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(860) 397 5267  •  service@kindredpropertycare.com  •  www.kindredpropertycare.com

Stone Masonry • Landscape Development
Landscape & Garden Maintenance

Snow & Ice Services • 3D Renderings & Designs

THE TRI-STATE AREA’S PREMIERE LANDSCAPE CONTRACTOR
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CROWN
ENERGY CORP.

It’s almost pool and BBQ season! 
Give us a call and we’ll make 

sure that you’re ready to 
get the party started! 

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline • Kerosene 

Heating Systems • Service • Installations • 24 Hour Service

(518) 789 3014 • (845) 635 2400
1 John Street, Millerton, NY 12546 • www.crownenergycorp.com

6050 Route 22 in Millerton, NY  •  www.precisionautostorage.com

PRECISION
AUTO STORAGE

PRECISION
AUTO STORAGE

Your ultimate car storage awaits! Booking ‘22 and ‘23.
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LET’S TRANSPORT OUR LIFE

Well, well, well! May has arrived and 
with it so has our annual “Transporta-
tion” issue! This seems to be a fan fa-
vorite amongst our Main Street read-
ers, and that always makes us feel extra 
happy to put this issue together. For 
those of our readers out there who are 
familiar with this issue, we hope that 
you find something right up your al-
ley and fun in this one. For those read-
ers not familiar with this theme, we of 
course hope that you find something 
of interest and that’s fun, but addition-
ally we hope that you enjoy our defi-
nition of “transportation” and how we 
brush that term with a wide stroke! 
We’ve done that from the beginning 
when we started with this theme some 
seven years ago. And let me take this 
moment for self-reflection because I 
just can’t believe we’ve been creating 
content under this themed umbrella in 
the month of May for seven years! That 
just goes to show, there’s a lot to talk 
about when it comes to transportation 
in our neck of the woods. 
 With that said, there are indeed 
many angles and many stories that 
we can and do tackle when it comes 
to transportation. We’ve had every-
thing from cars to trains to airplanes 
and boats, but we’ve also had stories 
about horses and air gliders. We’ve had 
current and historic stories – and just 
about everything in between! And you 
know what? It’s so fun! 
 I am so lucky to have such a talent-
ed group of writers who come up with 
these great stories that we’re able to 
share with you. My team is of course 
incredibly talented, full of great ideas, 
but further – they’re able to put pen to 
paper… errr, I mean, finger to keyboard, 
and craft stories that are fun, interest-
ing, and informative. So this hat-nod 
is to all of my team that help bring so 
many stories alive on the pages of this 
magazine, all for your enjoyment. 
 I would also like to take a minute to 
thank all of our advertisers and spon-
sors. You are all incredible! Thank you 
for your continued support, you are the 
reason that we are able to create and 
publish this very magazine and offer it 
for free to all of our readers. So dear 
reader, if you’re a fan of ours, you are 
a fan of our advertisers! So the next 
time you need an insurance agent, a 
landscaper, a bank, to buy antiques, or 
want to go out to eat (to name just a 
very few), please flip through our many 
amazing advertisers’ ads and help sup-
port them – and please let them know 
that you learned about them right here! 
They will appreciate it, and so will we. 
 We’re here to help spread the good 
word, to share good stories, and spread 
positive. We’re all about the love. Hap-
py May, and happy reading!

  – Thorunn Kristjansdottir
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artist profile

There’s a certain inexplicability that 
comes with properly capturing a mo-
ment, scene or feeling. Perhaps that’s 
why the elusive action is so closely 
associated with the great artist. To 
funnel the world as it exists through 
the imagination, molded there into 
something that others connect with 
on a level even they cannot articulate. 
 That, perhaps, is what the phrase 
“art taking command” looks like. It’s a 
mantra which artist Carl Chaiet lives 
by. 
 Chaiet was born in Manhattan and 
raised in Mount Vernon, NY, where 
he could view the spires of the city’s 
skyline from his bedroom window. 
His imagination would transform this 
visage of architecture into the image 
of his own creativity. Soon bridges, 
trains, remnants of architecture from 
the 1930s, his grandmother’s china, 
and his father’s automobiles would 
make it onto Carl’s canvas as well as 
onto the pages of his children’s books. 
He would go on to work in a variety 
of mediums throughout the 1970s, 
1980s and 1990s, primarily sculpting 
and painting while teaching art in 
both college and high schools, before 
teaming up with his wife, Lynn Ke-

archer, to create Telford and Earnest, 
the series of children’s books for which 
he is best known, and that captured 
the minds of vivid youngsters for 
decades. As he continues to move 
fluidly through his own imagination, 
Carl discusses his time growing up, 
his changing style and his current 
medium of cutouts.

Growing up around Manhattan, 
was there something about the 
architectural landscape that planted 
creative inspiration within you?
Growing up with easy access to New 
York City and the Bronx, with either 
a bicycle or subway, allowed for 
multiple adventures which saturated 
my imagination. Whether it was the 
Rainy Gates or Elephant house in 
the Bronx Zoo, the Haute Conserva-
tory at the Botanical Gardens or the 
canyons of Manhattan and not least 
the magnificent ocean liners docked 
on the West Side, I stored all these 
impressions for later use – although 
at the time I simply marveled at 
them. The sheer scope of proportion 
and size of the city and its environs 
intrigued me and kindled a love of 
perspective and the visual foreplay it 
engenders. It is the use of perspective 
that is the main component in all of 
my work, whether it is the cutouts or 
drawings, as it allows me to manipu-
late space.

ART TAKES COMMAND

surrounded 
by 

imagination
By Griffin Cooper

griffin@mainstreetmag.com



MAIN STREET MAGAZINE  7

artist profile

How did your artistic sensibility 
evolve or move fluidly over the 
course of your career? Does there 
ever come a point where style 
doesn’t change?
Early in my teaching career I noticed 
students would try to achieve a certain 
technique but would end up with a 
different but equally successful solu-
tion. This led to a discussion about 
El Greco in which I brought up the 
theory that El Greco had a stigmatism 
that caused him to see the world as 
he had painted it. I then asked the 
students if it was equally as valid if he 
just wanted to paint it that way. I real-
ized intentionality is limiting. What 
the artist intends isn’t usually what 
results. The process of creation builds 
upon the artistic, cultural and familial 
history, as well as the ongoing process. 
 I create to see what I will create, 
because it’s usually as much a surprise 
to me at the end of the day as it was a 
question at the beginning. The ques-
tion of artistic sensibility is difficult to 
answer as it evolves over a long period 
of time. The only constant has been 
my aversion to stagnation and the 
embracing of flux. I have alternated 
between black and white and color, 
representationalism and abstraction 

as a steady course and never the twain 
have met. Unless they did.

How would you describe the experi-
ence of creating Telford and Earnest 
from idea to publication? Did your 
experience with children’s stories 
shift any perspectives?
The Telford and Earnest stories began 
as a quick sketch and the first story 
was fleshed out in a subsequent night’s 
studio work. I recognized in the 
writing Earnest was drawn from my 
friend and the bird grew to be 6’3”. 
Ernest and I both loved word games 
so Telford became a lexicologist. The 
publishing was the result of books 
sold or paintings sold as all the books 
were self published.
 Developing the Telford and Earnest 
stories was a way for me to meander 
about introducing wordplay as the 
vehicle of the story. (Telford after all 
is a lexicologist). Each story ends not 
with a moral or parable but rather 
with a joke; a rose by any other name; 
a word is just a word;  the significance 
is usually insignificant; evolution isn’t 
all it’s cracked up to be.
 Sad to say I didn’t research the 
process of writing children’s books for 
children as well as I researched the 
images. Case in point, Earnest doesn’t 
read as a point of honor as he doesn’t 
want to relive another’s experience 
when he can experience it himself. 
Not a good way to encourage children 
to read.

Could you describe the process 
behind your cutouts? Do you 
consider each style of your work 
to exist separately?
The cutouts began a show at the Sha-
ron Historical Society called Take A 
Seat. I chose one of art history’s most 
famous chairs, which is depicted in 
Vincent Van Gogh’s painting Bedroom 
at Arles. I wanted to make it stand 
alone, thus the cutout. Van Gogh did 
a portrait of the chair and a compan-
ion piece for Paul Gauguin when he 
came to visit. I did likewise. 

 While painting in my studio I 
inadvertently almost sat down on one 
of the cutout chairs. I realized the 
presentation of the chairs should be 
ideally as low on the wall as possible. 
This led me to think of presentations 
on walls and what is usually found 
on walls. Wall lamps begat hurricane 
lamps which begat coat racks which 
begged the question of whose coat. 
Superman begat Sherlock, who begat 
Captain America. 
 For my first show I did a cutout of 
a guest book complete with a cutout 
pencil for guests not to sign. From 
there books and magazines from the 
golden age of illustration ensued. 
Currently I am working on a series of 
vases on wall sconces. •

 To learn more about Carl Chaiet and his 
work, please visit www.carlchaiet.com. All 
images with this article are courtesy of Carl 
Chaiet.
 Are you an artist and interested in being 
featured in Main Street Magazine? Send 
a brief bio, artist’s statement, and a link 
to your work through the arts form on our 
“arts” page on our website.
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3 3 O Z  K E F I R

M A Y  1 - 3 1
O N L Y  V A L I D  A T

R O N N Y B R O O K  F A R M  S T O R E

Genealogy and Family 
History Research

Keren Weiner, Genealogist
www.kerenweinergenealogy.com
kweiner2@gmail.com

Find the treasures 
waiting for you in 
your family tree

Walk for Ukraine - Millerton Rail Trail

9AM Saturday,
 May 14th, 2022

FUNDRAISER FOR
UKRAINE

All proceeds go to Sunflower of Peace

Terre Lefferts
LMT, PTA, CMLDT

199 Main St., Salisbury, CT 06068
860-435-0723                   TerreLefferts@yahoo.com 

THERAPEUTIC MASSAGE

Swedish  •  Deep Tissue  •  Sports

Foot  Ref lexology  •  Aroma Therapy

Terre Lefferts 
LMT, PTA, CT & MA

199 Main St., Salisbury, CT 06068
860-435-0723

THERAPEUTIC MASSAGE

For all your 
Interior Design 

needs 

www.casamarcelo.co
hello@casamarcelo.co
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friendly faces

friendly faces: meet our neighbors, visitors and friends

Jason Meltz has worked for his family businesses, Meltz 
Lumber and Ghent Wood Products, since graduating 
high school ten years ago. “The thing I love most about 
my job is working with my family and never knowing 
what the days are going to bring,” he says. “Every day 
it seems I’m doing something different.” Outside of 
work, Jason races weekly at Albany Saratoga Speedway 
and Lebanon Valley Speedway, and travels around the 
country for special events. Jason races in a division called 
Dirtcar Prostocks, where they build cars from the ground 
up. “I have been racing since I was 14 (I am now 27),” 
says Jason. “What I love most is meeting new people, 
working on the car, and being with friends and family 
through it all.”

Lann Rubin ll is the owner of North East Ford, a Ford 
dealer in the town of North East, NY, where he manages 
sales and services specializing in trucks, commercial 
accounts, and their family members. “I have nearly a 
thousand customers in my cell contacts and even more 
have mine,” he says. “I love long-lasting relationships.” 
When he’s not working, Lann enjoys studying the Bible, 
playing airsoft, traveling with his wife and sons, and 
going deep sea fishing. Lann grew up in Roscoe, NY, and 
was raised there through high school, but now resides in 
Pleasant Valley, NY. “I love that our area has a country 
feel with all the amenities of a city,” says Lann. “I’m so 
pleased with how the community has welcomed us with 
open arms. The sheer volume of local customers coming 
all year round has been awesome.”

Work is a big word for Maria Tamburrino, because 
she does many things. “I have owned a house cleaning 
and catering business for the last 36 years,” she says. “I 
have also taken care of those that suffer from dementia 
and Alzheimer’s Disease in their homes for the last 15 
years.” Currently, Maria is in the process of opening a 
secondhand store in Millerton, NY, that will feature a lot 
of cool new things from local artisans. She also loves to 
cook and bake and enjoys making meals and desserts for 
anyone for any reason. “I’m really big on spending time 
with my family,” she says. “I’ve been in this area for the 
last 35 years, my kids were born here and this is where I 
call home. I have the most amazing family, and I am now 
Nonie to my first grandson.”

Angie Perumal is a full-time nanny in Rhinebeck, NY. 
Angie has been a nanny for six years, though she is cur-
rently in college majoring in Children’s Education. “I 
think being a nanny is so rewarding because I get a close 
bond with children of all ages,” she says. “I love connect-
ing with them on an imaginary, creative level and just 
being a light in their life.” Outside of work Angie enjoys 
exploring local towns in the area and going on hikes with 
her dog. “Moving to this area has been such a blessing 
in regards to my job,” says Angie. “I have been able to 
help many families all over, connecting with children as 
their part-time sitter or full-time nanny, especially during 
this time with day-cares filled, and parents going back to 
work.”

Mary Burntitus keeps herself busy while helping the 
community by working full-time as a teacher’s aide at 
Taconic Hills Central School, part-time as the Director 
of Religious Education at Our Lady of Hope Parish in 
Copake Falls, NY, where she helps spearhead the parish’s 
monthly Food Drive-Thrus, and part-time as a banquet 
server at the Interlaken Inn in Lakeville, CT. Of her 
teaching job Mary says the best part is, “the interaction 
with the students. It’s a rewarding experience assisting 
them to gain an increase in knowledge and maturity.” 
Outside of work, Mary loves to run as it is hobby 
that puts her in motion the most. “Depending on the 
weather, I try to run at least five times a week,” she says. 
“It’s not only healthy, but a great stress reliever as well.”

Tarsha Gordon is a newly-licensed real estate salesperson 
with Davala Real Estate in Philmont, NY, with a back-
ground in business management and accounting. “I love 
the diversity this career offers me,” she says. When she’s 
not working, Tarsha enjoys doing DIY projects, spending 
time with family and friends and volunteering at her 
church and with local outreach programs. “I’m origi-
nally from the beautiful island of Jamaica,” Tarsha says. 
“While visiting the United States, I fell in love with the 
cozy town of Cape Cod but then ended in Hudson, NY, 
where I purchased my forever home.” Tarsha says she also 
enjoys teaching financial literacy to children and young 
adults. “Knowing how to manage one’s finances is the key 
to gaining financial independence,” she says. “The earlier 
individuals are exposed to financial concepts the better 
they will become at managing their finances.”
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17 John Street • Millerton, NY 
518.789.3428 • www.gmframing.com

SPECIAL PROJECTS ARE 
OUR SPECIALTY

What can we frame for you?

GILDED MOON 
FRAMING 

We share your passion.

Hillsdale, NY: 518.325.3131 ·  Lakeville, CT: 860.435.2561
Millerton, NY: 518.789.3611 ·  Hudson, NY: 518.828.9431

Chatham, NY: 518.392.9201·  Sheffield, MA: 413.229.8777

herringtons.com· 800.453.1311· WE OFFER DECK DESIGN

®

Now Renting Bicycles!

RENTAL RATES
$20 an hour. 
Pay what you can 
afford beyond 
that.

Right on the Rail Trail.

(860) 806 1442  •  www.Music-Cellar.com

Offering bike 
discounts for 
students and 
parents… take 
a ride while 
your child 
learns!
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By Thorunn Kristjansdottir
info@mainstreetmag.com

The past few years have proved to be a 
time like no other for everyone around 
the globe – and businesses were effected 
in every which way, too. There were 
many businesses that struggled due to 
Covid, while others flourished. This can 
be said on a global scale and certainly 
at a local scale, as we all saw and felt 
in our area. But with those challenges, 
there were also many opportunities that 
presented themselves. One young local 
entrepreneur recognized one such op-
portunity and took the initiative to start 
his business and offer a product that he 
felt there was a need for. 
 Stone Scasso, the son of entrepreneurs, 
founded Stonefield Products in the midst 
of Covid and has been growing steadily 
since. We were able to catch up with 
him to discuss his business, everything 
from his business’ conception to what he’s 
got planned on the horizon.  

Who is Stone Scasso, and what 
is your background?
I was born and raised in Millerton, 
NY, where both of my parents have 
established businesses. My mom is 
Joanne Scasso and owns Country 
Gardeners Florist, while my dad Jay 
owns Seagull Roofing. Being raised 
by parents who are local business 
owners instilled in me the interest of 
business and being self-employed. I 
also quickly learned while working 

for- and alongside my parents the 
work and dedication required to run 
your own business. My parents also 
instilled in me the interest to foster 
our community and bringing business 
to my hometown. 
 I have always had an interest in 
building, going so far as having two 
years of architecture under my belt. 
But even before that, I suppose the 
idea for my business now started with 
my first tree house at a young age. 

Where did the idea of Stone-
field Products come from, how 
did it all begin?
I officially started my company, 
Stonefield Products, in the fall of 
2020 – right at the start of Covid. 
And Covid actually really helped my 
business’ start and to then grow, be-
cause we had so many people that had 
not only moved up here, but everyone 
was home… stuck at home… really 
living in their homes and staring at 
their back yards. I found that there 
was a great and growing need for 
storage sheds for wood, equipment, 
and tools; she-sheds; buildings for 
home offices; tiny houses; to name a 
few. Truthfully, I wouldn’t have had 
the level of success that I’ve had if it 
hadn’t been for Covid.
 As for the structures themselves, 
I had a relationship with an Amish 
builder and we grew our relationship 

Continued on next page …

business

SET IN STONEA building not

All imges with this 
article depict Stone 
Scasso and his 
various structures. 
Photos by Olivia 
Valentine. 

where he builds these sheds and build-
ings specifically for my market and 
customers. My next step was to find a 
visible location to showcase the sheds, 
and Rob Cooper of Associated Light-
ning Rod owns the property across 
from CVS and Elizabeth’s Jewelry on 
Rt. 44 in Millerton and I thought it 
was the perfect display area for my 
buildings. I approached Rob and 
asked if he’d let me use the property 
for my buildings, in return I’d clean 
the lot, remove trees, and whatever 
else was needed to make the area look 
presentable for my purposes. And 
from there I hit the ground running.

What kind of buildings and 
sheds do you have and what 
are some of your best selling 
structures?
It’s really become endless what kinds 
of buildings and sheds that my cus-
tomers want and need. I’ve sold 
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business

everything from art sheds to she-
sheds, barns to tiny houses, garage 
overflow and run-in sheds to chicken 
coops, home offices to Airbnb struc-
tures – you name it. 
 My best-selling building has been a 
10x16 garage overflow structure. But 
we can customize any structure – 8x8 
and up from there – and all of our 
buildings use wood that we harvest 
and mill – we even offer post and 
beam structures. The wood that we 
use is what’s really important and also 
sets us apart from a lot of other shed 
companies, because it is actually real 
wood and is locally-sourced. Beyond 
just the structure, I also prepare the 
ground that the structures will sit on: 
I land-sculpt, re-negotiate the land, 
and build the pad that the structure 
will then sit on and create the appro-
priate base needed. 
  My buildings can be super simple 
to really fancy – the fancier ones can 
include electric and insulation. But it 
all depends on the customer and their 
needs for their structure. 

Do you deliver them as well?
Yes, we truck them and deliver 
them within about a 40-mile 
radius of Millerton. Like I men-
tioned, I prepare the grounds 
before the arrival of the shed, and 
then we deliver it and make sure 
it’s to my customers’ expectations 
and liking.

How do people learn about your 
structures, do you advertise?
No, I haven’t advertised up until 

this point. My first ad is actually 
in this issue. [Editor’s note: there 
was no pay-for-play with the ad 
and this article]. Up until now, 
people have seen the structures on 
Rt. 44; they stop, look at them, 
pick up business cards that I have 
inside the buildings and then they 
call me. Or if I’m there, people 
will stop by and talk to me. 
 Word-of-mouth has been great 
and really worked in my favor 
in the growth of my business. 
I’ve also had a number of repeat 
customers who keep adding 
structures, so that’s been amaz-
ing. I even feel like a few of my 
customers are in a competition for 
who can have the most sheds, one 
customer is up to five now!

Do you have a favorite structure 
that you’ve created and sold?
My favorite thus far was a 10x16 
with a 12x12 pitch roof that’s 17 
or 18 foot tall that has a collaps-
ible roof for travel. 

 I want to build cool structures 
and I’m excited about some A-
frame buildings that I’ve been 
developing. 

Do you have any advice for 
other entrepreneurs thinking of 
starting their own business?
Really work hard and you’ll make 
it. If you’re just interested in a 9-5 
type of job and not working hard 
then running your own business 
isn’t for you. It’s as simple as that.
 People often think that own-
ing your business is easy and that 
you’re just making money – it’s 
not that simple. 
 When you own your own busi-
ness, you’re having to deal with 
the work of running your business 
and then doing the actual work, 
the paperwork (which can be 
overwhelming), the customers, the 
problems – you’re fielding phone 
calls and emails on Sundays and 
at night. I grew up in not one but 
two successful businesses, and even 
I was surprised to find how much 
work having my own business was. 
 But it all boils down to just do-
ing the work. And if you’re ready 
to commit and put the hours in, 
you’ll make it. •

To reach Stone Scasso of Stonefield Prod-
ucts, you can call (845)392-0404 or email 
stonescasso@outlook.com. His structures are 
located at 107 Rt. 44, Millerton, NY.
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Weddings • Anniversaries • Theme parties 
Funerals • Fresh cut flowers • Dried flowers 
Potted plants • Pottery 

(518) 789-6440 • Railroad Plaza • Millerton, NY 
www.countrygardenersflorist.com

We work with all local venues - LionRock Farm, 
Interlaken Inn, Wake Robin Inn, Old Drovers Inn, 
White Hart, Troutbeck, The Links, Copake
Country Club, and many more!

Country
Gardeners

Florist

Fall in love with your
wedding flowers!
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Ledgewood Kennel
Ltd.

the premier full-service pet care facility lo-
cated on our 50 acre farm serving the hudson 
valley, massachusetts and connecticut.

we have been in business for over 20 years and 
offer lodging, grooming, daycare, training 
and a pool for dogs.

(518) 789-6353
info@ledgewoodkennel.com • ledgewoodkennel.com
639 Smithfield Road, Millerton, NY 12546

John A. Avenia (518) 567-4404  •  javenia@fairpoint.net
Margaret Bower Avenia (518) 697-9865  •  margaretavenia@gmail.com

RealEstateColumbiaCounty.com  •  39 Tory Hill Road, Hillsdale, NY 12529

  Family-Owned, Local and Experienced 
Exclusively Serving Real Estate 

Buyers and Sellers in Columbia County

Licensed NY Real Estate Broker

We treat the entire family: small children, teenagers, adults, 
and older patients. Our goals are simple - to make everyone smile.

Offering a full range of dental services including:
periodic dental exams • cleaning & whitening 
bridges & crowns • dental implants & veneers

244 Route 308 • Rhinebeck, NY 12572
RhinebeckDentalCare.com • 845.876.2511

MotorworksThe

518.789.7800
23 South Center Street, Millerton, NY

www.TheMotorworks.biz

Foreign, Domestic & Vintage Service
NY State Inspection Station
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baking

e first made this recipe years ago when 
there was some sort of celebration in 
a Spanish class. My kids were always 
bringing something into school for 
some function or another and it was 
always brought upon me at the last 
minute to whip something up for 
them to share. We always had apples 
on hand as their grandparents had a 
fruit farm. Apples, cherries, peaches, 
pears, and grapes. It was such a treat 
to go into the orchard and pick from 
the tree or vine whatever was in 
season. 
 Do parents still bring in baked 
goods for functions or is that not a 
thing anymore? I do recall that as my 
kids were getting older, the school 
was encouraging store bought items 
instead of homemade. I much rather 
prefer making something from scratch 
to avoid things like preservatives, 
artificial flavorings, and unknown 
ingredients. Plus, if you have kids, it 
is so nice to spend quality time with 
them in the kitchen. Two of my three 
daughters are very good cooks/bakers, 
and the other is a very good eater who 
enjoys anything that is prepared for 
her! She always volunteers to be a taste 
tester for any recipes we prepare. I 
think she enjoys the job title of “Chief 
Taste Tester!”

The best thing is…
What’s great about these apple enchi-
ladas is that they could be enjoyed for 
not only dessert, but breakfast and 
brunch as well. This would be a lovely 
addition to any Mother’s Day brunch 
table this month.
 Here’s a little helpful tip: When we 
make anything with apples, we always 
use a variety. Doing so provides a nice 
depth of flavor. Some of our favorites 
to bake with are Granny Smith, Hon-
eycrisp, Jonagold, Pink Lady, Macin-
tosh, and Cortland. For this recipe 
we used: Granny Smith, Cortland, 
Macintosh and Honeycrisp.

 This apple pie enchilada recipe 
makes eight enchiladas.

Apple pie filling:
3/4 cup of sugar
2 tbs flour
1 tsp of cinnamon
1/8 tsp nutmeg
1/4 tsp salt
6-7 apples peeled and sliced
2 tbs butter
2 tbs apple juice

Add all ingredients to a medium-sized 
saucepan and cook over medium heat 
until the apples are softened and the 
sauce has thickened. 8-10 minutes. 
Do not overcook. You still want them 
to have some bite after baking in the 
oven.
 Of course, if you are in a time 
crunch, you could use canned apple 
pie filling. But homemade is best. You 
can control the amount of sugar and 
apples and there aren’t any preserva-
tives!

Sauce:
1 tsp ground cinnamon
1/2 cup butter
1/2 cup sugar
1/2 cup brown sugar
1/2 cup apple juice
1 tsp vanilla

In a medium saucepan over medium 
heat whisk together cinnamon, butter, 
both sugars, and apple juice. Bring to 
a boil, then reduce to simmer for 3 
minutes, remove pan from burner and 
stir in vanilla.

A
pp

le 
P

ie 
E

nc
hil

ad
as

W

Assembling the enchiladas:
Butter a 9x13-inch baking dish. Take 
eight tortillas and spoon a heaping 
1/4 cup of pie filling evenly down 
the tortilla. Place it slightly off center 
closest to you. Roll tortillas up with-
out tucking in edges and place seam 
side down in the baking dish. Sprinkle 
with about 1 tsp of cinnamon on top.
 Pour the sauce over enchiladas and 
let stand for 30-45 minutes. (Don’t 
skip this step). Bake in preheated 
350-degree oven for 20 minutes, or 
until golden. Baste them a few times 
while baking to ensure a nice caramel-
ized tortilla with no dry spots.
 Serve warm with vanilla ice cream, 
or whipped cream. If you really want 
to indulge, add some homemade 
caramel sauce to it too! •

Olivia and Caroline are enthusiastic food-
ies and bakers who are constantly in the 
kitchen, as well as explorers who create their 
own adventures in our area – and did we 
mention they are mother and daughter? 
Follow Olivia on Instagram to see her many 
creations at @oliviawvalentine.

By Olivia Valentine & 
Caroline Markonic
info@mainstreetmag.com
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RONSANI 
BROTHERS 

PAVING
(518) 429-1797
ronsanibrotherspaving.com

• Residential & Commercial Paving 
• Specializing in Home Driveways, 
   Private Roadways, Parking Lots 
• Stone, as well as Oil & Stone finishes  
• Fully insured

studio    traditional    live edge    mid-century    farmhouse

SalisburyArtisans.com

The Re Institute 
“Pattern and Time”

G

(845) 518-0632 • DLopaneJr@gmail.com 
700 McGhee Hill Road, Millerton, NY

Call for free onsite estimates  
Licensed & insured  
30 years experience

EXCAVATION SERVICES
Backhoe & bulldozer 
Driveway installation & repair
GROUNDS MAINTENANCE
Monthly maintenance programs
Spring, fall & storm damage clean-up
SPECIALIZED STONE WORK
Patios • Walls • Walkways • Boulders
LANDSCAPING
Lawn renovation & installation
Large tree & shrub installation
Edging & mulching • Bed maintenance
Landscape construction
TREE INSTALLATION & REMOVAL
Large evergreens & decidious trees 
installed • Large fruit trees

Landscaping 
& Excavating

Domenick Lopane Jr. 

SARAH BLODGETT
PHOTOGRAPHY

People: 
Studio and Location 

Portraits, Weddings & 
Other Special Days.

Places: 
Interior & Exterior 

photography services for 
builders, designers and 

realtors.

Product:
Studio product 

photography for artists, 
makers & businesses.

The bird house 
448A Salmon Kill Road, Salisbury Ct

SarahBlodgett.com  |  sarablodgett@mac.com  |  518-755-4933

Gallery & Photography Services

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”
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real estate

By Christine Bates
info@mainstreetmag.com

Many thanks to all of those who have 
shared their experience with dirt roads 
for this article including real estate 
agents, people who live on dirt roads, 
highway superintendents, town supervi-
sors, first selectmen, and scientists. As 
usual, what I thought might be a clear 
conclusion about the impact of a dirt 
roads on real estate values, turned out to 
be more complex and interesting.

In the beginning
There were paved roads 4,000 years 
ago when stone-cutting tools were 
invented. As early impressive example 
is the 31-mile road built by the Mino-
ans, composed of mortared sandstone 
blocks covered by flagstones. During 
the medieval period while Roman 
roads deteriorated in Europe, streets 
in Bagdad were paved with tar by 
the 8th Century. Fast forward to the 
United States between the 1870s and 
the 1920s, The Good Roads Move-
ment for improved roads was led 
by bicyclists promoting paved roads 
between rural communities. With 
cars, economic prosperity, and federal 
and state funding only a few rural dirt 
roads were left behind.

We have a LOT of public 
dirt roads
Our rural region has many public 
“unimproved roads.” These are not 
the responsibility of state or county 
government, but of town highway 
departments in Massachusetts, Con-
necticut, and New York. A spot check 
revealed enormous town by town dif-
ferences in miles of public dirt roads. 
The Town of North East, NY, has 
34.23 miles of road but only 3.2 are 
gravel, similar to Canaan, CT, with 
close to 5 miles of dirt. But Amenia, 
NY, has 11 miles of dirt road, An-
cram, NY, has 14, Salisbury, CT, has 
16.2 miles, and the Town of Washing-
ton in NY has a whopping 30 miles of 
dirt road to maintain and plow. In 19 
communities in Western Massachu-

ond homeowners seem to be nostalgic 
about dirt roads, Smith suggested, 
“talk to the UPS and Fed Ex drivers 
and ask them.”

What do home buyers think 
about dirt roads?
Real estate agents drive everywhere 
and have firsthand experience with 
showing hard-to-get-to houses. John 
Harney of William Pitt Sotheby’s 
commented: “It depends. A dirt 
road can cut both ways. We had one 
customer who demanded to have the 
car turned around as we were driving 
down a dirt road to see a property 
with the comment that, in his mind, 
‘Country has paved roads. Wilderness 
has dirt roads.’” 
 The other side is a buyer who 
purposely looks for property on a dirt 
road, because it is indicative of more 
open country lands, the road chang-
es with the seasons – mud season 
in the spring, dusty in the summer, 
beautiful in the fall and, perhaps, of-
fers more solitude.”
 Another experienced realtor with 
Sotheby’s, Mimi Harson, rides her 

The down and dirty

setts 33% of all roads are unpaved.
 Mud season with repeated thawing 
and freezing is the worst time of year 
for every highway department and 
each highway superintendent knows 
exactly where the trouble spots are 
and what’s the most problematic road. 
There is not much available public 
funding for paving dirt roads and the 
up-front expense of engineering and 
paving dirt roads versus the annual 
cost of maintenance is a difficult 
calculation.
 Maintaining the safety of dirt roads 
is a year-round task, but as Henry 
W. Todd, First Selectman of Canaan, 
observed “dirt roads go with our rural 
character, and they do cut down on 
traffic. Look, it’s a lot easier to take 
care of paved roads, but we take good 
care of our dirt roads. Most of them 
are lightly traveled and some can’t be 
improved because of drainage and 
wetlands issues. Some road surfaces 
can’t tolerate paving and we don’t 
want salt from a paved road leech-
ing into the reservoir.” Paved roads 
develop potholes, but most dirt roads 
need grading in the spring and fall 
every year. Dirt roads that are narrow, 
steep, and wet are the biggest chal-
lenge. 
 Kevin Smith, director of the 
Highway Department in the Town 
of Washington, CT, has succeeded in 
paving a few short dangerous roads in 
the 28 miles of town dirt roads. Last 
year despite considerable “push back,” 
the department paved approximately 
.5 miles of “scenic” designated Gunn 
Hill Road at a cost of approximately 
$175,000. “It’s very steep and every 
storm it washed out. We had many 
informational meetings with the 
community and most of the people 
opposed to paving did not live on the 
section of road to be paved. It was 
really a safety issue.” 
 Paving Dark Entry is the next 
project on Smith’s list with 50% of 
residents and 50% opposed. The cost, 
estimated at $200,000 to pave a mile, 
is still under consideration. While sec-

The impact of dirt roads 
on the value of real estate

Continued on next page …

motorcycle up Mount Riga Road. “I 
grew up on a dirt road. It was won-
derful. I have never had a client ask 
about a dirt road or reject a property 
because it’s on a dirt road.” She also 
mentioned that motorcycles have GPS 
specifically for dirt roads, “to avoid 
them or ride on them.” 
 An experienced, off-road broker 
with Elyse Harney, Juliet Moore, 
drives a Jeep. “I am particularly fond 
of dirt roads, especially two: Race 
Track Road in Lakeville, and West 
Woods Road #1 in Sharon. Because 
I love to drive, really drive, and can 
get anywhere in my Jeep, a muddy 
washboard is just an adventure. I 
would say that my clients usually have 
pretty strong opinions on the matter: 
they love the paved roads that don’t 
cover their cars with mud, or they 
would only want to be on a dirt road 
that forces everyone to slow down. 
The biggest question new residents 

Above: Rain can make some dirt roads treacherous. Photo by Christine Bates.
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real estate

ask is, if a dirt road can be, and will 
be, plowed. Indeed, it will! Our dedi-
cated road crews, know we count on 
them to get to work, and deliver our 
children to school, and for emergency 
vehicles to be able to reach our homes.  
They are out throughout the night 
sometimes going over a driveway 
more than once in a heavy storm.”
  Juliet continued to explain, “I do 
have to remind buyers who will not be 
using their homes in the winter, that 
they still need to have their driveways 
plowed – for two reasons: so that their 
properties do not appear vacant and 
so that emergency vehicles can reach 
the structures, if necessary. I have 
represented several listings on West 
Woods Road #1 and I always tell the 
customers coming to see the homes: 
add ten minutes to what you think 
it will take you, slow down, hug the 
right, and enjoy the beautiful country 
drive.”
 Alan O’Doherty from Sotheby’s 
Kent office summed up the feelings of 
most brokers I spoke to: “The huge 
benefit of a dirt road is that you don’t 
get many people passing by. There 
is wonderful privacy and seclusion, 
which ultimately is what many people 
crave when they envision their coun-
try home. On the subject of buyers, 
I’m representing several NYC dwell-
ers at the moment who are actively 
avoiding any listings that are close to 
a normal/standard road. They get the 
feeling that there is a sense of prestige 
and exclusivity with a property on a 
scenic, dirt road.”

A scientist with a dirty secret
“The dirty secret is that unpaved 
roads have a poor ecological record. 
While they aren’t covered in asphalt 

or concrete, they are very compacted. 
Rainwater runs off of unpaved roads 
much as it does paved roads,” accord-
ing to Dr. David Strayer, a freshwater 
ecologist at Millbrook’s Cary Institute 
of Ecosystems Studies. “But unlike 
paved roads, dirt roads are very prone 
to erosion. This is a problem because 
sediment can pollute waterways. 
Ecologist have linked unpaved roads 
and poorly managed construction 
sites to the degradation of streams. 
Animals like trout and stream insects 
– a lot of them require rocks or gravel 
or other clean surfaces to live on 
and when the fine sediments come 
off the roads, they can smother the 
habitats for these animals. Sedimen-
tation from unpaved roads can also 
raise streambeds, leaving us prone 
to flooding. During dry periods, 
unpaved roads also generate a lot of 
dust, altering roadside vegetation and 
causing breathing problems. And the 
chemicals used to keep dust down can 
have additional ecological or health 
effects.”

Dirt road lovers
A relative newcomer to Sharon’s 
Bowne Road, Michelle Alfandari, the 
co-founder of Homegrown National 
Park, responded enthusiastically to the 
question about how she felt about dirt 
roads: “I LOVE living on a dirt road 
with all its messiness. I NEVER want 
it paved EVER. We would never have 
moved here if we weren’t assured that 
it would never be paved. We love the 
quiet of the road even though mud 
season can be a challenge for both 
driving and keeping one’s car and 
oneself free of mud and dust. There 
are downsides, but the upsides all 
outweigh them.” 
 A long-time Millbrook on Killearn 
Road resident was just as positive: “I 
treasure the fact that I have lived on 
a scenic dirt road for 50 years. We’re 
privileged. I don’t want our road to be 
suburbanized.”

The battle over Killearn Road
Since 2017, a battle has been waging 
in the Town of Washington, NY (aka 
Millbrook) over unpaved Killearn 
Road. Residents opposing paving have 
stated that Killearn is designated as a 
scenic road, deserves protection under 
the comprehensive plan, adds value to 

real estate, stops speeding and discour-
ages popularity among motorcyclists. 
In March of 2021, a new petition was 
submitted to the town board signed 
by over 29 residents requesting the 
town to consider a long-term solution 
to “create a safe, drivable, and durable 
road.” They argue that the number 
of homes on the road have increased 
from 26 to 50 homes over the years 
causing an increase in traffic and more 
wear and tear on the road. A letter 
to the town supervisor Gary Ciferri, 
cites safety concerns. “This morning, 
on the way to dropping my son off at 
school, my car, going 5 to 10 miles an 
hour, slid and almost collided with a 
horse trailer coming in the opposite 
direction.” 
 The signatories claim that they have 
received calls informing them that 
their children could not be picked up 
because of road conditions. They also 
list inability of cars without 4-wheel 
drive and delivery vehicles to navi-
gate the road, and ruined tires. Main 
Street’s inquiries on the status of their 
petition to the town supervisor and 
town clerk have not been returned. 
Citing the legal concept of “coming to 
the nuisance,” one dirt road propo-
nent said, “My neighbors bought their 
house on a dirt road, and I don’t un-
derstand why they didn’t buy a house 
on a paved road.”

Drive safely dirt roads are 
here to stay
So what can we say about dirt roads 
and real estate values? Similar to many 
other special features of a home, like 
an indoor swimming pool, horse 

barns or closeness to a busy paved 
road, dirt roads can be a plus or a 
minus to potential home buyers. 
Perhaps scenic dirt roads are more at-
tractive to weekend, part-time buyers 
than to year-round residents or UPS 
drivers. One high-end realtor called it, 
“reverse snobbery.” Dirt roads require 
more attention from highway crews 
and are becoming more vulnerable 
with the extremes of climate change. 
Dirt roads, although seemingly natu-
ral, may actually be worse ecologically. 
The reality-check is that very little 
funding is available for most budget 
stretched highway departments to 
pave dirt roads. Never buy on a dirt 
road with the promise it will someday 
be paved.
 Australians know about driving 
on unpaved roads – the continent 
has 280,000 miles of them. Outback 
motorists offer experienced advice on 
driving on dirt roads: slow down and 
drive smoothly, slow down even more 
for oncoming traffic, check your tire 
pressures – on the low side is better 
for long stretches of dirt road, look 
ahead and read the road, avoid dust 
from other vehicles, dodge rocks – 
tires hate rocks, avoid dusk, dawn and 
night driving when animals are most 
active. At least we don’t have to worry 
about being attacked by a wounded 
emu or kangaroo. •

Christine Bates is a registered real estate 
agent in New York and Connecticut with 
William Pitt Sotheby’s. She has written 
about real estate and business since Main 
Street Magazine’s first issue.

Above: Race Track Road in Lakeville is Juliet Moore’s and the author’s favorite dirt road. 
Even the day after a rainstorm it’s sunny and pretty dry. Watch out for joggers. Photo 
by Christine Bates. Below, left: When it comes to driving on dirt roads, do like the Aus-
tralians do and slow down. 
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Spring is here, is your outdoor space ready?
Hours: Tuesday - Saturday 10-5, Sunday 12-4  •  5938 North Elm Ave.  •  Millerton, NY 12546 

t: 518.789.3848  •  f: 518.789.0234  •  www.northelmhome.com
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going on 
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SEE LANN TODAY!

ALL MAKES, 
MODELS,

OR MILEAGE

BUYS

NorthEastFordMillerton.com
Lann RubinLann Rubin

11 Interlaken Road, Lakeville, ct | 860.435.3663 | hotchkiss.org/arts
Tremaine Art Gallery

Cynthia Alberto, 
Mandy Cano Villalobos, 
Rosa Chang, Nancy Cohen, 
Ann Conrad Stewart ’81, 
Joy Curtis, Beth Dary, 
Grace DeGennaro, 
Valerie Hammond, 
T. Klacsmann ’01, 
Jordana Munk Martin, 
Caitlin Parker, Sarah Pettitt, 
Beau Bree Rhee, 
Dora Somosi, Alyce Santoro, 
Janis Stemmermann

Curated by Joan Baldwin & 
Terri Moore

Fragmentary Blue
May 15 - June 19, 2022
*Reception: May 15, 2 - 4 
*Masks & proof of vaccination required

We will be open to the public for 
the first time since March 2020 
- welcome back!

9018 State Route 22 • Hillsdale • Servicing Taconic Hills Area  

(518) 325-6700  www.herringtonfuels.com

•  Heating Oil
•  Propane
•  Heat/AC Systems 
•  Diesel
•  Kerosene
•  24/7 Emergency
•  Service/Repair
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By Ian Strever
info@mainstreetmag.com

When interscholastic sports first ap-
peared, it was in the form of school 
organizations that reached out to 
neighboring schools in the manner 
of colleges and universities. Track 
and field, baseball, and football 
clubs eventually became teams, 
which in turn spawned leagues, 
divisions, state championships, and 
cottage industries of coaches and 
instructors who promise to turn 
your fifteen year-old into the next 
Babe Ruth. 
 The past decade has wrought 
some curious changes on interscho-
lastic playing fields and the compet-
itive landscape, building on decades 
of growth in sports like lacrosse, 
hockey, and what might have been 
termed “alternative” sports a genera-
tion ago. Sports like rock climbing, 
ultimate frisbee, rowing, and sailing 
have strong regional presences, 
and other activities have begun to 
edge their way into interscholastic 
competition. Robotics, Debate, and 
E-sports, anyone?
 While some traditionalists will 
question the athletic merits of some 
of those activities, anyone who has 
seen them in action will attest to the 
level of collaboration, teamwork, 
and sacrifice it takes to win at any 
of these games. And if opportuni-
ties to cultivate those skills are the 
true raison d’être for competitive 
sports, then they deserve a place in 
our competitive culture as much as 
traditional team sports. 

mountain biking

GETTING INTO THE FLOW:

Fun flow activities, and 
the control thereof
All of these activities provide con-
structive outlets for teenagers, but 
more importantly, they’re just fun, 
partially because they induce “flow.” 
Psychologist Mihaly Csikszentmih-
alyi defined the term as the feeling 
that accompanies activities that 
“have rules that require the learn-
ing of skills, they set up goals, they 
provide feedback, they make control 
possible.” 
 In other words, when we can im-
merse ourselves and get lost in activ-
ity, we have found flow, and there 
is something about control that is 
especially appealing to young people 
who may have little of it in their 
day-to-day lives or world events. 
Whether controlling a chess piece, a 
robot, or a basketball, young people 
can have a say in the outcomes of 
flow activities.    

Becoming one with the bike
Arguably, no other sport has 
more flow than mountain biking. 
While road cycling requires hours 
of relatively mindless, repetitive 
motion, mountain biking requires 
continuous attention on the part 
of the rider. The mountain biker is 
constantly reading terrain and tex-
ture, and adjusting line and position 
accordingly. It is a constant stream 
of decision-making and feedback 
to the rider that requires complete 
attention and ultimately, transcen-
dence. 
 Csikszentmihalyi writes, “only 
when the skills are so well practiced 
as to have become automatic can 
one abandon oneself to spontaneous 
action and experience flow.” 
 More than that, however, the 
physical interaction of bike, rider, 
and environment may activate the 
endocannabinoid system in ways 

that promote overall neurological 
and immunological wellbeing. The 
riders become one with the bike 
and the trail, to the extent that trail 
builders now intentionally build 
what are called “flow” trails.

Meet Garrett Hanaburgh
Adult enthusiasts across the country 
have long known of the benefits of 
flow, and they are working to ex-
pose younger and younger riders to 
them. Such is the case with Garrett 
Hanaburgh, a junior at Pine Plains 
High School who caught the bug 
from his father, Steve, who rides, 
well, near him. 
 Since he began competing in en-
duro races in 2019, Garrett has got-
ten faster and faster, now riding far 
enough ahead of both his father and 
mother that he needs to sometimes 

mountain biking hits the high school scene

Continued on next page …

Above: Garrett 
blasts through a 
singletrack section 
during last year’s 
Eastern States Cup 
race at Glen Park.
Below, left: Race 
results are best 
measured not 
through times but 
through the num-
ber of “bike smiles” 
seen. Photos 
courtesy of Sarah 
Hanaburgh.
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ride back over the trail to keep the 
family together. Mom, Sarah gets 
muddy right along with Garrett and 
is usually the one who is chasing 
Garrett through the woods on just 
about every one of his rides.
 In the past, that would have 
been the end of the experience, but 
organizations across the country 
are sponsoring events of all sorts to 
involve young people in building 
skills, making friends, and gener-
ally just having a blast on their 
bikes. The National Interscholastic 
Cycling Association (NICA) formed 
when numerous state-level leagues 
in the west coalesced into a regional 
and then national organization. 
There are now leagues in 31 states, 
including, locally, New York, where 
Garrett competes. Although NICA 
had formerly operated independent 
of USA Cycling (the organization 
that cultivates our Olympic teams 
and grooms household names like 
Lance Armstrong and George Hin-
capie), as of 2021, USAC began to 
recognize NICA points in qualify-
ing for national championship 
events. 

Physical endurance and the 
competitive spirit
Garrett races cross country and 
enduro events, the latter involving 
more technical descending skills, 

while the former taxes the legs and 
aerobic system. As a runner for 
Pine Plains Indoor and Outdoor 
Track teams, Garrett has the lungs 
to thrive on the climbing portions 
of races, but he has also acquired 
an impressive set of technical bike 
handling skills in just a few years. 
 I joined Garrett to try my hand 
at a fat bike race on a loose, snowy 
course near Queensbury, NY, and 
spent more time going sideways on 
a bike than I ever have in over thirty 
years of competitive cycling. Garrett 
took it all in stride, though, and 
slipped and slided to a second place 
finish in his age bracket. 
 

The “bike smile”
Talking with Garrett, though, one 
would never detect such a competi-
tive drive. Although he is talking to 
coaches at schools like the Univer-
sity of Vermont and Brevard Col-
lege that have established cycling 
programs, he mostly wants to ride 
the world-class trails that surround 
both of those schools. Mom calls it 
his “bike smile” that appears, unbid-
den, when he is doing the thing he 
loves: flying up and down hills on 
his bike, and she produced proof of 
it on her phone when I met up with 
them one recent morning.
 But organized leagues and series 
provide the infrastructure for Gar-
rett to ride new trails from Vermont 
to Pennsylvania, so whether it’s 
the NICA series, the Mid-Atlantic 
Super Series, or the Maxxis Eastern 
States Cup, Garrett and his family 
can check out a considerable swath 
of the east coast on their bikes. 
Garrett is already planning a two-
week stint at the renown Kingdom 
Trails network in the Northeast 
Kingdom of Vermont, thanks to an 
opportunity provided by his team. 
Two weeks of bikepacking, riding 
incredible trails, and making new 
friends is a dream come true for 
Garrett, and the start of what could 
be a lifelong relationship with two-
wheeled recreation. •

 

mountain biking

Above: NICA 
sponsors sev-
eral programs that 
promote youth 
involvement in 
mountain biking, 
including GRiT, 
or “Girls Riding 
Together.” Photo 
courtesy of NICA. 
Below, right: Gar-
rett taking a break 
between stage 4 
and 5 at the Mid-
Atlantic Super Se-
ries Enduro in Glen 
Park, PA. Photo 
courtesy of Sarah 
Hanaburgh.
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Cheers to cocktails and wine 
for summer time!

Offering a wide variety of wines and spirits from around the globe 
in varying sizes  •  A full wall of sparkling wines and champagne •  
Many local wines and spirits •  Miscellaneous chilled whites, roses 

and bubbly •  Our everyday 3/$20 sale section where you can mix & 
match 3 wines for $20 •  Tons of Rose – Rose all Day! •  Check out 

our Facebook page for specials and updates

Hours: Sunday 12 to 5pm • Monday 12 to 6 Tuesday through 
Thursday 10 to 6pm • Friday and Saturday 10-6pm

Curbside pick-up available!

518.325.4010
8 Anthony Street in Hillsdale, NY, behind the IGA Supermarket

www.hillsdalesupermarket.com
hillsdalesupermarket@gmail.com

2628 Route 23, Hillsdale, NY  •  518-325-4341

•  Order your meats: beef, chicken, ham, and fish
•  Choose from an array of local dairy products
•  Mouth-watering steaks, hamburgers, and chicken 
• We always have a wide variety of fresh fish
•  Fresh produce all year long
• We carry a great selection of cheeses, produce, deli, 
 bakery and all your grocery needs!

For home delivery information, please visit us 
on the web. Curbside pickup available, too!

Hours:
Sunday – Thursday 7am – 6pm  
Friday  7am – 7pm  
Saturday 7am – 6pm

Let us bring your groceries to you!
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Lia’s
Mountain 

View
Established 1983

lia’s catering services are available
on and off premises  • take-out

party platters also available 

Like us on Facebook!
Hours: Wed, Thurs, & Sun 4-8pm 

Fri & Sat: 5pm-9pm • Closed Monday & Tuesday

518-398-7311 • www.liasmountainview.com • 7685 Rt. 82, Pine Plains, NY

Make reservations 
to treat Mom for 
Mother’s Day!

Patio opens soon

Native Habitat 
Restoration

Returning Balance to Nature

Invasive Plant Control • Field Clearing 
Pollinator Habitats • Forestry Mowing

Wetland Restoration

(413) 358-7400
nativehabitatrestoration@gmail.com
NativeHabitatRestoration.weebly.com

Licensed in MA, CT, NY, VT – Over 40 Years of Experience

OUR NEW OFFICE IS
NOW OPEN!
We are ready to assist you
with the full range of
Architectural Design services
you may need for your
existing or future home.

LICENSED IN NYS & CT

Mon-Fri   2pm - 6pm
Sat (2nd & 4th)  10am - 2pm
and by appointment

5 Century Boulevard / P.O. Box 29
MILLERTON, NY  12546-0029
(518) 592-1262
info@studiocarchitecture.com

Olaf Coerper AIA, Principal

the perfect personalized gift 
for mother’s day, graduation, 

anniversary & more

Sale up to 50% off select items! 
Visit the shop and see the many items 
that are up to 50% off

(518) 789-4649 • 110 rt. 44, millerton, ny
or visit online at elizabethsjewelry.com

You get handed your first wrench at seven, and by 
14 you’re swapping engines in the car you race. 

It gets in your blood. Not just mechanics. Building. 
Dominick kept building, starting his business at 
24, taking out a mortgage on a broken down 
and abandoned train station in Pine Plains. 
Between fixing cars, he fixed sheetrock and 
plumbing. 

These days, that building has four 
commercial spaces in addition to 

Factory Lane Automotive, and the 
racecar Dominick works on belongs to 
his youngest son. When you build, or 
rebuild, for a living, it helps to have the 
right tools at hand. And over the years, 
one of Dominick’s most valuable tools  
has been his bank.

What tools do you need  
to build your business?

Dominick Calabro
Customer since 1987

millbrook  amenia
pine plains  stanfordville
bankofmillbrook.com

Member FDIC
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reading

transportation-related reading materials

The Ride of Her Life: The True Story of a 
Woman, Her Horse, and Their Last-Chance 

Journey Across America by Elizabeth Letts

The triumphant true story of a woman who rode 
her horse across America in the 1950s, fulfilling 
her dying wish to see the Pacific Ocean, from 

the #1 New York Times bestselling author of The 
Perfect Horse and The Eighty-Dollar Champion.

Racing While Black: How an African-American 
Stock Car Team Made Its Mark on NASCAR 

by Leonard T. Miller and Andrew Simon

Starting a NASCAR team is hard work. Starting 
a NASCAR team as an African American is even 
harder. These are just a few of the lessons learned 
by Leonard T. Miller during his decade and a half 

of running an auto racing program. Fueled by 
more than the desire to win, Miller made it his 
goal to create opportunities for black drivers in 
the vastly white, Southern world of NASCAR.

Riverman: An American Odyssey 
by Ben McGrath

The riveting true story of Dick Conant, an 
American folk hero who, over the course of more 
than twenty years, canoed solo thousands of miles 

of American rivers – and then disappeared near 
the Outer Banks of North Carolina. This book 

“contains everything: adventure, mystery, travel-
ogue, and unforgettable characters.”

Hudson Bay Bound: Two Women, One Dog, 
Two Thousand Miles to the Arctic 

by Natalie Warren

The remarkable eighty-five-day journey of the 
first two women to canoe the 2,000-mile route 
from Minneapolis to Hudson Bay. Unrelent-

ing winds, carnivorous polar bears, snake nests, 
sweltering heat, and constant hunger.

The Big Book of Tiny Cars: A Century of 
Diminutice Automotive Oddities 

by Russell Hayes

Richly illustrated and entertainingly written, 
The Big Book of Tiny Cars presents lively profiles 

of the automotive world’s most famous – and 
infamous – microcars and subcompacts from 

1901 to today. From tiny homes to little lending 
libraries and even tiny food, people everywhere 
are resetting the premium they put on size. Fact 
is, the automotive industry has a “tiny” history 

going back to the car’s earliest days.

Sam’s Scrapbook: My motorsports memories 
by Sam Posey with John Posey

Sam Posey raced a huge variety of sports cars, 
saloons and open-wheel machines in numerous 
racing arenas – Can-Am, USRRC, Trans-Am, 
IMSA, Indy, NASCAR, Formula 5000 and 

Formula 1… Sam’s Scrapbook gives a first-hand 
account of a romantic era in racing, through 

pictures no one has seen and stories no one has 
heard.

oblong books has all of your
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Michael D. Lynch
AT T O R N E Y  AT  L A W

106 Upper Main Street • PO Box 1776 • Sharon, Connecticut 06069
(860) 364-5505 • MLynch@MichaelLynchLaw.com

www.MichaelLynchLaw.com

* Also admitted in New York State

*

PRIVATE DINNER & 
   HORS D’OEUVRE PARTIES
ON-SITE MEAL SERVICE
INTIMATE WEDDINGS
PARTY PLANNING

GINA TRIVELLI
private chef
845.233.8513
wholefoodschef1@gmail.com

Take a trip back in time at  
the Irondale Schoolhouse

Opening Day: Saturday, May 28, 11am - 4pm
Join us for a tour of the one-room schoolhouse and 
enjoy a short video of the building’s rich history.

History Lesson: Friday, June 3, 5:30pm
Traveling Schoolmarm Susan Webb will host a  
presentation on early American education. Seating 
is limited. Register at IrondaleSchoolhouse.org. 

16 Main Street • PO Box 876 • Millerton, NY 
www.IrondaleSchoolhouse.org

Celebrating 30 Years!

1 East Market Street Rhinebeck, NY 12572
845 876 5500  |  Open daily

www.rhinebeckstore.com

Valentine Monument Works

Cemetery Monuments • On-Site Lettering • Bronze Veterans’ Plaques
Pet Markers • Cleaning & Repairs

Bruce Valentine, owner • Tel: 518-789-9497 
ValentineMonument@hotmail.com • Park Avenue & Main Street, Millerton

Since 1875

Noa Lessing 
CFP

Fee Only Financial 
Planning & Coaching

Comprehensive. Objective.
No Products Sold.

Midtown Manhattan  |  Ancram, NY 
914.739.7360  |  noalessingfusco.com 

noa@noalessingfusco.com
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By CB Wismar
info@mainstreetmag.com

One can hear the energy and the 
excitement when Torsten Gross talks 
about his newest adventure. The Just 
Hands Racing Foundation is the latest 
in a string of challenging endeavors 
that has marked the very full life of 
Torsten. He is a true believer, 100% 
committed to this intriguing venture.
 The foundation emerged from a 
wedding anniversary gift his wife, 
Maggie, gave him just over a year ago. 
She gave him a “track day” at Lime 
Rock Park in Lakeville, CT. It was a 
chance for him to take his car on the 
track and experience what it’s like 
to tour the mile and a half circuit at 
speed accompanied by a seasoned race 
instructor.  
 One day on the track, and he was 
hooked. The fact that his car was not 
really prepared for racetrack condi-
tions only heightened his ambition. “I 
didn’t realize the strain track driving 
puts on the brakes. On my 15th lap, I 
came sailing down Sam Posey Straight 
and hit the brakes for the hairpin. 
Nothing. Fortunately, the instructor 
riding with me barked ‘Turn!’ and 
talked me through the experience. 
When I recovered, I had to do it 
again. It was mesmerizing.”

Enter the M3
Not only did he recover, he went out 
and bought a new car to have it fitted 
for the track – A BMW M3 Lime 
Rock Park Edition. That took a while, 
but in the interim, Torsten was letting 
his imagination run wild … as he 
had done so many times before in his 
career, with great result.  
 The delay in getting his new ride 
was part of the story that, in news-
paper talk, would be called “burying 
the lede.” Although it has clearly not 
stopped him in his rich and varied 

career, Torsten Gross is a C6 Quadri-
plegic. The BMW that he was having 
prepared for more track adventures 
needed to be converted from “a pedal 
car” as Torsten would refer to it, to a 
race car fully controlled by the driver’s 
hands. Hence the Just Hands Racing 
Foundation and an adventure that can 
be added to Torsten’s growing list of 
accomplishments.
 He realized that if he could 
compete on the race track, the odds 
versus his competitors were suddenly 
even. He would not need to compete 
in wheelchair basketball or have a 
uniquely made mono ski. “In the 
car, we’re all in the same class.” In a 
racecar, Torsten Gross would be 100% 
independent … not limited to a spe-
cial handicapped class, but competing 
turn for turn with equals.

A complete change of life
A vibrant, active young man, 15 
year-old Torsten was diving with 
his family in the Bahamas when a 
horrific accident shattered his spinal 
column, injuring him so severely that 
he was technically dead for over two 
minutes. “It was the best thing that 
ever happened to me. It gave me a 
life perspective that totally changed.” 
Strong words from a 6 ft 5 in athlete 
who has refused to let his life in a 
wheel chair blunt his absolute passion 
for adventure.
 His love of the ocean was rekindled 
and Torsten became the first and only 
Quadriplegic Rescue SCUBA Diver.  
 Marathons had a real attraction 
as he saw others in their wheelchairs 
competing in the grueling events. 
“Raising the bar” to challenge himself, 
Torsten trained, then completed 12 
marathon events in 12 months.  
 Sky diving allowed him to feel the 
freedom of flight and the adrenaline 
surge of free-falling thousands of feet.
 That was not enough. Auto racing 
emerged as a clear beacon for Torsten. 
Not only did he want to master the 
skills of competitive driving and be 

TRUE BELIEVER:
life and racing

Torsten Gross & the
Just Hands Racing 
Foundation

able to display them in head-to-head 
competition, he wanted others to 
experience the same elation … the 
same sense of true independence that 
he discovered on that track day.
 In subsequent appearances at Lime 
Rock Park, Torsten has honed his rac-
ing skills at the wheel of his specially 
prepared car. Clearly a competitive 
person by nature, Torsten soon got to 
the point where he gained and honed 
the skills required to not merely 
drive … but race. “I was in a bit of 
a run with a Ferrari and I managed 
to prevail. Back in the paddock, I 
parked my car and slid out into my 
wheelchair. Sure, I was pumped that I 
had just bested a $150,000 car when 
the driver saw me in the chair and in 

Continued on next page …

Above: Torsten 
Gross with his 
BMW M3. 
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disbelief blurted out, ‘That was you?’”
 Gross’s accomplishments in busi-
ness are as formidable as those he 
has shown in the array of sports he 
has mastered. The fiery imagination 
that has led him to create Just Hands 
Foundation was evident early on as 
he attended Hofstra University and 
emerged into the highly competitive 
world of marketing strategy. The list 
of professional credentials is impres-
sive, to say the least. Tracy Locke, R/
GA, J Walter Thompson, Deutsch, 
BBDO, and now as Global Head of 
Advertising and Media at TCS.

Just Hands
Torsten Gross is not a stranger to the 
elusive concept of “giving back.” He 
has worked for years with the Christo-
pher and Dana Reeve Foundation, the 
foundation set up to pursue remedies 
for spinal injuries named after actor 
Christopher Reeve. The mandate for 
the Just Hands Racing Foundation is 
direct and personally challenging – 
“Get hand control drivers on a track. 
Motorsports makes everyone equal, 
no matter what appendages you use 
to drive.”
 There is an underlying sense of 
humor in that statement that belies 
much of Torsten’s personality. There 
was a time while living in New York 
that he made appearances on the 
stand-up comedy circuit. His ap-
proach to life is so positive, so engag-
ing, that simply listening to him talk 
about his experiences and ambitions 
brings a smile to the face of his audi-
ence. This is an immensely capable 
person who has no time for self-pity 
or recrimination. What he does find 
time for is making sure people with 
physical challenges understand and 
access the opportunities before them 
in competitive driving.

 Like any foundation, Just Hands is 
filled with purpose and commitment 
and eager to get the support and en-
couragement that come with funding 
opportunities and avenues that open 
for the foundation to make driving 
accessible to a wider audience.  
 Gross’s first experience in a car 
speeding around a racetrack came at 
Lime Rock Park. His affinity for the 
track has been rewarded with the new 
ownership of LRP acknowledging the 
immense value of Torsten’s ambitions 
and recognizing the Foundation as 
a select charity for the 2022 racing 
season. As a result, Just Hands will 
have a presence and engagement 
at each of the track’s major event 
weekends – Trans Am Memorial Day 
Classic, IMSA Northeast Gran Prix, 
and Historics Weekend 40.
 In addition to high profile presence 
during well-attended spectator events, 
Just Hands Racing Foundation is 
bringing their nascent programs to the 
track during days that feature HPDE 
– High Performance Driver Education 
– where participants bring their own 
cars to the track to learn performance 
driving with skilled instructors …
Track Tapas Days where participants 
experience both the autocross track 
and the 1.5 mile road racing course 
mentored by skilled instructors while 
utilizing the Just Hands racing car.
 There’s a second BMW in work – 
an E92 M3 model that sports wider 
doors to make access even easier and 
over 400 horsepower under the 
hood to make it very fast. With the 

cooperation of several organizations 
that have signed on as sponsors, Just 
Hands Racing Foundation is poised 
to deliver a summer program that will 
be both expansive and informative. 
Along with Lime Rock Park highlight-
ing the value and importance of Just 
Hands Racing Foundation and the 
various programs that will be offered 
at the track, Sharon Autosport has 
been instrumental in preparing the 
foundation cars with additional sup-
port provided by Mobility Innova-
tions, HMS Sports, SCCA, Auto-
Technic, Bimmerworld, and HPDE 
Junkie.
 As Torsten Gross would say about 
the support he and the foundation 
have been given, “We’re fortunate to 
have people believe in what we’re do-
ing. Without people believing in our 
mission, we wouldn’t exist.” Strong 
words from a person who is very 
clearly a true believer. •

More information about Just Hands Racing 
Foundation can be found on their website 
www.justhandsfoundation.org.

life and racing

Above, top to 
bottom: Torsten 
Gross on the track 
with his BMW M3. 
Torsten Gross. All 
images courtesy 
of Torsten Gross. 
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Accepting
only the  

EXCEPTIONAL.
www.harney.com

Senior Living     Rehabilitation    Skilled Nursing    Memory Care

17 Cobble Road, Salisbury, CT
(860) 435-9851   
www.noblehorizons.org
A non-pro�t organization

 

In 1972, Noble Horizons pioneered the concept of a continuing 
care community, ensuring that wherever you are on life's 

continuum, your needs will be met with comfort and dignity.
 

50 years later we are perfecting the Art of Aging 
and invite you to join us.

Enjoying the Good Life!
  

THE ART OF aging

Noble
HORIZONS

YEARS50
1972-2022

OBLONG BOOKS

"Searing. lucid,
tender and wise...a

beautifully written
interrogation...I

tore through it with
imense pleasure" 

-Dani Shapiro
 

Deeply moving and funny.

Celebrating local authors!

Millerton & Rhinebeck
OBLONGBOOKS.COM

klemmrealestate.com

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > New Preston 860.868.0505 
Roxbury 860.354.3263 > Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040

KLEMM REAL ESTATE Inc
LITCHFIELD COUNTY’S PREMIER BROKERS 

Source: SmartMLS, CC & DC MLS, MHMLS and Klemm Private Sales 1/1/93 – 4/14/22

WEST CORNWALL, CT
1920s Restored & Renovated Castle. 7 Bedrooms. 8 Fireplaces. Gatehouse. 
Apartment. Pool & Pool House. Stable. Garage. Helipad. 276.5± Acres. 
$5.998.000. Maria Taylor. Graham Klemm. 860.868.7313.

Exquisite Country Compound. Brick Georgian Manor House. 3 Additional 
Independent Residences. Barns. Pool. Tennis. Privacy. 187± Acres. 
Carolyn Klemm. Graham Klemm. Maria Taylor. 860.868.7313.

SHARON, CT

CORNWALL, CT

GOSHEN, CT

Wonderful Colonial. 4 Bedrooms. 2.5 Baths. 3 Fireplaces. Numerous 
Period Details. Excellent Location. Close to Litchfield Center & Amenities. 
10± Pastoral Acres. $1.095.000. Graham Klemm. 860.868.7313.

#1 Boutique Firm in Connecticut

PRICE IMPROVEMENT

50.81± Acres. Pastoral Farmland with Views. 2 Separate Parcels. 2 
Rough Homes. Utility Shed. Coveted & Convenient Location. More 
Land Available. $995.000. Graham Klemm. 860.868.7313.

NEW LISTING

SOLD 
2022!

Klemm Listed 
and 

Klemm Sold

2nd Highest Sale Litchfield County YTD 
Highest Sale Cornwall YTD  Ask $5.25m
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our unique custom butcher block and glue up tops 
are perfect to upgrade your dining table, bar top, 
counters, vanities, and more. call or visit us in 
person or online to learn more.

(518) 828-5684  •  1262 Rte 66, Ghent, NY  
www.ghentwoodproducts.com

Ghent
wood products

tops as unique as youtops as unique as you
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By Pom Shillingford
info@mainstreetmag.com

One began her life in a garden bed in 
the Northwest corner of Connecti-
cut, just yards from the vase where 
she would end up. She grew outside 
24/7, sustained by sunlight and rain, 
buffeted and hardened by the wind 
and fluctuating temperatures. She had 
been planted in compost and nutri-
ent-rich soil that allowed her to grow 
resilient enough to withstand the 
pressures of greedy insects and lurking 
disease. When in her own time she 
came to flower, she burst into beauty 
with a color, elegance and scent that 
was second to none. 
 The other flower began life in a 
greenhouse in Columbia. She grew 
in a hurry under artificial lights and 
at the mercy of a thermostat. She 
was looked after by a low-paid local 
worker wearing minimal PPE who 
regularly doused her and themselves 
in fertilizers, pesticides, and lastly pre-
servatives. Whisked from her artificial 
nursery, she shot off on a days’ long 
odyssey from cooler to airplane across 
the equator to cooler to refrigerated 
truck to cooler to the supermarket 
– along with her 1000s of identikit 
unscented poker-straight siblings.  
 So, which of these two ladies 
would you rather have gracing your 
table right now?

flower power

Slow flowers: This is a tale of two flowers

Fine, full confession:
I’m an obsessive gardener and seasonal 
cut-lower grower so I admit I’m biased 
with this. However, while this analogy 
is not always as black and white as 
portrayed above, it’s not far off the 
mark. Flowers are meant to symbolize 
love, sympathy, joy, and celebration. 
They should not be the poster child 
for massive carbon footprints, with 
a side line in social injustice. Unfor-
tunately, our obsession with out-of-
season blooms is making them exactly 
that. The good news is that awareness 
of this ecological cost, a desire to 
return to flowers as they used to be 
grown back in our grandmothers’ day 
and the impact of Covid on supply 
chains has led to the appearance of 
many local flower growers in our 
neighborhood and across the country.

How to grow/find seasonal 
sustainable flowers
It’s easy – and understandable - to 
think that we can only have seasonal 
cut flowers during the spring and 
summer months. But nothing could 
be further than the truth. This year 
I set myself the challenge to have 
fresh blooming home-grown flowers 
inside EVERY week of the year and 
thanks to a little bit of pre-planning 
last fall, so far, through January 
February, March, and April, it’s been 
a cinch. (Gardener’s secret – forcing 
bulbs through the winter is hands-
down the easiest flower growing you 
will ever do. But we’ll save that for 
a few months’ time – no one wants 
to be revisiting the cold dark days of 
January now!). Come late spring and 
summer our local growers have an 
abundance of beauties to choose from 
that goes on almost to the end of the 
year. Plus, don’t be afraid to include 
vegetables, perennials, shrubs cuttings, 
and even some gentle hedgerow forag-
ing in your arrangements. Basically, 
absolutely no excuses for those flown-
from-afar plastic-wrapped supermar-
ket offerings! 

 Over the coming months I’ll be 
sharing how to grow, cut, and arrange 
flowers that will not only bring joy to 
your homes and those you share them 
with but will do so at the minimal 
cost to the planet. Even if you decide 
to fast forward to the arranging stage 
and skip the growing yourself, con-
sider this to be your guide as to what 
and where to find your flowers. 

The golden rule
Whichever way you choose, you need 
to keep one thing in mind at all times: 
The #1 mantra to successfully grow-
ing and enjoying sustainable flowers 
is they need to be seasonal. Flow-
ers are no different from fruits and 
vegetables. They ALWAYS grow, look, 
smell, last – and even taste – better in 
season. 
 Why? Because of a flower’s DNA. 
We’ve all witnessed the power of 
Mother Nature when she’s been 
tipped over the edge by her ungrate-
ful offspring: hurricanes, droughts, 
floods, wildfires – she is mighty 
powerful. If you think she can be 
tyrant on the world stage, wait until 
you see the havoc she can wreck on 
your seedlings if you don’t follow her 
lead! Every plant has an ingrained 
blueprint as to what conditions – soil, 

light, temperature, moisture – and 
the timings of these that they require 
to first survive and then thrive. Give 
them those and you’re laughing. Try 
and be clever and skip to the good 
part? You’re likely a large-scale profes-
sional grower with years of experience, 
significant capital investment and a 
substantial carbon footprint or about 
to start crying over your seed trays! 
 So, focus on what’s actually in sea-
son this WEEK, (yes, you’re going to 
be looking at a six-week max flower-
ing window for each flower – sorry to 
say peonies do not last all summer!) 
rather than what looked stunning on 
someone else’s random who-knows-
where-in-the-world Instagram post. 
That way you’ll end up with far more 
beautiful flowers and be inflicting 
minimal cost to the environment. • 

 To find local flower growers near you, 
visit www.floretflowers.com/directory/ 
 Pom Shillingford is an obsessive gardener 
originally from England and now based in 
Salisbury, CT. She offers seasonal cut flowers 
through English Garden Grown. Find her on 
Instagram @english_garden_grown.
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Heather Davala, Associate Broker • 518-605-6380 (c)
Melody Gardner, Real Estate Salesperson • 518-929-8044 (c)
Brittany Gillis, Real Estate Salesperson • 518-653-6530 (c)
Tarsha Gordon, Real Estate Salesperson • 518-577-3775 (c)

Karen Davala, Real Estate Broker • 518-755-2385 (o)

www.davalarealestate.com • 119 Main Street, Philmont, NY 12565

70 Chestnut Ct., Philmont, NY $379,500
Turn key, move in ready! Ceramic tile, wood floors, maple kitchen cabinets 

with granite counter tops and tile backsplash. Attached Two car garage. Loca-
tion is perfect, walking distance to conservation areas, hiking, and the Village 
of Philmont. Close to Hawthorne Valley Farm, Hudson, and just a few miles 
from the Taconic State Parkway. A new home ready for decorative touches.

73

Mark your calenders!
 Nosh Food Truck, May 15th

Cousin’s Lobster Truck, May 20th

Farm Raised pork, beef &  eggs, locally sourced fruits,
vegetables, dairy, cheeses, fresh bread, baked goods, 

gourmet sandwiches, gourmet grocery & gifts

Phone: 518-789-6880  •  196 Old Post Road #4, Millerton, NY 
www.thefarmstoreatwillowbrook.com  •  Store hours: Thurs-Mon 10-6

Facebook: The Farm Store at Willow Brook  •  Instagram: thefarmstoreatwb
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local politics

By Griffin Cooper
griffin@mainstreetmag.com

How do you measure fortitude? It 
is a unique human attribute in that 
we all possess some measure of it, yet 
many of us rarely utilize this internal 
strength to its fullest potential. Even 
more poignant is the distinct imbal-
ance between those who must retain 
fortitude in order to simply move for-
ward in their lives. Hollywood films 
often portray the lives of single, work-
ing women as something romantic, 
or at least conceptually captivating. 
Female characters’ scripted lives often 
yield results that please the audience, 
but rarely tackle the endless minutiae 
that have helped build the centuries-
old barriers for women in America. 

A symbol of modest fortitude
But it is that kind of reality that 
makes the real lives of women like 
New York State Senator Sue Serino 
that much more endearing – and 
more important for those that find 
themselves constantly having to show 
fortitude in the face of life’s obstacles. 
Serino began her path toward leader-
ship through hard work at the age of 
15 and has yet to slow down. Sue be-
gan as a waitress in a small, local res-
taurant, before working her way up to 
become a manager. After the birth of 
her son Anthony, she opened her first 
successful business as a childcare pro-
vider. Recognizing the value in home 
ownership, Sue took on the real estate 
industry during the mid-1990s. She 
began working in 1996 and opened 
her own office in the City of Pough-
keepsie shortly thereafter. In 2003, 
she moved her office to Hyde Park to 
accommodate her growing team of 26 
sales associates. It wasn’t long before 
Serino would encounter the difficul-
ties of being a small business owner in 
the Northeast. High taxes and bureau-
cracy drove Serino into local govern-
ment, hoping to make a difference in 
her local communities. 

 Sue was elected to the Hyde Park 
Town Board in 2010 and then to 
the Dutchess County Legislature 
in 2011. As a county legislator, she 
became a vocal advocate for taxpay-
ers and consistently resisted efforts to 
raise taxes and fees at the local level. 
Today, as a member of the New York 
State Senate, representing the 41st 
District, Serino has become a symbol 
for the modest fortitude that outstrips 
storytelling. The kind of courage that 
understands barriers to progress still 
exist, but know they are bound to be 
broken. 

Talk about your time growing 
up in Dutchess County. Did your 
experiences inform your deci-
sion to run for election locally?
I was someone who never paid at-
tention to politics. It was not until I 
bought a historic building in my local 
area for my real estate business and we 
wanted to renovate it and really fix it 
up, but I was met with continuous red 
tape at every turn. I knew that if I was 
experiencing that, other small business 
owners were too. I figured the only 
way to make a difference would be 
to get involved, so I ran for the Town 
Board to give other local small busi-
ness owners a voice in the process. 
 When I ran for State Senate, I 
always say I came wearing my small 
business hat, which helps when we are 
negotiating and considering how poli-
cies will impact our communities, but 
also my mom hat. There was a time 
in my life when I was a single mom 
working two and three jobs, living 
paycheck-to-paycheck to make ends 
meet and I never forget what that feels 
like, and I make sure my colleagues in 
Albany are thinking about New York-
ers who go through these challenges 
whenever we are making decisions. 

Driven to lead:

Continued on page 35 …

Sue Serino brings a lifetime of experience to Hudson Valley neighbors

Above: Senator Sue 
Serino. Photo cour-
tesy of Sue Serino. 
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Millerton Service Center
ASE Blue Seal of Excellence

Michael D. Lyman 
& Adam M. Lyman

Repairs & Service 
Used Car Sales

518-789-3462 • 518-789-3488 fax
52 South Center St. • Millerton, NY 12546

Holiday gift certificates available 
Remote car starters would be 
the ideal gift this winter!

48 Main St., Millerton
themoviehouse.net

BECOME
PART OF
OUR STORY.

While memberships
keep the lights on and
the projectors running,
it’s donations that allow
us to do the incredible 
programming that the
community has come 
to expect from 
The Moviehouse: 
guest speakers,
workshops, community
partnerships, and more!

Sharing stories through film since 1978.

DONATE TODAY!

See you at th
e movies! CARLSONCARLSON

PROPANE, HEATING & AIR CONDITIONING

HEATING & AIR CONDITIONING: 
Complete design, installation & service  •  An independent Lennox dealer 

Specializing in: Gas warm air systems and central air conditioning

PROPANE: 
Sales  •  Installation  •  Residential  •  Commercial  •  Competitive pricing 

Automatic route deliveries  •  Construction  •  Heat  •  Hot water  •  Cooking
Budget payment plan  •  Winter contract pricing

Serving So. Berkshire & Northwest Connecticut since 1979  •  79 Pike Rd., Sheffield, MA

800-542-2422  •  www.carlsonpropane.com
CT Lic. 302776 • CT Lic. 278010 • CT Lic. 1113 • CT HOD #1002 • MA Lic. 023709 • MA Lic. 30167 • MA Lic. 912

Prompt professional service. Carlson for customers who insist on safety & quality.

U . S . A .M
I L

L E R T O N  N E W  Y O

R
K

518-592-1313  •  oakhurst-diner.com
Like us on Facebook and Instagram

@oakhurstdiner
Open 8am-8pm Thurs-Mon

We have tables outside for dining 
and for your enjoyment!

The Hair Lounge

The Hair Lounge

A color and hair design studio
Loren Whiteley  •  Tarah Kennedy  •  Amy Carol  

Kelly Kilmer  •  Joe Musso  •  Hailey Cookingham

143 Route 44  •  Millerton, NY  •  (518) 592 • 1167

The Hair Lounge

Hailey CookinghamOver Mountain 
Builders, llc.
30 years and still passionate! Quality 
craftmanship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com
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Continued on next page …

local politics

I always say that Albany lives in a 
bubble, and I think what sets me 
apart is my determination not to get 
sucked into that bubble – to remain 
grounded in our community and to 
ensure that our neighbors are heard 
and their needs met.

You’ve worked in more than a 
few professions starting at a 
young age and including being 
an entrepreneur yourself. Do 
you believe that further engag-
es you with small business own-
ers in the Hudson Valley? How 
do you feel small businesses can 
overcome the current economic 
obstacles?
Absolutely. From a small in-home 
childcare business I started decades 
ago so that I could also care for my 
own son, to a deli in Poughkeepsie, an 
ice cream truck, and now my real es-
tate brokerage, I have always had that 
drive to be involved in small business. 
Our community is home to so many 
unique small businesses, and they are 
really the lifeblood of the Hudson Val-
ley and what makes this such a special 
place to live.
 I’ve relied on my small business 
background quite a bit when negotiat-
ing legislation and budgets in Albany, 
but never was it more important than 
during the COVID-19 pandemic. I 
understood the challenges our busi-
nesses faced because I know how hard 
it is to keep the doors open in the best 
of times, let alone with new challenges 
brought on by a pandemic and state 
mandates. One thing about small 
business owners is we are resilient. We 
want to not only survive the pandem-
ic, but thrive.
 Last year, I launched a ‘Small 
Business Bounce Back Tour’ where I 
traveled to small businesses across the 
community talking with employers 
and employees about what they felt 
was needed to rebuild in the wake 
of the pandemic. I heard complaints 
across the board about staffing 
shortages, high taxes and costs, and 
government red tape. Our small busi-

nesses have gone above and beyond to 
keep our community safe and healthy 
during the pandemic, but now it’s 
time for the state to step up and do 
what it can to provide much needed 
relief. That starts by reducing costs, 
preventing them from being hit with 
high unemployment insurance rates as 
a result of state-mandated shutdowns, 
cutting red tape, and keeping the pan-
demic policies in place that worked 
– like unique outdoor dining options 
and others. It is not easy, but we have 
overcome challenges in the past and 
together we will rebuild not only our 
community, but our state.

In the wake of the COVID-19 
pandemic, how can leaders help 
to rebuild communities by pro-
moting innovation?
This has to be one of our top priori-
ties. The pandemic exposed so many 
gaps in our economy, from supply 
chain issues, to healthcare challenges, 
elder care and childcare challenges, 
and so many more. New York should 
be a leader in incentivizing innova-
tion, cutting red tape to allow for cre-
ative growth and rethinking the future 
of our communities. Small businesses 
know how to innovate, how to be 
flexible and how to adapt to the 
needs of the day. Now is the time for 
the state to step back and make it as 
efficient as possible for businesses, 
entrepreneurs, and students moving 
into various industries to innovate.

It is becoming increasingly 
difficult for those at both ends 
of the age spectrum to afford 
to live in the greater Hudson 
Valley. Are there ways to ease 
the financial burdens on young 
homeowners, those in search 
of their first home and seniors 
hoping to live comfortably?
As a mom, and as a “grandma wan-
nabe,” my top priority is making 
our community a place where young 
people can afford to start their lives 
and our seniors can afford to stay and 
enjoy their golden years in the homes 
they know and love. We have to start 
by incentivizing the development of 
affordable housing, renewing first 
time homebuyer programs that have 
proven incredibly successful in the 
past in helping young people get into 
their first homes, and we have to hold 
the line on property taxes across the 
board, but especially for our seniors 
who live on a fixed income.
 It is also important that we bolster 
services that empower our seniors to 
stay safely in their homes, by invest-
ing in home care staff, home delivered 
meal programs, transportation options 
and more.
 For our young people, we also 
have to ensure that the jobs they are 
looking for are available here in our 

Above: Sue speak-
ing at the New York 
State Capitol. Photo 
courtesy of Sue 
Serino. 
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community. We are home to fantastic 
higher education institutions, and 
skilled trades programs, but too often 
we lose these students after they com-
plete their studies. We need to bolster 
partnerships between local businesses 
and education programs to help in-
centivize the next generation to plant 
their roots here in our community.

You’ve taken up the mantle of 
combating Lyme disease in our 
area. How are you working on 
expanding outreach, education 
and prevention for the public?
I’m always talking ticks! Almost 
everyone in the Hudson Valley knows 
someone who has had Lyme or tick-
borne diseases. What once was a Hud-
son Valley and Long Island-centric 
problem is making its way across the 
state and the number of confirmed 
cases of Lyme Disease are on the rise. 
That is why it is critically important 
to include funding in the state budget 
to help combat its spread and why I 
push for that every single year. 
 In addition, I have successfully 
passed legislation that raises aware-
ness among school-aged children by 
making educational materials available 
to New York’s elementary schools. 
Each year, I host an educational 
event for the community, as well as 
a Lyme Disease Awareness event at 

the Capitol, and I continuously work 
with my Lyme Disease Advisory 
Board to develop unique ways to 
help spread awareness to keep New 
Yorkers tick-free. Awareness is the key 
to prevention, and with New Yorkers 
taking to our parks and trails in record 
numbers, it is critically important that 
we continue to do whatever we can 
to help residents understand the steps 
they can take to prevent a run in with 
ticks.

Healthcare is a broad issue af-
fecting people of varying ages, 
is it possible to make access 
to health care easier without 
increasing expenses?
Absolutely it is. Driving down health-
care costs must be a top priority, as it 
is an issue we hear about from far too 
many New Yorkers. We can start by 
cutting New York’s taxes and fees that 
drive up the cost of healthcare across 
the board, as well as the administra-
tive waste. We also need to crack 
down on fraud and abuse that costs 
taxpayers billions of dollars each year. 
No one should have to make the deci-
sion between paying for something 
they need and seeking healthcare. 
 New York’s red tape and over taxa-
tion impacts this area tremendously 
and needs to be scaled back so that 
New Yorkers can access high quality, 

affordable care whenever they need it.

What do you see for the future 
of the Hudson Valley? Can bi-
partisanship still exist in today’s 
political climate?
I have never asked anyone their party 
affiliation. As a representative, for me, 
it’s always about the people we serve, 
not about the “R” or the “D.” 
 Bipartisanship is essential to 
democracy and we have to start by 
bringing back kindness and respect. 
That may sound very basic, but it is 
needed in order to work productively 
and move our community and our 
state forward, we have to start there. 
While we may not always agree on 
policy, I have fantastic relationships 
with my colleagues on both sides of 
the aisle and as a result, we have made 
a real difference for our communities. 
 The Hudson Valley has a bright fu-
ture ahead if we set politics aside and 
continue to work together to create 
affordability and opportunity here in 
our area. That is what I am commit-
ted to doing, and I know that together 
we can make New York a place people 
want to live again, instead of one they 
want to leave. •

To learn more about Sue Serino, please visit 
www.nysenate.gov/senators/sue-serino. Sue’s 
Albany office is located at 188 State Street, 
Legislative Office Building, Room 613, Al-
bany, NY 12247. You can call Sue’s Albany 
office at (518) 455-2945 or email serino@
nysenate.gov.

Above: Sue chatting 
with a Veteran at 
Wappingers Falls 
Town Hall. Below, 
left: Sue greeting 
employees at the 
ShopRite of La-
Grangeville. Photos 
courtesy of Sue 
Serino. 
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A A + D
ALLEE ARCHITECTURE + DESIGN

alleedesign.com | 860.435.0640 
Millerton, NY | Lakeville, CT | Martha’s Vineyard, MA

Choice Perennials locally 
propagated and grown in our nursery

A gardener’s paradise!
Open Mon - Fri 9-5  |  Sat-Sun 9-3

Vigorous, hardy, and adapted to our local zone. Hundreds of perennial 
varieties for every garden’s situation. Custom growing offered.

27 Kellogg Road, Falls Village, CT
fallsvillageflowerfarm.com  |  860.824.0077

Propietor, Stone Scasso
107 Rt. 44, Millerton NY • (845) 392-0404

Sheds, tiny houses, chicken coops
pergolas, trellis’, & more!

Before After

(860) 824-1188 
office@mattslandscapingct.com

Excavation & Landscaping Services:
Land Clearing  •  Stone & Retaining Walls

Driveways  •  Drainage  •  Patios & Walkways
Landscape Installation & Construction
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The Colonial Theatre • 111 South Street, Pittsfield

www.BerkshireTheatreGroup.org
(413) 997-4444

MAY 7 • 7:30PM
at The Colonial Theatre

BENNIE  
& THE JETS
A TRIBUTE TO ELTON JOHN

MAY 13 • 7:30PM
at The Colonial Theatre

PERFORMING THE TIMELESS 
MASTERPIECES OF

PETER GABRIEL
RE-ENVISIONED

MAY 14 • 8PM
at The Colonial Theatre

REV TOR’S 10TH ANNUAL

DEAD OF 
WINTER JAM

FEATURING: DEAD MAN’S WALTZ AND FRIENDS

JUNE 4 • 7:30PM
at The Colonial Theatre

COLIN MOCHRIE
PRESENTS

HYPROV
(WITH MASTER HYPNOTIST ASAD MECCI)

RESCHEDULED

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

Our OWN Smokehouse     

Specialty Meats & Sausages    

Wide Variety of CRAFT BEERS!

ITALIAN SPECIALTIES: 

Cheeses, Pastas, 

Olive Oil, Vinegars 

Also LOCAL Breads, 

Vegetables, Honey, Jams, 

Grains & More!

FRESH FROM OUR FARM
Chickens, Pheasants, Ducks, Geese, Turkeys & Venison

FIRE UP THE GRILL & HAVE A COOKOUT WITH YOUR FAMILY!
Steaks • Chops • Ribs • Fresh Ground Beef • Bacon Burgers • Fresh Sausages

Our own Smokehouse Specialty Meats & Sausages
QUATTRO’S ICE CREAM BAR IS NOW OPEN!

Wide variety of CRAFT BEER & BEER ON TAP!
ITALIAN SPECIALTIES: Cheeses, Pastas, Olive Oil, Vinegars

Also LOCAL Breads, Vegetables, Honey, Jams, Grains & more!

FARM STORE

R&R 
Servicenter, LLC

Steve J Mosher  •  C: 914.474.5206  •  randrservicenter.net 
Site Prep, Land Clearing, Ponds, Riding Arenas, & Roads

Shear Illusions

Three dimensional coloring  •  Soy-based color
Kerotine hair treatments  •  All phases of hair care

Rebecca Welsh – proprietor

860 364 5111
19 West Main Street  •  Sharon, CT 06069

Salon LLC
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By Regina Molaro
info@mainstreetmag.com

Tracing history back to the earliest 
civilizations, people always found 
ways of traveling from one point to 
another. Whether it was by walking, 
traveling by horseback, or via a car, 
boat, train, or plane, people have 
always been on the move. 
 In the same way that former light-
houses have been re-envisioned (such 
as the Saugerties Lighthouse, which 
was built in the 1830s and now serves 
as an area attraction complete with a 
bed and breakfast experience), some 
bridges have evolved and been up-
dated to cater to the needs of today’s 
people and communities. 
 Each year, many people flock to 
Poughkeepsie’s Walkway Over the 
Hudson to take in the sights as they 
retrace history while walking, cycling, 
or running across this area attraction, 
which has a rich history.
 “The Walkway Over the Hudson 
has become a key attraction, bringing 
people from all over the world to the 
Hudson Valley. Not only do they get 
breathtaking views, but they also get 
to experience the shops, restaurants, 
and neighborhoods on both sides of 
the Walkway,” says Maria DiSalvo, 
marketing and communications man-
ager, The Walkway Over the Hudson. 

A bridge is born
The bridge’s history dates back 
to 1889 when the Poughkeepsie 
Highland railroad bridge was initially 
erected to transport raw materials to 
industrial centers. At the time of its 
opening, it was the longest bridge in 
the world. 

 Beyond offering freight train 
service, the bridge operated pas-
senger trains that connected Boston, 
New York, Harrisburg, Philadelphia, 
Baltimore, and Washington. Trolley 
cars, which were referred to as “rapid 
transit,” were modified to run on 
both the trolley and railroad tracks. 
These whisked tourists, students, and 
shoppers from New Paltz to the now 
defunct Luckey Platt & Company 
Department store in Poughkeepsie. 
 Between 1921 and 1930, special 
West Point Football trains were used 
to service the community of fans who 
went to witness the games. Other 
types of trains were also in use – from 
circus trains to milk trains and trains 
that were used to transport hogs and 
cattle. At its peak, as many as 3,500 
rail cars crossed the bridge daily.
 Other highlights from the rail-
road’s history occurred during World 
War II when the bridge went dark. It 
was painted black, so that it would be 
less visible and vulnerable to attack. 
 Finally, in 1974, a fire destroyed 
the tracks. Historians believe that the 
fire was probably started by a spark 
from a train’s brakes. This milestone 
marked a shift in the railroad’s history 
and transformation. 

A new chapter
In 1993, Fred Schaeffer – a lawyer 
in the Poughkeepsie area visited the 
bridge. He had a mission to preserve 
the site and soon began fundraising 
efforts. From 2004 to 2010, Schaeffer 
served as Chairman of a new orga-
nization called Walkway Over the 
Hudson.
 Thanks to his hard work and 
vision, and the efforts of the Dy-
son Foundation – which strives to 
improve people’s lives through grant 
funding – and countless other donors 
in New York State, the site was revital-
ized and re-envisioned. In October 
2009, the area was rebuilt and re-
opened as Walkway Over the Hudson 
State Historic Park. It welcomes more 
than 600,000 visitors annually from 

all over the globe. 
 Soaring 212 feet above the Hudson 
River, this 1.28-mile linear park boasts 
sweeping scenic views looking north 
to the Catskills and south to the Hud-
son Highlands. The Walkway spans 
the river between the town of Lloyd 
in Ulster County and Poughkeepsie in 
Dutchess County. It is regarded as the 
“World’s Longest Elevated Pedestrian 
Bridge.”

360° of Discovery
Known as “The Great Connector,” 
the Walkway Over the Hudson is now 
renowned for “connecting people, 
places, and generations.” It offers 
visitors a “walkway experience,” which 
delivers “360° of Discovery.” From 
the walkway, spectators are invited to 
take in stunning vistas of the Hudson 
River. The experience is ideal at this 
time of year when the trees are in 
bloom and temperatures are mild. 
 The Walkway and surround-
ing areas are easy to navigate via an 
interactive map, which helps visitors 

Continued on next page …

the walkway

Walk this way

All images with 
this article depict-
ing various times 
and scenes at the 
Walkway. Images 
courtesy of The 
Walkway Over the 
Hudson. 

The Walkway Over the Hudson, a former 
railroad, was re-envisioned into a park that 
spans the Hudson River
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the walkway

explore the Greater Walkway Expe-
rience Discovery Zones and other 
regional attractions on either side of 
the Walkway. Nine “Discovery Zones” 
beg for exploration by foot or bike. 
The term “Discovery Zones” relates to 
a project that called for Poughkeepsie 
and Highland to be divided up into 
sections. Each was referred to as a 
“Discovery Zone” and assigned a color 
in the Greater Walkway Experience. 
Helpful signage guides visitors as they 
traverse the region by foot or bike. 
 Both urban and rural, the Zones 
offer curated choices on both sides 
of the river. Each Zone is ideal for a 
short visit. The Zones span a variety 
of interesting options – from wild 
parks to waterfronts, historic urban 
districts, and a small hamlet. 
 The Walkway is part of the Hud-
son Valley Rail Trail Network, which 
offers a picturesque and family-friend-
ly adventure. The Hudson Valley 
Rail Trail stretches 7.1 miles through 
hardwood forests, over Black Creek, 
and under two spectacular stone-arch 
bridges. 
 Connecting the towns of New 
Paltz, Lloyd, and Highland, the rail-
trail follows the former right-of-way 
of the New York, New Haven and 
Hartford Railroad. Two trailside ca-
booses, one dating back to 1915 and 
the other to 1926, offer glimpses into 
the corridor’s railroading past. 

Attractions
In 2016, the Walkway was inducted 
into the Rails-to-Trails Conserva-
tory’s Rail Trail Hall of Fame. A wide, 
flat, and smooth concrete ground 
surface makes the area accessible to 
all. The Walkway boasts a 21-story, 
ADA handicapped-accessible glass-
enclosed elevator, which connects the 
waterfront and Poughkeepsie Train 
Station to the Walkway. To assist 
seniors, veterans, people with mobility 
challenges, and those with a fear of 
heights, the Friends of the Walkway’s 
all-electric 11-passenger, wheelchair 
accessible tram is in service during 
select hours.
 For adventurers, a Hudson Valley 
Bike Share program is offered via the 
Dutchess Welcome Center in Pough-
keepsie. Renting a bike is simple via 
the MOVATIC App. Due to sani-
tary reasons, bike helmets cannot be 
rented. Please bring your own helmet. 
 A mobile web tour is also available 
to visitors. Signage and information 
on historic photos are written in Eng-
lish, Spanish, Italian, and Mandarin 
Chinese. Group tours are also avail-
able by reservation. Indoor restrooms 
are located inside the Welcome 
Centers on both approaches. Pets are 
welcome but must be on a leash. 
 The Walkway is operated and 
owned by NYS Office of Parks, 
Recreation and Historic Preservation 
and the NYS Bridge Authority. Open 
year-round (weather-permitting), 
the Walkway is open daily from 7am 
until sunset. Please check the website 
for updated information and details 
about closings. 

Festivities
The Walkway offers a variety of pro-
grams, events, and tours to locals and 
tourists. On May 8, join the gang on 
the Walkway as they commemorate 
the 48th anniversary of the fire on 
the Poughkeepsie Highland Railroad 
Bridge. The Great Connector Series: 
Fire on the Bridge will kick off at 3 
pm.
 Other upcoming events include 
Walkway At Night, which will be 
held on May 13 from 8:30pm to 
10pm and May 27 from 8:45pm to 
10:30pm. Spend a moonlit evening 
on the Walkway while enjoying 
scenic, twilight views of the Hudson 

River Valley. 
 Guests have an opportunity to 
view the night sky with telescopes 
provided by the Mid-Hudson Astro-
nomical Association (weather permit-
ting). Furry friends are welcome to 
join in the fun as long as they are on 
a 4-foot non-retractable leash with a 
light up collar. Glow sticks will be on 
hand while supplies last. The event is 
free to Walkway members; donations 
are encouraged for non-members.
“If you haven’t visited the Walkway 
after dark, you must come to one of 
our Walkway at Night events. With 
the recent installation of over 450 
solar lights and our guests from the 
Mid-Hudson Astronomical Associa-
tion, it is truly a unique experience,” 
says DiSalvo. 

Mayfest
The Mayfest Essential Farmers and 
Makers Market will be held the week-
end of May 21 and 22, from 12 to 
5pm. It brings a curated selection of 
the Hudson Valley’s finest producers, 
including farms, distilleries, breweries, 
wineries, restaurants, artists, artisans, 
and more, to the Hudson Valley Rail 
Trail and west approach to Walkway 
Over the Hudson State Historic Park. 
More than 150 vendors will be on 
hand to exhibit their wares for tasting 
or purchase, allowing participants to 
support several local agribusinesses in 
one convenient destination. 
 Beyond the art installations, a 
special area will be designated for 
children’s activities. All proceeds 
benefit the Friends of the Walkway – a 
non-profit organization that supports 
Walkway Over the Hudson State His-
toric Park – and Hudson Valley Rail 
Trail, which have partnered to present 
this market. 

 “At the upcoming Mayfest Essen-
tial Farmers and Makers Market, we 
give visitors access to various prod-
ucts that make the Hudson Valley 
so special. With this event, we make 
both locals and travelers aware of the 
incredible small businesses that this 
area has to offer,” says DiSalvo. 
 General admission (excluding the 
tasting area) is complimentary. Tasting 
tickets are available for the sampling 
area ($25 per wristband; it includes 
full access to wine, beer, spirits, and 
cider samples from more than 20 area 
purveyors. Must be 21 and over to 
purchase tickets). Walkway members, 
veterans, active-duty military, and se-
nior citizens (65+) receive discounted 
admission. 

Support
All programming is made possible 
through membership and dona-
tions. Through engaged stewardship, 
Friends of the Walkway enhances the 
Walkway experience, supports capital 
improvements, and delivers innovative 
programs that attract visitors and con-
tribute to the vitality of the Hudson 
Valley. • 

Dutchess Welcome Center on the East Ap-
proach. The Walkway (845) 454-9649, 
walkway.org. Highland entrance: 87 
Haviland Rd., Highland, NY. Poughkeepsie 
entrance: 61 Parker Ave., Poughkeepsie, NY. 
Elevator entrance: Upper Landing Park, 83 
N. Water St., Poughkeepsie, NY.
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Generator Sales • Service • Installation • We service all brands of generators

Call for a free estimate 
today… (518) 398-0810
40 Myrtle Avenue,  Pine Plains, NY    
bcigenerator@gmail.com • bcigenerator.com

WHENEVER THERE’S AN OUTAGE, YOUR  
KOHLER® GENERATOR KEEPS YOUR LIGHTS ON, 
YOUR FRIDGE COLD AND YOUR HOUSE COZY. 

Call for a free estimate today....
518.398.0810

www.berlinghoffelectric.com

Generator 
Sales • Service • Warranty**  MMoonniittoorriinngg  SSooffttwwaarree  --  GGeett  aalleerrttss  

aanndd  mmaannaaggee  yyoouurr  ggeenneerraattoorr  ffrroomm  
aannyy  wwhheerree  tthhrroouugghh  ccoommppuutteerr  oorr  
ssmmaarrtt  pphhoonnee  aapppplliiccaattiioonn

** * Monitoring Software – Get alerts and manage your 
generator from anywhere through computer or smart 
phone application

Contractors please call for special trade pricing
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With a blend of fields, trails, pond, stream, and woods. Homestead with 127 
acres, 1840 home (in need of renovation) and barn, asking $889k. Adjacent 
124.6 acres with separate road frontage is offered at $872k. Backs up onto 

the National Audubon Society Sanctuary’s 221 acres.Convenient to 
Hillsdale, the Berkshires, and the Taconic Parkway.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Lic. Real Estate Broker  |  Copake Lake Realty Corp.  
290 Birch Hill Road, Craryville, NY  |  (518) 325-9741  

2602 Route 23, Hillsdale, NY  |  (518) 325-3921  |  www.copakelakerealty.com
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   E-Bike Rentals  

Scenic Rides 

2 Hour rentals 

Half Day rentals  

Tours  

Corporate Events  

Group Outings 

www.coveredbridgeebike.com 
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AUDIOPHILE
GARAGE

High-performance audio systems for
home • office • travel

Call/text Tim: 347.541.0691
Showroom open in Falls Village, CT

BY APPOINTMENT ONLY

w w w . a u d i o p h i l e g a r a g e . u s
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By Mary B. O’Neill, PhD., 
mary@mainstreetmoxie.press

Moving is stressful. Upheaval, re-
surfacing of possessions that trigger 
memories, deciding what to keep, 
toss, and donate, guesstimating where 
the furniture will fit, and finding a 
mover all contribute to the angst. 
Even local moves in the same town 
stir up conflicting emotions and create 
drama. A recent local move brought 
all these issues and feelings to the fore 
for my family and me and opened up 
overstuffed emotional baggage along 
with the boxes. 

The stress of moving
The Life Change Index, developed by 
Dr. Thomas Holmes and Dr. Richard 
Rahe, gauges the stress brought on by 
life events, both positive and negative. 
This stress is related to the strength of 
feelings generated by the event, how 
unexpected it is, and what the event 
symbolizes in our lives. The index 
links the total amount of accumu-
lated stress with the probability of 
developing illness if this stress level is 
sustained for three to six months. 
 A change in residence has an index 
of 20. To put that in perspective, the 
death of a spouse is a 100, divorce is a 
73, and a child leaving home is a 29. 
In a recent survey conducted by One-
Poll for North American Van Lines, 
64% of the 1,000 surveyed within 
three years of their move stated that 

moving

moving was one of the most stress-
ful events in their lives. This survey’s 
sample size and sponsor might have 
something to do with the rankings. 
However, speaking from my anec-
dotal experience, having disassembled 
the contents of a family home and 
moving it elsewhere was pretty darn 
fraught.
 How can a person reduce the stress 
of a move? For one thing, hire a mov-
er. While my husband was convinced 
we could do it on our own, I covertly 
solicited bids for the larger pieces. As 
the move loomed closer, my superior 
logic won out, and we booked in with 
Karl on Wheels, based in Cornwall 
Bridge, CT, a referral from our real 
estate broker, Elyse Harney Morris.
 Whether it was his competitive 
price or deep soothing voice assuring 
me that all would be okay that sealed 
the deal, I can’t say for sure. We signed 
the contract and put our heads back 
down to sort through three children’s 
elementary and middle school pottery, 
a wedding dress, accumulated office 
supplies, and other detritus of life. 
 Panic set in days before moving the 
more oversized items after I realized 
I had miscounted a few rugs, a bed, 
a picnic table, and a ping pong table. 
Another clandestine text to Karl ask-
ing what would happen if I had more 
than I thought. He responded, “We’re 

Moving heaven:

church in West Cornwall. 
 For over 30 years, Karl was a 
vaudeville performer. Then one day, 
at the age of 53, he had his epiphany 
moment. He was done with life in the 
spotlight. Remembering he had no 
discernible skills other than keeping 
things in the air simultaneously (the 
ultimate in multi-tasking), he fell back 
on his work as a college student.
 “When I was studying at Boston 
University, I worked as a mover for 
Marakesh Movers in Cambridge. This 
was where I first noticed the satisfac-
tion in providing this service.” Karl 
feels fortunate, in a virtual world less 
dependent on bodily experiences to, 
as he puts it, “be immersed in this 
lifting and carrying, the highway 
time, and the very mundane nature of 
working simply with my body. It of-
fers something hard to put your finger 
on.” 
 Three years ago, Karl bought a 
van, then another, and another. He 
now has five trucks, and COVID 

Continued on next page …

there until we get it done.” 
In an instant, Karl, the 
move whisperer, was able to 
return my BP to 110/60.  

Who is Karl?
Karl Saliter is the Karl of 
Karl on Wheels. A Sharon, 
CT, native and former jug-
gler of balls and other small 
items and a one-person 
show, he now performs 
juggling of a different sort 
– booking, managing, and 
executing local moves in a 
250-mile radius with his 
team of six – all from his 
home office in a former 

Karl on 
Wheels, Inc.

Above: The entire 
Karl On Wheels 
team is here to 
help with all of your 
moving needs with 
their fleet and staff. 
Photo courtesy of 
Karl on Wheels. 
Below, left: Karl Sali-
ter. Photo by Sarah 
Blodgett. 
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relocations have fueled the company’s 
growth. He performs local moves 
and piece work and is learning about 
the administrative, scheduling, and 
logistic side of the moving process. 
Yet, sometimes like a cowboy yearns 
for the open prairie, Karl misses life 
on the truck. “Sometimes I feel wildly 
alive when pushing and twisting a 
sleeper sofa through some narrow 
doorway. It’s hard to explain.” As a 
former juggler, this embodied work 
appeals to him deeply.

Dr. Karl, Therapist on Wheels
Karl, a deeply compassionate soul, 
sees the work of himself and his 
team as itinerant therapists. Moving 
is heavy – literally and figuratively. 
The Karl on Wheels movers try to 
bring lightheartedness to the process 
yet be serious about getting the work 
done. “We want to be of service. 
Moving is intensely stressful. Helping 
the customer smooth the transition 
between the old and the new is part of 
our job.” 
 Karl reflects that “we’re moving 
someone’s memories, iconic objects of 
financial and sentimental value. We’re 
inserting ourselves in an important 
chapter in a story that we may have 
no idea about.” And so they walk 
softly and carry a big box. 
 That echoes my experience. Amidst 
our sea of Ikea was a buffet we bought 
when my husband and I married, 
Karl’s team moved it out, in, and 

up with kid gloves. As Karl sees it, 
“Bringing a heavy dresser up a tight, 
winding staircase isn’t for everyone, 
but when you manage to do that and 
keep the furniture pristine, and the 
walls unscuffed, the sense of accom-
plishment buoys you. People tend to 
be so appreciative, which goes a long 
way.”
 His movers also opined on furniture 
positioning, moving it a little to the 
left and the right until it was just so. 
They also instinctively knew to agree 
with me over my husband over the 
placement of objects. This, to me, is 
the hallmark of a true professional. 

Stranger things
Karl will move everything from sculp-
ture and art, Pelotons, grand pianos, 
and anything else. He moves piece 
work and the entire home. No job 
is too small or too big. Unless we’re 
talking about that time he was asked 
to move a pig to slaughter. That was a 
rare job he turned down.

Karl’s Moving Tips
When the time comes to move, Karl 
recommends the following:
• BIY – box it yourself. This saves 
time and money on moving day.
• Label the contents of each box and 
the room they’re destined for.
• He estimates we use about 30% of 
what we own. The remaining 70% 
are items we don’t use and might not 
care so much about. Pack these items 

• Ask your moving company if they’re 
registered with DOT, maintain insur-
ance, including Motor Carrier insur-
ance, are bonded, and if the workers 
are insured.

To these tips, I will add my own:
• Force your adulting children to 
come home to purge and pack their 
own possessions. 
• Give your husband a wide berth 
as he empties the garage and sorts 
through assorted screws – one at a 
time.
• Pack the Peloton last and set it up 
first so you can pedal your stress away.
• Meditate before the arrival of the 
moving truck, pray for patience, and 
keep some good chocolate on hand to 
soothe frayed nerves throughout the 
day.
• Be ruthless in the purging pro-
cess – except for the kids’ pottery art 
projects. Those are keepers!
• Remember that as the possessions 
seem to gush from nowhere like blood 
from a deep wound, there is an end – 
and a new beginning.
• Show gratitude to your movers. I 
was grateful for mine. They helped 
create a seamless transition from old 
to new and helped me maintain a 
sense of humor.

 I’ll end where I started. Moving 
is stressful. Proper planning and ac-
ceptance of this new chapter will help 
alleviate the stress. So will Karl on 
Wheels. •

If you are moving, you can email Karl at 
karl@karlonwheels.com or visit his website 
at www.karlonwheels.com.

moving

early because those are 
the things you may not 
consider when planning 
the move.
• Purge, purge, and purge 
some more. The famous 
last words of “What if I 
need it someday?” garners 
a Buddhist response from 
Karl to live in the present. 
If you don’t use it now, 
don’t hang onto it.
• Donate what you don’t 
need so that someone else 
can give it a second life.
Post a person at the front 
door of the new home to 
direct  the traffic of boxes 
and furniture.

Above: The Karl 
On Wheels team. 
Below, left: They 
move more than just 
boxes and furniture, 
here two Karl On 
Wheels team mem-
bers can be seen 
moving a piece of 
art. Images courtesy 
of Karl On Wheels. 
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518-789-3440  |  millertonvet.com
199 RT 44 East, Millerton, NY

Dr. Cannon, Dr. Fahey and the entire Millerton 
Veterinary Practice would like to give a warm

WELCOME to DR. TATIANA SAUNDERS,
Associate Veterinarian!

(860) 364-5380 • 349A Main Street, Lakeville, CT • roaringoaksflorist.com

Delivering flowers 
for any occasion!
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GOT LAKE WEEDS? WE DO WATER WEEDS!
Eco-friendly preservation for lake, pond and waterway weed maintenance

Jim McNamee 518-441-7742  •  Kathy McNamee 518-755-2770

NORTHEAST AQUATIC WEED 
HARVESTING, LLC.

jim@wedowaterweeds.com  •  www.wedowaterweeds.com

CLARK’S
outdoor services

landscaping & design  •  stonework & design  •  lawn care
patios  •  walkways  •  walls  •  maintenance  •  & more

legitimately in the landscape business for over 20 years

Eric Clark  •  (518) 325-9098  •  (518) 567-4636
www.clarksoutdoorservices.com

Madsen Overhead Doors offers numerous door options to fit any budget! 
Residential, Commercial & Industrial Doors, Electric Operators, 

Radio Controls, Sales & Service.

673 Route 203, Spencertown, NY 12165 
Phone (518) 392 3883 | Fax (518) 392 3887 

info@madsenoverheaddoors.com 
www.MadsenOverheadDoors.com

Fast, friendly service since 1954

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS
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Continued on next page …

By Griffin Cooper
griffin@mainstreetmag.com

The notion of combining tradition 
with passion is baked into the spirit 
of the Hudson Valley. The open air, 
along with the history of our area have 
made it one of the most attractive 
destinations in the state. When folks 
come, they cannot help but linger, 
and when they linger for long enough, 
they have a habit of staying. 
 The Hudson Valley and the Berk-
shires offer something bordering on 
magic, an opportunity to pursue life’s 
passions among the rolling hills and 
lush pastures in an honest, determined 
way. When combined with natural 
ambition, pursuit in our area brings 
new meaning to the term “down-
home.” So this beloved alchemy was 
for cycling enthusiasts Jordan Hutton, 
Chris Antonelli, and Gabriele Caroti 
when chance meetings turned to 
shared passions and eventually, the 
lure of hopeful ambition followed. 
With their hearts alive with the possi-
bility of pursuing a small cycling busi-
ness venture in the Hudson Valley, the 
torch bearer for local bike repair was 
the one to add the last ingredient to 
the trio’s small business hope.

Carrying the torch
For decades Grant Hermans, and 
his congenial bike shop Bash Bish 
Bicycle have sat nestled in the heart 
of Copake Falls, NY, tucked within 
the broad shoulders of the Berkshire 
Foothills and the loving embrace of 
local cyclers. The visage of Grant 
tuning bikes in his small workshop 
had become part of the vast mural of 
life in the area and a lasting memory 
for those that, despite their travels, 
recognize the Hudson Valley as home. 
It couldn’t be more apropos then, that 
the torch bearer for local bike repair 
be the one to add the last ingredient 
to the trios small business hope. Now, 

The heart of cycling returns

combined with the tradition of Grant 
Herman’s former Bash Bish Bicycle, 
Jordan, Chris, and Gabriele have 
formed a kindred bond around their 
love of cycling. They took a moment 
to sit down with me and describe how 
they met, their passion for the area 
and its relationship to cycling and 
how they will continue to carry the 
torch of the newly named Bash Bish 
Bicycles.

What prompted your pursuit of 
opening a bike shop? What brought 
you to the Hudson Valley?
JH: I was raised in Wingdale, NY, and 
have been riding around the area for a 
long time. Opening a bike shop of my 
own was a slow build of working on 
bikes in my spare time and continu-
ing to pursue deeper knowledge in 
the sport and culture of cycling. That 
passion and some serious serendip-
ity lead to me meeting my business 
partners Chris and Gabriele and we 
were presented with an opportunity 
we couldn’t refuse in taking over Bash 
Bish Bicycles.
 CA: It’s long been a dream of 
mine to operate a bike shop. I’ve 
been working in bike shops off and 
on since I was a teenager. I moved to 
Millerton from Brooklyn a couple 
years ago. I’d been visiting friends and 
riding bikes in the area and just fell in 
love with it. The Harlem Valley Rail 
Trail (HVRT) was a huge draw for me 
as it provides great access to nature 
and a safe place for my two daughters 
to learn to ride bikes. 
 GC: I’ll second what both Jordan 
and Chris said. The serendipity of 
meeting Jordan first, and the pos-
sibility of continuing the tradition 
of Grant’s beloved business was a big 
part of it for me. The area is just so 
beautiful, stunning even. Although 
my family and I are over in Sharon, 
CT, the whole landscape of the Hud-
son Valley, Harlem Valley, the foothills 
of the Berkshires, and of course the 
Berkshires themselves, is all breathtak-
ing and incredible for cycling. 

to Bash Bish Falls

How did you all come together and 
decide to pursue a cycling business?
JH: As mentioned above, the stars 
seriously aligned for all of us to meet. 
Chris and I met in Wassaic on the 
Rail Trail and immediately hit it off 
due to our mutual love of ‘country 
bikes’ as Grant Petersen of Rivendell 
Bicycles has termed a certain style 
of bicycle. Chris and I began talk-
ing about how we could bring that 
upright body position, and a utilitar-
ian, sporty, comfortable and classically 
beautiful bike to riders in the area. 
At the same time, I was working on 
Gabriele’s bike in my home bike shop 
aka my apartment’s kitchen. Gabriele 
texted me one day out of the blue 
seeing if I had any interest in open-
ing a bike shop. I was elated and told 
him to meet me at McEnroe’s so I 
could introduce him to Chris as we 
had been discussing this venture for 
the past six months. At the meeting 
we had really great synergy and hit it 
off, and one thing led to another and 
we were able to secure our deal with 
Grant Hermans, the founder of Bash 
Bish Bicycle and the torch was handed 
to us.
 CA: We’d been talking about it for 
a while because the area doesn’t have 
many bike shops and we didn’t see 

the kind of bikes we wanted available 
anywhere. We even toured a few other 
locations as potential shops, but de-
cided to hold off until the right place 
came along. When we heard Grant 
was retiring, it felt like the stars were 
aligning and we jumped at the op-
portunity to take up the mantle. The 
location is perfect: right on the Rail 
Trail and at the entrance to Taconic 
State Park. Especially now that the 
trail is open all the way from Wassaic 
to Copake, it felt like the right time to 
get into the business. 
 GC: Yes, precisely. And for me, 
in addition, a lot of it has also been 
my life and professional priorities 
changing in the course of 2020 dur-
ing COVID and in the wake of the 
lockdown. I work in the film industry, 
and as you know that was heavily 
impacted – and still is – due to the 
virus. My business specifically has 
been heavily affected. With that said, 
my love of bikes was too, but in the 
opposite direction: it increased by 
big margins! That, coupled with my 

Above: Jordan Hutton (left) and Chris Antonelli (right) of Bash Bish Bicycle. All photos 
courtesy of Chris Antonelli. 
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family spending all of the lockdown 
in Sharon (from Brooklyn), made bike 
riding a huge priority and activity for 
us. We went – and still go – on a lot 
of bike rides together. I myself bought 
two more bikes, ordered numerous 
parts and frames on eBay, was obses-
sively watching cycling videos and 
movies, and my constant tinkering on 
all our bikes exponentially grew. This 
all came to a head when one day I was 
dropping off a bike with Grant, asked 
him how business had been and his 
answer was, “I had my best year ever, 
but it’ll be my last as I’m retiring. Do 
you know anyone that wants to buy a 
bike shop?” And I replied, “Yes! I do!” 
I then immediately texted Jordan – 
from the parking lot of the shop!

Has cycling been a long-time 
hobby? What is it about our area 
that is so conducive to those who 
enjoy biking?
JH: Cycling has been a long time 
hobby of mine and has evolved into 
a burning passion. From growing up 
riding in Millerton with all of my 
friends as newly independent adoles-
cents, to eventually getting my first 
serious adult bike, a Kona mountain 
bike at 13 years-old which opened 
many doors. Eventually I got my first 
serious road bike at 20 years of age, 
and at 29 years-old I went to Yama-
guchi Frame building school in Rifle, 

Colorado to build a custom frame, 
fork, and stem for myself. Cycling has 
been a long and continuous thread in 
my life. 
 This area is so beautiful and is such 
an inspiring and relaxing location to 
ride bicycles. There are great towns 
to stop and take breaks in and such 
a marvelous network of backroads if 
you feel like dipping off the HVRT. 
Once you start riding around here, 
you will want to keep doing it more 
and more.
 CA: Like so many American kids, 
I grew up in car-dependant sprawl-
ing suburbs. My first bike was such 
a pivotal moment for me: all of a 
sudden, I could explore parts of my 
neighborhood and spend time with 
friends on my own terms. Similarly, 
in college, I got a bike and it totally 
opened up the city to me. The sense 
of freedom a bike gives you never goes 
away. Whether it’s cruising down the 
Rail Trail, up and down mountains or 
sailing past traffic in the city, nothing 
beats that feeling!
 The Hudson Valley has a great mix 
of riding. Obviously the HVRT is an 
amazing amenity and is a fantastic 
place for riders of all ages and abilities. 
We’ve also got miles and miles of sce-
nic roads that wind up and down hills 
that are the envy of racers across the 
country without any heavy traffic. I’d 
love to see the development of some 

like Chris, got a new bike in college 
and explored everything around me 
on it in coastal Maine.
 And I love riding this whole area. 
It’s fantastic. There are trails, dirt 
roads, paved crests with stunning 
views, and also challenging, steep 
climbs. And the Rail Trail is of course 
fantastic; when it opens up north of 
Millerton towards Copake Falls, it’s 
breathtaking, especially on a summer 
morning surrounded by wildflowers! 

What are your plans for the future 
of Bash Bish Bicycle? What is the 
character of the store that you envi-
sion? 
JH: As Chris mentioned, we really 
want to maintain what Grant Her-
mans achieved with Bash Bish Bicycle. 
We also want to be a beacon in the 
local cycling community and at large. 
Simply put, our aim is to get people 
on bikes that they feel comfortable 
on and proud of, thus inspiring them 
to ride around the fabulous area we 
live in. We hope to put more locals 
on bikes more often, but also attract 
passionate cyclists from out of town to 
come and experience all the area has 
to offer.
 CA: We’re really lucky to be able 
to build on the legacy that Grant 
built at Bash Bish. It’s been a fixture 
in our community for more than two 
decades and we want to honor that 
by centering the local community 
and building those same kinds of 
relationships. We’re also big fans of 
the outdoors and would love to make 

Bash Bish Bicycles a regional hub for 
cyclo-touring and bikepacking (self-
supported camping on bikes). We’d 
like to be able to offer something 
for everyone from reasonably-priced 
hybrids for cruising up the trail, to 
high-end carbon fiber machines, to 
traditional handmade touring bikes 
for folks who want to take full advan-
tage of our beautiful surroundings. 
 GC: I couldn’t have said it better. 
Bash Bish Bicycles will continue and 
we’ll expand upon Grant’s vision. It 
will be (and I hate using this term, 
but it is accurate!) a curated shop. 
We have products that we all love 
and stand behind, from vintage steel 
frames and full bikes, to our preferred 
patch kits, bells, fenders, and cycling 
caps. (And we already have our own 
line of summer gloves, thanks to 
Jordan!) And not to shill too much, 
but I’d like to add that we will carry 
a full line of children’s bikes! Chris, 
our resident kids’ bike expert, secured 
a relationship with Cleary, a fantastic 
brand we adore. Grant told us that he 
watched all the kids in the area grow 
up and got them their first bikes and 
we’d love to continue that tradition! •

To learn more about Bash Bish Bicycle, check 
them out on Facebook or visit them at 247 
NY-344, Copake Falls, NY. You can also call 
them at (518) 329-4962.

mountain bike 
trails in the area as 
well.
 GC: Yes, like 
Jordan and Chris, 
I adore cycling. I 
remember the day 
my father took 
off my training 
wheels on my 
little red Takara 
and gave me a big 
push. I sped down 
the driveway and 
didn’t look back; 
it was life-chang-
ing! Since then 
I’ve ridden my 
whole life, and 
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1-800-553-2234 
www.GMTaylorOil.com • "LIke" us on Facebook: www.facebook.com/TaylorOilInc

Taylor Oil Inc., is a family owned and operated local business, serving the local communities for the over 90 years. 
Offices in Dover Plains, Pawling, Millerton, Pine Plains, Millbrook. "We're here to serve you!"

Stay cool this summer with Taylor Oil & Taylor Propane providing you 
and your family with home heating oil, propane, & more.

TAYLOR oil
HEAT TAYLOR

P R O P A N E

READY FOR 
THE HEAT?

Do you have an A/C unit? 
Or if you have one, has 
it been serviced? 
Don’t worry, Taylor 
Oil & Propane is on 
your side!
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Jim Young 
Owner

jim@sharonautobody.com

28 Amenia road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

POOCHINI’S

Providing grooming & boarding services
46 Robin Road • Craryville, NY 
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com 
Follow us on Facebook!

Your pet will leave happy, feeling good and most importantly, looking great!

Pet Salon
DAWN GARDINA

Open Mon-Fri 7.30-6, Sat 7.30-3, Sun 9-1
12 Main Street, Millerton, NY  • 518 789 3696 • brickblockautoparts.com

Paints & lubricants sold to 
businesses and individuals 
High quality brand name 
merchandise 

Auto parts • Accessories Tools • Equipment 
BRICK BLOCK Auto Parts

Katherine B. Crum, Ph.D.

kbc29@kbc29.com
518-789-9635

mbsrcollaborative.com

Mindfulness-Based 
Stress Reduction
Developed at UMass Medical 

School by Jon Kabat-Zinn.

Millbrook yoga studio
June 11 to July 30

www.berkshire.coop
(413) 528-9697
34 Bridge Street, 
Great Barrington, MA

@berkshirecoop

Not just a
grocery store

Berkshire Food Co-op was 
created by and for families in the 
Berkshires to bring real food to 
our friends and neighbors.

Everything we sell is thoughtfully 
chosen so you can rest assured 
it’s good for you and for our 
community.

stop by to
say hi!
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By Regina Molaro
info@mainstreetmag.com

Kingston, NY, is renowned for many 
things. Most noteworthy, it served as 
New York’s first capital in 1777. After 
the Battles of Saratoga, the riverside 
city was burned by the British on Oc-
tober 16, 1777. In the 19th century, 
Kingston became an important trans-
port hub after the discovery of natural 
cement in the region. The picturesque 
town is also known for its railroad and 
canal connections. 
 Kingston is also home to the 
Catskills Mountain Railroad 
(CMRR), which has a long and 
varied history in the region. CMRR 
currently leases 4.5 miles of track in 
Kingston on the former New York 
Central Railroad Catskill Mountain 
branch, which ran from Kingston to 
Highmount. Enticing events are of-
fered year-round.  
 When you ride the rails or attend 
a themed event, you’re supporting 
the Catskill Mountain Railroad – a 
for-profit organization dedicated to 
preserving the railroad corridor for 
all-season recreational use. Despite 
its for-profit status, CMRR operates 
similarly to a non-profit organiza-
tion in that it reinvests all operating 
surpluses back into the railroad. 
 
Let’s talk history
It all began when shipping magnate 
Thomas Cornell envisioned a railroad 
connecting the Great Lakes with the 

railroad

all aboard You can journey back into Kingston’s 
past by hopping aboard the Catskill 
Mountain Railroad

Hudson River. His plan involved 
transporting passengers and cargo 
year-round and opening the interior 
of New York State. Cornell brought 
his dream to fruition, thanks to the 
wealth he created by operating a fleet 
of steamboats along the Hudson 
River. 
 The railroad traces its roots back 
to the original Rondout & Oswego 
Railroad. Construction began in 
1868. In 1869, the railroad was ex-
tended to reach Olive Branch, which 
is currently the town of Shokan. By 
1872, the rails stretched all the way 
to Phoenicia. In 1871, the railroad 
extended into Arkville and by 1872, 
it journeyed all the way to Roxbury. 
 In 1875, the Ulster & Delaware 
Railroad took over and set its sights 
on further expansion. In 1881, a nar-
row-gauge branch was built between 
Phoenicia and Hunter. The connect-
ing Kaaterskill Railway was acquired 
in 1892, extending the line all the way 
to Tannersville. 
 In 1895, the eastern terminal of 
the railroad was extended from Rond-
out to Kingston Point. This enabled 
a direct connection with the boats 
that served New York and Albany 
along the Hudson River. The railroad 
completed construction to its western 
terminal and finally reached Oneonta 
and a connection with the Delaware 
& Hudson Railway in 1900.
 Beyond transporting freight, the 
trains whisked tourists to and from 
the scenic Catskills region. As one of 
the first all-weather routes into the 
Catskills, the trains brought thou-
sands of vacationers to the grandiose 
hotels and boarding houses that dot-
ted the region. The rail was also used 
to deliver fresh dairy products from 
local farms into Manhattan. Bluestone 
for the sidewalks of New York was 
also quarried here. 
 Between 1908 and 1912, the rail-
road played a key role in carrying sup-
plies for the construction of the Asho-
kan Reservoir – part of the system of 
reservoirs that feed New York City. By 

1913, more than 676,000 passengers 
rode the rails to the Catskills.

The end of independence
Another chapter began when the New 
York Central Railroad began look-
ing to consolidate several of its leased 
railroads in the Midwest. Regulatory 
authorities prevented this from hap-
pening. 
 The effects of the Great Depres-
sion coupled with competition from 
truck transport as roads improved, 
created challenging times for the 
Ulster & Delaware Railroad. The 
regulatory authority proposed that if 
New York Central acquired the Ulster 
& Delaware Railroad, it would be 
permitted to acquire the Midwestern 
properties as well. 
 Although the Ulster & Delaware 
didn’t necessarily fit in with New 
York Central’s overall plan, it agreed 
that this was a small price to pay to 
solidify its position in the Midwest. A 
milestone was reached in 1932 when 
the Ulster & Delaware was purchased. 
The new venture was named the 
Catskill Mountain Branch.
 A slew of changes followed. New 
York Central immediately down-
graded the Catskill Mountain Branch, 
reducing speeds on the main line 

from 60 to 30 mph. The branches to 
Hunter and Kaaterskill also slowed 
down until they were finally disman-
tled in 1940. 
 The railroad yearned to eliminate 
all passenger trains, but that plan was 
temporarily scrapped as World War 
II raged on. By 1946, service was 
reduced to one round trip daily. In 
1954, the US Postal Service with-
drew its mail contract and New York 
Central was granted permission to ter-
minate passenger service. On March 
31, the last train made its journey.

On the demise
Throughout the 1960s, the Catskill 
Mountain Branch continued to oper-
ate as a freight hauler. Construction 
of Interstate 88 through Oneonta 
severed the west end of the line from 
its connection with the Delaware & 
Hudson Railway. In 1965, service was 
cut back to Bloomville. By this time, 
the major source of traffic was feed 
and lumber dealers at Arkville, Rox-
bury, Grand Gorge, and Stamford.
After 1968, the New York Central 
and Pennsylvania Railroads merged 

Continued on next page …

All images in this article courtesy of Catskill Mountain Railroad.
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to form Penn Central. No longer 
regarded as a priority, the Catskill 
Mountain Branch and the condition 
of the rails deteriorated. Unfortu-
nately, repairs were postponed, and 
derailments were frequent. Eventually, 
service was reduced to one weekly 
trip. Due to slow speeds imposed by 
the track conditions, the freight trains 
often took days to cover the route.
 In an attempt to rebuild rail service 
in the Northeast, SEPTA, New Jersey 
Transit, Metro-North Railroad took 
over Penn Central and six other 
bankrupt railroads in April 1976. 
The Catskill Mountain Branch was 
not included in the new system, so 
New York State arranged a six-month 
subsidy to have Conrail operate the 
line while shippers made new arrange-
ments. 
 The last freight train departed 
Kingston on September 28, 1976, and 
didn’t return until October 2. Every 
remaining freight car on the branch 
was collected for the final return trip. 
The switch was spiked shut and the 
future of the line was uncertain.

Rescue and rebuild
Many people in the area had a deep 
appreciation for the trains and their 
history. Communities along the line 
called for the railroad to be saved, but 
the estate of Penn Central disagreed 
over the financials. In 1977, William 
F. Buckley, Jr., a well renowned col-
umnist and media personality toured 
the line and helped rally for this 
important cause. Luckily, in 1979, an 
agreement was finally reached. To pre-
serve the corridor along the 38-mile 
segment from Kingston to High-
mount, Ulster County took owner-
ship of the line in lieu of back taxes.
 In 1983, great strides were made. 

The Catskill Mountain Railroad was 
chartered to operate a new tourist pas-
senger operation and limited freight 
service from Kingston. Passenger 
trains started in Phoenicia. In 1987, 
the railroad suffered a major washout 
at Campground Curve, but it was re-
paired by CMRR volunteers and the 
NYS Department of Transportation. 
Together, they rebuilt the bank to 
protect Route 28. Additional diesels 
and coaches were acquired as they 
eyed expansion.
 After years of negotiation, the 
railroad crossing at Route 28 was 
reopened in 2004. As momentum 
was building, a catastrophic flood 
damaged the CMRR’s Phoenicia 
yard, equipment, and the railroad. 
Volunteers responded as they worked 
to extend the Scenic Train from Mt. 
Pleasant (which was renamed Mt. 
Temper) to Cold Brook in 2007. Re-
focusing their efforts in Kingston, the 
City Shuttle was launched in 2008.
 In 2011, tragedy struck again 
when Hurricane Irene unleashed dev-
astating floods. Once again, Camp-
ground Curve was washed out and the 
Boiceville Trestle was lost. Although 
there was significant damage to 
Phoenicia, the railroad equipment was 
spared since it was moved into storage 
before the storm. Two weeks later, 
passenger trains resumed on a reduced 
schedule. Due to numerous washouts, 

service to Cold Brook station was 
suspended.
 In 2012, volunteers repaired and 
reopened Bridge C9 over the Esopus 
Creek in Kingston. Themed events 
such as the Easter Bunny Express, 
Great Train Robbery, Peace Train, 
Rails of Terror, Catskill Fall Flyer, and 
The Polar Express were introduced to 
great delight. Unfortunately, in 2016, 
CMRR terminated more than 30 
years of service between Phoenicia and 
Mt. Tremper when the lease for that 
segment came to an end. 
 
Current happenings
Better days are here. Excursions 
abound and there are lots of rea-
sons to hop a train from Kingston. 
Through September, visitors are 
welcome to explore the natural beauty 
of the Catskills from a unique vantage 
point – aboard Ulster County’s scenic 
train. The Catskill Flyer offers train 
enthusiasts and other day trippers a 
journey through some of the old-
est farmlands in the country. The 
CMMR uses a historic 1950 Alco 
RS1 locomotive and a combination of 
open-air flat cars and coaches to whisk 
guests across the rails into the Esopus 
creek via the restored C9 bridge. It 
then runs through the Hurley Flats 
and climbs Hurley Mountain. All 
trips operate round-trip and depart 
from the Westbrook Lane Station. 
 Calling all ice cream enthusiasts. 
Indulge in a delicious ice cream 
treat as you take in the serenity and 
stunning vistas of the Catskills from 
the railroad’s scenic train. The ice 
cream express takes place on the same 
historic locomotive and open-air 
flat cars and coaches (mentioned 
above) and takes the same route as 
the Catskill Flyer trip (also above). 
All trips offer hour-long, round-trip 
rides. All trains depart from the West-
brook Lane Station, which is in the 
Kingston Plaza adjacent to Uptown 

Kingston’s Stockade District in the 
historic City of Kingston. Plenty 
of free parking is available.

Rallying support
The CMRR is currently asking its 
landlord, Ulster County, for permis-
sion to extend its operable track 
another two miles to MP 10 at Basin 
Road where the corridor was con-
verted to the Ashokan Trail. It aims 
to build a new station there. The 
new station would enable passengers 
to combine their train ride with a 
short walk or bike ride for access to 
the Ashokan Rail Trail – a 11.5-mile 
recreational trail that runs along the 
Ashokan Reservoir between West 
Hurley and Boiceville. It would also 
give the CMRR a proper destination.
 
While in Kingston
Many of Kingston’s older buildings 
are part of three historic districts, 
which include Uptown Stockade 
District; the Midtown Neighborhood 
Broadway Corridor; and the Down-
town Rondout-West Strand Historic 
District. There are lots of places to 
explore. 
 For good eats, head to Armadillo 
(armadillokingston.com); Ole Savan-
nah Southern Table & Bar (olesavan-
nah.com); Savona’s Trattoria (savonas.
com); or Ship to Shore (shipto-
shorehudsonvalley.com). For a great 
selection of books and a brew or a cup 
of joe, head to Rough Draft Bar & 
Books (roughdraftny.com). For new 
threads or chic homewares, explore 
Next Boutique (nextboutique.com); 
Clove & Creek (cloveandcreek.com); 
or Exit Nineteen (exitnineteen.com). 
For more, visit kingston-ny.gov. •

For more information about the Catskill 
Mountain Railroad, you can call (845) 
332-4854 or visit them online at www.
catskillmountainrailroad.com.

railroad
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Let us be your banking hero!

www.tbogc.com • 518.943.2600 • Stop by or call any branch today!

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265
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•�Free�Mobile�App
•�Free�Debit�Card�&�Rewards
•�Free�Safe�Deposit�Box
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to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516
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to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516

Community Banking at its Best

Do you know the 
top 5 things that 

set us apart?

• Local decision-making
• Friendly, experienced bankers
• Unique products
• Commitment to the community
• Convenient locations
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(518) 398-5360  •  3 Factory Lane, Pine Plains, NY

“The joy is in the journey.” 
You should just have to 

worry about enjoying that 
journey and not worry-

ing about your car - that’s 
our job! Our professional 

mechanics will make sure 
that your vehicle is ready 
for any trip. Call us today 

for a checkover. 

No matter where the road takes you…

Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

518.789.0252
52 Main Street, Millerton  

52main.com

BAR  •  TAPAS
RESTAURANT

Dine in  •  Take out  •  Curbside pick-up

Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

North East 
Muffl er Inc.
Custom Bending up to 3 inches

Open Mon.–Fri. 8 to 5; Sat. 8 to 1

John & Cindy Heck
Route 22, Millerton, NY
(518) 789-3669
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By Pom Shillingford
info@mainstreetmag.com

We’re coming in right under the wire 
here with this month’s seasonal cut-
flower gem. Depending on the variety, 
tulips grown outside here will start 
flowering in mid-April and go on, de-
pending on the temperature/amount 
of sunshine we get, until mid-May. 
So, apologies if you are reading this 
in late May and have missed the boat. 
The good news is however like all 
seasonal flowers, you will always get a 
chance to try again next year! 
 With that in mind, one of the 
reasons I wanted to include this 
beauty now is, as unfathomable as 
it seems, the bulb growers are about 
to launch their catalogues for Spring 
2023. I know – it’s crazy to be think-
ing of next spring already when we’ve 
finally just got going on this year’s. 
However, there is a real benefit of 
thinking about this now. Wait until 
late summer/early fall to choose next 
year’s bulbs and a) they might already 
be sold out, but b) it is so much easier 
to plan what to grow in the future 
with this year’s performance, if not 
still underway, fresh in your mind. 
What worked, what didn’t, what did 
you love, what is going straight in the 
compost. However, convinced you are 
now that you will remember every-
thing in detail, you just won’t. So, 
planning next year’s plantings at the 
time they will actually be flowering is 
no bad thing. 

tulips

Tulip mania
The lipstick of the garden
Another reason I wanted to include 
tulips is they are the lifesavers of the 
winter gardener. Just when we have 
truly come to the end of our tethers 
with the blah grey/brown sludge of 
winter, tulips come rocketing up like 
a pyrotechnic color explosion. It’s not 
for no reason that they are described 
as the lipstick of the spring garden. 
Tulips come in a fantastic array of 
colors, tones, stripes, and mixes. And 
there’s their size and shape – peony, 
parrot, emperor, triumph, lily, fringed, 
singles, doubles… I defy anyone to 
not find a tulip they love.
 Tulips are hands-down the easiest, 
most forgiving cut-flower to grow. 
There is only one thing you need to 
worry about – wildlife loves them. So, 
find a spot that the deer can’t get at 
them; a bed in a fenced veg garden is 
ideal. They like well-drained soil in a 
sunny spot. Tulips are best planted in 
groups. They look a bit idiotic stick-
ing up like random sentry soldiers 
otherwise. 

How to grow a tulip
If you are growing tulips to cut, the 
downsize is the bulb is one and done. 
If you remove the flower and foli-
age that bulb will have no chance of 
reflowering in subsequent years. It’s 
painful to do but on the compost 
those bulbs must go. Add in the stem, 

leaves, and flower head when she’s 
gone over and you can console your-
self that the entire flower from tip to 
root can now be fodder for next year’s 
crop. Some tulip varieties are perenni-
al but, in our climate here it’s tough to 
have as an impressive display year on 
year from the same bulbs. If you want 
to try and get them to repeat flower 
year on year, pick the right variety 
and you must leave all the foliage to 
completely die back. 
 Tulips need to be planted in the 
fall when the ground has cooled but 
not yet frozen. Always enrich your 
soil when planting with well-rotted 
compost. Then either dig a trench if 
planting on mass or use a trowel to 
go down about two to three times the 
height of the bulb, pop it in pointy 
side up and cover. And that my flower 
friends, is how to grow tulips. You 
need to do nothing else but wait. 
 When it comes to ‘cutting’ tulips, 
I like to pull the entire stem and bulb 
together just before the flower begins 
to open. This gives a) a longer stem to 
play with, and b) if you want to slow 
down its opening for a few days, leave 
the whole flower wrapped in damp 
newspaper standing upright in the 
coolest dark spot you can find until 
you are ready for her. Then snap off 

the bulb, give her a nice deep drink of 
water and if you place her in a warm 
room, you can literally watch the 
flowers open in front of you like one 
of those speeded-up National Geo-
graphic videos! 
 Always recut the stems of your 
tulips before arranging. Make sure 
there are absolutely no leaves under 
the water line. Two other things to 
bear in mind: tulips are heavy drinkers 
and will need to be regularly topped 
up with water. And no, you’re not 
imaging it. They will also continue to 
grow in height in the vase! Depending 
on the temperature of the room they 
are in, tulips should last for at least a 
week once cut. • 

 Favorite bulb supplier: John Scheepers 
Bantam, CT, www.johnscheepers.com.
 Top local recommendation to find cut 
tulips: Tiny Hearts Farm, Hillsdale NY, 
https://tinyheartsfarm.com.
 Pom Shillingford is an obsessive gardener 
originally from England and now based in 
Salisbury, CT. She offers seasonal cut flowers 
through English Garden Grown. Find her on 
Instagram @english_garden_grown.



56  MAIN STREET MAGAZINE

860-927-4646  •  860-364-4646  •  860-672-2626  •  www.bainrealestate.com

SOUTH KENT’S
SPOONER HILL ESTATEREAL ESTATE

Bain

On a quiet town road, just 5 minutes from the village and a quick 90 minutes to NYC is this elegant, artistic melding of the original 18th 
century farmhouse and an 18th century Pennsylvania barn moved to the site. Nestled on 28 park like acres (horses?) with spectacular moun-
tain views, this thoughtful rendition of material innovation and artisanal know-how creates an amazing home, welcoming and warm, with 
the bite of excitement. A glass elevator eases your way to the three floors. A 31foot high great room houses an elegant kitchen and an open 
dining room with huge sliding doors that fold in on themselves for easy access to a covered, wrap-around deck. The great room has beautiful 
varying-width wood floorboards. If you look up there is a metal catwalk that spans the space, leading from the third floor to the private office 
on the top floor with a solid wall of glass facing the entire property and the mountains beyond. The three ensuite bedrooms face the rear of 
the house and those breathtaking views and all elegantly appointed. The mechanicals are state of the art (geothermal heating and cooling, 

solar electric and hot water, whole house generator, glass enclosed elevator) and the landscaping professional. Asking $3,000,000

selling country homes in the 
northwest corner for 50 years
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By Dominique DeVito
info@mainstreetmag.com

Often the story and thread of our lives 
are greatly intertwined with the various 
moments, people, music, food, and cars 
that have come and gone. In this candid 
piece, Dominique shares how the cars 
in her life shaped the memories and 
experiences.  

First
The robin’s egg blue VW Bug my 
father bought for my older brother 
and me to drive was a stick shift. It 
was 1977, turning 16 in May, and I 
could take the driver’s test and get a 
license. But in a car with a stick shift? 
That was a challenge! My other op-
tion was a big Ford Bronco. I had just 
grown taller than 5” and the Bronco 
ate me up. I could barely see over the 
dash. Plus, the Bug was the car for us 
kids, so I’d better learn to drive it. My 
mother was the one who taught me to 
drive. I’d passed the parking lot trials, 
and was out on the roads in rural 
Chester Springs, PA, where I grew up. 
On one of our lessons, she asked me 
to pull over to the shoulder of a steep 
hill and stop the car. 
 “Start from here,” she said. “Put it 
in first and give it just enough gas to 
get going or you’ll flood the engine 
and stall.” I got to work. One foot on 
the clutch, the other trying to manage 
going from the brake to the gas. Stall. 
Another attempt. Stall. Gunning the 
engine, stalling again. I flooded the 
engine trying. I cried in frustration 
and failure. I begged her to take over 
so we could start somewhere else. 
 “You have to do it,” she said, 
becoming increasingly upset herself 
but not yelling, just insisting. It 
wasn’t pretty when it finally came 

together and happened for me, but 
it happened. And when it did it sud-
denly seemed so easy. My confidence 
skyrocketed. I never worried about the 
stick shift again after that experience. 
It was a great lesson in silver linings, 
too. As for taking the test, I couldn’t 
risk failing in the Bug. I put a phone 
book on the seat of the Bronco and 
was happy for its automatic transmis-
sion. I passed first time. 

Second
Once I went away to college, I didn’t 
need a car for years. I lived in cities 
after graduation, first Philadelphia 
and then New York, where cars were a 
luxury that I had no need for. When 
I was getting married and moving 
to the suburbs in the late 1980s, it 
was time to get a car. My husband, 
Chris, was ten years older than me, 
and I let him do it. The purchase 
seemed way too grown up for my life, 
a symbol of suburban living I wasn’t 
sure I was ready for. I do remember 
going places in that car, but I don’t 
remember anything about it. I think 
it was a Volkswagen…dark blue? No 
matter how I try I can’t remember it. 
When the marriage ended after three 
tumultuous years with fortunately no 
more baggage than our crushed expec-
tations, I was happy to let him have it. 
I moved back to Manhattan and back 
to not needing a car.

Third
After many years of proceedings, my 
parents’ divorce was finalizing. My 
mother decided she was going to 
move back to France. I was living in 
Brooklyn with Carlo, my soon-to-be 
husband. We would marry in May, 
    1995, soon after my younger 
           brother and his fiancée, Jill, 
      and less than a year after 

my brother Robin and Julie wed. All 
of us would be married before she 
moved, which consoled her. Because 
we were most in need of a vehicle, she 
gave me and Carlo her Subaru wagon. 
It was a blur of a time in my life. I 
was remarried, we would be moving 
to New Jersey, my childhood home 
was being sold, and my mother was 
getting on a plane by herself to move 
to Bustince in southern France, where 
her mother had lived. 
 Was I glad to get the Subaru? Even-
tually. Carlo spent a weekend with it 
cleaning the tobacco stains from the 
ceiling and the upholstery and trying 
to get the cigarette smell out. It was a 
chore, as she was a chain smoker. He 
eventually succeeded, thank good-
ness. The Subaru was the car that 
christened my commuter life when I 
left my city job for one closer to home 
in New Jersey. The car got 35 miles 
per gallon and put on over 200,000 
miles before she was hauled away by a 
donation service. It was a painful loss 
in a string of losses, another lesson 
on impermanence. If a house is just 
a house, which I had to grapple with 
when I knew I could never return 
to my childhood home in Chester 
Springs, isn’t a car just a car? 

Fourth
With our first house in Freehold, NJ, 
and my mother’s trusty Subaru in the 
driveway, suburban life came to neces-
sitate more than one car. Fast-forward 
to the purchase of a Volvo S80. This 
was really the first “real” car for me; 
for us. Its price tag was intimidating 
and I didn’t think it was possible to 
afford it, but we did. The Volvo was 
a great car. It was part of our lives for 
many years in many ways. Most no-
tably, it got us home from Stamford, 
CT, on Christmas Eve, 2004, during 
a snow storm that came fast and furi-
ous. While I gripped the safety bar 
and gasped and whimpered with fear 

life

The cars in my life
time after time as we trudged along 
past many cars that had skidded off 
the roads and Carlo assured me that 
we would be fine, our little boys in the 
back, I marveled at the Volvo’s steadi-
ness. I would have preferred to stay 
with the family at his parents’ house 
that night, even if it meant waking 
up away from our own Christmas 
morning plans, so I wasn’t inclined to 
be generous in my praise of him, but 
Carlo did get us home safe and sound 
in that Volvo. 

Fifth
The Mommy Mobile was a Taurus 
station wagon. Yes, we were living in 
the suburbs of New Jersey. Yes, we 
were parents of twin boys. Yes, we 
also had two dogs. We needed a car 
with room for all these bodies and lots 
of stuff. But there was no way I was 
getting a minivan. For me a mini-
van was synonymous with the saggy 
bottoms of middle age, and I wasn’t 
going there… yet. The Taurus was a 
sea foam green exterior with tan seats. 
It had plenty of room for the boys’ 
car seats and both big dogs in the 
back behind them. She was a bit of a 
gas guzzler, but we had two incomes. 
And no minivan. I liked that car a 
lot. I always knew where she was in a 
parking lot. I liked that you could see 
into and out of it with ease. There was 
something nostalgic about it, too, that 
it was a station wagon like our parents 
would have driven and not, well, that 
other kind of middle-aged vehicle so 
common on the roads. 
 One of my favorite photos was 
taken in the Mommy Mobile. It’s the 
car we used to pick up a Dalmatian 
we thought we’d foster for a bit and 
find a new home for. She was a thin 
little thing, and already ten years old 

Continued on next page …

Image: istockphoto.com 
contributor Dimiraira
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when we took her. The boys were 
with us. We put her in the way back, 
boys in the middle seat. Dawson 
(my son) and Cinder (the dog) hit 
it off instantly, and the photo is of 
him with his arms up over his head 
reaching back to touch her while she, 
with tongue lolling, put her face by 
his head. Cinder found a permanent 
home with us. She was Dawson’s best 
friend. And she was around longer 
than the Mommy Mobile.

Sixth
Weekly trips up and down the Garden 
State Parkway and New York State 
Thruway to go to and from Freehold, 
NJ, to Ghent, NY – with harsher 
winter and early spring conditions 
than I wanted to think about – made 
it necessary to purchase at least one 
vehicle with four-wheel drive. Budget 
was a huge consideration. And of 
course it had to be big enough for two 
growing boys, three big dogs, and lots 
of stuff. I found a white Mazda MPV 
that had room, four-wheel drive, 
and a good price tag. My dad, whose 
opinion I value when it comes to cars 
and all things motorized (he raced 
motorcycles, after all), said it would 
be fine. Carlo wasn’t crazy about it, 
but I bought it anyway. I argued that 
it could be a good moving ad for our 
new winery, since it was white and our 
logo and theme were black and white. 
We had door magnets of the winery 
logo made and put on the driver and 
passenger doors. One of them was 
stolen at a festival at Brotherhood 
Winery! I couldn’t believe it. 
 Anyway, the Mazda did its time 
and served its purpose. I used the 
four-wheel drive, most notably on one 
of the scariest drives back to NJ from 
NY on a Sunday at about 5:30pm. 
It had started to snow a few hours 
earlier, and we’d debated staying in 
Ghent or heading back to Freehold. 
We finally decided to go. We hastily 
packed, closed up the house, and got 
into our cars. Carlo was in the Volvo 
with Dawson. I was in the Mazda 
with Dylan and the dogs. I hate driv-
ing in the snow. Carlo’s was the only 

car ahead of us on the road, and I 
was keeping my distance behind his 
red tail lights and riding in his tracks. 
I had forgotten how steep the hill 
is going out of Hudson toward the 
Thruway. Because Dylan was in the 
passenger seat I tried to stay calm, but 
I was decidedly NOT calm; in fact, I 
was pretty well convinced this would 
end badly. 
 The Mazda was in four-wheel 
drive. I could do this. I had to do this. 
I could feel the wheels try to catch. 
I didn’t want to go so fast that I en-
croached on Carlo, but I couldn’t let 
up on the gas, either. Slow and steady, 
steady. I went into prayer mode: 
“Please, God, let me get up this hill. 
Please, God.” We made it – up the 
hill and all the way home. Again. That 
Mazda got us back and forth more 
times than I ever imagined possible. 
Without ever breaking down, which 
was a constant fear of mine as I trans-
ported my most precious cargo back 
and forth every weekend. My sons, 
who grew up in my rear view mirror. 

Seventh
Finally, I let a minivan into our lives. 
A Chrysler Town and Country – what 
the used car salesman in Hudson 
called “The Mercedes of Minivans.” 
So here I was, solidly in middle age, 
solidly an older woman with sons 
who needed space themselves, but 
also had friends we would want to be 
able to pile into the car. And there was 
all the wine, of course. The cases of 
wine and the displays for the farmer’s 
markets and the festivals. The pop-up 
tents. The weights for the tents. The 
more we could fit in, the better. The 
minivan was the answer. It was easy 
to drive, and it was easy to use. The 
sliding passenger doors made loading 
and unloading so much easier than 
a sedan-type car. The look was pure 
wood tick, though, and the SUVs that 
were becoming more and more popu-
lar were certainly sexier. But when 
the first minivan needed to be sold 
for whatever we could get for it and 
we thought about the next car, it was 
another Mercedes of Minivans that 
seamlessly took the first one’s place. 
Not only that, but when Carlo needed 
his next car, yet another Town and 
Country came to live in our driveway. 
How sad was that? 

Eighth
It was 2016, a rough time in our lives. 
Carlo and I were legally separated. 
We were trying to sell the winery. A 
promising offer had fallen through. 
I was living in the house in Ghent. 
Carlo was living in Catskill, in an 
apartment I’d found the summer 
before but had only spent a couple of 
months in. That’s not a story about a 
car, though, and this is.
 The seventh car was a Lincoln 
Town Car. Champagne colored. 
Bought from Hall Motors – who else? 
The minivan was on its next-to-last 
legs anyway, Dawson had slammed 
it in a fit of anger and it was rusted 
and in need of tires. All expenses that, 
with the prospect of ever-mounting 
repairs, made it more practical to 
divest myself of and invest in some-
thing else. Dylan had a silver Lincoln. 
That was part of the appeal. And I 
wanted something completely out of 
what anyone would expect – though 
of course I needed to fit a lot of stuff 
in it. I loved the color and the heated 
seats and the moon roof. I imagined 
myself in a long, flowing scarf, a la 
Thelma and Louise, sunglasses on and 
the scarf ’s end flapping out the moon 
roof as I drove off into the distance. 
I asked Dylan if he’d mind if I had 
the same car as him. He said “No,” 
so that sealed the deal for me. I loved 
the looks I’d get when I pulled into 
markets in the Town Car. It wasn’t 
easy to lift stuff out of its massive 
trunk as I had to bend over pretty 
far. I put plastic milk crates in its well 
to prop the heavy wine boxes on so 
I wouldn’t hurt my back. It was not 
nearly as easy to load and unload as 
the minivan, but I was OK with that. 
It was a conversation piece. The Boat. 
 In the summer of 2019, The Boat 
got one last overhaul from our trusted 
mechanic before sailing off with 
Dawson, whatever he could pack into 
it, and his two cats. It delivered him 
safely to his new living arrangements 
in Omaha, and I was grateful beyond 
grateful for that. There’s one just like 
it where I live now, so I think about 
my life in that car a lot. And I wish 
Dawson was getting out of it here in 
Troy, NY, to visit me. 

Ninth
I never liked the commercials for the 
Kia Soul when it came out a decade 
or so ago. Singing chipmunks and 
colored lights inside the car. I never 
imagined myself in one. But my 
friend Betsy had a cream-colored 
one, a 2012 – newer than anything 
I’d ever owned – and it was sitting in 
the parking lot of where she worked. 
“What are your plans for that car?” I 
called and asked when I knew Daw-
son would need the Lincoln to go to 
Omaha. 
 She told me what she was wanted 
for it, and made me a sweet deal for 
monthly payments with no interest. 
“That would be wonderful,” I said. 
Money was tighter than ever (if that 
was possible), and I had been looking 
at some clunkers online while waiting 
for Ben at Hall Motors to possibly 
come up with something that was 
in my price range. I cried with relief 
when I hung up the phone.
 The Soul fit more in it than I 
imagined – even the long pop-up tent 
for markets. I figured if I couldn’t get 
it all in, I’d just go with less wine. But 
I always had enough. 
 When a new month came along, I 
wrote a check for Betsy and put it in a 
special card, always with a heart burst-
ing with gratitude. People said the car 
suited me. I was so happy to have it I 
thought she needed a name. I call her 
Cindy Lou Who, because I think she’s 
so cute.  
 In May of 2021, the winery finally 
sold. I wrote a check to Betsy for the 
balance owed. HAPPY DAY!! Besides 
regular oil changes, the Soul hasn’t 
needed a single thing. She has a sun 
roof, and I have, in a way, driven off 
into the distance. I turned 60 years 
old in 2021, and with just 120,000 
miles on her, I think Cindy Lou Who 
and I will share many adventures 
ahead. •
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RESIDENTIAL & COMMERCIAL
SALES • SERVICE • INSTALLATION

REPAIRS
• Broken Springs
• Broken Cables
• Damaged Sections

TROUBLESHOOTING
• Garage Door Openers
• Preventative Maintenance 
   on Doors and Openers

845-876-2772  •  www.hudsonvalleydoors.com  •  12 Enterprise Dr., Rhinebeck

Proudly serving Columbia, Greene, Dutchess, Ulster, 
Berkshire & Litchfield counties for over 10 years

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

(518) 325-4679
HILLSDALE, NY • info@eswps.com

www.easternstateswellandpumpservices.com
Mass. Lic. #101, 704 & 949 • NY. Lic. #10061 • Conn. Lic. #85 & 364

MAINSTREET

THE PODCAST

LISTEN EVERYWHERE 
YOU LISTEN TO PODCASTS

www.mainstreetmoxie.press
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518.592.1135  |  thorunn@thorunndesigns.com  
www.thorunndesigns.com  |  52 Main Street, Millerton, NY

Thorunn
designs

Growing your business 
with ideas and action
The first step in growing a business is the idea. The second step is action. We help with both! Could your business 
benefit from a new brand or a new website, or perhaps it needs supporting materials like a brochure, or maybe it 
needs help in the marketing and PR department? No matter the need, how small or large, we’re here to help.

Services: 
Graphic design  |  Branding  |  Identity systems  |  Advertising  |  Annual reports  |  Book & print design    
Brochures  |  Promotional graphics  |  Websites  |  Hosting & SEO  |  Environmental graphics  |  Apparel    
Photography  |  Business consultation  |  Social media  |  Marketing & PR   |  Copy writing  
Video & drone  |  Promotional video & TV commercial production

HyltonHundt
518.789.9390

Route 44 East | Millerton
hyltonhundtsalon.com

...offers something for everyone.

Classic style, fresh looks, advanced hair color 
and fabulous products for everyday care.

Janice Hylton & Bonnie Hundt

bring their skill, judgment and experience 
plus a highly capable staff to help create 
a real style that works in your real life.

We’ve got something for everyone.

HH Main Street 1/4ad_Layout 1  5/9/13  3:49 PM  Page 1

tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

Catering to the needs of the 
well-loved pet since 1993

Hours: Monday-Friday 9-5:30, Saturday 9-4
333 Main Street, Lakeville, CT  •  Phone: 860-435-8833

Super premium pet foods • Raw diets • Quality toys, 
treats & accessories for your dog & cat 

– many made in USA

P 518.272.8881 • E info@snyderprinter.com • 691 River Street, Troy, NY

www.snyderprinter.com



MAIN STREET MAGAZINE  61

business snapshot

Oblong Valley Home Solutions
Contractors offering new construction, renovation and painting ser-
vices. (203) 232-3924. oblongvalleyhomesolutions@gmail.com

Cousins Kealan and Sean Rooney started Oblong Valley Home Solutions in March 
2021. They have worked alongside each other in the trades for more than twenty years 
and aspire to keep educating themselves and implementing environmentally-friendly 
and sustainable building practices wherever possible. Sean has a degree in Environ-
mental Studies and Design from Marlboro College in Vermont. He focuses on the 
integration of ecologically sustainable building practices and design into our built 
environment. Both enjoy the satisfaction of a job well done while realizing the vision 
of the homeowner into a high-quality finished product. Kealan was also the visionary 
of the Music Cellar in Millerton, NY, and co-owned and operated it for 11 years. Now, 
he’s stepped back in order to focus on Oblong Valley Home Solutions. Kealan attended 
South Kent School in Kent, CT. After graduating, he attended Endicott College for 
two years. After college, Kealan decided to go back home and get his pilot’s license and 
continue pursuing home building. In 2020, he wanted to expand his woodworking 
skills so he worked for Mongiardo Studios in Housatonic, MA, a very high-end fur-
niture building company. After just a year, Kealan gave into his ambition and started 
Oblong Valley with his cousin Sean – and the rest is history as they say.

PhysioLakeville, LLC.
Physical therapy clinic located at 350 Main St., Lakeville, CT. 
(860) 596-4264. physiolakeville.com

Roe Jan Auto Center
Auto repair shop located at 9010 NY-22, Hillsdale, NY. (518) 325-5302.

Roe Jan Auto Center began in February of 1999, after Ed Roberts bought what was 
originally Herrington-Yaffe Auto Center. Today, Ed, his son Chris, and the entire crew 
at Roe Jan Auto Center provide nearly every kind of service for most vehicles including 
normal maintenance, tires, alignments, brake and chassis repairs and check engine light 
diagnostics and repairs as well as state inspections. They mainly serve the Copake-
Hillsdale area, but will take anyone from anywhere that is willing to bring their car to 
Roe Jan for honest service. The most recent change that Roe Jan Auto Center has made 
is going to a four-day, ten-hour day work schedule. That has allowed them to be more 
flexible with scheduling for customer appointments and also allows staff to have more 
time for themselves outside of work. After all, for the folks at Roe Jan Auto Center, 
having repeat customers that trust them is what’s most important. They are also look-
ing forward to an investment in the future and being able to do more with electric and 
hybrid vehicles. Like most shops, they have been plagued by technician shortages that 
are currently industry-wide and are always looking to add more technicians to the team 
in order to keep up with demand from customers.

Hudson Valley Overhead Doors and Operators, Inc.
Garage door supplier. 12 Enterprise Dr., Rhinebeck, NY. 
(845) 876-2772. hudsonvalleyoverheaddoorsandoperators.com

Hudson Valley Overhead Doors and Operators (HVOD) opened in 2008 with Frank 
Zacarolli taking ownership in 2011. His many years of experience allowed for the op-
portunity to take the reins of a well-established business. HVOD provides new door 
installations, replacements and repairs. They install operators on existing doors and 
can fix issues with your current system. Sometimes accidents happen and a panel of the 
door is damaged, they can replace just that panel if the door is still able to function. 
They work with both residential and commercial businesses. HVOD is a small com-
pany which means you get personal service – from a friendly greeting on the phone 
to prompt responses and many years of knowledge, the team is ready to help. Their 
vast experience in types of doors, the variety of styles and looks means they can offer 
just what you need for a new door. They have seen every kind of malfunction, weather 
issues, and critter influences and can repair or replace them when necessary. Frank and 
his team are there to help people, this is what motivates them and keeps them going 
despite freezing temperatures or hot summer days. HVOD works with multiple high 
quality door manufacturers so they are able to offer standard metal doors all the way 
to custom wood doors. Windows, insulation, color, material, and accessories are all the 
customer’s choice so they can make the door exactly what they want and need.

Despite the challenges that came with the COVID-19 pandemic, Dr. Ellen Walker 
opened PhysioLakeville in August of 2020. Dr. Walker’s practice begins with a thor-
ough evaluation, including a history of current injuries and prior injuries that may 
impact pain and dysfunction. Treatments include myofascial release, manual correction 
of posture, and exercise for the re-education of muscles, and motor control for correct 
functional movement patterns. Patients receive a home program which is adjusted as 
needed and exercises are corrected and progressed to meet personal goals. Dr. Walker 
studied and worked beside some of the most talented and knowledgeable physical 
therapists in the field for 30 years to become a Certified Functional Manual Therapist. 
Several of those years were specific to dance physical therapy, treating professional 
dancers from Broadway and for the New York City Ballet. Today, she continues to set 
high standards and treat patients the way she would want to be treated. She answers 
her own phone and is in constant email communication with patients for continuity of 
care. After two years of operation, Dr. Walker is looking forward to developing wellness 
classes that focus on movement, injury prevention, and functionality.
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advice columns

Are you renting, leasing, borrowing, or loaning a vehicle? If so, who’s 
responsible for the damages if there is a loss to the vehicle in question or 
a third party liability claim? With car repair time being stretched out two 
to three weeks longer than usual due to supply chain issues and dealer 
repairs lasting one to two weeks longer due to labor as well as supply 
chain delays, folks are faced with driving automobiles owned by others! 
Let’s assume you hit a deer and you need to rent a car while it is being 
repaired, any NYS private passenger auto policy automatically covers both 
the liability as well as the physical damage coverage on the rented vehicle 
should you get involved in an accident. This coverage is good for 30 days, 
so if the rental is beyond 30 days make sure you have a new agreement 
after the first 30 day period. How about that dealership that offers a cour-
tesy car while your car is being repaired? Again, any NYS private passenger 
policy covers this type of exposure as it does a rented car so you are good 
in that scenario too. Where folks sometimes get confused is if you borrow 
a sibling or neighbor’s vehicle while yours is being repaired, do you have 
coverage? The answer is categorically yes! All NYS private passenger poli-
cies afford liability as well as physical damage coverage for rented, leased, 
borrowed, or loaned vehicles. The only exception is if you do not have a 
private passenger policy and only a commercial auto policy which does not 
afford these coverages automatically. Speak with your agent 
if this is the case since there are endorsements that can 
be added to a commercial auto policy to provide 
this coverage.

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

(845) 876-1057 
3692 US - 44, MILLBROOK, NY
WWW.RUGESCHEVROLET.COM

Fuel prices have been trending up for over a year with no relief in 
sight. While it would have been hard to miss the slow but steady 
increases at the pump, the recent spike has put gas prices on 
the minds of all consumers. The cost of filling up at the pump has 
doubled in a relatively short amount of time and left people frustrated 
and hurting financially. Purchasing a different vehicle with higher fuel 
mileage may be a viable option, but for most the current vehicle is 
what fits into their lifestyle. Getting the best fuel mileage out of your 
current vehicle can provide a little relief. Start with your tires. Make 
sure they are rotated at every oil change or at least every 5,000 
miles. If they need replacement get that taken care of. Not only are 
your tires important for fuel mileage, but they are a huge safety and 
performance aspect of your vehicle. When you replace your tires its 
important to align the vehicle as well. A properly aligned vehicle goes 
down the road without fighting itself and improves fuel economy. 
Always make sure your tires are properly inflated. Try taking a bicycle 
for a ride with half of the suggested air in the tires. You will have to 
work a lot harder and the same goes for your car! Check your air filter 
and replace as needed. The easier your car breathes the better your 
MPG. Lastly, keep on your routine service. Changing your oil keeps 
the motor running smooth and efficient. Oil breaks down overtime 
and increases the friction internally requiring more fuel. Follow these 
tips to get the most out of that $4 gallon!  

MAXIMIZING YOUR VEHICLES’ FUEL MILEAGE

 With warmer weather quickly approaching us, people are getting eager 
to get back out on the road. Whether you’ve been cooped up all winter and 
are looking for a weekend away, or you’re taking the family on that sum-
mer vacation you planned, don’t let car trouble get in the way!
 You may have noticed that roads aren’t exactly in pristine condition af-
ter a long frigid winter. You’re probably doing your best to dodge potholes 
and frost heaves, but it’s inevitable that eventually you’ll find yourself 
cringing behind the wheel wondering how much damage was just caused. 
So before you head out on your road trip, it’s a good idea to have your 
steering, suspension and tires inspected for any damage. Sometimes you’ll 
notice a noise that never used to be there, but other times there will be no 
obvious symptoms, just extra wear and tear on other components that can 
lead to even more costly repairs in the future. 
 It’s always a smart idea to have your alignment checked periodically, 
excessive driving on rough roads can cause suspension components to 
wear and change your alignment angles. Having an alignment that isn’t 
in specification can, and will, cause premature tire wear, a car that pulls 
to the left or to the right while driving, or just a simple but annoying off 
center steering wheel. 
 Before heading out on the road, consider having your car or truck’s 
steering and suspension inspected and aligned to make sure that you and 
your friends and family can travel safely. Remember, these suspension 
components are the only link between you and the road!

Before you hit the road…

Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

(518) 398-5360 
3 Factory Lane, Pine Plains, NY

The popularity of the electric bike has exploded in the US, and for good 
reason. Not only can they keep you riding longer (both in distance and 
years), they can improve your health, reduce emissions, save on gas, 
and they are F-U-N! Whether you are looking to ride for recreation, as a 
commuter, to haul cargo (or kids), or tour the country, there is an ebike 
for you.  

Here are some important things to think about before you buy.
1. TYPE: What type of riding will you be doing and where? Do you live 
at the top of a steep hill or on a rail trail? Will you be using the ebike to 
commute or ride in the woods. Thinking about these points will help you 
choose the best ebike to suit your needs.
2. FIT and FRAME: Will you be able to safely mount and dismount the 
ebike. Correct sizing and frame style (step through vs. step over) are 
critical. You should always try out the ebike before purchasing to make 
sure that the fit is appropriate and safe.
3. MOTOR and BATTERY SIZE: There is nothing worse than running out 
of battery power halfway through your ride. Know your battery amp hours 
and make sure your motor is adequate for your region. Riding in the hills 
requires a different level of power than rail trails for most.
4. SERVICE: Where will you get your ebike serviced? Not all bike shops 
work on all ebikes. Many ebike brands require special tools and training 
for software upgrades, and repairs/warranty work on the motor and bat-
tery. We suggest shopping local, but if you choose 
to buy online, be sure to check if there is a 
repair shop nearby.

Sales and rentals
(860)248-3010
421 Sharon-Goshen Turnpike, West 
Cornwall, CT 06796
coveredbridgeebike.com

EBIKES 



MAIN STREET MAGAZINE  63

North East Community Center 
51 South Center Street/POB 35 
Millerton, NY 12546 
neccmillerton.org 

We are thrilled to celebrate together once again at the 
 
 

11th Annual Chef and Farmer Brunch 
Sunday, July 24, 2022 

 
Lime Rock Raceway 

Lakeville, CT 
 

Help NECC continue its important work 
 
 
 
Sign up for email updates including ticket sales information: 

www.neccmillerton.org/chef-farmer-brunch 
 

To sponsor the event, please email us at 
event@neccmillerton.org 
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6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

179 Cty Rte 7A
Copake, N.Y. 12516
P. 518.329.3131

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care

Kneller Insurance
Agency
 

Kneller Insurance 
Agency

 

3030 Main Street 
Valatie, NY 12184
P. 518.610.8164

We’re here to insure 
your entire world.

With three offices in Copake, Valatie, and Chatham we are here to help you with any of your 
insurance needs. Contact us today for a quote on your home, auto, business, health insurance 

or life insurance. We are the Kneller Agency and we’re here to insure your world. 


