site,” 
he asserts, knowing that the precision 
of placement and design are extraordi-
narily important for a sundial to truly 
tell time.
 With degrees in Industrial Design 
(Pratt Institute) and a Master of Fine 
Arts in Sculpture (Indiana University) 
his scholastic achievements matched 
his innate skills. No less a celebrated 
design firm as DeMartin, Marona, 
Cranstoun & Downes engaged Rob-
ert’s precise model making skills as he 
developed a global reputation as an 
artist of significance.  

The mystery of time
The history of sundials as timekeeping 
instruments is likely the oldest itera-
tion of humans’ desire to know the 
time of day. As the sun presumably 
made its arc across the sky, shadows 
changed and, when viewed day after 
day, could provide a reading of how 
the day was progressing. A sundial is 
a clock that is ecologically pure, using 
available light and requiring little 
more than an object to cast a shadow 
– the “gnomon” – and a plate marked 
to reflect the hours of the day.
 At its most basic, a sundial can be 
created by merely standing in one 
sunlit spot and carefully measuring 
one’s own shadow. In The Canterbury 
Tales, 14th century author Geoffrey 
Chaucer allows one member of the 
clergy to escape with little criticism.  
It is in The Parson’s Tale that he under-
scores the humility of the pilgrim by 
having him become his own sundial.

 It was four o’clock according to 
     my guess,
 Since eleven feet, a little more or less,
 my shadow at the time did fall,
 Considering that I myself am 
     six feet tall.

Light ascending
Robert Adzema’s sundial sculptures 
seem as varied as the settings, the 
intent of their creation and his artist’s 
sense of balance, style and elegance. 
An impressive, commanding piece of 
Adzema’s work stands in front of the 

Here comes the sun
ARTIST PROFILE: ROBERT ADZEMA

By CB Wismar
info@mainstreetmag.com

Above, top to bot-
tom: Adzema model 
for Oculus sundial. 
Robert Adzema. All 
images courtesy of 
Robert Adzema.
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artist profile

Samuel T. Chen Fine Arts Center at 
Central Connecticut State University 
in New Britain, CT. The 20-foot-tall 
Sheng sundial utilizes the Chinese 
ideogram that means “ascending” as 
its primary feature.  
 “Accurate sundials are site specific,” 
asserts Adzema, “designed for the ex-
act longitude and latitude of the site.” 
The precise measurements made by 
Adzema as he designed and installed 
the Sheng Sundial allow visitors to 
read the time during morning hours 
on the east face of the piece and on 
the west face during the afternoon.
 Often placed in dramatic places, 
Robert Adzema’s sundial creations 
exist as true outdoor art forms, 
complimentary to their location, geo-
metrically pleasing and magnetically 
engaging. “My designs are meant to 
be sculptures that are poetic but that 
also function scientifically.” A visitor 
to Harborside Financial Center in 
Jersey City, NJ, will experience those 
qualities in complete execution. A 
large piece of public art, the 11-foot, 
6-inch brushed stainless steel Adzema 
sundial is set on the plaza with the 
Manhattan skyline as backdrop across 
the Hudson River. Combining an 
equatorial dial that marks the passing 
of the hours, the piece also features a 

solar calendar that is perfectly posi-
tioned to illuminate each day at noon.
 The use of light as well as shadow 
distinguishes types of sundial. The 
“oculus” can be almost a pin hole 
that focuses the sun’s light on the 
progression of markings on the dial to 
provide the same result as the shadow 
created by a gnomon.

Seven moments of inspiration
The juxtaposition of light and dark-
ness runs through Adzema’s work. 
He credits that fascination by having 
seen, at an early age, the 1935 classic 
animated short film The Sunshine 
Makers. The film has continued to be 
an inspiration as it tells the whimsical 
story of elves dedicated to bottling the 
sun as they overcome the negativity of 
a neighboring group of elves intent on 
living in darkness. The film, viewable 
on YouTube, is a charming celebra-
tion of light … and a fine tutorial on 
Robert’s devotion to light.
 Light versus darkness. Good versus 
evil. The struggle is almost Zoroas-
trian in its presentation in sundials, 
and the results are often found in the 
memorial sundials that Adzema has 
created for very special, contempla-
tive spaces. His Arc of the Sun piece 
uses the earth’s rotation to allow hour 
numerals to be illuminated by the sun 
as the hours move through the day. 
Light and fire were the ultimate em-
bodiment of the eventual triumph of 
good over evil for Zoroaster, and the 
5000 year history of that belief system 
has influenced communities of faith 
throughout history.
 The Arc of the Sun piece first ap-
peared in a landmark book – The 
Great Sundial Cutout Book which 
Adzema created with Mablen Jones 
in 1978. It is revered as an important 
milestone in not merely practical ap-
plications of the design and fabrica-
tion of sundials, but as an important 
moment in a global awakening to the 
possibilities for harnessing the sun’s 
constantly renewed source of energy. 

No less a figure as R. Buckminster 
Fuller hailed the book, “I prophesize 
well deserved popular acclaim for 
this book.” He was right, and though 
out of print, the book is still eagerly 
sourced through used booksellers who 
will discover that Adzema encourages 
copying the designs on heavy paper 
rather than cutting up the prized 
pages.
 The majestic, whimsical and pro-
found sundials continue to be created 
by Robert Adzema, who welcomes the 
inquiries for commissions and meticu-
lously researches the proposed sites, 
then designs singular pieces to fit.  
 His continued pursuit of the 
unique, the aesthetic and the practical 
have led Adzema to places as far flung 
as Slovenia and Mexico, to gardens 
throughout the United States and 
to the high honor of receiving the 
Sawyer Dialing Prize from the North 
American Sundial Society. Through 
his achievements, a consistent focus 
has been “to consider the place … to 
embrace sentiment as science.” •

 A collection of Robert Adzema’s sundials, 
as well as a portfolio of his plein-air paint-
ings are available for view on his website 
robertadzema.com.
 Are you an artist and interested in being 
featured in Main Street Magazine? Send 
a brief bio, artist’s statement, and a link 
to your work through the arts form on our 
“arts” page on our website.

Above, top to bot-
tom: Jersey City 
Harborside. Arc 
of the Sun. Below, 
left, top to bottom: 
Sheng at Central 
Connecticut Univer-
sity. Sheng detail.
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klemmrealestate.com

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > New Preston 860.868.7313 
Roxbury 860.354.3263 > Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040

KLEMM REAL ESTATE Inc
LITCHFIELD COUNTY’S PREMIER BROKERS 

Source: SmartMLS, CC & DC MLS, MHMLS and Klemm Private Sales 1/1/93 – 8/12/21

TAGHKANIC, NY

19.7± Acres. Stunning Hilltop Parcel. Long Roughed-In 
Driveway. High Clearing. Pond. Expansive Views. Privacy. 
$625.000. Graham Klemm. 860.868.7313.

Exquisite Country Compound. Brick Georgian Manor House. 3 
Additional Residences. Barns. Pool. Tennis. Privacy. 187± Acres. 
$5.995.000. Peter Klemm. Carolyn Klemm. 860.868.7313.

Liveable Art. Ai Weiwei Designed Modern. 3 Bedroom Main 
House. 2 Bedroom Guesthouse. Pool. Major Views. Close 
to Train. 37± Acres. Graham Klemm. 860.868.7313.

HILLSDALE, NY

WEST CORNWALL, CT

Totally Renovated 2 Bedroom Cottage. Detached Garage. Horse 
Barn. Paddock. Pond. Views. Central Location. 118± Acres. 
$2.495.000. Graham Klemm. 860.868.7313.

CORNWALL, CT

#1 Boutique Firm in Connecticut 2020

HIGHEST

SALE
COLUMBIA
COUNTY

YTD

Highest Sale in Taghkanic, NY YTD Ask $4.995m

SOLD 2021 FOR FULL PRICE!

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

U . S . A .M
I L

L E R T O N  N E W  Y O

R
K

518-592-1313  •  oakhurst-diner.com
Like us on Facebook and Instagram

@oakhurstdiner
Open 8am-8pm Thurs-Mon

We have tables outside for dining 
and for your enjoyment!

GOT LAKE WEEDS? WE DO WATER WEEDS!
Eco-friendly preservation for lake, pond and waterway weed maintenance

Jim McNamee 518-441-7742  •  Kathy McNamee 518-755-2770

NORTHEAST AQUATIC WEED 
HARVESTING, LLC.

jim@wedowaterweeds.com  •  www.wedowaterweeds.com

HyltonHundt
518.789.9390

Route 44 East | Millerton
hyltonhundtsalon.com

...offers something for everyone.

Classic style, fresh looks, advanced hair color 
and fabulous products for everyday care.

Janice Hylton & Bonnie Hundt

bring their skill, judgment and experience 
plus a highly capable staff to help create 
a real style that works in your real life.

We’ve got something for everyone.

HH Main Street 1/4ad_Layout 1  5/9/13  3:49 PM  Page 1

Millerton Service Center
ASE Blue Seal of Excellence

Michael D. Lyman 
& Adam M. Lyman

Repairs & Service 
Used Car Sales

518-789-3462 • 518-789-3488 fax
52 South Center St. • Millerton, NY 12546

Holiday gift certificates available 
Remote car starters would be 
the ideal gift this winter!
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friendly faces

friendly faces: meet our neighbors, visitors and friends

Eric Skabry has worked at Ruge’s Chevrolet in Mill-
brook, NY, as a sales consultant for three months. “What 
I love is excitement from customers when they sit down 
in the car they’ve been looking for and I know that I’ve 
helped them make one of the most important decisions 
a person can make.” Originally from Buffalo, NY, Eric 
loves the mountains and hiking trails in our Tri-corner 
area, and in general, spending as much time outside as 
possible; all in addition to spending time with his wife 
and daughter. Eric is a US Marine Veteran, and was 
honorably discharged after eight years of service in the 
Infantry as a Sergeant. Thank you so much for your 
service, Eric. We wish you nothing but the best. 

A registered nurse for 36 years, Dorothy Bazzano has 
spent 15 of those as a registered nurse with the team at 
Sharon Hospital, where she leads the cardiac rehabilita-
tion department. Her day-to-day schedule includes 
orienting patients into the program, which evaluates their 
heart health and monitors their progress over time. In 
2017, she was a recipient of the Nightingale Award for 
Excellence in Nursing, Connecticut’s largest statewide 
nursing recognition program. The Norfolk, CT, native 
said, “My favorite part of my job is helping people un-
derstand what we are doing and making a positive impact 
on their experience.” With two daughters and three 
grandchildren, family is a pinnacle of her joy outside the 
office. “We’re also expecting two more grandsons very 
soon and are excited to grow the love and connections 
shared among our family,” she said. 

Megan Hay is an administrative assistant for Trast & 
Gyenes – accountants and tax professionals in Kingston, 
NY, and has been with the firm since September of 2017. 
“I love our office, we are small but mighty,” she said. 
“We each share important roles in order to get the job 
done correctly. Plus, they are a pretty fun group of people 
to pass the time with.” Outside of work Megan enjoys 
magnet fishing, bike rides, and hiking and camping with 
family. “I love where I grew up in Ancramdale because it 
is so very quiet and peaceful,” she says. “This fall, I am 
looking forward to sweaters, pumpkin and apple picking, 
corn mazes, hayrides, and all of the holidays that come 
along with it.”

The Village of Millerton was pleased to welcome its new 
Mayor, and tenth-generation resident, Jenn Najdek to 
the venerable office this past July. As a lifelong resident, 
Jenn has seen the growth of the village, past and present, 
firsthand. “I love the sense of community in both the 
old and the new.” In addition to being the Mayor of the 
Village, Jenn has enjoyed a decade of dedicated work at 
Eco-Builders since 2010. Owned and operated by her 
brother Donald, EcoBuilders works with clients on the 
benefits of green, sustainable construction. Outside of 
work, Jenn is an avid golfer and enjoys hitting the links 
with friends. “I like being part of the solution,” says Jenn. 
“That philosophy applies to both my career as well as my 
passion for community service.” 

After serving as National Design Director for decades 
with an international live events company, Christopher 
Virtuoso turned the page in 2020 and jumped into 
the real estate market and is now with Keller Williams, 
Hudson Valley North, and is loving it. “I am a people 
person so real estate is the perfect fit for me,” says Chris. 
“My partner and I moved up to Millerton in 2008 and 
now I finally have the time to be more involved with 
beautiful village.” Chris recently became a member of the 
Millerton-North East Climate Smart Community Task 
Force, which has introduced him to the many folks that 
make the town vibrant and successful. “Sustainability is 
something I felt strongly about in the design world,” says 
Chris. “I enjoy spreading that important message.”

Fran Goodsell is a school psychologist for the Region 1 
School District in Connecticut. She feels lucky to have 
worked in many different states and school settings over 
the course of her approximately 40-year career. “Working 
with the students is the joy of the work. There have been 
so many changes over the past years that have impacted 
children and families that more student support services 
are so needed.” When she isn’t working, Fran can typi-
cally be found enjoying a good mystery novel. She also 
loves to travel, cook, cheer on the Pittsburgh Steelers, and 
volunteer in her local community. Originally from Pitts-
burgh, PA, and having spent many years in Los Angeles, 
CA, Fran is a resident of Kent, CT, and truly appreciates 
what this area has to offer. “Although I still miss aspects 
of West Coast weather, I love living in such a wonderful, 
dynamic, and beautiful town!”
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Open every Saturday
May until the end of October

10am-1pm under the pavilion at 
Palatine Park in Germantown

Germantown 
Farmers 
Market

Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

PAINTED PETS
JOY SHARED + SPIRITS CAPTURED

PH: 302.367.7387  •  E: PAINTINGS@NATALIAZUKERMAN.COM
OFFTHEWALLDESIGN.COM

Pure Audio Consulting
Audiophile music systems 

for any budget

www.pureaudioconsulting.com

Focal • Naim • Vivid • Chord • 
Rockna ...and many more
Authorized dealer  
Full factory warranty 
30-day home trial

Streaming, digital, and 
tube gear specialists

Call or text Tim Hall: (347) 541-0691

Ledgewood Kennel
Ltd.

the premier full-service pet care facility lo-
cated on our 50 acre farm serving the hudson 
valley, massachusetts and connecticut.

we have been in business for over 20 years and 
offer lodging, grooming, daycare, training 
and a pool for dogs.

(518) 789-6353
info@ledgewoodkennel.com • ledgewoodkennel.com
639 Smithfield Road, Millerton, NY 12546
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By Christine Bates
info@mainstreetmag.com

Before it started to rain and after the 
last Sunday lunch was served in the 
dining room, Tim Bontecou, President 
of Tamarack Preserve Ltd., took me 
for a SUV drive over the gravel roads 
and fields of the preserve, which have 
been in the Bontecou family since the 
late 1930s. 
 Starting out at the clubhouse and 
sporting clay stations, the narrow road 
followed the stream running through 
limestone canyons, and forests of 
hemlock and hardwood to the serene 
lakeside lodge. Another grassy trail led 
to the fishing ponds and fields planted 
with switch grass, corn and sorghum 
for the upland birds. Deer bounded 
in front of us. A heron took flight over 
the wetlands.  The tranquility, beauty 
and variety of the natural landscape 
was inspiring.

How would you describe the 
Tamarack Preserve?
Tamarack is a non-proprietary 
private membership hunting and 
fishing club that we hope promotes 
good sportsmanship and a general 
love of the outdoors – plus some of 
the best food in the area. Within 30 
miles of us there are many hunting 
clubs, but each one has their own 
little niche and flavor. I think we are 
a bit different in encouraging young 
people to become involved and be-
ing more informal than some other 
clubs. For example, here, if they 
wish, members can hunt with their 
own bird dogs. 

Why did you create Tamarack?
My family created this preserve 
on land the family has owned for 
three generations to protect 1,700 
acres from development and to 
help defray the expenses of owning 
land. We began modestly in 1991 
housed in a small, old farmhouse. 
After deciding the farmhouse was 
just too rotten to save, we built this 
new clubhouse with the restaurant, 
kitchen, bar, and library in 1994. 
Our simple goal in starting the 
preserve to hold onto and protect 
this land has remained unchanged. 
The hunting and fishing club was 
the solution to profitably using 
marginal land.

How did you decide on the 
name?
There was already a lake in the 
swamp called Lake Tamarack that 
just seemed like an obvious choice. 
The tamarack tree, also known as a 
larch, is a deciduous conifer whose 
needles turn a brilliant yellow in the 
fall. Preserve is in the name because 
that is our mission.

What was the most difficult 
thing when you first started?
The early years were rough. Attract-
ing members before we had facilities 
wasn’t easy. But we had the land and 
that made everything possible.

How do you become a 
member?
Typically, a member brings you as a 
guest and then sponsors you if you 
decide to apply for membership. 
There are two levels of membership 
– an associate membership which 
allows you to shoot clays, fish, 
use the dining room and walk the 
property, and regular membership 
which includes all the foregoing 
plus hunting. There’s not a formal 
board review process, just manage-
ment’s decision. 
 There’s a one-time initiation 
fee when you join that will not be 

Continued on next page …

business

TIM BONTECOU, TAMARACK 
PRESERVE LTD., AMENIA, NYKeeping the land

refunded if you discontinue your 
membership. Then there are annual 
dues and usage fees. The idea is to 
keep dues low and let usage fees 
cover the costs of any activity. Our 
goal is to keep fees affordable and 
maintain and improve our facilities. 
Our annual member turn-over rate 
due to death, lack of interest, or re-
location is minimal. We have limits 
on the number of members because 
we want to be able to provide top 
services when someone calls up to 
reserve a field or have dinner. In a 
way we are like a gym. 

What do you offer members? 
Do you need a hunting 
license?
The preserve covers 1,050 acres 
on this side of Route 44 and then 
another 700 acres hidden across 
the road. There are eight separate 
hunting fields for birds, three areas 
for hillside release, a five stand and 
15 stations for sporting clays, a 
rifle range for target practice and 
gun sighting, a swampy section for 

Above: Tim Bonte-
cou with his hunt-
ing dog Tweed. 
Below, left: The 
walls of the dining 
room are covered 
with trophies lent 
by members.
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ducks, a bass pond, wild game areas 
for hunting deer, turkeys, ducks 
and geese, and the stream for trout 
fishing.
 At the end of the preserve’s 
central road is a small lake which 
was created by the Thorne family 
who assembled this tract of land in 
1905. They built the iron bridge 
over the stream and the 30’ high, 
150’ long dam. There’s a historic 
lake side fishing lodge that members 
can utilize for entertaining and a 
rustic log cabin for camping. We 
stock the ponds with bass and the 
streams with trout, and release birds 
in the fields. About 80% of the fish 
are catch-and-release and lots of the 
birds escape the hunters. Guides 
with trained dogs, mostly labs and 
springer spaniels, are provided for 
field hunts. Instruction is available 
for anyone wanting to learn how to 
shoot and fish. In our pro shop, you 
can rent a shotgun or a fishing rod 
if you don’t have your own.
 No licenses are required for up-
land bird hunting on the preserve; 
however, regular state permits and 
stamps are required for hunting 
wild game in season and, in most 
instances, for fishing. 

It must be hard to keep 
this road open
The rainstorm two weeks ago 
really tore up the roads and we’re 
still working to repair them. We 
have dumped many loads of gravel 
from our own bed to restore them. 
Maintenance of our infrastructure 
demands a lot of equipment. The 
preserve owns four tractors, a skid 

business

steer, five pickup trucks, plus mow-
ers, weedwhackers and chain saws, 
etc. There are about 12 miles of 
roads and trails to maintain plus all 
the buildings and structures. 

How many employees do 
you have?
We have 30 full and part time em-
ployees. Many of our staff members 
have been here 15 to 18 years. I 
believe it’s a good place to work, but 
like all businesses today it’s hard to 
find people who are willing to work. 

How did Covid affect the 
preserve?
We did apply and receive a PPP 
loan, which was forgiven, and all 
our employees continued to get 
paid. We were closed completely 
for two months. First golf courses 
were permitted to open, and then 
sporting clays about a week later. 
The restaurant remained closed dur-
ing Covid restrictions, but we did a 
tremendous take out business. 

How important is the internet 
to your business?
The internet is not important in 
attracting new members, but it does 
enable us to communicate easily. 
Our website is really for our mem-
bers and only accessible to them to 
make reservations, view our weekly 
email blast, etc. 

Is climate change affecting 
the preserve? What do you 
see?
Scientists at the Cary Institute have 
told me that our forests will defi-
nitely be affected by climate change 

but they are not sure how. All they 
will say is that catalpa and hickory 
trees don’t seem to be affected yet. 
Right now, the hemlocks are being 
eaten by the Japanese woolly adelgid 
insect. With warming tempera-
tures these insects have extended 
their range north. All the ash trees 
are dying from the Emerald Ash 
borer. Beech trees are attacked by 
the beech bark beetle, oak trees by 
anthracnose fungi, and pine trees 
by the pine beetle. And then there 
are the ticks that affect people. The 
milder winters and wetter, warmer 
summers continue to provide in-
creasingly large habitats for ticks for 
longer periods. 

How is the preserve involved 
in the community?
Personally, I serve as a director of 
many local organizations and just 
joined the North East Community 
Center board which provides much 
needed social services from after 
school education to senior trans-
portation for our region. I’m also 
very active in the Dutchess Land 
Conservancy where I was chairman 
for a long time and the Cary Insti-
tute. The preserve itself supports 
many local organizations financially, 
as well as contributing our facilities 
for special fundraising events like 
Ronald McDonald House, Ducks 
Unlimited, and some clubs in New 
York. We limit the number of these 
events so our members aren’t af-
fected. •

To learn more about Tamarack Preserve, 
call (845) 373-7084, or visit them online 
at tamarackpreserve.net.

Above: The 
outdoor patio is 
a meeting place 
after shooting.
Below, left: A rainy 
afternoon at the 
duck pond at the 
Tamarack Preserve. 
Photo by Christine 
Bates.
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when you put your heart in the wrong hands.

Cardiac arrest  
is unavoidable 

Get advanced heart care from Nuvance Health’s Heart and Vascular Institute.

At the Nuvance Health Heart and Vascular Institute, we’ve implemented a team approach to your 

to provide comprehensive and innovative solutions. And our patient-centered approach means 
we’ll be with you at every step of your journey. Plus, with 17 locations across New York’s Hudson 

Valley and western Connecticut, you don’t have to travel far to get high-quality care.     

Request an appointment at nuvancehealth.org/heart

Danbury Hospital | Northern Dutchess Hospital | Norwalk Hospital 
Putnam Hospital | Sharon Hospital | Vassar Brothers Medical Center 

Nuvance Health Medical Practices
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Craig Anthony Longhurst 
INTERIOR DESIGN 

cal@craiganthonylonghurst.com        @craiganthonylonghurst
34 Belden St Falls Village CT 06031  502 W 27th St New York NY 10001

Hillsdale, NY: 518.325.3131· Lakeville, CT: 860.435.2561· Millerton, NY: 518.789.3611 
Hudson, NY: 518.828.9431· Chatham, NY: 518.392.9201·  Sheffield, MA: 413.229.8777

www.herringtons.com· 800.453.1311· WINDOW & DOOR SPECIALISTS

We share your passion.®

107 Main Street, Falls Village, CT / furnace-artonpaperarchive.com

Yvonne Estrada
Liminal Numinous
August 28 - October 3, 2021

Accepting
only the  

EXCEPTIONAL.
www.harney.com
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baking

By Olivia Valentine & 
Caroline Markonic
info@mainstreetmag.com

A cobbler is a deep-dish baked fruit 
dessert with a thick biscuit topping. 
Traditionally, the rich fruit stew is 
the base. Some like to bake a cobbler 
with the biscuit on the bottom too, 
but we feel that isn’t a true cobbler. 
That’s more like a deep-dish pie! It is 
believed that the name “cobbler” got 
its name from the biscuit-like topping 
resembling cobblestones. Cobblers 
were created by British American set-
tlers who lacked the proper ingredi-
ents and equipment for pie. Lucky for 
us because cobblers are just as tasty as 
pie but half the work!
 When we make a dessert, we always 
have plenty of taste testers hap-
pily volunteering to taste our baked 
treat. This cobbler was tested by two 
individuals that love a good dessert. 
It was such a hit that it was gobbled 
up entirely within minutes. So, we 
suggest if you are making this dessert, 
you make two!
 Cobblers can be made with apples, 
blueberries, rhubarb, etc. It doesn’t 
have to be made with fresh peaches, 
but we just happened to have a big 
basket of freshly-picked peaches sit-
ting on our counter. We had already 
made peach pancakes and thought, 
“Hmmmm, let’s make a cobbler for 
the September Recipe of the Month.” 

Peaches are one of Olivia’s absolute 
favorite fruits. There is nothing better 
than peeling a fresh, ripe peach and 
having the juices run down your arms 
while you bite into its deliciousness.

For the recipe, which is rather 
simple (we like simple), you’ll 
need:

The base:
1 1/2 tbs cornstarch
1/4 cup brown sugar
4 cups peeled, sliced peaches
1 tbs butter
1 tbs fresh lemon juice
 
Batter topping:
1/2 cup sifted flour
1/2 cup sugar
1/2 tsp baking powder
1/4 tsp salt
2 tbs soft butter
1 egg, slightly beaten

Honeyed cream:
1 cup heavy cream
1 tbs honey
1/2 tsp cinnamon

Preheat oven to 400 degrees.

For the base:
Combine the cornstarch, sugar, and 
water in a medium saucepan over me-
dium heat. Add the peaches and cook 
until mixture thickens, about 8-10 

minutes, stirring occasionally. Turn 
off the heat and add in the butter and 
lemon juice. Pour into an 8” round 
baking dish and set aside.

For the batter:
Combine all ingredients and beat with 
a spoon until the batter is smooth. 
Drop spoonfuls of the batter on the 
hot peach mixture being sure to cover 
most of the top but don’t worry as it 
spreads over peaches during baking. 
Sprinkle the batter with half a table-
spoon of sugar and then pop it in the 
oven. Bake for 40-50 minutes.

Honeyed cream:
Beat 1 cup of whipping cream until 
slightly thick. Add the cinnamon and 
honey, beat until fully combined (be 
careful not to over whip or you’ll have 
honey butter).
 Serve warm, topped with the hon-
eyed whipped cream. It is also great 
with vanilla ice cream. •

Olivia and Caroline are enthusiastic food-
ies and bakers who are constantly in the 
kitchen, as well as explorers who create their 
own adventures in our area – and did we 
mention they are mother and daughter? 
Follow Olivia on Instagram to see her many 
creations at @oliviawvalentine.
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Impeccable 4000 sq. ft. contemporary 
barn with gracious rooms, high ceil-
ings, 2 fireplaces and first floor prin-
ciple bedroom. Direct access to South 
Spectacle Lake, CT’s cleanest lake! A 
14 KW solar system (owned) and EV 
charger for vehicles. Beautiful large 
covered deck and professionally land-
scaped property, and so much more!                                                         
$1,875,000

STYLISH SOPHISTICATION WITH LAKE ACCESS

860-927-4646 • 860-364-4646 • 860-672-2626 • www.bainrealestate.com

We have been selling homes and land in the NW Corner of CT for 50 years
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real estate

By Christine Bates
info@mainstreetmag.com

Even though the residential real estate 
market everywhere is booming with 
record low inventory, commercial real 
estate prices and activity remain slug-
gish. We wondered how to go about 
selling your real estate if it’s attached to 
your small business. One local entre-
preneur explained, “I didn’t get much 
for the business, but I did really well on 
the real estate.” Many thanks to Leslie 
Farhangi who wants to sell her vodka 
brand, Three Meadows and a Pony, 
who suggested this month’s theme for our 
real estate column. If your business does 
not have associated real estate, using a 
real estate broker wouldn’t be advisable 
but the rest of this information will be 
useful.

The challenge
Small businesses with or without as-
sociated real estate are not easy to sell. 
Owners worry that publicly trying 
to sell might adversely affect their 
customers, their vendors and their 
employees. Some owners decide to 
just close up shop when their lease is 
up or, if they own the real estate, sell 
their inventory and list the property 
for sale as Lou Saperstein did with 
his eponymously named, iconic store 
in Millerton, NY, or Gilmor Glass 
when it closed its glass works and 
sold the brick building. Tony Blair 
of Stone House Real Estate in Great 
Barrington, MA, estimates that only 
20% of commercial real estate is sold 
with the business included. In his 
experience potential buyers look at the 
condition and location of the building 
as well as the historic and projected 
financials associated with the business. 
Typically, real estate brokers, lawyers, 
appraisers, and accountants work 
together to figure out the details of a 
sale.

likely that the owner will have to 
finance a good part of the transfer.  
In Main Street’s August 2013 issue, 
we asked Roger Elwood, “What’s on 
the horizon for Sharon Auto Body?” 
He responded, “When I decide to 
leave the business, one of my trusted 
employees will take it over.” Later 
that same year Jim Young, who joined 
Sharon Auto Body in 1988, purchased 
the business from his boss. They had 
been talking about it for years and 
Elwood financed the sale. “I just 
send him a check. That’s how these 
things work. No bank is interested in 
financing this kind of sale.” Key to the 
transaction was the help of Young’s 
accountant and attorney. Nothing has 
really changed in the business. “When 
I get ready to retire, I’ll probably do 
the same thing.”

Sell to the competition
At the height of Covid, garden 
enthusiasm soared in 2020, and 
Hoffman Landscaping of Wilton, CT, 
announced the acquisition of Kent 

Continued on next page …

YOU GET EVERYTHING
Basics before selling
Think ahead if you want to sell your 
business. Examine your own motives 
for the sale. Do any family members 
want to take it over? Has anyone you 
know expressed an interest in buying 
your business? Are there any competi-
tors that might be interested? Do you 
have a key employee who knows the 
business? Do you want to stay on 
in any capacity if you sell? Are you 
willing to help finance the purchase of 
the business? How important is it to 
you to have the business continue and 
retain its identity?
 Next anticipate the questions 
any buyer or business intermediary, 
whether real estate broker or business 
broker, will ask. Be able to explain 
why you are selling the business and 
whether you will stay on to help the 
new buyer – or not. Sit down and 
honestly quantify what you are taking 
out of the business – salary, personal 
expenses, entertaining, travel, etc. 
and determine the cash flow any 
new owner would be buying. Think 
about the most valuable resources of 
your business. Trained employees, 
increasing revenues, high customer 
retention, brand name, reputation in 
the community, vendor relationships, 
excellent location, leasehold improve-
ments, high margins, technology, etc. 
are all important. These will be your 
key selling points. Be sure that your 
tax returns and your financials are in 
order and that all employees are on 
the books. Try to promote the success 
of your business through advertising, 
your website, and social media clout 
and mentions. It’s always a good idea 
to sell when your business is doing 
well. 

Employee buyer
It’s best to plan far in advance – years 
ahead – if you plan on selling your 
business to a capable employee. 
And, depending on the business, it’s 

Above: The White 
Hart Inn is once 
again the center 
of Salisbury, CT, 
after its sale to local 
investors. Photo: 
Christine Bates. 

Buying and selling a business with real estate
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real estate

Greenhouse & Gardens. Hoffman, 
with over 160 employees, had been 
growing at 15% a year and was look-
ing for geographic expansion into Li-
tchfield County. Bruce Bennett, who 
built the Kent business with his wife 
Debbie, was becoming overwhelmed 
with the growing success of their busi-
ness and called Mike Hoffman with a 
proposition according to an interview 
in Litchfield County Times. “I told him 
that I had two things: my people went 
with the business and that he would 
maintain the Kent Greenhouse name 
– at least for a while. He agreed to 
both and that sealed the deal.” 
 “I’ve spent my entire career saying 
I wouldn’t do retail,” said Hoffman. 
“But then I met the people at Kent, 
saw the business and the traffic. Now 
I can’t begin to tell you how excited 
I am about retail. Their operation is 
amazing.” For background on Kent 
Greenhouse see Main Street’s interview 
with Bruce and Debbie Bennet in our 
December 2014 back issue.

Get the word out – quietly
Sometimes business owners get lucky 
and receive an unsolicited offer they 
can’t refuse, but usually that doesn’t 
happen – unless you’re a real estate 
broker. In the last few years, strong 
local brokers have been purchased 
by national, public players – Paula 
Redmond to Corcoran, Guernsey to 

enthusiast and a realtor with Select 
Sotheby’s in Hudson, NY, listed the 
property and found the right buyer. 
The business included the renovated 
theater, state-of-the-art equipment, a 
central Library Management System 
and satellites that help bring National 
Theater and the Met Opera live to 
local audiences. The staff was willing 
to stay and help continue to operate 
once Covid restrictions were lifted. 
Between Carol Sadlon (the owner) 
and Sotheby’s marketing the poten-
tial sale of the beloved Moviehouse 
received a lot of public and press 
attention. Oscar-winning directors, 
Broadway producers, and people 
who loved the Moviehouse expressed 
interest. Before financial details were 
shared, qualified parties signed con-
fidential non-disclosure agreements. 
The property was listed on October 
29, 2020 and sold at its listing price 
of $1,195,000 on February 19, 2021. 

Using a business broker
The internet has changed selling your 
business and business brokers make 
active use of every site from Craig’s 
List to www.BizBuySell.com – the 
largest internet site for selling a busi-
ness, with or without a real estate 
component. These sites are an excel-
lent resource of information on selling 
or buying a business and include 
postings by sellers themselves and 

Compass, and Best & Cavallaro to 
William Pitt Sotheby’s. 
 More typically savvy business own-
ers assess the value of their real estate, 
inventory, cash flow and brand, and 
then network confidentially with 
trusted influencers about their desire 
to sell. This network could include 
important clients, valued vendors, 
and trusted real estate and business 
professionals. One high profile re-
gional business has created a confi-
dential website which elegantly tells 
their story. This approach gives the 
owner ultimate flexibility in selecting 
a buyer, and pricing without listing 
with a business broker or publicly an-
nouncing a sale on the multiple listing 
service. Selling a business with real 
estate confidentially requires patience 
and sophistication and works best for 
successful, profitable businesses that 
are still too small to engage the active 
interest of a New York investment 
bank.

Let everybody know
The White Hart Inn in Salisbury, 
CT, is a high-profile example of the 
patience required to sell a business 
that involves real estate even when it’s 
public knowledge. The venerable inn 
had undergone a $6 million makeover 
into a glamorous destination with 
16 luxury suites and, after reopen-
ing briefly to public criticism, it was 
closed and put up for sale without 
management or employees. The inn 
was initially listed at $5,000,000 
in late 2010 by Pat Best of Best & 
Cavallaro and the asking price was 
gradually reduced to $3,900,000 by 
2013. After much spreadsheet analysis 
of potential income and expenses, a 
group of local investors purchased the 
inn for $2,900,000 in 2014 based on 
the potential cash flow the inn might 
generate, and the importance of the 
inn’s survival to the community. Real 
estate records reveal that a value of 
$2,150,000 was attributed to the real 
estate itself with the remainder allo-
cated to good will, leasehold improve-
ments and furnishings.
 The 500-seat Moviehouse in Mil-
lerton, NY, is another example of a 
sale of a business using a real estate 
broker. In this case Raj Kumar, a film 

Babette’s Kitchen
3293 Franklin Avenue, MIllbrook, NY 12545

Established in 2006, this 
profitable local favorite is 
available for sale for the 

first time.

FOR MORE INFORMATION, PLEASE CONTACT:

LICENSED REAL ESTATE SALESPERSON
DIRECTOR | FOOD, BEVERAGE & HOSPITALITY GROUP

HOULIHAN LAWRENCE COMMERCIAL REAL ESTATE
800 WESTCHESTER AVENUE, N-517, RYE BROOK, NY 10573

C: (917) 689-1799 | O: (914) 798-4900

RICK TANNENBAUM
RTANNENBAUM@HLCOMMERCIALGROUP.COM

foodbevhosp.com

CAFE | BAKERY | GRAB-N-GO | GOURMET MARKET | CATERING
BREAKFAST | LUNCH | DINNER | SALADS & SANDWICHES

FULLY BUILT-OUT RESTAURANT/CAFE 

INCLUDES ALL FURNITURE, FIXTURES & EQUIPMENT
& CATERING/DELIVERY VAN

by business brokers. These brokers 
normally charge 10% to 15% of the 
sale price for assistance in selling your 
business, more than the 5% standard 
real estate brokerage fee. Visiting these 
internet sites is a good way to get a 
feel for what businesses are asking, the 
names of business brokers, and com-
mercial real estate brokers who handle 
business sales. While not as public as 
a real estate listing, business brokers 
reach large audiences, and many re-
tain their own data bases of potential 
buyers. Business brokers will focus on 
the cash flow that the business gener-
ates, rather than valuing the business, 
good will, and real estate separately. 
Depending on your business there 
are also industry sites and business 
brokers who focus on only one type of 
property. For example, bed and break-
fasts, restaurants, and even airports 
have specialized intermediaries that 
are worth a look. •

Christine Bates is a registered real estate agent 
with William Pitt Sotheby’s International Real 
Estate in New York and Connecticut. She has 
written monthly for Main Street Magazine since 
its very first issue. 

Above: The Movie-
house in Millerton, 
NY, found a buyer 
quickly despite be-
ing closed by Covid 
restrictions. Photo: 
Christine Bates.

Above: The sale of Babette’s, a fully built-out café/restaurant in Millbrook, NY, is being 
handled by Houlihan & Lawrence’s specialized Food, Beverage & Hospitality Group.
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& concert featuring chris janson

saturday, october 2
amenia, new york

4pm rodeo • 7pm concert

tickets & info:  
hudsonvalleyrodeo.com

100% of net proceeds to benefit the amenia-wassaic community organization

HITS INCLUDE:
“BUY ME A BOAT”
“FIX A DRINK”
“GOOD VIBES”
“DRUNK GIRL” 
AND “DONE” 

supporting the:  
the amenia-wassaic 
community organization

and sponsored in part by:   
the silo ridge  
community foundation

register online for children’s mutton bustin’
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Summer sale going on now! 
20% off all remaining in stock outdoor furniture

Barlow Tyrie, Kingsley Bate, Three Birds, and Summer Classics

Hours: Monday - Saturday 10-6, Sunday 11-5  •  5938 North Elm Ave.  •  Millerton, NY 12546 
t: 518.789.3848  •  f: 518.789.0234  •  www.northelmhome.com

MotorworksThe

518.789.7800
23 South Center Street, Millerton, NY

www.TheMotorworks.biz

Foreign, Domestic & Vintage Service
NY State Inspection Station

ADVERTISE FOR 
AS LOW AS

$51
A MONTH

@ MAIN STREET MAGAZINE

P 518.272.8881 • E info@snyderprinter.com • 691 River Street, Troy, NY

www.snyderprinter.com

860 364 0878
26 Hospital Hill Road
Sharon, Connecticut
sharonoptical@att.net
www.sharonopticalct.com

Locally owned and operated 
since 1983 by Carl Marshall.

Featuring: Lafont, Silhouette, 
Ray-Ban, Revo & Maui Jim 
sunglasses

Hours: Mon-Fri 9:30-5:30, 
& Sat 9:30-1
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By Kathryn Burke
kburke@nysba.ny.gov

In the best of times it’s important to 
recognize those who are good leaders. 
In these challenging times, it’s even 
more important to recognize those 
who are selfless, smart, and commit-
ted to excellence, and encourage the 
best from others. Tara Sullivan was 
that kind of leader at the New York 
State Bridge Authority. Sullivan was 
appointed deputy director by former 
Governor Cuomo ten years ago; then 
appointed as the first female to lead 
the Bridge Authority by the NYBSA 
Board in 2019, with the departure of 
the previous executive director.

Local Hudson Valley roots
Sullivan knows the Hudson Valley. 
She has more than 30 years in public 
service. She grew up in Woodstock, 
NY, and served on their town board, 
and then on the Ulster County Legis-
lature, which was followed by several 
state roles including serving as the 
Governor’s regional representative for 
the Hudson Valley. As executive direc-
tor of the Hudson-Fulton Quadricen-
tenniel, Sullivan traveled the Hudson 
Valley highlighting the significance of 
those two historic events and orga-
nizing major celebrations from the 
Battery to Albany. 
 In 2018, Sullivan was chosen 
as one of Hudson Valley Magazine’s 
Women in Government, as the first 
female executive at the Bridge Author-

ity. As deputy director, Sullivan made 
it her mission to learn all aspects of 
the Bridge Authority, particularly its 
history and its long-held practice of 
serving the residents of the Hudson 
Valley by providing some of the safest 
long-span bridges with the lowest tolls 
in the country. 
 In addition to attending to her 
responsibilities at her office at NYSBA 
headquarters, Sullivan began visiting 
each of the five bridges regularly. She 
got to know the workers and how 
things ran. She listened and received 
feedback from those doing the main-
tenance and operations at the bridges. 
She quickly came to understand the 
uniqueness of this Public Authority, 
created in 1932 by then-Governor 
Franklin D. Roosevelt, to fund, main-
tain, and operate the bridges of the 
Hudson Valley from the Bear Moun-
tain to the Rip Van Winkle without 
being encumbered by the politics or 
budget cycles of Albany. NYSBA is 
one of the best run Public Authorities 
in New York State, if not the best run. 
Tolls collected at their five bridges ac-
count for almost 100% of the Bridge 
Authority budget, no state tax revenue 
is provided to the Authority.

Bridge education
To share her discovery of the unique-
ness of the Authority with the 
people of the Hudson Valley, Sullivan 

profile

First female to lead the New York 
State Bridge Authority, retires

Continued on next page …

instituted the section of the Bridge 
Authority law that charged the Au-
thority with educating the public on 
its workings and its bridges. Historic 
Bridges of the Hudson Valley was 
formed with Sullivan as its first chair. 
The Historic Bridges of the Hudson 
Valley board brought me on as direc-
tor in 2016, and together we brought 
about the creation of a museum/
classroom space at the Bear Mountain 
Bridge and a classroom at the Rip Van 
Winkle Bridge. 
 Our initial educator workshops 
were attended by New York State 
Master Teachers, with Sullivan greet-
ing each workshop personally to tell 
the story of the Bridge Authority, and 
its role in developing the Hudson Val-
ley community we enjoy today. She 
understood the importance of utiliz-
ing the Authority’s bridges for STEM 
and STEAM education and encour-
aged the sharing of STEM curriculum 
materials, as well as welcoming class 
visits – including engineering tours of 
the bridges by Bridge Authority en-
gineers – to provide authentic STEM 
experiences for many Hudson Valley 
students. 

Tara Sullivan:

Above: Tara Sullivan, 
the now-former 
leader of the New 
York State Bridge 
Authority. Below, 
left: The Hudson 
River Skywalk on 
its opening day. All 
images credited to 
Olive Cadet at NYS 
Bridge Authority.
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The Hudson River Skywalk
One of Sullivan’s signature accom-
plishments is the Hudson River 
Skywalk – linking the homes and 
studios of 19th century Hudson River 
School pioneers Thomas Cole and 
Frederic Church across the Rip Van 
Winkle Bridge. Under her leadership, 
the Authority improved the pedestrian 
walkway and added viewing plat-
forms, offering today’s Hudson River 
artists and visitors the opportunity to 
enjoy the river and Catskill Mountain 
vistas that inspired Cole and Church. 
 Sullivan worked with many com-
munity partners, including Betsy 
Jacks, executive director of Thomas 
Cole National Historic Site who said, 
“The Hudson River Skywalk was a 
dream I thought would take a decade 
or more to realize. Instead, Tara Sul-
livan made it happen almost instanta-
neously. Her leadership skills are like 
nothing I have ever seen before, or 
since.” 
 Sean Sawyer, president of The 
Olana Partnership, is quoted as say-
ing, “Tara Sullivan had the vision to 
see the potential of the Hudson River 
Skywalk and the remarkable leader-
ship skills to literally bridge the river 
and unite all the diverse organizations 
and constituencies involved to make it 
a reality.”

The most challenging times
Sullivan was appointed acting direc-
tor by the Bridge Authority Board 
in 2019, serving during what would 
prove to be some of the most chal-
lenging times for the Authority and 

for the Hudson Valley. The largest 
capital project in Bridge Authority 
history was about to begin, cashless 
tolling would be implemented on all 
bridges in the next couple years, and 
then Covid hit. An entire new NYS-
BA Board was appointed by former 
Governor Cuomo in August 2020. 
 Sullivan worked with the new 
Board, and others, to enable the 
Bridge Authority workers – engineers, 
maintenance crews, operations, and 
collectors – to continue to do their 
jobs keeping our Hudson Valley 
bridges some of the safest, and best 
maintained, with some of the low-
est tolls in the nation for long span 
bridges. All while the Newburgh-Bea-
con Bridge north span decking project 
proceeded to a likely completion, way 
ahead of the originally scheduled date. 
Additionally, prior to Sullivan’s retire-

ment date, the cashless toll system 
went into effect at the Newburgh-
Beacon Bridge. All Bridge Authority 
bridges should be cashless by early 
2022.

The best person for the job
All of this illustrates that the best 
person to lead is not always the most 
obvious person. A good leader should 
recognize the value of the organization 
they lead, utilize the experience and 
knowledge of individuals within their 
organization, then work to achieve 
defined, common goals. Sullivan did 
all that and did it well. 
 As Sullivan retires, the Bridge 
Authority welcomes its second female 
leader in Maureen Coleman, appoint-
ed as the executive director by former 
Governor Cuomo in July 2021. 
Coleman has hit the ground running. 
All indications are that Coleman is 
eager to learn all about the Author-
ity she now leads. She already has an 
appreciation for this well-run agency 
that only an insider could know. It’s 
become clear she is working to ensure 
the Bridge Authority continues to be 
a pivotal support, for many years to 
come, for the Hudson Valley and be-
yond. Many thanks to Tara Sullivan. 
And a warm welcome to Maureen 
Coleman. •

profile

Above: Tara Sullivan, 
at the ribbon cutting 
for the The Hudson 
River Skywalk on its 
opening day. Below, 
left: A classroom for 
the Historic Bridges 
of the Hudson 
Valley, located at 
the Bear Mountain 
Bridge. All images 
credited to Olive Ca-
det at NYS Bridge 
Authority.
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1-800-553-2234 
www.GMTaylorOil.com • "LIke" us on Facebook: www.facebook.com/TaylorOilInc

Taylor Oil Inc., is a family owned and operated local business, serving the local communities for the over 90 years. 
Offices in Dover Plains, Pawling, Millerton, Pine Plains, Millbrook. "We're here to serve you!"

In these uncertain times, call Taylor Oil and Propane to enroll in the 
Price Protection Program to protect your winter heating bill.

TAYLOR oil
HEAT TAYLOR

P R O P A N E

TAKE CONTROL OF 
THIS WINTER’S 
HEATING COSTS! 
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willey design llc
interior design  |  interior architecture

340 main street lakeville, ct 06039
(212) 579-4159  willeydesign.com

The Irondale Schoolhouse
Take a trip back in time

Learn the rich history of the one-room schoolhouse and its journey 
to the Village of Millerton in a new short video, available for 

viewing on weekends from 11 a.m. to 4 p.m.

Enjoy the slideshow and a tour of the fully restored schoolhouse, 
located next to the Harlem Valley Rail Trail.

16 Main Street  •  PO Box 876  •  Millerton, NY
www.irondaleschoolhouse.org
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26 Main St, Millerton NY | (518) 789-3797

OBLONGBOOKS.COM

OBLONG BOOKS

A powerful memoir
from the "Saturday
Night Live" cast
member Cecily
Strong about
grieving the death
of her cousin—and
embracing the life-
affirming lessons he
taught her—amid
the coronavirus
pandemic.

Jewelry – the gift that lasts.
Something for every budget!

Monday-Tuesday 12 - 4:30; Wednesday-Thursday 10 - 4:30; 
Friday 10-5:30; Saturday 10 - 3:00; Sunday- Closed

(518) 789-4649  •  www.elizabethsjewelry.com
110 Rt. 44, Millerton, NY next to CVS
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onsider the following exchange I 
had with “Joe,” the owner of an un-
named inn in the western Adiron-
dacks: 
 It was roughly 9am, and I was 
waiting for Joe’s wife, who served as 
hostess, waitress, chef, and (remark-
ably, still) a charming bartender, 
to put the finishing touches on 
the meat lover’s omelet that I had 
ordered nigh on an hour earlier. 
It happened to be Joe’s birthday, 
a coincidence he downplayed 
by pointing out that he was still 
“working,” an evident euphemism 
for ensconcing himself at a nearby 
table and launching disquisitions on 
whatever topic arose by virtue of his 
guests’ resumes. In my case, it was 
education.
 Joe bemoaned the inability of 
young people to tell time on a 
traditional clock. He lamented the 
abandonment of cursive script. Had 
I nothing to do the rest of the day, 
he would have assayed his theories 
about the importance of learning 
Latin. 
 I find myself in these situations 
often. I doubt that principals in 
China find themselves pigeonholed 
by would-be curriculum experts, 
but everyone in America has a 
perspective about what ought to 
be taught in public schools. The 
notion of a free public education is 
foundational to a democracy and 
is more native to our society than 

SEL: why is my 
kid’s school 
teaching about 
emotions?

the notion of free public health-
care (think about that one). It also 
entitles everyone to have an opinion 
on what schools should be teaching.

The Joes of the world
Debating the Joes of the world 
would be as Sisyphean an endeavor 
as trying to win him over to a Bit-
coin economy, so I resigned myself 
to listening and mentally marshal-
ling my retorts as he pontificated on 
the ignorance of younger genera-
tions. But the truth is, Joe’s business 
is dying. In between taking our 
omelette order and retreating to the 
kitchen to serve as her own sous 
chef, his wife deposited a photo al-
bum on our table that told the tale 
of halcyon days when snowmobilers 
encamped by the dozens and Joe 
was still a robust and active pres-
ence. Back then, cash was king, and 
word-of-mouth served well enough 
to keep the inn full. If I were to 
ask Joe to add an online booking 
feature and digital inventory man-
agement to his repertoire, he would 
seek out the first twenty-something 
college grad who would be willing 
to live in the middle of nowhere 
and push the whole enterprise onto 
them. 
 I suspect the Joes and I might 
share some common ground, 
however, if we could get past the 
trivia that each of us thought worth 
teaching and could discuss the com-
mon values that grease the treads of 
not only an economy, but a society. 
When Thomas Jefferson & Co. set 
us on the road to free public educa-
tion, they prioritized literacy, but 

Continued on next page …

they also indicated the importance 
of moral instruction and self-
government as qualities that could 
be installed in all citizens and, more 
importantly, that were necessary to 
the perpetuation of democracy. Just 
to successfully coexist in a single 
classroom with a handful of devel-
oping humans, teachers must draw 
upon a common set of values for 
conduct and interaction that even-
tually become habits among those 
who enter into that social contract, 
making resilience, problem-solving, 
self-management, creativity, and 
the like part of a code that we may 
never realize we are transmitting in 
a classroom, but that underlie all of 
the interactions. 

Written vs. hidden curriculum
What transpires between teachers 
and students is called curriculum, 
and by definition, curriculum 
prescribes a series of academic les-
sons that should inculcate youth 
and result in vigorous, sophisticated 
citizens who will be able to wheel us 
around the nursing home and pay 
their taxes on time. This curriculum 
necessarily changes to meet societal 
needs, so although schools today 
don’t generally spend much time 
learning Roman numerals just to 
read the inscriptions on old build-
ings and guess what Super Bowl is 
being played, we ought to be teach-
ing them how to use spreadsheets.

By Ian Strever
info@mainstreetmag.com

C
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 In most schools, curriculum is 
accessible or rather evident: it is 
sometimes published, and always 
outlined in Course of Studies guides 
and board policies, and we all have 
some idea of what will be taught 
in a Biology course, even if we 
don’t take the time to scrutinize the 
particulars. Since there have been 
schools, however, there has existed 
a hidden curriculum that scaffolds 
classroom and school practices, un-
dergirding student success in school 
and, arguably, later in life. 
 When young Johnny and Tommy 
get in a spat at recess, a teacher 
will reinforce the values of sharing, 
negotiation, communication, and 
empathy because they are important 
qualities to develop in human be-
ings. The teacher may not explicitly 
articulate those values, but they are 
a part of the lesson. Later on, when 
a student rewrites an essay, they are 
not only improving their learning, 
but also being rewarded for their 
diligence and self-advocacy. None of 
this has been traditionally codified 
in a curriculum, but that is starting 
to change.

Recent innovations in SEL
Even before the pandemic, func-
tional magnetic resonance imag-
ing, or fMRI, was impacting our 
understanding of brain activity 
and learning, specifically in terms 
of the interplay between emotions 
and learning. The first and most 
immediately accessible part of the 
brain, the hypothalamus, located at 
the spinal cord and responsible for 
base needs and responses, admits 
learning and emotions to the limbic 
system, which then sorts informa-
tion like a mailroom, comparing 
and contrasting incoming informa-
tion with previous learning. Emo-
tions and learning channel through 
the same organs, the hippocampi, 
which is why pouty third graders 

won’t learn anything until they can 
set aside their anger at the classmate 
who stole their crayons. 
 Enter the Collaboration for 
Academic, Social, and Emotional 
Learning, or CASEL. In 1997, 
CASEL paired with the Association 
for Supervision and Curriculum 
Development (ASCD) to draft a 
set of guidelines for educators that 
promoted the pairing of social and 
emotional learning. This effort, now 
approaching its twenty-fifth an-
niversary, has gained traction in the 
past few years, and especially since 
the advent of cell phones and their 
ubiquity in the hands of teenagers. 
 By this point in this essay, it 
should be clear that Social and 
Emotional Learning, or SEL, is 
nothing new, but being transparent, 
explicit, and strategic in how we 
instruct in these qualities is a recent 
innovation. A few programs are 
leading the way in organizing SEL 
instruction around the five general 
themes set forth by CASEL: self-
awareness, self-management, social 
awareness, relationship skills, and 
responsible decision-making. 
 Some districts have adopted the 
RULER program, an approach 
created by a team from the Yale 
Center for Emotional Intelligence 
and its Director, Dr. Mark Brackett. 
The mere existence of a Center for 
Emotional Intelligence suggests the 
prominence of this scholarship at 
the college level, and Dr. Brackett 
conducts a kind of Chautauqua on 
emotional intelligence that employs 
the RULER acronym as a mnemon-
ic for coaching emotional learners: 
Recognizing, Understanding, Label-
ing, Expressing, and Regulating. 
 Brackett designed RULER to 
teach students how to recognize and 
process emotions, starting with the 
physical sensations – increased heart 
rate, tightness in the chest, sweaty 
palms – that represent our body’s 
response to emotionally-charged 
situations. In RULER workshops, 
participants actually engage in 

noticing these phenomena so the 
adults can empathize with what 
students will be asked to do, and it 
is an intimate and comprehensive 
approach that encourages systemic 
and developmentally-appropriate 
adoption by an entire district.
 A less programmatic approach 
is Habits of Mind, developed by 
Drs. Bena Kallick and Art Kosta, 
who identified sixteen habits that 
characterize how humans overcome 
challenges. While the sixteen habits 
are immutable, their universality 
lends them to applications in every 
subject and at all levels of devel-
opment. “Communicating with 
Precision and Clarity” is a prereq-
uisite for success and a hallmark 
of emotionally mature people, and 
“Persisting” could apply to working 
out a math problem or redesigning 
a science experiment to produce the 
desired results. 
 Both RULER and Habits of 
Mind require teachers to “layer” 
SEL on top of academic instruction, 
but in ways that just make sense. 
In preparing a lesson on Romeo and 
Juliet, a teacher would anticipate the 
challenge of learning Elizabethan 
English, so they might provide op-
portunities for students to prepare 
for the challenge, rest points to 
process their frustration, and cel-
ebrations of their accomplishments 
that reward their persistence. Gym 
teachers are more likely to include 
team building exercises in class 
instead of basketball, where native 
athleticism can trump teamwork 
and erase the impact of instruction 
in the fundamentals.

education

But back to Joe…
Although his overwhelming loqua-
ciousness prevented us from having 
a real dialogue, Joe and I would 
certainly agree on the importance of 
these values. “Managing Impulsiv-
ity” is essential to appropriate con-
duct, and “Applying Past Knowl-
edge to New Situations” respects 
the value of history and expertise in 
ways that would make even a Stoic 
proud. Rather than bury these val-
ues in Codes of Conduct and dis-
ciplinary harangues, SEL provides 
a vocabulary and an approach for 
instructing students in how to talk 
about their feelings and behaviors in 
constructive ways, and by making 
them part of our curriculum, the 
values are transparent for students 
and parents alike. 
 As I consider them now, I see 
opportunities for practicing some of 
them in the very interaction I had 
with Joe, where empathy and com-
munication broke down, leading to 
frustration on my part while listen-
ing to his educational and quasi-
political diatribes. If we are going to 
heal the divisions that characterize 
our country today, our citizens will 
need better tools to do so than he 
and I inherited. •

Photo: istockphoto.com contributor Yobro10
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SEE LANN TODAY!

ALL MAKES, 
MODELS,

OR MILEAGE

BUYS

NorthEastFordMillerton.com
Lann RubinLann Rubin

(917) 715 0624  •  6050 Route 22 in Millerton, NY
dan@precisionautostorage.com  •  www.precisionautostorage.com

PRECISION
AUTO STORAGE

(860) 824-1188 
office@mattslandscapingct.com

Excavation & Landscaping Services:
Land Clearing  •  Stone & Retaining Walls

Driveways  •  Drainage  •  Patios & Walkways
Landscape Installation & Construction



MAIN STREET MAGAZINE  29

By Laurie Kerr
info@mainstreetmag.com

We called it our “Winter of Valley 
Forge.” When we bought a big old 
house in Millerton, NY, two and a 
half years ago, we knew it was going 
to be hard to heat, given its old win-
dows and minimal insulation. But we 
were not prepared for just how hard. 
On the coldest days, the boiler liter-
ally couldn’t keep up and we shivered, 
despite being indoors and swaddled 
in hats, scarves, gloves, and multiple 
layers of clothes. It was expensive, 
too. It seemed like every few days we 
received another $500 invoice from 
the propane company.  
 Built in 1900, our house has 26 
large historic windows, most of which 
have their old, wavy glass intact, 
which make the house delightfully 
light and airy. Unfortunately, those 
lovely double-hung, single-pane 
windows also excel at leaking heat. 
The warm air leaks out through the 
mullions, around the frames, and 
between the sashes, and the cold air 
blows in. More heat leaks out through 
the single panes of uninsulated glass.   
 Clearly, something had to be done. 
Should we replace the windows? Giv-
en the large window sizes and historic 
details, we were probably looking 
at about $1,500 per window, or the 
scary sum of $40,000 for the house. 
Moreover, replacement windows 

Cold comfort

would lose the fine lines and wavy 
glass of our old windows, and they 
would still leak because double-hung 
windows need small gaps to allow the 
sashes to slide past each other.  

Alternative options
Was there a better, less expensive 
solution? I had recently learned about 
a variety of interior storm window 
products that are on the market, 
and this strategy of insulating from 
the inside comes well-recommended 
by the magazine This Old House. I 
wondered if they might be the right 
solution for our house. To my delight, 
I found that interior storms cost a 
fraction of what replacement windows 
would – more like $300 a window or 
about 20% of the cost of replacement 
windows.  
 But are they any good? I learned 
that insulating from the inside offers 
several advantages. If exterior storm 
windows are too tight, they will trap 
the warm moist air escaping through 
the leaky double hung windows, and 
it will condense on the cold inside 
face of the storm. Interior storms 
don’t have that problem so they can be 
made extremely tight – virtually leak 
free. They can also be very light since 
they aren’t exposed to the weather and 
don’t need heavy frames – a distinct 
advantage for the “not getting any 
younger” crowd. This would make 
them easy for us to install and to 
store. And we wouldn’t need to climb 
a ladder to install or remove them 
from second and third floor windows 

because of the huge advantage of 
interior installation.  
 Convinced, we decided to test 
two products. Both had compression 
fit frames, meaning that the frames 
of the storms are designed to push 
against the frames around the window 
to hold the storms in place and seal 
against drafts. One product had a 
glass panel surrounded by vinyl frames 
that were spring-loaded to provide 
the compression. The other product 
had a Plexiglas panel surrounded by a 
soft rubber frame that could squeeze 
tightly against the window frame. We 
greatly preferred the Plexiglas panel 
solution, a product called Indow, 
which is manufactured in Oregon. It 
was easier to install, provided more re-
liable air sealing, and was lighter. On 
the downside, Plexiglas scratches more 
easily than glass, so we would have to 
be more careful handling and cleaning 
the storms.      
 Ordering the windows was quite 
a production. Old houses settle and 
their windows don’t remain square, so 
the indoor storm companies require 
you to measure all four sides and both 
diagonals of each window. They also 
ask you to measure any bowing of 
the frames. To achieve a tight fit, they 
need high accuracy, so Indow sent us 
a laser measuring kit, and told us to 
provide dimensions accurate to within 
1/16th of an inch.  
 We braved the laser and sent in the 
dimensions as per the instructions. A 
few weeks later, the storms arrived. 
After removing the protective layers, 

Image: istockphoto.com contributor weerapatkiatdumrong 

it took at most ten or 15 minutes 
to install each window. Each one fit 
perfectly, including the ones in our 
alcove that had settled so much that 
they were no longer even remotely 
rectangular.  

Energy savings
The results were immediate: our 
house was comfortable for the first 
time and our propane bills plum-
meted. Comparing our second to our 
first winter, our total propane bill fell 
by 30% and our heating energy use 
by almost 40%. We also significantly 
reduced our carbon footprint because 
propane is a fossil fuel and burning 
fossil fuels is by far the largest con-
tributor to global warming.   
 We can’t precisely measure the im-
pact of the windows alone, since we 
made other changes at the same time, 
such as insulating the basement and 
setting the thermostat higher because 
we could afford to be more comfort-
able with the storms in place. But 
I estimate that the interior storms 
are saving us about $1,300 per year. 
The storms cost us just $6,000 since 
we got a discount for placing a large 
order, so we will recoup our invest-
ment in energy savings in less than 
five years. But the increased comfort 
is priceless. •

YOUR OLD HOUSE 
CAN ACHIEVE COZINESS 
AND SAVINGS WITH 
AFFORDABLE NEW 
PRODUCTS
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(845) 677-5321    bankofmillbrook.com
3263 franklin avenue  millbrook   5094 route 22  amenia  
2971 church street  pine plains     11 hunns lake road  stanfordville

MEMBER FDIC

We all follow 
our own path
We’re here to help you build 
yours. In two decades in the 
Harlem Valley, we’ve seen a 
lot of change, but one thing 
never does. Community 
happens when our paths 
meet. Stop by our Amenia 
Branch, say hi to Mark, and 
see where we go when we 
build together. Mark Vila

Amenia Branch Manager

CARLSONCARLSON
PROPANE, HEATING & AIR CONDITIONING

HEATING & AIR CONDITIONING: 
Complete design, installation & service  •  An independent Lennox dealer 

Specializing in: Gas warm air systems and central air conditioning

PROPANE: 
Sales  •  Installation  •  Residential  •  Commercial  •  Competitive pricing 

Automatic route deliveries  •  Construction  •  Heat  •  Hot water  •  Cooking
Budget payment plan  •  Winter contract pricing

Serving So. Berkshire & Northwest Connecticut since 1979  •  79 Pike Rd., Sheffield, MA

800-542-2422  •  www.carlsonpropane.com
CT Lic. 302776 • CT Lic. 278010 • CT Lic. 1113 • CT HOD #1002 • MA Lic. 023709 • MA Lic. 30167 • MA Lic. 912

Prompt professional service. Carlson for customers who insist on safety & quality.

518.789.0252
52 Main Street, Millerton  

52main.com

BAR  •  TAPAS
RESTAURANT

Dine in  •  Take out  •  Curbside pick-up

We treat the entire family: small children, teenagers, adults, 
and older patients. Our goals are simple - to make everyone smile.

Offering a full range of dental services including:
periodic dental exams • cleaning & whitening 
bridges & crowns • dental implants & veneers

244 Route 308 • Rhinebeck, NY 12572
RhinebeckDentalCare.com • 845.876.2511

The Hair Lounge

The Hair Lounge

A color and hair design studio
Loren Whiteley  •  Tarah Kennedy  •  Amy Carol  •  Kelly Kilmer

Joe Musso  •  Hailey Cookingham
143 Route 44  •  Millerton, NY  •  (518) 592 • 1167

The Hair Lounge

 

 

 
CENTER FOR PHYSICAL THERAPY & MOVEMENT EDUCATION 

~ Adding Life To Your Years ~ 
 

Physical Therapy •• Orthopedics •• Women’s Health 
Pilates Rehab & Fitness •• Tai Chi Balance 

 

Bente Dahl-Busby, PT, DPT, NCPT 
Sabina Busby, PT, DPT, WCS, NCPT 

 

101 Gay Street (Rte 41), Sharon, CT  860.397.5363 
danicacenter.com • info@danicacenter.com 
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Nothing is impossible to her who will:

By Griffin Cooper
griffin@mainstreetmag.com

In 2018, when Republican Sena-
tor Kathy Marchione announced 
that she would not seek re-election 
in Senate District 43, the news 
immediately raised the collective 
temperature on a seat suddenly in 
play for a traditionally competi-
tive district. But for Marchione’s 
eventual successor Daphne Jordan 
– competition is in her DNA. As 
a competitive swimmer, softball 
and college lacrosse player, Sena-
tor Jordan has become accustomed 
to taking more than a few lumps 
throughout her life, coming back 
after each challenge and delivering a 
few of her own.
 Jordan traveled upstate to the 
town of Halfmoon, NY, in 1997, 
a divorced mother of a four-year-
old and, as has become her famous 
nature, got to work within her 
community in a relentlessly resolute 
manner. Before her election to the 
New York State Senate, Jordan 
served as a member of the Half-
moon Town Board. As town coun-
cilwoman, she ensured the growth 
of the Town’s General Fund balance 
from $70,000 to almost $4 million, 
attracted new businesses, expanded 
recreational trails, and open spaces, 
and was part of the team effort to 
create a Veteran’s Memorial. 
 Following in her family’s tradi-
tion of volunteerism, Jordan served 
as a trustee, member of the Execu-
tive Committee, and treasurer for 
the Clifton Park-Halfmoon Public 
Library managing a $3 million 
operating budget and $15 million 
construction budget for the new 
library. Today, as Senator of New 
York’s 43rd District, Jordan serves 
as the Ranking Republican Member 
on the Senate’s Racing, Gaming and 
Wagering Committee, the State-
Native American Relations Com-
mittee, the Libraries Committee, 
and the Women’s Issues Commit-
tee. The Senator also serves on the 
Senate Agriculture Committee, 

the Veterans, Homeland Security 
and Military Affairs Committee, 
the Procurements and Contracts 
Committee, and is a member of the 
Legislative Women’s Caucus.
 As she sits down to discuss her 
life’s journey toward the New York 
State Senate, her fervor for com-
munal preservation holds true 
with each indomitable sentiment. 
Staunch, defiant and firm, under-
pinned by her genuinely ambitious 
nature and undeniable sense for 
self-sufficient, rural life. In recount-
ing her life story, Senator Jordan 
effuses will and as families and small 
businesses across New York have 
come to know in the last year – 
where there is will, there is a way.

Can you describe your time in 
Halfmoon? Did you grow up in 
the area? What was the driv-
ing force behind your desire 
to get involved locally?
I was born in Philadelphia and in 
my very early years lived in sub-
urban Philly. From kindergarten 
through fourth grade, we lived right 
in the Village of Stony Brook, Long 
Island, within walking distance of 
the Village Green and the small 
yacht club and beach. I recall that as 
the most fun place we lived. 
 With my dad’s horrible commute 
to work on the Long Island Express-
way (way back then, in the 1960s), 
we moved to my dad’s home area in 
Northeastern Pennsylvania where I 
spent the rest of my formative years 
until I graduated from law school 
and got married and settled in my 
former husband’s home town of 
West Chester, PA. 
 I moved to Halfmoon in 1997 
after being separated and divorced 
for two years, to marry my hus-
band, Phil. He lived in Clifton Park 
at the time. I laugh now because I 

Continued on page 33 …

Senator Daphne Jordan embodies Upstate’s fearless ambition

politics

Above: New York 
State Senator for 
the 43rd District, 
Daphne Jordan. All 
images with this 
article are courtesy 
of Daphne Jordan.
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Jim Young 
Owner

jim@sharonautobody.com

28 Amenia road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

Catering to the needs of the 
well-loved pet since 1993

Hours: Monday-Friday 9-5:30, Saturday 9-4
333 Main Street, Lakeville, CT  •  Phone: 860-435-8833

Super premium pet foods • Raw diets • Quality toys, 
treats & accessories for your dog & cat 

– many made in USA

POOCHINI’S

Providing grooming & boarding services
46 Robin Road • Craryville, NY 
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com 
Follow us on Facebook!

Your pet will leave happy, feeling good and most importantly, looking great!

Pet Salon
DAWN GARDINA

www.BerkshireTheatreGroup.org
(413) 997-4444

The Colonial Theatre,  
111 South Street, Pittsfield, MA

The Unicorn Theatre,  
The Larry Vaber Stage

6 East Street, Stockbridge, MA

9/10 • 7PM
Outside Under the Big Tent 

at The Colonial Theatre

OCTOBER 1–24
at The Unicorn Theatre

The Larry Vaber Stage

by Willy Russell
directed by Eric Hill

featuring Corrina May as Shirley Valentine

OCT 2021

Staring Mike Wartella as J.P. Prescott
and Rev Tor Band “The House Band”
With performances by Gina Coleman 

& The Picky Bastards plus others

10/2 • 4PM
at The Colonial Theatre

FEATURING  
ROOMFUL OF BLUES

WITH MISTY BLUES, 
WATERLOO CLYDE AND 

ROBIN O’HERIN

10/8 • 8PM
at The Colonial Theatre

LEZ ZEPPELIN

11/6 • 7:30PM
at The Colonial Theatre

THE
LINDA RONSTADT

EXPERIENCE
WITH AMERICAN IDOL 

STAR TRISTAN MCINTOSH

F O O D  T R U C K S C R A F T  B E E R F A M I L Y  F U N

S E P T E M B E R  2 5  |  1 - 5 P MS E P T E M B E R  2 5  |  1 - 5 P M

food truck & 

craft beer festival

COPAKE COUNTRY CLUB •  44 Golf Course Road, Craryville, NY
www.thegreensatcopake.com • 518.325.0019

- $45 VIP TICKETS -

- $45 VIP TICKETS -

Get VIP parking close to the event, 
3 beer tickets,  VIP lounge access, and more!

 

*RSVP with a FREE GA ticket via the website*
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didn’t even realize that the house 
we picked was in Halfmoon since 
the mailing address was Clifton 
Park. Nevertheless, Halfmoon 
reminded me of the Back Mountain 
in Pennsylvania where I spent those 
formative years. It was primarily ag-
ricultural and even more rural than 
Halfmoon at the time, but similar. 
Of course, the topography was 
different as well, because we were 
in the mountains. Like Halfmoon, 
the Back Mountain has grown im-
mensely over the years.
 Halfmoon is a great place, full 
of wonderful families that have 
been here for generations. Get-
ting involved was not always easy 
because I was considered a “new-
bie.” When referred to in that way, 
I would remind people that I lived 
in Halfmoon because I chose to live 
there because I liked it so much. 
Therefore, I had a vested inter-
est in it and cared just as much as 
they did. There are plenty of new 
residents now, as it has become one 
of the fastest-growing towns in the 
state.
 I grew up in a family where 
volunteerism was a way of life, local 
and national politics was important, 
a thriving economy was to be shep-
herded, and patriotism and family 
values mattered and so, throughout 
my life – wherever I lived – I always 
participated accordingly.  

Was it specifically your time 
at university that propelled 
you into government or is this 
something you have wanted 
to pursue for a majority of 
your life?
When I went to Lehigh University, 
I wasn’t sure which path I was go-
ing to take. I was divided between 
marine biology and going down 
the path that would take me to law 
school. My passion was really the 
marine biology route. I always had 
a large aquarium in my bedroom 
and read the whole set of Jacques 
Cousteau books that I wanted for 

Christmas one year. I think all of 
this goes back to my young life in 
Stony Brook. The ocean is still my 
favorite place; being so busy the last 
several years, I’ve not been able to 
visit it. 
 During the first year of college, 
my courses were split between my 
two career choices. My dad was 
instrumental in helping me to make 
the law school decision. At the 
time, it seemed to me that studying 
government and english were good 
disciplines to study as an entrée 
to law school. Only in the last ten 
years have I come to really appreci-
ate that decision.

Given your time serving as a 
trustee, member of the Execu-
tive Committee, and treasurer 
for the Clifton Park-Halfmoon 
Public Library – have those 
experiences carried over into 
your methods or philosophy 
as State Senator?
My time serving the Clifton Park-
Halfmoon Public Library opened 
my eyes to the realities of the many 
nuts-and-bolts of actually getting a 
project done in government. Study-
ing something in books and lectures 
versus actually going through the 
many processes are two very differ-
ent things. Experience is the best 
teacher. 
 Lessons learned from my library 
experience that are relevant to what 
I’ve carried through to my Senate 
experience can be broadly summa-
rized as follows:

– Having all stakeholders at the 
table in decision-making is a must. 
The Library Board was successful 
on this front especially in build-
ing our new library. The New York 
State Legislature has not been suc-
cessful on that front during my time 
as Senator.
– Every single vote counts! The 
referendum to bring Halfmoon into 
the Library District passed by only 
one vote!
– Taxpayer money is precious. 
Spend it carefully and wisely and 
always with the taxpayer and the 
future in mind. The New York State 
government does not cherish how 

hard taxpayers work for the money 
they have to pay in taxes; hence, we 
unfortunately, are the number one 
state in outmigration!
– Libraries are important commu-
nity centers. Libraries are welcom-
ing community spaces of learning 
and literacy, special places where 
people can visit to grow and gather 
as individuals and a community. 
Libraries also fill the technologi-
cal void for many people especially 
when broadband is now a necessity 
and so many areas across our state 
lack adequate broadband. 
– If you want to know something, 
ask a librarian. Librarians are the 
original “search engines” and trusted 
resources for honest, accurate, unbi-
ased information.

 I look back fondly at my time 
as a trustee of the Clifton Park-
Halfmoon Public Library, with the 
mission of building a new library, 
as a key learning experience that has 
been extremely useful to me in my 
job as Legislative Director for my 
predecessor and now as the State 
Senator serving and representing the 
43rd Senate District.
 I’m especially pleased to serve as 
Ranking Republican Member of the 
Senate’s Standing Committee on 
Libraries, as I truly understand and 

Continued on page 35 …

Above: Senator 
Daphne Jordan 
speaking. 
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Taghkanic, NY. There is a difference between a house and a home. Welcome Home. 4 
BR, 2.5 BA, 2553 sf home on 3.36 acres with stunning Catskill views. Primary en-suite 
on the main level, eat-in kitchen, den, formal dining room. Attached 2-car garage, stone 
patio, fruit bearing apple, peach and pear trees.This location gives you room to enjoy the 
country yet take advantage of Hudson and all the area has to offer. Offered at $875,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Lic. Real Estate Broker  |  Copake Lake Realty Corp.  
290 Birch Hill Road, Craryville, NY  |  (518) 325-9741  

2602 Route 23, Hillsdale, NY  |  (518) 325-3921  |  www.copakelakerealty.com

Michael D. Lynch
AT T O R N E Y  AT  L A W

106 Upper Main Street • PO Box 1776 • Sharon, Connecticut 06069
(860) 364-5505 • MLynch@MichaelLynchLaw.com

www.MichaelLynchLaw.com

* Also admitted in New York State

*

Representing Contemporary Equine Artists 
from around the World

(845) 758-9432 • 15 West Market Street, Red Hook, NY • equisart.com

Tom Zetterstrom

Fine arts photographer Tom Zetterstrom will exhibit 36 vintage 
gelatin silver photographs from his Portraits of American Trees.

Berkshire Botanical Garden, Leonhardt Galleries, Stockbridge, MA
September 17, opening reception 5-7 pm, through October 31, 2021

Gallery talks: The Art and Horticulture of Trees:
Sept 19, 1:00 pm, Oct 10, and Oct 24, 11am.

www.berkshirebotanical.org/events/portraits-american-trees

Zetterstrom’s photographs are in the collections of 43 museums 
nationally. To learn more visit tomzetterstrom.com
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appreciate their vital role. I remain a 
proud, passionate advocate of librar-
ies, literacy, and lifelong learning!

Is there a specific issue that 
has taken precedent in your 
mind or within the state’s 
GOP?
While bread-and-butter issues such 
as the need for tax relief, reforming 
government, protecting the Second 
Amendment, and growing our 
economy remain major concerns 
for Republicans, the issue of public 
safety – ensuring the safety and 
security of all New Yorkers – has 
taken precedence not only in the 
Republican Party but also among all 
voters, regardless of political affilia-
tion. This is, sadly, a logical progres-
sion given laws like the so-called 
bail “reform” that releases dangerous 
criminals back into communities to 
re-offend, reckless efforts aimed at 
defunding the police, and violent 
assaults on law enforcement. Public 
safety has emerged as a leading issue 
that’s above partisan politics, and 
rightly so. I’m proud to stand with 
the men and women of law enforce-
ment and I’ll always back the blue.

How important is the reform 
for changing the way New 
York draws its legislative and 
congressional district maps 
for voters in the state?
Reform is absolutely a vital part of 
the redistricting process! The cre-
ation of an Independent Redistrict-
ing Commission took power away 
from politicians and put it in the 
hands of citizens to help ensure that 
no region of the state, special inter-
est, or political party gains an unfair 
advantage, and create balanced 
government and representation for 
the next ten years. 
 This historic reform, overwhelm-
ingly approved by voter referen-
dum, creates a redistricting process 
that’s more open and transparent. 
While these reforms are welcome, 
they only work if citizens stand 

up and make their voices heard as 
the Commission begins redrawing 
district lines. As part of its charge 
to revise district lines, the Inde-
pendent Redistricting Commission 
must consider impacts on existing 
neighborhoods and communities, 
based on the information it gathers 
from its public hearings and written 
testimony. I’ve urged my constitu-
ents to join with friends, neighbors, 
community groups, and others to 
make their voices heard and be an 
important part of this process.

How have you seen the nature 
of state politics change in the 
last three years?
One of the most notable changes 
in state politics is how Democrats 
in the state legislature have become 
even more radical and extreme, 
being completely dominated by 
New York City special interests and 
left-wing political agendas. Both the 
Senate and Assembly Democratic 
Conferences are led by downstate 
Democrats and have been captured 
by radical activists that want higher 
taxes, more government red tape, 
less freedom, and for our police to 
be defunded and dismantled. This 
is the wrong agenda for our state 
and our hard-working, law-abiding 
taxpayers. The Democratic Party 
now entirely does the bidding of 
New York City political bosses, and 
that is a shame.

What do you see for the fu-
ture of politics in New York? 
Is there a transformation or 
evolution taking place?
There is a transformation taking 
place in New York State politics 
where the “silent majority” are 
making their voices heard and 
speaking out on the need for real 
change. Whether it’s the rise in 
violent crime, the growing upstate-
downstate divide, Albany’s broken, 
bloated bureaucracy that penalizes 
job creators, stifles innovation and 
drives up our cost of living, hard-
working, law-abiding taxpayers are 
fed up and frustrated with one-
party rule and Democrats in the 
state legislature being dominated by 
New York City special interests. I 

believe we’ll see this transformation 
take root during the elections next 
fall as voters can have their say and 
demand that our state government 
change course and begin serving 
their needs.

Are there any lessons to be 
learned from your athletic 
background as a swimmer?
Athletics and music have taught 
me many lessons. I’ve played piano 
since the age of eight. I played vio-
lin in orchestras and small ensem-
bles up through the end of college 
(the violin now hangs on the wall 
in the piano room because, without 
regular practice, the sound is not 
so nice). I swam, and was a first 
baseman in softball in high school, 
and through college played lacrosse 
and was a cheerleader. I was always 
available to play touch football as 
well (I can still throw a bullet pass). 
 In my adult life, I trained hard 
and raced in triathlons for over ten 
years when women were just getting 
into the sport. All of this experience 
has been a teacher in life’s lessons. 
Here’s some of what I’ve  learned:

– Some people have natural talents 
that really help them to succeed; 
however, they need to hone their 
skills and practice. This is two-fold, 

Above: Sena-
tor Jordan is a 
supporter of the 
police. 

politics

Continued on next page …
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accept that you may not always be 
the best, but know that hard work 
can overcome anyone else’s natural 
talent!
– Great results don’t come easy! Do 
your best, not only to be the best 
you can be, but to help your team 
as a whole.
– Cooperation, communication, 
and teamwork are key for any kind 
of success.
– Budgeting time smartly and con-
cisely is necessary when you have a 
full schedule. It also allows you to 
do more.
– Something my triathlon coach 
used to say to me when it was rain-
ing and cold outside and I didn’t 
want to ride my 25-mile bike loop 
(but did) has really stuck with me: 
When you don’t win the race, the 
excuse that it was raining and you 
didn’t train because of it, doesn’t 
matter, because you’ve lost. Think 
about that, it can apply to any 
excuse!

Has your time as a small busi-
ness owner emphasized the 
importance of the small busi-
ness economy especially now?
Entrepreneurship, personal finances, 
the local and broader economy have 
always interested me. It’s all about 
the American Dream and what it 
takes to make that dream a reality. 
My grandparents were champions 
of that dream, having come over 
each by themselves at the ages of 12 
and 13. 
 The best story I can share is of 
my Papou (grandfather) Jimmy who 
came from Mytilene, Greece on a 
boat and ended up in Dunmore 
(Scranton), PA. He lived in a room 
with a cot above the candy store 
where he was hired to work. By the 
age of 16, he saved enough money 
to purchase that store, the Dun-
more Candy Kitchen. He married, 
had four children who worked in 
the store (it was also an ice cream–

soda fountain hangout after football 
games back in the day). He was so 
successful that during the Depres-
sion, he purchased land and built 
the Greek Orthodox Church in 
Scranton, PA.
 My dad’s pursuit of the American 
Dream was a great influence to me. 
My dad, an electrical engineer with 
patents involving the early develop-
ment of vacuum power interrupters 
now used by utilities throughout 
the world, left corporate America to 
pursue his American Dream. He ul-
timately had a variety of businesses 
with the most successful being his 
construction company where he 
built the finest custom-built homes 
in our area. 
 Other businesses included an alu-
minum window and door factory, 
a business that brought Broadway 
shows to Northeastern Pennsylva-
nia, a realty company, car washes, 
and a couple of shopping centers. 
I used to sit in his office with him 
to keep him company while I did 
my homework and listen to his 
phone conversations. I learned a lot 
about the struggles and successes of 
businesses and the economy. It also 
spurred me into my own business. 
 There is nothing like being your 
own boss, but like anything else, it 
is also a risk and wise decisions and 
hard work are essential for success. 
I opened my first retail store at the 
age of 25 with a hefty bank loan 
and guidance from my dad. The 
store was successful and within two 
years, I opened up a second loca-
tion. I had 14 part-time employees 
and traveled to each location, 
usually splitting up my time. With 
a divorce and a two-year-old, I sold 
out after 11 years to move back to 
my home area temporarily. I left 
the businesses I loved with all loans 
paid and enough left over. 
 Having a business is like hav-
ing a child. You put your resources 
and whole self into it to grow it 
and to make it thrive. There are no 
guarantees even when you do the 
right thing because you can’t always 
control outside forces, like econom-
ic recessions or the pandemic that 
has shut down so many businesses. 

 Today, I like to celebrate busi-
nesses that are having their grand 
openings and offer encouragement 
and my help. I keep a close eye on 
legislation and policies that will 
affect businesses, both large and 
small, and do all I can to weigh in 
on whether a policy is good or bad 
for business. There have been too 
many anti-business policies and 
laws advanced by the majorities in 
the past few years. As a minority 
member, what ultimately happens 
is not always in my control, but I al-
ways do everything in my power as 
Senator to advocate, speak out, and 
work toward a positive outcome. 
I have, and always will stand up 
for taxpayers and small businesses 
across my district. •

To learn more about New York State 
Senator Daphne Jordan, visit www.
nysenate.gov/senators/daphne-jordan

politics

Above, top to 
bottom: Senator 
Jordan supports 
veterans, and is 
depicted here 
with one. Senator 
Jordan meeting 
with- and listen-
ing to fellow New 
Yorkers. 
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September calendar: attending Millerton Food Festival, 
September 18th. For more events happening please follow us 

on Facebook  and Instagram!
Cousins Lobster Truck returns  Friday, September 24th

Farm raised pork, beef, eggs & sweet corn, locally sourced 
fruits, vegetables, dairy, cheeses, fresh bread, baked goods, 
fresh coffee,  gourmet sandwiches, gourmet grocery & gifts

Phone: 518-789-6880  •  196 Old Post Road #4, Millerton, NY 
www.thefarmstoreatwillowbrook.com  •  Store hours: Thursday-Monday 10-6
Facebook: The Farm Store at Willow Brook  •  Instagram: thefarmstoreatwb

The Re Institute 

www.TheReInstitute.com
1395 Boston Corners Road

Millerton, NY 12546
518-567-5359

Brenda Zlamany
The Itinerant Portraitist, 2011-2021

Open Saturday 1pm - 4pm
and by appointment 
Wed. and Fri. nights

HARPER BLANCHET

Cathedral Pines (Before the Tornado) • Cornwall, CT • 1984

FINE ART PHOTOGRAPHER
845.750.8853 • HARPERBLANCHET.COM

(518) 325-4679
HILLSDALE, NY • info@eswps.com

www.easternstateswellandpumpservices.com
Mass. Lic. #101, 704 & 949 • NY. Lic. #10061 • Conn. Lic. #85 & 364

A Toast: “To our ancestors!”
Genealogy and Family History Research

Keren Weiner, Genealogist
kweiner2@gmail.com  •  www.kerenweinergenealogy.com
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By CB Wismar
info@mainstreetmag.com

There is almost a Brigadoon moment 
when one wanders off of Route 7 
into Falls Village, CT, these days. To 
be sure, this town will not disappear 
after one day, to wait 100 years to 
reappear as in the Lerner and Loewe 
musical. The resurgence of the town, 
however, is magical in its own way. 
With the steady growth of 100 Main, 
the Bunny Williams energizing store 
that features work by local artisans 
to Furnace (Kathleen Kucka’s art 
gallery featuring works on paper) to 
the stalwart Falls Village Inn that has 
emerged from the pandemic with a 
beautifully turned out patio that has 
been welcoming diners for the sum-
mer, the town seems to have awak-
ened, once again.
 The recent opening of The Falls 
Village Café in a building that has 
housed everything from the Town 
Hall, Hamzy’s Grocery Store and 
Kirkpatrick’s Plumbing (some of us 
have a very long memory) to the 
Senior Center is yet another sign that 
this town is coming back.
 Owner Adam Sarosi and his wife, 
Szabina, have persevered through the 
twists and turns of birthing a new 
idea, working through the logistics of 
nurturing that idea and finally open-
ing a café that looks like it might have 
been magically transferred from SoHo 

A Village delight

café

to just down the road from South 
Canaan.
 “We love Falls Village,” proclaims 
Adam as he takes a much needed rest 
from the 120-hour work weeks that 
have been required to make the new 
café a reality. “We were in Brooklyn 
for eight years and we had found a 
small weekend house in Winsted … 
but when we came to Falls Village, 
this was it.”

Building on a dream
“It” started out as a simple café. Cof-
fee, light baked goods, a place for 
customers to meet, talk and relax. 
With a successful building renovation 
and property management business 
background, Sarosi was ready to create 
a space that would make the town 
proud, provide steady employment, 
and build the cache of a small town 
becoming reinvigorated. 
 Enter the various regulatory bodies 
that hold sway over safety, sanitary, 
and structural adherence. “We went 
from having a small kitchen to 
building a commercial kitchen that 
can support full meals.” There were 
neglected septic issues that needed 
attending to and the matter of how 
the town-owned space would be re-
configured.
 “We were asked to provide 

renovation schematics,” Sarosi recalls, 
“which led us to some designer friends 
who captured what we had in mind.” 
The interior design is understated in 
its elegance. Black and white accents 
with an open feeling enhanced by the 
high ceilings and the tasteful use of 
light make the space conducive for 
sampling the imaginative breakfast 
menu (the BLT Quinoa Bowl with 
fresh basil, olive oil, white wine vin-
egar, avocado, and the expected par-
ticipants, arugula, bacon, and tomato 
is a stand-out) to venturing into the 
“All Day” section of the menu which 
features several panini options, wraps, 
and salads.
 The keen interest of the town is not 
only understandable, but has brought 
its own set of tangential support. Set 
in the common area toward the back 
of the café space, a town-supplied 
computer with accessible free internet 
connection invites folks to come in, 
coffee or not.  

The Falls Village Café

Continued on next page …

All images depict 
the newly opened 
Falls Village Café 
interior decor along 
with a number of 
dishes on its menu. 
All images courtesy 
of Lazlo Gyorsok.
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café

 Understandably, there have also 
been a few “speed bumps” along the 
way that come with creating a new 
experience and bringing it to frui-
tion. “Bears.” The dumpster needed 
to handle restaurant trash quickly 
became an inviting late night cafeteria 
for the local bear population until a 
“bear-proof” model was provided by 
the café’s trash removal company.

Bringing a taste of home 
to the Village
A native of Miskolc, Hungary, Adam 
is eager to bring a touch of home to a 
dinner menu that will – depending on 
the day of the week – offer goulash, 
veal paprikash, beef stroganoff, and 
several soups with exotic names like 
Husleves (chicken), Zoldborso leves 
(green pea), and Kariol leves (cauli-
flower). Strongly encouraged will be 
a side order of Langos, Hungarian 
deep fried bread with sour cream and 
cheese.
 The clientele that has been at-
tracted to the Falls Village Café is a 
delightful mix of residents stopping 
in for a coffee featuring Irving Farms 
locally roasted beans or a quick lunch 
during a midday break to urban refu-
gees who have pivoted as COVID-19 
changed lifestyles and weekend homes 
became full-time residences. “We 
wanted to offer something for every-
one,” allows Sarosi as another carload 

of first-time visitors step into the café 
and become oriented to the clean 
design, the great coffee smells, and a 
staff that has quickly adopted Adam 
and Szabina’s welcoming demeanor. 
“We have things on the menu that 
are designed to be very affordable, all 
of them made with locally-sourced 
ingredients. Our dinner menu will be 
a bit more up-scale, but still within a 
very reasonable budget.”
 Reaching into the community to 
source ingredients has been its own 
journey. The café has been so well re-
ceived that some providers have found 
they cannot keep up with demand, so 
the sourcing lines have had to reach 
further. “We’ve found a great baker in 
Massachusetts that supplies our bread 
and an egg provider that can keep up 
with the morning demand for sand-
wiches, paninis, and burritos.”
 During the summer months and 
into September, the café is open 
from 7am to 9pm. Established with a 
computer system that can track busi-
ness minute-to-minute, Adam will be 
able to review operating hours based 
on customer response and adjust as 

fall turns to winter in Connecticut’s 
Northwest Corner.
 For those who may not recall 
Brigadoon, it has been a stalwart of 
American musical theater for over 
70 years and considered a classic film 
with Gene Kelly and Cyd Charisse. 
Alan Jay Lerner’s story could have 
ended with the mythical village disap-
pearing for another 100 years, leaving 
two young lovers with no hope of 
seeing each other. It did not, however.  
There was a happy ending (as there 
should be to any true musical). With 
the grand start exhibited by The Falls 
Village Café, satisfied customers seem 
to echo the sincere hope that this 
venture, too, will enjoy a happy life in 
a village reborn. •

The Falls Village Café is located at 107 
Main Street, Falls Village, CT. Online orders 
can be selected from the menu at www.
fallsvillagecafe.com or called in to (860) 
491-1188. 
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Shop Rhinebeck

1 East Market Street Rhinebeck, NY 12572
845 876 5500  |  Open daily

www.rhinebeckstore.com

THE LITTLE GUILD

Registration is ONLINE ONLY and CLOSES 10/10.  
There will be no day-of registration.

ALL PROCEEDS BENEFIT THE LITTLE GUILD ANIMAL RESCUE

OCTOBER 16, 2021
12 NOON     CORNWALL TOWN GREEN

Register at www.littleguild.org

Can’t join us at 
the event? There’s 

a virtual option 
as well. Register 

online and do your 
5K on your own 

schedule!

Run Solo 
or with 

Your Dog!
Food Trucks!

Live Music!

518.789.3428 • 17 John Street • Millerton, NY • www.gmframing.com

Carrying on the tradition 
of fine framing

GILDED MOON 
FRAMING 
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tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
craftmanship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

9018 State Route 22 • Hillsdale • Servicing Taconic Hills Area  

(518) 325-6700  www.herringtonfuels.com

•  Heating Oil
•  Propane
•  Heat/AC Systems 
•  Diesel
•  Kerosene
•  24/7 Emergency
•  Service/Repair

Open Mon-Fri 7.30-6, Sat 7.30-3, Sun 9-1
12 Main Street, Millerton, NY  • 518 789 3696 • brickblockautoparts.com

Auto parts • Accessories • Tools • Equipment 
BRICK BLOCK Auto Parts

RESIDENTIAL & COMMERCIAL
SALES • SERVICE • INSTALLATION

REPAIRS
• Broken springs
• Broken Cables
• Damage Sections

TROUBLESHOOTING
• Garage Door Openers
• Preventative Maintenance 
   on Doors and Openers

845-876-2772  •  www.hudsonvalleydoors.com  •  12 Enterprise Dr., Rhinebeck

Proudly serving Columbia, Greene, Dutchess, Ulster, 
Berkshire & Litchfield counties for over 10 years
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By Griffin Cooper
griffin@mainstreetmag.com

One of the most impossibly difficult 
aspects of the human experience is 
not only death itself, nor compre-
hending the idea that those we love 
will at some point no longer be with 
us, but how our enduring ability to 
love transforms death into some-
thing tragically beautiful. When the 
car Shea Cohn, age 16, was riding 
in on Route 44 going into Canaan, 
CT, crossed over the median and 
into the path of an oncoming 
pickup truck on the evening of 
March 27 of 2020, his family would 
be pressed in the vice of shock and 
anxiety for the next two days. What 
can only be described as an immea-
surable, heartbreaking tension-filled 
48 hours would painfully give way 
to the ultimate tragedy when Shea 
passed on March 29. 

Like a stone cast upon 
still water…
So it was for the Cohn family (par-
ents Doug and Denise, and sisters 
Grace and Emma), as it is for too 
many who are suddenly burdened 
with life’s cold, stony realties. The 
seemingly impervious halo of love 
we surround those close to us with 
can be penetrated by the unrelent-
ing world at any moment. In the 
void of sadness and the dull numb-
ness of loss, the lives of those who 
knew Shea would indelibly change 
– like a stone cast upon still water. 
Much like the stones we search the 
muddy bottoms of our local streams 
or the rocky shores of the Housa-
tonic River for, time and experience 
has shaped our form. 
 For the Cohn family, no amount 
of time could properly heal the 
wounds tragedy would ravish. But 
their collective experience and the 
uniform outpouring of love from 
their community would shape the 
Cohns just one year later, making 
Shea’s memory last forever. As it 
turns out, Shea himself enjoyed a 

good stone, calmly searching for 
the perfectly shaped rock as would 
a poet surveying the landscape in 
search of inspiration. Just as poeti-
cally, Shea has since been memorial-
ized by stones all over the world. 
What began as a local ode to the 
young man’s life, soon became an 
international phenomena. 

A lasting memory
Shea Stones were created in honor 
of the young man and who he 
was. As the family would go on to 
describe, “Since he was a toddler, 
and right up to the very last load of 
laundry, Shea collected rocks and 
stones. We found them all over the 
house, nooks and crannies, pockets, 
socks, shelves – everywhere. In re-
membrance, friends and family have 
painted thousands of stones and 
even more have left stones in places 
that remind them of Shea. Every 
stone is a memory of Shea – a 
young man who touched the lives 
of so many.” 
 The idea of Shea Stones soon 
caught fire and today folks are urged 
to create their own Shea stones, 
each with a unique design and the 
Cohns encourage folks to leave 
them in places that bring Shea to 
mind. After the Stones are placed, 
people from all over the world have 
been sending pictures to the family’s 
social media accounts with locations 
of all kinds tagged. 
 Like the communal nature of 
skipping stones on a warm summer 
evening, briefly disturbing the calm 
waters of our lakes and streams, 
the Cohn family anxiously awaits 
the next unique image with a new 
design for Shea stones. Folks from 
all over have been sharing images on 
their social media every time a stone 

in memory of

A graceful life Set in stone

Continued on next page …

Above: Shea 
Stones was creat-
ed by Shea Cohn’s 
family as a way to 
keep his memory 
alive and to con-
tinue his legacy. 
Shea Stones, such 
as this one, can 
now be found all 
over the world. 
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in memory of

is found. Like the memory of Shea 
himself, the Cohns hope to have 
Shea stones throughout the United 
States and in as many international 
locations as possible. 
 As the Cohn family comes to-
gether to share his, and their story, 
the running water of time, tragedy, 
experience, and love take shape. A 
testament to the grace of one young 
man and his short walk in life. 
 Sitting down with Shea’s family, 
they shared more of their story and 
that of Shea Stones.

Can you tell me a bit about 
how Shea Stones came to be? 
What ties do the stones them-
selves have to Shea’s life?
The idea for Shea stones was created 
by my mom (Denise) shortly after 
Shea passed. Shea collected small 
stones his whole life that we would 
regularly find all over the house, so 
we thought it was fitting. Each one 
has his name written on it with any 
design that people choose. 

How do you feel the stones 
help preserve Shea’s memory?
Shea was a very curious young 
adult, but especially as a child. He 
loved to explore new places and 
discover new things. Many times as 
a kid he would collect little stones 
or shells that he thought were cool 
and put them in his pocket. The 
whole idea behind this was to leave 
stones in places that reminded us 
of him or a place where we wanted 
to leave a memory of him. Shea 
Stones has allowed us to preserve 
his memory by keeping his curios-
ity going, allowing his memory to 
explore places he may have ventured 
to if he got the chance. 

Did you ever think the stones 
would be present around the 
world? What does it mean to 
see them reaching so many 
people?
We hoped to leave Shea stones in 
places that either reminded us of 
him or where we would like to leave 

a piece of him, but we never imag-
ined that the stones would travel 
so far. It means the absolute world 
to us that Shea can go to so many 
places. He was fortunate enough to 
travel quite a bit at a young age and 
we believe he would have continued 
to travel if he had the opportunity 
to. Seeing these stones being placed 
all over the world feels like we 
can continue the journey that he 
started. 

Tell me a little about Shea and 
what made him such a won-
derfully loved young man?
Shea was an ambitious, curious, and 
innovative young man of many tal-
ents. He was known for his athletic, 
musical, and intellectual capabili-
ties. He was even often nicknamed 
“The Piano Man” for his incredible 
piano-playing skills. This also ap-
plied to the many other instruments 
he regularly picked up and taught 
himself how to play. Although these 
capabilities were typically put to 
productive use, Shea was also in-
credibly curious and even, at times, 
mischievous. We often found him 
at the top of a tree, swinging from 
the drapes, or doing flips as he skied 
down a mountain. With all of these 
adventures, Shea often collected 
different interesting items he found 
along the way. Much of the time, 
these items were small stones. 

Are there any other ways the 
Cohn family is honoring Shea?
Our family started the “Shea Cohn 
Memorial Fund” in his name to 

provide financial support for young 
musicians and kids wanting to 
travel abroad. Both were passions of 
Shea’s that we hope to continue for 
other people in his honor. There is a 
memorial rock at Housatonic Valley 
Regional High School for Shea, 
facing the river. Shea stones are the 
biggest project at the moment.

How can folks participate in 
the Shea Stones phenomena? 
How far do you think the 
stones will go?
Shea stones can be mailed to anyone 
interested, and we encourage people 
to place them in states or other 
countries around the world that 
they travel to. They can be places 
that remind them of Shea, or just 
a cool spot to leave a memory of 
Shea behind. When they place the 
Shea stone, we would love a photo 
to post on our social media to mark 
a new spot. Our Instagram page is 
@sheacohnstones, our Facebook is 
‘Shea Stones’ and our website with 
more information is sheacohn.com. 
The farthest Shea stone we current-
ly have is in Rwanda, Africa. Several 
stones have also been left in Europe, 
Asia, and we hope to cover as much 
of the world map as we can! •

To learn more about the legacy of Shea 
Cohn and Shea Stones, visit the website at 
www.sheacohn.com.

Above, top to 
bottom: The Cohn 
family. Shea Cohn. 
All images cour-
tesy of the Cohn 
family. 
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By Dominique DeVito
info@mainstreetmag.com

Our trip to France was planned for 
late March 2020. My younger broth-
er, Michael, and I needed to get over 
to see our mother in the Maison de 
Retraite that she had been transported 
to the previous December because her 
cognitive deterioration made it impos-
sible for her to live on her own any 
more. She had moved to France on 
her own over 20 years earlier to live 
in the small but charming house that 
her mother had built in the French 
Pyrenees. It seemed an idyllic situa-
tion at first. But as she and her circle 
of friends there aged, things became 
increasingly difficult. Her doctor had 
told us there was nothing we could do 
until it was clear she would need to be 
hospitalized, at which time she would 
be admitted to an appropriate facility. 
That had finally happened. Now, all 
we knew about where our mother was 
and how she was being cared for was 
the name of the facility, the minimal 
information the place had on its web-
site, a telephone number, and the as-
surance from the French government 
representative overseeing her case that 
“tout va bien.” 
 The pandemic nixed the travel for 
March. Optimistically, we rescheduled 
for June. Needless to say, that didn’t 
happen, either. With our tickets fully 
refunded and the prospect of travel 
to anywhere – much less Europe – a 
remote possibility for 2020, we waited 
and wondered, like the rest of the 
world. We called the Maison de Re-
traite frequently, both of us relating to 
each other that we were always pleas-
antly and efficiently connected to our 
mother. If something untoward was 
happening there, it was impossible for 
us to know. We also had to trust that 
her small house was being checked on 
occasionally by her Basque neighbors 
with whom we exchanged cryptic 
emails. 
 We understood very well that 
while this was unfortunate and sad, it 
was a far better situation than many 
experienced with their elderly family 
members in 2020. One of our friends 

travel

a much shorter layover in Madrid, 
which was a bonus. Michael found 
an Airbnb for us with plenty of room 
and lots of charm, and secured the 
rental car. I made phone calls and 
emails to the people we would need to 
see to line up appointments. 

Rules and regulations
When I emailed to say we were 
coming, we received more informa-
tion from the Maison de Retraite in 
early July than we had in the past 
year. Throughout 2020, France had 
imposed very strict regulations for 
people, and while things like need-
ing an official document in order to 
be out of your home between 10pm 
and 8am, or not being able to travel 
farther than ten kilometers from your 
home were no longer being enforced, 
the situation was still being taken 
seriously. We were sent a document 
detailing strict visiting hours, the 
requirement of full vaccination plus a 
negative test within 72 hours before 
the visit, and the need for additional 
negative tests while continuing to visit 
for any extended time. The interim 
tests could be performed at pharma-

needed to put on protective gear from 
head-to-toe so she could come to her 
mother’s bedside to hold her hand in 
her final hours. There were so many 
heartbreaking accounts of people 
dying alone, and they made having 
to wait to get to France feel like a 
petty inconvenience. (Tell that to our 
hearts).

Making plans
Fast forward to spring of 2021. Fully 
vaccinated and with restrictions lift-
ing, my brother and I talked seriously 
about getting to France. Our older 
brother, Robin, wasn’t able to join us, 
but he agreed it was a good time to 
go. As places around the country and 
the world started to open up, we were 
ready. We were both fully vaccinated, 
so that wasn’t an issue. We didn’t want 
to quarantine when we arrived there, 
and we hoped to not have to do it 
upon our return, so we waited until 
the mandatory quarantining in France 
was lifted. Our objectives with our 
time there were to go visit our mother 
as frequently as possible, and also to 
go through her house to salvage what 
we could and decide what to do with 
the rest. 
 Researching flights, we decided the 
option to go through Spain was more 
affordable and involved less travel 
time overall, so that’s what we chose. 
We would be renting a car at the air-
port in Bilbao, our final destination, 
and spending nine of our ten days 
in France. We didn’t find anything 
around COVID restrictions for 
Spain, so we felt comfortable with our 
choice. We booked tickets to leave in 
late July and return at the beginning 
of August. 
 About two weeks after making 
the reservation, I got an email from 
the airline letting me know that one 
of our scheduled flights had been 
cancelled and we needed to confirm 
an alternative. I got on the phone as 
soon as I could and the agent was very 
helpful. Fortunately, the new flight 
left around the same time but had 

Continued on page 49 …

Above: Dominique 
and her brother 
Michael, sans masks, 
drop their masks to 
take a selfie on the 
flight from New York 
to Madrid.

To Europe...and back?Summer 2021:
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cies. Wow. We assured the directrice 
that we would follow the rules. 
 A week or so before our flight, 
we received an email alerting us to 
complete an online health form in 
order to travel to or through Spain. 
As we had done when making our 
flight reservations, we set up a time to 
call each other, pulled up the emails, 
clicked on the link for the form, and 
went through each question while 
on the phone together to ensure we 
were providing the same information. 
When completed and approved, we 
were sent emails with QR codes that 
we would need to be presented at the 
airports in Madrid and then in Bilbao. 
We both printed them out so that 
we would have hard copies as well as 
electronic versions. 
 Last but not least, we had tests done 
within 72 hours of our travel date 
to confirm that we were negative for 
COVID. We felt confident since we 
were both fully vaccinated and neither 
of us had been sick, but with so much 
on the line, awaiting those results was 
nerve wracking. When a coworker 
said “I hope you fail” – which is the 
result you want – my first reaction 
was dread and disbelief at the prospect 
of testing positive and/or not getting 
the results in time. Fortunately, we 
both tested negative. Sigh of relief.

Bon voyage!
With passports, vaccination cards, 
boarding passes, the email with the 
negative test result, the QR codes 
for Spain, and our small carry-ons 
packed and ready, we were on our 
way. Our flight was leaving from JFK 
on a Thursday night. We made sure to 
arrive in plenty of time. The airport 

was busy, but not overly crowded. Ev-
eryone in the terminal was required to 
wear a mask unless eating or drinking. 
While showing boarding passes and 
passports was required to go through 
security and to get on the plane, we 
were only asked for our vax cards 
and proof of the negative test to go 
through security. The flight was full. 
 Michael let me know we would 
need to hustle our way through 
the airport in Madrid to make our 
connection since the terminals were 
connected by a train and we would 
need to get through customs, too. I 
didn’t know he could walk so fast! The 
Spanish were all over the QR codes 
generated through the online health 
form, and we had to show them at 
several security checkpoints. This con-
nector flight was also full. People were 
traveling. 
 Once in Bilbao, things were more 
relaxed. We made our way to the rent-
al car check-in, Michael took care of 
the paperwork, we found the car, got 
in, programmed our destination into 
Google maps, and headed northwest 
into the French Pyrenees. We worried 
about being stopped at the border, but 
there were no security checks between 
France and Spain at any of the times 
or places that we drove between the 
two countries.

Finally, the Maison de Retraite
We had made the requisite reserva-
tions for visiting hours at the nursing 
home, which were 15h a 16:30h (3 to 

4:30 pm). We arrived a bit early on 
our first visit, thinking we would be 
met by someone who would review 
our documents before letting us in. It 
was a beautiful, sunny Saturday (one 
of the few sunny days we’d have). Just 
as towns in the US have fairs in the 
summer with rides and games and 
music, so do towns in France, but on 
a much simpler scale. We were there 
during this town’s fête. At the Maison 
de Retraite that afternoon, there was 
a group of musicians in blue and 
white folk costumes playing for the 
residents, many of whom were seated 
outside to see them. 
 Our mother was in a secure wing 
of the home, so we didn’t expect she 
would be among those sitting outside, 
and she wasn’t. Still, the anticipation 
of seeing her finally after so long and 
so much had our nerves on full alert. 
The front doors slid open automati-
cally and, to our astonishment, there 
was no one there to check documents. 
On a small table was a sign-in sheet 
and a large dispenser of hand sanitizer, 
both of which we dutifully utilized. 
We asked the first person dressed in 
a uniform where to find our mother’s 
unit, and she pointed us down a hall. 
I had spoken with one of the aides 
before we left to confirm that we were 
signed up to visit every day, and he 
had given me the code to enter the 
area for the patients who, like our 
mother, couldn’t be trusted to be on 

Continued on next page …

Above, top to bot-
tom: A view of the 
little town in the 
Pyrenees where 
Dominique and 
her brother stayed. 
Dominique raises a 
toast to Michael as 
they do a side-by-
side tasting of local 
Irouleguy rosés. 
Below left: Michael 
in an old church 
cemetery where 
they had a French 
picnic complete 
with bread, cheese, 
and wine, bien sûr. 
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their own. We pressed it into the key 
pad and walked in. 
 OK, we figured, it was a Saturday. 
Again on Sunday there was no one at 
the front door to greet or check our 
vaccination status. Ditto for Monday 
and every day thereafter. We didn’t 
try to hide or avoid anyone, either. 
We became friendly with all the staff 
in the special unit where our mother 
lived with about a dozen others. We 
met a nurse. We had a special ap-
pointment to meet and speak with 
the doctor. We talked to the secretary 
(all in French, of course). Everyone 
working at the retraite was masked, 
but the residents were not. They had 
all received Pfizer shots as soon as they 
were available. We wore our masks 
while speaking with staff, but took 
them off when alone with our mother. 
 If you’ve read this far you are surely 
interested in my impressions of the 
French health care system. That could 
be a whole separate article. Suffice to 
say that Michael and I both agree that 
even though we wish it was easier to 
visit, we are so happy our mother is in 
France. There is a pervasive sense of 
kindness and dignity in the care given 
by the French. 

Don’t leave France without it
We were relieved to not have to get 
multiple rapid tests during our visit, 
but an awareness of COVID restric-
tions and requirements was always 
with us. We turned down an invita-
tion to have dinner with the Basque 
neighbors even though it was quite 

an honor because they had said they 
weren’t vaccinated. The chances were 
extremely slim, but what if doing 
that resulted in a positive test within 
72 hours of our return flight? We 
wouldn’t be able to return to the US 
until we’d quarantined and been re-
tested. This was out of the question. 
 We made sure to get to the only 
lab that was doing rapid testing on 
the only day and time we could – a 
Friday morning between 11am and 
1pm. Our flight was Sunday morning. 
There was already a line and things 
were moving very slowly. Everyone 
had to take a ticket to be admitted 
into the building to register for the 
test. Families could go in together, 
fortunately, but each individual was 
registered separately, of course. Masks 
were required. Results would come via 
text. “Dans les 24 heures, vraiement?” I 
asked? “Mais oui, sûrement,” I was as-
sured. But what could we do but trust 
that this was so? 
 Paperwork in hand, we went out-
side the building to join the socially 
distanced line awaiting turns to have 
the testing done. What an experience! 
There was a tent set up with a long 
table of tools to be used by a single 
nurse, who was dressed in full protec-
tive gear. People getting tested were 
asked to sit in a chair and lower their 
masks just below the nose. There were 
two young girls in line in front of us, 
and both were clearly pained by the 
procedure, the younger one start-
ing to cry after the first nostril. I was 
amazed that she calmed down quickly 
(with hand-holding and reassurance 
from her mother) and allowed for the 

second nostril to be done. Her older 
sister’s seeming bravery evaporated 
when it was her turn. 
 So what was worse, getting this 
clearly painful procedure or not get-
ting back home? I didn’t need to think 
twice about that. I’m a wimp about 
shots and things and I knew I would 
be rattled by this, as well. Michael 
seemed stoic. I told myself that when 
I was in the chair I would think about 
the ocean, and the mountains, and 
my cats – anything to take my mind 
somewhere calming. It took great 
resolve and nerves of steel. The nurse 
sent the long pipette way up each 
nostril and counted to ten, swabbing 
all the while. I was proud of myself 
for not moving during the procedure. 
Michael got through it, but barely. 
His way to describe it was that she 
was reaching for neck hairs. Is this 
what being able to move about in the 
world had come to? 
 Bien sûr, we got texts in less than 
24 hours, directing us to a website 
with a link in which we had to enter 
the number assigned to us at the lab 
to access the results. NEGATIVE. 
We saved the form as a pdf and sent 
it to ourselves so access to it would be 
easier at the airport. 

Homeward bound
We were flying out of Bilbao with a 
connection in Madrid. We got to the 
airport at 6:30am to board the flight 
leaving at 9:30. We were the second 
and third people in the check-in line 
to get our boarding passes. Passports, 
yes. Online health form, yes. Nega-
tive test results, yes. “Where is your 
passport number on the test result?” 
we were asked. “It’s not there,” we 
answered. “It has to be to verify your 
identity,” she said. Panic. What could 
we do? She left to ask a manager, 
and when she returned ten very long 
minutes later, she asked if our dates 
of birth were on them. Yes, they were. 
Very clearly. We were clear to get on 
the plane. Security was no problem, 
and with great relief we were at the 
gate. 
 Making the connection in Madrid 
was no problem. Once at the gate for 
the flight, our passports and negative 
results were checked and confirmed, 
and we were asked to sign a Passen-
ger Disclosure and Attestation to the 

United States form that we were told 
would be collected in the US. The 
flight was full again. Lots of families, 
babies in tow. Besides needing to be 
masked, being on an international 
flight felt very similar to flying pre-
COVID. Getting to the seats was 
a regulations ordeal that was very 
stressful. 

Home at last
At JFK, when we got to a customs 
officer, we had only to show our 
passports and have our pictures taken. 
Our Attestation forms were not col-
lected. The last leg was the drive back 
to my place in Green Island, where 
Michael would spend the night before 
driving to his home in Maine the next 
morning. 
 Was it all worth it? One thousand 
percent. Was it stressful? Very much. 
We dodged a restriction currently in 
place in France, though, that would 
have made things far less pleasant. 
The French now need to present 
a Passe Sanitaire to eat at cafés and 
restaurants and travel on intercity 
trains. It’ll be in effect at least through 
November, and tourists need to get 
them through their embassies. Mon 
Dieu! 
 Bon courage if you plan to travel to 
France any time soon, though she is 
toujours la France, and for me there is 
nowhere nicer to visit. •

Above and below right, top image: Dominique and Michael at the Covid testing site in 
France before their departure, where the person administering the test was in full pro-
tective gear. Below right, bottom: Dominique and MIchael loved the staff at the Maison 
de Retraite.
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Generator Sales • Service • Installation
We service all brands of generators 

24/7 emergency response

Call for a free estimate 
today… (518) 398-0810
40 Myrtle Avenue,  Pine Plains, NY    
bcigenerator@gmail.com • bcigenerator.com

WHENEVER THERE’S AN OUTAGE, YOUR  
KOHLER® GENERATOR KEEPS YOUR LIGHTS ON, 
YOUR FRIDGE COLD AND YOUR HOUSE COZY. 

Call for a free estimate today....
518.398.0810

www.berlinghoffelectric.com

Generator 
Sales • Service • Warranty**  MMoonniittoorriinngg  SSooffttwwaarree  --  GGeett  aalleerrttss  

aanndd  mmaannaaggee  yyoouurr  ggeenneerraattoorr  ffrroomm  
aannyy  wwhheerree  tthhrroouugghh  ccoommppuutteerr  oorr  
ssmmaarrtt  pphhoonnee  aapppplliiccaattiioonn

**

Contractors please call for special trade pricing
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Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

(518) 398-5360   |   3 Factory Lane   |   Pine Plains, NY

Wherever the road 
takes you, we’ll make 
sure that your car will 

get you there!

CLARK’S
outdoor services

landscaping & design  •  stonework & design  •  lawn care
patios  •  walkways  •  walls  •  maintenance  •  & more

legitimately in the landscape business for over 20 years

Eric Clark  •  (518) 325-9098  •  (518) 567-4636
www.clarksoutdoorservices.com

Since 1977
Certified Arborists in MA, CT & NY 

race mt tree services, inc.

Ron & Kieran Yaple, Licensed/Certified Arborists, Tri-State Region
Joseph Chapman, Plant Health Care

Ash trees need prophylactic treatment to assure 
their survival. Untreated they will not survive. 
www.emeraldashborer.infoYikes!

#racemttree
(413) 229-2728

www.racemttree.com

CCoovveerreedd  BBrriiddggee  EElleeccttrriicc  BBiikkee  
    

““AA  ‘‘mmuusstt--ddoo’’  eexxppeerriieennccee!!  --  ssoo  mmuucchh  ffuunn!!  ““    --  SS..PP..,,  GGuuiillffoorrdd,,  CCTT  
““TThhee  bbeesstt  oouuttiinngg  wwee’’vvee  hhaadd  iinn  yyeeaarrss!!““  --  MM..HH..,,  LLiittcchhffiieelldd,,  CCTT  

 

 

421 Sharon Goshen Tpke, West Cornwall, CT 
www.coveredbridgeebike.com 
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Continued on next page …

By Regina Molaro
info@mainstreetmag.com

Whether you’re new to the region or 
just visiting the Hudson Valley, the 
Litchfield, CT, area, the Berkshires, or 
beyond it’s always fun to meet people 
over a shared interest, activity, passion 
or goal. Combining an interest with 
an opportunity to get acquainted 
with others seems like a win-win 
especially after all the isolation we’ve 
experienced during the height of the 
pandemic. 
 Thanks to Meetup – a social media 
platform for finding and building 
communities of people who meet 
about common interests – connecting 
is an easy feat. Through the platform, 
which can be accessed through a 
phone app or via Meetup.com, people 
can join groups, learn things, explore 
interests, participate in activities, and 
expand their comfort zones. 
 Established in 2002, Meetup 
remains true to its mission to help 
people grow and achieve their per-
sonal or professional goals through 
authentic, human connections. To 
date, the social media platform has 55 
million registered members that span 
330,000 groups in 193 countries. 
Beyond English, Meetup is available 
in Dutch, French, German, Italian, 
Japanese, Korean, Polish, Portuguese, 
Russian, Spanish, and Turkish. More 
languages are planned.
 Members can also turn to Meetup 
to find all types of support. There 
are Meetup groups for widows and 

widowers, career-related groups, and 
more. There are also lots of education-
al groups. Learn photography, public 
speaking skills, computer analytics, 
and more. 
 It’s free to join Meetup and there 
are many complimentary events. 
However, there is a fee to become an 
organizer – some organizers choose to 
charge a nominal fee for events. 

Let’s connect
Every day, through Meetup, thou-
sands of events are hosted online and 
in person. There are lots of differ-
ent options to choose from. You can 
join a group, find an event, or start a 
group. 
 “Meetup is the leader in connect-
ing people, fostering friendships, and 
building community,” says David Sie-
gel, CEO of Meetup. “When Meetup 
brings people together over a com-
mon interest, or to participate in an 
activity, we are providing them with a 
straightforward way to converse easily 
and connect authentically. Everyone 
at a Meetup event shares something 
in common, which is a clear starting 
point for new friendships.”
 When I arrived in Rhinebeck, NY, 
in 2017, I joined a Meetup group so 
I could attend organized hikes in the 
Hudson Valley. That’s when I took 
to the trails with the Hudson Valley 
History Hikers – a group that explores 
vanished hamlets, mines, homesteads, 
farms, and other unique places. 
 The Hudson Valley and surround-
ing areas have lots of opportunities. 
For off-road biking adventures, there’s 
the Hudson Valley Rail Trail Riders. 
Newcomers and locals in the Rhine-
beck area are welcome to attend the 
Annual Potluck Picnic in August or 
they can join the Fast Path hiking 
group. Fitness enthusiasts can also en-
joy Litchfield, CT’s Litchfield County 
Explorers hiking group. In Hudson, 

Join the group JOIN A MEETUP GROUP TO CONNECT 
WITH PEOPLE OVER A SHARED 
INTEREST, ACTIVITY OR GOAL

there’s the Real Estate InvestHER – a 
women’s group that was created to 
help local real estate investors meet, 
connect, and learn together. Visit 
Meetup.com to find about more op-
portunities in the surrounding areas.
 After buying a new bike and taking 
it for a test run, David Griess real-
ized he didn’t enjoy riding in traffic. 
After hearing about rail trails, he 
discovered that when riding on the 
rail trails, something was missing – 
people to share the experience with. 
After searching the internet for ways 
to meet people who enjoyed similar 
pursuits, he found Meetup. 
 “I discovered that I could start my 
own Meetup group, become an orga-
nizer, have people join, and schedule 
weekly rides.” In 2009, he established 
The Hudson Valley Rail Trail Riders 
in the Wappingers Falls area. 
 “The towns and communities see 
this as a win-win. It’s recreation for 
the people and it brings money and 
visitors in. What started as a handful 
of folks has grown into a group with 
almost 900 members. Whether it’s five 
riders or 12, it’s a nice way to spend 
a Saturday or Sunday,” says David 
Griess.

meetup

Above: Meetup 
connects people 
to meet about, 
or participate in, 
a shared interest. 
Pictured here is 
the Denver Social 
Climb group during 
one of their Meetup 
events. Anyone can 
organize a Meetup 
group, and Meetup 
will announce the 
new group to any 
of its 55 million 
members who share 
that same interest, 
and are in the same 
area if meeting in 
person. Below, left: 
In 2009, avid biker 
David Griess started 
The Hudson Valley 
Rail Trail Riders 
group, which now 
has nearly 900 
members. 
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meetup

Getting social
Due to the pandemic, there’s been a 
surge in people relocating from cities 
to more rural areas. “Many people 
have become more interested in living 
a more relaxed lifestyle in the country. 
It includes gardening, visiting farms, 
and hosting intimate dinners with 
friends. There are so many places to 
bike, hike, and go to be surrounded 
by nature. Covid has also opened 
up the possibility for more people 
to work from home. This created a 
migration to the Hudson Valley,” says 
Julie Donbroski, licensed real estate 
broker and owner of Rhinebeck Real 
Estate and Mainly Rentals. 
 With that came an uptick in people 
seeking new friendships and authentic 
connections. Meetup recently an-
nounced that online and app registra-
tions are soaring. For the first time 
since Meetup’s launch, “friends” is the 
top searched term on the platform. 
By contrast, “hiking” was the most 
searched keyword in 2020.
 Since January 2021, there was a 
22% monthly increase in member-
ship. In May, there were 350,000 new 
registrations and in June 370,000 new 
people became Meetup members.  
 A recent study from ImpactED at 
University of Pennsylvania revealed 
that 80% of people who go to Meetup 
events feel more connected to others. 
72% reported an increased number of 
friendships through Meetup. As for 
the organizers, 89% of them reported 
an increased ability to impact the 
lives of others, and 78% reported an 
increased impact on their self-confi-
dence.
 What’s more, the company’s 
blog, Community Matters, has seen 
increased page views on supportive 
themes. Since May, its 5 Ways to 
Promote your Mental Health Every 
Day received 17,000 pageviews and 
Resume your Social Life on Pause 
received 12,000 pageviews.

Career minded
Beyond using Meetup for connect-
ing with others and joining them for 
leisurely pursuits, there are a host of 

career-related and educational groups. 
Use the platform to team up with oth-
ers to create podcasts, write screen-
plays, discuss art, or get feedback on 
your work. 
 Tech enthusiasts can join the more 
than 250,000 women who gather 
in Meetup groups worldwide. They 
unite over a shared goal to sharpen 
their software development skills. Or-
ganizers can establish their following 
through Meetup. 
 I first discovered Meetup when I 
moved to Honolulu, HI, several years 
ago. That’s when I joined Yoga for My 
Homies – a group hosted by Court-
ney Wexler.
 “90% of my students come from 
Meetup. I always ask new students 
where they heard about my class. 
Most of the time, they say Meetup. 
Word-of-mouth is the second most 
popular answer. People rarely mention 
that they find my yoga class through 
Facebook or Instagram,” says Court-
ney Wexler.
 Meetup can assist organizers in 
locating new members however, those 
who organize events have the ability 
to vet new members to confirm that 
they’ll be a good fit for their commu-
nities. 
 Thanks to organizer tools, event 
organizers have the ability to schedule 
events within minutes. They also de-
termine when, where, and how often 
their groups meet. Organizers can also 
recruit others to help them host and 
manage their groups. For enterprise 
business solutions visit Meetup Pro 
(meetup.com/pro).

New initiatives
Although the pandemic certainly 
brought many businesses and endeav-
ors to a halt, creativity has led to some 
new initiatives. At the beginning of 
March 2020, Meetup shifted to offer 
online events so that people could still 
see friendly faces and feel less isolated 
during COVID-19 shutdowns. 
 “Meetup’s DNA and emphasis is 
to meet in person when safe to do so, 
but online and hybrid events remain,” 
says David Siegel, CEO, Meetup.
During the pandemic, Meetup head-
quarters also launched its own public 
group, Meetup Live. Its purpose: to 
keep connected with members and 

organizers during a difficult time. The 
group has already garnered 83,000 
members and the online events have 
lured up to 10,000 attendees. Meetup 
Live currently produces two live on-
line video events weekly. Topics vary 
from education to entertaining. They 
feature experts, authors, executives, 
and event organizers. 
 “This is the most popular Meetup 
group right now. We bring in experts 
to host entertaining events from cook-
ing or yoga classes to finding hap-
piness and helping dismantle social 
injustice. These are always free,” says 
Eileen Gilbertson, VP of Marketing, 
Meetup.
 Meetup’s most popular live event 
was Making New Friends as an Adult. 
It lured 11,500 RSVPs for a live, 
online video conference. 
 In January 2021, Meetup intro-
duced Keep Connected – a podcast 
dedicated to the positive power of 
community. It has 4.9 out of 5 stars 
(with 55 reviews) on Apple. It invites 
others to hear inspiring stories about 
how connections have changed other’s 
lives and learn from experts who will 
explain the real impact of community.
 The Keep Connected podcast reports 
that its top three most downloaded 
podcasts share a theme of friendship 
and happiness. They include How to 
Hack your Happiness, An Introverts 
Guide to Friendship, and How to Live a 
Meaningful Life.•
 
To join Meetup, visit meetup.com. Those 
interested in exploring the social media 
platform may also follow Meetup on Twitter, 
Instagram, and Facebook at @Meetup.

Above: A group of 
people gather for a 
yoga Meetup in Ho-
nolulu. Yoga Homies 
was Regina’s yoga 
group when she 
lived in Hawaii. 
Photo: Alexi Drouin.
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North East 
Muffl er Inc.
Custom Bending up to 3 inches

Open Mon.–Fri. 8 to 5; Sat. 8 to 1

John & Cindy Heck
Route 22, Millerton, NY
(518) 789-3669

15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • HVAC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

Williston B. Case III, Owner

Fully Insured / License # P1 0280455 SI 0390683 STC 0000179 HIC 0634668

Native Habitat 
Restoration

Returning Balance to Nature

Invasive Plant Control • Field Clearing 
Pollinator Habitats • Forestry Mowing

Wetland Restoration

(413) 358-7400
nativehabitatrestoration@gmail.com
NativeHabitatRestoration.weebly.com

Licensed in MA, CT, NY, VT – Over 40 Years of Experience

PRIVATE DINNER 
PARTIES AND 
CATERING

GINA TRIVELLI
private chef

845.233.8513 or email 
wholefoodschef1@gmail.comwww.mannacateringco.com
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SARAH BLODGETT
PHOTOGRAPHY

People: 
Studio and Location 

Portraits, Weddings & 
Other Special Days.

Places: 
Interior & Exterior 

photography services for 
builders, designers and 

realtors.

Product:
Studio product 

photography for artists, 
makers & businesses.

The bird house 
448A Salmon Kill Road, Salisbury Ct

SarahBlodgett.com  |  sarablodgett@mac.com  |  518-755-4933

Gallery & Photography Services

SANTORA BROTHERS LLC.

MASONRY  |  EXCAVATION  |  CONTRACTING  |  LANDSCAPE DESIGN
OVER 50 YEARS EXPERIENCE  |  INSURED

Paul Santora Jr.  |  Tel: 203 536 0808  |  santorapaul@yahoo.com
CT Lic. #580718

Shear Illusions

Three dimensional coloring  •  Soy-based color
Kerotine hair treatments  •  All phases of hair care

Rebecca Welsh – proprietor

860 364 5111
19 West Main Street  •  Sharon, CT 06069

Salon LLC

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com

$2 OFF
3 3 O Z  K E F I R

S E P T E M B E R  1 - 3 0
O N L Y  V A L I D  A T

R O N N Y B R O O K  F A R M  S T O R E
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business snapshot

Tissé Designs
Specializing in handwoven, handmade, and handcrafted fashions 
and textiles in Sharon, CT. (214) 546-6495. tissedesigns.com

Tissé Designs was born from owner Anne Cameron’s weaving passion six years ago. 
The word “Tissé” means “weaving” and Anne loves to create and weave and was pro-
ducing far more handwoven crafts than could reasonably be gifted to friends and fam-
ily. She began selling her designs in Taos, NM, and at a museum gallery in Dallas, TX. 
Today, she designs and crafts heirloom-quality handwoven textiles of all sorts: clothing, 
accessories, purses, home decor, tea towels, and table linens of all styles, shapes, col-
orways and sizes at her new location in Sharon, CT. Anne also teaches handweaving 
on both rigid heddle and multi-shaft floor looms, as well as fiber dyeing, shibori dye 
techniques, and silk resist painting. She sells wovens directly from her studio, as well as 
online. Two area shops (100 Main in Falls Village, CT, and Millerton Redux in Miller-
ton, NY) also display her work. Every piece is unique; no one piece is ever replicated. 
Nearly all of her work is done with natural fibers. Teaching, and igniting in others a 
passion for weaving, gives Anne great satisfaction. Though she discovered weaving late 
in life, Anne loves all aspects of the weaving process, and particularly values interact-
ing with customers who prize handcrafted work. Anne looks forward to establishing a 
weaving presence via lectures, pro bono demonstrations, children’s programming at the 
Hotchkiss Memorial Library, and adult lessons.  

Leef Glo
A sunless tanning salon, also offering mobile tanning services. 
23 E Main Street, Canaan CT. (203) 308-6845.

Pure Audio Consulting
Connecting music lovers with their dream audio system, at a price that 
makes sense. (347) 541-0691. tim@pureaudioconsulting.com

In Spring 2021, former audio engineer Tim Hall started Pure Audio Consulting 
after seeing a need for a knowledgeable and high-quality bespoke audio service in the 
Northwest corner of Connecticut. Today, Tim thinks of himself as an “audio store on 
wheels.” He travels to a client’s home or office, measures the room, and recommends 
systems that will work within the desired budget. Most people don’t realize that the 
most important part of a stereo system is the room it is in. What you hear in an audio 
store showroom is no guarantee of how the system will sound in your home. In fact, 
it will likely sound very different. Tim makes every effort to get any brand he doesn’t 
carry or will refer clients to the best resource. Tim says there is no greater feeling for 
him than being able to connect people to their music in a deeper, more emotional 
way. Thanks in part to services like those provided by Pure Audio Consulting, it’s now 
possible to have studio-quality audio for your home, at a tiny fraction of the price of a 
professional system. During the most exciting time to be investing in home audio, and 
while wireless technology is getting better all the time, a world without wires will be a 
joy without sacrificing audio quality thanks to Pure Audio Consulting. 

Redux Millerton NY
Mid-century modern antiques and gifts. 50 Main Street, Millerton, 
NY. (917) 902-2683. @millertonredux

After graduating from the New York School of Interior Design in 2008, Todd Page 
began his design firm in North Carolina in 2011. With the economic collapse of 2008, 
and little jobs available, Todd started his retail shop with design services. Todd moved 
to Millerton in 2014 – he left and then came back in 2021 and started Millerton 
Redux. Although Todd is a trained interior designer, Millerton Redux can provide 
design services though they are moving away from the industry as it’s gotten too rari-
fied and silly. Retailers fundamentally provide entertainment for people thus Millerton 
Redux is a visual treat which is crucial to the brand. Todd has shipped things as far as 
London and locally to New York City and is happy to assist with local deliveries. Mil-
lerton Redux customers say the store possesses a showroom feel where the displays are 
intended to inspire clients. Todd says he ensures the shop will never look like a dusty 
antiques mall and imports giftware from Italy and other antiques, but a major push is 
representing the Thibaut showroom brand of fabrics and wallpaper at the retail level,  
the Thibaut brand being a major investment for Millerton Redux. If you are in need of 
upholstery fabric for that old sofa, think Thibaut and then think Millerton Redux.

Beginning in 2019 as a mobile-only business, Leef Glo, a locally popular tanning salon 
in Canaan, CT, has since expanded to a studio while still providing mobile services. 
Owner Marcia McAvoy says she has been obsessed with sunless tanning since her first 
experience back in 2004 and has spent the better part of nearly two decades doing 
the research to learn everything there is to know about the industry. Leef Glo offers 
in-home or in-studio spray tans, as well as professional LED teeth whitening. Leef Glo 
services most of Dutchess, Litchfield, and Berkshire counties. What sets Leef Glo apart 
from similar businesses is that they use the most natural and fresh ingredients available. 
Because she only books one-on-one appointments, Marcia is able to offer clients her 
undivided attention and tailors the experience to their needs (even in their own home 
if they choose). Marcia says she loves watching her clients grow with confidence after 
they’ve had a tan, or after they’ve had their teeth whitened. Some of her clients have 
had melanoma scars from UV tanning and seeing them convert to sunless-only tanning 
is extraordinarily satisfying for Marcia. Going forward, Marcia says her goal at Leef Glo 
is to expand and add another location and to continue to serve the community.
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advice columns

CREDITS: are you getting all the credits on your homeowners and automobile 
insurance policies that you are entitled to? Chances are you probably are not 
since within the last few years there have been many new possible credits 
added to policies that are recently issued, yet not added to renewal poli-
cies since the respective carrier must be told by the agent which ones are 
applicable to each renewing account! To start, we can look at the obvious 
and that is having your auto and homeowners policies with the same car-
rier, which creates a bundled or account discount, which can add up to real 
savings – between 10-30% discount on both policies depending upon your 
carrier. Then you need to examine and refine the individual discounts on a 
per policy basis. Homeowners for instance may offer a loss free discount, 
non-smoking discount, no pet discount, discounts for alarms, sprinklers, 
and dead bolt locks on your doors. Restoration credits if all systems and 
roofs have been replaced and of course a new home discount. Regarding 
your automobile insurance, you may be entitled to a loss free or safe driver 
discount, good student discount if you have a child listed on your policy 
and maintains a “B” or better average, AAA discount, Veterans or fraternal 
organization discount. Progressive Insurance even gives a credit if you own 
a home and it’s not insured through their company. And lastly, if you are 
a young person getting your own auto policy for the first time, you should 
inquire about a tenant homeowners policy for your first apartment with the 
same carrier. Usually the discount from your auto policy will almost pay the 
entire premium for the tenants policy because of the 
multi-policy discount given! So, call your agent today 
to see if you are getting every discount that you 
are entitled to!

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

 Fitness is a great way to feel better about yourself. What you do 
with it can make it an even better challenge. Let’s dive into this a 
little more on why it can augment different areas in your life.
  Getting stronger and healthier can help in all aspects of life. 
As we age, cardiovascular training with strength training will help 
with your daily activities. Think about when you went to lift a 
heavy object and you had the strength to do so. Gaining muscle 
and preserving it will help fight osteoporosis, because when the 
muscles and tendons pull on the bones, the body will begin to 
create more bone. When you go out for an evening walk, or a 
light jog, you help the heart do its job and keep it strong. Both the 
muscular system and cardiovascular system work hand-in-hand to 
keep moving efficiently. This doesn’t just happen in a gym. Every 
time you move, both systems have to work and keep you going. 
When you start to exercise more regularly, your non-exercise ac-
tivity thermogenesis, or NEAT, increases and you will see changes 
happen. Pair this with a healthier diet that is comprised of less 
processed foods, more protein, vegetables and healthier carbo-
hydrates, and you will reap even more rewards. By simply moving 
more, eating better, and exercising at least 150 minutes a week 
per guidelines, you will feel better and move better.
 Fitness isn’t just about what you do in the gym, but how you 
use it in every day life to make the days count and your life better.

Fitness makes you feel better

(518) 937-4802
99 Industrial Tract, 
Hudson, NY
www.theksfitness.com

Want to be Insta-famous? 
 Nowadays it’s not unusual to know of- or follow a celebrity who 
became a “celebrity” thanks to social media, whether it be through 
YouTube, Instagram, TikTok, or something else. So, that’s cool for them 
– I guess, right? For those looking to be a social media celebrity, 
become an influencer, or just want to be famous on some level – 
check that box, mission accomplished. 
 But for the rest of us, who don’t so much care about the attention 
or becoming a celebrity on some level, but would like to gain trac-
tion on social media to grow a business – how does one go about 
achieving that goal? 
 Nothing is easy or guaranteed, but begin by finding your niche: 
What’s your business all about? What is the message that you’d like 
to get out to your audience? What is the impression you’d like to 
make? After answering those questions, give your audience content 
that is visually-engaging with the right messaging that conveys the 
answers to the above questions. Remember, high quality photo-
graphs and videos DO make a huge difference! And then set a post-
ing schedule, find the sweet spot for when your posts get the most 
engagement. Track your metrics. Find trends. Create hashtags specific 
to your business and use other hashtags that apply. But be patient 
and consistent because results do not happen overnight. Set a goal 
at the start and compare progress with your metrics on a regular 
basis. Then adjust accordingly. Wash, rinse, repeat. #InstaFamous

518.592.1135  |  thorunn@thorunndesigns.com   
www.thorunndesigns.com  |  52 Main Street, Millerton, NY

Thorunn
designs

Country Gardeners Florist
(518) 789-6440 • Railroad Plaza • Millerton, NY 

www.countrygardeneresflorist.com

When it comes to home gardens and landscapes, perhaps the most 
common flower is the beautiful hydrangea. Hydrangeas come in a 
variety of colors which derive from the pH in the soil in which they 
are grown. When arranging with hydrangeas, be sure to cut them 
either early in the morning or late in the evening when the sun is 
not strong. 

Bringing a bucket of cold water with you while you gather flowers 
for your vase is also a good idea to prevent wilting. When cut-
ting, you should have a vision of what you want your vase to look 
like. You are going to need a hook knife or sharp paring knife for 
re-cutting the flowers before putting them into your vase. This is 
so important if you want your cuttings to last a long time. Flowers 
stems are like straws and when they are cut with scissors or clip-
pers it cinches the stem and inhibits water uptake. Getting a good 
sharp cut the first time, recutting the flowers and changing your 
water regularly will help your flowers last. 

Once your hydrangeas are getting to the end of their bloom you 
can cut and dry them and create dried arrangements to enjoy all 
year long!

Arranging from your garden
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Maria Seeley
Vice President,  

Mortgage Advisor 
mseeley@salisburybank.com 

NMLS# 1102921

call Andrea,
she’ll help find the 
right loan for you.

call me at 860.453.3531call me at 860.453.3531

scan for a quick rate quote or apply 
online at salisburybank.com/andrea

Andrea L. MacArthur
Vice President,  

Mortgage Advisor 
amacarthur@salisburybank.com 

NMLS# 597843

mortgage solutions
dependable

A COMMUNITY BANK WITH REGIONAL STRENGTH

• First-time Home Buyers
• Fixed and Adjustable Rate
• Home Makeover Loans

• Construction
• Jumbo
• Land Loans

all decisions made locally


